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document pursuant to the [REDACTED]. This document may not be used for the
purpose of, and does not constitute, an offer or invitation in any other jurisdiction or
in any other circumstances. We have taken no action to permit a [REDACTED] of
the [REDACTED] in any jurisdiction other than Hong Kong, and we have taken no
action to permit the distribution of this document in any jurisdiction other than Hong
Kong. The distribution of this document and the [REDACTED] and [REDACTED] of
the [REDACTED] in other jurisdictions are subject to restrictions and may not be
made except as permitted under the applicable securities laws of such jurisdictions
pursuant to registration with or authorisation by the relevant securities regulatory
authorities or an exemption therefrom.

You should only rely on the information contained in this document to make
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information that is different from what is contained in this document. Any
information or representation not made in this document must not be relied on by
you as having been authorised by us, or any of the Relevant Persons. Information
contained on our website at www.glshuke.com does not form part of this
document.
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SUMMARY

This summary aims to give you an overview of the information contained in this
document. As it is a summary, it does not contain all the information that may be
important to you. You should read the entire document before you decide to invest
in the [REDACTED)]. There are risks associated with any investment.

Some of the particular risks in investing in the [REDACTED] are set out in
“‘Risk Factors”. You should read that section carefully before you decide to investin
the [REDACTED]. Various expressions used in this section are defined in
“Definitions” and “Glossary of Technical Terms”.

OVERVIEW

We are a major connected services provider for players within the automotive
aftermarket industry in China, with a focus on (i) in-vehicle hardware products; and (ii)
SaaS marketing and management services, covering SaaS subscription services and
SaaS value-added services, to the industry participants along the industry value chain.
According to the CIC Report, we ranked first as a SaaS marketing and management
service provider for the automotive aftermarket industry in China with a market share of
5.6% in terms of revenue in 2022, and we ranked second as a connected service
provider for the automotive aftermarket industry in China with a market share of 3.8% in
terms of revenue in 2022. According to CIC, in 2022 the automotive aftermarket industry
is highly fragmented and consists of many subsectors. In terms of revenue, the market
size of connected services for the automotive aftermarket industry accounted for
approximately 0.9% of the much larger automotive aftermarket industry as whole.

Founded and headquartered in Shenzhen since 2012, we are dedicated to
empowering our customers in the automotive aftermarket industry to better connect with
their customers through our sales of in-vehicle hardware products and SaaS marketing
and management services, and thus to achieve digital transformation. With decade-long
operational experience, and coupled with our industry insight and an ability to harness
the power of technology we have developed industry-specific products and services for
industry participants along the automotive aftermarket industry value-chain such as 4S
stores to improve their marketing and operational efficiencies.

The following table sets forth a breakdown of our revenue by business line during
the Track Record Period:

FY2021 FY2022 FY2023
Percentage Percentage Percentage
Revenue of revenue Revenue of revenue Revenue of revenue
RMB'000 % RMB'000 % RMB'000 %
Sales of in-vehicle hardware products

In-vehicle infotainment system . . . . ... ... L. 79,667 244 9,643 234 126,710 226
In-vehicle safety system . . . ... ... ... ... L. 16,817 51 13433 32 24875 44
Coreboard . .. ... ... ... ... 79,463 243 62,59% 151 74513 133
Subdotal . .. 175,947 538 172,672 41.7 226,098 40.3

Saa$ marketing and management services
SaaS subscription services . . . .. ... 141,513 433 130,210 315 134525 240
SaaS value-added services . . . . . ... 9,314 29 110918 268 199,946 3.7
Subdotal ... 150,827 46.2 241,188 583 334471 59.7
Total .. ... 326,774 100.0 413,860 100.0 560,569 100.0
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The table below sets forth our gross profit and gross profit margin by business line
for the years indicated.

FY2021 FY2022 FY2023

Gross Gross Gross
Gross profit ~ Gross profit  Gross  profit
profit margin profit margin profit margin

RMB’000 % RMB’000 % RMB’000 %

Sales of in-vehicle hardware products

In-vehicle infotainment system . . ... ... ... L. 9676 121 2112 229 24338 192
In-vehicle safety system . . . . ... ... ... ... .. L 4,694 27.9 4,197 31.2 5,407 21.7
Coreboard . . ... ... ... . ... 12,158 153 7,701 123 10,645 143
Subtotal . ... ... 26,528 151 34,010 197 40,390 179
SaaS marketing and management services

SaaS subscription services . . ... ... 61475 434 52025 399 51594 384
SaaS value-added services . . .. .. ... L. 6,678  71.7 87154 786 159,794 799
Subtotal ... ... 68,153 452 139179  57.7 211,388  63.2
Total .. ... ... ... . .. 94,681 290 173189  41.8 251,778 449

During the Track Record Period, we have recorded an increasing revenue and
gross profit contribution from our SaaS value-added services. As a result of our change
in product mix, the proportion of revenue contribution of our sales of in-vehicle hardware
products business from FY2021 to FY2023 decreased. Such decrease was mainly
attributable to (i) the negative impact brought by COVID-19 in China and on the
operations of our 4S store customers; (ii) traveling restriction imposed within the PRC,
leading to the reduced demand of our in-vehicle hardware products; and (iii) a change in
our product mix on the increased sales of lower-cost and lower-priced in-vehicle
hardware products such as core boards. Nevertheless, from FY2022 to FY2023, we
achieved a significant increase in our sales of in-vehicle hardware products from
approximately RMB172.7 million to RMB226.1 million, which was driven by, among other
factors, (i) the market rebound as a result of the relaxation in the travel restrictions to
cope with COVID-19 and (ii) favourable policies rolled out in the PRC in FY2023,
including the subsidies and incentives to boost automotive consumption. While we have
achieved a significantincrease in our sales of in-vehicle hardware products from FY2022
to FY2023, the revenue contribution from the sales of in-vehicle hardware products in
FY2022 and FY2023 slightly decreased from 41.7% in FY2022 and 40.3% in FY2023,
which was primarily driven by the faster revenue growth in our SaaS marketing and
management services during FY2023.

Since FY2021, as we strategically put our focus on expanding our SaaS value-
added services, which have the highest gross profit among our business lines.
Throughout the Track Record Period we focused on increasing our service offerings and
our marketing efforts. With the development of our customer base during the Track
Record Period, revenue from our SaaS value-added services has shown a significant
increasing trend of RMB9.3 million, RMB110.9 million and RMB199.9 million,
respectively, primarily due to (i) the increase in the revenue contribution of auto
decoration products and services from RMB101.8 million for FY2022 to RMB176.8
million for FY2023; and (ii) the increase in the number of our active 4S store customers
from 667 stores as at 31 December 2022 to 1,429 stores as at 31 December 2023.

—2_
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From FY2022 to FY2023, we achieved a significant increase in our sales of
in-vehicle hardware products from approximately RMB172.7 million to RMB226.1
million, which was driven by, among other factors, (i) the market rebound as a result of
the relaxation of the travel restrictions to cope with COVID-19; and (ii) favourable
policies rolled out in the PRC in the FY2023, including the subsidies and incentives to
boost automotive consumption. The significant revenue increase was also attributable to
the expansion of our integrated online and offline marketing services, which led to an
increase in revenue contribution of in-vehicle infotainment system and in-vehicle safety
system through the implementation of the group purchasing strategy.

During the Track Record Period, our revenue derived from SaaS subscription
services was approximately RMB141.5 million, RMB130.3 million and RMB134.5 million,
respectively, representing approximately 43.3%, 31.5% and 24.0% of our total revenue,
respectively. From FY2021 to FY2022, the revenue derived from SaaS subscription
services decreased from RMB141.5 million to RMB130.3 million. Such decrease was
mainly due to the decreasing average revenue per active 4S store customers for Dijia
SaaS as a result of the negative impact brought by reoccurrences of COVID-19 during
FY2022 and in particular, the traveling restrictions imposed within the PRC and city-wide
lock-downs happening across numerous cities, which led to the reduced demand of our
SaaS marketing and management services from our 4S store customers. From FY2022
to FY2023, the revenue from SaaS subscription services further increased from
RMB130.3 million to RMB134.5 million.

During the Track Record Period, our gross profit was RMB94.7 million, RMB173.2
million and RMB251.8 million, respectively. Our gross profit increased from RMB94.7
million for FY2021 to RMB173.2 million for FY2022, representing an increase of
approximately RMB78.5 million or 82.9%. In FY2021, we recorded relatively lower
overall gross profit and gross profit margin as compared to other years during the Track
Record Period. During FY2021, our gross profit and gross profit margin were negatively
affected by (i) our product mix as we sold more of lower-cost and lower-priced in-vehicle
hardware products such as core board, leading to the lower gross profit margin in
FY2021, and (ii) the costs associated with the in-vehicle hardware manufacturing such
as the costs of hardware leading to the decreased profit margin of our in-vehicle
infotainment system and core board, which were partially offset by (iii) the revenue
contribution from our SaaS marketing and management services, which has a higher
gross profit margin as compared to our sales of in-vehicle hardware products as SaaS
marketing and management services do not require high hardware manufacturing or
high installation costs. As such, we recorded a relatively lower gross profit margin for
sales of in-vehicle hardware products at 15.1% in FY2021 as compared to other years
during the Track Record Period. Our gross profit has progressively increased from
RMB173.2 million for FY2022 to RMB251.8 million for FY2023, which was mainly
attributable to the increase in revenue in both our SaaS value-added services and sales
of in-vehicle hardware products.
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Key operating data

The table below sets forth the main operating metrics of our SaaS marketing and
management services during the Track Record Period:

For the year ended 31 December
2021 2022 2023

Number of active 4S store customers using our SaaS
marketing and management services(” 1,898 2,880 3,623
— Number of active 4S store customers using our

Dijia SaaS 1,856 2,409 2,612
— Number of active 4S store customers of SaaS
value-added services 112 667 1,429
Revenue from 4S store customers using our SaaS
marketing and management services (RMB’000) 123,713 219,383 313,854
Gross profit from 4S store customers using our SaaS
marketing and management services (RMB’000) 56,489 129,421 202,096
Average revenue per 4S store customer for SaaS
marketing and management services® (RMB’000) 65 76 87

Gross profit per 4S store customer for
Saa$S marketing and management services®

(RMB’000) 30 45 56
Gross profit margin of 4S customers using our SaaS

marketing and management services® 45.7% 59.0% 64.4%
Notes:

(1

Number of active 4S store customers using our SaaS marketing and management services
represents the number of 4S store customers we provided SaaS marketing and management
services to during the relevant year.

Average revenue per 4S store customer for SaaS marketing and management services is
calculated based on aggregate total revenue from 4S store customers for SaaS marketing and
management services divided by the number of active 4S store customers of SaaS marketing and
management services of the relevant year.

Gross profit per 4S store customer for SaaS marketing and management services is calculated
based on aggregate total gross profit from 4S store customers for SaaS marketing and
management services divided by the number of active 4S store customers of SaaS marketing and
management services of the relevant year.

Gross profit margin from 4S store customers using our SaaS marketing and management
services is calculated based on aggregate total gross profit from 4S store customers for SaaS
marketing and management services for the year divided by the aggregate total revenue from 4S
store customers for SaaS marketing and management services for the year and multiplied by
100%.
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OUR BUSINESS MODEL

We endeavor to provide connected services for customers in the Chinese
automotive aftermarket industry. We offer (i) in-vehicle hardware products; and (ii) SaaS
marketing and management services covering SaaS subscription services and SaaS
value-added services.

. Sales of in-vehicle hardware products: We provide in-vehicle hardware
products, which are in-vehicle hardware connected to the back-end platform-
based infrastructure wirelessly, which utilises an access platform we
developed for receiving, storing and processing data generated by in-vehicle
hardware, to 4S stores and channel partners, and core boards to in-vehicle
device OBMs customers. Our in-vehicle hardware products support
connectivity and functions like navigation assistance, collision detection and
online entertainment, through which, empower our 4S store customers to
better connect with their car user customers and provide integrated solutions
based on the hardware, software and services. Our key products include
in-vehicle infotainment systems, in-vehicle safety systems and core boards.
Our sales of in-vehicle hardware products business has deposited 4S store
customers for our SaaS marketing and management services and has
provided a means to reach out car users.

Our in-vehicle hardware products were mainly installed into ICEVs during the Track
Record Period, and we anticipate that the revenue from our sales of in-vehicle hardware
products for ICEVs would continue to maintain sizable notwithstanding a decreasing
trend in sales of ICEVs in China. According to CIC, ICEVs accounted for more than 95%
of the total passenger car parc in 2022, and this share is expected to be 80% by 2027.
Therefore passenger cars are expected to continue to occupy a significant portion of the
automotive aftermarket. We launched our online and offline integrated marketing
services business in 2022, which mainly targets in-service cars through promotions
including but not limited to group purchasing, product recommendations, live streaming
and offline experience marketing, and these initiatives would provide continuing support
for our sales of in-vehicle hardware for existing cars. We believe that the demand and the
market share for our Group’s in-vehicle hardware going forward will continue to grow for
the following reasons: (i) our Group’s business has expanded into the after-sales market
of 4S stores in the automotive aftermarket to upgrade the in-vehicle equipment of
existing cars, with the total passenger car parc expected to remain sizeable for the
future, which can be demonstrated by, during the Track Record Period, our revenue
generated from sales of in-vehicle hardware products for existing cars which
represented revenue contributed by new customers after launching group purchasing
campaigns was nil, RMB14.0 million and RMB9.3 million, respectively, showing a stable
trend year on year when comparing FY2022 with FY2023; (ii) we have been continuously
developing our customer base to increase our market share. According to the CIC report,
we ranked third in terms of revenue generated from sales of in-vehicle hardware
products for automotive aftermarket industry in China in 2022 with a 2.6% market share.
We believe that there exists potential for our market share to increase, and we will
continue to increase the sales channels of the in-vehicle hardware products to enhance
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the market share of our products; and (iii) the overall market size of the automotive
aftermarket industry will rise steadily. According to the CIC report, the total revenue of
sales of in-vehicle hardware products for the automotive aftermarket industry is
expected to increase from RMB6.6 billion in 2022 to RMB7.4 billion in 2027 at a CAGR
of 2.5%. In terms of product categories, the market size of categories such as in-vehicle
infotainment systems and core boards is still growing. We will continue to focus on the
opportunities of different hardware categories in the market and continue to introduce
in-vehicle hardware products that meet the market demand in order to grow our market
share of the in-vehicle hardware space.

Our in-vehicle hardware sold to our 4S store customers are primarily automotive
accessories that are either upgrades or additions that enhance vehicle functionalities,
which should be treated as additions to or retrofitting of standard factory-equipped
hardware in new cars (for example, more advanced electronics and functionalities). 4S
stores generally have their own departments specialising in automotive accessories
procurement and retrofitting management, because the sales of these accessories is
one of the sources of revenue for them. Article 14 of the Ministry of Commerce Order No.
1 of 2017 “Automobile Sales Management Measures” (#4201 7455158 GRATSY &
EIHEL) ) (“Vehicle Sales Management Measures”) prescribes that no supplier (i.e.,
automotive manufacturer) may set restrictions on any supplier of automobile
accessories, supplies, finance, insurance, rescue, or any other product, except the
accessories and services to be used at the expenses of a supplier for “Three Guarantee”
services and recalling of a household automobile product, and it is an industry practice
for automobile dealers to bid for the products on their own for the following reasons: (i)
centralised purchasing by automotive dealers can ensure a lower purchase price; (ii) the
installation, training and after-sales services of the products are more assured; (iii)
automotive dealers are better able to handle the product warranty and after-sales
issues; and (iv) automotive dealer groups in China generally may deal in multiple brands
rather than being limited to only selling a single brand.

Nevertheless, our sales of in-vehicle hardware business may face competition with
OEM manufacturers and other auto parts manufacturers. However, the categories of
automotive hardware available in the automotive aftermarket industry are diverse, and
the Company possesses several advantages and distinctive characteristics in
comparison to other players in the automobile aftermarket, which would allow us to stay
competitive in this market: (i) we primarily offer customised digitalised hardware
products that align with the trend of connected services for the automotive aftermarketin
China, rather than offering traditional auto parts such as tyres and brake pads, so there
will be more growth opportunities for our hardware products in the future; (ii) we mainly
focus on automotive aftermarket customers (4S stores) and have accumulated a
significant client base within the industry, whereas other auto parts providers have a
significant portion of business that involves offering generic products to OEMs, hence
their relationships with automotive aftermarket customers (in particular, 4S stores) are
weaker; and (iii) we have differentiated competitive strengths in special verticals, such
as SaaS marketing and management services, which could improve our diversity of
services and products, hence gain synergistic effect to improve our selling ability of our
hardware products.
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The table below sets forth the breakdown of average selling prices and sales
volume by in-vehicle hardware product type during the Track Record Period:

FY2021 FY2022 FY2023
Average Average Average
selling Sales  selling Sales  selling Sales
price volume price volume price volume
‘000 ‘000 ‘000

RMB units RMB units RMB units

In-vehicle infotainment system 885 90 863 112 763 166
In-vehicle safety system 227 74 224 60 383 65
Core board 144 551 142 440 130 574

Over the Track Record Period, there has been a decrease in the average selling
prices of our in-vehicle hardware products, which was primarily caused by the mix of
products sold within a particular year, as products that have sophisticated functionalities
(such as infotainment systems) or newly launched products that have more advanced
functionalities would generally sell for higher prices, whereas products with fewer
functionalities (such as in-vehicle safety products) would sell for lower prices. The
decrease in average selling prices of in-vehicle safety system products from FY2021 to
FY2022 was primarily due to the model of one of our in-vehicle safety system products
being transformed into a general-purpose model with lower unit price. Besides, from
FY2021 to FY2022, the sales volume of our in-vehicle infotainment system products and
safety system products experienced a decreasing trend, primarily attributable to lower
demands for these products by our customers, which our Directors understand were
suffering from lower demands for automotive aftermarket services as these services
generally correlate with vehicle usage, and the economic uncertainties in FY2021 had
negatively affected demand for new hardware in vehicles (such as in-vehicle
infotainment and safety systems) and also services required from the automotive
aftermarket as a whole. In order to boost our sales, we launched, among other initiatives,
the group purchasing campaign service under our SaaS value-added service, as a result
of which, we achieved a rebound in our sales volume of in-vehicle infotainment system
in FY2022 and FY2023. In FY2023, there was an increase in the average selling price of
our in-vehicle safety system due to the increase in the sales volume of one of our
in-vehicle safety products (which had higher unit price) from the sales of these products
through group purchasing campaign service.
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During Track Record Period, we entered into various outsourcing arrangements
with third-party OEM suppliers for production from certain components of in-vehicle
hardware products and up to complete in-vehicle hardware products under OEM
arrangements. Our OEM suppliers produce our products based on specifications and
standards established by us. Through outsourcing the production and/or assembly of
certain components of in-vehicle hardware products and in-vehicle hardware products,
we believe we are able to avoid direct exposure to the risks and expenses associated
with operating our own production facilities. Please refer to “Business—Supply Chain
Management—Our Suppliers—OQutsourced Production Arrangement” for further details.

. SaaS marketing and management services: We provide SaaS subscription
services, including Dijia SaaS targeting 4S store customers and channel
partners, and HuGe e-Shield SaaS targeting automotive financing and leasing
companies. Our Dijia SaaS facilitate our 4S store customers to better manage
their car user customers through functions like direct customer reach,
automated data labelling and user management and precise marketing. These
functions of our Dijia SaaS empower our 4S store customers to simplify and
automate their work flow and help them to achieve customer acquisition and
enhance their sales performance. Our SaaS subscription services under Dijia
Saa$S provides tools to gain insights into the needs of car users, reach out car
users and improve marketing capabilities. Through our Dijia SaaS, we are able
to reach out to car users, who are customers of our 4S store customers, and
provide them with our SaaS value-added services, mainly including auto
decoration products and services, and allow us to provide online and offline
integrated marketing services to our 4S store customers. In addition, our HuGe
e-Shield SaaS allows our automotive financing and leasing company
customers to improve their risk management abilities during the process of
monitoring of vehicles that are under finance and vehicle management after
provision of financing, thus helping them to reduce bad debt rate, improve the
vehicle recovery rate and mitigate economic losses. During the Track Record
Period, our Dijia SaaS and HuGe e-Shield SaaS were charged on the basis of
the actual number of enrolled and activated car users.

We generally engage service providers to provide warehouse management
services including managing daily purchase orders, receiving and delivering products,
managing inventory, etc. They may also provide us with installation services for our 4S
store customers of specific regions. The service providers should strictly follow the
relevant business processes that we prescribe. Please refer to “Business—Supply
Chain Management—Our Suppliers—Outsourced Warehouse Management and
Installation Service Arrangement” for further details.

Revenue from our sales of in-vehicle hardware products business is recognised at
the point in time when controls of the hardware is transferred, being when the products
are accepted by the customers.
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Revenue from the SaaS subscription services under SaaS marketing and
management services are recognised over time. Payment received from subscribers in
advance are recorded as contract liabilities at contract inception, and amortised over the
subscription period. For contract where the in-vehicle hardware sold has utility on their
own, we treat the in-vehicle hardware and SaaS subscription services being two
separate performance obligations as they are distinct from each other. Specifically, the
customers can sell and benefit from the in-vehicle hardware on its own, and they can
also benefit from the SaaS subscription separately. In such arrangement, transaction
price is allocated to the two performance obligations based on their relative standalone
selling prices. For contracts where the in-vehicle hardware sold is adapted to the
subscribed Saa$S service and could not be used and sold separately, we determine that
the hardware and subscribed SaaS represent one performance obligation, as they are
highly interdependent and interrelated. Related revenue is recognised ratably over the
SaaS subscription period.

Revenue from SaaS value-added services under SaaS marketing and management
services are recognised over the service delivery period, which is generally within a day.

We take pride in our business model which encompasses both hardware and
software elements of automotive connected products and services, with our in-vehicle
hardware products both creating value-add to car buyers while at the same time creating
a channel through which our 4S store and automotive financing and leasing customers
can reach out and digitally market to and/or manage their car user customers. The
application of our automotive connected products and services, in particular, our
in-vehicle hardware products can also strengthen the interaction between 4S stores and
car user customers, including but not limited to interactions on matters of repairs and
maintenance and providing assistance where needed. Our leads services under Dijia
SaaS would require interaction with our in-vehicle safety hardware for their location
retrieval functionalities. It should be noted that because there are limited circumstances
in which our Dijia SaaS services interact with our in-vehicle hardware products (namely,
in-vehicle safety hardware for location retrieval functionalities), therefore our revenue
from Dijia SaaS services does not materially depend on our sales volume of in-vehicle
hardware products. For each year during the Track Record Period, our revenue
generated from the leads services were RMB105.7 million, RMB88.0 million and
RMB73.6 million, respectively. Applying our sales of in-vehicle hardware products
including our Internet-enabled in-vehicle hardware is also an enabler SaaS and SaaS
value-added services delivery, which can better meet the full vehicle life-cycle needs of
car users and the marketing needs of our 4S store customers, which then leads to higher
engagement between our 4S store customers and car users. Car users can also benefit
from our offering of SaaS value-added services, including car usage experience
enhancements such as customised auto decoration products and services to enhance
the enjoyment value of the cars that they purchase. With our SaaS value-added
services, we also help our 4S store customers provide services that meet the needs of
car users throughout the full vehicle life-cycle, including car usage experience
enhancements such as auto decoration, which would enhance the enjoyment value of
car ownership. During the Track Record Period, our revenue contributed from cross-
segment customers amounted to RMB209.5 million, RMB228.3 million and RMB281.9
million, respectively.
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The following diagrams sets forth an overview of our business model during the
Track Record Period.

Sales of in-vehicle SaaS marketing and management services
hardware products

R;evefn_ue frl(:'ml Revenue from Revenue from
sale ot In-venicle subscription services value-added services
hardware
ﬁ 4S stores/channel partners ﬂ 4S stores/channel partners ﬁ 4S stores
) ) Automotive financing and @
@ In-vehicle device OBMs leasing companies ¥= Carusers
STRENGTHS

We believe that the following competitive strengths differentiate us from our
competitors and have contributed to our success, each of which is discussed in detail in
“Business—Strengths”

. A major connected services provider for players within the automotive
aftermarket in China

. Industry specific and diversified products and services

. Research and development capability and industry insight supporting our
growth

. Diverse customer base and stable relationships with customers

. Experienced management team with extensive experience

OUR STRATEGIES

We plan to pursue the following strategies, each of which is discussed in detail in
“Business—Our Strategies”:

. Continue to enhance our research and development capabilities to strengthen
our competitiveness.

. Develop innovative features to our SaaS marketing and management
services.

. Continue to enhance our algorithmic modeling capabilities.

—10 -
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. Broaden our customer base and expand the service scope of our products and
services.

. Expand the varieties of SaaS value-added products and services to satisfy the
full vehicle life-cycle service needs of car users.

. Seek strategic investment and collaboration opportunities in the upstream and
downstream sectors of the industry.

. Attract, nurture and retain talent.
RISK FACTORS

There are certain risks involved in the investment in the [REDACTED], among
which the relatively material risks include the following:

. Our success depends on the size of the automotive aftermarket in the PRC for
products and services.

. Demand for our services primarily depends on our ability to innovate, adapt
and respond timely and effectively to rapidly changing technologies and
market trends in the automotive aftermarket industry. If we fail to continue
innovating or keep pace with technological developments or developing
market trends, our business may be materially and adversely affected.

. We face intense competition in the market that we operate in. If we fail to
compete effectively, we may lose market share and our business, prospects
and results of operations may be adversely affected.

. Failure to protect sensitive personal information of our customers and users
against security breaches may damage our reputation and brand and
substantially harm our business and results of operations.

. We store personal information belonging to our customers and car users of our
SaaS systems and engage cloud service providers for storage of such
information. If our security is compromised, or such information is otherwise
accessed without authorisation, our reputation may be harmed, and we may be
exposed to potential liability and significant loss of business.

OUR CUSTOMERS AND SUPPLIERS
Major customers

Our customers for sales of in-vehicle hardware products and provision of SaaS
marketing and management services during the Track Record Period mainly included 4S

stores, channel partners, automotive financing and leasing companies and in-vehicle
device OBMs. During the Track Record Period, our five largest customers during each

—-11 -
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year accounted for approximately 52.7%, 38.6% and 33.3% of our total revenue,
respectively. During the same periods, our largest customer accounted for
approximately 31.6%, 21.8% and 19.0% of our total revenue, respectively.

Major suppliers

Our suppliers primarily include OEM suppliers, mobile communication operators,
cloud service providers, warehouse management and installation service providers.
During the Track Record Period, our five largest suppliers during each year accounted
for approximately 64.2%, 55.4% and 54.9% of our total purchase amounts, respectively.
During the same periods, our largest supplier accounted for approximately 29.4%,
21.1% and 16.7% of our total purchase amounts, respectively.

Pricing Policy

We determine the sales price of our products or services based on the content of the
products or services provided and various factors such as customer type, product cost
and market price level, and on the basis of ensuring a reasonable profit level.

For our sales of in-vehicle hardware products business, we determine the sales
price primarily based on our costs and market prices while taking into account factors
such as product specifications/packages, marketing cost and order volume.

For our SaaS subscription services, we charge our 48S store customers and channel
partners for leads services and/or member benefits services of our Dijia SaaS on the
basis of actual number of car users who use a particular type of service. We receive
subscription fees from our automotive financing and leasing company customers for
HuGe e-Shield SaaS on the basis of the number of car users enrolled with our HuGe
e-Shield SaaS. The subscription term is usually one year or three years with an option to
renew. The subscription fee mainly depends on the type of functional modules
subscribed by the customer, the number of users and taking into account factors such as
market price and our reasonable profit level.

For our SaaS value-added services, we receive product and service fees from car
users through providing auto decoration products and services to them. We also receive
marketing service fees for helping our customers to achieve new business transactions.
Our pricing strategy takes into account factors such as the operating cost (i.e. online and
offline marketing and operating personnel costs), vehicle models and brands (classified
by domestic, joint venture and luxury models and brands), city attributes (classified by
first-tier, second-tier and third-tier cities) and the gross profit level of our customer.

—12 —
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COMPETITION

We face competition in the automotive aftermarket industry primarily from other
connected services providers of the automotive aftermarket industry. Additionally,
hardware and software companies, who do not yet offer products and services for the
connected products and services the automotive aftermarket industry, may expand to
offer their own in-vehicle hardware products and SaaS marketing and management
services using their technologies, such potential competitors may include in-vehicle
hardware products manufacturers and software service providers. We believe our
competitive advantages lie in our leading position in the SaaS marketing and
management services space, our long experience in the in-vehicle space for the
automotive aftermarket industry and providing in-vehicle hardware products, our well-
proven research and development capabilities, and the clients resources that we have
accumulated over the years. We believe that we are well-positioned to compete
effectively on the basis of the foregoing factors. Please refer to the section headed
“Industry Overview” in this document for further information on the competitive
landscape of our industry.

CONTRACTUAL ARRANGEMENTS

Background

We engage in the business of sales of in-vehicle hardware products and the
provision SaaS marketing and management services covering SaaS subscription
services and SaaS value-added services. Under the PRC laws and regulations, (a) our
SCRM system, which forms part of our SaaS marketing and management services,
requires us to possess the value-added telecommunications business licence, and (b)
our in-vehicle hardware products and SaaS subscription services under SaaS marketing
and management services that use location-based user data, require us to possess a
licence relating to internet map services. To comply with applicable laws and regulations
and in line with common practice in companies conducting value-added
telecommunication business and business that relates to internet map services (the
“‘Relevant Businesses”) in the PRC, we have established the Contractual Arrangement
through a series of agreements among Guanglian Shuke, Guanglian Saixun and the
Registered Shareholders on 24 March 2023. As such, we operate our Relevant
Businesses through our Consolidated Affiliated Entity. We do not directly own any equity
interest in our Consolidated Affiliated Entity, Guanglian Saixun, and as at the Latest
Practicable Date, Guanglian Saixun also holds a 50% equity interest in Hanhuaxing
Technology, which is also a subsidiary of our Company. See “History, Reorganisation
and Corporate Structure” for further information on the Guanglian Saixun and
Hanhuaxing Technology.

—13 —
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We have entered into a series of contractual arrangements with our Consolidated
Affiliated Entity and its shareholders. The existing agreements underlying the
Contractual Arrangements include: (i) the Exclusive Business Cooperation Agreement;
(ii) the Exclusive Option Agreement; (iii) the Equity Pledge Agreements; (iv) the
Shareholders’ Rights Proxy Agreement; and (v) the Spousal Undertakings. Pursuant to
the Contractual Arrangements, all substantial and material business decisions of the
Consolidated Affiliated Entity will be instructed and supervised by our Group, through
Guanglian Shuke, and all risks arising from the businesses of the Consolidated Affiliated
Entity are also effectively borne by our Group as a result of such Consolidated Affiliated
Entity being treated as our wholly-owned subsidiary. Accordingly, our Directors consider
that it is fair and reasonable for Guanglian Shuke to be entitled to all economic benefits
generated by the business operated by the Consolidated Affiliated Entity through the
Contractual Arrangements as a whole.

The following simplified diagram illustrates the flow of economic benefits from our
Consolidated Affiliated Entity to our Group under the Contractual Arrangements:

(1) lrrevocable appointment as attorney-in-fact to exercise all shareholders’ rights
in Guanglian Saixun (Note 1)

(2) Exclusive option to acquire all or part of the equity interest in and/or assets of
Guanglian Saixun (Note 2)

(3) First priority security interest over the entire equity interest in Guanglian
Saixun (Note 3)

The Company

(Note 4)

100% (Note 1)
%g:: 3 Registered
Guanglian Shuke | ] Shareholders
(Note 5)
fSeirs\/lce i % Technical services

Guanglian Saixun

“—” denotes direct legal and beneficial ownership in the equity interest

“->” denotes contractual relationship
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Notes:

(1) Please see “Summary of Material Terms of the Contractual Arrangements—Shareholders’ Rights
Proxy Agreement” for details.

(2) Please see “Summary of Material Terms of the Contractual Arrangements—Exclusive Option
Agreement” for details.

(3) Please see “Summary of Material Terms of the Contractual Arrangements—Equity Pledge
Agreements” for details.

(4) Please see “Summary of Material Terms of the Contractual Arrangements—Exclusive Business
Cooperation Agreement” for details.

(5) As of the Latest Practicable Date, the Registered Shareholders were Zhenghe Futong, Xinjiang
Rongying, Shanghai Xiangru and Mr. Zhao who held 41.47%, 39.68%, 16.34% and 2.51% of Guanglian
Saixun, respectively.

Background of the Foreign Investment Law and the Implementing Rules

On 15 March 2019, the National People’s Congress approved the PRC Foreign
Investment Law, and on 26 December 2019, the State Council promulgated the
Implementing Rules to further clarify and elaborate the relevant provisions of the Foreign
Investment Law. The Foreign Investment Law and the Implementing Rules both took
effect on 1 January 2020 and replaced three major previous laws on foreign investments
in China, namely, the PRC Sino-foreign Equity Joint Venture Law, the Sino-foreign
Cooperative Joint Venture Law and the Wholly Foreign-owned Enterprise Law, together
with their respective implementing rules. The Foreign Investment Law stipulates several
forms of the foreign investment, but does not explicitly stipulate whether the foreign
investments via contractual arrangements would be considered as a form of foreign
investments. As advised by our PRC Legal Adviser, the Foreign Investment Law, as it is
interpreted and implemented as of the date of this document, does not have a material
adverse impact on our Contractual Arrangements, including their legality and validity.

However, our PRC Legal Adviser also advised that as there may be changes in the
interpretation and application of the PRC laws, rules and regulations, there can be no
assurance that the relevant PRC government would ultimately take a view that is
consistent with the above opinion of our PRC Legal Adviser.

Impact and Potential Consequences of the Foreign Investment Law on the
Contractual Arrangements

Conducting operations through contractual arrangements has been adopted by
many PRC-based companies, and has been adopted by our Company in the form of the
Contractual Arrangements, to establish control of our Consolidated Affiliated Entity by
Guanglian Shuke, through which we operate our business in the PRC.

—15 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

SUMMARY

Although the Foreign Investment Law and the Implementing Rules do not explicitly
provide whether the investments via contractual arrangements should be considered as
a method of foreign investment, the Foreign Investment Law stipulates that foreign
investment includes “foreign investors investing in China through any other methods
under laws, administrative regulations or provisions prescribed by the State Council”.
There are possibilities that future laws, administrative regulations or provisions
prescribed by the State Council may regard contractual arrangements as a form of
foreign investment, at which time it will be uncertain whether the Contractual
Arrangements will be deemed to be in violation of the foreign investment access
requirements and how the above-mentioned Contractual Arrangements will be handled.
Therefore, there is no guarantee that the Contractual Arrangements and the business
of our Consolidated Affiliated Entity will not be materially and adversely affected in the
future due to developments and changes in PRC laws and regulations. See
“‘Risk Factors—Risks relating to our Corporate Structure and Contractual
Arrangements—Substantial uncertainties exist with respect to the interpretation and
implementation of the newly adopted PRC Foreign Investment Law and its Implementing
Rules and how they may impact the viability of our current corporate structure, corporate
governance and business operations”.

SUMMARY OF HISTORICAL FINANCIAL INFORMATION

The following tables present our summary historical financial information for the
periods or as of the periods indicated. This summary has been derived from our historical
financial information included in the Accountants’ Report as set out in Appendix |. The
summary historical financial data set forth below should be read together with, and is
qualified in its entirety by reference to, the historical financial information included in the
Accountants’ Report as set outin Appendix |, including the accompanying notes, and the
information set forth in “Financial Information”. Our historical financial information was
prepared in accordance with IFRS.

SUMMARY OF CONSOLIDATED STATEMENTS OF PROFIT OR LOSS AND OTHER
COMPREHENSIVE INCOME

FY2021 FY2022 FY2023

RMB’000 RMB’000 RMB’000

Revenue . ......... ... ... ... ...... 326,774 413,860 560,569
Costofsales. . .................... (232,093) (240,671) (308,791)
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FY2021 FY2022 FY2023
RMB’000 RMB’000 RMB’000
Gross profit. . . ........ ... ... ... ... 94,681 173,189 251,778
Otherincome. . . .. ................. 15,000 9,675 9,737
Othergainsandlosses. . ............. 260 8,164 9,714

Impairment losses recognised under
expected credit loss model (“ECL”), net of

reversal .. .. ... . (74) (521) (1,554)
Distribution and selling expenses. . . . .. .. (31,807) (91,280) (159,126)
Administrative expenses . . . .. ... ... ... (17,348) (18,367) (21,203)
Research and development expenditure . . . (16,803) (16,999) (18,074)
Share of results of associates . . .. ...... (57) - 174
[REDACTED]. . . .. ....... .. ........ [REDACTED] [REDACTED] [REDACTED]
Financecosts ... ...... ... ... ...... (1,930) (1,637) (2,283)
Profit before taxation . . . . ... ........ 40,364 53,023 58,968
Income taxexpense . . ... ... ... ... (5,291) (5,606) (7,426)
Profit fortheyear. . . . .............. 35,073 47,417 51,542

Profit for the year attributable to:

Owners of the Company . . . ........... 31,831 44 145 51,129
Non-controlling interests . . . .. ......... 3,242 3,272 413
35,073 47,417 51,542

NON-IFRS MEASURES

To supplement our consolidated financial statements which are presented in
accordance with IFRS, we also presented adjusted profit (non-IFRS measure) and
adjusted net profit margin (non-IFRS measure) as non-IFRS financial measures which
are not required by, or presented in accordance with, IFRS. We believe that the
presentation of non-IFRS financial measures when shown in conjunction with the
corresponding IFRS financial measures provides useful information to potential
investors and management in understanding and evaluating our operating performance
from period to period. We believe that such measures provide useful information to
investors and others in understanding and evaluating our consolidated results of
operations in the same manner as they help our management.

We define the adjusted profit for the year (non-IFRS measure) by adding back the

[REDACTED] to the profit for the year as presented in accordance with IFRS.
[REDACTED] are mainly expenses related to the [REDACTED] and added back mainly
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because they were incurred for the purpose of the [REDACTED]. We present the
adjusted net profit margin (non-IFRS measure) by dividing adjusted net profit for the year
by revenue for the year and multiplying the result by 100%.

The following table sets forth the adjusted profit (non-IFRS measure) and adjusted
net profit margin (non-IFRS measure) in the year stated below:

FY2021 FY2022 FY2023

RMB’000 RMB’000 RMB’000

Profit fortheyear. . . . .. ... ... .. ... ... 35,073 47,417 51,542

Adjusted for [REDACTED]. . .. ............. [REDACTED] [REDACTED] [REDACTED]

Adjusted profit for the year (non-IFRS

MEASUIe) . . . . e 36,631 56,618 61,737
Adjusted net profit margin for the year (non-IFRS

MEASUIE) . . o vttt i et 11.2% 13.7% 11.0%

During the Track Record Period, our profit for the year was RMB35.1 million,
RMB47.4 million and RMB51.5 million respectively. From FY2021 to FY2022, our profit
improved from RMB35.1 million to RMB47.4 million, which was mainly attributable to our
increased revenue, partially offset by the increased distribution and selling expenses
and the [REDACTED]. Our profit for the period further increased from RMB47.4 million
for FY2022 to RMB51.5 million for FY2023, representing an increase of approximately
RMB4.1 million or 8.7% which was mainly attributable to our increased revenue, partially
offset by the increased distribution and selling expenses, administrative expenses and
[REDACTED].

Selected Items of Consolidated Statements of Financial Position
The following table sets forth selected information from our consolidated

statements of financial position as of the dates indicated, which have been extracted
from our Group’s audited consolidated financial statements included in Appendix I.

As at 31 December

2021 2022 2023
RMB’000 RMB’000 RMB’000
Non-current Assets . .. .. ............ 196,252 79,687 64,085
CurrentAssets ... ................. 322,265 482,290 501,766
Current Liabilities. . . . ............... 206,059 225,346 175,531
Net Current Assets. . ... ............. 116,206 256,944 326,235
Non-current Liabilities. . . . ... ... ...... 35,543 25,219 25,006
NetAssets . ...................... 276,915 311,412 365,314
Non-controlling interests . . . .. ......... 3,745 4,680 (98)
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As at 31 December 2021, 2022 and 2023, our net assets was RMB276.9 million,
RMB311.4 million and RMB365.3 million, respectively. As at 31 December 2021 and
2022, our net assets increased from RMB276.9 million to RMB311.4 million was mainly
attributable to profit for the year and capital injection by a non-controlling interest of a
subsidiary, which was partially offset by the acquisition of non-controlling interest of a
subsidiary. As at 31 December 2022 and 2023, our net assets increased from RMB311.4
million to RMB365.3 million, which was mainly attributable to profit for the year and
issuance of shares of the Company pursuant to the Group Reorganisation, but was
partially offset by the capital reduction.

As at 31 December 2021, 2022 and 2023, our net current assets was RMB116.2
million, RMB256.9 million and RMB326.2 million respectively. As at 31 December 2021
and 2022, our net current assets increased from RMB116.2 million to RMB256.9 million,
which was mainly attributable to increased trade and other receivables, increased
financial assets at FVTPL, and increased cash and cash equivalents, but was partially
offset by the increased trade and other payables. As at 31 December 2022 and 2023, our
net current assets increased from RMB256.9 million to RMB326.2 million, which was
mainly attributable to the financial assets at FVTPL and increased trade and other
receivables.

Selected items from the Consolidated Statements of Cash Flows

FY2021 FY2022 FY2023
RMB’000 RMB’000 RMB’000
Net cash from operating activities . . . ... ... 57,591 30,279 26,118
Net cash (used in)/from investing activities. . . (36,729) 80,994 (11,802)
Net cash from/(used in) financing activities. . . 6,276 (18,196) 4,681
Net (decrease)/increase in cash and cash
equivalents. . . . .. ... . ... ... ... ... 27,138 93,077 18,997
Cash and cash equivalents at beginning
oftheyear. .. ... ... ... ... ... .. ... 18,026 45,164 138,241
Effects of foreign exchange rate changes. . . . - - (15)
Cash and cash equivalents at end
oftheyear . .. ... ... ... ... . ... ... 45,164 138,241 157,223

For further detail of our cash flow analysis, please refer to the section headed
“Financial Information—Cash Flows” in this document.
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KEY FINANCIAL RATIOS

The following table sets forth our key financial ratios for the year/as at the dates
indicated:

Year ended 31 December

2021 2022 2023
Profitability ratio
Gross profit margin® . ... ... ... ... ... 29.0% 41.8% 44.9%
Net profit margin® . . .. .............. 10.7% 11.5% 9.2%
Return onequity® . . ... ............. 13.2% 16.1% 15.2%
Return on total assets™® . .. ... ........ 6.8% 8.8% 9.1%

As at 31 December

2021 2022 2023
Liquidity ratio
Currentratio® . ... ... ... ... .... 1.6 times 2.1 times 2.9 times
Quick ratio® . . ... ... 1.5 times 2.1 times 2.8 times

Notes:

(1)  Gross profit margin was calculated based on gross profit divided by revenue for the respective
year.

(2) Net profit margin was calculated based on net profit divided by revenue for the respective year.

(3) Return on equity was calculated based on annualised net profit of the respective year, divided by
the arithmetic mean of the opening and closing balances of total equity and multiplied by 100%.

(4) Return on total assets was calculated based on annualised net profit of the respective year,
divided by the arithmetic mean of the opening and closing balances of total assets and multiplied
by 100%.

(5) Current ratio was calculated based on the total current assets divided by the total current
liabilities.

(6) Quick ratio was calculated based on the total current assets less inventories and divided by the
total current liabilities.

[REDACTED]

We estimate that we will receive [REDACTED] from the [REDACTED] of
approximately HK$[REDACTED] million (after deducting [REDACTED] fees and
estimated expenses payable by us in connection with the [REDACTED]), assuming an
[REDACTED] of HK$[REDACTED] per Share, being the mid-point of the indicative
[REDACTED] range of HK$[REDACTED] to HK$[REDACTED] per Share, and that the
[REDACTED] is not exercised.
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We intend to use the [REDACTED] from the [REDACTED] in the following manner:

. approximately [REDACTED]%, or HK$[REDACTED] million, will be used to
enhance our research and development capabilities;

. approximately [REDACTED]%, or HK$[REDACTED] million, will be used to
broaden our service offerings to other participants along the industry chain of
the automotive industry;

. approximately [REDACTED]%, or HK$[REDACTED] million, will be used to
seek potential strategic investment and collaboration opportunities;

. approximately [REDACTED]%, or HK$[REDACTED] million, will be used for
our working capital and general corporate purposes.

[REDACTED] INVESTMENTS

Since April 2016, our Company obtained several rounds of investments from the
[REDACTED] Investors through subscriptions for increased registered capital of and
transfers of equity interests in our Company. As of the Latest Practicable Date, our
[REDACTED] Investors included Mr. Gao, Xingmin ITS, Lingyu Investment, Huaixin
Investment, Huiheng Investment, Profit Channel and Cova Investment. See “History,
Reorganisation and Corporate Structure—Principal Terms of the [REDACTED]
Investments” for details of our [REDACTED] Investments.

OUR CONTROLLING SHAREHOLDERS GROUP

As at the Latest Practicable Date, Mr. Zhu Lei and Mr. Zhu Hui were entitled to
exercise the voting rights attached to approximately 51.33% of the total issued share
capital of the Company, among which, (i) Mr. Zhu Lei and Mr. Zhu Hui were each
interested in approximately 10.89% and 26.13% of our total issued share capital,
respectively, and they together were interested in approximately 37.02% of our total
issued share capital pursuant to the Acting in Concert Confirmation and (ii) they are
being entrusted by, among others, J-Visionary, ZZ-Intelligent and Rongying BVI to
exercise the voting rights attached to approximately 14.31% pursuant to the Voting
Rights Entrustment Agreement, for the purpose of further enhancing the decision
making efficiency at the general meetings of the Company and ensuring the effective
implementation of the strategy of our Group at the Shareholder level.

Immediately following the completion of the [REDACTED] and assuming the
[REDACTED] is not exercised, Mr. Zhu Lei and Mr. Zhu Hui, directly and indirectly
through entrusted by J-Visionary, ZZ-Intelligent and Rongying BVI, will be entitled to
exercise approximately [REDACTED]% of the voting rights of the Company. Please refer
to the section headed “Relationship with our Controlling Shareholders Group—OQur
Controlling Shareholders Group—Acting in Concert Confirmation” in this document for
further details.
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CONNECTED TRANSACTIONS

We have entered into certain agreements with parties that will be our connected
persons (as defined under Chapter 14A of the Listing Rules) upon the [REDACTED], and
the transactions contemplated under such agreements will constitute continuing
connected transactions under the Listing Rules. Due to foreign investment prohibitions
and restrictions and licensing requirements in the PRC, we conduct a substantial portion
of our business through Guanglian Saixun, our Consolidated Affiliated Entity in the PRC.
We do not directly own any equity interest in Guanglian Saixun. To provide our Group
with control over Guanglian Saixun, we have entered into a series of agreements
narrowly tailored to provide our Group with control over Guanglian Saixun and to grant
our Group the right to acquire the equity interests of Guanglian Saixun when and to the
extent permitted by the PRC laws and regulations, among others. Under the Contractual
Arrangements, we operate certain businesses in China that are subject to foreign
investment restrictions or prohibitions and licenses requirements through, and derive
economic benefits from, Guanglian Saixun. We have applied to the Stock Exchange forf[,
and the Stock Exchange has granted,] waivers from strict compliance with the
requirements under Chapter 14A of the Listing Rules in respect of the transactions
contemplated under the Contractual Arrangements. See “Connected Transactions”.

DIVIDENDS

Dividends to non-controlling shareholders in the amount of RMB2.7 million was
declared during FY2021 and paid during FY2022. Save for the foregoing, no dividends
had been declared during the Track Record Period and up to the Latest Practicable Date.

We do not have any fixed dividend policy nor pre-determined dividend payout ratio.
The declaration of dividends is subject to the discretion of our Board. Any declaration of
final dividend by our Company shall also be subject to the approval of our Shareholders
in a Shareholders’ meeting. Our Directors may recommend a payment of dividends in the
future after taking into account our operations and earnings, capital requirements and
surplus, general financial condition, contractual restrictions, capital expenditure and
future development requirements, shareholders’ interests and other factors which they
may deem relevant at such time. Any declaration and payment as well as the amount of
the dividends will be subject to constitutional documents, any applicable laws and
regulations, including the Cayman Companies Act. Historical dividend distributions are
not indicative of our future dividend distribution.

Any distributable profits that are not distributed in any given year will be retained

and available for distribution in subsequent years. To the extent profits are distributed as
dividends, such portion of profits will not be available to be reinvested in our operations.
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[REDACTED] STATISTICS

The statistics in the following table are based on the assumptions that (i) the
[REDACTED] is completed and [REDACTED] Shares are [REDACTED] in the
[REDACTED]; (ii) the [REDACTED] is not exercised; and (iii)) [REDACTED] Shares are
[REDACTED] and outstanding following the completion of the [REDACTED].

Based on an Based on an
[REDACTED] of [REDACTED] of
HK$[REDACTED] HK$[REDACTED]

per Share per Share
Market capitalisation of the Shares following HKS$[REDACTED] HKS$[REDACTED]
the completion of the [REDACTED)] million million
Unaudited [REDACTED] adjusted consolidated
net tangible assets per Share of the
Company attributable to owners of the RMBI[REDACTED] RMBJREDACTED]
Company (Note) HKS$[REDACTED] HKS$[REDACTED]

Note: The number of shares used for the calculation of unaudited [REDACTED] adjusted consolidated
net tangible assets of the Group attributable to owners of the Company per Share is based on
[REDACTED] Shares outstanding immediately following completion of the [REDACTED] (being
disclosed as subsequent events in Note 40 to the Appendix | to the document) and the
[REDACTED].

It does not take into account (i) any Shares which may be [REDACTED] and [REDACTED] upon
the exercise of the [REDACTED] or (ii) any Shares which may be issued or repurchased by the
Company pursuant to the “General mandate to allot and issue shares” or “General mandate to
repurchase shares” under the section headed “Share capital” in this document, as the case may
be. The unaudited [REDACTED] adjusted combined net tangible assets per Share of the
Company attributable to owners of the Company were calculated after adjustments as specified
in “Appendix IlI—Unaudited [REDACTED] Financial Information.”

Subsequent to 31 December 2023, the following significant event took place: [On [®], the written
resolution of the shareholders were passed to approve the matters set out in “Appendix
IV—Statutory and General Information—Written Resolutions of our Shareholders passed on [e]”
to the Document. It was resolved, among other things, conditional on the share premium account
having sufficient balance, or otherwise being credited as a result of the [REDACTED] and
[REDACTED] of the shares pursuant to the [REDACTED], the Directors were authorised to
capitalise USD[REDACTED] standing to the credit of the share premium account of the Company
by applying that sum in paying up in full at par [REDACTED] shares for [REDACTED] and
[REDACTED] to the holders of shares whose names appear on the register of members or
principal share register of the Company at the close of business on [®] in proportion to their then
existing respective shareholdings in the Company.]

Save as disclosed above, no adjustment has been made to the unaudited [REDACTED] adjusted
consolidated net tangible assets of the Group attributable to owners of the Company as at 31
December 2023 to reflect any operating result or other transactions of the Group entered into
subsequent to 31 December 2023.
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[REDACTED]

[REDACTED] to be borne by us are estimated to be approximately
RMB[REDACTED] million or [REDACTED]% of the [REDACTED] of the [REDACTED],
assuming an [REDACTED] of HK$[REDACTED] per Share, being the mid-point of the
indicative [REDACTED] range of HK$[REDACTED] to HK$[REDACTED] per Share
consisting of (i) [REDACTED]-related expenses (including but not limited to
[REDACTED]) of approximately RMB[REDACTED] million and (ii) non-[REDACTED]
related expenses of approximately RMB[REDACTED] million, comprising (a) fees and
expenses of our legal advisers and reporting accountant of approximately
RMB[REDACTED] million; and (b) other fees and expenses of approximately
RMB[REDACTED] million.

During the Track Record Period, [REDACTED] was RMB[REDACTED] million,
RMB[REDACTED] million and RMB[REDACTED] million, respectively. The total
[REDACTED] in relation to the [REDACTED] (based on the mid-point of the
[REDACTED] stated in this document and assuming no [REDACTED] will be exercised),
mainly comprising fees paid or payable to professional parties and [REDACTED], are
expected to be approximately RMB[REDACTED] million, of which, (i) approximately
RMB[REDACTED] million is expected to be deducted from equity upon completion of the
[REDACTED] under the relevant financial reporting standards; and (ii) approximately
RMB[REDACTED] million is expected to be recognised as expenses in profit or loss. In
respect of the total amount charged or to be charged to our profit or loss, approximately
RMB[REDACTED] million has been charged to our profit or loss during the Track Record
Period. The [REDACTED] above are the best estimate as at the Latest Practicable Date
and for reference only and the actual amount may differ from this estimate.

LEGAL PROCEEDINGS AND COMPLIANCE

As at the Latest Practicable Date, no member of our Group or our Directors was
involved in any litigation, claim or administrative proceedings of material importance,
and no litigation, claim or administrative proceedings of material importance is known to
our Directors to be pending or threatened against any member of our Group or our
Directors. We had certain non-compliance incidents during the Track Record Period,
including failure to make social insurance fund contributions and housing provident fund
contributions in full in the PRC, engaging a third party agent to make contributions of
social insurance and housing provident fund, and one incident of non-compliance of our
in-vehicle hardware products with the relevant national standard. Please refer to the
section headed “Business—Legal Proceedings and Compliance”, and
“Business—Quality Control” in this document for further details.

RECENT DEVELOPMENTS AND NO MATERIAL ADVERSE CHANGE

Subsequent to the Track Record Period and up to the Latest Practicable Date, we
continued to focus on the (i) sales of in-vehicle hardware products; and (ii) the provision
of SaaS marketing and management services. Our business operation remained stable
after the Track Record Period and up to the Latest Practicable Date. There was no
change to our general business model and the economic environment remained
generally stable up to the Latest Practicable Date.
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Based on the unaudited management account for the one month ended 31 January
2024, our revenue grew steadily as compared to the corresponding period in 2023. Such
increase in revenue was primarily attributable to increase in revenue from providing
SaaS marketing and management services, in particular, our SaaS value-added
services, which is consistent with our financial performance during the FY2023.

After due and careful consideration, our Directors confirm that, as of the date of this
document, there has been no material adverse change in our financial or trading
position, indebtedness, mortgage, contingent liabilities, guarantees or prospects of our
Group since 31 December 2023 being the end of the Track Record Period, and there is
no event since 31 December 2023 which would materially affect the information shown
in the Accountants’ Report, the contents of which are set out in Appendix I.

Impacts of the COVID-19 Outbreak

Since December 2019, the COVID-19 outbreak has had a significant impact to the
global economy. In response, the PRC government has implemented strict measures to
control COVID-19 outbreak in the PRC. In particular, lockdowns, closure of workplaces
and travel and transport restrictions were put in place to contain the spread of the virus.
During the COVID-19 outbreak, our business was negatively affected due to the reduced
demand in the automotive aftermarket industry generally and the cost savings measures
implemented by some of our customers, which had an impact on our results of operation.
The imposition of the various pandemic mitigation measures above by the PRC
Government had similarly caused negative impact to the business operations of our 4S
store customers. As such, our overall revenue in FY2021 was lower as compared to
other years during the Track Record Period. However, during the Track Record Period,
we received government subsidies for employment support in relation to COVID-19 in
the amount of approximately RMB27,000, RMB51,000 and RMB1,000, respectively, but
we did not receive other COVID-19 related relief in relation to social insurance or rent
concessions during the Track Record Period.

Since the start of 2021 and up to 2022, there have been reoccurrences of COVID-19
cases in a number of cities of China, in response to which the government had taken
further measures and actions in such areas, where our own business operations, as well
as the operations of our business partners were affected. There remains uncertainty
surrounding how the COVID-19 outbreak will develop in the PRC. Should the PRC
government take emergency measures to combat further outbreaks of COVID-19,
including imposing travel restrictions, mandatory cessations of business operations,
mandatory quarantines, work-from-home and other alternative working arrangements,
and limitations on social and public gatherings and lockdowns of cities or regions, the
overall economic conditions in the PRC will be negatively impacted, which in turn may
affect our results of operations. While COVID-19 containment measures had, to a certain
extent, affected our business during the Track Record Period, as at the Latest
Practicable Date, our business operations and financial conditions were not materially

— 25 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

SUMMARY

impacted by the containment measures that have been put in place. Our Directors take
the view that the COVID-19 outbreak is not expected to cause any material adverse
impact on the Group’s operations and performance in the long run.

Recent regulatory development relating to the Trial Administrative Measures of
Overseas Securities Offering and Listing by Domestic Companies

On 17 February 2023, with the approval of the State Council, the CSRC released
the Trial Administrative Measures of Overseas Securities Offering and Listing by
Domestic Companies ( (EAARZESSMNEITRESAA LT EBEITINE) ) (the  “Trial
Measures”) and five supporting guidelines, which came in to effect on 31 March 2023.
According to the Trial Measures, (1) domestic companies that seek to offer or list
securities overseas, both directly and indirectly, should fulfil the filing procedure and
report relevant information to the CSRC; if a domestic company fails to complete the
filing procedure or conceals any material fact or falsifies any major content in its filing
documents, such domestic company may be subject to administrative penalties, such as
order to rectify, warnings, fines, and its controlling shareholders, actual controllers, the
person directly in charge and other directly liable persons may also be subject to
administrative penalties, such as warnings and fines; (2) if the issuer meets both of the
following conditions, the overseas offering and listing shall be determined as an indirect
overseas offering and listing by a domestic company: (i) any of the total assets, net
assets, revenues or profits of the domestic operating entities of the issuer in the most
recent accounting year accounts for more than 50% of the corresponding figure in the
issuer’'s audited consolidated financial statements for the same period; (ii) its major
operational activities are carried out in China or its main places of business are located
in China, or the senior managers in charge of operation and management of the issuer
are mostly Chinese citizens or are domiciled in China; and (3) where a domestic
company seeks to indirectly offer and list securities in an overseas market, the issuer
shall designate a major domestic operating entity responsible for all filing procedures
with the CSRC, and where an issuer makes an application for listing in an overseas
market, the issuer shall submit filings with the CSRC within three business days after
such application is submitted. The Company has submitted the filing with the CSRC as
required under the Trial Measures.

Recent regulatory development relating to the Cybersecurity Review Measures
and the Cybersecurity Regulations

On 28 December 2021, the Cyberspace Administration of China (the “CAC”)
published the Revised Measures for Cybersecurity Review (the “Revised CAC Measures”
(HEs 2 HNE) ), which became effective on 15 February 2022, and superseded
the Measures for Cybersecurity Review promulgated on 13 April 2020. The Revised CAC
Measures, which stipulates that operators of critical information infrastructure
purchasing network products and services, and network platform operators carrying out
data processing activities that affect or may affect national security, shall conduct
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cybersecurity review. Pursuant to Article 7 of the Revised CAC Measures, any network
platform operator with personal information on more than one million users must go
through a cybersecurity review by the cybersecurity review office before listing in a
foreign country.

On 14 November 2021, the CAC commenced to publicly solicit comments on the
Regulations on Cyber Data Security Management (Draft for Comments) ( <HH%5Bh5E %4
EIEPI(HORE M) ) (“‘Draft Data Security Regulations”), which provides that a
data processor contemplating to list its securities on a stock exchange in Hong Kong
which affects or may affect national security is required to apply for a cybersecurity
review pursuant to relevant rules and regulations. However, the Draft Data Security
Regulations does not provide the standard to determine under which specific
circumstances such [REDACTED] would “affect or may affect national security.” As at
the Latest Practicable Date, the Draft Data Security Regulations was released for public
comment only and its final version and effective date may be subject to change and
uncertainty.

During the Track Record Period and up to the Latest Practicable Date, we have not
experienced any material incident of data or personal information leakage, infringement
of data protection, investigation by the competent authorities or other legal proceedings
relating to data processing or data protection, or received any inquiry, notice, warning,
punishment or sanctions relating to data processing or data protection that may have a
material adverse effect our business. As at the Latest Practicable Date, we had not
received any data security-related enquiries and had not been subject to any notices,
warnings, or sanctions imposed by any regulatory authorities due to cybersecurity
concerns.

Our Directors, after taking advice from our PRC Legal Adviser, are of the view that,
because (i) we do not possess more than one million users’ personal information, and (ii)
based on the consultation with the CCRC, our [REDACTED] in Hong Kong does not fall
within the scope of “listing abroad (¥t 4} | 17)” pursuant to the Revised CAC Measures,
we do not need to initiate the application for cybersecurity review pursuant to Article 7 of
the Revised CAC Measures. As at the Latest Practicable Date, we had not been notified
by any authorities of being classified as a critical information infrastructure operator,
neither had we been involved in any investigations on cybersecurity review made by the
CAC, and we have not received any inquiry, notice, warning or sanctions in such respect.
Therefore, our Directors believe, and our PRC Legal Adviser concurs, that the Revised
CAC Measures and the Draft Data Security Regulations, if implemented in their current
forms, would not have a material adverse impact on our business operations or the
proposed [REDACTED]. Please refer to the section headed “Business — Cybersecurity
and Personal Data Privacy” for further details.
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document.

In this document, the following words and expressions shall have the
meanings set out below unless the context otherwise requires. Certain other terms
are explained in the section headed “Glossary of Technical Terms” in this

“Acting in Concert
Confirmation”

“affiliate”

“‘“AFRC”

“Aika Shangyun”

“Articles of Association” or
“Articles”

“Audit Committee”

“Board”

the Acting in Concert Confirmation dated 28 April
2023 entered into between Mr. Zhu Lei and Mr. Zhu
Hui

with respect to any specified person, any other
person, directly or indirectly, controlling or controlled
by or under direct or indirect common control with
such specified person

Accounting and Financial Reporting Council of Hong

Kong (8wt & Bl =)

Ma’anshan Aika Shangyun Information Technology
Company Limited (F5 #1115 R =05 SEAMABRA ),
a limited company established under the laws of the
PRC on 23 January 2019, of which Guanglian Shuke
holds 15.01% of its registered capital and the
remaining 84.99% of Aika Shangyun is held directly
by Sainade (Beijing) Information Technology Co. Ltd.
(FEANTEL ) E BT ABR/AF) and Beijing Zhide
Diankang E-Commerce Co. Ltd. (JIt& % {5 5 175
HABL/AF]), companies deemed to be majority
controlled by Mr. Zhang Wei, as to 67.99% and
17.00% respectively

the amended and restated articles of association of
our Company, conditionally adopted on [®] and
effective on the [REDACTED], a summary of which is
set outin Appendix Il to this document and as may be
amended, supplemented or otherwise modified from
time to time

the audit committee of the Board

the board of Directors
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“business day”

“BVI”

“‘CAGR”

“Carlink HK”

“CCASS”

“China” or “PRC”

“Chinese Government”,
“PRC Government”
or “State”

“CIC” or “Industry Consultant”

any day (other than a Saturday, Sunday or public
holiday in Hong Kong) on which licensed banks in
Hong Kong are generally open for business

the British Virgin Islands

compounded annual growth rate

[REDACTED]

Carlink HongKong Limited, a limited company
incorporated in Hong Kong on 8 February 2022 and a
wholly-owned subsidiary of the Company

the Central Clearing and Settlement System
established and operated by HKSCC

the People’s Republic of China and, except where the
context otherwise requires and only for the purpose
of this document, references in this document to
China or the PRC exclude Hong Kong, the Macao
Special Administrative Region of the People’s
Republic of China and Taiwan

the central government of the PRC, including all
governmental subdivisions (including provincial,
municipal and other regional or local government
entities) and instrumentalities thereof or, where the
context requires, any of them

China Insights Industry Consultancy Limited, a
market research and consulting company to conduct
research and analysis of, and to produce an industry
report of the automobile industry and connected
services for the automotive aftermarket market in
China
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“CIC Report”

“Companies Act” or

“Cayman Companies Act”

“Companies Ordinance”

“Companies (Winding Up and
Miscellaneous Provisions)
Ordinance”

“Company” or “our Company”

“Consolidated Affiliated Entity”

“Contractual Arrangements”

“Controlling Shareholders
Group”

“Corporate Governance Code”

an industry report prepared by CIC on the automobile
industry and connected services for the automotive
aftermarket market in China

the Companies Act (as revised) of the Cayman
Islands, as amended, supplemented or modified from
time to time

the Companies Ordinance (Chapter 622 of the Laws
of Hong Kong), as amended, supplemented and
otherwise modified from time to time

the Companies (Winding Up and Miscellaneous
Provisions) Ordinance (Chapter 32 of the Laws of
Hong Kong), as amended, supplemented or
otherwise modified from time to time

GL-Carlink Technology Holding Limited (J& R} 1%
A B2 ) (formerly known as Carlink International
Limited and GL-Carlink Technology International
Holding Limited (EEFHLEEHERARATR)), an
exempted company incorporated in the Cayman
Islands on 12 January 2022 with limited liability under
the Companies Act

the entity we control through the Contractual
Arrangements, namely Guanglian Saixun, and is
deemed to be one of our wholly-owned subsidiaries

the series of contractual arrangements entered into
by parties including Guanglian Shuke, Guanglian
Saixun, the Registered Shareholders, general
partners of the Registered Shareholders, Mr. Zhu Lei,
Mr. Zhu Hui, Mr. Jiang and Mr. Zhao and their
respective spouses

has the meaning ascribed thereto under the Listing
Rules and unless the context requires otherwise,
refers to Mr. Zhu Lei, Mr. Zhu Hui, Future
Expectations, Future Tendency, ZH-tendency and
Zl-expectations

the Corporate Governance Code as set out in
Appendix C1 to the Listing Rules
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“Cova Investment”

“COVID-19”

“CSRC”

“Deed of Indemnity”

“Dijia Smart Cloud”

“Director(s)”

“Extreme Conditions”

Cova Investment Holdings Limited (5% & 1A R
/~#]), a limited company incorporated in Hong Kong
on 30 December 2021 and one of our [REDACTED]
Investors

a viral respiratory disease caused by the severe
acute respiratory syndrome coronavirus

the China Securities Regulatory Commission (4 [E &%
H B B €), a regulatory body responsible for
the supervision and regulation of the Chinese
national securities markets

a deed of indemnity dated [®] entered into by our
Controlling Shareholders Group in favour of our
Company (for ourselves and as trustee for each of our
subsidiaries), particulars of which are set out in the
section headed “Statutory and General
Information—D. Other information—5. Tax and other
indemnities—(e) Deed of Indemnity” in Appendix IV
to this document

Shenzhen City Dijia Smart Cloud Service Company
Limited (GEIITTW N ZZRBEARAHF)  (formerly
known as Shenzhen City Didihu Automobile Rental
Co., Limited (IR EIHEHERRAA)), a
limited company established under the laws of the
PRC on 23 July 2015, and wholly-owned by
Guanglian Shuke

the director(s) of our Company

means the occurrence of “extreme conditions” as
announcement by any government authority of Hong
Kong due to serious disruption of public transport
services, extensive flooding, major landslides, large-
scale power outage or any other adverse conditions
before Typhoon Signal No. 8 or above is replaced
with Typhoon Signal No. 3 or below

[REDACTED]
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DEFINITIONS

nFYu

“Future Expectations”

“Future Tendency”

“‘GDP”

“Guanglian Saixun”

“Guanglian Shuke”

[REDACTED]

the financial year ended or ending 31 December

Future expectations Inc., a BVI business company
incorporated under the laws of the BVI with liability
limited by shares on 5 January 2022, which is wholly-
owned by Mr. Zhu Lei and is one of the members of
our Controlling Shareholders Group

Future tendency Inc., a BVI business company
incorporated under the laws of the BVI with liability
limited by shares on 5 January 2022, which is wholly-
owned by Mr. Zhu Hui and is one of the members of
our Controlling Shareholders Group

gross domestic product

[REDACTED]

Shenzhen Guanglian Saixun Co., Ltd. (I
& AR F]), a joint stock company established
under the laws of the PRC on 4 May 2012, and is our
Consolidated Affiliated Entity

Shenzhen Guanglian Shuke Technology Company
Limited (VRYIEBEFFHLABRA ) (formerly known
as Shenzhen City Weien Technology Co., Limited (¥
Y REH AR R]), a  limited  company
established under the laws of the PRC on 28
November 2012, and is indirectly wholly-owned by
our Company
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DEFINITIONS

“Haikou Dijia”

“Hanhuaxing Technology”

“Hantu Dijia”

“HK$” or “Hong Kong dollars’

‘HKSCC”

“HKSCC Nominees”

“HKSCC Participant”

“Hong Kong”

Haikou Dijia Technology Co., Ltd. (¥ 0 Hif e A
F/AT]), a limited company established under the
laws of the PRC on 27 July 2023, a wholly-owned
subsidiary of Guanglian Shuke, and is indirectly
wholly-owned by our Company

Shenzhen Hanhuaxing Technology Company Limited
(YT HEELR A BR /A A]), a limited company
established under the laws of the PRC on 16 May
2013, and is held as to 50% by Guanglian Saixun and
50% by Guanglian Shuke

Shaanxi Hantu Dijia Technology Co., Ltd. (P& PG {5
R A BR/AHE]), a limited company established
under the laws of the PRC on 20 October 2023 and is
owned as to 51.00% by Dijia Smart Cloud and
49.00% by an Independent Third Party

Hong Kong dollars, the lawful currency of Hong Kong
Hong Kong Securities Clearing Company Limited, a

wholly-owned subsidiary of Hong Kong Exchanges
and Clearing Limited

[REDACTED]

HKSCC Nominees Limited, a wholly-owned
subsidiary of HKSCC

means a participant admitted to participate in CCASS
as a direct clearing participant, a general clearing

participant or a custodian participant

the Hong Kong Special Administrative Region of the
People’s Republic of China
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DEFINITIONS
“HKSCC Operational the operational procedures of HKSCC in relation to
Procedures” CCASS, containing the practices, procedures and

administrative requirements relating to the operation
and functions of CCASS, as from time to time in force

[REDACTED]

“Hong Kong Stock Exchange” The Stock Exchange of Hong Kong Limited
or “Stock Exchange”

[REDACTED]
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DEFINITIONS

“Independent Third Party(ies)” person(s) or company(ies) and their respective
ultimate beneficial owner(s), who/which, to the best
of our Directors’ knowledge, information and belief,
is/are not our connected persons or associates of our
connected persons as defined under the Listing
Rules

“Intelligent Leader” Intelligent Leader Inc., a BVI business company
incorporated under the laws of the BVI with liability
limited by shares on 5 January 2022, which is wholly-
owned by Mr. Zhao

[REDACTED]

“J-Visionary” J-Visionary Inc., a BVI business company
incorporated under the laws of the BVI with liability
limited by shares on 15 March 2023, which is
indirectly wholly-owned by Mr. Jiang
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DEFINITIONS

“Latest Practicable Date”

“Listing Rules” or “Hong Kong
Listing Rules”

“M&A Rules”

“Main Board”

“Memorandum” or

“Memorandum of

Association”

“‘MIT”

“‘MOF”

‘“MOFCOM”

“Mr. Cui”

10 March 2024, being the latest practicable date prior
to the printing of this document for ascertaining
certain information in this document

[REDACTED]

the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited, as amended,
supplemented or otherwise modified from time to
time

the Rules on Merger and Acquisition of Domestic
Enterprise by Foreign Investors ( Bt 4ME % & & i
HES A SERIRLE ) )

the stock market (excluding the option market)
operated by the Stock Exchange which is
independent from and operated in parallel with GEM
of the Stock Exchange

the amended and restated memorandum of
association of our Company, conditionally adopted
on [®] and effective on the [REDACTED], a summary
of which is set out in Appendix Il to this document, as
amended, supplemented or otherwise modified from
time to time

the Ministry of Industry and Information Technology
of the PRC ("3 A\ R ILANE T 2EF(5 B L)

the Ministry of Finance of the PRC (% A\ S48 fif
)

the Ministry of Commerce of the PRC (4 3£ A & A1
P57

Mr. Cui Changsheng (f£% /%), one of our non-
executive Directors
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DEFINITIONS

“Mr.

“Mr.

“Mr.

“Mr.

“Mr.

“Mr.

“Mr.

”

Gao

Jiang”

Zhang Wei”

Zhao”

Zhu Hui”

Zhu Lei”

Zou

‘NDRC”

“‘NEEQ”

“Nomination Committee”

“National People’s Congress”

Mr. Gao Henan (=i#%), one of our [REDACTED]
Investors and a director of Guanglian Saixun in the
last 12 months from the date of this document

Mr. Jiang Zhongyong (}#/£7K), one of our executive
Directors

Mr. Zhang Wei (5k#E), one of our substantial
shareholders

Mr. Zhao Zhan (#i %), one of our executive Directors
and one of the Registered Shareholders

Mr. Zhu Hui (’Ki#), one of the members of our
Controlling Shareholders Group and younger brother
of Mr. Zhu Lei

Mr. Zhu Lei (&%), one of our founders, one of the
members of our Controlling Shareholders Group, one
of our executive Directors, the Chairman of our Board

and the elder brother of Mr. Zhu Hui

Mr. Zou Fangzhao (#0577 ), one of our non-executive
Directors

the National Development and Reform Commission
of the PRC (H# A\ R I A B 5 88 J Al ol 2% 5 &)

the National Equities Exchange and Quotation (£ H
/M SE IR A AR A)

the nomination committee of our Board

the National People’s Congress of the PRC (H# AR
LR A A RAAFRKE)

— 37 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

DEFINITIONS

“‘PBOC”

“PRC Legal Adviser”

[REDACTED]

the People’s Bank of China (B ARRTT), the
central bank of the PRC

Fangda Partners, the legal adviser to our Company
as to PRC laws

[REDACTED]
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DEFINITIONS

“Qihou Youjian”

“Registered Shareholders”

“Relevant Persons”

“Regulation S”

“Remuneration Committee”

“Reorganisation”

[REDACTED]

Qihou Youjian Network Technology (Shenzhen) Co.,
Ltd. (REEMHAEERH(GFINARAR), a limited
company established under the laws of the PRC on
7 December 2020 and is owned as to 18.00% by Dijia
Smart Cloud and 82.00% by Independent Third
Parties

Zhenghe Futong, Xinjiang Rongying, Shanghai
Xiangru and Mr. Zhao

the Sole Sponsor, the [REDACTED], the
[REDACTED], the [REDACTED], the [REDACTED],
the [REDACTED], the [REDACTED], any of their or
our Company’s respective directors, advisers,
officers, employees, agents or representatives or any
other person or party involved in the [REDACTED]

Regulation S under the U.S. Securities Act

the remuneration committee of the Board

the reorganisation arrangements we have
undergone in preparation for the [REDACTED] which
are more particularly described in the section headed

“History, Reorganisation and Corporate
Structure—Reorganisation” in this document
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DEFINITIONS

“Reorganisation Framework
Agreement”

“RMB” or “Renminbi”

“Rongying BV/I”

“SAFE”

“SAFE Circular 37”7

“SAT”

“SFC”

“SFO”

“Share(s)”

“Share Subscription
Agreement”

the reorganisation framework agreement dated
18 March 2022, entered into by our Company, Carlink
BVI, Carlink HK, Mr. Zhu Lei, Mr. Zhu Hui, Mr. Jiang,
Mr. Zhao, the Registered Shareholders, Guanglian
Saixun and the then shareholders of Guanglian
Saixun

Renminbi, the lawful currency of the PRC

Rongying Future Inc., a BVI business company
incorporated under the law of the BVI with liability
limited by shares on 7 January 2022, which is owned
as to 67.99% by Mr. Zhao and 32.01% by 13
employees of the Group

the State Administration of Foreign Exchange of the
PRC (H3#E A B LA B [ 5¢ A0 A 2 =) )

Circular of the SAFE on Issues Concerning Foreign
Exchange Administration of Overseas Investments
and Financing and Round-Trip Investments by
Domestic Residents via Special Purpose Vehicles ([
IR AN MEE FLJR) BRI S5 T i B 28 R ik B Y 4 R SR Al
G RORFERCE SRS A B R ER @A) promulgated
by the SAFE on 4 July 2014

the State Administration of Taxation of the PRC (%
N R ELA (2 B 5 A ) )

the Securities and Futures Commission of Hong
Kong

the Securities and Futures Ordinance (Chapter 571
of the Laws of Hong Kong), as amended,
supplemented and modified from time to time

ordinary share(s) in the share capital of our Company
with a nominal or par value of USD0.0001 each

the share subscription agreement dated 12 August
2022, entered into by our Company, Carlink BVI,
Carlink HK, Guanglian Shuke, Guanglian Saixun and
the then Shareholders
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DEFINITIONS

“Shanghai Xiangru”

“Shanghai Rongru Investment”

“Shareholder(s)”

“Shareholders’ Agreement”

“State Council”

Shanghai Xiangru Investment Management Center
(Limited Partnership) (igAHIGEREEHAOHE RS
%)), a limited partnership established in the PRC on 5
June 2015 that is owned as to 99.00% by Mr. Zhu Hui
and 1.00% by four employees of the Group who are
Independent Third Parties, and one of the Registered
Shareholders

Shanghai Rongru Investment Management Centre
(Limited Partnership) (ifFRlfHHEE A OFE RS
%)), a limited partnership established in the PRC on
13 July 2015 that is owned as to 43.00% by Mr. Zhu
Lei and 57.00% by Mr. Zhu Hui

holder(s) of the Share(s)

the shareholders’ agreement dated 12 August 2022,

entered into by our Company, the then Shareholders
and the Registered Shareholders

[REDACTED]

the State Council of the PRC (P13 A & A B B % %)

[REDACTED]
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DEFINITIONS

“Strategy Committee”

“Takeovers Code”

“Tianjin Chejia”

“Track Record Period”

“United States” or “U.S.”

“U.S. dollars” or “US$” or
“UsbD”

“U.S. Securities Act”

“Visionary Leader”

the strategy committee of the Board

The Codes on Takeovers and Mergers and Share
Buy-backs issued by the SFC, as amended,
supplemented or otherwise modified from time to
time

Tianjin Chejia Internet of Things Technology
Company Limited  (KEH YR A BR A A])
(formerly known as Tianjin Guijiao Internet of Things
Technology Co., Limited (KE#AZYBARHE A RA
7])), a limited company established under the laws of
the PRC on 9 December 2019, a wholly-owned
subsidiary of Guanglian Shuke, and is indirectly
wholly-owned by our Company

the period comprising the three financial years ended
31 December 2021, 2022 and 2023

[REDACTED]

the United States of America

United States dollars, the lawful currency of the
United States

the United States Securities Act of 1933, as
amended, supplemented or otherwise modified from
time to time, and the rules and regulations
promulgated thereunder

Visionary Leader Inc., a BVI business company
incorporated under the laws of the BVI with liability
limited by shares on 5 January 2022, which is wholly-
owned by Mr. Jiang
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DEFINITIONS

“Voting Rights Entrustment
Agreement”

we”, “us”, “our”, “Group” and
“our Group”

“Xinjiang Rongying”

“Yantai Longhe”

“ZH-tendency*

the voting rights entrustment agreement dated 30
May 2023 entered into among Mr. Zhu Lei, Mr. Zhu
Hui, Mr. Jiang and Mr. Zhao and their respective
controlled entities, pursuant to which Mr. Jiang, Mr.
Zhao and their respective controlled entities, and
Rongying BVI, entrusted Mr. Zhu Lei and Mr. Zhu Hui
to exercise the voting rights attached to the Shares
held by each of them

our Company and our subsidiaries, or where the
context refers to any time prior to the incorporation of
our Company, the business in which the
predecessors of its present subsidiaries were
engaged and which were subsequently assumed by
such subsidiaries pursuant to the Reorganisation

Xinjiang Rongying Equity Investment Limited
Partnership Corporation (il & KR E R REY
1>3), one of the Registered Shareholders, a limited
partnership established in the PRC on 6 September
2015 that is approximately owned as to (i) 87.09% by
Mr. Zhu Hui, (ii) 8.02% by Mr. Zhao, (iii) 1.72% by
Shanghai Rongru Investment, which is held as to
57.00% by Mr. Zhu Hui and 43.00% by Mr. Zhu Lei,
and (iv) 3.17% by seven employees of the Group

Yantai Longhe Investment Company Limited (J& & [%
W& AR/, one of our Shareholders, a limited
company established under the laws of the PRC on
13 April 2016, which is held as to 25% by each of Mr.
Gao, Mr. Cui, Mr. Wang Zhicheng (E&iK) and Mr.
Zou Fangkai (#f778l). Mr. Wang Zhicheng is a
relative of Mr. Gao, and therefore a connected
person. Mr. Zou Fangkai is a relative of Mr. Zou and
Mr. Cui, and therefore a connected person

ZH-tendency Inc., a BVI business company
incorporated under the laws of the BVI with liability
limited by shares on 15 March 2023, which is
indirectly wholly-owned by Mr. Zhu Hui and one of the
members of our Controlling Shareholders Group
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DEFINITIONS

“Zhenghe Fangda” Jiangsu Zhenghe Fangda Investment Holding Co.,

Ltd. (YLEFIEAN 7 2 BOEHE A IR 7)), a limited liability
company established in the PRC on 27 July 2010 that
is owned as to 50.00% by Mr. Zhu Lei, 25.00% by Mr.
Zhu Hui and 25.00% by Mr. Jiang

“Zhenghe Futong” Tianjin  Zhenghe Futong Equity Investment

Partnership Enterprise (Limited Partnership) (K 1E
ME ARG G B EEARER)) (formerly known
as Ma’anshan Zhenghe Futong Equity Investment
Partnership Enterprise (Limited Partnership) (#4111
IEMEERERESBCEEREY)) and  Nanjing
Zhenghe Futong Equity Investment Partnership
Enterprise (Limited Partnership) (F§ &t 1 Fl & 48 A 1%
EHEBMNEEREY)), a limited partnership
established in the PRC on 1 December 2011 that is
owned as to 50.00% by Mr. Zhu Lei, 40.00% by
Mr. Jiang, approximately 9.09% by Mr. Zhao and
approximately 0.91% by Zhenghe Fangda and one of
the Registered Shareholders

“ZL-expectations” Zl-expectations Inc., a BVI business company

incorporated under the laws of the BVI with liability
limited by shares on 15 March 2023, which is
indirectly wholly-owned by Mr. Zhu Lei and one of the
members of our Controlling Shareholders Group

“ZZ-Intelligent” ZZ-Intelligent Inc., a BVI business company

u%u

incorporated under the laws of the BVI with liability
limited by shares on 15 March 2023, which is
indirectly wholly-owned by Mr. Zhao

per cent

Unless otherwise expressly stated or the content otherwise requires, in this

document:

all times refer to Hong Kong time and references to years in this document are
to calendar years;
the term “associate(s)”, “close associate(s)”, “connected person(s)”, “core
connected person(s)”, “connected transaction(s)”, “subsidiary(ies)” and
“substantial shareholder(s)” shall have the meanings ascribed to such terms in
the Listing Rules;
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DEFINITIONS

. certain amounts and percentage figures included in this document have been
subject to rounding adjustments. Accordingly, figures shown as totals in
certain tables may not be an arithmetic aggregation of figures preceding them;

. unless otherwise specified, all relevant information in this document assumes
no exercise of any of the [REDACTED]; and

. the English names of the PRC laws, rules, regulations, nationals, entities,
governmental authorities, institutions, facilities, certificates and titles etc.
mentioned in this document, are translations from their Chinese names and
are for identification purpose only. If there is any inconsistency between the
Chinese names and their English translations, the Chinese names shall
prevail.
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GLOSSARY OF TECHNICAL TERMS

This glossary contains explanations of certain terms, definitions and
abbreviations used in this document in connection with our Group and our
business. The terms and their meanings may not correspond to standard industry
meaning or usage of those terms.

“48”

“algorithms”

“APP”

“API”

“automotive aftermarket”

“big data”

“CADA”

“car parc”

“CDP”

“cloud computing”

“cloud native”

sales, service, spare parts and surveys

a finite sequence of well-defined instructions,
typically used to solve a class of specific problems or
to perform a computation

a computer program designed to run on a mobile
device

application programming interface, a set of routines,
protocols and tools for building software applications

all the services around the use of a car after the caris
sold

diverse sets of information growing at ever-
increasing rates that is the complex for processing by
traditional database management tools

China Automobile Dealers Association

the total number of registered vehicles within a given
geographic region

customer data platform

the on-demand availability of computer system
resources, especially data storage (cloud storage)
and computing power, without direct active
management by the user

an ideology of software architecture based on cloud
computing and an approach in software development
that utilises cloud computing to build and run scalable
applications in modern, dynamic environments such
as public, private, and hybrid clouds
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GLOSSARY OF TECHNICAL TERMS

“conversion rate”

“CPCA”
“‘CRM”

“digitalisation service”

‘DMP”
‘DMS”
“‘ERP”
“‘GPS”
“ICV”
“ICEV(s)”

“L2”

“L3”

“infotainment systems”

“ I Tu

“large language model”

the number of successful transactions divided by the
total number of leads that can be tracked to a
conversion from the lead during the same time period
China Passenger Car Association

customer relationship management

the use of digital technologies to change a business
model and provide new revenue and value-producing
opportunities

data management platform

dealer management system

enterprise resource planning

Global Positioning System

Intelligent Connected Vehicle

Internal Combustion Engine Vehicle(s)

level of driving automation, Level 2 refers to partial
automation that provides steering and brake/
acceleration function

level of driving automation, Level 3 refers to
conditional automation with system driving under
conditions, but driver is required to take over when

requested

a collection of hardware and software in automobiles
that provides audio or video entertainment

information technology
an intelligent computer algorithm that uses deep
learning techniques and massively large data sets to

understand, summarise, generate and predict new
content
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GLOSSARY OF TECHNICAL TERMS

“large-scale model”

“new energy vehicle” or
“NEVH

“‘MPS”

“OA"

“‘OEM”

“passenger vehicle”

“PCB”

‘PHEV”

“private domain traffic” or
“private domain data”

“public domain traffic” or
“public domain data”

artificial intelligence models with a vast number of
parameters and complex structures, capable of
handling and learning from large volumes of data to
perform various complex tasks such as natural
language processing, image recognition, speech
recognition. These models often require substantial
computational resources for training and operation

plug-in electric vehicles that may be eligible for public
subsidies, and includes only battery electric vehicles
(BEVSs), plug-in hybrid electric vehicles (PHEVs) and
fuel cell electric vehicles (FCEV)

the Ministry of Public Security
office automation

original equipment manufacturer, in the automotive
industry, it refers to automotive manufacturer

motor vehicle used for carrying passengers
printed circuit board
plug-in hybrid electric vehicle

a marketing term denoting customer resources
belonging to a business that have one or more of the
following characteristics: (i) data can be reused many
times by merchants or enterprises; (ii) is free; (iii) can
reach the precise group of users at any time, and (iv)
communicate and manage their users directly

a marketing term denoting customer resources on
various portals, APPs and new media platforms.
These customer resources belong to these APPs and
platforms and may not be accessible by individual
businesses directly. On these APPs and platforms,
merchants or enterprises may market their products
and services for free, or may be required to pay fees
for accessing such customer resources and/or to
conduct sales and marketing
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GLOSSARY OF TECHNICAL TERMS

“SaaS” software-as-a-service, a software delivery model in
which software is accessed on the web rather than
installation through local deployment

“safety system” a collection of hardware and software in automobiles
that reduces the likelihood and severity of traffic
collisions

“SCRM” social customer relationship management

“SDK” software development kit

“SOP” standard operating procedure

“uBl” an insurance model that utilises telematics to

providing market pricing support, where insurance
companies gathers consumer data from either its
proprietary or third party ecosystem, identify the
consumer’s needs, and apply analytics to create
customised, scenario-based insurance products and
to address those needs. Under this model, insurance
companies may also process claims with automation

technology
“V2X” vehicle to everything
“WeCom” (>%611%) a communication platform developed by

Tencent that allows communication between a
corporate and users of the Weixin ({#f%) platform
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FORWARD-LOOKING STATEMENTS

This document contains certain statements that are, or may be deemed to be,
“forward-looking statements”. These forward-looking statements may be identified by
the use of forward-looking terminology, including the terms “believe(s)”, “aim(s)”,
“estimate(s)”, “plan(s)”, “project(s)’, “anticipate(s)”, “expect(s)’, “going forward”,
“intend(s)”, “may”, “might”, “seek(s)”, “can”, “could”, “ought to”, “potential”, “will” or
“should” or similar expressions, or, in each case, their negative or other variations, or
comparable terminology, or by discussions of strategy, plans, objectives, goals, future
events or intentions. In particular, references to “estimate(s)” only refer to situations
where best estimates have been adopted by the management. These forward-looking
statements include all matters that are not historical facts. They appear in a number of
places throughout this document and include, but are not limited to, statements
regarding our intentions, beliefs or current expectations concerning, among other things,
our business, results of operations, financial position, liquidity, prospects, growth,
strategies and the industries and markets in which we operate or may operate in the
future.

By their nature, forward-looking statements involve risk and uncertainty because
they relate to future events and circumstances. Forward-looking statements are not
guarantees of future performance or the actual results of our operations, financial
position and liquidity. The development of the markets and the industries in which we
operate may differ materially from the description or implication suggested by the
forward-looking statements contained in this document. In addition, even if our results of
operations, financial position and liquidity as well as the development of the markets and
the industries in which we operate are consistent with the forward-looking statements
contained in this document, those results or developments may not be indicative of
results or developments in subsequent periods. A number of risks, uncertainties and
other factors could cause results and developments to differ materially from those
expressed or implied by the forward-looking statements including, without limitation:

. our operations and business prospects;

. our ability to maintain and enhance our market position;

. the effects of competition in the industries or markets we operate and its
potential impact on our business;

. developments in, or changes to, laws, regulations, governmental policies,
taxation or accounting standards or practices affecting our operations,
especially those related to the operation of our business;

. general political and global economic conditions, especially those related to

the PRC, and macro- economic measures taken by the PRC Government to
manage economic growth;
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. our ability to successfully implement any of our business strategies, plans,
objectives and goals;

. our ability to expand and manage our business operations;

. our ability to obtain or extend the terms of the licences and leases necessary
for the operation of our business;

. changes to our expansion plans and estimated capital expenditures;

. adverse changes or developments in the industries in which we operate;
. fluctuations in inflation, interest rates and exchange rates;

. changes in the availability of, or new requirements, for financing; and

. our success in accurately identifying future risks to our business and
managing the risks of the aforementioned factors.

Forward-looking statements may and often do differ materially from actual results.
Any forward-looking statements in this document reflect our management’s current view
with respect to future events and are subject to risks relating to future events and other
risks, uncertainties and assumptions. Investors should specifically consider the factors
identified in this document, which could cause actual results to differ, before making any
investment decision. Subject to the requirements of the Listing Rules and except as may
be required by applicable law, we undertake no obligation to revise any forward-looking
statements that appear in this document to reflect any change in our expectations, or any
events or circumstances, that may occur or arise after the date of this document. All
forward-looking statements in this document are qualified by reference to this cautionary
statement.
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An investment in the Shares involves various risks. You should consider
carefully all the information set out in this document and, in particular, the risks
described below before making an investment in the Shares. The occurrence of any
of the following events could materially and adversely affect our reputation,
business, financial position, results of operations and/or prospects. If any of these
events occurs, the [REDACTED] price of the Shares could decline and you may
lose all or part of your investment. You should seek professional advice from your
relevant advisers regarding your prospective investment in the context of your
particular circumstances.

Our business and operations involve certain risks and uncertainties, many of which
are beyond our control. These risks can be broadly categorised into (i) risks relating to
our business and industry; (ii) risks relating to conducting our business in the PRC; (iii)
risk relating to our corporate structure and contractual arrangements; and (iv) risks
relating to the [REDACTED)].

RISKS RELATING TO OUR BUSINESS AND INDUSTRY

Our success depends on the size of the automotive aftermarket in the PRC for
products and services.

Demand for our sales of in-vehicle hardware products and SaaS marketing and
management services depends to a large extent the size of the automotive aftermarket
industry in the PRC and its growth in demand for our products and services, which in turn
depends on various factors that are out of our control, including:

. PRC’s overall economic growth;

. the disposable income of the PRC population;

. car parc in the PRC;

. PRC governmental policies relating to private automobile ownership, including
quotas, taxes, incentives (or disincentives);

. deterioration of general economic conditions, as economic downturns would
tend to cause motorists to limit their spending on their cars, which in turn will
affect the spending by auto dealerships, 4S stores, channel partners and
automotive OEM’s spending on marketing and on aftermarket services;
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. the ability of OEMs and service providers in the PRC automotive aftermarket
service industry to create interest of customers and car users in, among other
things, in-vehicle hardware products and services that are made available
through in-vehicle and value-added offerings to car users; and

. the efforts that are put into promoting and developing our sales of in-vehicle
hardware products business and SaaS marketing and management services.

If the growth of the automotive aftermarket industry or the demand for in-vehicle
hardware products and SaaS marketing and management services in the PRC
stagnates, the demand for our products and services would may be negatively affected,
in which case our business, financial condition, results of operations, and prospects may
be materially and adversely affected.

Demand for our services primarily depends on our ability to innovate, adapt and
respond timely and effectively to rapidly changing technologies and market trends
in the automotive aftermarket industry. If we fail to continue innovating or keep
pace with technological developments or developing market trends, our business
may be materially and adversely affected.

The Internet and the automotive aftermarket industry are rapidly evolving and are
undergoing continuous technological development, and we operate in an industry that is
subject to rapidly changing demands from industry participants and the ultimate end-
users. Our success depends on the acceptance by both industry participants and
ultimate end-users of our products and services.

During the Track Record Period, we provided in-vehicle hardware products and
SaaS marketing and management services, covering SaaS subscription services and
SaaS value-added services, to achieve digital transformation. We believe that our
success during Track Record Period has depended on, and our future success will
depend in part on, among other things, our ability to enhance and integrate our existing
products, services and to introduce new, competitively priced products and services with
features that meet the evolving technological developments and requirements of 4S
stores, the evolving trend of the industry and our customers’ and ultimate end-users’
needs, all in a timely and cost-effective manner.

To maintain demand for our products and services, we must therefore continue to
develop and promote new products and services to address the evolving automotive
aftermarket in order to maintain our competitive positioning. We cannot guarantee to you
that we will continue to be able to leverage new technologies effectively or adapt our
products and services to meet the evolving customer needs or new industry standards (if
any). If we fail to do so in an effective and timely manner, we may lose our current
customer base and may not capture the interest of prospective customers, and our
business, financial condition, results of operations, and prospects may be materially and
adversely affected.
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Furthermore, changes in the automotive aftermarket industry landscape such as
innovations in NEVs or new business models adopted by the OEMs and other
participants in the automotive aftermarket industry may require substantial investments
by us in developing product and services and their business models, establishing new IT
infrastructure, performing sales and marketing, distribution of our products and services
and other aspects of our operations. Our efforts may not be successful due to a variety
of reasons, including but not limited to technical hurdles, inaccurate predictions of
market demand, a lack of necessary resources or delays in launching our new products
or services. Failure to keep up with technological development or new business models
of the automotive aftermarket industry or the changing requirements of our customer
base may result in our services being less attractive to existing customer base or
prospective customers, which in turn may materially and adversely affect our business,
results of operations, financial condition and prospects.

If we are not able to effectively and efficiently develop and commercialise our
products and services as planned, we may not be able to grow our business and
generate revenue from sales of our product candidates as anticipated, our business
operations, financial condition and prospects may subsequently be materially and
adversely affected.

We face intense competition in the market that we operate in. If we fail to compete
effectively, we may lose market share and our business, prospects and results of
operations may be adversely affected.

We operate as a connected services provider for players in the vertically-integrated
automotive aftermarket industry, and we face intense competition from existing
competitors and new entrants. Our existing and potential competitors may have greater
financial, business, management, technical, marketing, customer and other resources
than we do, and they may be able to invest greater resources to the development,
promotion, sales and after-sales support of their own solutions to compete with us.

For example, domestic and international OEMs (including NEV manufacturers) and
other auto parts manufacturers may be much larger in terms of their business scales and
the resources at their disposal (including but not limited to capital and research and
development capabilities). Also, OEMs, by virtue of their position as automobile
manufacturers, are well-positioned to install their own (or their appointed partners’)
in-vehicle hardware and associated software into new vehicles sold by them. OEMs may
integrate more advanced technologies directly into their vehicles, which may reduce the
demand for aftermarket products. These manufacturers often have greater financial,
technical, and marketing resources than we do, which allows them to develop, promote,
and sell their products more effectively. Additionally, they can leverage their established
relationships with automobile manufacturers and consumers to secure larger market
shares. The increasing trend of incorporating advanced technology by OEMs can result
in heightened competition, particularly as these manufacturers may provide products
similar to ours with potentially better performance or pricing. Furthermore, other auto
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parts manufacturers in the aftermarket sector can also intensify competition. These
competitors may offer in-vehicle hardware products that are comparable or superior in
terms of quality, technology, and price. They may also engage in aggressive pricing
strategies and marketing campaigns, enter into strategic alliances, and offer better
terms to distributors and retailers, all of which can affect our market position and sales
negatively.

Big international tech firms and big tech firms within the PRC’s Internet sector also
possess significant competitive advantages over us, including their financial and
technological prowess, their know-hows relating to the automotive aftermarket, their
extensive user-base and brand-name recognition, their intellectual property portfolio
and their research and development abilities, any of which may allow them to quickly
launch to market connected products and services in the automotive aftermarket that
can effectively compete with our products and services and erode our customer base.
According to the CIC Report, certain large-scale enterprises are beginning to extend
their footprints into the area of customised connected services, and they may in the
future become involved in our core business. We may be subject to intense competition
if any of the above expand into our market segment, whether by itself or through entering
into business partnerships or alliances, or if established companies from or geographical
markets expand into our market segment.

Our current and potential competitors may also have deeper relationships with 4S
stores and channel partners, who are part of our customer base. This enables them to
develop newer services, respond more quickly to upcoming trends and technologies and
to undertake more extensive marketing campaigns. Any existing or potential competitor
may also choose to adopt different pricing models or lower their prices in order to
increase its market share.

Our ability to remain competitive depends on our ongoing investment in research
and development to ensure that our products meet the evolving demands of consumers
and adhere to industry standards and regulatory requirements. However, there is no
assurance that our research and development efforts will be sufficient to maintain our
competitive edge or that we will successfully predict market trends and consumer
preferences. We also face the risk of new market entrants who might introduce
innovative products or adopt disruptive technologies that could further increase
competition. Competition from our current and potential competitors could cause us to
lose existing customers, lose potential sales or compel us to sell our products and
services at lower prices to remain competitive, or force us to enter into partnerships on
commercial terms that are not favourable to us, any of which may have a material
adverse impact on our profitability and financial condition. If we are unable to compete
successfully against our current or potential competitors, our business, results of
operations may be materially and adversely impacted.
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We store personal information belonging to our customers and car users of our
SaaS systems and engage cloud service providers for storage of such
information. Failure to protect sensitive personal information of our customers
and users against security breaches may damage our reputation and brand and
substantially harm our business and results of operations.

One of the key focuses to our business is the secure storage of sensitive personal
information and its secure transmission over public networks. In limited circumstances,
we collect certain information and data, such as contact information, log-in details, IMEI
(international mobile equipment identity), location directly from car users, mainly for user
account registration and ongoing product support purposes.

We store personally identifiable information and other confidential information
relating to our customers and car users of SaaS systems and are subject to PRC laws
and regulations regarding cybersecurity, information security, privacy and data
protection. For further information, see “Regulatory Overview—Regulations Relating to
Internet Security and Privacy Protection”. Any defects or inappropriate contents in
information or document uploaded by our customers and other users, we cannot
guarantee that all substance and contents contained in information or document
uploaded by our customers and other users are appropriate and will not infringe any laws
or regulations relating to information security and privacy protection.

Practices regarding the collection, use, storage, transmission and security of
personal information by companies operating over the Internet and mobile platforms are
under increased public scrutiny. Maintaining complete security for the storage and
transmission of sensitive personal information on our SaaS systems is crucial to
maintaining our operating efficiency and customer confidence as well as complying with
the applicable laws and standards. Notwithstanding security policies and measures that
we put in place to protect user data and sensitive personal information, advances in
technology, the persistent threat from hackers, improper use or sharing of data,
cryptographic failures, human errors or misconduct or other events or developments
could result in compromises or breachs of the technology that we use to protect personal
and/or confidential information. We may not be able to prevent third parties, especially
hackers or other individuals or entities engaging in similar activities, from illegally
obtaining such confidential or private information we hold. Such individuals or entities
obtaining such confidential or private information may further engage in various other
illegal activities using such information. Users of our SaaS systems may also violate
their confidentiality obligations and disclose or use information about our customers
illegally. Any compromise of our information security or the information security
measures by users of our SaaS systems may have a material and adverse effect on our
brand reputation of brand, business, prospects, financial condition and results of
operations.
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We store user data and are subject to PRC laws and regulations regarding privacy
and the protection of data. For details, see “—We store personal information belonging
to our customers and car users of our SaaS systems and engage cloud service providers
for storage of such information. If our information security is compromised, or such
information is otherwise accessed without authorisation, our reputation and our brand
may be damaged, and we may be exposed to potential liability and significant loss of
business.”

If we fail to fulfil our obligations in respect of our contract liabilities, our business,
results of operations and financial condition may be materially and adversely
affected.

Our contract liabilities mainly arise from the advance payments made by customers
in connection with our sales of in-vehicle hardware products and our SaaS marketing
and management services over the stipulated contract terms. Our contract liabilities
amounted to RMB146.3 million, RMB116.3 million and RMB80.9 million as at 31
December 2021, 2022 and 2023, respectively. If we fail to honor our obligations in
respect of our contract liabilities, we may not be able to convert such amount of contract
liabilities into revenue as expected. Our liquidity position may be adversely affected if we
are required to refund some or all of the prepayments to customers when disputes arise.
In addition, if we fail to honor our obligations in respect of our contract liabilities, it may
also adversely affect our relationship with relevant customers, which may in turn affect
our reputation, as well as our results of operations in the future. As a result, our results
of operations, liquidity and financial position may be materially and adversely affected.

We are exposed to fair value changes for financial assets at fair value through
profit or loss and equity instruments at fair value through other comprehensive
income (“FVTOCI”).

Some of our financial assets are measured at fair value. Fair value of financial
assets is estimated by using appropriate valuation techniques. Such valuations were
based on certain assumptions about credit risk, volatility and liquidity risks associated
with the instruments, which are subject to uncertainty and might materially differ from the
actual results. For financial reporting purposes, fair value measurements are
categorised into Level 1, 2 or 3 based on the degree to which the inputs to the fair value
measurements are observable and the significance of the inputs to the fair value
measurement in its entirety. Level 1 inputs are quoted prices (unadjusted) in active
markets for identical assets or liabilities that the entity can access at the measurement
date; level 2 inputs are inputs, other than quoted prices included within level 1, that are
observable for the asset or liability, either directly or indirectly; and level 3 inputs are
unobservable inputs for the asset or liability.

During the Track Record Period, our level 3 equity instrument at FVTOCI was
amounted to RMB14.7 million, RMB9.6 million and RMB7.8 million, respectively. Our
management determines the fair value of our equity instrument at FVTOCI using market
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approach. Please refer to note 35 to the Accountant’s Report as included in Appendix |
to this Document for more information about the fair value measurement of our level 3
equity instrument at FVTOCI. Changes in these unobservable inputs will affect the
estimated fair value of our financial assets, which leads to uncertainty in accounting
estimation. Factors beyond our control may influence and cause adverse changes to the
estimates we use and thereby affect the fair value of these financial assets. These
factors include, but not limited to, general economic condition, changes in market
interest rates and stability of capital markets. Any of these factors, as well as others,
could cause our estimates to vary from actual results and cause the fair value of our
financial assets to fluctuate substantially.

We rely on third-party platforms and services to conduct our SaaS marketing and
management services, and any interruptions or delays in such platforms and
services due to third-parties or our own failure may result in interruptions in our
services and impair our customers’ experience.

Currently, all of our cloud-based services and software products and services to
conduct our SaaS marketing and management services, the linkages of which are
premised on a third-party cloud platform. In addition, like many other cloud-based
services providers in our industry, we also procure other generic IT services (such as
data storage) from third-party vendor.

We do not control the operations of third-party computing platforms. These
platforms and services may not continue to be available to us on commercially
reasonable terms, or at all. Also, services provided to our customers may be adversely
affected if there are service interruptions of these platforms, or if performance of the third
party computing platform services providers proves to be unsatisfactory, orif any of them
does not honour its contractual obligations to us. Moreover, the financial condition of and
regulatory environment governing our third party computing platform services providers
may deteriorate over the course of our contract term, which may also impact the ability
of such providers to continue providing their services to us.

If we are forced to cease using any of these platforms or services, we may be forced
to migrate our services to other service provider(s) and/or take other remedial actions,
and this could result in a delay or disruption in our services until equivalent services are
provided to us by the new service provider(s), or obtained from another third party; such
remedial action, even if successfully integrated with our services, may lead to significant
increase in our expenses or cause disruption to our services. It may be costly and
time-consuming to migrate from our pre-existing service providers’ platform to other
service providers and/or develop equivalent capability in-house, and there can be no
guarantee that such migration and/or development will not disrupt our business
operations or be successful. If we lose (even temporarily) access to such third-party
computing platforms and services, our reputation, business, financial position, results of
operations or prospects would be materially and adversely affected.
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In addition, any damage to or failure of internal or external systems, including our
internal information technology system and systems of our third-party service providers
and telecommunications networks, could result in interruptions or suspension in our
services. In the event that service interruptions or suspensions occur, our customers
may bring claims against us and we may have to issue credits to them or compensate
them by other means. Our customers or potential customers may also get an impression
that our products and services are unreliable, and frequent interruptions could frustrate
end users of our products and services and discourage them from using our products or
services. As a result, our reputation may be harmed, making it harder for us to retain our
existing customers or to attract new customers.

Any discontinuation, reduction or delay of government grants that may be
available to us in the future could materially and adversely affect our business,
financial condition and results of operations.

During the Track Record Period, we recognised government grants of RMB1.7
million, RMB1.7 million and RMBO0.7 million, respectively. Government grants during the
Track Record Period mainly represented the government subsidies recognised by our
Group primarily in support of the research and development and equipment of our
Group’s technology in the industry. There were no unfulfilled conditions or contingencies
relating to the government grants. The timing, amounts and conditions of these
government grants were within the sole discretion of the government and these
government grants may be reviewed and assessed by the government periodically and
may fluctuate from time to time pursuant to the changes in relevant government policies.

We also received refund of PRC value-added tax and surcharges which represents
refund of certain VAT payments pursuant to the preferential government policies, of
which our Group’s softwares that are embedded into our in-vehicle hardware were
eligible for a certain percentage of refunds based on the actual VAT paid. There is no
guarantee that we will continue receiving or benefiting from them in the future. We may
be required to satisfy certain conditions or contractual obligations before recognising
government grants. However, there can be no assurance that we will be able to fully
satisfy these conditions or perform such obligations, and it may be possible that
governmental authorities may discontinue such grants, or require us to repay part or all
of the government grants we previously received.

Such government grants may be adjusted or revoked at any time in the future at the
relevant government authorities’ discretion. There is no assurance that we could
continue to be able to meet the requirements to be entitled to such government grants.
There can further be no assurance that the government grants that we currently enjoy
will not be challenged, altered or discontinued. Any alteration, suspension or termination
of our government grants could have a material adverse effect on our business, financial
condition, results of operations, cash flows, profitability and prospects.
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Our business is subject to complex and evolving laws and regulations regarding
cybersecurity, privacy, protection and information security in China. Any privacy
or data security breach or failure to comply with these laws and regulations could
damage our reputation and brand and substantially harm our business and results
of operations.

We face risks inherent in handling and protecting data, including protecting the data
in our system, detecting and prohibiting unauthorised data share and transfer,
preventing attacks on our system by outside parties or fraudulent behaviour or improper
use by our employees, and maintaining and updating our database and our algorithms.
Any system failure, security breach, third-party attacks or attempts to illegally obtain the
data that results in any actual or perceived release of user data could damage our
reputation and brand, deter current and potential customers from using our services,
negatively affect our business, and expose us to potential legal liability.

Personally identifiable and other confidential information is increasingly subject to
legislation and regulations in China and numerous foreign jurisdictions. The PRC
governmental authorities have enacted a series of laws and regulations relating to the
protection of personal information and/or the supervision over data processing activities,
under which relevant information or data processors are required to comply with an array
of personal information and data protection requirements, including for example, to
clearly indicate the purposes, methods and scope of any information collection and
usage, to obtain appropriate user consent and to establish user information protection
systems with appropriate remedial measures. However, this regulatory framework for
privacy issues in China and worldwide is rapidly evolving and is likely to remain uncertain
for the foreseeable future. Furthermore, the PRC government has taken steps to limit the
method and manner that the internet companies may apply when using user data.

Any failure, or perceived failure, by us, or by our employees or partners, to maintain
the security of our user data or to comply with applicable PRC or foreign privacy, data
security and personal information protection laws, regulations, policies, contractual
provisions, industry requirements and other requirements may result in civil or regulatory
liability, including governmental or data protection authority enforcement actions and
investigations, fines, penalties, enforcement orders requiring us to cease operating in a
certain way or cease to become [REDACTED], revoking our business permits or
business licences, litigation or adverse publicity, and may require us to expend
significant resources in responding to and defending allegations and claims.
Furthermore, claims or allegations that we have failed to adequately protect our users’
data, or otherwise violated applicable privacy and data security laws, regulations,
policies, contractual provisions, industry standards or other requirements, may result in
damage to our reputation and a loss of confidence in us by our customers or end-users
of our products and services, potentially causing us to lose customers and revenues,
which could have a material adverse effect on our business, reputation, financial
condition and results of operations. In addition, we do not regularly monitor or review
content uploaded and stored by our customers. Therefore, we do not control the
substance of the content on our servers, which may include personal information. We
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cannot assure you that third parties will not succeed in their attempts to obtain
unauthorised access to any personally information relating to the customers of our
customers. Such information may also be exposed through human errors or other
malfeasance. Any unauthorised access of such personally information or any
compromise of our system security could have an adverse effect on our business,
financial condition and results of operations.

On 7 July 2022, the CAC promulgated the Measures on Security Assessment of
Cross-border Data Transfer ( (H#E 5L 255 #HE) ) which became effective on 1
September 2022. It requires that any data processor which processes or exports
personal information exceeding certain volume threshold under such measures shall
apply for security assessment by the CAC before transferring any personal information
abroad. The security assessment requirement also applies to any transfer of important
data outside of China. Even though we have entered into legally binding non-disclosure
agreements with them, as uncertainties remain regarding to what extent we would be
subject to such measures, we cannot assure you that we will be able to comply with such
regulations in all respects, and we may be ordered to rectify or terminate any actions that
are deemed illegal by regulatory authorities.

In addition to laws, regulations and other applicable rules regarding privacy and
privacy advocacy, industry groups or other private parties may propose new and
different privacy standards. We cannot assure you that our existing privacy and personal
protection system and technical measures will always be considered sufficient under
applicable laws, regulations and other privacy standards. We could be adversely
affected if legislation or regulations in the PRC are expanded to require changes in
business practices or privacy policies differently. We may also be subject to additional
regulations, laws and policies adopted by the PRC government to apply more stringent
social and ethical standards in data privacy resulting from the increased global focus on
this area.

Besides, the PRC regulatory environment with regard to data security is evolving
and may be subject to different interpretations or significant changes. For example, the
Cybersecurity Review Measures ( (H#& 2 ANE) ) stipulates the mandatory
requirement of cybersecurity review for network platform operators which possesses
personal information of more than one million users when applying for a listing abroad.
And pursuant to the Regulations on the Administration of Cyber Data Security (Draft for
Comments) ( CHH4% B 228 IR GI(Hek M) ), a data processor seeking to list in
Hong Kong which affects or may affect national security is required to apply for a
cybersecurity review under relevant rules and regulations. If the Cybersecurity Review
Measures and the enacted version of the Regulations on the Administration of Cyber
Data Security (Draft for Comments) mandate clearance of cybersecurity review and
other specific actions to be taken by [REDACTED] like us, we may face uncertainties as
to whether these additional procedures can be completed by us timely, or at all, which
may subject us to government enforcement actions and investigations, fines, penalties,
or suspension of our non-compliant operations, and materially and adversely affect our
business and results of operations.
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The regulatory environment on data privacy and security in China is relatively new
and relevant laws, regulations and standards may be subject to amendments from time
to time. We cannot assure you that such amendments of regulations, and standards, and
its interpretation or implementation will not cause us to be negatively affected. We may
be subject to investigations and inspections by government authorities regarding our
compliance with relevant laws and regulations. Any inability to comply with applicable
data security and privacy laws, regulations and standards, could result in additional cost
and liability for us, damage our reputation, and materially adversely affect our business,
result of operations, financial condition and future prospects.

Our business is highly dependent on the proper functioning and improvement of
our IT systems and infrastructure. If we experience any breakdown in our IT
systems or infrastructure, our financial condition and results of operations may be
materially and adversely affected.

Our business is dependent on the continuing operation and timely enhancement of
our network infrastructure and IT systems to process large amounts of information, data
and leads. However, we cannot guarantee that access to our software will not be
interrupted, and will be error-free or secure. Any of platforms and telecommunications
networks that we operate on may be vulnerable to man-made or natural disasters, such
as attack by hackers, computer viruses and other types of malicious software, software
bugs, security vulnerabilities, earthquakes, floods and fires, power loss,
telecommunication failures or similar events. The facilities housing these platforms or
networks may also be subject to break-ins, vandalism and destruction as well as local
administrative actions, changes to legal or regulatory requirements and litigation
proceedings to halt, limit or delay operations. Any precautionary measures that may be
taken may not be effective (or at all), and any man-made or natural disasters,
destruction, decision to close down the platforms without adequate notice or other
unanticipated events at these platforms could result in prolonged interruptions in our
services.

In order to improve our reputation and service quality, we must periodically
introduce new products and services and update them from time-to-time in order to meet
evolving user and customer demands and remain competitive in the market. We may
however experience problems when we first introduce a new product or service to the
market, or when we test and launch our system upgrades or enhancements, during
which we may encounter undetected programming errors which could adversely affect
our software performance. As such, we may incur significant costs to protect our
systems against such threats and repair any damage caused as soon as possible, which
may adversely affect our financial condition and results of operations.

In the event of a partial or complete breakdown of any of our facilities, including our
computer systems, platforms and telecommunication networks that we operate on, or
experience any disruption or failure, our business activities would be materially
disrupted as would have no access to alternative networks and services on a timely
basis, if at all. In addition, a prolonged failure of our IT system could damage our
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business operations and materially and adversely affect our future prospects and
profitability. Where we experience any disruptions to our facilities which may be caused
by failure in our systems or by our third party service providers, our services may be
interrupted, delayed or even cease entirely. We may also permanently lose all the data
that has been uploaded to our data centres. As such, our users and business partners
may decide to switch to our competitors instead, which would materially and adversely
affect our business, financial condition and results of operations.

Due to our limited history of providing SaaS marketing and management services,
our ability to accurately forecast our future operating results and prospects is
limited and subject to a number of uncertainties.

We started to develop our Dijia SaaS in 2018 and have increased our focus on
delivering SaaS value-added services since March 2021, respectively. We experience
significant growth in our revenue and profitability for the year ended 31 December 2022
mainly due to the increase in revenue from SaaS value-added services and the
expansion in number of 4S store customers. While our profit from SaaS marketing and
management services have grown during the Track Record Period, as a result of our
limited history of providing SaaS marketing and management services with the support
of our experience in sales of in-vehicle hardware products, our ability to accurately
forecast our future operating results is limited and subject to a number of uncertainties,
including our ability to plan for and model our future growth. We face various challenges
and uncertainties, including the fact that we operate in new and developing markets and
elements of our business strategy are new and subject to ongoing development. As a
result, it may not be possible to fully discern the challenges in commercialisation that we
and our business are subject to.

We cannot assure you that we will be able to achieve similar results or grow at the
same rate as we had in the past or at all. Rather than relying on our historical operating
and financial results to evaluate us, you should consider our business prospects in light
of the risks and difficulties we may encounter as an early stage company operating in
emerging and dynamic industries, including, among other things, our ability to attract
and retain customers, our ability to create value for different stakeholders engaged in our
business and operations and increase monetisation, our ability to navigate an evolving
regulatory environment, our ability to develop attractive SaaS produces and SaaS
valued-added services and offer satisfactory services, build up our reputation and
promote our brand, and our ability to anticipate and adapt to changing market conditions.
We may not be able to successfully address these risks and difficulties to sustain the
growth of our revenue and profitability and we may fail to secure recurring business from
our 4S store customers, which could significantly harm our business, results of
operations and financial condition.
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Any quality issues related to our products or services could result in a loss of
customers and sales and, if related to our products or services, may subject us to
product liability claims.

The success of our business depends on our ability to consistently deliver products
and services that our customers demand with high quality and reliability. Maintaining
consistent product and service quality depends significantly on the effectiveness of our
quality control systems, which in turn depends on a number of factors, including the
design of our quality control system and our ability to ensure that our employees and
other third parties involved in our operations adhere to those quality control policies and
guidelines.

We cannot assure you that our quality control systems will prove to be effective at
all times or at all, or that we can identify any shortcomings in our quality control systems
in a timely manner. If the quality of any of our products or services is unsatisfactory for
any reason, or if our customers and end users do not perceive our products or services
to provide the services or benefits as claimed, we may be faced with returns of
our products or cancellations of our services or subscriptions, receiving
customer complaints or claims, losing business from potential customers or becoming
the subject of governmental administrative actions. For example, we had an incident of
non-compliance on Product Quality Law of the PRC ( (/¥ N\ RILFIEZE M E7E) ) as
one of our in-vehicle hardware products was found to be not in compliance with a
national standard in 2021. For further details of this non-compliance incident, please
refer to the sections headed “Business—Quality Control” and “Business—Legal
Proceedings and Compliance—Non-compliance incident in relation to the Product
Quality Law” in this document.

Moreover, some of our products are installed or used in motor vehicles and some of
our services are used by drivers and passengers of motor vehicles, and if any defect or
adverse effect of our products or services results in property damage or personal injury,
we may suffer from product liability claims or product recalls, resulting in financial and
reputational damages. These legal claims may be expensive for us to defend even if we
prevail in the end.

Furthermore, if there is a pattern of quality issues in our in-vehicle hardware
products or automotive aftermarket industry in general, car users’ and other customers’
perception of, and willingness to purchase, our products and subscribe to our products
and services may also be negatively affected, regardless of whether such quality issues
relate to us. Any quality issues related to our products or services that we provide,
whether actual or perceived, may have a material and adverse effect on our business,
financial condition, results of operations and prospects, and our customers may seek
significant compensation from us for any losses they suffer in using our products or
services.
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We may be unable to successfully implement our future business plans and
business strategies. Our research and development efforts may not yield the
results as expected.

We strive to achieve sustainable growth and further strengthen our competitiveness
in the automotive aftermarket industry by enhancing our R&D capabilities, increasing our
marketing efforts and broadening our offerings to other participants along the
automotive industry chain as further described in the section headed “Business—Our
Strategies”. Successful implementation of our business plans will be key for us to
achieve our development goals. Nonetheless, our business plans and strategies (and
hence our prospects) are based on assumptions of future events which may entail
certain risks and are inherently subject to uncertainties. These assumptions may not be
correct, and there may be unforeseen change in circumstances such as change in
market conditions, evolution of technology or change in laws and regulations. Our future
business plans will also require us to invest into hiring technical and sales and marketing
personnel, and also devote significant efforts into developing new products and
solutions for the automotive industry. Our efforts to market to industry participants may
not be successful, new solutions and products that we offer may not be well accepted by
our customers, and newly introduced products and services may not achieve intended
results. Furthermore, there may be other unexpected events or factors that prevent us
from achieving positive results in accordance with our business plans and strategies
which could affect the commercial viability of our business plans and strategies. As such,
there can be no assurance that our business plans and strategies will be implemented
successfully as scheduled or at all.

If we fail to implement our business plans and strategies effectively and efficiently,
we may be unable to expand our operations, manage our growth, take advantage of
market opportunities or remain competitive in the industry. Our plan to expand our
business scale, including but not limited to our efforts to expand along the automotive
industry chain and our plan to recruit technical and sales and marketing talents may put
a financial burden on us as we implement our business plan, increasing our cost base
and negatively impacting our profit margins. Further, if our R&D or marketing efforts are
not successful, or if we fail to introduce new products and services in a timely and
cost-effective manner, our ability to attract and retain customers may be impaired and
we may lose our competitiveness. In such case, our business, financial condition, results
of operations and growth prospects may be materially and adversely affected.
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The success of our business is dependent upon our ability to maintain and expand
our customer base and our cooperation with channel partners to market and
promote our products and services. If we fail to maintain our relationship with
these customers or if our products or services do not gain market acceptance or
fail to maintain and grow our customer base, our business growth may not be
sustainable.

We rely on our customers such as 4S stores and channel partners to market, sell
and implement our in-vehicle hardware products and SaaS marketing and management
services. For the year ended 31 December 2023, we have transacted and collaborated
with over 3,600 4S stores across China while we have also cooperated with over 200
channel partners. Working with our channel partners enables us to scale up our
presence in regional markets at lower customer acquisition costs. Therefore, we believe
that maintaining stable relationships with 4S stores and channel partners is critical to
maintain our market position and to maintain to our revenue growth.

Our customers may cease, or reduce their usage of our products and services due
to a variety of reasons or factors, such as progress in technology that makes our
products and services obsolete, a decrease in the quality of our products and services,
rising raw material prices, and shortage of raw materials, which are outside our or our
customers’ control. If a significant number of our customers or end users cease using, or
reduce their usage of, our products and services, we may be required to spend
significantly more on sales and marketing than we currently plan to spend in order to
maintain or increase revenue. These additional expenditures could adversely affect our
business, results of operations, and financial condition.

We derive a significant portion of our revenue from Customer A, and any decrease
or loss of business with Customer A could adversely affect our revenue, operating
results, financial condition and business prospects.

During the Track Record Period, our revenue derived from sales to our largest
customer, being Customer A, amounted to RMB103.3 million, RMB90.2 million and
RMB106.5 million, respectively, representing approximately 31.6%, 21.8% and 19.0% of
our total revenue for the corresponding period. For further information about our largest
customer, please refer to the section headed “Business—Our customers—Relationship
with Customer A during the Track Record Period”. We have maintained a business
relationship with Customer A for over ten years but we cannot assure you that we will be
able to continue to provide in-vehicle hardware products and SaaS marketing and
management services to it at current level on similar terms, or at all. We are still further
facilitating our cooperation with Customer A, in the event that we are unable to maintain
our relationship with Customer A, or Customer A further reduces its purchases from us
significantly, or that they exploit their comparably superior bargaining position in
negotiating its terms of agreement with us, we may not be able to compensate for such
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loss through finding new customers or increasing oursales to our othercustomers, in
which case our revenue, operating results, financial condition and business prospects
would be materially and adversely affected.

Our operating results are subject to seasonal fluctuations.

We have experienced, and expect to continue to experience, seasonal fluctuations
in our revenues and results of operations. We have historically experienced relatively
lower revenue during the first quarter of a year mainly due to Chinese Lunar New Year,
and relatively higher revenue in the fourth quarter of a year mainly due to increasing
spending or purchasing by customers for SaaS subscription and SaaS value-added
products and services as a result of a high concentration of festive seasons and other
marketing campaigns. As a result, our revenues may vary from quarter to quarter, while
our revenues and cash flows may vary within a fiscal year. While we believe that this
seasonality will continue to affect our quarterly results, our rapid growth has largely
masked seasonal trends to date on an annualised basis. As such, historical patterns in
our business may not be a reliable indicator of our future performance, and you may not
be able to predict our annual results of operations based on a quarter-to-quarter
comparison of our results of operations.

Our provisions for impairment of trade receivables may not be adequate to cover
future credit losses.

We make provisions for impairment of trade receivables on a forward-looking basis
and provides for expected lifetime losses prescribed by IFRS 9. During the Track Record
Period, we recorded impairment losses recognised under expected credit loss model of
RMBO0.1 million, RMBO0.5 million and RMB1.6 million, respectively. As our provisions for
impairment of trade receivables require judgement and estimation, our allowance for
provisions for impairment of trade receivables may not be adequate to cover future credit
losses in our business operation. If adverse changes occur to the PRC economy or if
other events adversely affect our customers, industries or market, we may need to make
additional provisions for impairment of trade receivables, which could significantly
reduce our profit and may adversely affect our financial condition, results of operations
and growth prospects.

We face risks related to natural disasters, health epidemics and other outbreaks,
which could significantly disrupt our business, financial condition and results of
operations. Our business has been and may continue to be adversely affected by
the COVID-19 pandemic.

An outbreak of a respiratory disease COVID-19 was first reported in December
2019 and continues to expand globally. In March 2020, the World Health Organization
characterised the COVID-19 outbreak as a global pandemic. Significant rises in
COVID-19 cases have been reported since then, causing governments around
the world to implement unprecedented measures such as city lockdowns, travel
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restrictions, quarantines and business shutdowns. The COVID-19 outbreak had made
unprecedented impact on the global economy as it had significantly reduced market
liquidity and depressed economic activities. During the COVID-19 outbreak, our
business was negatively affected due to the reduced demand in the automotive
aftermarket industry generally and the cost savings measures implemented by some of
our customers, which had an impact on our results of operation. The COVID-19 outbreak
has caused and may continue to cause a long-term adverse impact on the economy and
social conditions in the affected countries, which may have an indirect impact on our
industry and shortage of labour and raw materials, which would severely disrupt our
operations and have a material adverse effect on our business, financial condition and
results of operations.

Any failure to protect our trade secrets or intellectual property could harm our
business and competitive position.

Our proprietary technologies, data analysis and lead generation algorithms are our
trade secrets and we regard our trademarks, copyrights, patents, domain names,
knowhow and similar intellectual property to be critical to our success. We rely on a
combination of intellectual property laws and contractual arrangements, including
confidentiality, invention assignment and non-compete agreements with our employees.
However, laws and contractual arrangements may not adequately protect our rights, and
the functionality of our in-vehicle hardware products and SaaS marketing and
management services software might be reproduced and our source code might be
copied. In addition, our trade secrets or intellectual property rights could be challenged,
invalidated, circumvented or misappropriated. For instance, we cannot guarantee that
we can successfully protect our trade secrets from leakage or intellectual property and
exclusive rights from unauthorised usage by third parties or breach of confidentiality
obligations by our counterparties. It may bring uncertainty to protect our trade secrets or
to register, maintain and enforce intellectual property rights since statutory laws and
regulations are also subject to judicial interpretation and enforcement. Confidentiality,
invention assignment and non-compete agreements may be breached by
counterparties, and there may not be adequate remedies available to us for any such
breach. Accordingly, it may bring uncertainty for us to effectively protect our intellectual
property rights or to enforce our contractual rights. Policing any unauthorised use of our
intellectual property may be difficult and costly and the steps we take may be inadequate
to prevent the infringement or misappropriation of our intellectual property.

In the event that we resort to litigation to enforce our intellectual property rights or
to protect our trade secrets from leakage, such litigation could result in substantial costs
and a diversion of our management and financial resources, and litigation on intellectual
property rights could put our intellectual property at risk of being invalidated or narrowed
in scope. We can provide no assurance that we will prevail in such litigation, and even if
we do prevail, we may not obtain a meaningful recovery. In addition, our trade secrets
may be leaked or otherwise become available to, or be independently discovered by, our
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competitors. Any failure in maintaining, protecting or enforcing our trade secrets or
intellectual property rights could have a material adverse effect on our business,
financial condition and prospects.

Supply chain shortages and interruptions, fluctuations in prices and our
relationship with suppliers could adversely affect our operations.

We are dependent upon frequent deliveries of hardware, products and supplies that
meet our technical and quality specifications. Shortages or interruptions in the supply
caused by unanticipated demand, problems in production or distribution, acts of
terrorism, financial or other difficulties of suppliers, labour actions, inclement weather,
natural disasters such as floods, drought and hurricanes, outbreak of disease, including
COVID-19 and other epidemics and pandemics, or other conditions could adversely
affect the availability, quality and cost of supplies for such products, which could lower
our revenues, increase our operating costs, damage our brand reputation or otherwise
harm our business. We may experience difficulties in procuring products from our
suppliers and contract manufacturers for other reasons, including supply shortage,
reductions in the availability of production capacity, failure of our suppliers to assemble
our products according to our specifications, insufficient quality control, failure to meet
production deadlines and increase in assembly costs. For example, supply shortages for
semiconductors broadly in the market had occurred in 2021, which may have an impact
on the supply of components for our in-vehicle hardware products. Such shortages or
interruptions could affect our delivery lead times, which may in turn materially and
adversely affect our operations. For example, since 2021, there has been a global
shortage in the supply of semiconductor chips, which necessitated us having to adjust
selling prices of in-vehicle hardware products and our SaaS services to balance the
pressure of rising costs. Please refer to “Business—Supply Chain
Management—Components and raw materials” for further details.

Our business also depends on developing and maintaining close relationships with
our suppliers, and our suppliers’ ability or willingness to sell quality products to us at
favourable prices and terms are key to our profitability and financial condition. Many
factors beyond our control may harm these relationships and the ability or willingness of
these suppliers to sell us products on favourable terms, if at all.

Our brand is integral to our success. If we fail to effectively maintain, promote and
enhance our brand, or if we do not price our products and services competitively,
our business and competitive advantage may be harmed.

We believe that maintaining, promoting and enhancing our Dijia, Guanglian Saixun
and Didihu brands is critical to maintaining and expanding our business, and therefore
we have incurred management resources and expenses on a variety of marketing and
promotion efforts designed to enhance our brand recognition and increase sales of our
products and services and to establish our leadership position in the industry.
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Maintaining and enhancing our brands depends largely on our ability to continue to
provide high-quality, well-designed, useful, and reliable services and software products
and services, which we cannot assure you we will do successfully.

We believe that brand recognition will become more important as competition in the
automotive aftermarket services increases. In addition to our ability to provide reliable
and effective services and software products and services and SaaS value-added
services and doing so at competitive prices, the successful promotion of our brand will
also depend on the effectiveness of our marketing efforts. We market our brand mainly
through our direct sales force and channels partners. Our marketing and promotional
activities may not be well received by customers and may not result in the level of sales
of products and services that we anticipate. Therefore, we cannot assure you that we will
be able to cost-effectively conduct our sales and marketing efforts, or that we will be able
maintain the market recognition or the competitiveness of our brands, in which case we
may be placed in a competitive disadvantage.

We cooperate with third party service providers and suppliers for different aspects
of our business. If we are unable to maintain stable relationships with third party
service providers and suppliers, or if our suppliers face difficulties in supplying to
us, our business, operating results, and financial condition could be adversely
affected.

Our success depends on our relationships with third party services providers and
suppliers which include but not limited to OEM suppliers, mobile communication
operators, cloud service providers, warehouse management and installation service
providers, some of which may be critical to our sales of in-vehicle hardware products and
the provision of our SaaS marketing and management services. Our purchase from the
five largest suppliers amounted to approximately RMB140.6 million, RMB156.3 million
and RMB229.0 million for each year during the Track Record Period, respectively, which
accounted for approximately 64.2%, 55.4% and 54.9% of our transaction amounts for
the corresponding period. If these third party service providers experience such
difficulties in providing products or services that we require, or if our purchasing
agreements with them are terminated or not renewed or they cease operations (either
temporarily or permanently) or experience any other business interruptions, our
business operations and reputation would be adversely affected. Moreover, if we are
unsuccessful in negotiating cost-effective relationships with our suppliers, we may be
forced to find suitable replacements, and there can be no guarantee that replacement
suppliers can be found on reasonable commercial terms, if at all.

We may be vulnerable to intellectual property infringement claims brought against
us by others.

We cannot be certain that our operations or any aspects of our business do not or
will not infringe upon or otherwise violate trademarks, patents, copyrights, know-how or
other intellectual property rights held by others. We, from time to time in the future may
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be, subject to legal proceedings and claims relating to the intellectual property rights of
others. In addition, there may be third-party trademarks, patents, copyrights, know-how
or other intellectual property rights that are infringed by our products, services or other
aspects of our business without our awareness. If any third-party infringement claims are
brought against us, we may be forced to divert management’s time and resources from
our business and operations to defend against these claims, regardless of their merits.

Regulatory actions, legal proceedings, product liability claims, and customer
complaints against us could harm our reputation and have a material adverse
effect on our business, results of operations, financial condition and prospects.

We may from time to time become subject to various litigation proceedings, legal or
contractual disputes, investigations or administrative proceedings arising in the ordinary
course of our business, including but not limited to various disputes with or claims from
our suppliers, customers, business partners that we engage for our business operations
and other third parties. On-going or threatened litigation proceedings, legal or
contractual disputes, investigations or administrative proceedings may divert our
management’s attention and consume their time and our other resources. In addition,
any similar claims, disputes or legal proceedings involving us or our employees may
result in damages or liabilities, as well as legal and other costs. Furthermore, any
litigation, legal or contractual disputes, investigations or administrative proceedings
which are initially not of material importance may escalate and become important to us,
due to a variety of factors such as the facts and circumstances of the cases, the
likelihood of loss, the monetary amount at stake and the parties involved. In addition,
negative publicity arising from litigation proceedings, legal or contractual disputes,
investigations or administrative proceedings may damage our reputation and adversely
affect the image of our brands and products and services. Consequently, our business,
financial condition and results of operations may be materially and adversely affected.

The continuing and collaborative efforts of our executive Directors, senior
management and key employees are crucial to our success and the loss of their
services could severely harm our business.

We have been relying and will continue to rely on the expertise and experience of
our executive Directors and senior management team. For further details of our
executive directors and senior management team, please refer to the section headed
“Directors and Senior Management”. The loss of any of our Directors, senior
management or key employees could impair our ability to operate and impede the
execution of our business strategies and harm our business. If we are unable to find
suitable replacement(s) within a reasonable period of time, or at all, our business,
financial condition and results of operations would be materially and adversely affected.
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Further, our future success depends on our continuing ability to attract, develop,
motivate and retain qualified and skilled employees to manage our existing operations
and accomplish future growth. Since well-qualified employees in the automotive
aftermarket are in high demand, competition for these individuals is intense. In
particular, we rely on our research and development team to develop our products and
services that are appealing to our customers, and we also rely on our experienced sales
personnel to maintain a good relationship with our customers and to promote our
products and services to customers. We may not be able to successfully attract and
retain the individuals we desire. Furthermore, we may need to offer them higher levels of
benefits in order to retain them. As such, we cannot assure you that we will have the
resources to fully achieve our staffing needs. Moreover, if any member of our key
employee joins a competitor or forms a new business to compete with us, we may lose
critical customer resources, technical know-how and the expertise that these employees
would otherwise be able to contribute to us. Thus, our failure to attract and retain
talented personnel could have a negative impact on our ability to maintain our
competitive position in the market or achieve success in our expansion efforts.

Our financial performance may be adversely affected by our need to recruit and
retain experienced technical and sales and marketing staff, and increasing staff
costs.

Our business operation and our success depends upon our ability to attract,
motivate and retain and sufficient number of qualified employees. Our Directors are of
the view that the ability to recruit and retain experienced staff is crucial to the stability and
expansion of our operations. According to the CIC Report, the average annual salary in
the Internet-related industry in 2022 was about RMB259,000. The operation and
development of our SaaS value-added services would require a significant amount of
skilled technical and sales and marketing personnel, which may result in increases in
labour costs. Driven by the increasing challenge in acquiring skilled labour in the
Internet-related industry, the Directors expect the salary level to continue expanding
over the next five years and the annual yearly salary in the Internet-related industry is
expected to be approximately RMB347,000 by 2027, according to the CIC Report. Our
employee benefit expenses amounted to approximately RMB42.3 million, RMB53.1
million and RMB52.8 million for the years ended 31 December 2021, 2022 and 2023,
respectively representing 12.9%, 12.8% and 9.4% of our total revenue for the
corresponding period. We expect our employee benefit expenses will continue to
increase as inflationary pressures and demands for skilled technical and sales and
marketing personnel in China together will continue to drive up salary levels and as our
business further expands.

We may not be able to always offer competitive remuneration packages and recruit
and retain staff at commercially reasonable levels. Any failure to recruit and retain staff
may result in a shortage of staff, which may cause our operations to be affected, our
development plans to be delayed and/or affecting the quality of our services. This may
materially and adversely affect our operations, reputation and financial performance.
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Our financial performance may also be adversely affected by the increasing staff costs
in the PRC. In the event that we are unable to pass on increased costs to our customers,
any significant increase in staff costs may materially and adversely affect our financial
performance.

Insurance coverage may not be adequate, and increased insurance costs could
adversely affect our results of operations.

The insurance industry in China is still at an relatively early stage of development as
insurance companies in China only offer limited business insurance products. While
business disruption insurance is available to a limited extent in China, we have
determined that the risks of disruption, cost of such insurance and the difficulties
associated with acquiring such insurance on commercially reasonable terms make it
impractical for us to have such insurance. As a result, we do not have any business
liability, disruption or litigation insurance coverage for our operations in China. In
addition, we do not maintain any insurance policies covering risks including loss and
theft of and damages to our servers or other technology infrastructure. As such, any
uninsured occurrence of business disruption, litigation or natural disasters causing
serious damages to our uninsured technology equipment would result in substantial
costs and diversion of resources which could adversely affect our financial condition and
results of operations.

We may be subject to additional contributions of social insurance and late
payments and fines imposed by relevant authorities.

According to the Social Insurance Law of the PRC (*F#& A\ A B+ € i), we
are required to make social insurance for our employees in amounts equal to certain
percentage of salaries, including bonuses and allowances, of their employees up to a
maximum amount specified by the local government from time to time at locations where
they operate their business. As at the Latest Practicable Date, we had not received any
notice from the local authorities or any claim or request from these employees in this
regard. However, we cannot assure you that the relevant local government authorities
will not require us to pay the outstanding amount and impose late fees or fines on us. If
we fail to repay the outstanding social insurance contributions within the prescribed
period, we may be subject to a fine of one to three times the amount of the overdue
payment. For further details, please refer to “Business—Legal Proceedings and
Compliance—Non-compliance incidents”.

We may be liable for failure to register and file our lease agreements, which may
subject us to penalties.

As at the Latest Practicable Date, 13 leasing agreements of our leased properties
had not been registered and filed with the competent PRC government authorities as
required by applicable PRC laws and regulations. We cannot assure you that the lessors
will cooperate and complete the registration in a timely manner. Our PRC Legal Adviser
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has advised us that failure to complete the registration and filing of lease agreements will
not affect the validity of such leases or impede our use of the relevant properties but
could result in the imposition of fines up to RMB10,000 for each leased property that is
unregistered (if we fail to rectify the non-compliance within the time frame prescribed by
the relevant authorities). As at the Latest Practicable Date, with respect to four out of 13
of our leased properties in the PRC, the lessor has not provided valid title certificates or
relevant authorisation documents evidencing their rights to lease the properties. As a
result, we cannot assure you that we will not be subject to any challenges, lawsuits or
other actions taken against us with respect to the properties leased by us for which the
relevant lessors do not hold valid title certificates. If any of such properties were
successfully challenged, we may be forced to relocate our operations on the affected
properties and may be forced to cease these activities in the event we face challenges
in relation to our properties. If we fail to find suitable replacement properties on terms
acceptable to us for the affected operations, or if we are subject to any material liability
resulting from third-party challenges for our lease of properties for which we or our
lessors do not hold valid titles, our business, financial condition and results of operations
may be materially and adversely affected. For further details, please refer to
“Business—Leased Properties” and “Business—Legal Proceedings  and
Compliance—Failure to register lease agreements with the relevant PRC authorities”.

RISKS RELATING TO CONDUCTING OUR BUSINESS IN THE PRC

Failure to obtain, renew, or retain licenses, permits or approvals or failure to
comply with applicable laws and regulations may affect our ability to conduct or
expand our business.

The PRC Government regulates the Internet, finance and automobile industries
extensively, including the licensing and permit requirements pertaining to companies in
these industries. We are required to hold licenses such as Value-Added
Telecommunications Business License and Class-B Surveying and Mapping
Qualification Certificate to carry out our business and operations. Since the relevant
laws and regulations governing our business activities may be amended from time to
time, we may be subject to more stringent regulatory requirements due to changes in the
economic and societal landscape. As such, we cannot assure you that we may be able
to prevent non-compliance with the applicable PRC laws and regulations in our ordinary
course of business. We may fail to obtain, renew or maintain any of the business licenses
and approvals or make the necessary filings for our business and operations and as
such, we may be subject to various enforcement actions, including orders issued by the
regulatory authorities requiring us to terminate our unlawful operations. Fines and
penalties may also be imposed on us and we may even incur criminal liability. Our
business may be adversely affected and have other material adverse effects on financial
conditions and results of operations.
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Possible changes in the economic and social conditions in the PRC and policies
adopted by the PRC government could adversely affect our business, prospects,
financial condition and results of operations.

We conduct our business operations within the PRC. Accordingly, our financial
condition and results of operations are influenced by the economic and social conditions,
legal development, and government policies of the PRC. In recent years, the PRC
government has implemented economic reform measures emphasising the use of
market forces to drive economic development. However, any economic reform policies
or measures in China may from time to time be modified or revised. As a result, some of
these measures may benefit the overall PRC economy but have a negative effect on the
industries in which we operate and subsequently our business.

All of our revenue during the Track Record Period were generated within the PRC.
As such, our future success is substantially dependent on economic, political and social
conditions in the PRC. Any adverse changes in the PRC’s political and social conditions
or any slowdown or recession of the PRC’s economy could have a material and adverse
effect on our business, financial, results of operations and prospects.

Dividends we receive from our subsidiaries located in the PRC may be subject to
PRC withholding tax, which could materially and adversely affect the amount of
dividends, if any, we may pay to our shareholders.

We are a Cayman Islands holding company and all of our income is derived from
dividends that are paid by our subsidiaries in the PRC. Pursuant to the EIT Law and its
implementation rules, dividends payable by a foreign-invested enterprise to its foreign
corporate investors who are not deemed a PRC resident enterprise are subjectto a 10%
withholding tax, unless such foreign investor’s jurisdiction of incorporation has a tax
treaty with the PRC that provides for a different withholding tax arrangement. Pursuant
to a tax arrangement between China and Hong Kong, effective in January 2007, such
dividend withholding tax rate is reduced to 5% for dividends paid by a PRC subsidiaries
to a Hong Kong company if such Hong Kong company is a “beneficial owner” and directly
owns at least 25% of the equity interest of the PRC company. According to the fourth
protocol of the aforementioned treaty, effective from December 2015, the reduction will
not apply if the main purpose of the production or distribution of the proceeds involved is
to obtain the aforementioned (reduction) interest. The Announcement on Issues
Concerning “Beneficial Owners” in Tax Treaties ( (B ZBi 15 48 = BE i Bi Ui iop 1 e 52 35
AHNHBMER A ), which became effective in April 2018, stipulates certain
conditions under which a company may not be defined as a “beneficial owner” under the
relevant tax treaty, and further requires non-resident taxpayers who wish to enjoy the
treatment of “beneficial owners” under such tax treaties to submit certain report forms
and materials when filing tax returns.

— 75—



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

RISK FACTORS

If we and our Hong Kong subsidiary are considered as non-resident enterprises and
our Hong Kong subsidiary is considered as a Hong Kong resident enterprise under the
aforementioned arrangement and is determined by the competent PRC tax authority to
have satisfied the relevant conditions and requirements, then the dividends paid to our
Hong Kong subsidiary may be able to enjoy the reduced income tax rate of 5%. However,
if our Hong Kong subsidiary fails to submit required documents for enjoying such
treatment, and if our corporate and shareholding structure is viewed as deliberately
arranged for acquiring the reduction interest, we may not be able to enjoy a preferential
withholding tax rate of 5% and as a result the dividend payable by our PRC subsidiaries
to our Hong Kong subsidiary will be subject to withholding tax at a rate of 10%. As we
may not be able to have preferential tax treatment, the amount of dividends, if any, we
may pay to our shareholders would be materially and adversely affected.

Under the EIT Law, we may be classified as a “resident enterprise” of China, such
classification could result in unfavourable tax consequences to us and our
non-PRC shareholders which would materially and adversely affect our results of
operations and financial condition.

Under the EIT Law, enterprises established under the laws of foreign countries or
regions and whose “de facto management bodies” are located within the PRC are
considered “resident enterprises” and thus will generally be subject to enterprise income
tax at the rate of 25% on their global income. On 6 December 2007, the State Council
adopted the Regulation on the Implementation of EIT Law, effective as at 1 January
2008, which defines the term “de facto management bodies” as “bodies that substantially
carry out comprehensive management and control on the business operation,
employees, accounts and assets of enterprises”. Currently, our managementis primarily
based in the PRC, and may continue to be based in the PRC in the future. In April 2009,
the PRC State Administration of Taxation promulgated a circular to clarify the definition
of “de facto management bodies” for enterprises incorporated overseas with controlling
shareholders being onshore enterprises or enterprise groups in China. However, it
remains unclear how the tax authorities will treat an overseas enterprise invested or
controlled by another overseas enterprise and ultimately controlled by PRC individual
resident(s), as in our case.

If we were considered a PRC resident enterprise, we would be subject to enterprise
income tax at the rate of 25% on our global income, and any dividend or gain on the sale
of our Shares received by our non-resident enterprise shareholders may be subject to a
withholding tax at a rate of up to 10%. In addition, although the EIT Law provides that
dividend payments between qualified PRC resident enterprises are exempted from
enterprise income tax, it remains unclear as to the detailed qualification requirements for
this exemption and whether dividend payments by our PRC operating subsidiaries to us
would meet such qualification requirements if we were considered a PRC resident
enterprise for this purpose. If our global income were to be taxed under the EIT Law, our
financial position and results of operations would be materially and adversely affected.
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Under the EIT Law and its implementing rules, dividend payments from PRC
subsidiaries to their foreign shareholders, if the foreign shareholder is not deemed as a
PRC tax resident enterprise under the EIT Law, are subject to a withholding tax at the
rate of 10%, unless the jurisdiction of such foreign shareholders has a tax treaty or
similar arrangement with China and the foreign shareholder obtains approval from
competent local tax authorities for application of such tax treaty or similar arrangement.

We invest in our PRC operating subsidiaries through our Hong Kong subsidiaries.
Pursuant to the Arrangement between Mainland China and the Hong Kong Special
Administrative Region for the Avoidance of Double Taxation and Prevention of Fiscal
Evasion with respect to Taxes on Income (the “Double Tax Avoidance Arrangement”)
and other applicable PRC laws, our Hong Kong subsidiaries will be subject to a
withholding tax at a rate of 5% on dividends received from our PRC operating
subsidiaries. However, the SAT promulgated the Announcement on Certain Issues
Concerning the Beneficial Owner in a Tax Agreement (Bt Bl & sz 25 B A N4 B
M RE 2 7) (“Circular 97) on 3 February 2018, effective as 1 April 2018, which provides
guidance for determining whether a resident of a contracting state is the “beneficial
owner” of an item of income under China’s tax treaties and similar arrangements.
According to Circular 9, a beneficial owner generally must be engaged in substantive
business activities and an agent will not be regarded as a beneficial owner and,
therefore, will not qualify for these benefits. It is possible, however, that under Circular
9 our Hong Kong subsidiaries would not be considered the “beneficial owner” of any such
dividends, and that such dividends would as a result be subject to income tax withholding
at the rate of 10% rather than the favourable 5% rate applicable under the Double Tax
Avoidance Arrangement and other applicable PRC laws. In that case, our financial
position and results of operations would be materially and adversely affected.

You may be subject to PRC income tax on dividends from us or on any gain
realised on the sale or other disposition of our Shares under PRC law.

Under the EIT Law and EIT Law Implementation Rules, subject to any applicable
tax treaty or similar arrangement between China and your jurisdiction of residence that
provides for a different income tax arrangement, PRC withholding tax at the rate of 10%
is normally applicable to dividends from sources within China payable to investors that
are non-PRC resident enterprises, which do not have an establishment or place of
business in China, or which have such establishment if the relevant income is not
effectively connected with the establishment. Any gain realised on the transfer of shares
by such investors is subject to 10% PRC income tax if such gain is regarded as income
derived from sources within China unless a treaty or similar arrangement otherwise
provides. Under the PRC Individual Income Tax Law ( {#1# A RILFIE@E AT 5H%) )
and its implementation rules, dividends from sources within China paid to foreign
individual investors who are not PRC residents are generally subject to a PRC
withholding tax at a rate of 20%, and gains from PRC sources realised by such investors
on the transfer of shares are generally subject to 20% PRC income tax, in each case,
subject to any reduction or exemption set forth in applicable tax treaties and PRC laws.
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Although all of our business operations are in China, it is unclear whether dividends
we pay with respect to our Shares, or the gain realised from the transfer of our Shares,
would be treated as income derived from sources within China and as a result be subject
to PRC income tax if we are considered a PRC resident enterprise. If PRC income tax is
imposed on gains realised from the transfer of our Shares or on dividends paid to our
non-PRC resident investors, the value of our investors’ investment in our Shares may be
materially and adversely affected. Furthermore, our Shareholders whose jurisdictions of
residence have tax treaties or arrangements with China may not qualify for benefits
under such tax treaties or arrangements.

We face uncertainty with respect to indirect transfers of equity interests in PRC
resident enterprises by their non-PRC holding companies.

The PRC tax authorities have enhanced their scrutiny over the non-resident
enterprise’s direct or indirect transfer of equity interests in a PRC resident enterprise by
promulgating and implementing the Notice on Issues Concerning Process of Enterprise
Income Tax in Enterprise Restructuring Business (it {2 5 41 2615 2 T 5Bl iR LA T
A7) (“SAT Circular 59”) which became effective on 1 January 2008 and the
Notice on Strengthening Administration of Enterprise Income Tax for Share Transfers by
Non-PRC Resident Enterprises ( B ZB085 4L B A I 5 JF fa R AR S JBORE I 538 BT 15 4B 26 BT
SBUE LA ) (“SAT Circular 698”) which became effective on 1 January 2008.
Under the circulars, where a non-resident enterprise transfers the equity interests of a
PRC “resident enterprise” indirectly by disposing the equity interests of an overseas
holding company (an “indirect transfer”) without a reasonable commercial purpose in
order to avoid its income tax obligations, the non-resident enterprise, being the
transferor, may be subject to PRC EIT and gains derived from such indirect transfer may
be subject to PRC tax at a rate of up to 10%. SAT Circular 698 also provides that where
a non-PRC resident enterprise transfers its equity interests in a PRC resident enterprise
to its related parties at a price lower than the fair market value, the relevant tax authority
is entitled to make a reasonable adjustment to the taxable income of the transaction.
Subsequently on 3 February 2015, the SAT extended its tax jurisdiction to capture
transactions involving the transfer of real property and assets of an establishment or a
place in the PRC by a foreign company through the offshore transfer of a foreign
intermediate holding company by virtue of issuing the Announcement on Several Issues
concerning the Enterprise Income Tax on the Indirect Transfers of Properties by
Non-resident Enterprises ( <[ ZBi 55 45 B A o B AR S A 45 gt o 72 A 2E PSR 1
R /A4) ) (“Public Notice 77). Public Notice 7 also interprets the term “transfer of the
equity interest in a foreign intermediate holding company” broadly. In addition, Public
Notice 7 further clarifies certain criteria on how to define “reasonable commercial
purposes” and introduces safe harbor scenarios applicable to internal group
restructurings. However, it also imposes burdens on both the foreign transferor and the
transferee of the indirect transfer as they are required to make a self-assessment on
whether the transaction should be subject to PRC tax and whether to file or withhold the
PRC tax accordingly.
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Public Notice 7 and its interpretation by relevant PRC authorities clarify that an
exemption provided by SAT Circular 698 for transfers of shares in a publicly-traded entity
thatis listed overseas is available if the purchase of the shares and the sale of the shares
both take place in open-market transactions. Despite this exemption, the PRC tax
authorities may deem various private share transactions to be subject to SAT Circular
698 and Public Notice 7, which could subject the shareholder to additional reporting
obligations or tax burdens. On 17 October 2017, SAT issued a Public Notice of SAT on
Issues Concerning the Withholding of Non-resident Enterprise Income Tax at Source
( B Z BB AR BRI IR o RARSE TS B IR R FNACA B ERY 245 ) ) (“Public Notice 377),
which, among others, repeals the SAT Circular 698 on 1 December 2017. The Public
Notice 37 further details and clarifies the tax withholding methods in respect of income
of non-resident enterprises under SAT Circular 698. And certain rules stipulated in
Public Notice 7 are replaced by Public Notice 37. Where the non-resident enterprise fails
to declare the tax payable pursuant to Article 39 of the EIT Law, the tax authority may
order it to pay the tax due within required time limits, and the non-resident enterprise
shall declare and pay the tax payable within such time limits specified by the tax
authority; however, if the non-resident enterprise voluntarily declares and pays the tax
payable before the tax authority orders it to do so within required time limits, it shall be
deemed that such enterprise has paid the tax in time.

There are uncertainties as to the application of Public Notice 7 and Public Notice 37.
For example, while the term “indirect transfer” is not clearly defined, it is understood that
the relevant PRC tax authorities have jurisdiction regarding requests for information over
foreign entities that may be involved in indirect transfer. Moreover, the relevant authority
has not yet promulgated any formal provisions or made any formal declaration as to the
process and format for reporting an indirect transfer to the competent tax authority of the
relevant PRC resident enterprise. In addition, there are no formal declarations with
regard to how to determine whether a foreign investor has adopted an abusive
arrangement in order to reduce, avoid or defer PRC tax. As a result, we and our
non-resident investors may become at risk of being taxed under Public Notice 7 and
Public Notice 37 and may be required to expend valuable resources to comply with
Public Notice 7 and Public Notice 37 or to establish that we should not be taxed under
Public Notice 7 and Public Notice 37, which may have a material adverse effect on our
financial condition and results of operations or such non-resident investors’ investments
in us. In addition, since we may pursue acquisitions as one of our growth strategies, and
may conduct acquisitions involving complex corporate structures, PRC tax authorities
might impose taxes on capital gains or request that we submit additional documentation
for their review in connection with any potential acquisitions, which may cause us to incur
additional acquisition costs or delay our acquisition timetable. The PRC tax authorities
have discretion under SAT Circular 59, Public Notice 7 and Public Notice 37 to make
adjustments to the taxable capital gains based on the difference between the fair value
of the equity interests transferred and the cost of investment. If we are considered a
non-resident enterprise under the EIT Law and if the PRC tax authorities make
adjustments to the taxable income of our merger and acquisition transactions under SAT
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Circular 59, Public Notice 7 and Public Notice 37, our income tax expenses associated
with such potential acquisitions will be increased, which may have an adverse effect on
our financial condition and results of operations.

PRC rules on mergers and acquisitions may make it more difficult for us to pursue
growth through acquisitions.

The M&A Rules and regulations and rules concerning mergers and acquisitions
introduced additional procedures and requirements which involve making a series of
applications and supplemental applications to the government agencies that could make
merger and acquisition activities with PRC business entities by foreign investors
relatively time-consuming. Depending on the structure of the transaction, we may be
required to submit to MOFCOM and other relevant government agencies an appraisal
report, an evaluation report and the acquisition agreement to seek approval. Moreover,
the Anti-Monopoly Law of the PRC ("% A\ [ AL A1 [5 /2 BEE12:) stipulates that the relevant
anti-monopoly authority is to be notified in advance of any change of control transaction
if certain thresholds under the Provisions on Thresholds for Prior Notification of
Concentrations of Undertakings by the State Council ( < [BI7%5 [ B i 4845 # 5 v o i p vk
MHLE) ), which was promulgated by the State Council on 3 August 2008 and was
amended on 18 September 2018, are triggered. Besides, the Notice of the General
Office of the State Council on the Establishment of the Security Review System for
Mergers and Acquisitions of Domestic Enterprises by Foreign Investors ( Bl#5 b i/ BE
B S AN B RCE IR N L A A A A) ) which became effective on 3
March 2011 established a security review system for merger and acquisition of domestic
companies by foreign investors. In particular, these security review rules specify that
mergers and acquisitions by foreign investors that raise “national security” concerns are
subject to strict review by MOFCOM and the rules prohibit any transactions attempting
to bypass such security review, including by controlling entities through the Contractual
Arrangements. We believe that our business is not in an industry related to national
security. However, we cannot preclude the possibility that the MOFCOM or other
government agencies may publish interpretations contrary to our understanding or
broaden the scope of such security review in the future. As we may grow our business in
the future in part by directly acquiring complementary businesses in China, complying
with the requirements of these regulations to complete such transactions could be
relatively time-consuming, and any required approval processes, including obtaining
approval from the MOFCOM or any other competent government agencies, may bring
uncertainties to complete such transactions.

PRC regulations of loans and direct investment by offshore holding companies to
PRC entities may delay or prevent us from using the [REDACTED] of the
[REDACTED] to make loans or additional capital contributions to our PRC
subsidiaries.

In utilising the [REDACTED] from the [REDACTED] or any further [REDACTED], as

an offshore holding company of our PRC subsidiaries, we may make loans to our PRC
subsidiaries, or we may make additional capital contributions to our PRC subsidiaries.
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Any loans provided by us to our PRC subsidiaries are subject to PRC regulations. For
example, loans by us to our PRC subsidiaries in China to finance their activities cannot
exceed statutory limits and must be registered or filed on record. We may also decide to
finance our PRC subsidiaries through capital contributions. These capital contributions
must be filed with or approved by the MOFCOM or its local counterpart and registered
with the SAIC or its local branch. We cannot assure you that we will be able to obtain
these government registrations or approvals or to complete filing and registration
procedures on a timely basis, if at all, with respect to future loans or capital contributions
by us to our subsidiaries or any of their respective subsidiaries. If we fail to receive such
registrations or approvals or fail to complete such filing or registration procedures, our
ability to use the [REDACTED)] of the [REDACTED] and to capitalise our PRC operations
may be negatively affected, which could adversely and materially affect our liquidity and
our ability to fund and expand our business.

The PRC government’s control over currency conversion may limit our foreign
exchange transactions, including dividend payments on our Shares.

The Renminbi is not presently a freely convertible currency, and conversion and
remittance of foreign currencies are subject to PRC foreign exchange regulations. There
is no assurance that, under a certain exchange rate, we will have sufficient foreign
currencies to meet our foreign exchange requirements. Under the current PRC foreign
exchange control system, foreign exchange transactions under the current account
conducted by us, including the payment of dividends following completion of the
[REDACTED], do not require prior approval from the SAFE, but we are required to
present documentary evidence of such transactions and conduct such transactions at
designated foreign exchange banks within China that have the requisite licenses to carry
out foreign exchange business. Foreign exchange transactions under the capital
account conducted by us, however, must be approved in advance by the SAFE. There is
no assurance that we will be able to receive these approvals in time, or at all. This could
restrict the ability of our PRC subsidiaries to obtain debt or equity financing in foreign
currencies.

The existing foreign regulations allow us, following completion of the [REDACTED],
to pay dividends in foreign currencies without prior approval from the SAFE by complying
with certain procedural requirements. However, there is no assurance that the PRC
government will continue to adopt this policy going forward. The PRC government may
also restrict our access to foreign currencies for current account transactions at its
discretion. Any insufficiency of foreign currencies may impair our ability to obtain
sufficient foreign currencies for dividend payments to our Shareholders or to satisfy any
other foreign exchange requirements.

Increases in labour costs and enforcement of more comprehensive labour laws
and regulations in the PRC may adversely affect our business and our profitability.

The PRC Labour Contract Law ( {## A\ RILME %84 F7%) ) was implemented
on 1 January 2008 and was latest amended on 28 December 2012 and became effective
on 1 July 2013, and the PRC Social Insurance Law ( {F# A\ RILFBEALERBRTE) )
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became effective on 1 July 2011 and was latest amended on 29 December 2018. As a
result of these new laws and regulations designed to enhance labour protection, we
expect that our labour costs, including wages and employee benefits, will continue to
increase. Unless we are able to pass on these increased labour costs to those who pay
for our services, our profitability and results of operations may be materially and
adversely affected.

In addition, we have been subject to stricter regulatory requirements in terms of
entering into labour contracts with our employees and paying various statutory
employee benefits, including pensions, housing fund, medical insurance, work-related
injury insurance, unemployment insurance and maternity insurance to designated
government agencies for the benefit of our employees. Pursuant to the PRC Labour
Contract Law and its implementation rules, employers are subject to stricter
requirements in terms of signing labour contracts, minimum wages, paying
remuneration, determining the term of employees’ probation and unilaterally terminating
labour contracts. In the event that we decide to terminate some of our employees or
otherwise change our employment or labour practices, the PRC Labour Contract Law
and its implementation rules may limit our ability to effect those changes in a desirable
or cost-effective manner, which could adversely affect our business and results of
operations. As the interpretation and implementation of labour-related laws and
regulations are still developing, we cannot assure you that our employment practices will
at all times be deemed in compliance with the labour-related laws and regulations in
China. If we are subject to severe penalties in connection with labour disputes or
government investigations, our business, financial condition and results of operations
will be adversely affected.

Fluctuations in the value of Renminbi and other currencies could have an adverse
effect on our business, financial condition and results of operations.

The value of the Renminbi against the Hong Kong dollar, the U.S. dollar and other
currencies fluctuates is subject to changes resulting from the PRC government’s policies
and depends to a large extent on domestic and international economic and political
developments as well as supply and demand in the local market. It is difficult to predict
how market forces and the PRC government’s policies will continue to impact Renminbi
exchange rates going forward. The Renminbi may appreciate or depreciate significantly
in value against the Hong Kong dollar, the U.S. dollar or other foreign currencies in the
long term, depending on the fluctuation of the basket of currencies against which it is
currently valued, or it may be permitted to enter into a full float, which may also result in
significant appreciation or depreciation of the Renminbi against the U.S. dollar or other
foreign currencies.

Even though substantially all of our revenue and expenses are denominated in
RMB, fluctuations in exchange rates may nonetheless in the future adversely affect the
value of our net assets and earnings. In particular, [REDACTED] from the [REDACTED]
are made in Hong Kong dollars. Any unfavorable movement in the exchange rate of the
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Renminbi against the Hong Kong dollar may adversely affect the value of our
[REDACTED] from the [REDACTED]. In addition, any unfavorable movement in the
exchange rate of the Renminbi against other foreign currencies may also lead to an
increase in our costs, which could adversely affect our business, financial condition and
results of operations.

RISKS RELATING TO OUR CORPORATE STRUCTURE AND CONTRACTUAL
ARRANGEMENTS

If the PRC Government finds that the agreements that establish the structure for
operating our business in China do not comply with applicable PRC governmental
restrictions on foreign investment, or if these regulations or the interpretation of
existing regulations change in the future, we could be subject to severe
consequences, including the nullification of the Contractual Arrangements and
the relinquishment of our interest in our business

Foreign investment in the value-added telecommunication services and internet
map services industry in China is extensively regulated and subject to numerous
restrictions. Under the 2021 Foreign Investment Negative List and Interim Measures for
the Administration of the Surveying and Mapping Conducted by Foreign Organizations
or Individuals in China (#/Me 1) 4H Ak 5l & 8 B e 48 & BT 17 HFi2%), certain aspects of our
business fall into the value-added telecommunication services and internet map
services which are restricted. Since we are a Cayman Islands company and considered
as a foreign legal person under PRC laws, neither we nor our wholly foreign-invested
PRC subsidiaries are eligible to apply for the required licenses to provide such
value-added telecommunication services and internet map services in China. As such,
we conduct our business operations that are subject to foreign investment restrictions in
China via Contractual Arrangements entered into among Guanglian Shuke, Guanglian
Saixun and the Registered Shareholders. We have been and are expected to continue to
depend on Guanglian Saixun to operate a substantial portion our business operations.
We do not have any equity ownership interest in Guanglian Saixun but control its
operations and receive the economic benefits through the Contractual Arrangements.

If we, Guanglian Saixun or any of its current or future subsidiaries are found to be
in violation of any existing or future PRC laws or regulations, or fail to obtain or maintain
any of the required permits or approvals, the relevant PRC regulatory authorities may
impose sanctions, which include among others, nullifying the Contractual
Arrangements, levying fines, confiscating our income, revoking our business licenses,
restructuring our PRC subsidiaries, discontinuing or imposing restrictions or conditions
on our operations, restricting our [REDACTED] from the [REDACTED] and other
enforcement actions that would be harmful to our business. Any of these actions would
cause significant disruption to our business and damage our reputation which in turn
would adversely affect our financial condition and results of operations.
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If we exercise the option to acquire equity ownership of Guanglian Saixun, the
ownership transfer may subject us to certain limitations and substantial costs

Pursuant to the Contractual Arrangements, Guanglian Shuke, or its designated
person, has the exclusive right to purchase all or any part of the equity interests in
Guanglian Saixun from the Registered Shareholders for the minimum amount of
consideration permitted by applicable PRC laws. Subject to relevant laws and
regulations, the Registered Shareholders shall return any amount of purchase price they
have received to Guanglian Shuke. If such a transfer takes place, the competent tax
authority may require Guanglian Shuke to pay EIT for ownership transfer income with
reference to the market value, in which case the amount of tax could be substantial.

The Registered Shareholders may potentially have a conflict of interest with us,
and they may breach their contracts with us or cause such contracts to be
amended in a manner contrary to our interests

We conduct a certain portion of our business through the Consolidated Affiliated
Entity. Our control over these entities is based upon the Contractual Arrangements with
Guanglian Saixun and the Registered Shareholders that allow us to control Guanglian
Saixun. The Registered Shareholders may potentially have a conflict of interest with us,
and they may breach their contracts with us if they believe it would further their own
interest or if they otherwise act in bad faith. We cannot assure you that when conflicts of
interest arise between us and Guanglian Saixun, the Registered Shareholders will act
completely in our interests or that the conflicts of interest will be resolved in our favour.

In addition, the Registered Shareholders may breach or cause Guanglian Saixun to
breach the Contractual Arrangements. If Guanglian Saixun or the Registered
Shareholders breach their contracts with us or otherwise have disputes with us, we may
have to initiate legal proceedings, which involve significant uncertainty. Such disputes
and proceedings may significantly disrupt our business operations, adversely affect our
ability to control Guanglian Saixun and otherwise result in negative publicity. There is
also substantial uncertainty as to the outcome of any such legal proceedings.

We rely on Contractual Arrangements with our Consolidated Affiliated Entity and
its shareholders for our business operations in China, which may not be as
effective in providing operational control as direct ownership and our
Consolidated Affiliated Entity and its shareholders may fail to perform their
obligations under the Contractual Arrangements

We rely on and expect to continue to rely on the Contractual Arrangements with
Guanglian Saixun and its shareholders to control Guanglian Saixun who is also the
holder of the key licenses required to operate certain portion of our business in China.
For more details of these Contractual Arrangements, please refer to the section headed
“Contractual Arrangements”. These Contractual Arrangements may not be as effective
in providing us with control over Guanglian Saixun as compared to direct ownership. If
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we had direct ownership of Guanglian Saixun, we would be able to exercise our rights as
a shareholder to effect changes in the board of directors, which in turn could effect
changes, subject to any applicable fiduciary obligations, at the management level.
However, under the current Contractual Arrangements, we depend on the performance
by Guanglian Saixun.

If Guanglian Saixun and its shareholders fail to perform their obligations under the
Contractual Arrangements, we may have to incur significant costs and resources to
enforce our rights under the contracts and rely on legal remedies available under PRC
laws, including seeking specific performance or injunctive relief, and claiming damages,
which we cannot assure you will be effective. In the event we could not enforce our rights
under these Contractual Arrangements, we may not be able to exert effective control
over Guanglian Saixun or obtain the full economic benefits of our business operations,
and our business, financial condition and results of operations would be materially and
adversely affected. Furthermore, if we fail to renew these Contractual Arrangements
upon their expiration, we would not be able to continue our relevant business operations
unless the then-current PRC laws allow us to directly operate these businesses in China.

In addition, if Guanglian Saixun or all or part of its assets become subject to liens or
rights of third party creditors, we may be unable to continue some or all of the relevant
business activities, which could materially and adversely affect our business, financial
position and results of operations. If Guanglian Saixun undergoes a voluntary or
involuntary liquidation proceeding, its shareholders or unrelated third party creditors
may claim rights to some or all of these assets, thereby hindering our ability to operate
the relevant business, which could materially and adversely affect our business, our
ability to generate revenue and the market price of your shares.

Our Group may lose control over Guanglian Saixun and may not enjoy the full
economic benefits of our Consolidated Affiliated Entity if Guanglian Saixun
declares bankruptcy or becomes subject to a dissolution or liquidation
proceeding

Guanglian Saixun is our Consolidated Affiliated Entity. The Contractual
Arrangements contain terms that specifically provide that Guanglian Saixun may not be
voluntarily liquidated without the written consent of Guanglian Shuke. However, if the
shareholders of Guanglian Saixun breach this obligation and voluntarily liquidate
Guanglian Saixun or if Guanglian Saixun declares bankruptcy, all or part of its assets
may become subject to liens or rights of third party creditors and the Group may be
unable to continue to control Guanglian Saixun and may not enjoy the economic benefits
of Guanglian Saixun, which could adversely affect our business, financial condition and
results of operations.
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We conduct a certain portion of our business in the PRC through our Consolidated
Affiliated Entity by way of the Contractual Arrangements, but certain terms of the
Contractual Arrangements may not be enforceable or are subject to limitations
under the relevant PRC laws

The Contractual Arrangements among Guanglian Shuke, Guanglian Saixun and its
shareholders contain provisions to the effect that the arbitral body may award remedies
over the shares and/or assets of Guanglian Saixun, injunctive relief and/or winding up of
Guanglian Saixun. These agreements also contain provisions to the effect that courts of
competent jurisdictions are empowered to grant interim remedies in support of the
arbitration pending the formation of an arbitral tribunal. However, as advised by our PRC
Legal Adviser, these terms may not be enforceable. Under PRC law, an arbitral body
does not have the power to grant injunctive relief or to issue a provisional or final
liquidation order to preserve the assets of or any equity interest in Guanglian Saixun in
favour of an aggrieved party. In addition, interim remedies or enforcement order granted
by overseas courts such as Hong Kong and the Cayman Islands may not be
recognisable or enforceable in the PRC. While PRC laws do allow the arbitral body to
grant an award of transfer of assets of or equity interests in Guanglian Saixun in favour
of an aggrieved party, the courts may or may not support the award of an arbitral body
when deciding whether to take enforcement measures. As a result, in the event that
Guanglian Saixun or any of its shareholders breaches any of its obligations of the
Contractual Arrangements, we may not be able to obtain sufficient remedies in a timely
manner, and our ability to exert effective control over our Consolidated Affiliated Entity
and conduct our business could be materially and adversely affected.

Contractual Arrangements with Guanglian Saixun and Registered Shareholders
may be subject to scrutiny by the PRC tax authorities which may determine that we
or our Consolidated Affiliated Entity owe additional taxes or are ineligible for tax
exemption, or both, which could substantially increase our taxes owed and
thereby reduce our net income

Under the Contractual Arrangements between us and Guanglian Saixun, Guanglian
Saixun will transfer substantially all of its net income to us (less any accumulated loss,
working capital requirements, expenses and taxes of Guanglian Saixun in a given year)
which will substantially reduce its taxable income. These arrangements and transactions
are related party transactions and must be conducted on an arm’s length basis under
applicable PRC tax rules and if they fail to do so, the tax authority may make special tax
adjustments on the basis of the full amount that has been deducted before tax payment.
As a result, our transactions with Guanglian Saixun may be susceptible to challenges by
the PRC tax authorities. If the PRC tax authorities determine that the transactions we
have entered into with Guanglian Saixun and its shareholders were not on an arm’s-
length basis, or are found to result in an impermissible reduction in taxes under
applicable PRC laws, rules and regulations, the PRC tax authorities may conduct
transfer pricing adjustments and adjust the profits and losses of Guanglian Shuke or
Consolidated Affiliated Entity and impose more tax liabilities on them. In addition, the
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PRC tax authorities may impose late payment fees and other penalties on us for the
adjusted but unpaid taxes. Our net income may be adversely and materially affected if
the tax liabilities of Guanglian Shuke or Consolidated Affiliated Entity increase or if it is
found to be subject to late payment interests or other penalties.

We may rely on dividends and other distributions on equity paid by our PRC
subsidiaries to fund any cash and financing requirements we may have, and any
limitation on the ability of our PRC subsidiaries to pay dividends to us could have
a material adverse effect on our ability to conduct our business

We are a holding company, and we may rely on dividends and other distributions on
equity paid by our PRC subsidiaries in China, for our cash requirements, including the
funds necessary to service any debt we may incur. If our PRC subsidiaries incur debt in
the future, the instruments governing the debt may restrict their abilities to pay dividends
or make other distributions to us. Further, relevant PRC laws, rules and regulations
permit payments of dividends by our PRC subsidiaries only out of their accumulated
profits, if any, determined in accordance with accounting standards and regulations of
China. Under PRC laws, rules and regulations, our subsidiaries are also required to set
aside a portion of their net income each year to fund specific reserve funds. In addition,
the statutory general reserve fund requires annual appropriations of 10% of after-tax
income to be set aside prior to payment of dividends until the cumulative fund reaches
50% of our subsidiaries’ registered capital. Therefore, our subsidiaries’ ability of
transferring a portion of their net assets to us whether in the form of dividends, loans or
advances is limited. Any limitation on the ability of our subsidiaries to pay dividends to us
could materially and adversely limit our ability to grow, make investments or acquisitions
that could be beneficial to our businesses, pay dividends or otherwise fund and conduct
our business.

Uncertainties exist with respect to the interpretation and implementation of the
newly adopted PRC Foreign Investment Law and its implementing rules and how
they may impact the viability of our current corporate structure, corporate
governance and business operations

The contractual arrangements have been adopted by many PRC-based
companies, including us, to obtain necessary licenses and permits in the industries that
are currently subject to foreign investment restrictions in China. MOFCOM published a
discussion draft of the proposed Foreign Investment Law in January 2015, or the 2015
Draft FIL, according to which, variable interest entities that are controlled via contractual
arrangements would also be deemed as foreign-invested entities, if they are ultimately
“controlled” by foreign investors. In March 2019, the PRC National People’s Congress
promulgated the PRC Foreign Investment Law ( (# A RILFESMEEEL) ), and in
December 2019, the State Council promulgated the Implementing Rules of the PRC
Foreign Investment Law (3 A\ RILAIE S £ EL EEMR ) , or the Implementing
Rules, to further clarify and elaborate the relevant provisions of the Foreign Investment
Law. The Foreign Investment Law and the Implementing Rules both became effective
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from 1 January 2020 and replaced the major previous laws and regulations governing
foreign investments in the PRC. Pursuant to the Foreign Investment Law, “foreign
investments” refer to investment activities conducted by foreign investors (including
foreign natural persons, foreign enterprises or other foreign organisations) directly or
indirectly in the PRC, which include any of the following circumstances: (i) foreign
investors setting up foreign invested enterprises in the PRC solely or jointly with other
investors, (ii) foreign investors obtaining shares, equity interests, property portions or
other similar rights and interests of enterprises within the PRC, (iii) foreign investors
investing in new projects in the PRC solely or jointly with other investors, and (iv)
investment in other methods as specified in laws, administrative regulations, or as
stipulated by the State Council. The Foreign Investment Law and the Implementing
Rules do not introduce the concept of “control” in determining whether a company would
be considered as a foreign-invested enterprise, nor do they explicitly provide whether
the contractual arrangements would be deemed as a method of foreign investment. The
PRC Foreign Investment Law does not explicitly stipulate contract arrangement as a
form of foreign investment. The PRC Legal Adviser is of the view that the legal
documents of the Contractual Arrangements is likely to be valid, legal and binding on the
parties. However, the Foreign Investment Law has a catch-all provision that includes into
the definition of “foreign investments” made by foreign investors in China in other
methods as specified in laws, administrative regulations, or as stipulated by the State
Council, and as the Foreign Investment Law and the Implementing Rules are newly
adopted and relevant government authorities may promulgate more laws, regulations or
rules on the interpretation and implementation of the Foreign Investment Law, the
possibility cannot be ruled out that the concept of “control” as stated in the 2015 Draft FIL
may be embodied in, or the contractual arrangements adopted by us may be deemed as
a method of foreign investment by, any of such future laws, regulations and rules. If our
Consolidated Affiliated Entity was deemed as foreign-invested enterprises under any of
such future laws, regulations and rules, and any of the businesses that we operate would
be in the “negative list” for foreign investment and therefore be subject to foreign
investment restrictions or prohibitions, further actions required to be taken by us under
such laws, regulations and rules may materially and adversely affect our business,
financial condition and results of operations. Furthermore, if future laws, administrative
regulations or rules mandate further actions to be taken by companies with respect to
existing contractual arrangements, we may face substantial uncertainties as to whether
we can complete such actions in a timely manner, or at all. Failure to take timely and
appropriate measures to cope with any of these or similar regulatory compliance
challenges could materially and adversely affect our current corporate structure,
business, financial condition and results of operations.
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RISKS RELATING TO THE [REDACTED]

There has been no prior public market for our Shares.

Prior to the [REDACTED], there has been no public market for our Shares. The
initial [REDACTED] range for our Shares was the result of negotiations among our
Company and the [REDACTED] on behalf of the [REDACTED] and the [REDACTED]
may differ significantly from the market price for our Shares following the [REDACTED].
We have applied for [REDACTED] of and permission to [REDACTED] in our Shares on
the Stock Exchange. A [REDACTED] on the Stock Exchange, however, does not
guarantee that an active and liquid [REDACTED] market for our [REDACTED] will
develop, or if it does develop, will be sustained following the [REDACTED].

The [REDACTED] volume and [REDACTED] of our Shares may be volatile, which
could result in substantial losses for investors purchasing Shares in the
[REDACTED].

The [REDACTED] volume and [REDACTED] of our Shares following the
[REDACTED] may be volatile. The following factors may affect the [REDACTED] volume
and [REDACTED] of our Shares:

. actual or anticipated fluctuations in our revenue and results of operations;

. news regarding recruitment or departure of key personnel by us or our
competitors;

. changes in earnings estimates or recommendations by financial analysts;

. the history of, and the prospects for, us and the industry in which we compete;

. potential litigation or regulatory investigations;

. announcements of new investments, strategic alliances and/or acquisitions in
our industry; and

. the valuation of publicly traded companies that are engaged in business
activities similar to ours.

Any such developments may result in large and sudden changes in the volume and

price at which our Shares will trade. We can give no assurance that these developments
will not occur in the future.
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In addition, in recent years, stock markets in general, and particularly the shares of
companies with substantial operations in the PRC, have experienced increasing price
and volume fluctuations, some of which have been unrelated or disproportionate to the
operating performance of such companies. As a result, investors in our Shares may
experience volatility in the [REDACTED] of their Shares and a decrease in the value of
Shares regardless of our operating performance or prospects.

Future sales or perceived sales of substantial amounts of our Shares in the public
market could have a material adverse effect on the prevailing market price of our
Shares and our ability to raise capital in the future, or may result in dilution of your
shareholding.

The [REDACTED] of our Shares could decline as a result of future sales of
substantial amounts of our Shares or other securities relating to our Shares in the
[REDACTED] or the issuance of new Shares, or the perception that such sales or
issuances may occur. Future sales, or perceived sales, of substantial amounts of our
Shares could also materially and adversely affect our ability to raise capital in the future
at a time and at a price we deem appropriate. In addition, our Shareholders may
experience dilution in their holdings to the extent we issue additional Shares in future
offerings.

A certain number of our [REDACTED] held by existing Shareholders are or will be
subject to contractual and/or legal restrictions on resale for a period of time after
completion of the [REDACTED)]. Please refer to the section headed “{REDACTED]” and
‘[REDACTED]”. After the lapse of the above mentioned restrictions, future sales or
perceived sales of substantial amounts of our [REDACTED], or the possibility of such
sales by us, could negatively impact the [REDACTED] of our [REDACTED] and our
ability to raise equity capital in the future.

Since there will be a gap of several days between [REDACTED] and [REDACTED)] of
our Shares, holders of our Shares are subject to the risk that the price of our
Shares could fall during the period before [REDACTED] of our Shares begins.

The [REDACTED] of our [REDACTED] is expected to be determined on the
[REDACTED]. However, our Shares will not commence [REDACTED] on the Stock
Exchange until they are delivered, which is expected to be several business days after
the [REDACTED]. As a result, investors may not be able to sell or deal in our Shares
during that period. Accordingly, holders of our Shares are subject to the risk that the
price of our Shares could fall before [REDACTED] begins as a result of adverse market
conditions or other adverse developments, that could occur between the time of sale and
the time [REDACTED] begins.
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We have significant discretion as to how we will use the [REDACTED] of the
[REDACTED], and you may not necessarily agree with how we use them.

Our management may spend the [REDACTED] from the [REDACTED] in ways you
may not agree with or that do not yield a favorable return. For details of our intended
[REDACTED], please refer to the section headed “Future Plans and [REDACTED]".
However, our management will have discretion as to the actual application of our
[REDACTED]. You are entrusting your funds to our management, upon whose judgment
you must depend, for the specific uses we will make of the [REDACTED] from this
[REDACTED].

Purchasers of Shares will experience immediate dilution as a result of the
[REDACTED] and may experience further dilution if we [REDACTED] additional
Shares in the future.

As the [REDACTED] of our Shares is higher than the net tangible book value per
Share of our Shares immediately prior to the [REDACTED], purchasers of our Shares in
the [REDACTED] will experience an immediate dilution in [REDACTED] adjusted net
tangible assets. We may need to raise additional funds in the future to finance further
expansion or new developments relating to our existing or new contracts. If additional
funds are raised through the issuance of new equity or equity-linked securities of our
Company other than on a pro-rata basis to existing Shareholders, the percentage
ownership of such Shareholders in our Company may be reduced and such new
securities may confer rights and privileges that take priority over those conferred by the
[REDACTED].

We may not be able to pay any dividends or make other distributions on our
Shares.

Dividends to non-controlling shareholder in the amount of RMB2.7 million was
declared during FY2021 and paid during FY2022. We cannot assure you when and in
what form dividends will be paid on our Shares after the [REDACTED]. The declaration
and distribution of dividends is at the discretion of the Board, and our ability to pay
dividends or make other distributions to our Shareholders is subject to various factors,
including without limitations, our business and financial performance, capital and
regulatory requirements and general business conditions. We may not be able to have
sufficient or any profits to enable us to make dividend distributions to our shareholders
in the future, even if our financial statements indicate that our operations have been
profitable. As a result of the above, we are not able to guarantee that we will make any
dividend payments on our Shares in the future. Please see “Financial Information —
Dividends” in this document for further details.
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You may face difficulties in protecting your interests under the laws of the Cayman
Islands.

We are a Cayman Islands company and our corporate affairs are governed by,
among other things, our Memorandum of Association, our Articles of Association, the
Companies Act and common law of the Cayman Islands. The rights of Shareholders to
take action against our Directors, actions by minority shareholders and the fiduciary
responsibilities of our Directors to us under Cayman Islands law are to a large extent
governed by the common law of the Cayman Islands. The laws of the Cayman Islands
relating to the protection of the interests of minority shareholders may differ in some
respects from those in other jurisdictions. Such differences may mean that the remedies
available to the minority shareholders may be different from those they would have under
the laws of other jurisdictions.

We cannot assure you the accuracy of facts, forecasts and other statistics with
respect to the PRC, the PRC economy and the industry in which we operate.

We have derived certain facts, forecasts and other statistics, particularly those
relating to the PRC, the PRC economy and the industry in which we operate, from
information provided by the PRC and other government agencies, industry associations,
independent research institutes or other third-party sources. While we have taken
reasonable care in the reproduction of the information, information from official
government sources has not been prepared or independently verified by us, the Sole
Sponsor, the [REDACTED], the [REDACTED], the [REDACTED], the [REDACTED], the
[REDACTED], the [REDACTED] or any of our or their respective affiliates or advisers;
such facts, forecasts and statistics include the facts, forecasts and statistics used in
“Risk Factors,” “Industry Overview” and “Business.” Because of possibly flawed or
ineffective collection methods or discrepancies between published information and
market practice and other problems, you should not place undue reliance on them.
Furthermore, we cannot assure you that they are stated or compiled on the same basis,
or with the same degree of accuracy, as similar statistics presented elsewhere. In all
cases, you should consider carefully how much weight or importance you should attach
to or place on such facts, forecasts or statistics.

We strongly caution you not to place any reliance on any information contained in
press articles or other media regarding us and the [REDACTED)].

Before the publication of this document, there may be press and media coverage
which contains certain information regarding the [REDACTED] and us that is not set out
in this document. We have not authorised the disclosure of such information in any press
or media. We do not accept any responsibility for any such press or media coverage or
the accuracy or completeness of any such information. We make no presentation as to
the appropriateness, accuracy, completeness or reliability of any such information or
publication. To the extent that any such information appearing in publications other than
this document is inconsistent or conflicts with the information contained in this
document, we disclaim it. Accordingly, prospective investors should not rely on any such
information.
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In preparation for the [REDACTED], our Company has sought the following waivers
from strict compliance with the relevant provisions of the Hong Kong Listing Rules:

WAIVER IN RELATION TO MANAGEMENT PRESENCE IN HONG KONG

Pursuant to Rule 8.12 of the Hong Kong Listing Rules, a new applicant for
[REDACTED] on the Hong Kong Stock Exchange must have sufficient management
presence in Hong Kong, which normally means that at least two of the executive
Directors must be ordinarily resident in Hong Kong. Since our headquarters and principal
business operations and management of our Group are carried out in the PRC, our
executive Directors are based in the PRC to better manage and attend to our Group’s
business operations. Therefore, we do not and, in the foreseeable future, will not have
sufficient management presence in Hong Kong for the purpose of satisfying the
requirement under Rule 8.12 of the Hong Kong Listing Rules.

Accordingly, we have applied to the Hong Kong Stock Exchange for [, and the Hong
Kong Stock Exchange has agreed to grant,] a waiver from strict compliance with the
requirement under Rule 8.12 of the Hong Kong Listing Rules. In order to maintain
effective communication with the Hong Kong Stock Exchange, we will put in place the
following measures in order to ensure that regular communication is maintained
between the Hong Kong Stock Exchange and us:

(a) we have appointed two authorised representatives pursuant to Rule 3.05 of the
Hong Kong Listing Rules. The two authorised representatives are Mr. Zhao,
our executive Director, and Mr. Zhang Yong (i&%) (“Mr. Zhang”), our joint
company secretary. The authorised representatives will act as the principal
channel of communication between the Hong Kong Stock Exchange and our
Company. The authorised representatives will be available to meet with the
Hong Kong Stock Exchange in Hong Kong within a reasonable period of time
upon request and will be readily contactable by the Hong Kong Stock
Exchange by telephone and/or email to deal promptly with any enquiries which
may be made by the Hong Kong Stock Exchange. Each of the authorised
representatives is authorised to communicate on behalf of our Company with
the Hong Kong Stock Exchange;

(b) each of the authorised representatives has means to contact all Directors
(including the non-executive Directors and the independent non-executive
Directors) promptly at all times as and when the Hong Kong Stock Exchange
wishes to contact the Directors on any matters. We will implement a policy
whereby:

(i) each Director will provide his/her mobile phone number, office phone
number and email address to the authorised representatives;
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(ii) each Director will provide his/her phone numbers or temporary means of
communication to the authorised representatives when he/she is
travelling; and

(iii) each Director will provide his/her mobile phone number, office phone
number and email address to the Hong Kong Stock Exchange;

in compliance with Rule 3A.19 of the Hong Kong Listing Rules, we have
retained Octal Capital Limited to act as our compliance adviser, will act as an
additional channel of communication between the Hong Kong Stock Exchange
and our Company for the period commencing on the [REDACTED] and ending
on the date that our Company publishes our financial results for the first full
financial year after the [REDACTED] pursuant to Rule 13.46 of the Hong Kong
Listing Rules;

our Company will inform the Hong Kong Stock Exchange promptly in respect of
any change in our Company’s authorised representatives and compliance
adviser;

we have one independent non-executive Director, Ms. Ci Ying, ordinarily
residing in Hong Kong and each Director who is not ordinarily resident in Hong
Kong has confirmed that each of them possesses or can apply for valid travel
documents to visit Hong Kong and can meet with the Hong Kong Stock
Exchange within a reasonable period; and

we will retain a Hong Kong legal adviser to advise us on the application of the
Hong Kong Listing Rules and other applicable Hong Kong laws and regulations
after our [REDACTED)].

WAIVER IN RELATION TO JOINT COMPANY SECRETARIES

Pursuant to Rules 3.28 and 8.17 of the Hong Kong Listing Rules, our company
secretary must be an individual who, by virtue of his or her academic or professional
qualifications or relevant experience, is, in the opinion of the Hong Kong Stock
Exchange, capable of discharging the functions of company secretary. The Hong Kong
Stock Exchange considers the following academic or professional qualifications to be
acceptable:

(a)

(b)

(c)

a member of The Hong Kong Institute of Chartered Secretaries;

a solicitor or barrister as defined in the Legal Practitioners Ordinance (Chapter
159 of the laws of Hong Kong); or

a certified public accountant as defined in the Professional Accountants
Ordinance (Chapter 50 of the laws of Hong Kong).
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Note 2 to Rule 3.28 of the Hong Kong Listing Rules further provides that in
assessing “relevant experience”, the Hong Kong Stock Exchange will consider the
individual’s:

(a) length of employment with the issuer and other issuers and the roles he/she
played;

(b) familiarity with the Hong Kong Listing Rules and other relevant law and
regulations including the SFO, Companies Ordinance and the Takeovers
Code;

(c) relevant training taken and/or to be taken in addition to the minimum
requirement under Rule 3.29 of the Hong Kong Listing Rules (i.e. not less than
15 hours of relevant professional training in each financial year); and

(d) professional qualifications in other jurisdictions.

We have appointed Mr. Zhang as one of the joint company secretaries. Although
Mr. Zhang does not possess the qualification and sufficient relevant experience as
stipulated in the Notes to Rule 3.28 of the Hong Kong Listing Rules, we would like to
appoint him as our joint company secretary due to his past management experience
within our Group and his thorough understanding of the internal administration and
business operations of our Group. In addition, we have appointed Ms. Cheung Lai Ha (i
REEE) (“Ms. Cheung”), who fulfils the requisite qualification as required under Note 1 to
Rule 3.28 of the Hong Kong Listing Rules, to act as the other joint company secretary
and to assist Mr. Zhang to acquire the necessary qualifications and experience as the
company secretary of our Company required under Rule 3.28 of the Hong Kong Listing
Rules. Please refer to the section headed “Directors and Senior Management” for further
information regarding the qualifications and experience of Mr. Zhang and Ms. Cheung.

Apart from discharging her functions in her role as one of our joint company
secretaries, Ms. Cheung will assist Mr. Zhang in enabling him to acquire the relevant
company secretary experience as required under Rule 3.28 of the Hong Kong Listing
Rules and to become familiar with the requirements of the Hong Kong Listing Rules and
other applicable Hong Kong laws. In addition, Mr. Zhang will also attend relevant
professional training during each financial year as required under Rule 3.29 of the Hong
Kong Listing Rules.
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We have applied for[, and the Hong Kong Stock Exchange has granted,] a waiver
from strict compliance of Rules 3.28 and 8.17 of the Hong Kong Listing Rules in respect
of the appointment of Mr. Zhang as one of our joint company secretaries pursuant to
paragraph 13 of Chapter 3.10 of the Guide for New Listing Applicants on the following
conditions:

(a) Mr. Zhang must be assisted by Ms. Cheung, who possesses the qualifications
and experience required under Rule 3.28 of the Hong Kong Listing Rules and
is appointed as a joint company secretary of our Company throughout the
validity period of the waiver;

(b) the waiver is valid for an initial period of three years commencing from the
[REDACTED] and will be revoked immediately if Ms. Cheung ceases to
provide such assistance or if there are material breaches of the Hong Kong
Listing Rules by our Company; and

(c) foraslong as Mr. Zhang is appointed as one of the joint company secretaries,
during each financial year he will comply with the annual professional training
requirement under Rule 3.29 of the Listing Rules to enhance his knowledge of
the Listing Rules.

WAIVERS IN RESPECT OF NON-EXEMPT CONTINUING CONNECTED
TRANSACTIONS

The Group entered into the Contractual Arrangements, and the transactions
contemplated under the Contractual Arrangements and any new transactions, contracts
and agreements or renewal of existing transactions, contracts and agreements to be
entered into among others, by the Consolidated Affiliated Entity and any member of our
Group that is owned by us through equity interest would constitute non-exempt
continuing connected transactions under Chapter 14A of the Listing Rules following
completion of the [REDACTED]. The Company has applied for, and the Hong Kong
Stock Exchange has granted to us, waivers from strict compliance with certain
requirements under Chapter 14A of the Listing Rules in relation to the non-exempt
continuing connected transactions. Details of these non-exempt continuing connected
transactions and the waivers granted are set out in the section headed “Connected
Transactions” in this document.
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Furtherinformation about our Directors and other senior management members are
set out in “Directors and Senior Management”.
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INDUSTRY OVERVIEW

The information presented in this section, unless otherwise indicated, is
derived from various official government publications and other publications, and
from the market research report prepared by CIC (the “CIC Report”), which was
commissioned by us. We believe that the information has been derived from
appropriate sources such as CIC’s database, publicly available information
sources, industry reports, and other sources. We believe that we have taken
reasonable care in extracting and reproducing such information. We have no
reason to believe that such information is false or misleading, or that any fact has
been omitted that would render such information false or misleading. The Directors
believe that there has been no adverse change in the market since the completion
of the CIC Report that may qualify, contradict, or impact the information set out in
this section. The information from official government sources has not been
independently verified by us, the Sole Sponsor, the Sole [REDACTED], or any of
our or their respective directors, officers, representatives, employees, agents or
professional advisers, or any other person or party involved. For discussions of
risks relating to our industries, please refer to “Risk Factors—Risks Relating to Our
Business and Industry.”

OVERVIEW OF CHINA’'S AUTOMOBILE INDUSTRY AND AUTOMOTIVE
AFTERMARKET INDUSTRY

Overview of China’s Passenger Vehicle Industry

Given the economic growth and rising personal income levels, the car parc of
passenger vehicles in China increased from 205.6 million to 273.6 million between 2018
and 2022. With the steady growth of the total car parc of passenger vehicles in China, the
composition of passenger cars by vehicle age has been gradually changing, and the
average age of passenger vehicles in China is also increasing, growing from 4.9 to 6.2
years old between 2018 and 2022.

Driven by the increasing number of passenger cars and their average age, the
greater volume of passenger vehicles in China are entering after-sales period, leading to
the larger growth of the aftermarket services including auto decoration products and
services, UBI renewals, and used car sales assistance.
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Total parc of passenger vehicles, by average vehicle age, China, 2018-2027E

CAGR (2018-2022) CAGR (2022-2027E)
Below 1 year -0.4% 5.6%
1-3 years -3.9% 6.5%
I 4-5years 0.3% 1.8%
Mitlion units  [Jlj Over 5 years 17.7% 7.9%
400 Total 7.4% 6.4%

373.8

353.4 315
333.2 30.0
3129 285 :
300 293.0 271 55.6
52.6

58.5
273.6

200

100

2018 2019 2020 2021 2022 2023E  2024E  2025E  2026E  2027E

Source: CPCA, CADA, CIC

The Trend of Connectivity in China’s Passenger Vehicle Industry

. An increased penetration rate of ICVs. Networking development is an integral
part of the China’s passenger vehicle industry. At present, they are mainly reflected
in three major elements: 1) L2 and L3 autonomous driving, 2) advanced interactive
features, and 3) enhanced service offerings, which will gradually become important
determinants for users to purchase cars. With the continuous commercial
development of relevant hardware and software, the new generation of
technologies will help deepen the development of autonomous driving and meet the
strict requirements of active and passive safety. Therefore, the sales volume of
ICVs in China is expected to increase from 6.9 million units in 2022 to 15.8 million
units in 2027, which accounts for over 50% of new car sales in 2027.

. Integrated upgrades in ICV value chains towards downstream user end. With
the rapid penetration of ICVs and data accumulation from vehicle usage and
manufacturing, China’s traditional automobile industry is evolving, giving rise to
user-centric business models. This transformation involves the formation of a new
industry chain centered around ICVs and the creation of various downstream
market segments deriving from new maintenance and usage patterns, including
software and services, aftermarket services, and travel services. This continual
evolution increases the value contribution to the ICV industry, and also enhances
the value and importance of downstream end-users. In China, the ICV industry
exceeded RMB1.0 trillion in 2022 and is expected to reach RMB2.9 trillion in 2027,
with a CAGR of 22.5%.
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. The increasing importance of software and service. With the continuous
transformation of automobile industry, the extension of applications and functions
increases the total consumption for the users during the whole life cycle of
automobiles. Besides traditional hardware and vehicle manufacturing, China’s ICV
industry also includes more continuous software and value-added service
consumption, which will grow to be a core part in the future. Related software and
services market size accounted for more than 30% of the overall ICV market in
2022. It is expected to exceed RMB1.1 trillion in 2027 with a CAGR of 27.5%,
accounting for about 40% of the total market.

. Comprehensive application of large-scale models in China’s passenger
vehicle industry. Large-scale models have previously been applied in the
autonomous driving and interaction features of ICVs to enhance driving safety and
driving experience. With the increasing availability of data, specialized large-scale
model in the automotive industry that could be trained from general large-scale
model and applied in various scenarios through API interface are gradually
maturing and being widely applied to cover the entire lifecycle of ICVs, especially in
areas related to user information including automotive sales, aftermarket services
and travel services. For automotive sales, specialized large-scale models can
conduct personalized marketing and customer relationship management by
precisely analyzing potential customers’ demands, and thereby improving sales
efficiency. For aftermarket services, specialized large-scale models could evaluate
the usage status of vehicles and provide appropriate solution recommendations
based on massive user behavioral data. Additionally, for travel services,
specialized large-scale models can assist drivers with route planning or vehicle
coordinating to avoid traffic jam and improve travel experience.

Overview of China’s Automotive Aftermarket Industry
Definition and Categorisation of Automotive Aftermarket Industry

The automotive aftermarket industry refers to the collection of all vehicle-related
services performed after a car is sold, which includes sales of auto parts and
accessories, auto repair and maintenance, auto financing and leasing, auto insurance,
and used car market. The automotive aftermarket industry focuses on services provided
to passenger vehicles in operation, and the total market demand of automotive services
is directly related to factors such as total passenger car parc and average vehicle age.

In the midstream value chain of automotive aftermarket industry, the main market
players refers to 4S stores, auto parts manufacturers, franchised |IAMs etc., which
connect the car users in the downstream and OEMs in the upstream. Companies who
provide in-vehicle hardware and software products can empower the entire value chain
of the automotive aftermarket industry.
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Market Size of China’s Automotive Aftermarket Industry

The market size of the Chinese automotive aftermarket industry grew at a CAGR of
6.8% between 2018 and 2022 to reached RMB4.7 trillion in 2022. Given the positive
outlook based on the Chinese economy and increasing car parc of passenger vehicles,
the market size of the automotive aftermarket industry is expected to reach RMB8.8
trillion in 2027, representing a CAGR of 13.6% between 2022 and 2027.

Market size of the automotive aftermarket industry, China, 2018-2027E

CAGR (2018-2022) CAGR (2022-2027E)

Sales of auto parts and accessories 8.8% 8.9%
Auto repair and maintenance 10.7% 9.4%
Auto financing and leasing 7.3% 14.4%

Auto insurance 1.2% 5.4%

Used car market 7.8% 22.0%
Total 6.8% 13.6%

RMB trillion

2018 2019 2020 2021 2022 2023E 2024E 2025E 2026E 2027E

Source: CPCA, CADA, CIC

Market Drivers for the Automotive Aftermarket Industry in China

. Increased car parc of passenger vehicles and average vehicle age. Along with
increasing purchasing power and overall consumption upgrade, China’s passenger
car parc is expected to reach 373.8 million by 2027. The increasing passenger car
parc leads to increasing vehicle use frequency, as well as total mileage travelled
and automotive wear and tear. On the other hand, the average age of passenger
vehicles in China is still significantly lower than the level in developed countries, but
it is expected to reach 8.0 years old by 2027, leading the average expenditure per
vehicle on automotive service to rise. As such, the size of China’s automotive
aftermarket industry will continue to flourish in the future.

-112 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

INDUSTRY OVERVIEW

. Trend of NEV passenger vehicles. The NEV trend provides a unique opportunity
for China’s automotive aftermarket industry. The sales volume of the NEV market
rose to 6.5 million in 2022 and is expected to hit 22.1 million in 2027. Among NEVs,
PHEVs require maintenance of both engine and battery as they use both as the
power system, and the annualised expenditure on regular maintenance and repair
for a PHEV is approximately 13% higher than that for an ICEV. And BEVs are
expected to require additional services such as battery inspection, battery
balancing, and battery testing, given the high cost of battery packs. Therefore, from
the perspective of NEVs’ entire lifecycle, there will still be considerably significant
expenditures allocated to the automotive aftermarket services, especially in
maintenance, repair and battery services.

. Favourable policies and regulations. Innovative applications for the automotive
aftermarket industry will continue to flourish rapidly amid favourable regulations.
For example, the China Banking and Insurance Regulatory Commission issued the
Guidance on Implementing the Comprehensive Reform of Auto Insurance in 2020
to encourage the development of innovative products such as UBI on new energy
vehicles and qualified traditional vehicles. To achieve the goal of carbon emission
peaking and carbon neutralisation, the Chinese government has issued several
guidelines and schemes, including the New Energy Vehicle Industry Development
Plan (2021-2035), and has facilitated the long-term growth of the NEV market.
These policies and regulations stimulated the increase in passenger vehicle sales
volume and spurred automotive aftermarket growth.

OVERVIEW OF CONNECTED SERVICES FOR THE AUTOMOTIVE AFTERMARKET
INDUSTRY IN CHINA

Overview of Connected Services for the Automotive Aftermarket Industry

With the continuous advancement and application of technology, people’s
demands and expectations for transportation are constantly increasing. In addition, the
government has also provided strong support for the development of ICVs. Therefore,
the trend towards connectivity in automobiles is inevitable in the future.

Connected services for the automotive aftermarket industry can connect vehicles to
the internet through in-vehicle hardware products, and SaaS marketing and
management services, enabling customers with more comprehensive and efficient
services.
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Definition and Categorisation of Connected Services for the Automotive
Aftermarket Industry

Connected services refer to connecting vehicles with the Internet and providing
comprehensive hardware products, software services, and value-added services for
customers such as 4S stores, auto insurance companies, auto finance and leasing
companies, and used car dealers in the automotive aftermarket industry. Specifically,
connected services for the automotive aftermarket industry mainly include sales of
in-vehicle hardware products, and SaaS marketing and management services. In
addition, they can also be applied to scenarios such as vehicle rescue, remote vehicle
fault diagnosis, and subscription services for customers.

The value chain of connected services for the automotive aftermarket industry is
illustrated below. Connected services providers for the automotive aftermarket industry
are positioned in the midstream, playing a crucial role in connecting and coordinating
between the upstream and the downstream.

Value chain of the connected services
for the automobile aftermarket industry

In-vehicle hardware products
manufacturers

Smar't car GPS Smart car central [ In-vehicle infotainment systems ]
navigations control screens

Sales of in-vehicle hardware products 4S stores

m =

Used car dealers

Smart car dash Smart car rear- [ In-vehicle safety systems ]
cameras view mirrors

[ Core boards ]

Auto leasing
companies

Software services providers SaaS marketing and management

] services

Auto finance
companies

software software

@ B

[ Application ] [ Algorithm

—

SaaS subscription services

System
software [ Saas value-added services

Auto insurance
companies

~
D

Source: CIC

Market Size of Connected Services for the Automotive Aftermarket Industry

Connected services for the automotive aftermarket industry have experienced rapid
development under the promotion of the continuous improvement and development of
the ICVs. As a result, the total revenue of China’s connected services for the automotive
aftermarket industry increased from RMB®6.6 billion in 2018 to RMB10.9 billion in 2022 at
a CAGR of 13.1%. In the future, connected services for the automotive aftermarket
industry will have broader and deeper application scenarios, especially maintenance,
used car sales service, and UBI renewal. Therefore, the total revenue of connected
services for the automotive aftermarket industry is expected to reach RMB28.3 billion in
2027, with a CAGR of 21.1% from 2022 to 2027.
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Total Revenue of Connected Services for the
Automotive Aftermarket Industry, China, 2018-2027E

CAGR (2018-2022) CAGR (2022-2027E)
Sales of in-vehicle hardware products 8.2% 2.5%
[ saaS marketing and management 23.6% 37.1%
services
Total 13.1% 21.1%
RMB billion
30 - 283
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5 1 51 ' 8.7
4.8 5.3 ) 6.2
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Source: CADA, CBRIC, CIC

Connected services for the automotive aftermarket industry are facing prosperous
development opportunities. The continuous improvement and application of advanced
technology have not only improved the automotive industry’s service level and user
experience but also provided strong support for developing connected services including
sales of in-vehicle hardware products, and SaaS marketing and management services,
for the automotive aftermarket industry.

The cost structure of connected services providers in the automotive aftermarket
industry in China mainly primarily consists of costs of hardware, installation costs, as
well as data traffic and cost of services, accounting for approximately 78%, 13%, and 9%
of the total cost in 2022, respectively. Due to the impact of the global chip shortage, the
cost of hardware manufacturing has increased, resulting in a sustained rise in the selling
prices of hardware. In this trend, it is expected that the proportion of costs of hardware
for the connected services providers in the automotive aftermarket industry will continue
to increase.
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The cost structure of connected services providers in the
automotive aftermarket industry, 2020-2027E

Il Costs of hardware [l Installation costs Data traffic and
cost of services
Unit: %

1_
P 0w e% o 10%

o Koy B g v R 1% 1% 1%

60
40 | B&A 81% 78% 79% 79% 79% 80% 80%
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2020 2021 2022  2023E 2024E 2025E 2026E  2027E

Source: CIC

Market Drivers of Connected Services for the Automotive Aftermarket Industry in
China

. Increased demand for digital transformation of marketing and management.
Stores in the automotive aftermarket industry are facing ever-increasing costs of
customer acquisition from public domain. As a result of that, stores in the
automotive aftermarket industry have focused on private domain operations to
enhance customer loyalty and improve customer retention rates by leveraging
SaaS marketing and management services, such as incorporating live streaming
promotions into their marketing strategy, investing in digital customer relationship
management systems, and employing private domain data collection to achieve
precision marketing.

. Expanding the business scope of connected services. Stores in the automotive
aftermarket industry have expanded their business scope via sales of in-vehicle
hardware products and SaaS marketing and management services, to satisfy
customer demand for evolving aftermarket services, including auto decoration
products and UBI insurance services. These reformations from both the business
(car & store) side and consumer (driver) side significantly improve the after-sales
ability of stores in the automotive aftermarket industry. As a result, these evolving
businesses have brought a new model of SaaS value-added services to enhance
the efficiency and profitability of the stores in the automotive aftermarket industry.
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. Favourable policies and regulations. The application of connected services for
the automotive aftermarket industry will continue to enhance rapidly amid
favourable regulations. For example, in 2022, the Ministry of Transport issued a
Notice on Deepening the Comprehensive Application of Vehicle Maintenance Data
to emphasise the importance of protecting and applying vehicle maintenance data
collected by electronic health record systems.

Entry Barriers and Challenges of Connected Services for the Automotive
Aftermarket Industry in China

Despite tremendous market opportunities, connected services providers face
specific entry barriers primarily related to technological capabilities, abilities of client
acquisition and management, and development of skilled talents. Firstly, these
connected services providers require robust technological capabilities and data
accumulation to improve connectivity for 4S stores. Besides, to expand their business
presence, newcomers must overcome relatively high marketing costs associated with
attracting clients away from other companies. Additionally, connected services
providers must employ experienced technical professionals and train an effective offline
sales force to address the evolving demands in technical services and sales channels.

Connected services providers may face several challenges when serving
connected services for 4S stores. First of all, data security vulnerabilities may impact the
implementation of remote control functions in the automotive aftermarket industry.
Furthermore, car drivers generally concern personal privacy issues when choosing
connected services and are usually unwilling to have their personal data recorded,
collected, and transmitted by smart in-vehicle devices and auto apps. This necessitates
connected service providers to establish proper limits on the collection of user data by
platforms. On the other hand, connected services providers also need to resolve the
challenge that decentralized APP platforms are unable to integrate information from
other APP platforms to create comprehensive user profiles.

Overview of Sales of In-Vehicle Hardware Products for the Automotive Aftermarket
Industry

Definition and Categorisation of Sales of In-Vehicle Hardware Products for the
Automotive Aftermarket Industry

Sales of in-vehicle hardware products refer to smart in-vehicle hardware products
and related car modules connected via the Internet. Smart in-vehicle hardware products
can be categorised as 1) in-vehicle infotainment systems, such as smart car GPS
navigations and smart car central control screens, 2) in-vehicle safety systems, such as
smart car dash cameras and smart car rear-view mirrors, and related car modules refer
to 3) core boards.
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Market Size of Sales of In-Vehicle Hardware Products for the Automotive
Aftermarket Industry

Given the continuous increase of car parc in China, sales of in-vehicle hardware
products for the automotive aftermarket industry experienced synchronous growth
between 2018 and 2022. The total revenue of sales of in-vehicle hardware products for
the automotive aftermarket industry increased from RMB4.8 billion in 2018 to RMB6.6
billion in 2022 at a CAGR of 8.2%.

Since the pandemic in 2020, car owners have emphasized the convenience and
safety-related benefits of smart in-vehicle hardware products and become inclined to
embrace in-vehicle hardware products, increasing the penetration rate of in-vehicle
hardware products for the automotive aftermarket industry. Furthermore, the smart car
central control screen has shown a trend of integration, launching all-in-one products
with GPS navigation and driving record functions. As a result, the total revenue of sales
of in-vehicle hardware products for the automotive aftermarket industry is expected to
increase from RMB6.6 billion in 2022 to RMB7.4 billion in 2027 at a CAGR of 2.5%.

Total Revenue of Sales of In-Vehicle Hardware Products for the
Automotive Aftermarket Industry, China, 2018-2027E

CAGR
(2018-2022) (2022-2027E)
In-Vehicle infotainment systems 11.2% 3.5%
In-Vehicle safety systems -5.8% -3.2%
I Core boards 6.2% 1.0%
Total 8.2% 2.5%
RMB billion
oo 792 73 7.4 7.4
6.6 :
6.1
°] 5.3
48 5.1
it 2 53 5.5 5.6 5.6
4 4.3 :
31 36 36
2 -
0.7 0.6 0.5 0.5 0.5 0.5 0.5 0.5 0.5

2018 2019 2020 2021 2022 2023E 2024E 2025E 2026E 2027E

Source: NBSC, MITT, CIC
Notes:

(1) In-Vehicle infotainment systems include smart car GPS navigations and smart car central control
screens.

(2) In-Vehicle safety systems include smart car dash cameras and smart car rear-view mirrors.
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Market Drivers of Sales of In-Vehicle Hardware Products for the Automotive
Aftermarket Industry in China

The growth of sales of in-vehicle hardware products for the automotive aftermarket
industry is driven by factors such as the innovation of vehicle, expansion of connection
service scenarios, along with protection and advocacy from policies and regulations.
These dynamic factors are primarily driving the widespread adoption and development
of sales of in-vehicle hardware products for the automotive aftermarket industry,
meanwhile ensuring the security and privacy of personal user information.

Entry Barriers and Challenges of Sales of In-Vehicle Hardware Products for the
Automotive Aftermarket Industry in China

The entry barriers of sales of in-vehicle hardware products are relatively high for
new market players in the automotive aftermarket industry. Firstly, the implementation of
sales of in-vehicle hardware products involves intricate technologies such as data
analytics and software integration. However, new entrants may lack of technical
accumulation and talent. Furthermore, developing such technologies would require
significant investments and funding, which could be a barrier for new entrants.
Meanwhile, growing customer base and increasing customer engagement can be
difficult for new entrants because of their relatively weak market influence.

Additionally, the market challenges and threats confronting sales of in-vehicle
hardware products for the automotive aftermarket industry involve personal user data
security, technological evolution and competitiveness, resource allocation and user
experience. Thus, market players seeking to provide sales of in-vehicle hardware
products for the automotive aftermarket industry need to overcome these obstacles to
achieve more sustainable development.

Overview of SaaS Marketing and Management Services for the Automotive
Aftermarket Industry

Definition and Categorisation of SaaS Marketing and Management Services for the
Automotive Aftermarket Industry

SaaS marketing and management services refer to SaaS subscription services and
SaaS value-added services related to marketing activities such as acquiring, activating,
converting, managing, and retaining customers, and management activities such as
financial, personnel, process, risk management and data management via online
measures. SaaS subscription services refer to regular software services on marketing
and management business module for the automotive aftermarket industry. Specifically,
SaaS marketing software services generally include CRM/SCRM, CDP, and DMS, and
SaaS management software services generally include ERP, OA, and DMP. SaaS
value-added services refer to online traffic referral and offline third-party store operation
for 4S stores’ service lines, including auto decoration products and services, UBI
renewals, etc.
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The importance of software and services is increasing with the rapid development
of China’s ICV industry. 4S stores, auto insurance companies, auto finance and leasing
companies, and used car dealers also need to continuously invest in SaaS marketing
and management services to grow their business. Through online appointment, regular
maintenance reminders and vehicle management, they can provide more
comprehensive and efficient services, improve customer satisfaction and loyalty, and
achieve long-term business development goals.

Market size of SaaS Marketing and Management Services for the Automotive
Aftermarket Industry

Since the outbreak of COVID-19, growing numbers of stores in the automotive
aftermarket industry have begun embracing SaaS marketing and management services,
increasing from approximately 0.1 million in 2018 to 0.2 million in 2022. As a result, the
total revenue of China’s SaaS marketing and management services for the automotive
aftermarket industry increased from RMB1.8 billion in 2018 to RMB4.3 billion in 2022 at
a CAGR of 23.6%. Driven by the constantly growing market size of the automotive
aftermarket service market and their stores’ increasing budgets for SaaS marketing and
management services, the total revenue of SaaS marketing and management services
for the automotive aftermarket industry is projected to grow from RMB4.3 billion in 2022
to RMB20.9 billion in 2027 at a CAGR of 37.1%.

With the increasing varieties of 4S stores’ value-added service lines and complexity
of SaaS marketing and management software services for stores in the automotive
aftermarket industry, 4S stores have shown the growing demand for the SaaS value-
added services since the outbreak of COVID-19. Therefore, as an innovative business
model for the automotive aftermarket industry, the SaaS value-added services’ total
revenue reached RMBO0.8 billion in 2022 and is likely to reach RMB13.6 billion in 2027 at
a CAGR of 75.8% from 2022 to 2027.

Total Revenue of SaaS Marketing and Management Services for the
Automotive Aftermarket Industry, China, 2018-2027E

CAGR (2018-2022) CAGR (2022-2027E)
SaaS subscription services 17.4% 15.7%
- SaasS value-added services 252.5% 75.8%
Total 23.6% 371%
RMB billion
22— 20.9
20
189 16.0 73
16— d
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124
10+
8
6
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0.2 0.8
2018 2019 2020 2021 2022 2023E  2024E  2025E  2026E  2027E

Source: CADA, CBRIC, CIC
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Notes:

(1) SaaS subscription services refer to regular software services on marketing and management business
module for the automotive aftermarket industry.

(2) SaaS value-added services refer to online traffic referral and offline third-party store operation for 4S
stores’ service lines, including auto decoration products and services, UBI renewals, etc.

Along with the digitalisation transformation and upgrading of SaaS marketing
services, more 4S stores are establishing their own private domain platforms, where the
4S stores manage their relationships with customers via their own online channels by
themselves. However, they are still facing the pain points of low effectiveness of their
private domain operation such as ineffective marketing activities, high customer
acquisition costs, and low customer conversion rate and customer loyalty, which can be
tackled by more innovative value-added services including online traffic referral and
offline third-party store operation. Furthermore, these value-added services are
expected to further expand to more business scenarios such as NEV purchase/upgrade,
used car sales service, and auto finance service referrals in response to the product
selection preferences of car users in different life cycles. These can attract more
customers, efficiently generating more revenue and increasing gross profit margins for
48 stores, auto insurance companies, auto finance and leasing companies, and used car
dealers in the automotive aftermarket industry.

The various value-added services offerings in the automotive aftermarket industry
are playing an increasingly important role in facilitating the transaction processes with
automotive aftermarket products and services and enhancing consumer loyalty. Thus
these value-added services are increasingly adopted by more connected services
providers to construct the digital customer operation capabilities to further improve the
efficiency of digital marketing services. As the market evolves, it is anticipated that more
connected services providers for the automotive aftermarket industry will further expand
their business to offer a greater variety of value-added services to satisfy consumers’
needs throughout the different stages of automotive aftermarket service cycles.

Market Drivers of SaaS Marketing and Management Services for the Automotive
Aftermarket Industry in China

The factors such as increasing demands for digital consumption, tendency of cloud
services and iteration of digital technology are driving the growth of SaaS marketing and
management services for the automotive aftermarket industry. In addition, Chinese
government agencies have introduced a series of favorable policies and regulations,
such as Migrating to Cloud, Using Digital Tools, and Empowering through Technology’
and Fostering the Development of the New Economy, and the E-Commerce
Development Plan for the “14th Five-Year Plan” Period. These policies and regulations
are aimed at building a digital industry chain, and encouraging businesses to engage in
precision marketing in compliance with the law, thereby comprehensively enhancing
production and sales efficiency. Overall, these market drivers can motivate market
players to elevate customer relationship management and align with the industry
dynamics and standards.
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Entry Barriers and Challenges of SaaS Marketing and Management Services for
the Automotive Aftermarket Industry in China

The entry barriers faced by SaaS marketing and management services for the
automotive aftermarket industry encompass technological limitations and data
coverage, high initial investment, and customer adoption acquisition. These combined
obstacles can present formidable challenges for newcomers attempting to enter the
market.

Furthermore, many challenges still exist in the SaaS marketing and management
services for the automotive aftermarket industry. For example, due to the evolving digital
technology, market players must prioritize continuously learning and adaptation to
ensure the effectiveness of their solutions. Meanwhile, concerns on user data privacy
and security, and cybersecurity vulnerabilities are important challenges for the SaaS
marketing and management services for the automotive aftermarket industry.

COMPETITIVE LANDSCAPE OF CONNECTED SERVICES FOR THE AUTOMOTIVE
AFTERMARKET INDUSTRY IN CHINA

In 2022, the connected services for the automotive aftermarket industry
represented an insignificant portion of the overall automotive aftermarket sector,
constituting approximately 0.9% of the total market share in terms of revenue. The
market of connected services for the automotive aftermarket industry in China is
relatively fragmented, with the top five connected services providers for the automotive
aftermarket industry representing approximately 17.1% of the market in 2022. The
connected services for the automotive aftermarket require advanced hardware and
software technologies, as well as extensive data processing and cloud computing
capabilities, which demand for professional technical teams and substantial financial
support. This results in a high market entry barrier. However, due to the enormous
potential of the market, numerous innovative companies and start-ups have emerged,
leading to a relatively fragmented nature in the connected services for the automotive
aftermarket industry. Several types of players are currently operating in the market, and
specialist connected services providers have distinct competitive advantages in terms of
strong technical capability and industry insights in the automotive aftermarket industry.

The Company covers SaaS marketing and management services and sales of
in-vehicle hardware products, with expertise in serving clients in the automotive
aftermarket industry such as 4S stores, auto finance and leasing companies, and other
aftermarket services providers. In 2022, the Company ranked second among connected
services providers for the automotive aftermarket industry in China in terms of total
revenue generated from connected services for the automotive aftermarket industry.
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The following table sets forth the ranking of connected services providers in terms
of revenue generated from connected services for the automotive aftermarket industry in
2022.

Ranking the top five connected services providers for the
automotive aftermarket industry by revenue, China, 2022

Revenue generated from
connected services for the

automotive aftermarket Market

Ranking Company industry, 2022 share®
(RMB billion) (%)

1. . Company A" 0.55 5.1%
2. ... The Group 0.41 3.8%
3. Company B® 0.37 3.4%
4....... ... Company C® 0.29 2.7%
5. .. ... Company D® 0.23 2.1%
Top five sub-total 1.85 17.1%

Total 10.88 100.0%

Source: Annual reports, CIC
Notes:

(1) Company Ais a public company founded in 2002. It primarily focuses on providing digital map services
and other customised connected vehicle solutions for passenger and commercial vehicles. Its
connected services products can meet the differentiated needs of vehicles in various application
scenarios, including vehicle positioning and safety management-related requirements such as vehicle
condition monitoring and driver behavior monitoring.

(2) Company B is a public company founded in 2004. It is engaged in developing and producing auto
electronics products such as driving modules and auto safety systems. Its 5G+C-V2X vehicle-road
cooperative solution is a global leader in vehicle-road cooperation and connected services product.

(3) Company C is a public company founded in 2000. It delivers information technology solutions to the
automotive industry and is engaged in the research, development, and production of various auto parts
products. It offers comprehensive connected services for aftermarket automotive companies to
enhance their efficiency, and provides personalized and valuable car services to users, achieving
precise outreach through digital means.

(4) Company D is a private company founded in 2002. It provides digitalisation service for the automotive
industry, including auto parts products, connected vehicle software, and related services. Its full-
scenario SaaS marketing and management services provides services such as platform operation and
operation capacity building around the whole life cycle of users.

(5) Certain amounts and percentage figures included in this document have been subject to rounding.
Accordingly, figures shown as totals in certain tables may not be an arithmetic aggregation of the
figures preceding them. Any discrepancies in any table or chart between the total shown and the sum
of the amounts listed are due to rounding.
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The following table sets forth the ranking of sales of in-vehicle hardware products
providers in terms of revenue generated from sales of in-vehicle hardware products for
the automotive aftermarket industry in 2022.

Ranking the top five sales of in-vehicle hardware products providers for the
automotive aftermarket industry by revenue, China, 2022

Revenue generated from
sales of in-vehicle hardware

products for the automotive Market

Ranking Company aftermarket industry, 2022 share®
(RMB billion) (%)

1. . Company A 0.46 7.0%
2. ... Company B 0.37 5.6%
3. The Group 0.17 2.6%
4. Company D 0.14 2.1%
5 ... Company E( 0.13 2.0%
Top five sub-total 1.27 19.3%

Total 6.57 100.0%

Source: Annual reports, CIC
Notes:

(1)  Company E is a public company founded in 1997. It primarily provides hardware and software services
for connected vehicles, and is committed to providing convenient driving solutions for global
customers. It owns the automotive connected cloud platform, providing data processing and business
management services for aftermarket vehicles.

(2) Certain amounts and percentage figures included in this document have been subject to rounding.
Accordingly, figures shown as totals in certain tables may not be an arithmetic aggregation of the
figures preceding them. Any discrepancies in any table or chart between the total shown and the sum
of the amounts listed are due to rounding.
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The following table sets forth the ranking of SaaS marketing and management

services providers in terms of revenue generated from SaaS marketing and
management services for the automotive aftermarket industry in 2022.

Ranking the top five SaaS marketing and management services providers for the

automotive aftermarket industry by revenue, China, 2022

Revenue generated from
SaaS marketing and
management services for the

automotive aftermarket Market

Ranking Company industry, 2022 share®
(RMB billion) (%)

1T........ The Group 0.24 5.6%
2. Company C 0.23 5.3%
3. Company F™" 0.18 4.2%
4. ...... Company G® 0.11 2.6%
5........ Company H® 0.10 2.3%
Top five sub-total 0.86 20.0%

Total 4.31 100.0%

Source: Annual reports, CIC

Notes:

(1

(2)

(4)

Company F is a private company founded in 2010. It engages in research, development, and sales of
Internet of Vehicles technology solutions. It has more than 30 types of in-vehicle hardware products
and the SAAS cloud service platform, which can provide comprehensive solutions, including UBI
renewals, for various segments of the automotive aftermarket industry.

Company G is a private company founded in 2016. It is dedicated to exploring and applying big data in
connected vehicles, providing accurate and reliable automotive data DaaS services. It offers a
complete SaaS service for customers in various scenarios, such as 4S stores and other automotive
aftermarket service providers, to meet their diverse needs in digital marketing, and remote fault
detection, thereby enhancing the overall transaction efficiency in the automotive aftermarket.

Company H is a public company founded in 2015. It provides software and related services for the
automotive industry and operates primarily through ERP business, cloud services, etc. It has provided
comprehensive services to automotive dealer groups to assist them in achieving precision
management and innovation in their profit models.

Certain amounts and percentage figures included in this document have been subject to rounding.
Accordingly, figures shown as totals in certain tables may not be an arithmetic aggregation of the
figures preceding them. Any discrepancies in any table or chart between the total shown and the sum
of the amounts listed are due to rounding.
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Entry Barriers for Connected Services in the Automotive Aftermarket Industry

. Technology capability and data accumulation. As increasingly vast amounts of
data are generated from various machines and devices, while the research and
development of data models and machine learning can take significant time, which
represents a major barrier to new market entrants.

. Marketing channels and client resources. Establishing effective sales and
marketing channels is crucial for connected services providers to reach, serve, and
retain clients in the automotive aftermarket industry. To expand business scale,
new entrants must also overcome high costs to attract clients from other
companies.

. Professional talent acquisition. Market players must have both experienced
technical employees and effective offline sales force to meet evolving needs in
technical services and sales channels. This requisite weakens the competitiveness
of new entrants in the connected services market for the automotive aftermarket
industry.

SOURCES OF INFORMATION

This section contains information extracted from the CIC Report, independently
prepared by CIC, which we have commissioned for this document. We expect to pay CIC
a total of RMB849,000 for the CIC Report and our use thereof. CIC is a consulting
company established in Hong Kong that provides industry consulting services,
commercial due diligence, and strategic consulting services for various industries.

CIC undertook primary and secondary research using various resources to
construct this report. Primary research involved interviewing key industry experts and
leading industry participants. Secondary research involved analysing data from various
publicly available sources, including the National Bureau of Statistics of China, China
Automobile Dealers Association, China Passenger Car Association, etc. The information
and data collected by CIC have been analysed, assessed, and validated using CIC’s
in-house analysis models and techniques. The methodology used by CIC is based on
information gathered from multiple levels, which allows for such information to be
cross-referenced for reliability and accuracy.

CIC prepared its report on the following basis and assumptions for historical data
and projections:

(i) The overall social, economic, and political environment is expected to maintain
a stable trend over the next decade;

(i) Related key industry drivers are likely to continue driving growth in the
automobile market during the forecast period, including favourable policies,
digital transformation of automobile dealers, increasing demand from
consumers for digital channels and solutions, and continuous technology
upgrades; and

(iii) There is no extreme force majeure or industry regulations by which the market
situation may be affected dramatically or fundamentally.
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Our business has been and will continue to be governed in accordance with the
relevant Chinese laws and regulations, which were promulgated and implemented by
Chinese government authorities, including national and local laws and regulations. A
summary of the regulatory and legal requirements currently related to our Group’s
business are set out in this section. As laws and regulations may change, it is difficult for
us to predict the impact of such changes on our business and the additional compliance
costs.

REGULATIONS REGARDING FOREIGN INVESTMENT

On 1 January 2020, the Foreign Investment Law of the PRC (the “Foreign
Investment  Law,” (h#EANRIEMBEIMEHREZ) ) and  the  Regulations  for
Implementation of the Foreign Investment Law of the PRC (the “Implementation
Regulations of Foreign Investment Law,” {913 A\ R0 Bl A0 s 8 &5 H e 9) ) came
into effect and became the principal laws and regulations governing foreign investment
in the PRC, replacing the trio of prior laws regulating foreign investment in the PRC,
namely, the Sino-foreign Equity Joint Venture Enterprise Law of the PRC ( {H13E A\ R 3t
E AN E 5 2E75) ), the Sino-foreign Cooperative Joint Venture Enterprise Law
of the PRC ( (13 ARILFIE oM 1ERE 2E1:) ) and the Wholly Foreign-invested
Enterprise Law of the PRC ( (h#EARILFBEINEMFEL) ), together with their
implementation rules and ancillary regulations.

According to the Foreign Investment Law, “foreign investment” refers to the
investment activities conducted directly or indirectly by foreign individuals, enterprises
or other entities in the PRC, including the following circumstances: (i) the establishment
of foreign-invested enterprises in the PRC by foreign investors solely or jointly with other
investors, (ii) a foreign investors’ acquisition of shares, equity interests, property
portions or other similar rights and interests of enterprises in the PRC, (iii) investment in
new projects in the PRC by foreign investors solely or jointly with other investors, and (iv)
investments made by foreign investors through means stipulated in laws or
administrative regulations or other methods prescribed by the State Council.

Pursuant to the Foreign Investment Law, the PRC has adopted a reformed system
with respect to foreign investment administration, under which the Chinese government
applies national treatment to foreign investors in terms of investment entry and the
foreign investor needs to comply with the requirements as provided in the negative list
for foreign investment. The negative list will be issued by, amended or released upon
approval by the State Council, from time to time. The negative list will consist of a list of
industries in which foreign investments are prohibited and a list of industries in which
foreign investments are restricted. Foreign investors will be prohibited from making
investments in prohibited industries, while foreign investments must satisfy certain
conditions stipulated in the negative list for investments in restricted industries. Foreign
investments and domestic investments in industries outside the scope of the prohibited
industries and restricted industries stipulated in the negative list will be treated equally.
Any foreign-invested enterprise established prior to the effectiveness of the Foreign
Investment Law may maintain its original corporate forms for a period of five years after
1 January 2020.
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On 31 December 2019, the Ministry of Commerce of the PRC (the “MOFCOM”) and
the State Administration of Market Regulation (the “SAMR”) jointly promulgated the
Measures for Information Reporting on Foreign Investment ( {ZME#E(E B G L) ),
which became effective on 1 January 2020. Pursuant to the Measures for Information
Reporting on Foreign Investment, where a foreign investor directly or indirectly carries
out investment activities in the PRC, the foreign investor or the foreign-invested
enterprise must submit the investment information to the competent commerce
department for further handling.

On 19 December 2020, the National Development and Reform Commission (the
“NDRC”) and the MOFCOM promulgated the Measures for the Security Review of
Foreign Investment ( (I &L 2%FAHEE) ), which came into effect on 18 January
2021. The NDRC and the MOFCOM have established a Working Mechanism Office
under the NDRC in charge of the security review of foreign investment. The Measures for
the Security Review of Foreign Investment defines foreign investment as direct or
indirect investment by foreign investors in the PRC, which includes (i) investment in new
onshore projects or establishment of wholly foreign-owned companies or joint ventures
with foreign investors; (ii) acquiring equity or asset of onshore companies by merger and
acquisition; and (iii) onshore investment by and through any other means. Investment in
certain key areas with bearing on national security, such as important cultural products
and services, important information technology and internet services and products, key
technologies and other important areas with bearing on national security which results in
the acquisition of de facto control of investee companies, shall be filed with the Working
Mechanism Office before such investment is carried out. What may constitute “onshore
investment by and through any other means” or “de facto control” could be broadly
interpreted under such measures.

REGULATIONS REGARDING THE VALUE-ADDED TELECOMMUNICATIONS
SERVICES AND INTERNET CONTENT SERVICES

Value-added Telecommunications Services

The Telecommunications Regulations of the PRC (the “Telecommunications
Regulations,” (H#E A RILFE FE(5 A1) ),which was promulgated by the State Council
on 25 September 2000 and most recently amended on 6 February 2016 categorise all
telecommunication businesses in the PRC as either basic or value-added. Pursuant to
the Telecommunications Regulations, commercial operators of value-added
telecommunications services must first obtain a Value-Added Telecommunication
Business Operating License from the Ministry of Industry and Information Technology of
the PRC (the “MIIT”) or its provincial level counterparts. The Administrative Measures for
Telecommunication Business Operating License ( ({5 2R 485 Fral & HHEL) ),
promulgated by the MIIT with latest amendments becoming effective on 1 September
2017, set forth the types of licenses required for value-added telecommunications
services and the qualifications and procedures for obtaining such licenses. For example,
a value-added telecommunications service operator providing commercial value-added
services in multiple provinces is required to obtain an inter-regional license, whereas a
value-added telecommunications service operator providing the same services in one
province is required to obtain a local license.
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Internet Information Service

Internet information service is a type of value-added telecommunications service in
the current catalog, the Catalog of Telecommunications Business ( (7E&f5 25508 H
#%) ), attached to the Telecommunications Regulations, as last updated by the MIIT on
6 June 2019. Pursuant to the Administrative Measures on Internet Information Services
( CHE4E B MRs &S E#HE) ), which was promulgated by the State Council on 25
September 2000, and amended on 8 January 2011, “internet information services” refers
to the provision of information through the internet to online users, and they are
categorised into “commercial internet information services” and “non-commercial
internet information services.” A commercial internet information services operator must
obtain a value-added telecommunications services license for internet information
services, which is known as an ICP License, from the relevant government authorities
before engaging in any commercial internet information services operations. No ICP
License is required if the operator will only provide internet information on a non-
commercial basis. According to the Administrative Measures for Telecommunication
Business Operating License, an ICP License has a term of five years and can be
renewed within 90 days before expiration.

In addition, the provision of commercial internet information services on mobile
internet applications is regulated by the Administrative Provisions on Information
Services of Mobile Internet Applications (the “Mobile Application Administrative Provisions,”

(R B B W 4 E R 715 B RS B AR %2 ) ), which was promulgated by the State Internet
Information Office on 28 June 2016 and took effect on 1 August 2016, as last amended
on 1 August 2022. The information service providers of mobile internet applications are
subject to requirements under these provisions, including acquiring the qualifications
required by laws and regulations and being responsible for information security.

Restrictions on Foreign Ownership in Value-Added Telecommunications Services

Pursuant to the Provisions on Administration of Foreign-Invested
Telecommunications Enterprises ( <IME#EEGPEEHHIE) ), promulgated by the
State Council with the latest amendments becoming effective on 1 May 2022, the
ultimate foreign equity ownership in a value-added telecommunications service
provider, which also applies to the internet information service provider, must not exceed
50%; unless otherwise stipulated by laws. Foreign investors that meet these
requirements must be subject to the review to obtain approvals from the MIIT and the
MOFCOM (or the MOFCOM’s authorised local counterparts).

A Notice on Intensifying the Administration of Foreign Investment in Value-Added
Telecommunications  Services (BRI SN 4% & &80 Wa (B A5 LS BV A ),
issued by the MIIT on 13 July 2006, prohibits domestic telecommunication service
providers from leasing, transferring or selling Telecommunication Business Operating
Licenses to any foreign investor in any form, or providing any resources, sites or facilities
to any foreign investor for their illegal operation of a telecommunication business in the
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PRC. Pursuant to this notice, either the holder of a Value-Added Telecommunication
Business Operating License or its shareholders must directly own the domain names
and trademarks used by such license holder in its provision of value-added
telecommunications services. The notice further requires each license holder to have
the necessary facilities, including servers, for its approved business operations and to
maintain the facilities in the regions covered by its license. If a license holder fails to
comply with the requirements in the notice or cure any non-compliance, the MIIT or its
local counterparts have the discretion to take measures against the license holder,
including revoking its Value-added Telecommunication Business Operating License.
Based on the Notice regarding the Strengthening of Ongoing and Post Administration of
Foreign Investment Telecommunication Enterprises ( BN & B G A¥EE hH
BEATHEAT) ) issued by MIT in October 2020, the MIIT would no longer issue
Examination Letter for Foreign Investment in Telecommunication Business ( /M &
M EEEBFEERE) ). Foreign invested enterprises would need to submit relevant
foreign investment materials to MIT for the establishment or change of
telecommunication operating permits.

Regulations on Internet Map Services

According to the Administrative Measures of Surveying Qualification Certificate
( CHIZEEEE L) ) issues by the Ministry of Natural Resources with the latest
amendments becoming effective on 1 July 2021, the provision of internet map services
by any non-surveying and mapping enterprise is subject to the approval of the local
competent natural resources department and requires a Surveying and Mapping
Qualification Certificate. Internet maps refer to maps called or transmitted through the
internet. Pursuant to the Notice on Further Strengthening the Administration of Internet
Map Services Qualification (B 3E—25 Jin o B 5k 4 Hh 8 AR5 & 2 3 TAERDEEN) )
issued by the National Administration of Surveying, Mapping and Geo-information on 23
December 2011, any entity without a Surveying and Mapping Qualification Certificate for
internet map services is prohibited from providing any internet map services. According
to the Provisions on the Administration of Examination of Maps ( (Hbl&E# %S E) )
most recently amended on 24 July 2019, subject to limited exceptions, an enterprise
must first apply for an approval by the relevant regulatory authority, if it intends to
engage in any of the following activities: (i) publication, display, production, posting,
import or export of a map or a product attached with a map graphics, (ii) re-publication,
re-display, re-production, re-posting, re-import or re-export of a map or a product
attached with map graphics that the content of which have been changed after being
approved; and (iii) publication or display of a map or a product attached with a map
graphics overseas. The operator of an approved internet map is required to file the
updated contents of the map with the relevant regulatory authority semi-annually, and
re-apply for a new approval of the map when the two-year term of the existing approval
expires. According to the Interim Measures for the Administration of the Surveying and
Mapping Conducted by Foreign Organizations or Individuals in China (#Mg 1) 4H.4% 5 & 1
AR 2 4er i BT 4T 3#5) issued by the the Ministry of Natural Resources most recently
amended on on 16 June 2019, foreign organisations or individuals shall conduct
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surveying and mapping activities within the territory of the People’s Republic of China by
cooperating with the relevant departments or entities of the People’s Republic of China
in the form of joint venture or cooperation according to law. The natural resources
department under the State Council and the army surveying and mapping department
shall be responsible for the examination and approval of the surveying and mapping
activities in China.

REGULATIONS REGARDING PRODUCT QUALITY AND TORT LIABILITY
Product Quality

According to the Product Quality Law of the PRC ( (3 A R ALAIER & /8% )
promulgated by the Standing Committee of the National People’s Congress of the PRC
(ZERANRMEREFHHEZET) (the “SCNPC”) on 22 February 1993 and revised and
taking effect respectively on 8 July 2000, 27 August 2009, and 29 December 2018, the
department for supervision over product quality under the State Council shall be
responsible for supervision over product quality throughout the country. Manufacturers
and sellers shall establish and improve their internal system for product quality control,
and strictly implement the quality control measures in each job responsibility. The
relevant departments under the State Council shall be responsible for supervision over
product quality within the scope of their respective functions and responsibilities. Local
departments for supervision over product quality at or above the county level shall be in
charge of supervision over product quality within their respective administrative regions.
The relevant departments in the local people’s governments at or above the county level
shall be responsible for supervision over product quality within the scope of their
respective functions and responsibilities.

Tort Liability

In accordance with the Tort Liability Law of the PRC (the “Tort Liability Law,” (%
NERILFEZHEE(TIE) ), which became effective in July 2010, internet users and
internet service providers bear tortious liabilities in the event that they infringe upon
other persons’ rights and interests through the internet. Where an internet user conducts
tortious acts through internet services, the infringed person has the right to request the
internet service provider take necessary actions such as deleting contents, screening
and de-linking. Failing to take necessary actions after being informed, the internet
service provider will be subject to joint and several liabilities with the internet user with
regard to the additional damages incurred. Where an internet service provider knows
that an internet user is infringing upon other persons’ rights and interests through its
internet service but fails to take necessary actions, it is jointly and severally liable with
the internet user. In addition, in accordance with the Tort Liability Law, in the event of any
damage arising from a defective product, the infringed person may seek compensation
from either the manufacturer or the seller of such product. If the manufacturer has
compensated the infringed person but the defect is caused by the fault of the seller, the
manufacturer is entitled to seek reimbursement from the seller. If the seller has
compensated the infringed person but the defect is caused by the manufacturer, the
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seller is entitled to seek reimbursement from the manufacturer. The National People’s
Congress adopted the Civil Code of the PRC (the “Civil Code,” {H 3 A\ R ILFNE] R %
#) ) on 28 May 2020, which came into effect on 1 January 2021 and revoked the Tort
Liability Law. The Civil Code has further revised the Internet tort liability as originally
provided in the Tort Liability Law. It has further elaborated on “safe harbor” rule with
respect to an internet service provider from both the aspects of notice and counter
notice, including (i) upon receiving notice from the right holder, promptly adopting
necessary protective measures such as deletion, screening or disconnection of
hyperlinks and timely forwarding right holder’s notice to disputed internet user; and (ii)
upon receiving counter-notice from the disputed internet user, referring such counter-
notice to the claiming right holder and informing him/her to take other corresponding
measures such as filing complaint with competent authorities or suit with courts. The
Civil Code also provides that where the internet service provider knew or should have
known the infringing acts of the internet user, it shall be severally liable with such internet
user. As for product liability, the Civil Code provides additional mitigation measures such
as stop selling of defective products and stipulated that the seller and manufacturer shall
also be liable for expanded damages caused by such defective products if no mitigation
measures are provided or not sufficient. If a recall of defective product is required, the
seller and the manufacturer shall be responsible to undertake fees paid by infringed
users.

LAWS AND REGULATIONS RELATING TO M&A AND OVERSEAS LISTINGS

The Provisions on the Merger or Acquisition of Domestic Enterprises by Foreign
Investors ( (BAMAMNEREE BFEESRAMHEBE) ) (the “M&A Rules”) was jointly
promulgated by six PRC governmental authorities including the MOFCOM, the STA, the
SAFE, the SAIC, the State-owned Assets Supervision and Administration Commission
of the State Council and the CSRC on 8 August 2006, and amended on 22 June 2009.
Foreign investors must comply with the M&A Rules when they purchase equity interests
of a domestic company or subscribe the increased capital of a domestic company, and
thus changing of the nature of the domestic company into a foreign-invested enterprise;
or when the foreign investors establish a foreign-invested enterprise in China, purchase
the assets of a domestic company and operate the asset; or when the foreign investors
purchase the assets of a domestic company by agreement, establish a foreign-invested
enterprise by injecting such assets, and operate the assets. According to Article 11 of the
M&A Rules, where a domestic enterprise, or a domestic natural person, through an
overseas company established or controlled by it/him/her, acquires a domestic
enterprise which is related to or connected with it/him/her, approval from the MOFCOM
is required. The M&A Rules, among other things, further purport to require that an
offshore special purpose vehicle, formed for listing purposes and controlled directly or
indirectly by PRC companies or individuals, shall obtain the approval of the CSRC prior
to the listing and trading of such special purpose vehicle which acquires shares of or
equity interests in the PRC companies in exchange for the shares of offshore
companies.
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On 17 February 2023, with the approval of the State Council, the CSRC released
the Trial Administrative Measures of Overseas Securities Offering and Listing by
Domestic Companies ( (BEAMBZERINITRESM EHEMEITHRE) ) (the  “Trial
Measures”) and five supporting guidelines, which came in to effect on 31 March 2023.
According to the Trial Measures, (1) domestic companies that seek to offer or list
securities overseas, both directly and indirectly, should fulfil the filing procedure and
report relevant information to the CSRC; if a domestic company fails to complete the
filing procedure or conceals any material fact or falsifies any major content in its filing
documents, such domestic company may be subject to administrative penalties, such as
order to rectify, warnings, fines, and its controlling shareholders, actual controllers, the
person directly in charge and other directly liable persons may also be subject to
administrative penalties, such as warnings and fines; (2) if the issuer meets both of the
following conditions, the overseas offering and listing shall be determined as an indirect
overseas offering and listing by a domestic company: (i) any of the total assets, net
assets, revenues or profits of the domestic operating entities of the issuer in the most
recent accounting year accounts for more than 50% of the corresponding figure in the
issuer's audited consolidated financial statements for the same period; (ii) its major
operational activities are carried out in China or its main places of business are located
in China, or the senior managers in charge of operation and management of the issuer
are mostly Chinese citizens or are domiciled in China; and (3) where a domestic
company seeks to indirectly offer and list securities in an overseas market, the issuer
shall designate a major domestic operating entity responsible for all filing procedures
with the CSRC, and where an issuer makes an application for listing in an overseas
market, the issuer shall submit filings with the CSRC within three business days after
such application is submitted.

As advised by our PRC Legal Adviser, our proposed [REDACTED] and
[REDACTED] falls within the scope of indirect overseas [REDACTED] and [REDACTED]
of a domestic company because we meet both of the conditions stated above, and
therefore we will be subject to the filing procedures with the CSRC.

On the same day, the CSRC also held a press conference for the release of the Trial
Measures and issued the Notice on Administration for the Filing of Overseas Offering
and Listing by Domestic Companies ( B 55 A4 3EET AN EAT b i =8 B HEn @ zn) )
(the “Notice”). According to the Notice from the CSRC, domestic companies that have
obtained approval from overseas regulatory authorities or securities exchanges (for
example, a contemplated offering and/or listing in Hong Kong has passed the hearing for
the listing application of its shares on the Stock Exchange) for their indirect overseas
offering and listing prior to the effective date of the Trial Measures (i.e. 31 March 2023)
but have not yet completed their indirect overseas issuance and listing, are granted a
six-month transition period from 31 March 2023.
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On 24 February 2023, the CSRC and other relevant government authorities
promulgated the Provisions on Strengthening the Confidentiality and Archives
Administration of Overseas Securities Issuance and Listing by Domestic
Enterprises (BN 53 R A 255 /N85 4T o8 S5 A L T AR B AR 5 AR R R TAERIRE) )
(the “Provision on Confidentiality”), which became effective on 31 March 2023. Pursuant
to the Provision on Confidentiality, where a domestic enterprise provides or publicly
discloses to the relevant securities companies, securities service institutions, overseas
regulatory authorities and other entities and individuals, or provides or publicly discloses
through its overseas listing subjects, documents and materials involving state secrets
and working secrets of state organs, it shall report the same to the competent
department with the examination and approval authority for approval in accordance with
the law, and submit the same to the secrecy administration department of the same level
for filing. Domestic enterprises providing accounting archives or copies thereof to
entities and individuals concerned such as securities companies, securities service
institutions and overseas regulatory authorities shall perform the corresponding
procedures pursuant to the relevant provisions of the State. The working papers formed
within the territory of the PRC by the securities companies and securities service
institutions that provide corresponding services for the overseas issuance and listing of
domestic enterprises shall be kept within the territory of the PRC, and those that need to
leave the PRC shall go through the examination and approval formalities in accordance
with the relevant provisions of the State.

REGULATIONS RELATING TO INTERNET SECURITY AND PRIVACY PROTECTION
Internet Security Law

The PRC government has enacted laws and regulations with respect to internet
information security and protection of personal information from any abuse or
unauthorised disclosure. Internet information in the PRC is regulated and restricted from
a national security standpoint. The SCNPC has enacted the Decisions on Maintaining
Internet Security ( (B4 BB A2 20 PE) ) on 28 December 2000, amended on 27
August 2009, which may subject violators to criminal punishment in the PRC for any
effort to: (i) gain improper entry into a computer or system of strategic importance; (ii)
disseminate politically disruptive information; (iii) leak state secrets; (iv) spread false
commercial information; or (v) infringe intellectual property rights. The Ministry of Public
Security of the PRC (the “MPS”) has promulgated the Administration Measures on the
Security Protection of Computer Information Network with International Connections
( CFHEBE(E B 44K B PR 4 2 2R JHE) ) on 16 December 1997 and the State
Council has amended it on 8 January 2011 to prohibit use of the Internet in ways which,
among other things, result in a leakage of state secrets or a spread of socially
destabilising content. If an Internet information service provider violates these
measures, competent authorities may revoke its operating license and shut down its
websites.
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On 7 November 2016, the SCNPC promulgated the Cyber Security Law of the PRC
(the “Cyber Security Law,” {H1#E AN RICFIE 4442 4235) ), which became effective on 1
June 2017. The Cyber Security Law requires a network operator, including internet
information services providers among others, to adopt technical measures and other
necessary measures in accordance with applicable laws and regulations as well as
compulsory national and industrial standards to safeguard the safety and stability of
network operations, effectively respond to network security incidents, preventillegal and
criminal activities, and maintain the integrity, confidentiality and availability of network
data. The Cyber Security Law emphasises that any individuals and organisations that
use networks must not endanger network security or use networks to engage in unlawful
activities such as those endangering national security, economic order and the social
order or infringing the reputation, privacy, intellectual property rights and other lawful
rights and interests of others. The Cyber Security Law has also reaffirmed certain basic
principles and requirements on personal information protection previously specified in
other existing laws and regulations, including those described above. Any violation of the
provisions and requirements under the Cyber Security Law may subject an internet
service provider to warnings, fines, confiscation of illegal gains, revocation of licenses,
cancelation of filings, closedown of websites or even criminal liabilities.

On 28 December 2021, the Cyberspace Administration of China (the “CAC”)
published the Revised Measures for Cybersecurity Review (the “Revised CAC Measures,”
(H#s e 2 3FAWHE) ), which became effective on 15 February 2022, and superseded
the Measures for Cybersecurity Review promulgated on 13 April 2020. The Revised CAC
Measures, which stipulates that operators of critical information infrastructure
purchasing network products and services, and network platform operators carrying out
data processing activities that affect or may affect national security, shall conduct cyber
security review. Pursuant to Article 7 of the Revised CAC Measures, any network
platform operator with data on more than 1 million users must go through a cybersecurity
review by the cybersecurity review office before listing in a foreign country (original text
read as follows: “*4& #1100 & 1 F B A5 S 4E4%-7- G # B Ah bl » SR 44k %
EFEWAERRME L EFL").

The Trial Measures provides that data processors listing in Hong Kong which
affects or may affect national security shall apply for cybersecurity review. Nevertheless,
the Trial Measures provides no further explanation or interpretation for “affects or may
affect national security”, and there is uncertainty as to its eventual introduction and entry.

Personal Information or Data Protection Law

The Data Security Law of the PRC (the “Data Security Law,” {##E A R 3LA1 [ #i95
Z47%) ), promulgated by the Standing Committee of the National People’s Congress
on 10 June 2021, and becoming effective from 1 September 2021, establishes a
classified and tiered system for data protection in terms of the data’s importance for
economic and social development and the potential harm to national security, public
interest or lawful rights and interests of individuals and organisations caused by illegal
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use of such data. The “important data” as determined by the competent governmental
authorities shall be treated with higher level of protection, and the data relating to
safeguard national security and interest and perform international obligations shall be
imposed with export control by the state. In addition, the Data Security Law provides that
important data processors shall appoint a data security officer and a management
department to take charge of data security, and such processors shall evaluate the risk
of their data activities periodically and file assessment reports with the relevant
regulatory authorities. Furthermore, data transaction intermediary service providers
shall check the sources of the data, the identities of parties to the data transactions and
keep the records accordingly. Violation of the Data Security Law may subject the
relevant entities or individuals to warning, fines, business suspension, revocation of
permits or business licenses, or even criminal liabilities. Since the Data Security Law is
relatively new, uncertainties still exist in relation to its interpretation and implementation.

On 29 December 2011, the MIIT issued Several Provisions on Regulating the
Market Order of Internet Information Services ( (K& B4 (5 S MBS TT G -F & T4
FE) ), taking effective on 15 March 2012, which provides that an Internet information
service provider may not collect any user’s personal information or provide any such
information to third parties without such user’s consent. Pursuant to the Several
Provisions on Regulating the Market Order of Internet Information Services, Internet
information service providers are required to, among others, (i) expressly inform the
users of the method, content and purpose of the collection and processing of such users’
personal information and may only collect such information necessary for the provision
of its services; and (ii) properly maintain the users’ personal information, and in case of
any leak or possible leak of a user’s personal information, online information service
providers must take immediate remedial measures and, in severe circumstances, make
an immediate report to the telecommunications regulatory authority.

On 13 December 2005, the MPS issued the Regulations on Technological
Measures for Internet Security Protection ( (B4 % 2R #EH M5 ik ) ), which took
effect on 1 March 2006. These measures require internet service providers to take
proper measures including anti-virus, data back-up and other related measures, and to
keep records of certain information about their users (including user registration
information, log-in and log-out time, IP address, content and time of posts by users) for
at least 60 days, discover and detect illegal information, stop transmission of such
information, and keep relevant records. Internet services providers are prohibited from
unauthorised disclosure of users’ information to any third parties unless such disclosure
is required by the laws and regulations. Internet services providers are further required
to establish management systems and take technological measures to safeguard the
freedom and secrecy of the users’ correspondences.
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Pursuant to the Decision on Strengthening the Protection of Online Information
( CERA R 44405 EREPLE) ), issued by the SCNPC and took effect on 28
December 2012, and the Order for the Protection of Telecommunication and Internet
User Personal Information ( <751 B4 1 5 B (5 B4R #RLE) ), issued by the MIIT
on 16 July 2013 and took effect on 1 September 2013, any collection and use of any user
personal information must be subject to the consent of the user, and abide to the
applicable law, rationality and necessity of the business and fall within the specified
purposes, methods and scopes in the applicable laws. An internet information service
provider must also keep such information strictly confidential, and is further prohibited
from divulging, tampering or destroying any such information, or selling or providing
such information to other parties. An internet information service provider is required to
take technical and other measures to prevent the collected personal information from
any unauthorised disclosure, damage or loss. In addition, the Cyberspace
Administration of China, the MIIT, the MPS and the SAMR jointly issued the Notice on
Promulgation of the Rules on the Scope of Necessary Personal Information for Common
Types of Mobile Internet Applications ( < LTS B) 5 48 e F A7 2 208 M5 S &
HiE) )on 12 March 2021, effective from 1 May 2021, specifying that the operator of an
internet application shall not refuse an user to use the App’s basic functional services on
the ground that the user disagree with the collection of unnecessary personal
information. Any violation of these laws and regulations may subject the internet
information service provider to warnings, fines, confiscation of illegal gains, revocation
of licenses, cancelation of filings, closedown of websites or even criminal liabilities.

In addition, the Cyber Security Law provides that: (i) to collect and use personal
information, network operators shall follow the principles of legitimacy, rightfulness and
necessity, disclose rules of data collection and use, clearly express the purposes,
means and scope of collecting and using the information, and obtain the consent of the
persons whose data is gathered; (ii) network operators shall neither gather personal
information unrelated to the services they provide, nor gather or use personal
information in violation of the provisions of laws and administrative regulations or the
scopes of consent given by the persons whose data is gathered; and shall dispose of
personal information they have saved in accordance with the provisions of laws and
administrative regulations and agreements reached with users; (iii) network operators
shall not divulge, tamper with or damage the personal information they have collected,
and shall not provide the personal information to others without the consent of the
persons whose data is collected. Nevertheless, if the information has been processed
and cannot be recovered and thus itis impossible to match such information with specific
persons, such circumstance is an exception. Furthermore, under the Cyber Security
Law, network operators of key information infrastructure generally shall, during their
operations in the PRC, store the personal information and important data collected and
produced within the territory of the PRC.
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Pursuant to the Mobile Application Administrative Provisions, an internet app
program provider must verify a user’s mobile phone number and other identity
information under the principle of mandatory real name registration at the back-office
end and voluntary real name display at the front-office end. An internet app provider
must not enable functions that can collect a user’s geographical location information,
access user’s contact list, activate the camera or recorder of the user’s mobile smart
device or other functions irrelevant to its services, nor is it allowed to conduct bundle
installations of irrelevant app programs, unless it has clearly indicated to the user and
obtained the user’s consent on such functions and app programs. If an app provider
violates the regulations, the internet app store service provider must take measures to
stop the violations, including giving a warning, suspension of release, withdrawal of the
app from the platform, keeping a record of the incident and reporting the incident to the
relevant governmental authorities.

On 28 November 2019, the Secretary Bureau of the Cyberspace Administration of
the PRC, the General Office of the MIIT, the General Office of the Ministry of Public
Security and the General Office of the SAMR jointly issued the Measures for Determining
the lllegal Collection and Use of Personal Information through Apps ( (App# kE I E
i FAAE M5 B AT A#R2E %) ), which aims to provide reference for supervision and
administration departments and provide guidance for app operators’ self-examination
and self-correction and social supervision by netizens, and further elaborates the forms
of behavior constituting illegal collection and use of the personal information through
apps including: (i) failing to publish the rules on the collection and use of personal
information; (ii) failing to explicitly explain the purposes, methods and scope of the
collection and use of personal information; (iii) collecting and using personal information
without the users’ consent; (iv) collecting personal information unrelated to the services
it provides and beyond necessary principle; (v) providing personal information to others
without the users’ consent; and (vi) failing to provide the function of deleting or correcting
the personal information according to the laws or failing to publish information such as
ways of filing complaints and reports.

Pursuant to the Ninth Amendment to the Criminal Law of the PRC ( < #E A R I:AN
BB IEZE (JL)) ), issued by the SCNPC on 29 August 2015, which became effective
on 1 November 2015, any Internet service provider that fails to fulfill its obligations
related to Internet information security administration as required under applicable laws
and refuses to rectify upon orders shall be subject to criminal penalty. In addition,
pursuant to the Notice on Legally Punishing Criminal Activities Infringing upon the
Personal Information of Citizens ( (BAMKIZEIER F/ARMAEEILIIEB EE) )
issued by the Supreme People’s Court, the Supreme People’s Procuratorate and the
MPS on 23 April 2013, and Interpretations of the Supreme People’s Court and the
Supreme People’s Procuratorate on Several Issues Concerning the Application of Law in
the Handling of Criminal Cases Involving Infringement of Personal Information ( Bt ¥
HFUZAL LA BB A B0 F 208 F i s T R i FE) ), issued on 8 May 2017 and
effective as of 1 June 2017, the following activities may constitute the crime of infringing
upon a citizen’s personal information: (i) providing a citizen’s personal information to
specified persons or releasing a citizen’s personal information online or through other
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methods in violation of relevant national provisions; (ii) providing legitimately collected
information relating to a citizen to others without such citizen’s consent (unless the
information is processed, not traceable to a specific person and not recoverable); (iii)
collecting a citizen’s personal information in violation of applicable rules and regulations
when performing a duty or providing services; or (iv) collecting a citizen’s personal
information by purchasing, accepting or exchanging such information in violation of
applicable rules and regulations. In addition, according to the Interpretations on Several
Issues concerning the Application of the Law in Handling Criminal Cases Involving
Crimes of lllegally Using the Information Network or Providing Aid for Criminal Activities
regarding Information Network ( B HFEIE LR RE S 4945 - B 5 B A0 3815 B) 5%
PRI = 220 I T R RE AR FE) ) issued by the Supreme People’s Court and the
Supreme People’s Procuratorate on 21 October 2019 and became effective on
1 November 2019, a violator refusing to perform the obligation of safety management for
the information network, causing the disclosure of user information, and falling under
one of the following circumstances shall be deemed “causing serious consequences” as
prescribed under the PRC Criminal Law: (i) causing the disclosure of not less than 500
pieces of location information, communication content, credit information, and property
information; (ii) causing the disclosure of not less than 5,000 pieces of accommodation
information, communication records, health and physiological information, transaction
information and other user information that may affect personal or property safety; (iii)
causing the disclosure of not less than 50,000 pieces of user information other than the
information set forth in items (i) and (ii); (iv) causing the disclosure of user information
which quantity does not meet the standards set forth in items (i), (ii) and (iii), but meets
the relevant quantity standards after conversion at the corresponding proportion in
aggregate; (v) causing deaths, serious injuries, mental disorders or kidnapping of
others, or other serious consequences; (vi) causing material economic losses; (vii)
seriously disturbing the social order; or (viii) causing other serious consequences.

On 16 August 2021, the CAC, joint with MIIT and other government authorities,
promulgated Several Provisions for the Administration of the Automobile Data
Security (Interim) ( GREHEIE L2 E A THEGET)) |, the “Automobile Data Security
Provisions”), effective as of 1 October 2021. Pursuant to the Automobile Data Security
Provisions, automobile data includes the personal information and important data
generated from the designing, producing, selling, using and repairing of automobiles.
The “important data” refers to the data that might harm the national security, public
interest or the rightful interest of individuals and associations once revised, destroyed,
leaked orillegally obtained or used. Automobile data operators must conduct automobile
data operating activity according to the Automobile Data Security Provisions, including
collecting, storing, using, processing, transferring, providing, publicising automobile
data. Furthermore, automobile data operators shall conduct risk assessment for its
important data operating activity, and report it to relevant government authorities. When
an automobile data operator needs to make a cross-border transferring of important data
for business purpose, such operator need to pass the security assessment organised by
CAC and other relevant government authorities, and shall not provide important data
beyond the security assessment range.
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REGULATIONS REGARDING INTELLECTUAL PROPERTY
Trademark

According to the Trademark Law of the PRC ( (3 ARILFIEFEED) )
promulgated by the SCNPC on 23 August 1982 and revised and taking effect
respectively on 22 February 1993, 27 October 2001, 30 August 2013, and 23 April 2019,
and the Implementing Regulations of the Trademark Law of the PRC ( <% A\ R A=
FRELL E MR B]) ) promulgated by the State Council on 3 August 2002, revised on 29
April 2014, and taking effect on 1 May 2014, the administrative department for industry
and commerce under the State Council has established a Trademark Office to take
charge of matters concerning trademark registration and administration throughout the
country. The period of validity of a registered trademark shall be ten years, starting from
the day the registration is approved. When it is necessary to continue using the
registered trademark upon expiration of period of validity, an application for renewal
shall be made within 12 months before the expiration. If such an application cannot be
filed within that period, an extension period of six months may be granted. The period of
validity for each renewal of registration shall be ten years. Where an applicant for
trademark registration files an application for trademark registration in the PRC within six
months of filing the first application for registering the same trademark for the same
goods in a foreign country, the applicant may have priority in accordance with any
agreement concluded by and between the PRC and the foreign country concerned, or
with the international treaty to which both countries are parties, or on the basis of the
principle of reciprocity. In the event that an applicant uses a trademark for the first time
on goods displayed at an international exhibition organised or recognised by the
Chinese Government, the applicant may be entitled to priority provided that it files an
application to register the trademark within six months from the date of the exhibition.
The trademark registrant may, by concluding a trademark licensing contract, authorise
other persons to use the registered trademark. The licensor shall supervise the quality of
the goods on which the licensee uses the licensor’s registered trademark, and the
licensee shall guarantee the quality of the goods on which the registered trademark is
used. The party authorised to use others’ registered trademark shall indicate the name
of the licensee and the place of origin on the goods that bear the registered trademark.
When granting others to use the registered trademarks, the licensor shall file the license
of the trademarks with the Trademark Office for record, which shall announce the same.
Without putting the licensing of the trademark on record, the trademark shall not be
effective against bona fide third party.

Patent

According to the Patent Law of the PRC ( (" #E A RILFIE E %) ) promulgated
by the SCNPC on 12 March 1984 and revised respectively on 4 September 1992, 25
August 2000, 27 December 2008 and 17 October 2020 and taking effective on 1 June
2021, and the Implementing Regulations of the Patent Law of the PRC ( {1 # A RILF1
B HFLEMEAR]) ) promulgated by the State Council on 15 June 2001, revised
respectively on 28 December 2002 and 9 January 2010, and taking effect on 1 February
2010, the patent administration department under the State Council is responsible for
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the patent work throughout the country. It receives and examines patent applications
and grants patent rights for inventions-creations in accordance with law. Any invention or
utility model for which patent right may be granted must possess novelty, inventiveness
and practical applicability. Any design for which patent right may be granted shall not be
a prior design, nor has any entity or individual filed before the date of filing with the patent
administration department under the State Council an application relating to the identical
design disclosed in patent documents announced after the date of filing. The duration of
patent right for inventions shall be twenty years, the duration of patent right for utility
models shall be ten years, the duration of patent right for design shall be fifteen years,
from the date of filing.

Copyright

According to the Copyright Law of the PRC ( (##EARILAIEEERED) )
promulgated by the SCNPC on 7 September 1990, revised respectively on 27 October
2001, 26 February 2010 and 11 November 2020, and taking effect on 1 June 2021,
Chinese citizens, legal entities or other organisations shall, in accordance with this Law,
enjoy the copyright in their works, whether published or not. The term “works” includes
written works; oral works; musical, dramatic, Chinese folk art, choreographic and
acrobatic works; works of fine arts and architecture; photographic works; audio visual
works and works created by a process analogous to cinematography; graphic works
such as drawings of engineering designs and product designs, maps and sketches, and
model works; computer software; and other intellectual achievements that meet the
characteristics of the works.

The Measures for the Registration of Computer Software Copyright ( {GHHE##K {4
FEMESFCHEL) ) promulgated by the National Copyright Administration and taking
effect on 20 February 2002, govern the registration of software copyright, and the
registration of exclusive license contracts and transfer contracts of software copyright.
The National Copyright Administration shall be in charge of the administration of the
registration of software copyright of the whole country. The National Copyright
Administration accredits the Copyright Protection Center of China as the body for
software registration.

Domain Names

According to the Measures for the Administration of Internet Domain Names ( (H.
WA 52 & B ) ) promulgated by the MIIT on 24 August 2017 and taking effect on
1 November 2017, the MIIT is responsible for the administration work of Internet domain
names nationwide. To establish domain name root servers and domain name root server
operating organisations, domain name registration management organisations and
domain registration service organisations within the territory of the PRC, licenses from
the MIIT or the telecommunications administration authority of the province,
autonomous region or municipality directly under the central government shall be
obtained in accordance with the Measures for the Administration of Internet Domain
Names.
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REGULATIONS RELATING TO LEASE

Pursuant to the Law of the People’s Republic of China on the Administration of the
Urban Real Estate ( <3 A\ RILANE T 5 7 915 ) ), promulgated by the SCNPC
on July 5, 1994 and last amended on 26 August 2019 and effective on 1 January 2020,
in the lease of a house, the leaser and the lessee shall conclude a written lease contract
defining such matters as the term, purpose and price of the lease, liability for repair, as
well as other rights and obligations of both parties, and shall register the lease contract
with the department of housing administration for the record. Pursuant to the
Administrative Measures on Commodity Housing Leasing ( <& E 2 EEHIHE) ),
issued by Ministry of Housing and Urban-Rural Development of the PRC (4 3 A R LA
80 1 5 A A0 2 5 R) on 1 December 2010 and became effective on 1 February 2011,
without the mentioned registration above, the leaser and the lessee may be imposed a
fine by the development(real estate) department. In accordance with the Civil Code of
PRC ( ¥ N\ RILFIE R EH) ), which was promulgated on 28 May 2020 and effective
on 1 January 2021, the lessee may, with consent of the lessor, sub-let the leased item to
a third party. The leasing contract between the lessee and the lessor shall continue to be
valid if the lessee sub-lets the leased item. In the event that the lessee sub-lets the
leased item without consent of the lessor, the lessor may terminate the lease contract. In
addition, any change of ownership to the lease item does not affect the validity of the
lease contract.

REGULATIONS ON FOREIGN EXCHANGE
Foreign Currency Exchange

Pursuant to the Foreign Currency Administration Rules ( (#MEZHEEH]) ), as most
recently amended in 2008, and various regulations issued by SAFE and other relevant
PRC government authorities, RMB is freely convertible to the extent of current account
items, such as trade related receipts and payments, interest and dividends. Capital
account items, such as direct equity investments, loans and repatriation of investment,
unless expressly exempted by laws and regulations, still require prior approval from
SAFE or its provincial branch for conversion of RMB into a foreign currency, such as U.S.
dollars, and remittance of the foreign currency outside of the PRC.

In August 2008, SAFE issued the Circular on the Relevant Operating Issues
Concerning the Improvement of the Administration of the Payment and Settlement of
Foreign Currency Capital of Foreign-Invested Enterprises ( B 5E % 7 £ & A 351 B
A A YA A AT HILA BE SE S E [ RE A3 ) ), abolished on 1 June 2015, or SAFE
Circular 142, regulating the conversion by a foreign-invested enterprise of foreign
currency-registered capital into RMB by restricting how the converted RMB may be
used. In addition, SAFE promulgated Circular on Further Clarifying & Regulating
Relevant Matters Concerning the Administration of Some Foreign Exchange Businesses
under Capital Accounts ( B E— A5 B RN AR &0 507 B AS T A1 2665 45 B AT B i) R 1 2
A1) ) on 9 November 2011 and abolished on 19 March 2015, or SAFE Circular 45, in

— 142 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

REGULATORY OVERVIEW

order to clarify the application of SAFE Circular 142. Under SAFE Circular 142 and SAFE
Circular 45, the RMB capital converted from foreign currency registered capital of a
foreign-invested enterprise may only be used for purposes within the business scope
approved by the applicable administrative authority and may not be used for equity
investments within the PRC. In addition, SAFE strengthened its oversight of the flow and
use of RMB capital converted from foreign currency registered capital of foreign-
invested enterprises. The use of RMB capital may not be changed without SAFE’s
approval, and RMB capital may not in any case be used to repay RMB loans if the
proceeds of the loans have not been used.

To further reform the foreign exchange administration system in order to satisfy and
facilitate the business and capital operations of foreign-invested enterprises, SAFE
issued the Circular on the Relevant Issues Concerning the Launch of Reforming Trial of
the Administration Model of the Settlement of Foreign Currency Capital of Foreign-
Invested Enterprises in Certain Areas ( CEATE RS> i li BH e b i 1506 A S HE A B 45
R B Sk s A B A8 0D ) in July 2014, which became effective on 4 August
2014 and abolished on 1 June 2015. This circular suspends the application of SAFE
Circular 142 in certain areas and allows a foreign-invested enterprise registered in these
areas with a business scope including “investment” to use the RMB capital converted
from foreign currency registered capital for equity investments within the PRC. SAFE
released the Notice on the Reform of the Administration Method for the Settlement of
Foreign Exchange Capital of Foreign-invested Enterprises ( <B#JA il & o1 e 4% & A 2E S il
A G4 XA EN) ) or SAFE Circular 19, in March 2015, which came into force
and superseded SAFE Circular 142 on 1 June 2015. Circular 19 allows foreign-invested
enterprises to settle their foreign exchange capital on a discretionary basis according to
the actual needs of their business operation and provides the procedures for foreign-
invested companies to use Renminbi converted from foreign currency-denominated
capital for equity investment. Nevertheless, Circular 19 also reiterates the principle that
Renminbi converted from foreign currency-denominated capital of a foreign-invested
company may not be directly or indirectly used for purposes beyond its business scope.

In June 2016, SAFE issued the Circular on Reforming and Regulating Policies on
the Control over Foreign Exchange Settlement of Capital Accounts (B ol & A 6 &
AT H 45 S FRECR W38 %1) ), or Circular 16, which took effect on the same day.
Compared to Circular 19, Circular 16 provides that discretionary foreign exchange
settlement applies to foreign exchange capital, foreign debt offering proceeds and
remitted foreign listing proceeds, and the corresponding Renminbi obtained from foreign
exchange settlement are not restricted from extending loans to related parties or
repaying the inter-company loans (including advances by third parties). However, there
may exist uncertainties with respect to the interpretation and implementation of Circular
16 in practice.
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In November 2012, SAFE promulgated the Circular of Further Improving and
Adjusting Foreign Exchange Administration Policies on Direct Investment ( Bt iE—4
A N A R B A MBS FEBUR 938 A1) ), and amended on 4 May 2015, as amended,
which substantially amends and simplifies the foreign exchange procedure. Pursuant to
this circular, the opening of various special purpose foreign exchange accounts, such as
pre-establishment expenses accounts, foreign exchange capital accounts and
guarantee accounts, the reinvestment of RMB proceeds by foreign investors in the PRC,
and remittance of foreign exchange profits and dividends by a foreign-invested
enterprise to its foreign shareholders no longer require the approval or verification of
SAFE, and multiple capital accounts for the same entity may be opened in different
provinces, which was not possible previously. In addition, SAFE promulgated the
Circular on Printing and Distributing the Provisions on Foreign Exchange Administration
over Domestic Direct Investment by Foreign Investors and the Supporting Documents
(B Z MRS BRI B EN 8 (MBI BUE S5 A B M B e ) M BCE SCIFRYE ST  in
May 2013, and partially abolished on 30 December 2019, as amended, which specifies
that the administration by SAFE or its local branches over direct investment by foreign
investors in the PRC shall be conducted by way of registration and banks shall process
foreign exchange business relating to the direct investment in the PRC based on the
registration information provided by SAFE and its branches.

After a Notice on Further Simplifying and Improving Foreign Exchange
Administration Policy on Direct Investment ( B/ i — 2 fifi b FN o B 1245 W M i 7 BEIE
YA ), or SAFE Notice 13, became effective on 1 June 2015, and partially
abolished on 30 December 2019, instead of applying for approvals regarding foreign
exchange registrations of foreign direct investment and overseas direct investment from
SAFE, entities and individuals will be required to apply for such foreign exchange
registrations from qualified banks. The qualified banks, under the supervision of SAFE,
directly examine the applications and conduct the registration.

On 23 October 2019, SAFE issued the Circular on Further Promoting Cross-border
Trade and Investment Facilitation ( (BN #E— SRR 5 B HERL@EE) ), or
SAFE Circular 28. Among others, SAFE Circular 28 relaxes the prior restrictions and
allows the foreign-invested enterprises without equity investment as in their approved
business scope to use their capital obtained from foreign exchange settlement to make
domestic equity investment as long as the investments are real and in compliance with
the foreign investment-related laws and regulations. In addition, SAFE Circular 28
stipulates that qualified enterprises in certain pilot areas may use their capital income
from registered capital, foreign debt and overseas listing, for the purpose of domestic
payments without providing authenticity certifications to the relevant banks in advance
for those domestic payments. Payments for transactions that take place within the PRC
must be made in RMB. Foreign currency revenues received by PRC companies may be
repatriated into the PRC or retained outside of the PRC in accordance with requirements
and terms specified by SAFE.
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Dividend Distribution

Wholly foreign-owned enterprises and Sino-foreign equity joint ventures in the PRC
may pay dividends only out of their accumulated profits, if any, as determined in
accordance with PRC accounting standards and regulations. Additionally, these foreign-
invested enterprises may not pay dividends unless they set aside at least 10% of their
respective accumulated profits after tax each year, if any, to fund certain reserve funds,
until such time as the accumulative amount of such fund reaches 50% of the enterprise’s
registered capital. In addition, these companies also may allocate a portion of their
after-tax profits based on PRC accounting standards to employee welfare and bonus
funds at their discretion. These reserves are not distributable as cash dividends.

Regulations governing abovementioned dividend distribution arrangements have
been replaced by the Foreign Investment Law and its implementation rules, which do not
provide specific dividend distribution rules for foreign invested enterprises. However, the
Foreign Investment Law and its implementation rules provide that after the conversion
from a wholly foreign-owned enterprise or Sino-foreign equity joint venture to a foreign
invested enterprise under the Foreign Investment Law, distribution method of gains
agreed in the joint venture agreements may continue to apply.

Foreign Exchange Registration of Offshore Investment by PRC Residents

Pursuant to SAFE’s Notice on Relevant Issues Concerning Foreign Exchange
Administration for PRC Residents to Engage in Financing and Inbound Investment via
Overseas Special Purpose Vehicles ( <BAE A J& R 55 SME 7k B 192w il JOR PR
AN A B [ E Y ZE ) ), or SAFE Circular No. 75, issued in October 2005, and a
series of implementation rules and guidance, including the circular relating to operating
procedures that came into effect in July 2011 ( B EDEEEE A Ji R A8 8 855 ARk H 19 ]
Rl e MOR PR PG AN BRI A AT) ), PRC residents, including PRC resident
natural persons or PRC companies, must register with local branches of SAFE in
connection with their direct or indirect offshore investment in an overseas special
purpose vehicle, or SPV, for the purposes of overseas equity financing activities, and to
update such registration in the event of any significant changes with respect to that
offshore company. SAFE promulgated the Circular on Relevant Issues Concerning
Foreign Exchange Control on Domestic Residents’ Offshore Investment and Financing
and Roundtrip Investment through Special Purpose Vehicles ( B 5% A & R @R 45k H
(928 A B AR Rl PORFEPCE SIS A B RE Y8 A1) ), or SAFE Circular No. 37, on 4
July 2014, which replaced SAFE Circular No. 75. SAFE Circular No. 37 requires PRC
residents to register with local branches of SAFE in connection with their direct
establishment or indirect control of an offshore entity, for the purpose of overseas
investment and financing, with such PRC residents’ legally owned assets or equity
interests in domestic enterprises or offshore assets or interests, referred to in SAFE
Circular No. 37 as a “special purpose vehicle.” The term “control” under SAFE Circular
No. 37 is broadly defined as the operation rights, beneficiary rights or decision-making
rights acquired by the PRC residents in the offshore special purpose vehicles or PRC
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companies by such means as acquisition, trust, proxy, voting rights, repurchase,
convertible bonds or other arrangements. SAFE Circular No. 37 further requires
amendment to the registration in the event of any changes with respect to the basic
information of the special purpose vehicle, such as changes in a PRC resident individual
shareholder, name or operation period; or any significant changes with respect to the
special purpose vehicle, such as an increase or decrease of capital contributed by PRC
individuals, a share transfer or exchange, merger, division or other material event. If the
shareholders of the offshore holding company who are PRC residents do not complete
their registration with the local SAFE branches, the PRC subsidiaries may be prohibited
from distributing their profits and proceeds from any reduction in capital, share transfer
or liquidation to the offshore company, and the offshore company may be restricted in its
ability to contribute additional capital to its PRC subsidiaries. Moreover, failure to comply
with the SAFE registration and amendment requirements described above could resultin
liability under PRC law for evasion of applicable foreign exchange restrictions. After
SAFE Notice 13 became effective on 1 June 2015, entities and individuals are required
to apply for foreign exchange registration of foreign direct investment and overseas
direct investment, including those required under SAFE Circular No. 37, with qualified
banks, instead of SAFE. The qualified banks, under the supervision of SAFE, directly
examine the applications and conduct the registration.

Under the Administration Measures on Individual Foreign Exchange Control ( {ff
NSNS BEHEE) ) issued by the PBOC, in December 2006 and its implementation rules
issued in January 2007 and most recently amended on 23 March by the SAFE, all foreign
exchange matters involved in employee share ownership plans and share option plans
in which PRC citizens participate require approval from SAFE or its authorised branch.
In February 2012, SAFE promulgated the Notices on Issues Concerning the Foreign
Exchange Administration for Domestic Individuals Participating in Stock Incentive Plans
of Overseas Publicly-Listed Companies ( B AE AN B Ah 1728 ) OHE Ssh =1 %1
ARG AT B MR A) ), or SAFE Circular No. 7, replacing the earlier rules
promulgated in March 2007. Under the SAFE Circular No. 7, PRC residents who are
granted stock options by an overseas publicly listed company are required, through a
PRC agent or PRC subsidiary of such overseas publicly listed company, to register with
SAFE and complete certain other procedures. Failure of the option holders to complete
their SAFE registrations may subject these PRC employees to fines and legal sanctions
and may also limit the ability of the overseas publicly listed company to contribute
additional capital into its PRC subsidiary and limit the PRC subsidiary’s ability to
distribute dividends.
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REGULATIONS REGARDING LABOR ASSURANCE AND WORK SAFETY
Labor Assurance

In accordance with the Labor Law of the PRC ( (% A\ R ILAIE 25 8)7%) ), which
was promulgated by the SCNPC on 5 July 1994, revised and taking effect respectively on
27 August 2009 and 29 December 2018, and Labor Contract Law of the PRC ( {# %A
R AL 25 8 4R %) ), which was promulgated by the SCNPC on 29 June 2007, revised
on 28 December 2012 and became effective on 1 July 2013, and the Implementation
Regulation for the Labor Contract Law of the PRC ( {3 A\ R AN R 45 B 4 [7] 1 B it o
%) ), which was promulgated by the State Council and became effective on 18
September 2008. The employing unit shall sign a labor contract in writing with the
workers. The wage paid to a worker by an employer shall not be lower than the local
minimum wage standard. The employing unit is required to establish occupational safety
and health mechanism, and strictly abide by national standards, and provide employees
with relevant education. Employees must work in a safe and sanitary environment.

As required under the Social Insurance Law of the PRC ( "3 A R A0 B AL & (4 B
%) ), the Regulation of Insurance for Work-Related Injury ( (TAGLRBWA]) ), the
Regulations on Unemployment Insurance ( {RZERBEHH]) ), the Interim Regulation on
the Collection and Payment of Social Insurance Premiums ( Ckl&rfi B 2 A0 1106 61) )
and other laws, regulation and rules, the employing unit must represent workers to pay
a number of social security funds (including basic pension insurance, unemployment
insurance, basic medical insurance, employment injury insurance, maternity insurance).
Relevant expenses shall be paid to local administrative authorities. Failure to pay or pay
in full may be subject to administrative measures such as fines and an order to make up
the unpaid amount. According to the Regulations on Management of Housing Provident
Fund ( ((EEAREEBMH) ) promulgated by the State Council on 3 April 1999 and
revised respectively on 24 March 2002 and 24 March 2019 (taking effect on the same
date) the housing provident fund paid and deposited both by staff and workers
themselves and that by the employing units for their staff and workers shall be owned by
the staff and workers. A unit shall go to the housing provident fund management center
to undertake registration of payment and deposit of the housing provident fund and, upon
verification by the housing provident fund management center, open housing provident
fund accounts on behalf of its staff and workers with a commissioned bank. Where a unit
fails to undertake payment and deposit registration of housing provident fund or fails to
open housing provident fund accounts for its staff and workers, the housing provident
fund management center shall order it to do so within a prescribed time limit; where
failing to do so at the expiration of the time limit, a fine of not less than RMB10,000 and
not more than RMB50,000 shall be imposed. Where a unit is overdue in the payment and
deposit of, or underpays, the housing provident fund, the housing provident fund
management center shall order it to make the payment and deposit within a prescribed
time limit; where the payment and deposit has not been made after the expiration of the
time limit, an application may be made to a people’s court for compulsory enforcement.
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REGULATIONS REGARDING TAXATION
Enterprise Income Tax

Effective from 1 January 2008 and last amended on 29 December 2018, the PRC’s
statutory enterprise income tax, or EIT, rate is 25%. An enterprise may benefit from a
preferential tax rate of 15% under the Enterprise Income Tax Law of the PRC ( {H#E A
AL 2 38L:) |, the “EIT Law”) if it qualifies as a “High and New Technology
Enterprise” strongly supported by the state. Pursuant to the Administrative Measures on
the Recognition of High and New Technology Enterprises ( {45 flir 4 2550 € & #ELH
%) , the “Recognition Measures”), as amended in January 2016, the provincial
counterparts of the Ministry of Science and Technology of the PRC (H 3£ A [ 3 [5] f} £2
Fi#K), the Ministry of Finance and the State Administration of Taxation make joint
determination on whether an enterprise is qualified as a “High and New Technology
Enterprise” under the EIT Law. In making such determination, these government
agencies consider, among other factors, ownership of core technology, whether the key
technology supporting the core products or services falls within the scope of high and
new technology strongly supported by the state as specified in the Recognition
Measures, the ratios of research and development personnel to total personnel, the ratio
of research and development expenditures to annual sales revenues, the ratio of
revenues attributed to high and new technology products or services to total revenues,
and other measures set forth in relevant guidance. A “High and New Technology
Enterprise” certificate is effective for a period of three years.

An enterprise may benefit from a preferential tax rate of 10% under the EIT law if it
qualifies as a “Key Software Enterprise”. Enterprises wishing to enjoy the “Key Software
Enterprise” status will be subject to relevant governmental authorities’ assessment each
year as to whether they are entitled to the preferential tax rate of 10%. Prior to May 2016,
a “Key Software Enterprise” used to be designated jointly by the NDRC, the MIIT, the
MOFCOM, the Ministry of Finance and the State Administration of Taxation. In May
2016, the four PRC governmental authorities jointly issued a notice, pursuant to which
an enterprise may be entitled to the preferential income tax rate of 10% by filing with the
local tax authority with supporting documentation proving its qualifications to be a “Key
Software Enterprise” during its annual income tax filing process. In December 2020, the
Ministry of Finance, the State Administration of Taxation, the NDRC, and the MIIT jointly
issued a circular which has repealed the original preferential tax treatment applicable to
the “Key Software Enterprise.” Such circular provides that the Key Software Enterprise’s
EIT would be waived for five years since its first year of making profit and it may benefit
from a preferential tax rate of 10% for the following years.

— 148 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

REGULATORY OVERVIEW

Withholding Tax

Under the EIT Law and its implementation rules, dividends, interests, rent or
royalties payable by a foreign-invested enterprise to any of its non-resident enterprise
investors, and proceeds from any such non-resident enterprise investor’s disposition of
assets (after deducting the net value of such assets) are subject to the EIT at the rate of
10%, namely withholding tax, unless the non-resident enterprise investor’s jurisdiction of
incorporation has a tax treaty or arrangement with the PRC that provides for a reduced
withholding tax rate or an exemption from withholding tax. The Notice on Several
Preferential Policies regarding Enterprise Income Tax Law ( B i 2 AT 1580 77 T8 BB
SR ) jointly promulgated by the Ministry of Finance and State Administration of
Taxation in February 2008, clarifies that undistributed profits earned by foreign-invested
enterprises prior to 1 January 2008 will be exempted from any withholding tax.

Hong Kong has a tax arrangement with PRC that provides for a lower withholding
tax rate of 5% on dividends subject to certain conditions and requirements, such as the
requirement that the Hong Kong resident enterprise own at least 25% of the PRC
enterprise distributing the dividend at all times within the 12-month period immediately
preceding the distribution of dividends and be a “beneficial owner” of the dividends.
However, pursuant to Circular on Issues Concerning Implementing Dividend Clauses of
Tax Treaties ( CBARBUATBL i & S WCH B ERY %) ), or SAT Circular 81, issued
by the State Administration of Taxation in February 2009, if the relevant PRC tax
authorities determine, in their discretion, that a company benefits from the reduced
withholding tax rate on dividends due to a structure or arrangement designed for the
primary purpose of obtaining favorable tax treatment, the PRC tax authorities may adjust
the preferential tax treatment. Moreover, pursuant to Circular on Several Issues
regarding the “Beneficial Owner” in Tax Treaties ( (BirBilkliE [Z&mra ANl H#
M)A H) ), or SAT Circular 9, issued by the State Administration of Taxation in
February 2018, which became effective from 1 April 2018 and superseded the SAT
Circular 601 issued by the State Administration of Taxation in October 2009, a resident
of a contracting state will not qualify for the benefits under the tax treaties or
arrangements, if it is not the “beneficial owner” of the dividend, interest and royalty
income. According to SAT Circular 9, a “beneficial owner” is required to have ownership
and the right to dispose of the income or the rights and properties giving rise to the
income, and generally engage in substantive business activities. An agent or conduit
company will not be regarded as a “beneficial owner” and, therefore, will not qualify for
treaty benefits. A conduit company normally refers to a company that is set up primarily
for the purpose of evading or reducing taxes or transferring or accumulating profits. In
addition, pursuant to Bulletin on Administrative Measures on Treaties Benefit for
Non-resident Taxpayers ( (FFJ& RABINZ2Z e Frd B EEE) ), or SAT Circular 35,
issued by the State Administration of Taxation in October 2019, non-resident enterprises
are not required to obtain pre-approval from the relevant tax authority in order to enjoy
the reduced withholding tax rate. Instead, non-resident enterprises may, if they
determine by self-assessment that the prescribed criteria to enjoy the tax treaty benefits
are met, directly apply for the reduced withholding tax rate, and file necessary forms and
supporting documents when performing tax filings, which will be subject to post-filing
examinations by the relevant tax authorities.
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Tax Residence

Under the EIT Law and its implementation rules, an enterprise established outside
of the PRC with “de facto management body” within the PRC s considered a resident
enterprise and will be subject to the EIT at the rate of 25% on its worldwide income. The
term “de facto management body” refers to “the establishment that exercises substantial
and overall management and control over the production, business, personnel, accounts
and properties of an enterprise.” Pursuant to SAT Circular 82, issued by the State
Administration of Taxation in April 2009, an overseas registered enterprise controlled by
a PRC company or a PRC company group will be classified as a “resident enterprise”
with its “de facto management body” located within the PRC if the following requirements
are satisfied: (i) the senior management and core management departments in charge of
its daily operations are mainly located in the PRC; (ii) its financial and human resources
decisions are subject to determination or approval by persons or bodies located in the
PRC,; (iii) its major assets, accounting books, company seals, and minutes and files of its
board and shareholders’ meetings are located or kept in the PRC; and (iv) no less than
half of the enterprise’s directors or senior management with voting rights reside in the
PRC. The State Administration of Taxation issued additional rules to provide more
guidance on the implementation of SAT Circular 82 in July 2011, and issued an
amendment to SAT Circular 82 delegating the authority to its provincial branches to
determine whether a Chinese-controlled overseas-incorporated enterprise should be
considered a PRC resident enterprise, in January 2014. Although the SAT Circular 82,
the additional guidance and its amendment only apply to overseas registered
enterprises controlled by PRC enterprises and not those controlled by PRC individuals
or foreigners, the determining criteria set forth in the circular may reflect the State
Administration of Taxation’s general position on how the “de facto management body”
test should be applied in determining the tax resident status of offshore enterprises,
regardless of whether they are controlled by PRC enterprises, individuals or foreigners.

PRC VAT in Lieu of Business Tax

In November 2011, the Ministry of Finance and the State Administration of Taxation
jointly issued two circulars setting forth the details of the pilot VAT reform program, which
change the charge of sales tax from business tax to VAT for certain pilot industries. The
VAT reform program initially applied only to the pilot industries in Shanghai, and was
expanded to eight additional regions, including, among others, Beijing and Guangdong
province, in 2012. In August 2013, the program was further expanded nationwide. In May
2016, the pilot program was extended to cover additional industry sectors such as
construction, real estate, finance and consumer services.
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PRC Urban Maintenance and Construction Tax and Education Surcharge

Any entity, foreign-invested or purely domestic, or individual that is subject to
consumption tax and VAT is also required to pay PRC urban maintenance and
construction tax. The rates of urban maintenance and construction tax are 7%, 5% or 1%
of the amount of consumption tax and VAT actually paid depending on where the
taxpayer is located. All entities and individuals who pay consumption tax and VAT are
also required to pay education surcharge at a rate of 3%, and local education surcharges
at a rate of 2%, of the amount of consumption tax and VAT actually paid.
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OVERVIEW

We are a connected services provider for players within the automotive aftermarket
industry in China. Our business commenced in 2012 through the establishment of
Guanglian Saixun, one of our principal operating subsidiaries. Mr. Zhu Lei, our
chairman, has over 30 years of corporate and business management experience and Mr.
Zhao, our Chief Executive Officer, has over 15 years of experience in development of
automotive electronic products and, computer software. Please refer to the section
headed “Directors and Senior Management” for further details of our experienced
management team.

We are dedicated to empowering our customers in the automotive aftermarket
industry to achieve digital transformation and enhancement under connected scenarios.
Through the deployment of our products and services, we aim to empower our
customers in the automotive aftermarket, including 4S stores, in-vehicle device OBMs
and automotive financing and leasing companies, to improve their marketing and
operational efficiencies and increase their revenue and profitability. Throughout our
history, our focus has been on the automotive aftermarket, in particular 4S store
customers. Our management, perceiving the potential business opportunities that will be
brought about by the rapid development of ubiquitous Internet connectivity and the
accelerated development of devices that allow for Internet-enabled vehicles, leveraged
on the increasing awareness and acceptance by the automotive aftermarket of
connected in-vehicle hardware products and broadened our business scope by offering
more advanced in-vehicle hardware products, that enhances the enjoyment of car users
of their cars. To address the needs of our automotive aftermarket customers to conduct
efficient marketing and provide them with customer management tools, we expanded
our portfolio of services by providing SaaS marketing and management services. As
such, we are also expanding the service scope of our sales of in-vehicle hardware
products to cover the entire value chain of the automotive industry, to expand our
products and services to cover the growing demands from car users. Through enhancing
the coverage of our Saa$S products and services to more stores and different participants
within the automotive industry value-chain, we are gaining a deeper understanding on
the behaviour of car users, and leveraging on this understanding, we are expanding the
categories of SaaS value-added products and services, continuously meeting the full
vehicle life-cycle needs of car users in different connected scenarios, and in the process
generating more revenue from novel types of service transactions and capturing
previously untapped business opportunities for our customers.
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BUSINESS MILESTONES

Set out below are significant milestones of our corporate and business
development:

Year

Business achievements and milestones

Guanglian Saixun was founded

We were elected as the executive member of China Automobile
Dealers Association (H B 7R HE I 4017 2 oh & 7 755 PR S B )

We were awarded the “2013 Top 5 Innovative Internet of Vehicle Brand
(201 347 5 EL A1 7 B0 44 i LRI 098 )” by China Automobile Aftermarket
Association (FEVRHA T4 €r), Automotive Aftermarket Elite Club
(REE TS 92 (A 4438) and wanche168.com (BLELAH)

We were awarded the “Pioneer 100” Youth Leading Enterprise
(“SEMT100" HFHEHEAZ) jointly by 14 government authorities and
organisations

Guanglian Saixun was awarded the “Most Influential Brand of the
Year” (fFE R 2ET4E) in 2015 Global Mobile Internet CEO
Summit (20152 3k B 5 A CEOIEE)

We were awarded “2016 China Automobile Dealing Industry
Business Service Model Innovation Award (2016 8 /< B 1 T 248
&M kX A1# #2)” by China Automobile Dealers Association (F1E
TRHL I 4 T )

HuGe e-Shield SaaS was launched to provide vehicle management
services for automotive finance and leasing companies

Dijia SaaS was launched to provide SaaS marketing and
management services for our 4S store customers

We were awarded 2017-2018 Top Ten Marketing (1 K44 84%)
by China Automobile Aftermarket Association (Bl IXE& T 540 €),
Automobile Modification Subcommittee of China Automobile
Aftermarket Association ("B H4% T 548 € EL 56 ), Dianjin
International Media Group (%< E &4 M) and China Wuhan
Automobile Service Industry Expo (H Bl 2 P H IR B o M E )

We were awarded “2019 Top 500 Shenzhen Enterprises” (201974l

5007 1>%£) by Shenzhen Enterprise Confederation (I > 2E8i &
& I AER W E)

- 183 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

HISTORY, REORGANISATION AND CORPORATE STRUCTURE

Year

Business achievements and milestones

We were awarded “2020 Strategic Partner (20204F &8s & 1E 5 1F)
by Automotive Aftermarket Industry and Tuning Trade Fair (%3115 %
TRALRSE MRS 2 B 5 €r) and “4S Excellent Supplier Award (4 S4E [
7L fER 42)” by the GRAND PRIX Organising Committee of the 16th
China Auto Aftermarket Industry GRAND PRIX Award (2516 Jiz A% B
16 B T4 AR R A R )

“Didihu”, one of our brands, was awarded “Shenzhen Top Brand” (%
Y154 f %) by Shenzhen Top Brands Evaluation Committee (3%
2 EEHEZR B 1)

Dijia SaaS was awarded “19th Shenzhen Enterprise Innovation
Record” (% T JUEHEIIEZERHFCER) by Shenzhen Enterprises
Innovation Record Approval Committee and Shenzhen Enterprises
Innovation Record Organisation Committee (31T {281t Bk 3
EZBE - IR s ZE B )

Our Dijia SaaS was further upgraded to a SCRM system based on
the WeChat ecology to provide a SaaS marketing and management
services

We were awarded “High and New Technology Enterprises” (“/=i#i 4%
flif%£”) by Shenzhen Science and Technology Innovation
Commission (YT RHLAI#Z & &), Shenzhen Finance Bureau (%
YT ER) and Shenzhen Taxation Bureau of State Taxation
Administration (B ZBLEs 4R EIN TR )

We were awarded “2021 Internet of Vehicles Solution Golden Finger
Award (20214 FE R AR T & F184€)” by China (Dawan
District) International Car Networking Conference Organisation
Committee (H 13 (K15 [ ) 0 5% H B 4 K & 41 2 )

We were the elected as executive member of Guangdong Internet of
Vehicles Industry Alliance (J 57 S 4 7 SE T B B 9 51067 )

We obtained ISO/IEC 27001:2013 Information  Security
Management System Certificate issued by Shenzhen Universal
Certification Centre Co., Ltd. (I IR R .0 FRA )

Our Dijia SaaS has obtained the Registration Certificate of Level-3
Information System Security Protection of Information System (#8%%
R P L2FRIAEMEZTHBY]) issued by Shenzhen Municipal
Public Security Bureau (JIT A% )5)
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Year

Business achievements and milestones

We were recognised as Specialised, Sophisticated, Distinctive and
Innovative Small and Medium Enterprises (Z 48+ /ME2E) by
Shenzhen Small and Medium Enterprise Service Bureau (%3
/N ZERR S SR

We were recognised as “High and New Technology Enterprises” (“i
FHflT~2£") by Shenzhen Science and Technology Innovation
Commission (FIIT R Al#Z B ), Shenzhen Finance Bureau (1%
YT Bt f5) and Shenzhen Taxation Bureau of State Taxation
Administration (B ZBLHE5 4R RN BLE R)

We were awarded “22nd Shenzhen Enterprise Innovation Record”
(56 .+ IEGEYI2EA#FC8k) by Shenzhen Enterprises Innovation
Record Office (I ZERBRLEk A=)

We were awarded “2022-2023 Excellence Award for Scientific and
Technological Innovative Data and Cyber Security of the Internet of
Vehicles”  (2022-2023 B MR SR 1 Bk Bl Al 4k 42 2 L HAE) by
China (Dawan District) Car Networking Conference Organisation
Committee ([ (K81 ) Bl 49 K & 41 %2 &) and Guangdong Hi-Tech
Enterprise Association (/% & =8 £ il 4> 2 i €r)

We were awarded “2022 Automotive Electronics Science and
Technology Award for Excellent Innovative Product” (20224 J¥ /<
BTRHRRMIEF AR EMSE) by  Shenzhen  Automotive
Electronics Industry Association (EHITTRHLTE 717 W)

We were awarded “Best Employer Talents Development Award” (fx
FEIE = A A EEE4E) in the 10th Shenzhen Growth Enterprise Best
Employer Award (%5 TJEEIIRE B ¥ERIER ) by Shenzhen
General Chamber of Commerce (I i 25 4 6r)
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OUR PRINCIPAL SUBSIDIARIES AND CONSOLIDATED AFFILIATED ENTITY

We set forth below information about the principal subsidiaries and consolidated
affiliated entity of our Company that made a material contribution to our results of
operations:

Major
Date of Ownership as shareholding
establishment and at the Latest changes during
commencement of Practicable Principal the Track Record
No.  Company name business Date business activity  Period
1 Guanglian Saixun 4 May 2012 100%"*  Internet
information
service and
geolocation
service
2 Guanglian Shuke 28 November 2012 100%  Provision of
products and
services of Please refer to the
automotive paragraphs
aftermarket headed “Our
3 Hanhuaxing 16 May 2013 100% Purchase of data Corporate
Technology traffic Development”
4 Dijia Smart Cloud 23 July 2015 100% Providing and
marketing “Reorganisation”
software in this section
operation below.
service
5 Tianjin Chejia 9 December 2019 100%  Vehicle-connected
technology
service and
sales of smart
in-vehicle
equipment

Note: Guanglian Saixun is our Consolidated Affiliated Entity, and has been consolidated into our Group
through contractual arrangements entered into among Guanglian Shuke, Guanglian Saixun and the
Registered Shareholders since 24 March 2023. Please refer to the section headed “Contractual
Arrangements” for further details.

We have adopted a group structure with 71 other subsidiaries primarily with a view
to cover the principal geographical areas of our SaaS value-added services business
across China as at the Latest Practicable Date. Establishing individual companies that
cover principal geographical areas enabled us to deploy more of our sales staff to the
same locality of our 4S store customers to promote and to deliver our SaaS value-added
services, which allows us to improve our user satisfaction and stickiness through closely
binding with customers’ business, and through closer collaboration with our customers
and delivering more personalised services through understanding their needs better, we
aim to increase the level of average revenue per 4S store at the same time. For details
of the principal activities of the subsidiaries of our Group, please refer to Note 39 of the
Accountant’s Report in Appendix | to this document.
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OUR CORPORATE DEVELOPMENT

We set out below the corporate history and major shareholding changes of our
principal operating subsidiaries prior to the Reorganisation. We also hold minority
investments in Aika Shangyun and Qihou Youjian and a number of other companies of
which we hold minority interests.

Guanglian Saixun

Guanglian Saixun was established as a limited liability company in the PRC on 4
May 2012 with an initial registered capital of RMB50,000,000, all of which had been fully
paid in cash. As of the date of its establishment, Guanglian Saixun was held by Ms.
Guojing ($%4h) (“Ms. Guo”), Ms. Xiao Shunling (# Jli¥%), Mr. Zhu Lei, Urumgi Xinhongyou
Equity Investment Management Limited Partnership (&8 A7 H 5L BHER & FEA IR &
¥ A2), Mr. Sun Yuqing (& £8) and Zhenghe Futong as to 42.00%, 25.00%, 13.00%,
10.00%, 5.00% and 5.00%, respectively. Except for Mr. Zhu Lei, Mr. Sun Yuging (&%
Ji1), who is the uncle of Mr. Zhao, and Zhenghe Futong, our other founders were
Independent Third Parties financial investors of Guanglian Saixun.

After a series of equity transfers since the establishment of Guanglian Saixun, in
April 2016, Mr. Zhu Lei and Mr. Zhu Hui, who are brothers and our Controlling
Shareholders Group, together with the company and limited partnerships they control
became interested in approximately 58.96% of Guanglian Saixun, with Ms. Guo holding
approximately 19.00%, Ms. Hu Lin (#1%f) (“Ms. Hu”), an Independent Third Party,
holding approximately 20.52% and Mr. Zhao Zigiang (il Fl %), Mr. Zhao’s father, holding
the remaining approximately 1.52%.

In May 2016, we introduced Mr. Gao Henan (#=#45), Shandong Xingmin Gangquan
Co., Ltd. (LLFHLE S RE B4R/ H])) (currently known as Xingmin Intelligent
Transportation Systems (Group) Co., Ltd. (H R @EEE)BMARAH)) (“Xingmin
ITS”) and Xinjiang Hongsheng Kaiyuan Equity Investment Partnership (Limited
Partnership) (#iim 2 B BAIRIRER E G B BEFREGE)) (‘Hongsheng Investment”) as
our Series A [REDACTED] investors (the “Series A [REDACTED] Investors”).

In 2019, we further introduced Shenzhen Lingyu Co-stone Equity Investment
Partnership (Limited Partnership) (RIS A ERE S B EEE R EE)) (“‘Lingyu
Investment” or the “Series B [REDACTED] Investor”) as our series B [REDACTED]
investor. Further, in July 2020, Ma’anshan Huaixin Jishi Equity Investment Partnership
(Limited  Partnership) (¥ EARERESBREEGEREGY))  (“Huaixin
Investment”) and Suzhou Huiheng Venture Capital Center (Limited Partnership) (#& /&
HiBIZERE P LERAEY)) (‘“Huiheng Investment’) acquired interest in Guanglian
Saixun from one of our then equity holders. As part of the Reorganisation, we also
completed the introduction of Profit Channel Development Limited (F## %% & # R/ #])
(“Profit Channel”) and Cova Investment as our [REDACTED] investors. Further details
of our [REDACTED] Investments are set out below.
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Series A [REDACTED] Investments

During April and May 2016, each of Mr. Gao, Xingmin ITS and Hongsheng
Investment invested in Guanglian Saixun through (a) acquisition from Ms. Guo 7.6%,
5.7% and 5.7% of Guanglian Saixun’s registered capital for a consideration of
RMB38,000,000, RMB28,500,000 and RMB28,500,000, respectively, and (b) capital
injection of RMB3,333,300, RMB2,500,000 and RMB2,500,000 of the registered capital
of Guanglian Saixun for cash consideration of RMB60,000,000, RMB45,000,000 and
RMB45,000,000, respectively. The relevant considerations were determined based on
arm’s length negotiations among Guanglian Saixun, the Series A [REDACTED]
Investors and Ms. Guo, with reference to the agreed valuation of Guanglian Saixun and
the expected profits after tax for 2016 and 2017, respectively, and also taking into
account the special rights and benefits granted to the Series A [REDACTED] Investors
by Guanglian Saixun. The payments for the equity transfers and capital injections were
completed on 17 May 2016 and 30 May 2016, respectively, and the total registered
capital of Guanglian Saixun was increased to RMB58,333,300.

The table below sets out the percentage holdings of the Series A [REDACTED]
Investors immediately after completion of their investments:

Approximate % Total
Name of Series A interest in Guanglian consideration Completion
[REDACTED] Investor Saixun paid™ Date®
(RMB)
Mr.Gao ............ 12.23% 98,000,000 1 July 2016
Xingmin ITS......... 9.17% 73,500,000 1 July 2016
Hongsheng
Investment . ....... 9.17% 73,500,000 1 July 2016
Notes:

(1)  The total consideration paid represents the aggregate amount of consideration paid to Ms. Guo
and the amount of capital injections into Guanglian Saixun.

(2) The completion date represents the date on which all necessary registration with the capital
injections and the equity transfers were completed.

Transfer of equity interest from Mr. Zhao Ziqgiang to Mr. Zhao

On 8 August 2017, Mr. Zhao Zigiang entered into an equity transfer agreement to
transfer RMB760,000 of registered capital in Guanglian Saixun to his son, Mr. Zhao,
representing approximately 1.3029% of the registered capital in Guanglian Saixun, for a
consideration of RMB760,000. The equity transfer was completed on 16 August 2017.
After this transfer, Mr. Zhao Zigiang ceased to hold any equity interest in Guanglian
Saixun.

- 1588 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

HISTORY, REORGANISATION AND CORPORATE STRUCTURE

Series B [REDACTED] Investments

On 21 June 2019, Guanglian Saixun, the then equity holders of Guanglian Saixun
other than the Series A [REDACTED] Investors, the Series A [REDACTED] Investors
and Lingyu Investment entered into an investment agreement (the “Domestic
Investment Agreement”), pursuant to which Hongsheng Investment transferred
approximately 4.76% registered capital in Guanglian Saixun to Lingyu Investment at a
consideration of RMB50,000,000, which was fully settled on 19 July 2019 and the equity
transfer was completed on 16 August 2019. Such consideration was determined by the
parties after arm’s length negotiations with reference to the agreed valuation of
Guanglian Saixun. Our Directors were informed that Hongsheng Investment divested
part of its interest in Guanglian Saixun because it wished to realise part of its investment
in Guanglian Saixun, and Guanglian Saixun did not wish to issue new capital to avoid the
potential dilution effect resulting from substantial capital increases.

Other [REDACTED] Investments

On 27 July 2020, Ms. Hu, one of the then equity holders of Guanglian Saixun,
entered into equity transfer agreements to transfer approximately 13.59% and 4.00% of
equity interest in Guanglian Saixun to Huaixin Investment and Huiheng Investment, at a
consideration of RMB67,942,900 and RMB20,000,000, respectively, which were
determined by the parties after arm’s length negotiations with reference to the agreed
value of equity transfers that were sold by Ms. Guo in Series A Investment, and was fully
settled on 21 October 2020 and 14 August 2020, respectively. After such transfers, Ms.
Hu ceased to be an equity holder of Guanglian Saixun. Our Directors were informed that
Ms. Hu divested her interests in Guanglian Saixun to realise her gains from her
investment.

On 18 October 2020, the then equity holders of Guanglian Saixun, namely Zhenghe
Futong, Xinjiang Rongying, Huaixin Investment, Mr. Gao, Xingmin ITS, Shanghai
Xiangru, Lingyu Investment, Hongsheng Investment, Huiheng Investment and Mr. Zhao
entered into a promoters’ agreement, pursuant to which each of them agreed to convert
Guanglian Saixun into a joint stock limited company, with a registered share capital of
RMB60,000,000 divided into 60,000,000 shares of a par value of RMB1.0 each, which
was determined with reference to net asset value of Guanglian Saixun as at 31 August
2020 as appraised by an independent accountant, and after the conversion each of the
then equity holders of Guanglian Saixun held shares in Guanglian Saixun in proportion
to their then equity interest in Guanglian Saixun before the conversion.
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On 28 October 2020, Guanglian Saixun was converted into a joint stock limited
company and renamed as Guanglian Saixun Co., Ltd. (JEBEERBMARAF). The
following table sets forth the shareholding structure of Guanglian Saixun immediately
after completion of the conversion.

Number of
shares witha  Approximate
par value of Shareholding

Name of Shareholder RMB1.0 each percentage
Zhenghe Futong . ........................ 12,898,320 21.50%
Xinjiang Rongying . ............ ... ........ 12,342,840 20.57%
Huaixin Investment . ...................... 8,153,160 13.59%
Mr.Gao ........... ... .. . 7,337,100 12.23%
XingminITS ... ... ... .. 5,502,840 9.17%
Shanghai Xiangru . ....................... 5,081,160 8.47%
Lingyu Investment . . .. ....... ... ... .. ..., 2,857,140 4.76%
Hongsheng Investment . .. ................. 2,645,700 4.41%
Huiheng Investment. . . .................... 2,400,000 4.00%
Mr.Zhao............. ... ... ... ... ... 781,740 1.30%
Total........ ... . . . 60,000,000 100%

For subsequent changes of shareholding of Guanglian Saixun in the course of the
Reorganisation, please refer to the paragraph headed “Reorganisation” in this section of
this document.

As confirmed by our PRC Legal Adviser, the capital injections, the equity transfers
and conversion of Guanglian Saixun into a joint stock limited company have been
properly and legally completed, and all regulatory approvals have been obtained.

Guanglian Saixun is primarily engaged in Internet information service and
geolocation service. Guanglian Saixun currently holds the Value-Added
Telecommunications Business License (M{HTE(EERLLE &) for information
services (Internet information services only) (7 B R 2E 15 (14 BR 5.5 44 (5 S IR)) and the
Class B Surveying and Mapping Qualification Certificate.

Guanglian Shuke
Guanglian Shuke, previously known as Shenzhen City Weien Technology Co.,
Limited (GEYITEREFHE AR/ F]), was established in the PRC on 28 November 2012

with a registered capital of RMB10.0 million. Upon its establishment, Guanglian Shuke
was wholly-owned by Guanglian Saixun.
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As part of the Reorganisation, Cova Investment, one of our[REDACTED] Investors,
was introduced, and became an equity holder in Guanglian Shuke and subsequently,
Guanglian Shuke was acquired by Carlink HK, and Carlink HK acquired equity interests
from Cova Investment and in turn Cova Investment subscribed for shares in our
Company. Please refer to the paragraph “Reorganisation - Introduction of Cova
Investment as a [REDACTEDY] Investor, increase of registered capital and acquisition by
Carlink HK of all the equity interests in Guanglian Shuke” in this section for further
details.

After completion of the Reorganisation, all of Guanglian Shuke’s registered capital
has been wholly-owned by Carlink HK and Guanglian Shuke became our indirect
wholly-owned subsidiary.

Guanglian Shuke is principally engaged in the provision of products and services
for the automotive aftermarket in the PRC.

Hanhuaxing Technology

Hanhuaxing Technology was established in the PRC on 16 May 2013 with a
registered capital of RMB1.0 million. Upon its establishment, Hanhuaxing Technology
was held as to 10.00% by Mr. Liang Dongpeng (%) and 90.00% by Mr. Luo Huaxiong
(%EFENE), both being Independent Third Parties.

On 24 April 2014, Guanglian Shuke acquired from Mr. Liang Dongpeng (%2 %) and
Mr. Luo Huaxiong (%E#E/f) both being Independent Third Parties all their interests in
Hanhuaxing Technology, considering its research and development capabilities would
be beneficial to our business prospects. Such acquisition was conducted at the
consideration of RMB2.0 with reference to the then net asset value of Hanhuaxing
Technology and the fact that the then registered capital was not fully-paid. The
consideration was fully settled on 17 June 2014. Upon completion of the acquisition,
Hanhuaxing Technology became a wholly-owned subsidiary of Guanglian Shuke. As
confirmed by our PRC Legal Adviser, the above acquisition has been properly and
legally completed, and all regulatory approvals have been obtained. The said acquisition
has been duly settled.

As part of the Reorganisation and for the purpose of achieving a 50/50 ownership
by Hanhuaxing Technology by domestic and foreign shareholders pursuant to the setting
up of the contractual arrangements, on 9 February 2023, the registered capital of
Hanhuaxing Technology was increased by RMB9.0 million from RMB1.0 million to
RMB10.0 million, RMB4.0 million of which was subscribed for by Guanglian Shuke at
nominal value, and RMB5.0 million of which was subscribed for by Guanglian Saixun at
nominal value. Upon completion of the said capital increase, Hanhuaxing Technology is
held as to 50.00% by Guanglian Saixun and 50.00% by Guanglian Shuke. As confirmed
by our PRC Legal Adviser, the above capital increase has been properly and legally
completed, and all regulatory approvals have been obtained. As at the Latest Practicable
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Date, RMB1.0 million out of RMB10.0 million of the registered capital of Hanhuaxing
Technology was paid up and the remaining portion of RMB9.0 million was not required
to be paid up until 31 December 2035 according to the articles of association of
Hanhuaxing Technology; unless otherwise required by the PRC laws and regulations.

Hanhuaxing Technology is primarily engaged in purchase of data traffic in the PRC
and the provision of Internet information’ service. Hanhuaxing Technology currently
holds the Value-Added Telecommunications Business License (1 (G {55484 7rn]
#) for information services (Internet information services only) (5 5 IR 2E75 (15 FR B 5

A5 B ).
Dijia Smart Cloud

Dijia Smart Cloud, previously known as Shenzhen City Didihu Automobile Rental
Co., Limited (VEYITHMEFZIREE AR/ ), was established in the PRC on 23 July
2015 with a registered capital of RMB5.0 million, and the subscription price was fully paid
by Guanglian Saixun in June 2020. Upon its establishment, Dijia Smart Cloud was
wholly-owned by Guanglian Saixun.

As part of the Reorganisation, on 30 March 2022, Guanglian Shuke acquired the
entire registered capital of Dijia Smart Cloud from Guanglian Saixun at a consideration
of approximately RMB4.3 million, which was determined by reference to a valuation
report prepared by an independent valuer on the value of the entire equity interest of
Dijia Smart Cloud as at 31 December 2021. The consideration was fully settled on 19
April 2023. Upon completion of the acquisition, Dijia Smart Cloud became a wholly-
owned subsidiary of Guanglian Shuke. As confirmed by our PRC Legal Adviser, the
above acquisition has been properly and legally completed, and all regulatory approvals
have been obtained. The said acquisition has been duly settled.

Dijia Smart Cloud is primarily engaged in providing marketing software operation
service in the PRC.

Tianjin Chejia

Tianjin Chejia, previously known as Tianjin Guijiao Internet of Things Technology
Co., Limited (KIE#IAS Y54 FHL A FR /A7), was established in the PRC on 9 December
2019 with a registered capital of RMB10.0 million. Upon its establishment, Tianjin Chejia
was held as to 51.00%, 44.00% and 5.00% by Guanglian Saixun, Ruishen Industrial
(Shenzhen) Co., Ltd. (FiEEZ(GINA MR F]) and Mr. Luan Guangping (561, all of
which are Independent Third Parties, respectively.

On 9 December 2020, each of Guanglian Saixun and Mr. Luan Guangping (423¢°F),
acquired 22.00% of the interest from Ruishen Industrial (Shenzhen) Co., Ltd. and (i {%
B2 A FR2 A at nil consideration with reference to the then financial performance
of Tianjin Chejia and the fact that the then registered capital was not fully-paid.
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As part of the Reorganisation, on 28 March 2022, Guanglian Shuke acquired all of
the 73.00% of the registered capital of Tianjin Chejia that was held by Guanglian Saixun
at a consideration of approximately RMB2.2 million, which was determined by reference
to a valuation report prepared by an independent valuer on the value of the entire equity
interest of Tianjin Chejia as at 31 December 2021. The consideration was fully settled on
20 April 2023. In December 2022, Guanglian Shuke acquired the remaining 27% of the
registered capital of Tianjin Chejia that was held by Mr. Luan Guangping (%)t°F) at a
consideration of RMB10.39 million, which was determined by reference to a valuation
report prepared by an independent valuer on the value of the entire equity interest of
Tianjin Chejia as at 30 November 2022. The filing with SAMR was completed on 6
January 2023. Upon completion of the acquisition, Tianjin Chejia became a wholly-
owned subsidiary of Guanglian Shuke. As confirmed by our PRC Legal Adviser, the
above acquisitions have been properly and legally completed, and all regulatory
approvals have been obtained.

Tianjin Chejia is principally engaged in vehicle-connected technology service and
sales of smart in-vehicle equipment in the PRC.
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REORGANISATION

In preparation for the [REDACTED] and the [REDACTED], we have carried out a
series of reorganisation steps for the purpose of establishing our shareholding structure
in preparation for our [REDACTED], and also introducing Profit Channel and Cova
Investment as additional [REDACTED] Investors. The steps that we have taken are set
out below.

Incorporation of our Company and our offshore subsidiaries

Our Company was incorporated under its former name, Carlink International
Limited, in the Cayman Islands on 12 January 2022 as our [REDACTED] vehicle. As of
the date of its incorporation, it had an authorised share capital of US$50,000 divided into
500,000,000 Shares with a par value of US$0.0001 each.

On 12 January 2022, one Share of par value US$0.0001 was allotted and issued to
the initial subscriber who is an Independent Third Party, which was subsequently
transferred to Future Expectations, a company incorporated in the BVI with liability
limited by shares and wholly owned by Mr. Zhu Lei on the same day. Our Company
further allotted and issued one Share to each of Future Tendency, Visionary Leader,
Intelligent Leader (together the “Founder BVIs”) and Rongying BVI on the same date, all
of which being investment holding companies incorporated in the BVI with liability limited
by shares and wholly-owned by Mr. Zhu Hui, Mr. Jiang, Mr. Zhao, and Mr. Zhao together
with other employees of the Group, respectively. Immediately following the said
subscription and allotment, Founder BVIs and Rongying BVI each held 20.00% of our
Company’s then issued Shares.

Carlink Future Inc. (“Carlink BVI”) was incorporated in BVI with liability limited by
shares on 24 January 2022. It is authorised to issue a maximum of 50,000 shares of one
class with a par value of US$1.0 each and held by our Company. Carlink BVI is an
investment holding company. Since the date of its incorporation, Carlink BVI has been
wholly-owned by our Company.

Carlink HK was incorporated in Hong Kong with limited liability on 8 February 2022
with an issued share capital of HK$1.0 comprising one share and held by Carlink BVI.
Carlink HK is an investment holding company. Since the date of its incorporation, Carlink
HK has been an indirectly wholly-owned subsidiary of our Company.

Transfer of Dijia Smart Cloud, Tianjin Chejia and Aika Shangyun

To prepare for the [REDACTED] and for the purpose of ensuring the Contractual
Arrangements are narrowly tailored to for our Group’s business purposes and minimise
the potential conflict with the relevant PRC laws and regulations on foreign ownership
restrictions, Guanglian Saixun transferred all its equity interests in Tianjin Chejia, Dijia
Smart Cloud and Aika Shangyun to Guanglian Shuke on 28 March 2022, 30 March 2022
and 18 April 2022, respectively.
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For further details, please refer to the paragraph headed “Our Corporate
Development” in this section.

Introduction of Cova Investment as a[REDACTED] Investor, increase of registered
capital and acquisition by Carlink HK of all the equity interests in Guanglian Shuke

On 20 January 2022, the registered capital of Guanglian Shuke was increased by
RMB2,500,000, all of which were subscribed for by Guanglian Saixun by surplus reserve
capitalisation.

On 11 April 2022, the registered capital of Guanglian Shuke was increased by
RMB386,598, representing approximately 3.00% of the entire registered capital of
Guanglian Shuke, all of which were subscribed for by Cova Investment at a subscription
price of RMB480,000, the basis of which was determined with reference to a valuation
report prepared by an independent valuer on the value of Guanglian Shuke as of
31 December 2021. For details of the Cova Investment, please refer to “[REDACTED]
Investments — Information about our [REDACTED] Investors” in this section.

The capital injection by Cova Investment into Guanglian Shuke has been fully paid
on 22 July 2022. Upon completion of the capital injection, Guanglian Shuke was
converted into a sino-foreign joint venture owned as to approximately 97.00% by
Guanglian Saixun and approximately 3.0% by Cova Investment.

On 28 April 2022, the registered capital of Guanglian Shuke was further increased
by RMB87,113,402, all of which were subscribed for by Guanglian Saixun at a
subscription price of RMB110.0 million, which was determined with reference to a
financial due diligence report prepared by an independent accounting firm on the
financial conditions of our Group as at 31 December 2021 and this capital contribution
was paid through offsetting the shareholder’s loan owed by Guanglian Shuke to
Guanglian Saixun. Immediately after completion of the said capital increase, the
registered capital of Guanglian Shuke became RMB100.0 million, of which Guanglian
Saixun held approximately 99.6134% and Cova Investment held approximately
0.3866%.

On 6 May 2022, Carlink HK acquired from Guanglian Saixun RMB99,613,402 of
Guanglian Shuke’s registered capital (being all of Guanglian Saixun’s equity interest in
Guanglian Shuke) at a consideration of RMB126,547,969, and also acquired from Cova
Investment RMB386,598 of Guanglian Shuke’s registered capital (being all of Cova
Investment’s equity interest in Guanglian Shuke) at a consideration of RMB491,131,
which were based on the valuation report prepared by an independent valuer on the
value of Guanglian Shuke as of 31 March 2022. The consideration for the above
transactions was fully settled on 24 March 2023. Immediately after such transfer,
Guanglian Shuke became wholly-owned by Carlink HK and an indirectly wholly-owned
subsidiary of our Company. The consideration received by Cova Investment was
subsequently used by Cova Investment to partially settle the subscription price for
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shares in our Company as part of the Reorganisation. For further details, see “Issue of
Shares to the Offshore Subscribers and Profit Channel subscribing for Shares in lieu of
Hongsheng Investment” below.

On 6 February 2023, the registered capital of Guanglian Shuke was increased by
RMB10.0 million, all of which were subscribed by Carlink HK, and the subscription price
was fully paid up on 27 April 2023. Immediately after completion of the said capital
increase, the registered capital of Guanglian Shuke became RMB110.0 million, of which
Carlink HK held 100.00%.

As confirmed by our PRC Legal Adviser, the above capital increases and equity
transfers have been properly and legally completed, and all regulatory approvals have
been obtained. The said capital increases and equity transfers have been duly settled.

Our Directors confirm that the transfer of registered capital of Guanglian Shuke to
Carlink HK was for the purpose of reorganising (a) operating businesses of our Group
that are not subject to foreign ownership restrictions, (b) the implementation of the
Contractual Arrangements, and (c) the setting up of the corporate structure for the
purpose of the [REDACTED].

Reduction of registered capital of Guanglian Saixun

On 1 June 2022, pursuant to a shareholders’ resolution and for the primary purpose
of providing the equity holders of Guanglian Saixun with funding to subscribe for Shares,
the then shareholders of Guanglian Saixun resolved to reduce the registered capital of
Guanglian Saixun from RMB60,000,000 to RMB31,104,060, which was published on the
Shenzhen Administration for Market Regulation (FYITiTi% &)%) (“Shenzhen
SAMR’)’'s “Commercial Subject Credit Supervision Publicity Platform” (75 £ 845 F &
BN RF£) within 45 days from 1 June 2022, and the registered capital reduction was
approved by the Shenzhen SAMR on 12 January 2023 and funds that were returned to
the shareholders who participated in the capital reduction was duly paid on or before 27
March 2023 (the “GS Capital Reduction”). The table below sets out the amounts that
were paid by Guanglian Saixun in connection with the GS Capital Reduction:

Number of
shares of
Name of Guanglian Saixun Guanglian Total
shareholder participating Saixun repurchase
in the repurchase repurchased price paid Payment date
(RMB)
Huaixin Investment. . ... ... 8,153,160 67,942,900 20 February 2023
Mr.Gao................. 7,337,100 61,142,500 28 February 2023
XingminITS ............. 5,502,840 45,857,000 17 March 2023
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Number of
shares of
Name of Guanglian Saixun Guanglian Total
shareholder participating Saixun repurchase
in the repurchase repurchased price paid Payment date
(RMB)
Lingyu Investment ........ 2,857,140 23,809,500 6 February 2023
Hongsheng Investment. . . .. 2,645,700 22,047,500 27 March 2023
Huiheng Investment . . ... .. 2,400,000 20,000,000 20 March 2023

After completion of the GS Capital Reduction, Zhenghe Futong, Xinjiang Rongying,
Shanghai Xiangru and Mr. Zhao were the remaining shareholders of Guanglian Saixun,
and they remained as our Registered Shareholders and became parties to the
Contractual Arrangements.

As advised by our PRC Legal Adviser, the reduction of registered capital of
Guanglian Saixun has been properly and legally completed on 12 January 2023, and all
regulatory disclosure and filing requirements have been duly completed.

Issue of Shares to the Offshore Subscribers and Profit Channel subscribing for
Shares in lieu of Hongsheng Investment

On 18 March 2022, as part of the Reorganisation, and pursuant to the
Reorganisation Framework Agreement, entered into by, among others, our Company,
the Registered Shareholders, Guanglian Saixun and the then shareholders of Guanglian
Saixun, the then shareholders of Guanglian Saixun agreed, among other things, to
participate in the GS Capital Reduction and the subscription of 0.99% interest by Cova
Investment in our Company. The amount of consideration paid by Cova Investment was
US$ equivalent of RMB5.0 million, such consideration was determined with reference to
a financial due diligence report prepared by an independent accounting firm on the
financial conditions of our Group as at 31 December 2021.

As aresult of the GS Capital Reduction, the then shareholders of Guanglian Saixun
and/or their respective affiliates as the offshore subscribers (the “Offshore
Subscribers”) subscribed for the Shares for the primary purpose of reflecting their
respective original proportions of shareholdings in Guanglian Saixun in our Company
after the GS Capital Reduction, except for (i) such proportion of shareholding originally
belonging to Hongsheng Investment was subscribed for by Profit Channel as a newly
introduced [REDACTED] Investor, and Hongsheng Investment ceased to hold any
interest in our Group after the GS Capital Reduction, and (ii) Cova Investment becoming
a Shareholder.
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On 12 August 2022, as part of the Reorganisation and pursuant to the Share
Subscription Agreement, entered into by, among others, our Company, Guanglian
Shuke, Guanglian Saixun and the then Shareholders agreed to subscribe for the Shares
upon completion of the GS Capital Reduction. Accordingly, the shareholding structure of
our Company became as follows:

Name of Offshore

Number of Shares
subscribed for
(approx. % of total
issued share capital

Subscribers of our Company) Subscription Price  Remarks
Future Tendency . . . . .. 15,834,305 US$1,583.4305  Subscriber wholly-owned by Mr. Zhu
(26.1292%) Hui, who did not participate in the
GS Capital Reduction
Future Expectations . . . . 6,599,332 US$659.9332  Subscriber wholly-owned by Mr. Zhu
(10.8899%) Lei, who did not participate in the
GS Capital Reduction
Visionary Leader . . . . .. 5,188,671 US$518.8671 Subscriber wholly-owned by Mr.
(8.5622%) Jiang, who did not participate in
the GS Capital Reduction
Intelligent Leader . . . . . . 1,800,039 US$180.0039  Subscriber wholly-owned by Mr.
(2.9704%) Zhao, who did not participate in the
GS Capital Reduction
Rongying BVIV . .. .. .. 1,681,708 US$168.1708  Subscriber is a shareholding platform
(2.7751%) for employees within the Group,
and did not participate in the GS
Capital Reduction
Yantai Longhe. . . ... .. 7,337,100 US$ equivalentof  Subscription price equivalent to the

Shenzhen Lianxing
Yongsheng Investment
Enterprise (Limited
Partnership) 3T &L
IERERFE(HREE)
(“Lianxing Yongsheng
Investment’) . . . . ...

Lingyu Co-stone
Investment Limited
(“Lingyu
Investment’) . . . . ...

(12.1074%)

5,502,840
(9.0806%)

2,857,140
(4.7148%)

RMB61,142,500

US$ equivalent of
RMB45,857,000

US$ equivalent of
RMB23,809,500
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Name of Offshore
Subscribers

Number of Shares
subscribed for
(approx. % of total
issued share capital
of our Company)

Subscription Price

Remarks

Huaixin Co-stone
Investment Limited
(“Huaixin

Investment’) . . . . ..

Huiheng Investment . . . .

Profit Channel
Development Limited

(“Profit Channel’) . . . .

Cova Investment . . . ..

8,153,160 US$ equivalent of
(13.4541%) RMB67,942,900
2,400,000 US$ equivalent of
(3.9604%) RMB20,000,000
2,645,700 US$ equivalent of
(4.3658%) RMB22,047,500
600,000 US$ equivalent of
(0.9901%) RMB5,000,000
60,599,995 US$35,695,031.1955
(100%)

Subscription price equivalent to the
amount received by Huaixin
Investment under the GS Capital
Reduction

Subscription price equivalent to the
amount received by Huiheng
Investment under the GS Capital
Reduction

Subscription price was determined
with reference to a financial due
diligence report prepared by an
independent accounting firm on the
financial conditions of our Group
as at 31 December 2021.

Subscription Price was determined
with reference to a financial due
diligence report prepared by an
independent accounting firm on the
financial conditions of our Group
as at 31 December 2021.

(1)  Asofthe Latest Practicable Date, Rongying BVI is our employee shareholding platform, which is wholly
owned by Mr. Zhao and other 13 employees of our Group. Prior to the Reorganisation, our employee
share platform was Xinjiang Rongying.

For the settlement of the above considerations, please refer to “Payment by the
Offshore Shareholders for the allotment and issue of Shares” below in this section.
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The table below sets out the relationships between the Onshore Shareholders and

the Offshore Shareholders:

Name of onshore shareholder
of Guanglian Saixun or
Guanglian Shuke®

Name of Offshore
Subscriber®

Relationship between
Offshore Subscriber and
onshore shareholder

Mr. Zhu Lei™ . ... ... ... ZL-expectations Inc.("
Mr. Zhu Hui® ... ... ... ... ZH-tendency Inc.®
Mr. Jiang® .. ... ... ... J-Visionary Inc.®®

Mr. Zhao™ .. ... ... ... ...... ZZ-Intelligent Inc.®
Xinjiang Rongying®. .......... Rongying BVI
Mr.Gao® ... ................ Yantai Longhe

Xingmin ITS®. .. ............. Lianxing Yongsheng
Investment
Hongsheng Investment®. .. .. .. Profit Channel

Lingyu Investment®. ... ... ... Lingyu Co-stone

Huaixin Investment® .. ... ... .. Huaixin Co-stone

Huiheng Investment® ... ... ... Huiheng Investment
Cova Investment . ............ Cova Investment

Notes:

Wholly-owned by Mr. Zhu
Lei

Wholly-owned by Mr. Zhu
Hui

Wholly-owned by Mr. Jiang

Wholly-owned by Mr. Zhao

As of the Latest
Practicable Date,
Rongying BVI is our
employee share
platform, which is wholly
owned by Mr. Zhao and
other 13 employees of
our Group. Prior to the
Reorganisation, our
employee share platform
was Xinjiang Rongying.

Wholly-controlled by
Mr.Gao!”

Wholly-owned by Xingmin
ITS

Independent from each
other

Wholly-owned by Lingyu
Investment

Wholly-owned by Huaixin
Investment

Same entity

Same entity

(A) This column shows the shareholders of Guanglian Saixun or Guanglian Shuke prior to the

Reorganisation

(B) This column shows the shareholders of our Company immediately after the completion of the

Reorganisation
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(1)  Prior to the Reorganisation, Mr. Zhu Lei indirectly held interests in Guanglian Saixun through Zhenghe
Futong and Xinjiang Rongying, and he is a party acting in concert with Mr. Zhu Hui pursuant to the
Acting in Concert Confirmation. On 31 March 2023, Future Expectations transferred its 6,599,333
ordinary Shares to ZL-expectations due to Mr. Zhu Lei’s personal wealth and shareholding structure
arrangement.

(2)  Prior to the Reorganisation, Mr. Zhu Hui indirectly held interests in Guanglian Saixun through Zhenghe
Futong, Xinjiang Rongying and Shanghai Xiangru, and he is a party acting in concert with Mr. Zhu Lei
pursuant to the Acting in Concert Confirmation. On 31 March 2023, Future Tendency transferred its
15,834,306 ordinary Shares to ZH-tendency due to Mr. Zhu Hui’s personal wealth and shareholding
structure arrangement.

(3) Prior to the Reorganisation, Mr. Jiang indirectly held interests in Guanglian Saixun through Zhenghe
Futong. On 31 March 2023, Visionary Leader transferred its 5,188,672 ordinary Shares to J-Visionary
due to Mr. Jiang’s personal wealth and shareholding structure arrangement.

(4) Prior to the Reorganisation, Mr. Zhao directly held interest in Guanglian Saixun and also indirectly
through Xinjiang Rongying and Zhenghe Futong. On 31 March 2023, Intelligent Leader transferred its
1,800,040 ordinary Shares to ZZ-Intelligent due to Mr. Zhao’s personal wealth and shareholding
structure arrangement.

(5) Prior to the Reorganisation, certain employees of our Group indirectly held interests in Guanglian
Saixun through Zhenghe Futong, Shanghai Xiangru and Xinjiang Rongying.

(6)  Prior to the Reorganisation, each of Mr. Gao, Xingmin ITS, Hongsheng Investment, Lingyu Investment,
Huaixin Investment and Huiheng Investment held interests directly in Guanglian Saixun.

(7) Yantai Longhe is held as to 25% by each of Mr. Gao (a director of Guanglian Saixun in the last 12
months), Mr. Cui (our non-executive Director), Mr. Wang Zhicheng (L& %) and Mr. Zou Fangkai (477
#l). Mr. Wang Zhicheng is a relative of Mr. Gao, and therefore a connected person. Mr. Zou Fangkai is
arelative of each of Mr. Cui and Mr. Zou, and therefore a connected person. The shareholders of Yantai
Longhe have entered into an acting in concert agreement. According to the acting in concert
agreement, the shareholders of Yantai Longhe have agreed that the voting opinion of Mr. Gao shall be
the final unanimous voting opinion of Yantai Longhe. As such, Mr. Gao is deemed to have control over
Yantai Longhe.

(8)  Prior to the Reorganisation, Guanglian Saixun was held as to (a) 21.50% by Zhenghe Futong (whose
general partner is a company that is 75% controlled by Mr. Zhu Lei and Mr. Zhu Hui and 25% held by
Mr. Jiang), (b) 20.57% by Xinjiang Rongying (whose general partner is a limited liability partnership
(whose general partner is Mr. Zhu Hui)), (c) 8.47% by Shanghai Xiangru (whose general partner is
Mr. Zhu Hui), and (d) 1.30% by Mr. Zhao Zhan. Mr. Zhu Lei and Mr. Zhu Hui, who are parties acting in
concert, are therefore shareholders of Guanglian Saixun who held a controlling interest. As part of the
Reorganisation, the voting control by Mr. Zhu Lei and Mr. Zhu Hui is reflected in their respective holding
vehicles’ holdings in the Company. Please also refer to “Voting Rights Entrustment Agreement” in this
section and “Relationship with our Controlling Shareholders Group—Our Controlling Shareholders
Group” in this document.

For the purpose of reflecting of the special rights of the Series A [REDACTED]
Investors and the Series B [REDACTED] Investor (together the “Series A and B
[REDACTED] Investors”) that were granted to them under the Domestic Investment
Agreement, our Company, the then Shareholders and the Registered Shareholders
entered into the Shareholders’ Agreement on 12 August 2022 to substantially reflect the
rights and obligations granted to the Series A and B [REDACTED] Investors in their
equivalent entities who are our offshore subscribers under the Domestic Investment
Agreement. All the special rights granted to the [REDACTED] Investors had been
terminated upon our filing of the [REDACTED] to the Stock Exchange, on the condition
that the terminated special rights shall be reinstated if the [REDACTED] does not take
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place. For details of the special rights granted to the Series A and B [REDACTED]
Investors, please refer to “[REDACTED] Investments — Principal terms of the
[REDACTED] Investments”in this section.

Payment by the Offshore Shareholders for the allotment and issue of Shares

After settlement by Guanglian Saixun of the funds payable under the GS Capital
Reduction, the amounts payable by each of Yantai Longhe, Lianxing Yongsheng
Investment, Profit Channel, Lingyu Co-stone, Huaixin Co-stone and Huiheng Investment
in respect of their subscription of Shares in our Company were duly paid between the
period of 15 February 2023 to 19 April 2023.

The subscription price for the subscription of our Shares by Cova Investment was
fully-paid on 12 May 2023.

Setting up and implementation of the Contractual Arrangements

On 24 March 2023, various contracts underlying the Contractual Arrangements
were entered into by parties including Guanglian Shuke, Guanglian Saixun, the
Registered Shareholders, general partners of the Registered Shareholders, Mr. Zhu Lei,
Mr. Zhu Hui, Mr. Jiang, Mr. Zhao, and their respective spouse, whereby Guanglian
Shuke will be in a position to exert management control over Guanglian Saixun in the
PRC, to obtain substantially all of its economic benefits and to prevent the leakage of
assets or value from Guanglian Saixun. The Contractual Arrangements comprise the
following contracts:

+  Exclusive Business Cooperation Agreement (X 25 & 1E Whik);

«  Exclusive Option Agreement (¥ % [ & H i #%);

«  Shareholders’ Rights Proxy Arrangement (& # 3 IHEZ 5 1 ik);

«  Equity Pledge Agreements (/& #1##:%); and

+  Spousal Undertakings (Bt & 1).

Please refer to the section headed “Contractual Arrangements” for further details.
Since the entering into of the Contractual Arrangements with our Company, Guanglian

Saixun has become our Consolidated Affiliated Entity.

As of the Latest Practicable Date, the Reorganisation had been completed in
compliance with relevant laws and regulations.

- 174 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

HISTORY, REORGANISATION AND CORPORATE STRUCTURE

VOTING RIGHTS ENTRUSTMENT AGREEMENT

Further purpose of further enhancing the decision-making efficiency at the general
meetings of the Company and ensuring the effective implementation of the strategy of
the Group, Mr. Zhu Lei, Mr. Zhu Hui, Mr. Jiang and Mr. Zhao and their respective
controlled entities and Rongying BVI entered into the Voting Power Entrustment
Agreement, pursuant to which, for a period of 12 months starting from the [REDACTED],
each of Mr. Jiang, Mr. Zhao and their respective controlled entities, and Rongying BVI,
entrusted Mr. Zhu Lei and Mr. Zhu Hui to jointly exercise the voting rights attached to the
Shares held by each of them. As at the date of the agreement, subject to any
adjustments as may be necessary to reflect any share issue, subdivision or any similar
events on or before [REDACTED], Mr. Zhu Lei and Mr. Zhu Hui shall be entitled to
exercise voting rights over the voting powers entrusted to them, including but not limited
to the right to sign relevant documents, cast votes over each matter to be considered and
voted at general meetings and board meetings, except that each of the ZH-tendency,
ZL-expectations, J-Visionary, ZZ-Intelligent and Rongying BVI retains all the economic
rights, as the holder or ultimate beneficial owner of the Shares, such as the right to
receive dividends on the Shares and the right to dispose of the Shares in accordance
with applicable laws and regulations and the Articles of Association.

Mr. Zhu Lei, Mr. Zhu Hui, Mr. Jiang and Mr. Zhao considered that by entering into
the Voting Rights Entrustment Agreement would enable them to build up mutual trust
and confidence through a consensus building process and in their joint control of our
Company, and allow them to retain flexibility in dealing in the shareholding of the
Company, if needed. The duration of the entrustment arrangement was set for a
preliminary duration of 12 months after [REDACTED] because the shareholders wish to
maintain continuity in decision making at the shareholder level of our Company, and the
effectiveness of the Voting Rights Entrustment Agreement would be reviewed close to its
expiry, and if necessary, modifications can be made to enhance their leadership and
control in exercising and implementing the management and operations of our Group,

Based on the Voting Rights Entrustment Agreement, and by virtue of the Acting in
Concert Confirmation, Mr. Zhu Lei and Mr. Zhu Hui are considered as a group of
controlling shareholders. As such, as at the Latest Practicable Date, Mr. Zhu Lei and Mr.
Zhu Hui, together with their respective controlled-entities, namely, ZH-tendency, ZL-
expectations, Future Tendency and Future Expectation are members of our Controlling
Shareholders Group, effectively control approximately 51.33% of the voting rights of our
Company, and will control approximately [REDACTED]% of the voting rights of our
Company immediately after the completion of the [REDACTED] (assuming the
[REDACTED] is not exercised). For details, see section headed “Relationship with Our
Controlling Shareholders Group” of this document.
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Notes:

(1)  Mr. Zhu Hui and Mr. Zhu Lei are parties acting in concert with each other. For details, please refer to
the section headed “Relationship with our Controlling Shareholders Group—Acting in Concert
Confirmation” in this document.

(2) Pursuant to the Voting Rights Entrustment Agreement, Mr. Zhu Lei and Mr. Zhu Hui were entrusted by,
among others, J-Visionary, ZZ-Intelligent and Rongying BVI to exercise the voting rights attached to
approximately 14.31% of the total issued share capital of the Company.

(3) Rongying BVI is a shareholding platform of our employees, which was incorporated under the law of
BVI on 7 January 2022.

(4) Pursuant to a deed of equitable share mortgage dated 21 April 2023, 7,337,100 ordinary Shares of par
value US$0.0001 each was registered in the name of Yantai Longhe have been mortgaged in favour of
Guangxi Free Trade Zone HuoZhenDuo Network Technology Co., Ltd (J& 7§ [ & [ 1% B £ 448 R R A TR
A H]).

(5) Haikou Dijia Technology Co., Ltd. (& [ i AL A R ), a limited company established under the
laws of the PRC on 27 July 2023, is a wholly-owned subsidiary of Guanglian Shuke since its
establishment and is ultimately wholly-owned by our Company. Haikou Dijia has not commenced
business operations as at the Latest Practicable Date.

(6) The remaining 84.99% of Aika Shangyun is held directly by Sainade (Beijing) Information Technology
Co. Ltd. (ZEMTE (L 50) 5 B 42447 FR2A 7)) and Beijing Zhide Diankang E-Commerce Co. Ltd. (db 5% i
FEE T A R/ 7)), companies deemed to be majority controlled by Mr. Zhang Wei, as to 67.99% and
17.00% respectively.

(7) The remaining 82.00% of Qihou Youjian is held directly by Shenzhen City Muwei Auto Cultural
Partnership (Limited Partner) (YT H 4B UL G B (A A %)), Han Zhuoheng (¥ 511H), Zhao
Guangming (i#:H]) and Wuhan Xingjiameng Auto Services Company Limited (i 8 52 5 iR d IR A
FRZA ) as to 52.0%, 16.0%, 9.0%, and 5.0%, respectively, all of which were Independent Third Parties.

(8) As at the Latest Practicable Date, there were 69 other subsidiaries of our Company that were
established to carry out our business covering various regions of China but do not individually
contribute material revenue to our Group as a whole, and are therefore not our principal subsidiaries.
For further details of the subsidiaries of our Company as at 31 December 2021, 2022 and 2023, please
refer Note 39 of the Accountant’s Report in Appendix | to this document. For further details of the
subsidiaries of our Group established after the Track Record Period, please refer to the section headed
“Statutory and General Information—A. Further Information about Our Group—5. Changes in share
capital of our subsidiaries” in Appendix IV to this document.

(9) Setoutbelow is information of other shareholders of the 14 associates of our Company as at the Latest
Practicable Date:

No. Name of associate Other Shareholders

1. Yantai Dijia Caiyi Auto The remaining 71.00% were held by Jinan Dingdong Auto Service
Service Co., Ltd. Co., Ltd. (i 4h KB IRHE A MR/ ) and Zhongying Hengfa
(& TR — R AR (Shenzhen) Technology Co., Ltd. ("R fE & (G EHZA R )
BA RITELAA]) as to 49.00% and 22.00%, respectively, both of which were

Independent Third Parties.
2. Urumagi Dijia Lanka Auto The remaining 71.00% were held by Xinjiang Jiugianli Auto

Service Co., Ltd. Service Co., Ltd. (Hris /LT B R HREA /A ) and Zhongying
(BRI EE R R Hengfa (Shenzhen) Technology Co., Ltd. (*F i 8 () Bl A
RS A PRITAHEA ) FRZSH]) as to 49.00% and 22.00%, respectively, both of which

were Independent Third Parties.
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No.

10.

11.

12.

13.

Name of associate

Guiyang Dijia Xinhuida
Auto Service Co., Ltd.
(5 95 T U o 2% R 2 Y .
R8s A B SR A )

Dijia Niumowang (Jinan)
Automotive Products
Service Co., Ltd.
(RN 2 JBE (5 R ) 1
IR A IR A R)

Dijia Jinxin (Jinan)
Automotive Products
Service Co., Ltd.

(1 42 2 (5 e ) VR
w5 A BRETAE A )

Luoyang Dijiahui Auto
Service Co., Ltd.

(3 B i S R A
FRZ )

Luoyang Diyinghui Auto
Service Co., Ltd.
(5 5 W ot R VR LT 55 A
[{E A

Gansu Dijia Yimen Auto
Service Co., Ltd.
(HRRmE n— PR RS
A BRAFA])

Jiujiang Dike Xinlian
Auto Service Co., Ltd.
(JLLLWERL 25 v A s
A RITEA )

Inner Mongolia Dijia
Meitu Auto Service
Co., Ltd. (SN
Il VAR S A B A D)

Yunnan Dijia Pilipala
Auto Service Co., Ltd.
(2 P 9 O P o 35
s A PR )

Shaanxi Wansheng Dijia
Auto Service Co., Ltd.
(BT 5 5 W o H IR 55
A BRAT])

Xi’an Dijia Wansheng
Auto Service Co., Ltd.
(PG 2 Jom 5 7 YR L R 5
AR T

Other Shareholders

The remaining 71.00% were held by Guizhou Yaoshuntong Auto
Service Co., Ltd. (B A 25 @B IRF A FR/A 7)) and Zhongying
Hengfa (Shenzhen) Technology Co., Ltd. ({FmiEE(EY)BHEA
FR7ZH]) as to 49.00% and 22.00%, respectively, both of which
were Independent Third Parties.

The remaining 71.00% were held by Shandong Jinxin Automotive
Decoration Co., Ltd. (114 &R H FEA MM FR/A A) and
Zhongying Hengfa (Shenzhen) Technology Co., Ltd. ({F & fE#E
(GEINEHHA PR F]) as to 49.00% and 22.00%, respectively,
both of which were Independent Third Parties.

The remaining 71.00% were held by Shandong Jinxin Automotive
Decoration Co., Ltd. (I &8 H L5 %M AR F) and
Zhongying Hengfa (Shenzhen) Technology Co., Ltd. (g {E#E
(BN EHE A BRZA1]) as to 49.00% and 22.00%, respectively,
both of which were Independent Third Parties.

The remaining 71.00% were held by Henan Cheshihui Industrial
Development Co., Ltd. (& B EEEHEERA M) and
Zhongying Hengfa (Shenzhen) Technology Co., Ltd. (" lE %
(YR A PR ) as to 49.00% and 22.00%, respectively,
both of which were Independent Third Parties.

The remaining 71.00% were held by Henan Cheshihui Industrial
Development Co., Ltd. (V7R & HLH H H 35 R A R A]) and
Zhongying Hengfa (Shenzhen) Technology Co., Ltd. (*F &R fE#E
(IR A PR F]) as to 49.00% and 22.00%, respectively,
both of which were Independent Third Parties.

The remaining 71.00% were held by Gansu Yimen Automotive
Decoration Service Co., Ltd. (H#i— RS IR G A R 2T A
A]) and Shenzhen Huanteng Shidai Technology Co., Ltd. (%3
T R AR A IR 7)) as to 49.00% and 22.00%,
respectively, both of which were Independent Third Parties.

The remaining 71.00% were held by Jiujiang Xinzhonglian Auto
Service Co., Ltd. (JLIT# R HITH IS A IR Al) and
Zhongying Hengfa (Shenzhen) Technology Co., Ltd. ({ i #
(YR A PR F]) as to 49.00% and 22.00%, respectively,
both of which were Independent Third Parties.

The remaining 71.00% were held by Hulunbeier Ruixiang
Automobile Sales and Service Co., Ltd. ("-ffii H #8 B 7 B8 15
Nk %A BR/2 ) and Shenzhen Huanteng Shidai Technology Co.,
Ltd. (IR AR A R4 ) as to 49.00% and 22.00%,
respectively, both of which were Independent Third Parties.

The remaining 71.00% were held by Yunnan Pilipala Auto Service
Co., Ltd. (i Weme sk 5 B e A LA 7)) and Shenzhen
Huanteng Shidai Technology Co., Ltd. (GEITT#RE R R A BR
/3 H]) as to 49.00% and 22.00%, respectively, both of which
were Independent Third Parties.

The remaining 71.00% were held by Shaanxi Wansheng
Hechuang Technology Service Co., Ltd. (F&7H & 5 & 814 i IR %
A BR7 7]) and Shenzhen Huanteng Shidai Technology Co., Ltd.
(I B R RLHE AT PR ) as to 49.00% and 22.00%,
respectively, both of which were Independent Third Parties.

The remaining 71.00% were held by Shaanxi Wansheng
Hechuang Technology Service Co., Ltd. (BT & 54 814 il 7
FiBR/>H]) and Shenzhen Huanteng Shidai Technology Co., Ltd.
(YT B R RS A PR F) as to 49.00% and 22.00%,
respectively, both of which were Independent Third Parties.
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No. Name of associate Other Shareholders

14. Lanzhou Dijia Kaixin The remaining 54.00% were held by Lanzhou Jiadi Auto
Auto Service Co., Ltd. Decoration Service Co., Ltd. (W {4 73 HE 24 IR 155 A PR 7))
(BRI G Jon A5 VB R A and Shenzhen Huanteng Shidai Technology Co., Ltd. (T #
IR H]) R CRH A PR/ ) as to 49.00% and 5.00%, respectively,

both of which were Independent Third Parties.

(10) As at the Latest Practicable Date, the remaining 49.00% of Hantu Dijia were held directly by Shaanxi
Hantu Lingyu Technology Co., Ltd. (PRPE 148 VRN A R R]), which was an Independent Third Party.

[REDACTED]

Conditional upon the crediting of our Company’s share premium account as a result
of the [REDACTED] of the [REDACTED] pursuant to the [REDACTED], our Directors are
authorised to capitalise an amount of US$[REDACTED] standing to the credit of the
share premium account of our Company by applying such sum towards paying up in full
at par the [REDACTED] and [REDACTED] of a total of [REDACTED] Shares,
immediately prior to the [REDACTED], to our Shareholders whose names appear on the
register of members of our Company as of [®], on a pro rata basis.
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[REDACTED] INVESTMENTS
Principal terms of the [REDACTED] Investments

On 21 June 2019, Guanglian Saixun, the then equity holders of Guanglian Saixun
other than the Series A [REDACTED] Investors and the Series A and B [REDACTED]
Investors entered into the Domestic Investment Agreement, which set out key terms of

the [REDACTED] Investments.

On 11 April 2022, Guanglian Shuke increased its registered capital by
RMB386,598, all of which was contributed by Cova Investment.

The following table summarises the key terms of the [REDACTED] Investments:

Series B
[REDACTED]
Series A [REDACTED] Investors Investor Other [REDACTED] Investors
Name of [REDACTED] Xingmin ~ Hongsheng Lingyu Huaixin Huiheng Profit Cova
Investors Mr. Gao' TS Investment® Investment™ Investment® Investment  Channel Investment

Date of [REDACTED] 5April 2016 11May2016  5April 2016 21June2019 27 July2020 27 July2020 12 August 30 December
Agreement. . . . . .. 2022 2022
Date of completing 30May2016  30May2016 30May2016  19July2019 21 October 14 August 21 March 2023 12 May 2023
payment of 2020 2020

full consideration. . . .

Amount of consideration 98000000 73500000 73500000 50000000 67942000 20000000  22,047500 500,000
paid (RUB)". . . . ..

Equivalent number of [REDACTED] ~ [REDACTED]  [REDACTED]  [REDACTED]  [REDACTED]  [REDACTED]  [REDACTED]  [REDACTED]
shares subscribed (and [REDACTED] ~ [REDACTED] ~ [REDACTED]  [REDACTED]  [REDACTED]  [REDACTED]  [REDACTED] [REDACTED]
approximate percentage

of shareholding) in

our Company . . . ..

Equivalent number of ~ See the paragraph headed “Shareholding and Corporate Structure” for the shareholding in our Company held by the [REDACTED]
shares held (and Investors immediately after completion of the [REDACTED] and [REDACTED).
approximate percentage
of shareholding) in
our Company upon
[REDACTED]. . . . . .
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Series B
[REDACTED]
Series A [REDACTED] Investors Investor Other [REDACTED] Investors
Name of [REDACTED] Xingmin ~ Hongsheng Lingyu Huaixin Huiheng Profit Cova
Investors Mr. Gao' TS Investment® Investment™ Investment® Investment  Channel Investment
Cost per Share paid under [27] [27] [27] [39] [17] [ [ [17]
the [REDACTED]
Investments (RMB)*® . .

Valuation of our Company 801,400,000 801,400,000 801,400,000 1,050,000,000 500,000,000 500,000,000 500,000,000 500,000,000
(Approximate)®

IREDACTED] to the REDACTED  REDACTED]  REDACTED]  REDACTED]  REDACTED]  (REDACTED  REDACTED,  REDACTED
IREDACTED]
(Approximate)® . . . .

Lock-up Period. . . . .. N/A N/A N/A N/A N/A N/A N/A N/A

[REDACTED] fromthe ~ The [REDACTED] that we received from the [REDACTED] Investments were used for the business expansion and other general working
[REDACTED] capital purposes of our Group.
Investments . . . . . .

Notes:

(1) As far as the Directors are aware, the considerations of the capital increase and the equity
transfers were determined with reference to, among other factors, (i) the then valuation of the
Company before the relevant transactions; (ii) the special rights and benefits granted to the
Series A [REDACTED] Investors and Series B [REDACTED] Investor; (iii) the commercial
negotiation among the relevant [REDACTED)] Investors and the then shareholders of Guanglian
Saixun and (iv) the then market condition. In particular:

(i) Each of the Series A[REDACTED)] Investors has invested in Guanglian Saixun through (a)
capital increase and (b) acquisition from Ms. Guo, a then shareholder of Guanglian Saixun.
The post-money valuation of our Company indicated the Series A[REDACTED] Investors’
confidence in our Group.

(i)  On 21 June 2019, Hongsheng Investment transferred approximately 4.76% registered
capital in Guanglian Saixun to Lingyu Investment. The consideration was determined by
the parties after arm’s length negotiations with reference to the agreed valuation of
Guanglian Saixun in Series A Investment and the rights and benefits attached to the
shares. The equity transfer allowed Hongsheng Investment to realise its investment.

(iii)  On 27 July 2020, Ms. Hu, one of the then equity holders of Guanglian Saixun, entered into
equity transfer agreements to transfer approximately 13.59% and 4.00% of equity interest
in Guanglian Saixun to Huaixin Investment and Huiheng Investment, at cash
considerations of RMB67,942,900 and RMB20,000,000, respectively, which were
determined by the parties after arm’s length negotiations.

(iv) The amounts of consideration paid by Profit Channel and Cova Investment were

determined with reference to a financial due diligence report prepared by an independent
accounting firm on the financial conditions of our Group as at 31 December 2021.
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)

The cost per Share is adjusted with reference to the total issued Share number of the Company
after the [REDACTED]. The discount to the [REDACTED] is calculated based on the assumption
that the [REDACTED] is HK$[REDACTED] per Share (being the mid-point of the indicative
[REDACTED] range) and after the [REDACTED)].

Valuation is calculated by dividing the total consideration paid by the relevant [REDACTED]
Investors for subscribing or acquiring registered capital of our Company by the total percentage
of Shares allotted to (or otherwise acquired by) the [REDACTED] Investors. As far as the
Directors are aware, the different valuation for the various rounds of [REDACTED] Investments
included the following considerations:

Series A [REDACTED] Investors (Mr. Gao, Xingmin ITS, Hongsheng Investment)

. Valuation of the Company before the relevant investment decision was made; and
. Special rights being granted to the Series A [REDACTED] Investors.

Series B [REDACTED] Investor (Lingyu Investment)

. Valuation of the Company before the relevant investment decision was made;
. Special rights being granted to the Series B [REDACTED] Investor; and

. Series B [REDACTED] Investor acquired the equity interest of Guanglian Saixun from
Hongsheng Investment (one of our Series A [REDACTED] Investors). Hence, the
consideration paid by Lingyu Investment would be higher than the previous round of
[REDACTED] Investment such that Hongsheng Investment can realise part of its
investment in Guanglian Saixun.

Huaixin Investment and Huiheng Investment

. Valuation of the Company before the relevant investment decision was made;

. No special rights were being granted to Huaixin Investment and Huiheng Investment by
Guanglian Saixun;

. Commercial negotiation between the Huaixin Investment and Huiheng Investment and Ms.
Hu, an early investor into Guanglian Saixun, and Ms. Hu’s personal financial needs to cash
out her investment; and

. In view of the commercial uncertainty caused by COVID-19 and the market condition, Ms.
Hu decided to divest her investment in July 2020.

Profit Channel and Cova Investment

. Valuation of the Company before the relevant investment decision was made, which was
around the end of 2021;

. The timing of the investment; and
. Then market condition before the investment.

Our Directors confirm that each of Huaixin Investment, Huiheng Investment, Profit Channel and
Cova Investment had come to an understanding that they would invest on the basis of an
RMB500 million valuation of our Group at around year 2020 and 2021. The delay in Profit
Channel and Cova Investments signing the formal investment agreements and settling their
payments as their actual investments were intended to coincide with the implementation of a
specific Reorganisation step in preparing our Group for [REDACTED]. (i) Cova Investment
invested into Guanglian Shuke as part of our Group’s Reorganisation, which was converted
Guanglian Shuke into a sino-foreign joint venture, and (ii) Profit Channel’s investment coincided
with the exit by Hongsheng Investment, at the offshore level. The Reorganisation in turn was
affected by significant market uncertainty in mid-to-end 2022 from the continuing COVID-19
lock-downs and also timing that our Group wishes to make the [REDACTED] application, and
therefore Cova Investment and Profit Channel only entered into their respective [REDACTED]
Investment Agreement on 12 August 2022 and 30 December 2022.
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The Directors believe that the difference between the implied valuation was mainly due to (i) the
[REDACTED] Investments occurred in and after 2020 involved acquisition of existing equity
interest in Guanglian Saixun at onshore level from the early investor; (ii) the valuation of the
Company before the [REDACTED] Investment; (iii) the time of when the investment valuation
was agreed by the [REDACTED] Investor and the Group and/or the selling shareholder and (iv)
the general market condition before the investment.

(4) Asaresult of the Reorganisation, Yantai Longhe subscribed for the Shares on behalf of Mr. Gao.
Yantai Longhe is a company established under the laws of the PRC on 13 April 2016, which is
held as to 25% by each of Mr. Gao, Mr. Cui, Mr. Wang Zhicheng (E &%), and Mr. Zou Fangkai
(¥ }75l). These parties have entered into an acting in concert agreement and Mr. Gao is deemed
to have control over Yantai Longhe.

(5) As aresult of the Reorganisation, Lianxing Yongsheng subscribed for the Shares on behalf of
Xingmin ITS. Lianxing Yongsheng is a partnership limited established under the laws of the PRC
on 18 July 2018 which is controlled by Xingmin ITS.

(6) Hongsheng Investment subsequently transferred some of its [REDACTED] investment to Lingyu
Investment in 2019, and it ceased to hold any interest in our Group upon completion of the GS
Capital Reduction in 2023. This number represents the shares initially acquired by Hongsheng
Investment.

(7)  As a result of the Reorganisation, Lingyu Co-Stone subscribed the Shares on behalf of Lingyu
Investment. Lingyu Co-Stone is a company incorporated under the laws of BVI on 14 April 2022
which is controlled by Lingyu Investment.

(8) As aresult of the Reorganisation, Huaixin Co-Stone subscribed the Shares on behalf of Huaixin
Investment. Huaixin Co-Stone is a company incorporated under the laws of BVI on 14 April 2022
which is controlled by Huaixin Investment.

Use of proceeds from and strategic benefits of the [REDACTED] Investments

The funds raised from the [REDACTED] Investments and received by our Group
were used for general working capital purposes. As of the Latest Practicable Date, all the
funds raised from the [REDACTED] Investments have been utilised.

We are of the view that our Group can benefit from the [REDACTED] Investors’
investments in the Company and their investments demonstrated their confidence in our
Group’s operations and served as an endorsement of our Group’s performance,
strengths and prospects. We are also of the view that most of the [REDACTED] Investors
can provide us with professional advice on our Group’s development and can help us
achieve business synergies through enhanced business cooperation. At the time of the
[REDACTED] Investments, the Directors believe that our Company would benefit
specifically in the following ways:

1. Provide additional capital support to our Group’s development. Our
[REDACTED] Investors were institutions and individuals who had injected
substantial funds into our Group. These funds were used to expand the scale
of our business, enhance our research and development functions and
marketing efforts. Further, our Directors believe that we could benefit from the
business network of our[REDACTED] Investors, who would be able to bring us
more business opportunities.
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2. Provide strategic guidance and experience: Our [REDACTED] Investors were
institutional investors or experienced investors who have in-depth knowledge
and insight into the industry. Our Directors believe that the [REDACTED]
Investors can provide insights and recommendation in formulating our strategy
in future business development, and improve our corporate governance,
financial reporting and internal control.

3. Increase our reputation: Our [REDACTED] Investors were well-known
institutional investors and experienced individual investors. Our Directors are
also of the view that the [REDACTED] Investors’ investments could bring more
attention to our Group, and enhance our reputation and visibility. This has a
positive impact on our Group’s further business expansion and attract more
customers and partners.

Rights of the [REDACTED] Investors

Pursuant to the agreements entered into by and among our Group and the
[REDACTED] Investors, our Series A [REDACTED] Investors, Series B [REDACTED]
Investor and Profit Channel were entitled to, among other rights; (i) redemption rights; (ii)
anti-dilution rights; (iii) pre-emptive rights; (iv) right of first offer and co-sale right, (v)
information rights; (vi) rights to nominate directors, and (vii) profit guarantee.

Pursuant to the supplemental agreement entered into by our Company and the
[REDACTED] Investors dated 22 May 2023, all the special rights granted to the
[REDACTED] Investors had been terminated upon our filing of the [REDACTED] to the
Stock Exchange, on the condition that the terminated special rights shall be reinstated if
the [REDACTED] does not take place.

Sole Sponsor’s confirmation
The Sole Sponsor has confirmed that the [REDACTED] Investments are in
compliance with Chapter 4.2 of the Guide for New Listing Applicants, and paragraphs 16

to 19 in Chapter 4.2 of the Guide for New Listing Applicants is not applicable as no
convertible instrument was issued.
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Information about our [REDACTED] Investors

Set out below is the background information of our [REDACTED] Investors who
remained as a Shareholder of our Company as of the Latest Practicable Date:

[REDACTED] Investor

Background

Mr. Gao/
Yantai Longhe

Mr. Gao is a director of Yantai Longhe. Yantai Longhe,
a company established under the laws of the PRC on 13
April 2016, which is held as to 25% by each of Mr. Gao,
Mr. Cui, Mr. Wang Zhicheng (F#& ), and Mr. Zou
Fangkai (#778l). The subscription amount paid by
Yantai Longhe pursuant to the Reorganisation
Framework Agreement was solely contributed by Mr.
Gao. Further, the shareholders of Yantai Longhe
entered into an acting in concert agreement, pursuant to
which the shareholders of Yantai Longhe have agreed
that the voting opinion of Mr. Gao shall be the final
unanimous voting opinion of Yantai Longhe. As such,
Mr. Gao is deemed to have control over Yantai Longhe.
Mr Gao served as the Chairman and the general
manager of Xingmin Lichi Co. Ltd. (H R /15t RETA
A]), a subsidiary of Xingmin ITS, since July 2018 and he
served as a director and the president of Xingmin ITS
since March 2011 and January 2022, respectively. Mr.
Gao joined our Group in May 2016 as a director of
Guanglian Saixun. Mr. Gao is an experienced investor
who primarily invests in the technology industry. Mr.
Gao and Xingmin ITS came to know about our Group
through a financial adviser of the Company through an
automotive industry sharing session organised by the
China Merchants Securities Co., Ltd. (4 7#& 2= B FR
/vH]) (the “[REDACTED] Sponsor”) in or around
December 2015. Having considered the long-term
prospects of our business operations, Mr. Gao acquired
interests in Guanglian Saixun from one of the then
shareholders  through capital contribution by
subscribing registered capital in 2016. Yantai Longhe
nominated Mr. Cui, to our Board as a non-executive
Director of our Company. For Mr. Cui’'s biography,
please refer to the section headed “Directors and Senior
Management” in this document. Mr. Gao ceased to hold
any position in our Group since May 2023.
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[REDACTED] Investor

Background

Xingmin ITS/Lianxing

Yongsheng. ...

Lingyu Investment

Xingmin ITS is a company listed on the Shenzhen Stock
Exchange (stock code: 002355), a company that
primarily engages in wheel production and in-vehicle
hardware and data services. Mr. Gao served as a
director and the president of Xingmin ITS since March
2011 and January 2022, respectively. Having
considered the long-term prospects of our business
operations, Xingmin ITS acquired interests in Guanglian
Saixun from one of the then shareholders through
capital injection by subscribing registered capital in
2016. Lianxing Yongsheng nominated Mr. Zou as a
non-executive Director of our Company. For Mr. Zou’s
biography, please refer to the section headed “Directors
and Senior Management” in this document.

Lingyu Investmentis a limited partnership established in
the PRC on 26 May 2016. The general partner of Lingyu
Investment is Shenzhen City Lingxin Jishi Equity
Investment Fund Management Partnership (Limited
Partnership) (IG5 A R ERSEH B AE
(HFFRAH)) (“Lingxin Jishi”), which in turn is owned as
to 99.0% by Urumgi Phoenix Equity Investment
Management Limited Partnership (&% A7 JalEIE 1 i
HEREEHARAB4Z) (“Urumqi Phoenix”) and 1.0%
by Urumqgi Kunlun Co-stone Equity Investment
Management Company Limited (f&8& A7 R @l a Al
BEHMRAA) (“Urumqi Kunlun”). Lingyu Investment
has 19 limited partner and its largest limited partner is
Shenzhen Guide Fund Investment Co., Ltd (¥&JIITi 5]
HEREHIR/AF), which holds 20.23% partnership
interests. Lingyu Investment conducts investments with
a focus on investments in mid-stage and late-stage
venture capital. Lingyu Investment became acquainted
with our Group through Mr. Zhu Lei through a business
gathering with potential investors in or around February
2019. Having considered the long-term prospects of our
business operations, Lingyu Investment acquired
interests in Guanglian Saixun from Hongsheng
Investment in 2019. Lingyu Investment nominated Ms.
Peng Chao (¥,#i) as a non-executive Director of our
Company. For Ms. Peng’s biography, please refer to the
section headed “Directors and Senior Management” in
this document.
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[REDACTED] Investor

Background

Huaixin Investment . . ..

Huaixin  Investment is a limited partnership
established in the PRC on 29 September 2019. The
general partner of Huaixin Investment is Urumqi
Phoenix, whose general partner is Shanghai Keshen
Management Consulting Co., Ltd. (L% H A& B4
R/ #]) (“Shanghai Keshen”). Shanghai Keshen is a
limited liability company established under the laws of
the PRC and is ultimately controlled by Mr. Zhang Wei
(iR4E) (“Mr. Zhang Wei”). Huaixin Investment has two
limited partners, Mr. Hu Guanghui (#1J¢##) and Ms. Che
Jun (B, who hold approximately 73.48% and 26.38%
of the partnership interest, respectively. Huaixin
Investment conducts investments with a focus on mid-
stage and late-stage venture capital investment.
Huaixin Investment became acquainted with our Group
through Mr. Zhu Lei through a business gathering with
potential investors in or around February 2019. Having
considered the long-term prospects of our business and
operations, Huaixin Investment acquired interests in
Guanglian Saixun from Ms. Hu in 2020. Mr. Zhang Wei
also holds a majority interest in an associate of the
Company, Aika Shangyun, as at the Latest Practicable
Date.
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[REDACTED] Investor

Background

Huiheng Investment. . . .

Cova Investment

Huiheng Investment is a limited partnership
established in the PRC on 5 July 2019. The general
partner of Huiheng Investment is Shanghai Dinghui
Baifu Investment Management Co., Ltd. (i 5 HHE E 7
P& AR/ H]), which in turn is owned as to 75.00%
by Shenzhen City Baiheng Huixin Enterprise
Consulting Co., Ltd. (FEYITT A 1H FESE A SE R A FRA )
and 25.00% by Beijing Guangtai Huixin Investment
Consulting Co., Ltd. (Abxt/# 7 EEB G M A BR AR,
Huiheng Investment has two limited partners, Ningbo
Yuyang Investment Partnership (Limited Partner)
(FEE B REGEAEARASY)) and  Anji  Fudao
Enterprise Management Consulting Partnership
(Limited Partner) (% P EE MRS B EEE RS
%)), which holds approximately 84.96% and 14.99% of
the partnership interest, respectively. Huiheng
Investment conducts investments with a focus on
investments in early-stage venture capital. Huiheng
Investment became acquainted with our Group through
Mr. Zhu Lei through a business occasion in or around
October 2019. Having considered the long-term
prospects of our business and operations, Huiheng
Investment acquired interests in Guanglian Saixun from
Ms. Hu in 2020.

Cova Investment Holdings Limited is a limited company
incorporated in Hong Kong on 30 December 2021. Cova
Investment is wholly owned by Mr. Cho Chi Ho (&% 5),
who is an Independent Third Party and an experienced
investor primarily invests in the fields of building
materials, medical, and technology, media and
telecommunications. Cova Investment became
acquainted with our Group through Mr. Zhu Lei through
a business gathering with potential investors in or
around August 2021. Having considered the long-term
prospects of our business operations, Cova Investment
acquired interests in Guanglian Shuke through capital
injection by subscribing registered capital in Guanglian
Shuke in 2022.
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[REDACTED] Investor Background

Profit Channel ........ Profit Channel Development Limited is a limited
company incorporated in the BVI on 18 August 2004.
Profit Channel is wholly owned by Mr. Yang Bin (),
who is an Independent Third Party and an experienced
investor primarily invests in the industries of
technologies and healthcare. Mr. Yang has over 20
years of experience in corporate management and is an
experienced investor. Profit Channel became
acquainted with our Group through Hongsheng
Investment through a business occasion in or around
October 2021. Having considered the long-term
prospects of our business operations, Profit Channel
subscribed for our Shares in lieu of Hongsheng
Investment in 2022 as part of the Reorganisation. The
Directors understand that Hongsheng Investment
wished to exit from its investment in Guanglian Saixun.

Set out below is the background information of Hongsheng Investment, one of our
[REDACTED] Investors ceased to hold any interest in our Group upon completion
of the GS Capital Reduction and immediately after the Reorganisation:

[REDACTED] Investor Background

Hongsheng Hongsheng Investment is a limited partnership
Investment . ........ established in the PRC on 4 August 2015. The general
partners of Hongsheng Investment are Goldensum Asset
Management Co., Ltd. (dbrtE 5 & E B AR H)
(“Goldensum Asset”) and Shihezi Tiancheng Huasheng
Equity Investment Management Partnership (Limited
Partnership) (f1 7 KM HEERER EEIGEEE
FRE%)). The general partner of Shihezi Tiancheng
Huasheng Equity Investment Management Partnership
(Limited Partnership) (£ 7] i K U HE B IR HE G 8 B 5
W®EHERAH)) is Goldensum Asset, which is a limited
liability company established under the laws of the PRC
and is owned as to 51.0% by Mr. Zhang Liguo (i) and
49.0% by other six individuals jointly. Hongsheng
Investment has 14 limited partners, each of whom holds
less than 20% of the partnership interest. Hongsheng
Investment conducts investments with a focus on venture
capital investments in early-stage companies. Hongsheng
Investment became acquainted with our Group through
China Merchants Securities Co., Ltd. (5 #5 75 B0 A R
/~H]), who was the financial adviser of the Company
through an automotive industry sharing session organised
by them in or around December 2015.
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Save as disclosed above and in “Directors and Senior Management” and
“Substantial Shareholders” sections in this document, each of the [REDACTED] Investor
did not have any past or present relationship (including, without limitation, family,
business, financing, employment or otherwise) with the Company, its subsidiaries, their
shareholders, directors, senior management or any of their respective associates, each
of the [REDACTED] Investors is an Independent Third Party and, to the best knowledge
of our Directors, is independent from each other.

[REDACTED]

Upon the completion of the [REDACTED] and the [REDACTED] (assuming the
[REDACTED] is not exercised), (i) Mr. Zhu Hui, Mr. Zhu Lei, Future Tendency, Future
Expectations, ZH-tendency, ZL-expectations are parties acting in concert pursuant to
the Acting in Concert Confirmation; (ii) J-Visionary, ZZ-Intelligent and Rongying BVI will
be hold by our executive Directors; (iii) Yantai Longhe will be controlled by Mr. Gao, a
director of Guanglian Saixun in the last 12 months; (iv) Lingyu Co-stone and Huaixin
Co-stone will in aggregate hold more than 10% of the voting power at general meetings
of the Company. As such, each of them are core connected persons of our Company and
the Shares held by them or their controlled companies will not be considered as part of
the [REDACTED] of our Company upon [REDACTED]. The Shares held by other
[REDACTED] Investors, namely Profit Channel, Huiheng Investment, Lianxing
Yongsheng and Cova Investment, will be counted towards the [REDACTED] of our
Company upon [REDACTED].

PRC REGULATORY REQUIREMENTS

Our PRC Legal Adviser has confirmed that (i) all necessary government approvals
and permits from the relevant PRC authorities in respect of the establishment and
subsequent equity transfers and changes in registered capital of the PRC subsidiaries of
our Group in this section above have been obtained; and (ii) all the relevant legal
procedures were completed in compliance with the relevant PRC laws and regulations in
all material aspects. Our PRC Legal Adviser has further advised that the Reorganisation
(i) has been properly and legally completed; and (ii) all applicable requisite regulatory
approvals have been obtained from the relevant PRC authorities. Our Directors also
confirm that amounts payable pursuant to the Reorganisation have been settled.

SAFE Registration

Pursuant to SAFE Circular 37, (a) a PRC resident must register with the local SAFE
branch before he or she contributes assets or equity interests in an overseas special
purpose vehicle (the “Overseas SPV”) that is directly established or indirectly controlled
by the PRC resident for the purpose of conducting investment or financing, and (b)
following the initial registration, the PRC resident is also required to register with the
local SAFE branch for any major change in respect of the Overseas SPV, including,
among other things, a change of the Overseas SPV’s PRC resident shareholder(s), the
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name of the Overseas SPV, terms of operation, or any increase or reduction of the
Overseas SPV’s capital, share transfer or swap, and merger or division. Pursuant to the
SAFE Circular 37, failure to comply with these registration procedures may result in
penalties. Each of Mr. Zhu Lei, Mr. Zhu Hui, Mr. Jiang, Mr. Zhao and other relevant
domestic individual residents who became our Shareholders after completion of the
Reorganisation has completed registration as required under SAFE Circular 37.

Pursuant to the Circular of the SAFE on Further Simplifying and Improving the
Direct Investment-related Foreign Exchange Administration Policies ( (Bt #E—2 ik
FelotE B R E SME S BEUR 1) ) (the “SAFE Circular 13”) promulgated by SAFE
and which became effective on 1 June 2015, the power to accept a SAFE registration
was delegated from a local SAFE branch to local banks where the assets or interest in
the domestic entity was located.

Pursuant to the Administrative Measures on Overseas Investments by Enterprises
( (EEFSMEEEHIRS) ) and other relevant provisions (the “ODI Rules”), a domestic
institution shall undergo a registration procedure for foreign investment in accordance
with the provisions of the ODI Rules, which require the domestic institution to register or
file with the relevant authorities prior to its overseas direct investment and obtain
relevant recordation, approval, certificate or permit.

As advised by our PRC Legal Adviser, all PRC residents who are our Shareholders
have completed the registration under the SAFE Circular 13 and SAFE Circular 37, and
all the ultimate PRC institutional shareholders of our Company who are our Offshore
Shareholders have completed the overseas direct investment registration with the local
MOFCOM pursuant to the ODI Rules in relation to their offshore investments as
domestic institutions.

M&A Rules

According to the M&A Rules jointly issued by the MOFCOM, the State-owned
Assets Supervision and Administration Commission of the State Council, the SAT, the
CSRC, the SAFE on 8 August 2006 and effective on 8 September 2006 and amended in
22 June 2009, where a domestic company, enterprise or natural person intends to
acquire its or his/her related domestic company in the name of an offshore company
which it or he/she lawfully established or controls, the acquisition shall be subject to the
examination and approval of the MOFCOM, and where a domestic company or natural
person holds an equity interest in a domestic company through an offshore special
purpose company, any overseas listing of that special purpose company shall be subject
to approval by the CSRC.
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As advised by our PRC Legal Adviser, unless the CSRC and MOFCOM explicitly
require or make different interpretations on the relevant PRC laws and regulations
afterwards, prior approval from the CSRC and MOFCOM is not required under the M&A
Rules for the [REDACTED] of our Shares on the Hong Kong Stock Exchange, because
(a) the Reorganisation did not involve acquisition of equity interest or assets of a PRC
domestic entity by an offshore company as defined under the M&A Rules; and (b) there
is no statutory provision that explicitly classifies the Contractual Arrangements among
Guanglian Shuke, Guanglian Saixun and its shareholders as transactions regulated by
the M&A Rules.

PREVIOUS PROPOSED [REDACTED] OF GUANGLIAN SAIXUN ON THE SHENZHEN
STOCK EXCHANGE

We intended to conduct the [REDACTED] and [REDACTED] of Guanglian Saixun’s
shares previously. Pursuant to relevant rules and regulations of the CSRC and the stock
exchanges of the PRC, a [REDACTED] applicant is required to complete a tutoring
process before submitting the formal [REDACTED] application. Such process includes
(i) entering into a tutoring agreement with a sponsor and filing periodic reports with the
local office of the CSRC; (ii) receiving the tutoring provided by the sponsor for a period
of no less than three months; and (iii) passing the inspection on the tutoring by the local
office of CSRC. Guanglian Saixun entered into a comprehensive service agreement with
the [REDACTED] Sponsor on 31 May 2017 to engage them to act as the sponsor of
Guanglian Saixun in this regard. Further, on 19 November 2020, Guanglian Saixun
entered into a tutoring agreement (the “Guidance Agreement”) for receiving tutoring by
the [REDACTED] Sponsor for the purpose of preparing for[REDACTED] on the ChiNext
of the Shenzhen Stock Exchange (the “Previous Proposed [REDACTED]").

Since Guanglian Saixun entered into a service agreement with [REDACTED]
Sponsor on 31 May 2017, the [REDACTED] Sponsor had conducted the due diligence
exercise including conducting interview with the management and shareholders of the
Group, conducting interviews with the customers and suppliers of Guanglian Saixun,
reviewing the financial statements of the Group. Based on information provided by the
[REDACTED] Sponsor, it did not note any material irregularities against Guanglian
Saixun. As advised by the [REDACTED] Sponsor, after achieving the target financial
performance in 2020, Guanglian Saixun submitted the tutoring application filing to the
CSRC on 27 November 2020.

Our Directors confirm that Guanglian Saixun did not submit any formal
[REDACTED] to the Shenzhen Stock Exchange. Hence, Guanglian Saixun did not
receive any comment from the CSRC or the Shenzhen Stock Exchange in relation to the
Previous Proposed [REDACTED]. The guidance service agreement had been
terminated in January 2022. The [REDACTED] sponsor is not aware of any other
material matters that need to be brought to the attention of the Stock Exchange.
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Since the execution of the Guidance Agreement and up to the Latest Practicable
Date, Guanglian Saixun had not submitted its [REDACTED] application to the Shenzhen
Stock Exchange as our Company has decided to pursue a [REDACTED] of our Group’s
business on the Stock Exchange. Our Company is of the view that, the [REDACTED], as
an internationally recognised and reputable stock exchange, provides a global platform
for our Company to improve its brand awareness in both domestic and overseas
markets. We therefore terminated the Guidance Agreement in January 2022 during the
course of our preparation for the Previous Proposed [REDACTED]. Our Directors
confirmed that it was not aware of any material adverse finding about us by the
[REDACTED] Sponsor, nor are there any material adverse impacts of the Previous
Proposed [REDACTED] on our Company’s [REDACTED] on the [REDACTED].

Based on the independent due diligence work conducted by the Sole Sponsor,
nothing has come to the attention of the Sole Sponsor in relation to the Previous
Proposed [REDACTED] which would need to be brought to the attention of the Stock
Exchange under the [REDACTED].
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BACKGROUND

We engage in the business of providing sales of in-vehicle hardware products and
SaaS marketing and management services covering SaaS subscription services and
SaaS value-added services. Under the PRC laws and regulations, (a) our SCRM system,
which forms part of our SaaS marketing and management services, requires us to
possess the value-added telecommunications business licence, and (b) our in-vehicle
hardware products and SaaS subscription services under SaaS marketing and
management services that use location-based user data (together the “Location-based
Services”), require us to possess a licence relating to internet map services. During the
Track Record Period, the revenue and gross profit contribution of the businesses of the
Consolidated Affiliated Entity, which are subject to foreign investment restrictions under
PRC laws, received and divided into different business types, were as follows:

FY2022 FY2023
Revenue Gross Profit Revenue Gross Profit
RMB’000 % RMB’000 % RMB’000 % RMB’000 %

VAT Business 2,757 5.6 1,019  11.0 1,570 3.2 529 3.9
Location-based

Services 1,889 3.8 698 7.6 2,272 4.6 766 5.6
Sub-total 4,646 94 1,717  18.6 3,842 7.8 1,295 9.5

Other Business (Note) 45,012 90.6 7,500 814 45626  92.2 12,404  90.5

Total 49,659 100.0 9,217 100.0 49,468 100.0 13,699 100.0

Note: Other Business refers to other business that does not require value-added telecommunications
business licence or a licence relating to Internet map services

To comply with applicable laws and regulations and in line with common practice in
companies conducting value-added telecommunication business and business that
relates to internet map services (the “Relevant Businesses”) in the PRC, we have
established the Contractual Arrangements through a series of agreements among
Guanglian Shuke, Guanglian Saixun and the Registered Shareholders on 24 March
2023. As such, we operate our Relevant Businesses through our Consolidated Affiliated
Entity. We do not directly own any equity interest in our Consolidated Affiliated Entity,
Guanglian Saixun, and as at the Latest Practicable Date, Guanglian Saixun also holds a
50% equity interest in Hanhuaxing Technology, which is also a subsidiary of our
Company. See “History, Reorganisation and Corporate Structure” for further information
on Guanglian Saixun and Hanhuaxing Technology.

- 195 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

CONTRACTUAL ARRANGEMENTS

We have entered into a series of contractual arrangements with our Consolidated
Affiliated Entity and its shareholders. The existing agreements underlying the
Contractual Arrangements include: (i) the Exclusive Business Cooperation Agreement;
(ii) the Exclusive Option Agreement; (iii) the Equity Pledge Agreements; (iv) the
Shareholders’ Rights Proxy Agreement; and (v) the Spousal Undertakings. Pursuant to
the Contractual Arrangements, all substantial and material business decisions of the
Consolidated Affiliated Entity will be instructed and supervised by our Group, through
Guanglian Shuke, and all risks arising from the businesses of the Consolidated Affiliated
Entity are also effectively borne by our Group as a result of such Consolidated Affiliated
Entity being treated as our wholly-owned subsidiary. Accordingly, our Directors consider
that it is fair and reasonable for Guanglian Shuke to be entitled to all economic benefits
generated by the business operated by the Consolidated Affiliated Entity through the
Contractual Arrangements as a whole.

PRC LAWS RELATING TO FOREIGN INVESTMENT RESTRICTIONS
Restrictions on foreign ownership

Investment activities in the PRC by foreign investors are mainly governed by the
Special Management Measures (Negative List) for the Access of Foreign Investment
(2021 Version) (FMr & AR Al & BRAS it (£ 1HE ¥) (20214 /%)) (the “2021 Negative
List”), which were promulgated and are amended from time to time jointly by MOFCOM
and the NDRC. According to the 2021 Negative List and applicable PRC laws and
regulations, our Relevant Business involve certain foreign investment prohibited and
restricted businesses and require value-added telecommunication business (the
“VAT Business”) related licenses (the “ICP Licenses”). Guanglian Saixun and
Hanhuaxing both currently hold the ICP Licenses for conducting our VAT Business. See
“Regulatory Overview—Regulations regarded the value-added telecommunications
services and Internet content services—Restrictions on Foreign Ownership in Value-
Added Telecommunications Services” in this document for details. On 11 December
2001, the State Council promulgated the Regulations for the Administration of Foreign-
Invested Telecommunications Enterprises (AN E B BEEIME) (the “FITE
Regulations”), which were amended on 10 September 2008, 6 February 2016 and 29
March 2022, respectively. According to the FITE Regulations, foreign investors are
restricted from holding equity interests more than 50% of a company providing value-
added telecommunications services, unless otherwise stipulated by the authorities.
According to the applicable PRC laws and regulations, our Location-based Services that
relate to internet map services involve certain foreign investment restricted and
prohibited businesses and require a Class B certificate of surveying and mapping (the
“Class B Certificate”). Guanglian Saixun currently holds the Class B
Certificate for conducting our business that relates to our Location-based Services. See
“Regulatory Overview—Regulations on Internet Map Services” in this document for
details. On 19 January 2007, the Ministry of Natural Resources promulgated the Interim
Measures for the Administration of the Surveying and Mapping Conducted by Foreign
Organizations or Individuals in China (#}g ) 4%k 5 (8 A2l 3 45 #UET 1T H1E), which
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were amended on 27 April 2011 and 16 July 2019 respectively. According to the Interim
Measures for the Administration of the Surveying and Mapping Conducted by Foreign
Organizations or Individuals in China, foreign entities shall cooperate or set up a joint
venture with the relevant departments or entities of the PRC to conduct surveying and
mapping activities in the PRC.

Pursuant to the Contractual Arrangements, all substantial and material business
decisions of our Consolidated Affiliated Entity will be instructed and supervised by our
Group through Guanglian Shuke, and all risks arising from the business of our
Consolidated Affiliated Entity is also effectively borne by our Group as a result of it being
treated as our wholly-owned subsidiary. Our Directors consider that it is fair and
reasonable for Guanglian Shuke to exercise control over and enjoy all the economic
benefits derived from the operations of our Consolidated Affiliated Entity through the
Contractual Arrangements as a whole. See “Operation of the Contractual Arrangements”
for details of the Contractual Arrangements.

On 29 March 2022, the State Council promulgated the Decision of the State Council
on Amending or Abolishing Certain Administrative Regulations (B & o g% 1k 35543178
BB PAE) (the “2022 Decision”), which came into effect on 1 May 2022. According to
the 2022 Decision, the requirement of good track record and operational experience of
the primary foreign investor in a foreign-invested value-added telecommunications
enterprise (the “Qualification Requirements”), as stipulated in the previous FITE
Regulation was canceled and foreign investors are allowed to directly hold the equity
interest in enterprises engaging in value-added telecommunications up to 50%. The
FITE Regulations were newly amended by 2022 Decision and it remains uncertain
whether the PRC government authorities will further impose additional requirements for
foreign investors that invest in a company providing value-added telecommunication
services in China in practice. After the Qualification Requirements were abolished in
May 2022 as abovementioned, the registered capital of Hanhuaxing Technology was
increased from RMB1.0 million to RMB10.0 million, RMB4.0 million of the increased
capital were subscribed for by Guanglian Shuke, and RMB5.0 million of which were
subscribed for by Guanglian Saixun, after the registered capital increase as
abovementioned, Hanhuaxing Technology is held by Guanglian Shuke and Guanglian
Saixun as to 50% each, and is the intended platform to undertake our VAT Business.

As advised by our PRC Legal Adviser, based on the current PRC Laws and policy
of relevant PRC Government authorities, and as explained and confirmed by the official
of the Ministry of Natural Resources of the PRC during verbal interviews, it being the
competent authority and the staff who responded our inquiries during such consultation
is the person duly designated by the corresponding department of the Ministry of Natural
Resources to handle the related inquiries as confirmed by our PRC Legal Adviser, the
competent authorities will strictly and rigorously review and scrutinise the application of
the Class B certificate of surveying and mapping qualification submitted by a sino-
foreign equity joint venture on a case-by-case basis; there is currently no sino-foreign
equity joint venture having obtained and holding an effective and valid Class B certificate
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of surveying and mapping; and the application process and requirements would not
undergo significant adjustments in the near future. Therefore and on this basis, the
Directors are of the view that we are practically unable to obtain a Class B certificate of
surveying and mapping through a sino-foreign equity joint venture. In addition, as at the
Latest Practicable Date, we have not received any inquiry or notice from the competent
authorities regarding the validity of Class B Certificate or our Contractual Arrangements
as a whole.

As such, our PRC Legal Adviser advised us that, (1) the foreign investment in the
VAT Business and the internet map service is restricted or prohibited under current PRC
laws and regulations; (2) the 2022 Decisions removed the Qualification Requirement
regarding our VAT Business such that our Company would be able to hold our
Consolidated Affiliated Entity directly or indirectly through equity ownership no more
than 50%; and (3) it is practically unable to obtain a Class B Certificate through a
sino-foreign equity joint venture or a wholly foreign-owned entity such that our Company
would not be able to hold our Consolidated Affiliated Entity directly or indirectly through
equity ownership.

DIRECTORS’ VIEWS ON THE CONTRACTUAL ARRANGEMENTS

The transactions contemplated under the Contractual Arrangements constitute
continuing connected transactions of our Company upon [REDACTED]. Our Directors
are of the view that the Contractual Arrangements and the transactions contemplated
therein are fundamental to the organisational structure and business of our Group, that
such transactions have been and will be entered into in our Group’s ordinary and usual
course of business, are on normal commercial terms or better and are in the interests of
our Company and our shareholders as a whole. Please see “Connected Transactions” in
this document for details.

The Directors believe that the use of the Contractual Arrangements is for the
primary purpose of ensuring that we comply with the in-force foreign investment
restrictions that apply to our business that requires either the ICP Licenses or the Class
B Certificate, and to minimise the potential conflict with the relevant PRC laws and
regulations and are of the view that the Contractual Arrangements are narrowly tailored.

Our Directors are also of the view that the Contractual Arrangements are only used
to enable our Group to consolidate the financial results of our Consolidated Affiliated
Entity and also for our Consolidated Affiliated Entity to make investments into
companies, which engage in businesses or have plans to engage in businesses that are
subject to possessing the Class B Certificate and/or ICP Licenses and/or other licenses,
which PRC laws and regulations currently either restrict or prohibit foreign-ownership.
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Hanhuaxing Technology obtained the New ICP Licence in June 2023. Since then,
we have been progressively transferring our VAT Business to Hanhuaxing Technology,
and such transfer (other than those that are subject to the subcontracting arrangement
as detailed below) has already been completed in September 2023. To further the aim of
narrowly tailoring the Contractual Arrangements to cater for foreign ownership
restrictions, where the Consolidated Affiliated Entity or its subsidiaries from time-to-time
sign contracts that relate to the provision of Internet map services, our Group has
adopted the following procedure of subcontracting the portion of such services to entities
that are held by the Company through equity:

— for services that require the possession of a Class B Certificate or connected
with the services requiring a Class B Certificate, Guanglian Saixun (or other
entities that hold a Class B Certificate) will continue to perform them; and

— for other services that do not require or are not connected with the services
requiring the possession of the Class B Certificate, such services will be
performed by Guanglian Shuke (or its subsidiaries) unless the customers
demand Guanglian Saixun will need to be the direct service provider, and in
such cases will then be conducted through a subcontracting arrangement. The
sub-contracting arrangement, which will take effect upon the [REDACTED],
will specify that Guanglian Saixun (as the contracting party to the contracts
that are not yet transferred to Hanhuaxing Technology), will only operate the
part of the services requiring the possession of a Class B Certificate or
connected with the services requiring a Class B Certificate, and all other
business that are not subject to foreign ownership restrictions would be
sub-contracted to either Hanhuaxing Technology and/or Guanglian Shuke to
perform.

The Directors confirm that such arrangement will continue to apply to all contracts
that Guanglian Saixun has entered into with external customers. Through this
arrangement, Hanhuaxing Technology (which is 50% owned by our Consolidated
Affiliated Entity and 50% owned by Guanglian Shuke) will become the entity that carries
on the VAT Business, and Guanglian Shuke (or its subsidiaries) will be performing
businesses that are not subject to foreign ownership restrictions in the PRC.

The Company has putin place the above arrangement because in a limited number
of cases, the Group has faced genuine difficulties in seeking to transfer the VAT
business to Hanhuaxing Technology from Guanglian Saixun for contracts with certain of
the Group’s customers (the “Continuing Contracts”), which arose due to these ongoing
contracts being within their validity periods and based on the experience of the Directors,
it would be difficult to transfer the Continuing Contracts during their validity periods. The
Directors are of the view that if these Continuing Contracts are pre-maturely and
unilaterally terminated by our Group, such action would damage the commercial
relationship between the Group and the relevant customers and harm the Group’s brand,
and furthermore, Hanhuaxing Technology may not be able to successfully obtain the
re-awarded contract (if the Group is invited to tender for these contracts at all).
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However, the proportion of revenue to be recognised from the contracts facing
difficulties in terms of transferring from Guanglian Saixun to Guanglian Shuke is
expected to be less than 7% of the total revenue of the Group in each year after the
[REDACTED] and until the expiry of the relevant contracts involved, which the Directors
consider to be insignificant and will be decreasing over time as the Continuing Contracts
expire in around December 2023 to April 2025.

The Company [has undertaken] to the Stock Exchange that after the [REDACTED],
where the Group enters into contract with customers, the work contents of which do not
involve any activities that are subject to foreign ownership restrictions, such contracts
will be entered into by entities within the Group that are not a Consolidated Affiliated
Entity.

As at the Latest Practicable Date, we had not encountered any interference or
encumbrance from any PRC governing bodies in operating businesses that are subject
to foreign investment restrictions through our Consolidated Affiliated Entity under the
Contractual Arrangements.

On the basis of the above and confirmations that we had received from our PRC
Legal Adviser (as more particularly described below), our Directors are of the view that
the agreements under the Contractual Arrangements, which confer significant control
and economic benefits from the Consolidated Affiliated Entity to Guanglian Shuke are
enforceable under the PRC laws and regulations, except for the arbitration provisions as
disclosed in the paragraph “Summary of Material Terms of the Contractual
Arrangements—Dispute Resolution” in this section.

We will closely monitor any future development relatings to the laws and regulations
relating to foreign investment restriction and will take all necessary actions to comply
with applicable laws, regulations and specific requirements or guidance, including
reorganising our corporate structure, if required in the future. See “Risk Factors—Risks
relating to our corporate structure and contractual arrangements” for details.
Nevertheless, we will terminate the Contractual Arrangements to the extent permissible
and practicable and directly hold the maximum percentage of equity interest permissible
under applicable laws and regulations if the relevant government authority grants the
Class B Certificate to a sino-foreign equity joint venture or a whole foreign-owned entity
held by us.

OPERATION OF THE CONTRACTUAL ARRANGEMENTS

The following simplified diagram illustrates the flow of economic benefits from our
Consolidated Affiliated Entity to our Group under the Contractual Arrangements:

(1) lrrevocable appointment as attorney-in-fact to exercise all shareholders’ rights
in Guanglian Saixun (Note 1)
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(2) Exclusive option to acquire all or part of the equity interest in and/or assets of
Guanglian Saixun (Note 2)

(3) First priority security interest over the entire equity interest in Guanglian
Saixun (Note 3)

The Company

(Note 4)

100% (Note 1)
%gi gj Registered
Guanglian Shuke |, ] Shareholders
(Note 5)
. 2 !
fSeeer';/lce i % Technical services

Guanglian Saixun

“—” denotes direct legal and beneficial ownership in the equity interest

“->” denotes contractual relationship

Notes:

(1) Please see “Summary of Material Terms of the Contractual Arrangements—Shareholders’ Rights
Proxy Agreement” for details.

(2) Please see “Summary of Material Terms of the Contractual Arrangements—Exclusive Option
Agreement” for details.

(3) Please see “Summary of Material Terms of the Contractual Arrangements—Equity Pledge
Agreements” for details.

(4) Please see “Summary of Material Terms of the Contractual Arrangements—Exclusive Business
Cooperation Agreement” for details.

(5) As of the Latest Practicable Date, the Registered Shareholders were Zhenghe Futong, Xinjiang

Rongying, Shanghai Xiangru and Mr. Zhao who held 41.47%, 39.68%, 16.34% and 2.51% of Guanglian
Saixun, respectively.
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SUMMARY OF MATERIAL TERMS OF THE CONTRACTUAL ARRANGEMENTS

A description of each of the specific agreements that comprise the Contractual
Arrangements is set out below:

Exclusive Business Cooperation Agreement

Under the exclusive business cooperation agreement dated 24 March 2023,
entered into by and between Guanglian Shuke and Guanglian Saixun (the “Exclusive
Business Cooperation Agreement”), Guanglian Shuke has the exclusive right to
provide, or designate any third party to provide Guanglian Saixun with business support,
technical services and consulting services. Such services shall include without
limitation:

(1) authorising the use of the relevant software legally owned by Guanglian Shuke
that is required for Guanglian Saixun’s business, as well as the provision of
technology application and implementation services to Guanglian Saixun,
including but not limited to the overall design, installation, fine-tuning and
operation of its system(s);

(2) providing research, development, maintenance and update of relevant
technologies and software required for Guanglian Saixun’s business,
including the development, design and production of database software, user
interface software and other related technologies, and licensing such software
and technologies to Guanglian Saixun;

(3) consultation services in relation to the procurement of equipment, hardware
and software of Guanglian Saixun’s business, including but not limited to the
choice of tools software, application software and technology platforms, the
installation and fine-tuning of systems, and advising on the types, models and
functions of hardware that may be procured by Guanglian Saixun;

(4) daily management, maintenance, monitoring, fine-tuning, troubleshooting and
updating of Guanglian Saixun’s network equipment, hardware and databases,
including timely entry of users information into the databases, timely update of
the databases based on other business information provided by Guanglian
Saixun, regularly update of the user interface and providing other related
technical services;

(5) providing technical training and support to relevant personnel of Guanglian
Saixun, including but not limited to providing customer service, technical and
other trainings, and sharing knowledge and experience in relation to the
installation and operation of the system and equipments to Guanglian Saixun,
assisting Guanglian Saixun in solving any matters arising from the installation
and operation of its system and equipments, providing Guanglian Saixun with
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advice and suggestions in respect of other online editing platforms and
software application, and assisting Guanglian Saixun in preparing and
collecting relevant information;

(6) assisting Guanglian Saixun in the collection of, and analysis of technical and
market data (save and except for such market research which are prohibited
by PRC laws to be conducted by wholly-owned foreign companies);

(7) providing corporate management consultancy;
(8) providing sales and marketing services; and

(9) other relevant services as agreed between Guanglian Shuke and Guanglian
Saixun from time to time (to the extent permittable under relevant PRC laws).

Under the Exclusive Business Cooperation Agreement, the service fee shall consist
of 100% of the total consolidated profits of Guanglian Saixun, after deduction of any
accumulated deficit, operating costs, expenses, taxes and other statutory contributions
of Guanglian Saixun in respect of the preceding financial year(s). Notwithstanding the
foregoing, Guanglian Shuke may adjust the rate and amount of service fees as well as
the payment time according to the actual operation situation of Guanglian Saixun, and
Guanglian Saixun will accept such adjustments unless there is a reasonable reason.
Guanglian Shuke shall calculate the service fees regularly and issue a corresponding
invoice to Guanglian Saixun. Guanglian Saixun shall make payment to the bank account
designated by Guanglian Shuke within three months upon receipt of the invoice.

In addition, in the absence of the prior written consent of Guanglian Shuke, during
the term of the Exclusive Business Cooperation Agreement, with respect to the services
subject to the Exclusive Business Cooperation Agreement and other matters, Guanglian
Saixun shall not directly or indirectly accept the same or any similar services provided by
any third party or establish cooperation relationships similar to that formed by the
Exclusive Business Cooperation Agreement with any third party. Guanglian Shuke may
appoint other parties to provide Guanglian Saixun with the services under the Exclusive
Business Cooperation Agreement.

The Exclusive Business Cooperation Agreement also provides that (a) Guanglian
Shuke has the exclusive proprietary rights to and interests in any and all intellectual
property rights developed or created by itself during the performance of the Exclusive
Business Cooperation Agreement; (b) regarding the operation technologies developed
by Guanglian Saixun as commissioned by Guanglian Shuke or collectively developed by
both Guanglian Saixun and Guanglian Shuke, the ownership and the intellectual
property rights in terms of patent application shall belong to Guanglian Shuke, while for
those operation technologies independently developed by Guanglian Saixun, the
ownership shall belong to Guanglian Saixun on the conditions that (1) Guanglian Saixun
shall promptly inform Guanglian Shuke of the details of such technologies and provide
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the relevant materials as requested by Guanglian Shuke, (2) if Guanglian Saixun plans
to grant franchise or transfers such technologies, Guanglian Saixun shall give priority to
Guanglian Shuke in terms of the transfer or grant franchise for exclusive use of such
technologies to the extent permitted by PRC mandatory requirements. Guanglian Saixun
can only transfer the ownership of such technologies or grant franchise to a third party
not more favorable than conditions offered to Guanglian Shuke and only if Guanglian
Shuke gives up its priority in terms of purchase of ownership of such technologies or its
right for exclusive use of such technologies and Guanglian Saixun shall ensure that such
transfer or franchise to the third party shall not affect its full compliance with the
Exclusive Business Cooperation Agreement and (3) except for (2) mentioned above,
Guanglian Shuke is entitled to, during the term of the Exclusive Business Cooperation
Agreement, request the purchase of such technologies and Guanglian Saixun shall
agree to such request from Guanglian Shuke at the lowest price to the extent permitted
by PRC laws.

The validity period of the Exclusive Business Cooperation Agreement shall start
from the execution date and it shall remain effective for 20 years unless terminated (a)
in accordance with provisions of the Exclusive Business Cooperation Agreement; (b) by
a written notice from Guanglian Shuke; (c) all the equity interest and assets of Guanglian
Saixun has been legally transferred to Guanglian Shuke or the nominee(s) designated
by Guanglian Shuke; or (d) to the extent permittable under the applicable PRC laws that
Guanglian Shuke, or its holding companies, could directly or indirectly hold the equity
interests of Guanglian Saixun and Guanglian Shuke, its subsidiaries or branches could
legally operate the business of Guanglian Saixun, Guanglian Shuke or its holding
companies, becomes the sole shareholder of Guanglian Saixun. Upon expiration, the
validity period of the Exclusive Business Cooperation Agreement shall be automatically
extended for 10 years unless Guanglian Shuke notifies Guanglian Saixun of its intention
not to extend.

Exclusive Option Agreement

Under the exclusive option agreement dated 24 March 2023, entered into by and
among Guanglian Shuke, Mr. Zhu Lei, Mr. Zhu Hui, Mr. Jiang, our Registered
Shareholders, the general partners of the Registered Shareholders, and Guanglian
Saixun (the “Exclusive Option Agreement”’), our Registered Shareholders
unconditionally and irrevocably agree to grant Guanglian Shuke an exclusive option to
purchase all or part of the equity interests in Guanglian Saixun, as the case may be, for
the minimum amount of consideration permitted by applicable PRC laws, under
circumstances in which Guanglian Shuke or its designated third party is permitted under
PRC laws to acquire all or part of the equity interests of Guanglian Saixun.
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Guanglian Saixun also unconditionally and irrevocably agreed to grant Guanglian
Shuke an exclusive option to purchase all or part of the assets of Guanglian Saixun, as
the case may be, for the minimum amount of consideration permitted by applicable PRC
laws, under circumstances in which Guanglian Shuke or its designated third party is
permitted under PRC laws to acquire all or part of the assets of Guanglian Saixun.

In the event that our Registered Shareholders have the right to receive any
purchase price, our Registered Shareholders undertake to return the amount of
purchase price they have received to Guanglian Shuke, to the extent permittable under
relevant laws.

We have the sole discretion to decide when to exercise the option, and whether to
exercise the option in part or in full. The key factor for us to decide whether to exercise
the option is whether the applicable foreign investment restrictions in relation to the
Relevant Businesses will be removed in the future, the likelihood of which we were not
in a position to know or comment on as of the Latest Practicable Date. Where such
foreign investment restrictions have been relaxed and there exists clear procedures and
guidance for our Group to directly hold the maximum permitted interest in the
Consolidated Affiliated Entity, our Group will unwind or modify (as the case may be) the
Contractual Arrangements such that our Company (or our subsidiary(ies) of which we
hold equity interest) will directly hold the maximum percentage of ownership interests
permissible of the Consolidated Affiliated Entity under relevant PRC laws and
regulations, through either sino-foreign equity joint ventures or wholly-owned foreign
investment entities.

To prevent the flow of the assets and value of Guanglian Saixun to their respective
shareholders, pursuant to the Exclusive Option Agreement, none of the material assets
of Guanglian Saixun are to be sold, transferred or otherwise disposed of without the
written consent of Guanglian Shuke. In addition, under the Exclusive Option Agreement,
none of our Registered Shareholders may transfer or permit the encumbrance of or allow
any guarantee or security to be created on any of his or its equity interest in Guanglian
Saixun without Guanglian Shuke’s prior written consent.

In the event that our Registered Shareholders have the right to receive any profit
distribution, dividend or bonus from Guanglian Saixun, our Registered Shareholders
undertake to immediately pay or transfer such amount (subject to the relevant tax
payment being made under the relevant laws and regulations) to Guanglian Shuke (or its
designated third party), to the extent permittable under relevant laws. If Guanglian
Shuke exercises this option, all or any part of the equity interests in Guanglian Saixun
acquired would be transferred to Guanglian Shuke and the benefits of equity ownership
would flow to Guanglian Shuke and its shareholders.
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Equity Pledge Agreements

Under the equity pledge agreements dated 24 March 2023, entered into by and
among Guanglian Shuke, Guanglian Saixun and each of our Registered Shareholders
(the “Equity Pledge Agreements”), our Registered Shareholders has agreed to pledge
all of the equity interests in Guanglian Saixun to Guanglian Shuke in order to guarantee
Guanglian Saixun and our Registered Shareholders’ performance of obligations under
the Exclusive Business Cooperation Agreement, Exclusive Option Agreement and
Shareholders’ Rights Proxy Agreement (as defined below).

Under the Equity Pledge Agreements, each of our Registered Shareholders has
agreed that, without prior written consent of Guanglian Shuke, they will not transfer or
dispose of the pledged equity interests or create or allow any third party to create any
encumbrance on the pledged equity interests that would prejudice Guanglian Shuke’s
interest.

The pledges in respect of Guanglian Saixun take effect upon completion of
registration with the relevant administration for market regulation and shall remain valid
until the satisfaction of all contractual obligations of Guanglian Saixun and the
Registered Shareholders in full.

Our PRC Legal Adviser has confirmed that the equity pledges under the Equity
Pledge Agreements have been duly registered with the relevant PRC authority pursuant
to the relevant PRC laws.

Shareholders’ Rights Proxy Agreement

Under the shareholders’ rights proxy agreement dated 24 March 2023, entered into
by and among Guanglian Shuke, Guanglian Saixun and our Registered Shareholders
(the “Shareholders’ Rights Proxy Agreement”), the Registered Shareholders
irrevocably appointed Guanglian Shuke or its designated person, as their attorney-in-
fact to exercise such shareholder’s rights in Guanglian Saixun, including without
limitation to, the rights to:

(a) propose to convene, participate in and attend the general meetings of
Guanglian Saixun on behalf of the Registered Shareholders;

(b) exercise voting rights on all matters that require discussion and resolution of
the general meetings (including but not limited to the designation, appointment
or replacement of directors, supervisors and senior management of Guanglian
Saixun and the amendment of the article of association of Guanglian Saixun),
and sign the minutes and resolutions of the meetings;

(c) submitany documents for filing purposes to the company registration authority
on behalf of the Registered Shareholders;
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(d) resolve on the disposal of assets of Guanglian Saixun on behalf of the
Registered Shareholders;

(e) resolve on the dissolution and liquidation of Guanglian Saixun on behalf of the
Registered Shareholders, and form a liquidation group on behalf of the
Registered Shareholders and exercise the authority of the liquidation group
during the liquidation period according to law;

(f) for the purposes of the foregoing, sign all required documents and perform all
required procedures on behalf of the Registered Shareholders; and

(g) exercise other shareholder’s rights as specified in other applicable PRC laws
and regulations and the articles of association of Guanglian Saixun (and its
amendments from time to time).

The Shareholders’ Rights Proxy Agreement shall remain effective for 20 years
unless terminated in the event that (i) the Shareholders’ Rights Proxy Agreement is
terminated by all parties; or (ii) the Shareholders’ Rights Proxy Agreement is terminated
by Guanglian Shuke in case of violation of this agreement by Guanglian Saixun and our
Registered Shareholders. Upon expiration, the validity period of the Shareholders’
Rights Proxy Agreement shall be automatically extended for 10 years unless Guanglian
Shuke notifies Guanglian Saixun of its intention not to extend.

Spousal undertakings

The spouses of each of Mr. Zhu Hui, Mr. Zhu Lei, Mr. Jiang and Mr. Zhao signed an
undertaking (the “Spousal Undertakings”) to the effect that regarding the shares of
Guanglian Saixun held by their respective spouse, (i) such shares are subject to the
Equity Pledge Agreements, the Exclusive Option Agreement and the Shareholders’
Right Proxy Agreement, (ii) their respective spouse has the right to solely enjoy and
perform his rights and obligations under the Equity Pledge Agreements, the Exclusive
Option Agreement and the Shareholders’ Right Proxy Agreement, and his performance
of the transaction documents, further modification and termination of such agreements
or entering into other documents in lieu of the such agreements is not subject to their
separate authorisation or consent, and (iii) all claims and other rights of Guanglian
Saixun in respect of their respective spouse arising from or in connection with such
agreements shall be joint debt.

The spouses of each of Mr. Zhu Hui, Mr. Zhu Lei, Mr. Jiang and Mr. Zhao undertook
that (i) they shall execute all necessary documents and take all necessary actions to
ensure the Equity Pledge Agreements, the Exclusive Option Agreement and the
Shareholders’ Right Proxy Agreement (as amended from time to time) are and will be
properly performed, (ii) in the event that any shares of Guanglian Saixun is obtained by
them, they shall be subject to the Equity Pledge Agreements, the Exclusive Option
Agreement, the Shareholders’ Right Proxy Agreement, and the Exclusive Business
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Cooperation Agreement (as amended from time to time), and (iii) for the aforesaid
purpose, upon the request of Guanglian Saixun, they shall enter into a series of written
documents substantially in the same format and content as the Equity Pledge
Agreements, the Exclusive Option Agreement, the Shareholders’ Right Proxy
Agreement and the Exclusive Business Cooperation Agreement (as amended from time
to time).

Dispute Resolution

In the event of any dispute with respect to the interpretation or performance of the
provisions, each of the Exclusive Business Cooperation Agreement, Exclusive Option
Agreement and Equity Pledge Agreement stipulates: (i) that the parties shall negotiate in
good faith to resolve the dispute, and (ii) in the event the parties fail to reach an
agreement on the resolution of the dispute, any party may submit the relevant dispute to
the Shenzhen Court of International Arbitration for arbitration, in accordance with the
then effective arbitration rules. The arbitration shall be conducted in Shenzhen. The
arbitration ruling shall be final and binding on all parties.

The dispute resolution clause of each of the Contractual Arrangements also
provides that (i) the arbitral tribunal may award remedies over the shares or assets of
Guanglian Saixun, injunctive relief (e.g., for the conduct of business or to compel the
transfer of assets) or order the winding up of Guanglian Saixun, and (ii) the courts of
Hong Kong, the Cayman Islands (being the place of incorporation of our Company) and
the PRC (being the place of establishment of Guanglian Saixun and the place of main
assets of Guanglian Saixun) also have jurisdiction for the grant and/or enforcement of
the arbitral award and the interim remedies against the shares or properties of Guanglian
Saixun.

However, our PRC Legal Adviser has advised that the tribunal normally would not
grant such injunctive relief or order the winding up of Guanglian Saixun pursuant to
current PRC laws. In addition, interim remedies or enforcement orders granted by
overseas courts such as those of Hong Kong and the Cayman Islands may not be
recognisable or enforceable under the current PRC laws.

As a result of the above, if Guanglian Saixun or our Registered Shareholders
breach any of the Contractual Arrangements, we may not be able to obtain sufficient
remedies in a timely manner, and our ability to exert effective control over our
Consolidated Affiliated Entity and conduct our business could be materially and
adversely affected. See “Risk Factors—Risks relating to our Corporate Structure and
Contractual Arrangements” for further details.
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Conflicts of interests

The Shareholders’ Rights Proxy Agreement provides that the power of attorney is
granted in favor of Guanglian Shuke, whereby each of the Registered Shareholders
irrevocably undertook to appoint any director and his successor (including the liquidator
replacing such director and its successor) of Guanglian Shuke or of the direct or indirect
shareholder of Guanglian Shuke as designated by Guanglian Shuke (excluding the
Registered Shareholders or connected person of the Registered Shareholders as
defined under the Listing Rules) as his/its agent and attorney to act on his/its behalf on
matters concerning Guanglian Saixun and to exercise all rights as a registered
shareholder of Guanglian Saixun in accordance with PRC laws and the articles of
association of Guanglian Saixun.

Loss Sharing

Under the relevant PRC laws and regulations, none of our Company and Guanglian
Shuke is legally required to share the losses of, or provide financial support to Guanglian
Saixun. Further, Guanglian Saixun is a limited liability company and shall be solely liable
for its own debts and losses with assets and properties owned by it. Nevertheless,
Guanglian Shuke intends to continuously provide to or assist Guanglian Saixun in
obtaining financial support when deemed necessary. Given that our Group conducts a
substantial portion of its business operations in the PRC through our Consolidated
Affiliated Entity, which holds the requisite PRC operational licenses and approvals, and
that its financial position and results of operations is consolidated into our Group’s
financial statements under the applicable accounting principles, our Company’s
business, financial position and results of operations would be adversely affected if our
Consolidated Affiliated Entity suffers losses.

However, as provided for (among other things) in the Exclusive Option Agreement,
without the prior written consent by Guanglian Shuke, (a) none of our Registered
Shareholders may transfer or in any other way dispose of any shares or option over
shares, or permit the guarantee or security or third party rights to be created of his equity
interests in Guanglian Saixun, (b) Guanglian Saixun shall not increase or reduce its
registered capital, and the Registered Shareholders may not procure or agree to
Guanglian Saixun to perform a merger, or allow Guanglian Saixun to be acquired by a
third party or invest in any third party, (c) the Registered Shareholders shall not dispose
or procure Guanglian Saixun’s management to dispose of any material assets of
Guanglian Saixun (other than in its ordinary course of business), (d) the Registered
Shareholders shall not procure Guanglian Saixun to declare or actually distribute any
distributable reserves, bonus, shareholders’ distributions or dividends, and (e) the
Registered Shareholders shall procure that Guanglian Saixun does not provide or draw
on any loans, or provide guarantee or enter into any act of guarantee, or incur any
material obligations other than in its ordinary course of business. Therefore, due to the
restrictive provisions, the potential adverse effect on Guanglian Shuke and our
Company in the event of any loss suffered from the Consolidated Affiliated Entity can be
limited to a certain extent.
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Liquidation

Pursuant to the Exclusive Option Agreement, in the event of a mandatory
liguidation required by the PRC laws, the Registered Shareholders have irrevocably
undertaken that, in compliance with the PRC laws, Guanglian Saixun shall transfer all
remaining assets to Guanglian Shuke or its assignee, at the lowest price as permitted by
the PRC laws, and shall return to Guanglian Shuke or assignee any income (if any)
arising from such transaction to the extent permitted by then applicable its PRC laws in
force.

Confirmations from the Registered Shareholders

Each of the Registered Shareholders had undertaken to Guanglian Shuke that, in
the event of death, divorce, bankruptcy, liquidation or other circumstance regarding the
Registered Shareholders which may affect the exercise of his/its equity interest in
Guanglian Saixun, the Registered Shareholders shall make all appropriate
arrangements and execute all necessary documents to ensure that their respective
spouse, successor, guardian, creditor or any other person/entity who may as a result of
the above events obtain the equity interests in Guanglian Saixun shall not prejudice or
hinder the enforcement of the Contractual Arrangements.

Insurance

Our Company does not maintain an insurance policy to cover the risks relating to
the Contractual Arrangements.

LEGALITY OF THE CONTRACTUAL ARRANGEMENTS
Our PRC Legal Adviser is of the opinion that:

(1) Guanglian Shuke and Guanglian Saixun are duly established and validly
existing entities in the PRC, and each agreement under the Contractual
Arrangements had been executed properly by the relevant parties;

(2) parties to each of the agreements are entitled to execute the agreements and
perform their respective obligations thereunder, except for the provisions
regarding dispute resolution;

(3) each of the agreements is binding on the parties thereto and none of them
would be deemed as “concealment of illegal intentions with a lawful form” and
void under PRC laws, including the following circumstances: (i) a civil juristic
act performed by a person having no capacity for civil conducts; (ii) a civil
juristic act performed by the actor and the counterparty based on false
expression of intention; (iii) a civil juristic act violates the mandatory provisions
of laws and administrative regulations; (iv) a civil juristic act violates of public
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(4)

order and morals; or (v) a civil juristic act with malicious collusion to damage
the interest of a third party, etc.; and none of the Contractual Arrangements
violates any provisions of the articles of association of Guanglian Saixun;

with respect to the Contractual Arrangements, as of the Latest Practicable
Date, all the approvals, permits or consents from the PRC Government
authorities necessary for the execution and performance of the agreements
under the Contractual Arrangements have been obtained, except:

(a) the disposal of pledged equity interest pursuant to the Equity Pledge
Agreements shall be subject to the approval and/or registration with the
relevant government authorities;

(b) the transfer and license of intellectual property pursuant to the Exclusive
Business Cooperation Agreement shall be subject to approval and/or
registration with the relevant government authorities;

(c) the exercise of the purchase right in future pursuant to the Exclusive
Option Agreement shall be subject to approval and/or registration with the
relevant government authorities;

(d) the arbitration awards/interim remedies provided under the dispute
resolution provision of the Contractual Arrangements shall be recognised
by PRC courts before compulsory enforcement; and

each of the agreements under the Contractual Arrangements is valid, legal and
binding under PRC laws, except in relation to the dispute resolution clause
under these agreements. These agreements provide that any dispute shall be
submitted to the ShenZhen Arbitration Commission for arbitration, in
accordance with the then effective arbitration rules. The arbitration shall be
conducted in Shenzhen. They also provide that the arbitrator may award
interim remedies over the shares or assets of Guanglian Saixun or injunctive
relief (e.g., for the conduct of business or to compel the transfer of assets) or
order the winding up of Guanglian Saixun; and the courts of Hong Kong, the
Cayman Islands and the PRC also have jurisdiction for the grant and/or
enforcement of the arbitral award and the interim remedies. However, our PRC
Legal Adviser has advised that the tribunal normally would not grant such
injunctive relief or order the winding up of Guanglian Saixun pursuant to
current PRC laws. In addition, interim remedies or enforcement orders granted
by overseas courts such as those of Hong Kong and the Cayman Islands may
not be recognisable or enforceable under the current PRC laws.
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ACCOUNTING ASPECTS OF THE CONTRACTUAL ARRANGEMENTS
Consolidation of financial results of our Consolidated Affiliated Entity

Under the Exclusive Business Cooperation Agreement, in consideration of the
services provided by Guanglian Shuke, Guanglian Saixun shall engage Guanglian
Shuke as its exclusive provider of technical support, consultation, licensing and other
services requested by Guanglian Saixun from time to time to the extent permitted by
PRC laws, and Guanglian Saixun shall pay annual service fees to Guanglian Shuke. The
service fees (subject to Guanglian Shuke’s adjustment) are equal to the entirety of the
net profits of Guanglian Saixun (after deducting all relevant costs, taxes and expenses).
Guanglian Shuke may adjust the service fees at its full discretion and allow Guanglian
Saixun to retain sufficient working capital to carry out any growth plans. Guanglian
Shuke also has the right to periodically receive the accounts of Guanglian Saixun.
Accordingly, Guanglian Shuke has the ability, at its sole discretion, to extract
substantially all of the economic benefits from the Consolidated Affiliated Entity.

Additionally, under the Exclusive Option Agreement, the written consent of
Guanglian Shuke must be obtained before any distribution of dividends is made. As such
(and under the Shareholders’ Rights Proxy Agreement), Guanglian Shuke has absolute
contractual control over the distribution of dividends or any other amounts to the equity
holders of Guanglian Saixun. In the event that our Registered Shareholders receive any
profit distribution or dividend from Guanglian Saixun, our Registered Shareholders must
immediately pay or transfer such amount (subject to the relevant tax payment being
made under the relevant laws and regulations) to Guanglian Shuke.

As a result of these Contractual Arrangements, our Company has obtained control
of the Consolidated Affiliated Entity through Guanglian Shuke and, at our Company’s
sole discretion, can receive substantially all the economic interest returns generated by
our Consolidated Affiliated Entity. Accordingly, our Consolidated Affiliated Entity’s
results of operations, assets and liabilities, and cash flows are consolidated into our
Company'’s financial statements.

For the reasons above, our Directors consider that our Company can consolidate
the financial results of the Consolidated Affiliated Entity into our Group’s financial
information as if it were our Company’s subsidiary held through equity. The basis of
combining the results of the Consolidated Affiliated Entity is disclosed in Note 2 of the
Accountant’s Report in Appendix | to this document.
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DEVELOPMENT IN THE PRC LEGISLATION ON FOREIGN INVESTMENT
Background of the Foreign Investment Law and the Implementing Rules

On 15 March 2019, the National People’s Congress approved the PRC Foreign
Investment Law, and on 26 December 2019, the State Council promulgated the
Implementing Rules to further clarify and elaborate the relevant provisions of the Foreign
Investment Law. The Foreign Investment Law and the Implementing Rules both took
effect on 1 January 2020 and replaced three major previous laws on foreign investments
in China, namely, the PRC Sino-foreign Equity Joint Venture Law, the Sino-foreign
Cooperative Joint Venture Law and the Wholly Foreign-owned Enterprise Law, together
with their respective implementing rules. The Foreign Investment Law stipulates several
forms of the foreign investment, but does not explicitly stipulate whether the foreign
investments via contractual arrangements would be considered as a form of foreign
investments. As advised by our PRC Legal Adviser, the Foreign Investment Law, as itis
interpreted and implemented as of the date of this document, does not have a material
adverse impact on our Contractual Arrangements, including their legality and validity.

However, our PRC Legal Adviser also advised that as there may be changes in the
interpretation and application of the PRC laws, rules and regulations, there can be no
assurance that the relevant PRC government would ultimately take a view that is
consistent with the above opinion of our PRC Legal Adviser.

Impact and Potential Consequences of the Foreign Investment Law on the
Contractual Arrangements

Conducting operations through contractual arrangements has been adopted by
many PRC-based companies, and has been adopted by our Company in the form of the
Contractual Arrangements, to establish control of our Consolidated Affiliated Entity by
Guanglian Shuke, through which we operate our business in the PRC.

Although the Foreign Investment Law and the Implementing Rules do not explicitly
provide whether the investments via contractual arrangements should be considered as
a method of foreign investment, the Foreign Investment Law stipulates that foreign
investment includes “foreign investors investing in China through any other methods
under laws, administrative regulations or provisions prescribed by the State Council”.
There are possibilities that future laws, administrative regulations or provisions
prescribed by the State Council may regard contractual arrangements as a form of
foreign investment, at which time it will be uncertain whether the Contractual
Arrangements will be deemed to be in violation of the foreign investment access
requirements and how the above-mentioned Contractual Arrangements will be handled.
Therefore, there is no guarantee that the Contractual Arrangements and the business of
our Consolidated Affiliated Entity will not be materially and adversely affected in the
future due to developments and changes in PRC laws and regulations. See “Risk
Factors—Risks relating to our Corporate Structure and Contractual
Arrangements—Substantial uncertainties exist with respect to the interpretation and
implementation of the newly adopted PRC Foreign Investment Law and its Implementing
Rules and how they may impact the viability of our current corporate structure, corporate
governance and business operations”.
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COMPLIANCE WITH THE CONTRACTUAL ARRANGEMENTS

We have adopted the following measures to ensure the effective operation of our
Group with the implementation of the Contractual Arrangements and our compliance
with the Contractual Arrangements:

(1) major issues arising from the implementation and compliance with the
Contractual Arrangements or any regulatory enquiries from government
authorities will be submitted to our Board, if necessary, for review and
discussion on an occurrence basis;

(2) our Board will review the overall performance of and compliance with the
Contractual Arrangements at least once a year;

(3) our Company will disclose the overall performance and compliance with the
Contractual Arrangements in our annual reports to update our Shareholders;

(4) our Company will provide periodic updates in our annual reports regarding our
status of compliance with the Foreign Investment Law and the Implementing
Rules, together with any applicable regulatory development to them; and

(5) our Company will engage external legal adviser or other professional advisers,
if necessary, to assist our Board to review the implementation of the
Contractual Arrangements, review the legal compliance of Guanglian Shuke
and the Consolidated Affiliated Entity to deal with specific issues or matters
arising from the Contractual Arrangements.

In addition, notwithstanding that Mr. Zhao, our executive Director, our chief
executive officer and our general manager, is also one of the Registered Shareholders,
and Xinjiang Rongying and Zhenghe Futong, both being our Registered Shareholders,
also have some of their interests directly or indirectly held by Mr. Zhu Lei and/or Mr.
Jiang, both being our executive Directors, we believe that our Directors are able to
perform their roles in our Group independently, and our Group is capable of managing its
business independently after the [REDACTED] because:

(a) the decision making mechanism of our Board as set out in our Articles of
Association includes provisions to avoid conflicts of interest by providing,
among other things, that in the event of a conflict of interest that is material, a
Director shall declare the nature of his or her interest at the earliest meeting of
our Board at which it is practicable for him or her to do so, and if he or she is
to be regarded as having a material interest in any contract or arrangement,
such Director shall abstain from voting and not be counted towards the
quorum;
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(b) each of our Directors is aware of his or her fiduciary duties as a Director which
requires, among other things, that he or she acts for the benefits and in the
best interests of our Group; and

(c) we have appointed three independent non-executive Directors, to provide a

balance of executive and non-executive Directors representing interested and
independent views to promote the interests of our Shareholders as a whole.
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OVERVIEW

About us

We are a major connected services provider for players within the automotive
aftermarket industry in China, with a focus on (i) sales of in-vehicle hardware products;
and (ii) provision of SaaS marketing and management services, covering SaaS
subscription services and SaaS value-added services, to the industry participants along
the industry value chain. According to the CIC Report, we ranked first as a SaaS
marketing and management service provider for the automotive aftermarket industry in
China with a market share of 5.6% in terms of revenue in 2022, and we ranked second
as a connected service provider for the automotive aftermarket industry in China with a
market share of 3.8% in terms of revenue in 2022.

Founded and headquartered in Shenzhen since 2012, we are dedicated to
empowering our customers in the automotive aftermarket industry to better connect with
their customers through our sales of in-vehicle hardware products and SaaS marketing
and management services, and thus to achieve digital transformation. With decade-long
operational experience, and coupled with our industry insight and an ability to harness
the power of technology we have developed industry-specific products and services for
industry participants along the automotive aftermarket industry value-chain such as 4S
stores to improve their marketing and operational efficiencies.

Our opportunities as a connected services provider

As a well-established and major connected services provider that provides both
in-vehicle hardware products and SaaS marketing and management services, we
believe that we are well-positioned to capture the massive market opportunity in China’s
automotive aftermarket industry. According to the CIC Report, connected services refer
to connecting vehicles with the Internet and providing comprehensive hardware
products, software services, and value-added services for customers such as 4S stores
and automotive financing and leasing companies in the automotive aftermarket industry.
Connected services for the automotive aftermarket industry mainly include sales of
in-vehicle hardware products and SaaS marketing and management services. The
automotive aftermarket industry encompasses a broad range of products and services,
and refers to the collection of all vehicle-related services performed after a brand new
car is sold. With the rapid development of China’s automotive industry towards
becoming more Internet-connected and with increasing levels of electrification, and
against the backdrop of the increasing prevalence of connected service scenarios, there
are ample and continuously emerging commercialisation opportunities for novel
application scenarios that connected service providers can provide, which will bring
strong business opportunities to customers in the automotive aftermarket industry.
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According to the CIC Report, the total revenue of connected services for the
automotive aftermarket industry in China increased from RMB6.6 billion in 2018 to
RMB10.9 billion in 2022 at a CAGR of 13.1%, and is expected to increase to RMB28.3
billion by 2027, with a CAGR of 21.1% from 2022 to 2027. The total revenue of sales of
in-vehicle hardware products and SaaS marketing and management services for the
automotive aftermarket in China reached RMB6.6 billion and RMB4.3 billion respectively
in 2022; and the market sizes for these types of services are expected to increase to
RMB7.4 billion and RMB20.9 billion at a CAGR of 2.5% and 37.1% from 2022 to 2027,
respectively, according to the CIC Report. In view of this development, we believe our
sales of in-vehicle hardware products and provision of SaaS marketing and
management services give us competitive advantages to benefit from the ample and
continuously emerging opportunities in the automotive aftermarket industry.

We have a diverse customer base and we have established stable business
relationships with them. Our sales of in-vehicle hardware products and provision of SaaS
marketing and management services mainly target 4S stores that provide full vehicle
life-cycle services for car users. According to the CIC Report, among the different
automotive aftermarket participants, 4S stores have a market share of over 50% of the
sales and services channels in terms of transaction volume and they dominate the sales
and services channel for automotive, accounting for nearly 90% of the total new car
sales volume. Furthermore, the number of 4S stores in China reached around 31,200 in
2022 and the number is expected to reach approximately 32,900 by 2027. In 2022, we
served over 2,800 4S stores with our SaaS marketing and management services and
that number increased to over 3,600 4S stores for the year ended 31 December 2023.
Therefore, we believe that there are vast business opportunities for growth in this
market.

Our offerings

During the Track Record Period, we provided (i) in-vehicle hardware products and
(ii) SaaS marketing and management services, covering SaaS subscription services and
SaaS value-added services, to help our customers to achieve digital transformation. Our
industry-specific products and services are mainly designed for 4S store customers to
cater for their corporate needs, in particular, allowing them to achieve customer
acquisition and to enhance the connection between their car user customers through the
process of customer reach, leads generation and sales conversion. In 2023, we helped
our 4S store and automotive financing and leasing company customers to reach out to
their car user customers for over eight times on average.

. Sales of in-vehicle hardware products: We provide in-vehicle hardware
products, which are the in-vehicle hardware connected to the back-end
platform-based infrastructure, which utilises an access platform we developed
for receiving, storing and processing data generated by in-vehicle hardware, to
48 stores and channel partners, and core boards to in-vehicle device OBMs
customers. Our in-vehicle hardware products support connectivity and
functions like navigation assistance, collision detection and online
entertainment, through which, empower our 4S store customers to better
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connect with their car user customers and provide integrated solutions based
on the hardware, software and services. Our key products include in-vehicle
infotainment systems, in-vehicle safety systems and core boards, which has
have our proprietary software embedded.

. SaaS marketing and management services: We provide SaaS subscription
services, including Dijia Smart Store SaaS (W45 ")k SaaS) system and
services (“Dijia SaaS”) targeting 4S store customers and channel partners,
and HuGe e-Shield Smart Management Saa$S (/£ #fe/& & ZH# %' SaaS) system
and services (“‘HuGe e-Shield SaaS”) targeting automotive financing and
leasing companies. Our Dijia SaaS facilitate our 4S store customers to better
manage their car user customers through functions like direct customer reach,
automated data labelling and user management and precise marketing. These
functions of our Dijia SaaS empower our 4S store customers to simplify and
automate their work flow and help them to achieve customer acquisition and
enhance their sales performance. Our SaaS subscription service under Dijia
SaaS provides tools for our customers to gain insights into the needs of car
users, reach out to car users and improve our customers’ digital marketing
capabilities. In addition, through our Dijia SaaS we are able to proactively
reach out to car users, who are customers of our 4S store customers, and
provide them with our SaaS value-added services, mainly consisting of
customised auto decoration products and services for car user customers, and
allow us to provide online and offline integrated marketing services to our 4S
store customers. Our other products and services, HuGe e-Shield SaaS allows
our automotive financing and leasing company customers to improve their risk
management abilities during the process of monitoring of vehicles that are
under finance and vehicle management after provision of financing, thus
helping them to monitor the condition of the vehicles under finance, improve
the vehicle recovery rate (which is a measure of the likelihood of automotive
financing and leasing company being able to recover the vehicle under finance
or the leasing, and expressed as the number of successfully recovered
vehicles divided by the number of vehicles at risk and multiplied by 100%) and
mitigate economic losses.

The categories of automotive hardware available in the automotive aftermarket
industry are diverse, and we possesses several advantages and distinctive
characteristics in comparison to other players in the automobile aftermarket: (i) we
primarily offer customised digitalised hardware products that align with the trend of
connected services in China, rather than offering traditional auto parts such as tyres and
brake pads; so our Directors are of the view that there will be more growth opportunities
for the Group’s hardware products in the future; (ii) we mainly focus on automotive
aftermarket customers (4S stores) and have accumulated a significant client base within
the automotive aftermarket industry, whereas other auto parts providers have a
significant portion of business that involves offering generic products to OEMs, hence
their relationships with automotive aftermarket customers (4S stores) are weaker; and
(iii) we have differentiated competitive strengths in special verticals, such as SaaS
marketing and management services. This could improve our diversity of services and
products, hence gain synergistic effect to improve our selling ability.
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Our SaaS marketing and management services were the results of an organic
progression from our sales of in-vehicle hardware products business that we have been
doing since our establishment. It was through the development and sales of the
in-vehicle hardware products that our Group has established close contact with 4S
stores and gained an appreciation of the sales scenarios and operational processes of
4S stores. To address those needs, our Group hired talents who are experienced in
system development and in the Saa$S industry to head up our development efforts, and
through iterations of our SaaS service offerings, we aim to progressively address the
different marketing and management needs of our customers. It was based on the
in-depth research on SaaS products in the automotive aftermarket industry and also
through receiving feedback from our customers our Group had found the way forward
through analysing and differentiating the functionalities desired by customers looking for
SaaS marketing and management services, and gradually developed the functionalities
of the Dijia Saa$S through historical iterations such as the Smart Store SaaS system (%}
ZM)5SaaS A& #).

In 2021, private domain marketing based on WeCom, which allows merchants or
enterprises to reach the desired group of users that they have established connections
with through social media at a low cost, became gradually prevalent in the market, while
4S stores also paid more and more attentions to marketing, especially the development
of marketing for after-sales. Our Dijia SaaS, a digital marketing empowerment for 4S
stores, was developed. Dijia SaaS takes customer-oriented marketing operation as the
core, realising continuous and targeted marketing for car user customers in multiple
categories throughout the full vehicle life-cycle.

We take pride in our business model which encompasses both hardware and
software elements of automotive connected products and services, with our in-vehicle
hardware products creating value-add to car buyers while at the same time creating a
channel through which our 4S store and automotive financing and leasing customers can
reach out and digitally market to and/or manage their car user customers. The
application of our automotive connected products and services, in particular, our
in-vehicle hardware products can also strengthen the interaction between 4S stores and
car user customers, including but not limited to interactions on matters of repairs and
maintenance and providing assistance where needed. Our leads services under Dijia
SaaS would require interaction with our in-vehicle safety hardware for their location
retrieval functionalities. For each year of the Track Record Period, our revenue
generated from the leads services were RMB105.7 million, RMB88.0 million and
RMB73.6 million, respectively. Applying our in-vehicle hardware products including our
Internet-enabled in-vehicle hardware is also an enabler for our SaaS and SaaS value-
added services delivery, which can better meet the full vehicle life-cycle needs of car
users and the marketing needs of our 4S store customers, which then leads to higher
engagement between our 4S store customers and car users. Car users can also benefit
from our offering of SaaS value-added services, including car usage experience
enhancements such as auto decoration, which would enhance the enjoyment value of
their car ownership. With our SaaS value-added services, we also help our 4S store
customers provide services that meet the needs of car users throughout the full vehicle
life-cycle.
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Our business model allows us to capture the business opportunities in the whole
value chain of the automotive aftermarket and thereby distinguishes us from our
competitors. Eyeing on the market potential in the automotive aftermarket industry in
China with the relatively low penetration rate of Internet-connected hardware in vehicles
sold at the time, we started our business in 2012 providing in-vehicle hardware products
to 4S store customers. Leveraging our industry insight and established customer
relationships and with the focus on 4S store customers, we launched SaaS marketing
and management services in 2018 and we commenced our SaaS value-added services
in March 2021. Over the years, our diversified products and services are designed to
cater for the various business scenarios and applications for our customers, in particular
of 4S store customers, which has laid the foundations to our business growth while
nurturing and attracting a stable customer base. Our Directors consider our business
lines create synergy effect and is crucial to our business growth. Our sales of in-vehicle
hardware products and the provision of SaaS marketing and management services
(including both SaaS subscription services and SaaS value-added services) cover the
sales cycle of 4S store customers’ reaching out to car users, enabling them to achieve
active operation, lead generation and transaction conversion, and in the process helping
them expand the scope of their businesses and increase their revenue. We believe that
through the virtuous interaction between our sales of in-vehicle hardware products and
provision of SaaS marketing and management services businesses, we have been
successful in cross-selling our different products and services to our target customers.
During the Track Record Period, our revenue contributed by cross-segment customers
amounted for RMB209.5 million, RMB228.3 million and RMB281.9 million, respectively.

The following diagram illustrates the upstream and downstream industry chain we
are in, our key products and services and the key industry players who benefit from our
products and services. Our products and services empower a variety of commercial
application areas in various automotive connected services scenarios:

Our Group

Downstream
Customers

Upstream
Industry Chain

+ OEM suppliers
*  Mobile communication
operators

« 4S stores
+ Channel partners
« Automotive financing and

* In-vehicle infotainment + SaaS subscription services
systems and in-vehicle — Dijia SaaS
safety systems — HuGe e-Shield SaaS

«+ Core boards + SaaS value-added services

leasing companies
* In-vehicle device OBM
« Carusers

+ Cloud service providers
+ Warehouse management and
installation service providers

Empowering a variety of commercial application areas Q
H in the automotive connected scenarios
Core Board Digitalisation +
tﬁl Insurance
In-Vehicle Hardware E Digitalisation +
. T Auto Decoration
Digitalisation + Digitalisation +
Marketing Vehicle
Management

Satisfying the needs of car users in the full vehicle life-cycle under the connected travel scenarios

“% Carusers
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As a major connected services provider providing in-vehicle hardware products and
SaaS marketing and management services to the automotive aftermarket industry
players, we have leveraged and integrated the resources of the upstream industry chain
including in-vehicle hardware manufacturers, mobile data traffic providers and cloud
computing services providers to develop SaaS services for automotive aftermarket
industry players such as 4S stores, automotive financing and leasing companies and
in-vehicle device OBM, and through our products and services allowing them to improve
their marketing and operational efficiency as well as their revenues and profitability. As
a provider of connected services, our suppliers and customers include:

. Upstream Suppliers: Our suppliers include OEM suppliers, mobile network
operators, cloud service providers, warehouse management and installation
service providers. We bring together the different resources and capabilities of
our upstream suppliers, and through combining and integrating their
production and processing, mobile network data, cloud computing services,
logistics and installation service offerings, we develop and build our own
products and services. With the support of the upstream industry chain, we can
focus on the development of our own core technologies and iterate our
products and services to achieve rapid response and delivery to customer
needs.

. Downstream customers: Our customers include 4S stores, channel partners,
automobile financing and leasing companies, in-vehicle device OBM and car
users. The connected services we build for our downstream customers help
our 4S store customers enhance their digital marketing capabilities to improve
their revenue and profitability, automotive financing and leasing company
customers enhance their vehicle asset management capabilities, and in-
vehicle device OBM enhance their product development capabilities,
respectively. For our 4S store customers, by embedding our in-vehicle
hardware products in vehicles, 4S stores can upgrade the intelligence and
Internet connectivity of non-connected traditional vehicles that they sell while
car users can enjoy in-vehicle hardware-related services, enhancing the
appeal of vehicles that our 4S store customers sell to car buyers while at the
same time creating a “win-win” situation for both our 4S store customers and
car buyers alike.

Our capabilities and recognitions

We believe our research and development capabilities give us a competitive
advantage in maintaining our leading market position in the SaaS marketing and
management services space and connected services industry and capturing new market
opportunities. As at the Latest Practicable Date, our research and development team
consisted of 75 members, who have extensive experience in the areas of SaaS services
and data analysis of 4S stores. As at the Latest Practicable Date, we owned 28 patents
and over 40 software copyrights, and these self-developed IP rights enable us to provide
a full-range of functions, which can be customised and tailored for different application
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scenarios and individual business needs within the automotive aftermarket industry, for
example vehicle-connected technology leveraging on our in-vehicle hardware for
accurate detection of vehicle collisions, vehicle-connected technology and
computational algorithms for risk control and alert on abnormal vehicle movement
trajectory, management technology for in-vehicle smart terminals and in-vehicle
hardware data traffic cards, image analysis algorithms used to support collision site
identification, voice assistant to support efficient user communication, and we have also
developed a large volume of relevant software for Dijia SaaS and HuGe e-Shield SaaS.

The research and development results accumulated over the years are the core
essentials for our continuous growth. We have obtained certifications from various
systems, including passing the ISO9001 (quality management certification), 1ISO20000
(information technology management system certification), ISO27001 (information
security system certification), CMMI3 (software capability maturity level three) and
Information System Security Classified Protection Level 3, and we have also been
recognised as National High and New Technology Enterprise (B % &## i 4 2) since
2021. In 2023, we were recognised as a specialised, sophisticated, distinctive and
innovative small-to-medium enterprise (ZH& 4T H1/MEZE) by the Shenzhen Small and
Medium Enterprise Service Bureau (ZJIITH H/MEZERE 5).

As a testament of our well-recognised capabilities in the industry and our success
in developing and launching products and services that address the needs of our
customers, we have been granted the “Golden Finger” Award for Internet of Vehicles
Solutions in 2021 (20214 B AWM T % [4FH8] 3%) presented by the organising
committee of the China (Greater Bay Area) International Internet of Vehicles Conference
(R B (K 8 [ ) B PR EL B 4 K Er AL %2 ), the “Internet+” Performance Pioneer Award for the
China Automobile Dealing Industry ({PEIVSE AT [ LB+ ] EEBEHLE) in 2017
presented by CADA. In addition, our Dijia SaaS was awarded the “19th Shenzhen
Enterprise Innovation Record” (55 1 JLEEIIMEZERIHRCEL) by Shenzhen Enterprises
Innovation Record Approval Committee (3T 2ERI Rt 8k 75 £ % B &) and Shenzhen
Enterprises Innovation Record Organisation Committee (%I A1 ¥Rt BkAL 4% 2 B €) for
pioneering innovation among industry peers in China. We have also become a member
of the Shenzhen Association for Artificial Intelligence (VEIITT A T AEE € FE R BAV) in
2022.

OUR STRENGTHS

A major connected services provider for players within the automotive aftermarket
in China

We are a major connected services provider for players within the automotive
aftermarket in China. According to the CIC Report, we ranked second in the connected
services providers who provide services to automotive aftermarket industry in China,
and ranked first as a SaaS marketing and management service provider provided to the
automotive aftermarket industry in China, both in terms of revenue in 2022.
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We are dedicated to driving the digital transformation of the automotive aftermarket.
With over ten years of continuous development in the automotive aftermarket industry,
we have accumulated solid industry experience in in-vehicle hardware, algorithm
models, SaaS systems and other related fields. In particular, our Directors consider that
our business model, which encompasses both sales of in-vehicle hardware products and
SaaS marketing and management services, allows us to capture business opportunities
in the whole value chain of the automotive aftermarket and thereby distinguishes us from
other competitors. We believe that we have a mutually complementary relationship with
our 4S8 store customers, so we have great potential to continuously increase our market
share in the automotive aftermarket.

Based on our well-established market position in the automotive aftermarket
connected services market, our customers have formed strong user stickiness to our
services. For example, during the Track Record Period, the retention rates of active 4S
stores using our Dijia SaaS were over 95%. With our long-term industry experience
accumulation and high user stickiness, we believe that we have established a
competitive advantage and are well-positioned to grasp the growth potential of the
market.

Industry specific and diversified products and services

We provide industry specific and diversified products and services covering (i)
in-vehicle hardware products; and (ii) SaaS marketing and management services that
empower our customers in the automotive aftermarket in China. We believe our
comprehensive products and services facilitate our customers to streamline and
digitalise their various business functions.

Our in-vehicle hardware products are designed to cover a range of different
business and application scenarios. We provide in-vehicle hardware products, which are
the in-vehicle devices connected to the back-end platform-based infrastructure to 4S
store and channel partners, and core boards to in-vehicle device OBM customers. Our
in-vehicle hardware products support functions like navigation assistance, collision
detection and online entertainment, through which our products would empower our
customers to provide integrated solutions based on the hardware, software and services
and thereby better connect with their customers. Our key products include in-vehicle
infotainment systems, in-vehicle safety systems and core boards.

We provide in-vehicle hardware products to 4S store and in-vehicle device OBM
customers. We believe that our industry-specific products and services can cater for
their corporate needs, in particular, allowing them to achieve customer acquisition and to
enhance the connection between them and their customers. Our Directors believe that
our in-vehicle hardware products is effective to attract and nurture our customers and
have laid a solid foundation for the subsequent development of SaaS marketing and
management services.

- 223 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

BUSINESS

Our SaaS marketing and management services allow our customers to achieve
cost reduction and efficiency enhancement in their businesses. Through our Dijia SaaS,
we provide functions such as direct customer reach, automated data labelling and user
management and precise marketing push. These functions of our SaaS marketing and
management services empower our 4S store customers to simplify and automate their
work flow and help them to achieve customer acquisition and enhance their sales
performance. For instances, we respond to the needs of car users in a timely manner
(such as providing timely roadside assistance to car users) in the travel scenario of the
connected services, through which we help to quickly link up our 4S store customers with
car users. In addition, our member benefits management system enhances the reaching
out to activities of users of the stores’ private domain. Our Dijia SaaS enables our 4S
store customers to provide their car user customers with automotive aftermarket
services that meet car users’ needs efficiently. Through SaaS marketing and
management services, our Dijia SaaS enables 4S store customers to reduce cost,
enhance efficiency, realise precise and targeted marketing, and achieve transaction
conversion, enhancement and transformation. During each year of the Track Record
Period, the number of active 4S store customers using our Dijia SaaS were 1,856, 2,409
and 2,612, respectively.

Our SaaS value-added services enable our 4S store customers streamline private
domain functions and efficiency by improving traffic redirection and monetisation.
Leveraging on our industry experiences and data analytical capabilities, we embed tools
in our in-vehicle hardware products and SaaS marketing and management services. Our
SaaS marketing and management services further assist our 4S store customers to
digitalise their business functions by allowing the integration of online and offline
marketing capabilities and services, and thereby developing other value-added
businesses, such as providing auto decoration products and services, and finally
resulting in business expansion and increasing the value of transactions of value-added
products and services. In 2022, we provided 667 4S stores with our SaaS value-added
services and that number increased to 1,429 4S stores in 2023.

Research and development capability and industry insight supporting our growth

We believe our research and development capability is crucial to our continued
success and abilities to maintain our leading market position in the SaaS marketing and
management services space and vehicle-connected services industry and capture new
market opportunities. We have been continuously offering new products and services
through research and development. As at the Latest Practicable Date, we have a
research and development team consisting of 75 members, accounting for
approximately 35% of the total number of employees. Our research and development
team keeps track of relevant technological advancement in respect of connectivity and
the automotive aftermarket industry in China to keep abreast of industry knowledge
development. With our well-proven research capabilities and industry vision supporting
our growth, we have developed a set of customised technologies for digital operation
services around connected scenarios.
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During the Track Record Period, our research and development expenses were
RMB16.8 million, RMB17.0 million and RMB18.1 million, respectively. Benefitting from
continuous research and development investment and experienced research and
development team, we have achieved outstanding results in research and development.
Our continuous efforts on research and development in the industry have been awarded
with multiple accreditations and recognition from various organisations and entities. For
example, we have successively passed [S0O9001, 1SO20000, CMMI3, Grade IlI
protection of information system security and other system certifications, and has been
recognised as a national high-tech enterprise since 2021.

As at the Latest Practicable Date, we obtained 28 granted patents in total, including
24 invention patents, as well as over 40 software copyrights, covering a number of
connected scenarios, mainly including vehicle-connected technology for realising
accurate detection of vehicle collisions, vehicle-connected technology for risk control
and alert on abnormal vehicle movement trajectory, management technology for in-
vehicle smart terminals and in-vehicle hardware data traffic cards, image analysis
algorithms used to realise collision site identification, voice assistant to realise efficient
user communication and a large volume of relevant software for Dijia SaaS and HuGe
e-Shield SaaS.

Our continuous investment in the fields of big data and algorithmic modeling,
combined with years of industry experience in the connected field in the automotive
aftermarket, allowed us to build an industry-leading insight. With such ability, on the one
hand, we constructed a number of commercialisation models for automotive connected
travel scenarios in a targeted manner and enabled participants in the automotive
aftermarket industry to reduce costs and increase revenue. On the other hand, we have
gained a keen insight into the pain points and development trends of the automotive
aftermarket industry, so as to constantly improve our service capability and continuously
expand our service coverage.

Diverse customer base and stable relationships with customers

We have a diverse customer base and a stable relationship with our customers. Our
customers are mainly 4S stores in the automotive aftermarket industry. We also provide
digitalisation products and services to in-vehicle device OBMs and automotive financing
and leasing companies. We consider that having such a diverse customer base allows
us to have a stable and steady line of business and also diversified revenue sources.

In 2022, we provided SaaS marketing and management services to over 2,800 4S
stores and that number increased to over 3,600 4S stores in 2023. In addition, we have
maintained a ten-year business relationship with Customer A, our largest customer
throughout the Track Record Period, which operated over 700 4S stores as at 31
December 2022, and our services covered most of their 4S stores in 2022. As at the
Latest Practicable Date, we have established business relationship with our five largest
customers for each year during the Track Record Period, with an average years of
relationships of around five years.
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We believe that the stable business relationship with our reputable customers
among the industry reflects our consistently high quality of services that are able to
address the different needs of our customers, as well as highlighting our well-
established position. The close cooperation with a large number of customers in the
automotive aftermarket industry deepens our understanding of the customers’
monetisation scenarios in the automotive aftermarket, in order to continuously improve
our service quality, as well as enhance customer experience and customer stickiness. At
the same time, as we continue to expand our business vertically and expand our scope
of services along the industry value-chain, the extensive and long-term customer base
has also provided us with a first-mover advantage in business development. As
establishing customer base and building up reputation take time and effort, we believe
our close and stable business relationships with our customers cannot be easily
replicated by our competitors.

Experienced management team with extensive experience

We have an experienced management team with extensive operational expertise
and an in-depth understanding of our industry. Leveraging their respective expertise, our
founders have jointly brought us from our inception to the current prosperity of our
business. In particular, Mr. Zhu Lei, our chairman and executive Director, has more than
30 years of experience in corporate and business management. Mr. Zhao Zhan, our
chief executive officer, general manager and executive Director, has engaged in the
automotive aftermarket industry for more than 15 years, and has accumulated extensive
experience and foresight on the application of big data of the digital services in the
industry. Mr. Wu Shan, our deputy general manager, has involved in the information
technology industry for more than 30 years and has accumulated extensive experience
in big data and digitisation services for the automotive aftermarket industry. Mr. Zhang
Yong, our chief financial officer, has worked in various accounting firms and listed
companies and has over 20 years of experience in corporate financial management. Mr.
Shen Jian, our chief technical officer, has served as the technical director of several
Fortune 500 and unicorn enterprises, and has over 20 years of experience in
technologies such as connectivity, big data analysis, algorithmic modeling, and the field
of software system engineering. Please refer to the section headed “Directors and
Senior Management” in this document for biographical details of our Directors and senior
management.

We believe that the vision and ability of our management team to identify and
respond to market trend together with the extensive experience possessed by them have
provided us with a competitive edge to capture the potential market opportunities in our
industry and contributed to our growth.
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OUR STRATEGIES

We intend to maintain our market competitiveness and enrich the functionalities of
our products and services, and expand market position in China by implementing the
following strategies:

Continue to enhance our research and development capabilities to strengthen our
competitiveness

We will continue to enhance our research and development capabilities. We believe
that our research and development capabilities is crucial to our success and we seek to
cater for the growing demand in the industry by devoting more resources to develop
innovative features and upgrade the functionality of our existing SaaS marketing and
management services. With the development of connected services for the automotive
aftermarket industry in China, there is a growing demand of our sales of in-vehicle
hardware products and SaaS marketing and management services from the participants
along the automotive aftermarket industry value chain. According to the CIC Report, the
total revenue of connected services for the automotive aftermarket industry in China
increased from RMB6.6 billion in 2018 to RMB10.9 billion in 2022 at a CAGR of 13.1%,
and is expected to increase to RMB28.3 billion by 2027, with a CAGR of 21.1% from 2022
to 2027. The total revenue of sales of in-vehicle hardware products and SaaS marketing
and management services for the automotive aftermarket in China reached RMB6.6
billion and RMB4.3 billion respectively in 2022; and the market sizes for these types of
services are expected to increase to RMB7.4 billion and RMB20.9 billion at a CAGR of
2.5% and 37.1% from 2022 to 2027, respectively, according to the CIC Report.
Leveraging our well-established market position in the industry, and with our proven
track record, we believe we can enjoy sustainable growth over in this fast-growing
industry.

To capitalise on the growing industry demand, and based on our decade-long
operational experience, it is our strategy to remain competitive by strengthening our
research and development capabilities through the following initiatives.

Develop innovative features to our SaaS marketing and management services

We attach great importance on our services innovation. We plan to develop and
launch our self-developed technology infrastructure that could achieve integration with
reputable third party social media platforms. Through this new technology infrastructure
platform, we intend to develop and launch additional functions that could allow
centralised user management, evaluation of marketing activities and further leads
generation. In addition, through the successful integration of our self-developed
technology infrastructure with third party social media platforms, we believe this would at
the same time serves as our customer acquisition channels and allow us to reach out to
a huge pool of potential customers.
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Besides, we plan to horizontally expand the coverage of our SaaS marketing and
management services to cater for more diverse business scenarios within the
automotive aftermarket industry. For instances, we aim to develop SaaS marketing
services system specifically for new energy vehicle sales scenarios, as well as covering
car life benefits such as car wash, auto beauty and maintenance, second hand cars
trade-in businesses. Through continuously enriching the functions and coverage of our
products and services, we will reach out to different customer groups and derive more
sales to our SaaS value added services.

Continue to enhance our algorithmic modeling capabilities

We aim to continuously enhance our algorithmic modeling capabilities to enhance
our core competitiveness. Our Directors believe that the good algorithmic models in the
automotive market plays a crucial role to our future business development. As such, we
will further upgrade algorithmic models to expand and enhance the functions of our
products and services in different business scenarios. In particular, we aim to utilise
engines generated by contents based on large-scale models for content creation and
formulation of sales and marketing strategies. We intend to utilise third-party engines
generated by contents based on large-scale models and refine its function for targeted
automotive scenarios. For example, traditionally 4S stores identified car users’ needs
relying primarily on manual means such as telephone calls, WeChat messages and
in-store face-to-face communications, which are low in marketing efficiency and sales
conversion rates as 4S stores could not understand and address car users’ needs in a
timely manner, resulting in low lead generation and sales conversion rates, thus leading
to the loss of business opportunities. To address these weaknesses, we utilise the
Customer Data Platform (CDP) to automatically label the car users that are already in the
database of the 4S stores, and through this process automating customer labeling and
implementing marketing initiatives for different customer interaction scenarios and
generating tailor-made contents according to the labels of the car users, which help 4S
store customers improve their marketing efficiency and marketing capabilities and
improving their engagement with car users.

To keep up with the industry trend of connectivity in China’s passenger vehicle
industry, we intend to increase our resources to the application of large-scale models
and generative tools. With the increasing availability of data, specialised large-scale
models in the automotive industry are gradually maturing and being widely applied to
cover the entire lifecycle of ICVs. Large-scale models can conduct personalised
marketing and customer relationship management by precisely analysing potential
customers’ demands, and thereby improving sales efficiency. As such, we intend to train
on the generic large-scale model, fine-tune it to develop a specialised model that could
be easily and efficiently used by our automotive aftermarket store customers and would
be applied in the various scenarios such as customer relationship and experience
management and sales training in the 4S store, thereby increasing the business
efficiency of each in-store personnel.
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We plan to use self-developed algorithmic models to assess and analyse
customers’ purchase cycles, formulate new opportunities for targeted marketing
strategies, automated lead management, forecast demand and sales data. We also plan
to continuously improve our research and development of algorithmic models and
predictive analytics in after-sales leads-generation by optimising algorithms and models
that can improve the accuracy of collision accident recognition. Leveraging our research
and development capabilities, we aim to continue to connect with more industry
participants along the industry value chain and continue to enhance and expand our
products and services offerings to car user engagement. Based on the data collection of
car users throughout the full vehicle life-cycle, our Dijia SaaS assist our 4S store
customers to carry out user profiling, form marketing automation strategy, push different
marketing contents for different car user groups that are more precisely matched with the
actual needs of the car users, while at the same time reducing the level of manual input
from the staff of 4S stores and improving marketing efficiency, thus achieving the aim of
allowing our 4S store customers to improve car users’ achieving user-stickiness.

Leveraging on the (i) growing industry demand; (ii) considerable industry expertise
of the Group accumulated through our decade-long operational experience; and (iii) the
continuous focus on products, services and technology improvement, our Directors
believe that our Group is well-positioned to capture the rising demand for connected
service for the automotive aftermarket industry in China.

Broaden our customer base and expand the service scope of our products and
services

With the popularity of automotive intelligence and connectivity, the demand of car
users is changing towards SaaS services, which strengthens the connection between
car users and 4S stores and automobile manufacturers closer.

According to CIC report, there were around 31,200 4S stores in China in 2022, and
the number is expected to increase to around 32,900 in 2027 while they are still in their
early stage of digitalisation transformation. We believe that we are only providing
services to a small amount of 4S stores in the entire market, demonstrating that there is
a significant growth potential in this market.

We plan to expand the store coverage of our Dijia SaaS and allow more 4S stores
to use our SaaS marketing and management services, including 4S stores who are
currently in a dominant position in terms of transaction volume, and expand our business
coverage to a large number of automotive aftermarket stores which are widely
dispersed. Through years of long-term cooperation with various automotive aftermarket
customers represented by top 4S stores, we have accumulated solid digital service
capabilities and strong customer recognition among the industry. Leveraging on these
advantages, we plan to continue to expand our customer base for our products and
services, including, in particular, participating in industry exhibitions, industry
association, increasing investment in direct sales teams, and enhancing network of
channel partners.
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We plan to expand the our customer base and service scope of our products and
services to the entire value chain of the automotive industry to meet the growing demand
from car users, specifically including:

. 4S8 stores. Our Dijia SaaS has enabled function based subscriptions for our 4S
store customers support user activity and leads push, and support for various
business scenarios that are novel to the industry in relation to user
digitalisation. In terms of new types of SaaS value-added products and
services, we have realised SaaS value-added auto decoration products and
services and UBI renewal. We will support more scenarios including SaaS
value-added used car sales assistance, NEV purchase and trade-in and auto
financing mortgage, etc.;

. Insurance companies. Taking advantage of our accumulated connected
technology for years, we plan to provide insurance companies with products
and services for the full vehicle life-cycle needs of car users scenarios,
covering accurate pricing scenario for auto insurance, precise inspection
scenarios for insurance claims, NEV battery health care scenario and
valuation of digital recycling of NEV battery scenario; and

. Automobile manufacturers. Leveraging our accumulated know-how and
experience in serving 4S store customers, we plan to help automobile
manufacturers establish or optimise digital connectivity, digital marketing and
data service capabilities for connectivity with car users directly.

Expand the varieties of SaaS value-added products and services to satisfy the full
vehicle life-cycle service needs of car users

Leveraging on our long history in the automotive aftermarket industry, our Dijia
SaaS has accumulated a large number of 4S store customers in the automotive
aftermarket in China. We believe that with the increasing levels of automotive
intelligence, connectivity and digitalisation, car users will be looking for increased levels
of customisation and personalisation in the products and services that they look for.
Relying on our in-depth insight of the automotive aftermarket, we intend to innovate,
expand and enrich the varieties of products and services to meet the ever evolving needs
of car users, and in the process we aim to increase our cooperative involvement with our
customers.
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The full vehicle life-cycle usually consists of the new car sales period, sub-new car
run-in period of 0-12 months, car-use warm-up period of 12-36 months and loss and
attrition period of more than 36 months. The following table sets out the product selection
diagrams for car users’ needs in different periods of vehicle life-cycle:

More than 36
months loss
and attrition

0-12 months
sub-new car

12-36 months

New car sales car-use

period run-in period warm-up period period
Marketing + SaaS value- + SaaSvalue- -+ SaaS value- SaaS value-
products added auto added auto added auto added auto
decoration decoration decoration decoration
+ SaaS value- SaaS value-
added added
renewal of car renewal of car
insurance insurance
* Saa$S value- SaaS value-
added used added used
car sales car sales
assistance assistance
» SaaS value-
added NEV
purchase and
trade-in
» SaaS value-
added auto
financing
mortgage

We plan to expand the varieties of SaaS value-added products and services that we
offer to our existing 4S store customers. From our interactions with 4S stores who
subscribe to our Dijia SaaS, we find that there are many specific needs of car users
throughout the full vehicle life-cycle that remain unsatisfied under the traditional
operational model of 4S stores that focuses on auto parts and components. These
specific needs include new car users’ needs for light auto modifications and auto
accessories, car insurance renewal needs for car users who do not have active
connection with automotive aftermarket stores, and NEV purchase and trade-in needs of
car users.
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Through the integration of products and service resources in the upstream and
downstream of the automobile industry chain, we have realised the transactions of auto
decoration products and services by using our SaaS system. In 2022, we offered 667 4S
stores with SaaS value-added services, and the number of 4s stores customers further
increased to 1,429 in FY2023. We intend to promote the service to a larger number of 4S
store customers, and gradually introduce new services and product categories such as
used cars sales assistance and NEV purchase and trade-in. For example, in the second
half of 2023, we have been appointed as a “service and product sales empowerment
partner” by a NEV OEM to assist its NEV 48 stores through utilising our SaaS system
and online and offline integrated marketing capabilities with an aim to improving the
conversion rates of extended warranty sales for NEVs, and also to increase these stores’
sales efficiency while at the same time ensuring the quality of sales activities and
improving customer satisfaction. We plan to improve user satisfaction and stickiness
through closer integration of our products offering with our customers’ business, and
achieve more digital service transactions, create additional revenue streams for 4S
stores and increase the average revenue level of single 4S stores.

Seek strategic investment and collaboration opportunities in the upstream and
downstream sectors of the industry

We intend to selectively seek strategic investment and collaboration opportunities
that are complementary to our growth strategies. We expect to acquire or invest in the
upstream and downstream of the industry such as in-vehicle hardware products
manufacturers, 4S stores group or automotive manufactures, with an aim to expand our
service offerings, sales channels, while enhancing the stability of our hardware and
service supply and lowering procurement costs.

In selecting acquisition and investment opportunities, we will consider, among other
things, operating history, scale of operation, annual revenue requirements, corporate
background and market position. We believe our extensive industry experience and
insights will enable us to identify suitable targets and effectively evaluate and execute
potential opportunities. As at the Latest Practicable Date, we have not identified any
potential target for acquisitions or investment.

Attract, nurture and retain talent

In order to cope with our expected business expansion and the evolving market
demand, we intend to continue to attract, nurture and retain talent. We plan to attract
talent with our competitive remuneration and vibrant corporate culture. In particular, we
target to recruit talent from the automotive aftermarket industry to support our
development. In addition, we plan to improve our employee training programs through
both in-house training as well as external resources to upskill our employees. Our
competitive remuneration and employee benefits will stimulate the productivity of our
employees, allowing us to maintain our position as a market leader of the industry.
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OUR BUSINESS MODEL

We endeavor to provide connected services for customers in the Chinese
automotive aftermarket industry. We offer (i) in-vehicle hardware products, including (a)
hardware such as in-vehicle infotainment systems and in-vehicle safety systems through
either direct sales or sales through our channel partners, and (b) core board by offering
core boards to in-vehicle device OBM customers through direct sales; and (ii) SaaS
marketing and management services, which we offer (a) Dijia SaaS to 4S store
customers through either direct sales or sales through our channel partners, and HuGe
e-Shield SaaS to automotive financing and leasing companies through direct sales, and
(b) SaaS value-added services, providing auto decoration products and services to car
users and online and offline integrated marketing services to our 4S store customers.
Our in-vehicle hardware is connected to the back-end platform-based infrastructure. It is
the access platform developed by us for receiving, storing and processing the data
generated by in-vehicle hardware, and through our implementation of specific hardware
and software functionalities we aim to improve car usage experience. On the other hand,
our SaaS marketing and management platforms are different sets of tools targeted to 4S
stores and automotive financing and leasing companies.

The following diagram below sets forth an overview of our business model during
the Track Record Period.

In-vehicle

hardware products SaaS marketing and management services

Revenue from
sale of in-vehicle
hardware products

N7 N7 N7

Revenue from SaaS Revenue from SaaS
subscription services value-added services

ﬁ 48 stores/channel partners ﬁ 48 stores/channel partners ﬁ 48S stores
) ) Automotive financing and &
@ In-vehicle device OBMs leasing companies "ﬁ Car users
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Throughout the Track Record Period, our target customers have primarily been 4S
stores and other automotive aftermarket industry participants, and the products and
services that we offer have evolved around our target customers. The table below sets
forth our business lines, our key product offering for each business line and our target
customer groups during the Track Record Period:

Sales of in-vehicle
hardware products

subscription
services

SaaS marketing
and management

services

SaaS
value-added
services

SaaS

In-vehicle
infotainment
and safety system

Core boards

Dijia SaaS
subscription
services

HuGe e-Shield SaaS
subscription services

Auto
decoration
products and
services

Online and offline
integrated
marketing services

48 stores/
channel partners

In-vehicle device OBM

48 stores/
channel partners

Financing and
leasing companies

Car users

48 stores

Revenue from sale
of in-vehicle
hardware products

Revenue from sale
of in-vehicle
hardware products

Revenue from subscription
services of Saa$S products
and services

Revenue from subscription
services of Saa$S products
and services

Revenue from SaaS
value-added
products and services

Revenue from
marketing services

The table below sets forth a breakdown of our revenue by business line and major
product/service types during the Track Record Period:

Sales of in-vehicle hardware products

In-vehicle infotainment system
In-vehicle safety system
Core board
Sub-total

Saa$S marketing and management services
Saas$ subscription services
SaasS value-added services

Sub-t

otal

FY2021 FY2022 FY2023
Percentage Percentage Percentage
Revenue of revenue Revenue of revenue Revenue of revenue
RMB’000 % RMB’000 % RMB’000 %
79,667 244 96,643 234 126,710 22.6
....... 16,817 5.1 13,433 32 24875 4.4
79,463 243 62,596 15.1 74513 13.3
175,947 538 172,672 M7 226,098 40.3
....... 141,513 433 130,270 315 134,525 24.0
....... 9,314 29 110,918 26.8 199,946 35.7
150,827 46.2 241,188 58.3 334,471 59.7
326,774 100.0 413,860 100.0 560,569 100.0
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(I) Our in-vehicle hardware products

Since our inception in 2012, we have been providing in-vehicle hardware products
(enabling various functionalities such as Internet-enabled navigation, voice-control,
in-vehicle infotainment, over-the-air (OTA) upgrade and smart information push) to
customers, through which we have been bringing upgrades to the intelligence and
connectedness of traditional vehicles. According to the CIC report, we are now one of the
market leaders in the automotive aftermarket industry in China, and in 2022 we ranked
third in terms of revenue generated from sales of in-vehicle hardware products for the
automotive aftermarket industry in the PRC with a 2.6% market share.

We designed our in-vehicle hardware products against “Internet enabling”
backdrop, and built our own platform that includes SDK embedded software, Internet
connectivity (e.g. providing low cost data connectivity products and services), and
application services (meaning multi-service aggregation and packaging, combining
in-vehicle membership benefits, repair services, vehicle maintenance, and their related
services). Our Directors believe that through the in-vehicle hardware products that we
offer we have enhanced the intelligence of vehicles, created the capability of “reach”
through the trinity of hardware, software and services, which laid a solid foundation for
the subsequent development of SaaS marketing and management services.

Our in-vehicle hardware products include:

(a) in-vehicle hardware, which is our integrated products and services package
encompassing hardware, cloud-based products and services and APP, with
components such as in-vehicle hardware and SIM cards that allows the
hardware to be wirelessly connected to the Internet, through which our
products would be able to provide integrated in-vehicle media content and
service delivery. With the aftermarket installation of our in-vehicle hardware
products, traditional cars can undergo an upgrade to become more Internet-
enabled, and car users can experience an upgrade their car use experience
through closer interaction between car users and 4S stores that provide
aftermarket services on matters such as repair and maintenance; and

(b) core board, through which we embed SDK software into our core board
products, which may also be bundled data traffic, thus allowing our in-vehicle
device OBM customers to efficiently develop their own products that are
Internet-enabled.
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Our in-vehicle infotainment system products are mainly installed into ICEVs, which
during Track Record Period were primarily offered to joint-venture OEMs, which are
ultimately sold to car users by our 4S store customers or our channel partners. These
systems can be customised according to the actual needs of specific vehicle brands and
models and can be installed in vehicles of different brands and models and during the
Track Record Period, our in-vehicle infotainment systems were installed in brands of
cars that are local to the PRC and also those which were produced by sino-foreign joint
ventures. Our products are customisable and can be adapted by us according to our
customers’ specifications and based on the actual needs of the specific brands and
models of vehicles.

Our in-vehicle safety system products are mainly adapted by ICEVs and are
ultimately sold to car users through 4S stores or our channel partners which are mainly
non-vehicle model specific products that can be mounted either installed inside the car’s
roof or front windshield through a bracket, and can be installed in different makes and
types of vehicles independent of the brand of manufacture, and during the Track Record
Period were installed in a number different brands and classes of vehicles including
joint-venture OEMs, domestic brand OEMs and also a small proportion of luxury foreign
OEMs. According to the CIC Report, joint-venture brands and domestic brands
collectively accounted for 86.8% of the overall automotive market share in China in
2022.

Our core board products are supplied to our in-vehicle device OBM customers in the
form of semi-finished core components of in-vehicle infotainment system, which can be
adapted by in-vehicle device OBMs into finished hardware of different brands for
subsequent sales. After integration and customisation, the device OBM customers
would sell the completed product to car users through our customers’ own channels.

The diagram below sets forth the business flow of our sales of in-vehicle hardware
products business during the Track Record Period:

Product and
service flow

Capital flow ———»

Products Sale of in-vehicle

infotainment

| In-vehicle system/In-vehicle

Payments i infotainment | o safety system
Bl system/In-vehicle i

Processing
services

safety system
Revenue from

' sale of products
—

Processing fees !
Components and |

raw materials
Sale of

‘
!

- Core boards i (2] core boards
!

Payments

Revenue from
sale of products
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By developing a data traffic management system, we are providing a data traffic
products and services including functionalities for our 4S store customers to monitor the
consumption status of data traffic, prevent invalid data generation and customise
different packages for our 4S store customers with an aim to lower the components of
cost for car users for using our services. By customising the User Interface (Ul) and
integrating software functionalities such as voice recognition and response, navigation
and cloud-based vehicle security monitoring, we have enhanced the Internet-connected
car experience of car users. We have empowered our 4S store customers improve the
comprehensive competitiveness of the products and services that they sell in the
traditional auto sales process, and through our careful integration of software with
hardware that are installed in cars that our 4S store customers sell, we have also
enabled our 4S store customers who utilise our SaaS market and management services
to acquire, retain, operate and generate leads from car users and allowing for closer
interactions between car users and 4S stores including marketing pushes and remote
service delivery. For further details, please refer to “— (lI) Our SaaS marketing and
management services” below.

For example, in a collision scenario, in the process of driving, our in-vehicle
hardware installed in the vehicle will continuously collect GPS and G-sensor information,
and analyse the driving conditions of the vehicle in real time. When the device detects a
vehicle collision, the device will immediately upload a collision event to our back-end and
perform the collision model analysis.

If the collision is confirmed by the analysis, our platform will push a collision
message to the APP installed by the car users. Meanwhile, a collision lead will be pushed
to the 4S store in Dijia SaaS system, and the staff of 4S store will be able to communicate
with the car user shortly after a collision event and guide the car user to the 4S store for
repairs.

The table below sets forth the breakdown of average selling price and sales volume
by in-vehicle hardware product type during the Track Record Period:

FY2021 FY2022 FY2023
Average Average Average
selling Sales selling Sales selling Sales
price volume price volume price volume
‘000 ‘000 ‘000

RMB units RMB units RMB units

In-vehicle infotainment system 885 90 863 112 763 166
In-vehicle safety system 227 74 224 60 383 65
Core board 144 551 142 440 130 574
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Over the Track Record Period, there has been a decrease in the average selling
prices of our in-vehicle hardware products, which was primarily caused by the mix of
products sold within a particular year, as products that have sophisticated functionalities
(such as infotainment systems) or newly launched products that have more advanced
functionalities would generally sell for higher prices whereas more products with fewer
functionalities (such as in-vehicle safety products) would sell for lower prices. The
decrease in average selling prices of in-vehicle safety system products from FY2021 to
FY2022 was primarily due to the model of one of our in-vehicle safety system products
being transformed into a general-purpose model with lower unit price. Besides, from
FY2021 to FY2022, the sales volume of our in-vehicle infotainment system products and
safety system products experienced a decreasing trend, primarily attributable to lower
demands for these products by our customers, which our Directors understand were
suffering from lower demands for automotive aftermarket services as these services
generally correlate with vehicle usage, and the economic uncertainties in FY2021 had
negatively affected demand for new hardware in vehicles (such as in-vehicle
infotainment and safety systems) and also services required from the automotive
aftermarket as a whole. In order to boost our sales, we launched, among other initiatives,
the group purchasing campaign service under our SaaS value-added service, as a result
of which, we achieved a rebound in our sales volume of in-vehicle infotainment system
in FY2022 and FY2023. In FY2023, there was an increase in the average selling price of
our in-vehicle safety system due to the increase in the sales volume of one of our
in-vehicle safety products (which had higher unit price) through the sales of these
products through our group purchasing campaign service.
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The table below sets forth the details of our main in-vehicle hardware products

during the Track Record Period:

Unit price range

of our main in-

vehicle hardware

products during

Type of in-vehicle the Track Record

hardware product

Period (RMB) Key functions

Service contents

In-vehicle infotainment system

In-vehicle safety system

Core hoard

connectivity (both for connecting to
the Internet and for hot spot
sharing), media playback from both
internal storage and USB external
storage, AM/FM radio, connecting to
mobile phones through Bluetooth,
connecting to mobile phones through
USB cable, mirroring functions (such
as navigation, audio playback and
video playback) across different
devices and 360-degree surround
view functionality (functionalities
which might vary across different
product models)

14510 750 Providing navigation, playing music

from cloud services, FM radio,
Bluetooth connection, Wi-Fi hot spot
sharing, front and rear car cam
recording, reversing camera,
collision detection, voice-activated
control, cloud-based vehicle security
monitoring (% 1), remote
vehicle monitoring, driving history
playback, and allowing for OTA
upgrade (functionalities which might
vary across different product
models)

9510280 Providing in-vehicle hardware that has

SDK package embedded, is Internet-
enabled and with media content
having been integrated, and can
support functionalities such as 4G
network connectivity, Wi-Fi
connectivity, data transmission
through USB, 360-degree surround
view functionality, media playback,
connection to mobile phones,
connection to reversing cameras,
voice-activated control, in-vehicle
infotainment and navigation, and
online entertainment (functionalities
which might vary across different
product models)
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610to 1,468 Providing GPS-based navigation, Wi-Fi

Improving the competitiveness of
our customers in selling vehicles
through adding functions to these
vehicles such as in-vehicle
information, voice-activated
control, smart navigation, cloud-
based vehicle security, and
collision detection, while at the
same time encouraging return
visits to stores by car users when
combined with our leads services
under Dijia SaaS

Providing flexible data traffic plans
to 43 store customers through our
in-depth cooperation with mobile
operators

Through providing the SDK
embedded software interface,
allowing a quick way for OEMs to
quickly develop their own products
based on our in-vehicle platform,
thus reducing their own
development costs for new
products

We have integrated in our SDK
embedded software a set of
functionalities such as vehicle
information, voice-activated
control, smart navigation, cloud-
based vehicle security and
collision detection, through which
our customers’ product
competitiveness can be enhanced



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

BUSINESS

Our in-vehicle hardware are combined with our own proprietary software. As at the
Latest Practicable Date, we generated ten patents in our sales of in-vehicle hardware
products business such as vehicle device relationship proofreading method (B =% B
BALE 75 ) which to establish a unique binding identification relationship
between a vehicle, a device and a car user; Internet of Things data traffic pool monitoring
method, device and computer-readable storage medium (Y548 i & i B ik ~ il
KT AT AN E) by which we can provide customers with more accurate and
detailed data traffic products and services; vehicle trip calculation method, device and
readable storage medium based on in-vehicle device (&% HHE M 10 HLIR TR FH 5 7
% SEE AR AR which generate trajectories and trips through GPS information
collected by in-vehicle device, providing basic data for analysis of car user’s driving
behaviour. These innovations are converted into functionalities into the software and
services that we offer, and depending on the software iteration, our proprietary software
may contain innovations under one or more of the patents that are developed by us.

According to the CIC Report, in-vehicle infotainment systems and in-vehicle safety
systems experience frequent upgrades in technology, functionality and features. To
maintain our competitiveness, we regularly introduce new products and introduce
upgrades to our existing products with an aim to improve customers’ evolving needs and
the latest market developments for in-vehicle infotainment and vehicle safety. We keep
a close watch on competing product development in the market and upgrade our own
in-vehicle hardware products to maintain our market leadership. As such, our product
life-cycle varies depending on how quickly the market evolves. We will continue to
enrich, expand and upgrade our in-vehicle hardware products in terms of delivery forms
(such as various forms of in-vehicle infotainment and safety-related terminals) and
functions (such as voice control, OTA upgrade and information push) of our products,
thereby helping our 4S store customers achieve quick enhancement to their abilities to
reach the car users and also their service capabilities.

(II) Our SaaS marketing and management services

We provide our customers with SaaS marketing and management services
comprising SaaS subscription services and SaaS value-added services. According to
the CIC Report, we ranked first as a SaaS marketing and management service provider
for the automotive aftermarket industry in China in terms of revenue generated from
SaaS marketing and management services with a market share of 5.6% in terms of
revenue 2022.

Our traditional focus, prior to our launch of our SaaS services, was on the design
and sales of in-vehicle hardware products (including but not limited in-vehicle hardware
and connectedness to the Internet), and our Group have developed a R&D team for
product testing, development, operation and maintenance, with different functional roles
coordinating and cooperating to develop the SaaS products based on software
methodology and product development process.
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From 2012 to 2017, the demand for automotive financing and leasing in China
developed rapidly and the automotive financing and leasing companies’ demand on
strengthening the post-loan risk control based on in-vehicle hardware and system also
increased. As such, we proactively responded to such demands, and invested into the
development of HuGe e-Shield SaaS. The HuGe e-Shield SaaS work in conjunction with
the in-vehicle hardware and software that we were already producing to a large extent,
while we utilise the SDK (Software Development Toolkit) and API that are provided by
third party open-platform major map services provider in the PRC, Gaode Maps, that
permits developers such as our Group to leverage on their maps in providing customised
services, and through its R&D efforts, continuously iterated the HuGe e-Shield SaaS
based on the needs for risk control from the financing and leasing companies.

The process of developing HuGe e-Shield SaaS has accumulated talents and
technologies as a support for the development of its Dijia SaaS. From 2017 to 2021, with
the needs for SaaS marketing and management of 4S stores, we applied the SaaS
infrastructure built in HuGe e-Shield and launched the Smart Store Saa$S system (& 2"
J5SaaS & #t), which is the predecessor of the Dijia SaaS, which further enhanced our
ability to help 4S store customers to realise the digitalisation of car user management
process.

Through the development process of HuGe e-Shield, we have become well-
prepared for the development of the Dijia SaaS in the following aspects:

(i) Technical reserves. HuGe e-Shield SaaS served a large number of automotive
financing and leasing companies through SaaS which enables our customers
to realise the accumulation of key SaaS technologies including multi-tenant
decentralisation and sub-domainisation (£ 7/ #54) and cloud
infrastructure, multi-tier architectural design (ZJE2EHEREET) and micro-
services (flk#5) which are software frameworks that can be directly applied to
the development of Dijia SaaS:

(a) Multi-tenant decentralisation and sub-domainisation: SaaS applications
are generally multi-tenant, which means that a single application instance
can serve multiple customers, each with their own data and customised
settings. Implementing a multi-tenant architecture requires a design in
terms of data isolation, security, performance and resource sharing.

(b) Cloud infrastructure: SaaS is generally built on cloud computing
infrastructure which provide scalable computation, storage, and network
resources to support elasticity and high availability of SaaS applications.
We adapt to the leading cloud computing service provider through
software reconfiguration.
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(c) Multi-tier Architecture: a typical SaaS application utilises a layered
architecture that includes a front-end interface, application logic, and
database tier which helps to keep the code maintainable and scalable.

(d) Micro-services: the use of micro-services architecture allows for greater
scalability and flexibility of SaaS system while simplifying the
development, testing and deployment process.

(ii) Talent reserves. HuGe e-Shield has accumulated our key talents in SaaS
including SaaS system design software architects, cloud infrastructure
operation and maintenance engineers, engineers of front-end, back-end and
database.

(iii) Model reserves. the promotion and popularisation of HuGe e-Shield in
automotive financing and leasing companies has enabled us to accumulate
experience in designing efficient SaaS subscription business model and
realise the building of SaaS value-added services by continuously expanding
its services.

All of the above-mentioned reserves have laid a solid foundation for the
development and promotion of Dijia SaaS. The development of our SaaS and SaaS
value-added products are evolutions from our existing product offerings. Through the
foresight and vision of our senior management, we were able to achieve its success
during the Track Record Period.

For our SaaS subscription services, with our research and development and
continuous upgrade of our Dijia SaaS, we help 4S store customers to improve their sales
cycle by empowering them with full vehicle life-cycle digital marketing capabilities
through customer acquisition, active operation and leads generation, and achieve cost
reduction and efficiency enhancement. Further, we have developed HuGe e-Shield
SaasS for our automobile financing and leasing company customers to provide them with
vehicle risk management services such as in-loan monitoring, post-loan vehicle
monitoring and effectively helping them to monitor the condition of the vehicles under
finance, improve the vehicle recall rate and mitigating economic loss.

For SaaS value-added services, we have come to realise that many of car users’
needs remain unmet. 4S stores are committed to provide value-added services but they
lack insight into user demand, digital marketing efficiency, and quality of product
delivery. Through providing online and offline integrated digital marketing services and
based on the user pool reached by our SaaS marketing and management services, we
help 4S store customers improve their transaction volume in novel types of value-added
services. Our 4S store customers in turn provide us with user traffic to facilitate our auto
decoration products and services business to car users group of our 4S store customers.
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We acquired the requisite knowledge and expertise to develop, promote and iterate
the SaaS subscription services and SaaS value-added services in the following manner:

(i)

(ii)

(iii)

through the development and sales of the in-vehicle hardware products in the
earlier stages of its development, we have developed close working
relationships with 4S stores, and gained an appreciation on the sales
scenarios and operational processes of 4S stores and the difficulties faced by
them;

we recruited talents such as Mr. Shen Jian (JL#17¢/E), the CTO of our Group,
who joined our Group in January 2016 to head the R&D team, whose extensive
experience in system development in the SaaS industry has contributed to our
R&D capability and overall operational capacity. For further details of Mr.
Shen’s experience, please refer to “Directors and Senior Management”.

After joining us, Mr. Shen led the team to build up the capability of developing
SaaS products and iterating the SaaS products of the Company leveraging on
industry his experience, feedback from our base of customers, and through
closely monitoring the trend in SaaS marketing management in the automotive
market industry in collaborating with other senior management of our Group.
Please refer to the section headed “Business— Technology Infrastructure,
Systems and Capabilities — Our Technological Capabilities” for further details
of the qualifications of our research and development team; and

through the study of SaaS products in the market and also participating in
industry events and associations, and investing into in-depth research on
SaaS products in the industry, we have successfully identified and analysed
how those products fell short on addressing 4S stores and automotive
financing companies’ and 4S stores customers’ needs, and how our own
products would be able to differentiate from these competing offerings, and
gradually developed the functionalities of the Dijia SaaS.

The Smart Store SaaS system (%= ")5SaaS # 4t), the predecessor of Dijia SaaS,
was initially developed to address the digital and management needs of 4S stores. It was
designed with a focus on managing the work of sales staff and serving the car users of
these stores. In 2021, private domain marketing based on WeCom gradually became
more popular in the market, while 4S stores also paid increased attention to marketing
efforts, especially the development of marketing for after-sales activities and revenue
streams. It was during this period Dijia SaaS, a digital marketing empowerment for 4S
stores, was developed Dijia SaaS places customer-oriented marketing operation as its
core, enabling continuous marketing across multiple categories and throughout the
entire vehicle life-cycle for car user customers.
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Our 4S store customers of SaaS subscription services and SaaS value-added
services cover large-, medium- and small-sized 4S stores with larger-sized 4S stores
being the our main targeted customers.

The table below sets forth the main operating metrics of our SaaS marketing and
management services during the Track Record Period:

For the year ended
31 December

2021 2022 2023
Number of active 4S store customers using

our SaaS marketing and management
services(” 1,898 2,880 3,623
— Number of active 4S store customers

using our Dijia SaaS 1,856 2,409 2,612
— Number of active 4S store customers of

SaaS value-added services 112 667 1,429

Revenue from 4S store customers using our

SaaS marketing and management services

(RMB’000) 123,713 219,383 313,854
Gross profit from 4S store customers using

our SaaS marketing and management

services (RMB’000) 56,489 129,421 202,096
Average revenue per 4S store customer for

SaaS marketing and management

services® (RMB’000) 65 76 87
Gross profit per 4S store customer for

SaaS marketing and management

services™® (RMB’000) 30 45 56
Gross profit margin from 4S store customers

using our SaaS marketing and

management services® 45.7% 59.0% 64.4%

Notes:

(1)  Number of active 4S store customers of SaaS marketing and management services represents
the number of 4S store customers we provided SaaS marketing and management services to
during the relevant year.

(2) Average revenue per 4S store customer for SaaS marketing and management services is
calculated based on aggregate total revenue from 4S store customers for SaaS marketing and
management services divided by the number of active 4S store customers of SaaS marketing and
management services of the relevant year.
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(3) Gross profit per 4S store customer for SaaS marketing and management services is calculated
based on aggregate total gross profit from 4S store customers for SaaS marketing and
management services divided by the number of active 4S store customers of SaaS marketing and
management services of the relevant year.

(4) Gross profit margin from 4S store customers using our SaaS marketing and management
services is calculated based on aggregate total gross profit from 4S store customers for SaaS
marketing and management services for the year divided by the aggregate total revenue from 4S
store customers for SaaS marketing and management services for the year and multiplied by
100%.

During the Track Record Period, the number of active 4S store customers that used
our Dijia SaaS increased mainly due to: (i) the increase in demand of 4S store
customers. With the deepening of automotive intelligence, Internet connectivity and the
popularity of NEV, and the continuous emergence of digital business scenarios, which
bring about changes in the marketing and service model of automotive aftermarket
industry and increase in the demand for digital transformation of 4S stores. According to
the CIC Report, SaaS subscription services in China’s automotive aftermarket grew at a
CAGR 0of 17.4% from 2017 to 2022. During 2021 to 2023, due to the impact of COVID-19,
the growth rate of new car sales declined so that our 4S store customers increased their
attention and investment in the fast-growing after-sales service market, which led to a
rising demand for “user-centric” SaaS services. The marketing prospects bring great
opportunities for the growth of the number of active 4S store customers using our Dijia
SaaS subscription services; (ii) the iteration and upgrading of our Dijia SaaS
functionalities. We have continuously iterated and upgraded our Dijia SaaS
functionalities by broadening its functional modules such as new service item charged
based on functions of member benefit services so that our 4S store customers can
choose the functional modules that they want, therefore allowing them to freely choose
the modules that they wish to subscribe for from, which contributed to the increase in the
number of our 4S store customers; and (iii) our extensive industry experience. We have
more than ten years of experience and continuously increased our marketing efforts to
promote our products and services and enhanced our brand image and competitiveness
in the industry through online marketing media, various events organised by automobile-
related industry associations and exhibitions. We also recruited experienced sales and
marketing team members to work with more channel partners who have 4S store
customer resources and reached more potential 4S store customers. During the Track
Record Period, by stepping up the marketing events, we have accumulated numbers of
registered 4S stores for trial, which were gradually converted into long-term customers
of our SaaS subscription services.

During the Track Record Period, the number of active 4S store customers using our
SaaS value-added services increased mainly due to: (i) the increase in demand of 4S
store customers. Based on the long-term services and interactions between our Dijia
Saa$S system and our 4S store customers, we have found that under the traditional 4S
store operation model, there are still many specific needs of car users that have not been
met. SaaS value-added services help 4S store customers generate new transactions
while meeting the needs of car users, increasing the revenue of 4S store customers; (ii)
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the provision of services required by 4S store customers. With our industry experience
and data analysis capabilities, our SaaS value-added services enable our 4S store
customers to achieve effective realisation on private domain traffic by improving traffic
redirection through the low-cost online and offline integration of marketing services
without additional investment in resources to achieve the increase in revenue; and (iii)
Strengthening our marketing efforts. Since March 2021, we strengthened our marketing
efforts to promote our SaaS value-added services and strategically set up local offices in
key regions to enable our direct sales team to support sales in different regions, thereby
expanding our sales network and customer base. Through increased marketing efforts,
the number of 4S stores using our SaaS value-added services has increased rapidly
from 112 in 2021 to 667 in 2022 and further to 1,429 in 2023, thus annual revenue per
store has risen from RMB83,000 in 2021 to RMB166,000 in 2022 and the annual revenue
per store was RMB140,000 in 2023, which has further contributed to the significant
growth in the number of our 4S store customers for our SaaS value-added services.

SaaS subscription services

Our SaaS subscription services include (i) Dijia SaaS, which offers our SaaS
marketing and management services to our 4S store customers and channel partners,
and (ii) HuGe e-Shield SaaS, which offers SaaS management services to automotive
financing and leasing companies.

Leveraging on our years of operational service experience in the field of sales of
in-vehicle hardware products, we launched the Dijia SaaS mainly for our 4S store
customers, and our system provides our 4S store customers with capabilities to reach
out to their car user customers to increase customer traffic flow, active operation and
leads generation, addressing the pain points of insufficient store-to-user interaction and
imprecise lead identification capability. At the end of 2021, with the continued deepening
of our user-centric digital operation concept, our Dijia SaaS was further upgraded to a
SCRM system based on the WeChat ecology. Leveraging on the strong linking
capabilities of WeChat, we continue to enhance the functions in the areas of reaching out
to car users, active operation, lead generation, transaction conversion, with an aim to
help customers continuously improve user satisfaction, activity rates and return rates.

We launched our HuGe e-Shield SaaS targeting automotive financing and leasing
companies to provide them with SaaS management of vehicle assets. With the growth of
automotive financing and leasing business, these types of customers have an increasing
demand for vehicle asset management products and services. Our HuGe e-Shield SaaS
can help our customers improve their risk management capabilities during the process
of loan monitoring and post-loan vehicle management, thereby effectively helping them
to monitor the condition of vehicles under finance, improve the vehicle recall rate, and
mitigating economic loss.
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When offering our SaaS services, we are required to procure data traffic from
telecommunications operators to ensure that our SaaS subscription services have the
necessary and stable data networking coverage for the agreed-upon service period.

Our SaaS subscription services have implemented functionalities that are
developed by our own research and development, with certain functionalities being
provided by us through utilising third-party development toolkits that are based on open
source architectures, such as the ability of WeCom to reach out to users and the ability
of Gaode Maps to provide the HuGe e-Shield functionalities on vehicle location. We
utilise WeChat SDK to provide the following functionalities: (i) WeChat login: apply the
interface to get the login credentials. The credentials are then converted into the user’s
login information, including the user’s unique identification in the mini programme, the
unique identification under the WeChat open platform account (if the current mini
programme has been connected to the account of the WeChat open platform) and the
session key for the current login in order to complete the encryption communication with
the backend platform; (ii) Obtaining user authorisation information; and (iii) WeChat
payment. We utilise the Gaode Maps SDK to provide the following functionalities: (i)
conversion of addresses into latitude and longitude and the conversion of latitude and
longitude into a detailed address used to identify the exact location of the vehicle; and (ii)
marking vehicle location points.

The diagram below sets forth the business flow of our SaaS subscription services
of SaaS marketing and management services during the Track Record Period:

Product and service flow

Revenue flow ——»

1
I

Cloud computing § § 0 Providing the use of
: services ; Dijia SaaS 4S
ElELE e Dijia SaaS « stores/Channel
providers
Service fees Fees for subscription partners
1 services based on the number
of enrolled car users
) | i Providing the use of :
Mobil Data traffic O LuGe c-Shield Saas Automotive
S Ao HuGe e-Shield [ financing and
communication i i .
! SaaS [ leasing
operators — i . ¢
Service fees | ! Fees for subscription companies

i services based on the number
of enrolled car users
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Dijia SaaS

Dijia SaaS is our latest generation of SCRM products and services for our 4S store
customers focusing on solving various pain points and deficiencies of these stores such
as lack of digital customer reaching capacity in user operation and marketing,
insufficient user stickiness, imprecise lead identification and low transaction conversion
rate. The key feature of SCRM is to provide customers with faster and personalised
services based on interactive bilateral relationships (i.e. social relationships), thus
attracting and retaining more customers. In our Dijia Saa$S, the staff of our 4S store
customers uses the tools offered through Dijia Saa$S to establish an interactive bilateral
relationship through WeCom account of our 4S store customers and the car user’s
personal WeChat account, through which 4S stores would be able to provide fast and
personalised service. The key capabilities available include (i) the user traffic reaching
capability: through automated labelling management and automated marketing
capabilities to achieve more efficient and accurate user acquisition, user base addition
and conducting marketing; (ii) the active operation capability: through the operation of
digital membership benefit system, achieving high-frequency interactions between
users and 4S stores, increasing users’ stickiness to store services, and ultimately
achieving a high return rate of users; and (iii) the leads generation capability: through
various means such as scenarios and data analysis, accurately identifying users’
demands relating to their vehicle use and helping 4S stores to provide car users with
products and services accurately.

Our Dijia SaaS improves the user operation and management efficiency of our
customers’ stores, and comprehensively enhanced the user satisfaction, activity rate
and return rate to our customers’ stores.

The table below sets out certain of our main metrics of our Dijia SaaS during the
Track Record Period:

For the year ended
31 December

2021 2022 2023

Number of active 4S store customers using

our Dijia SaaS(" 1,856 2,409 2,612
Retention rate of active 4S store customers

using our Dijia SaaS® 100.0% 98.5% 95.6%
Revenue for Dijia SaaS (RMB’000) 114,399 108,465 113,908
Gross profit for Dijia SaaS (RMB’000) 49,811 42,266 42,302
Average revenue per active 4S store

customer for Dijia SaaS® (RMB’000) 62 45 44
Average gross profit per active 4S store

customer for Dijia SaaS™® (RMB’000) 27 18 16
Gross profit margin of Dijia SaaS® 43.5% 39.0% 37.1%
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Notes:

(1)  Number of active stores of Dijia SaaS represents the number of 4S store customers we provided
Dijia SaaS to during the relevant year.

(2) Retention rate of active stores of Dijia SaaS is calculated based on the number of overlapping
active 4S store customers of Dijia SaaS of the relevant year divided by the active 4S store
customers of Dijia SaaS of the previous year.

(3) Average revenue per active 4S store customer for Dijia SaaS is calculated based on aggregate
total revenue from 4S store customers for Dijia SaaS divided by the number of active 4S store
customers of Dijia SaaS system and services of the relevant year.

(4) Average gross profit per active 4S store customer for Dijia SaaS is calculated based on
aggregate total gross profit from 4S store customers for Dijia SaaS system and services divided
by the number of active 4S store customers of Dijia SaaS system and services of the relevant
year.

(5) Gross profit margin of Dijia SaaS is calculated based on aggregate total gross profit from 4S store

customers for Dijia SaaS system and services for the year divided by the aggregate total revenue
from 4S store customers for Dijia SaaS system and services for the year and multiplied by 100%.

The following is the screenshot of our Dijia Saa$S interface.

um 228

g meemmx e wRRO | 2evR =T =
RMERSCRM « RELF X WNSREF g
e .
ranswa T -
ppee —re © 0 ®
] LEST N RRZ: BRBFRERSW preree. RS RETEE  AWSS  wRWE
LLas A S ) O
© - > I vy - s £ mazn o
. - S | TR — S
Lo = e TR Riliiett
- .
BRTHES 0
nass  mExs  mens
] ©
N 761 SliEE
P
T s
EPRLANGREN
naxe
it

s Bm mPER

= s L
ROEH Ite& EHEN

(i) Achieving efficient user traffic reach

Generally, our 4S store customers face the following limitations in terms of reaching
out to their car user customers: user management methods are too traditional, relying on
manual data input or a single CRM system that could not synchronise into business
operations on for their practical application scenarios in stores settings; lack of user
portraits, or dimensions of user portraits are too singular to provide a multi-dimensional
personalised depiction of users; solely relying on traditional communication means such
as telephones and text messages. The development of Dijia SaaS aims to help establish
direct and multi-dimensional channels of reaching out to car users by addressing the
above limitations to achieve efficient management of users online, automated customer
labelling, management of customers by group and marketing SOP, thereby improving
user management efficiency and customer satisfaction in 4S stores. Based on different
marketing needs of 4S stores, our 4S store customers generally will input the data of
their car user customers into our Dijia SaaS system, and their sales and marketing staff
will reach out to their car user customers using different marketing SOPs. Our 4S store
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customers will then label their car user customers by group based on the vehicle
information and consumption records to facilitate them to define the types of car users
and understand the needs of their car user customers.
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(a) Rich means to reach out to car users

Dijia SaaS supports a strategy-rich user reaching matrix based on the WeChat
ecology, covering WeCom accounts, mini programmes, official accounts, video
accounts, etc. From the different means available to reach out to car users, our 4S store
customers can adopt different strategies to bring user online and achieve user retention,
such as adding users into the WeChat ecology through marketing content, which help to
improve their ability to reach users. After adding their car user customers’ WeChat
contact through WeCom under the WeChat ecology, 4S stores may use the mini
programme in WeChat provided by Dijia SaaS which we produced by paying an one-off
certification fee to create online marketing contents and reach out to car users through
WeCom (without the need to install any APP or relying on any other third party platform
for such services), and their car user customers can purchase the products and/or
services online when receive the marketing contents delivered by 4S stores. They may
also reach out their car user customers by sharing the contents in our WeChat official
account and WeChat video account to them for marketing purpose. The following are the
screenshots of our Dijia SaaS which offers different means to reach out to car users:
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(b) Customer reaching solutions: marketing automation based on multi-scenarios in
the automotive aftermarket industry

Automated management of user labelling. User labels are sets of classification
labels created by our 4S store customers based on user information that they possess,
such as vehicle information and consumption history, which make it convenient for
stores to define user types, understand users’ needs, and making it easy for our
customers’ stores to follow up with users for targeted and precise marketing. Dijia SaaS
automatically generates relevant user labels based on user data, and is capable of
managing users by group through these labels, and subsequently formulates different
marketing strategies for different user groups for group marketing drives and marketing
push. The following is the screenshot of automated management of user labelling
module under Dijia SaaS system:
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Management of users by group. Management of users by group is to achieve the
purpose of realising targeted and precise marketing to specific user groups based on
common business scenarios. Based on a large number of customer labelling, our 4S
store customers select targeted user groups through allowing them to freely multi-select
the appropriate customer labels to accurately identify the targeted customer profiles,
which are based on the different needs of car users along the full vehicle life-cycle and
the business scenarios applicable to these life-cycle stages, thus laying the foundation
for formulating appropriate marketing strategies to be applied towards the subsequent
precise marketing of different groups of users. The following is the screenshot of
management of users by group module under Dijia SaaS system:
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Diversified and precise marketing push. Based on the filtered target user groups,
our 4S store customers can pre-set the timing for triggering marketing SOP push, the
marketing events and strategic content through our Dijia SaaS, and complete the push
and collection of leads such as sending out maintenance reminders, cultivation of new
users, customer care and activation of inactive customers. The following is the
screenshot of diversified and precise marketing push module under Dijia SaaS system:
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Marketing effectiveness monitoring. Meanwhile, by virtue of automating the sales
process, our 4S store customers can also monitor the effectiveness of marketing
initiatives. Taking regular maintenance service promotion marketing push as an
example, after the targeted potential customers having been identified through filtering
and also through applying the appropriate labels, and after applying marketing push on
the selected targets, our system would be able to display the post-event outcome of the
marketing push. The following are the screenshots of marketing effectiveness
monitoring module under Dijia SaaS:
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the push notification is
“delivered or not”

In addition, through the marketing tools offered by our Dijia SaaS, such as the group
sending assistant that can send group messages to users, one group serving one
customer service, managing marketing campaigns, and marketing through WeChat
Moments, making the marketing work of our 4S store customers easier.

(c) Example on reaching out to customers: regular maintenance solicitation

Using the solicitation of regular maintenance services of car users as an example,
our Dijia SaaS offers the linkage among the various steps of individual customer
management functions such as user identification (regular maintenance label
generation), grouping (regular maintenance group grouping), marketing push (regular
maintenance group precise marketing) and effect monitoring (push result feedback).
Through the transformation of the digital marketing system, the regular maintenance
solicitation of car users has become more efficient, low-cost and results becoming
measurable.
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(iii)

main process of our regular maintenance solicitation is as follows:

REWE

HAKES, SN ROAHRLOERRNER
» BOE M, FOEPRRMEE00R, AF FARET
Bow:

EREW REER

FRTER

Eikik(s00)

ax EBSE LN
B 2,000 oo

EEE 100 )

EEY 800 (4l
EREMERIENEREN N-3
265 rounr

EPAR (5A)

L

BEN-5
450

MREEF

Ed )
ERIEH N-6
382

—HE%

FRIAE N-9

(i) User identification
(regular maintenance
label generation)

(ii) Management of users by
group (regular maintenance
group grouping)

(iii) Marketing push
(regular maintenance
group precise marketing)

(iv) Effect monitoring
(push result feedback)

User identification: For the customer group to be solicited for regular
maintenance, the regular maintenance labels N-3/N-6/N-9 (i.e. the customers
who have not returned to the store for maintenance in the previous 3/6/9
months) is placed in different categories of car users according to their last
regular maintenance visit.

Grouping: Potential car users needing maintenance services are grouped by
the combination of regular maintenance labels and other labels (such as
age/gender/vehicle model) to facilitate the formulation of different regular
maintenance programs.

Marketing push: After grouping the regular maintenance car users, formulate
precise marketing push strategy and promotion campaigns for different group
of car users.

Marketing results monitoring: Our system analyses the marketing results at
different stages of a promotion campaign and in the process optimising the
marketing strategy.

Member benefits services — enabling activation of car users who are members of 4S
stores through offering member benefits.
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Taking into account the difficulties faced by 4S stores, such as the lack of means to
keep in touch and maintaining activities with car users, member benefits management
not being completely digitised, limitation of resources for individual 4S stores, and car
users not being active in their interactions with the 4S stores, our Dijia SaaS assists our
48S store customers to digitalise these processes and improve the interactions between
48 store customers and their car user customers. Our Dijia SaaS offers member benefits
to car user customers of our 4S store customers through high-frequency car life benefits,
low-frequency car maintenance benefits and customised benefits by 4S stores.

High-frequency car life benefits. High-frequency car life benefits include benefits
such as refueling, road-side rescue, catering, entertainment, travel, which would not
only enable car users to enjoy more value-added services and more cost-effective
benefits, but also promote user activation by tapping into the unmet needs of car users
and car life-related scenarios through Dijia SaaS. We generally cooperate with third
parties platforms that provide us with API interfaces to offer high-frequency car life
benefits.

The following are the screenshots of high-frequency car life benefits that are offered
under our Dijia SaaS:
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Low-frequency car maintenance benefits. The low-frequency car maintenance
benefits include tyre replacement, vehicle touch-up, glass window solar film
replacement, and key and license plate replacement. The 4S stores can combine
different benefits into packages and sell them to car users, which enhance the
relationship between 4S store customers and their car user customers, laying a
foundation for the continuous user interaction among themselves. We are insured by an
insurance company for the provision of car maintenance benefits and the cost of car
maintenance service will be borne by the insurance company.
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The table below sets forth some of the low-frequency car maintenance benefits our
Dijia SaaS offers:

Benefits items Services available

Tyre replacement service Tyre replacement service after blowout, bulging
or cracking occurs during normal driving of a
vehicle

Accident repair service Repairing a vehicle after loss notice of an
accident

Key and plate reset service Resetting the key and plate when missing

Glass solar film replacement Replacing the damaged solar film of a vehicle

service due to broken glass
Vehicle refinishing service Refinishing a vehicle for the paint loss in its

body due to a scratch without sharp collision

Customised benefits by 4S store customers. Customised benefits services by 4S
store customers include car washing, four-wheel positioning, car maintenance. 4S
stores directly provide services to the car users according to the benefits package
purchased online after verifying and using the sold package in the back-end of the
system to form a record online, realising automatic data flow and generating a report in
real time, thereby facilitating our 4S store customers to resolve its pain points such as
limited delivery scenarios, difficult to keep track of the purchased packages, and
difficulties in generating data on verifying the usage of purchased packages. The
following is a screenshot of the interface of the module of customised benefits of our 4S
store customers.
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(iii) Leads services — enabling generation of sales leads

We have developed diversified leads services in our Dijia SaaS, including in-store
leads, repair leads, and renewal leads. These leads can help our 4S store customers to
gain more accurate and effective business opportunities.

(a) In-store leads

Based on information such as user’s mileage (user login or provided by in-vehicle
hardware), consumption frequency and amount, last visiting hours and service items,
and by leveraging algorithms such as our enhanced RFM model (a model which
analyses the marketing value of a user base on different dimensions such as interval and
frequency of reaching the 4S store and the amount spent), we help 4S store customers
identify users in need of services such as maintenance, renewal, customer loss
prevention solicitation efforts more accurately, and generate targeted and timely
reminders to facilitate users to revisit the store for services. The following is a screenshot
of the interface of our in-store leads service, which targets to improve car users’ return
rate to 4S stores:
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(b) Repair leads

We can assess and determine whether a user has a suspected collision through the
in-vehicle hardware sold to the car users in the 4S stores. In the event of a suspected
collision, we assist our 4S store customers to confirm with car users whether there is a
collision and whether timely road rescue and repair services are required, so as to help
our 4S store customers better serve their car user customers. The following is a
screenshot of the interface of our repair leads service:
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Our 4S8 store customers can also generate roadside assistance codes (QR codes)
through the Dijia SaaS and provide them to their car user customers. When a car user
encounters a scratch or a collision, he/she can scan the roadside assistance code and
contact our 48 store customers to receive repair service in a timely manner.

(c) Insurance renewal leads
Based on various variables such as user mileage (entered by users or provided by
in-vehicle hardware) and our proprietary algorithms, our Dijia SaaS assist 4S stores

customers in selecting high quality customers for auto insurance renewal, obtaining
more repair information and reducing insurance claim.
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HuGe e-Shield SaaS

Financial leasing has developed into an important way for consumers to satisfy their
needs for travelling services. The security management of vehicle assets is of great
importance to automotive finance and leasing companies during their provision of auto
services to consumers.

Based on the needs of automotive finance and leasing companies for asset safety
supervision, we developed our HuGe e-Shield SaaS to provide our automotive financing
and leasing company customers with vehicle asset management services such as
in-loan monitoring and post-loan vehicle management to help customers achieve
effective supervision over their vehicle assets, increase vehicle recovery rate, and
mitigate economic losses.

The following is the screenshot of our HuGe e-Shield Saa$S interface:
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The services provided by our HuGe e-Shield SaaS mainly include:

. Vehicle risk control warning leads services, such as location tracking, anti-
tamper warning, anti-theft alarm, stop warning, offline warning and speeding
alarm, which conduct calculation in the system based on the leads data
reported by in-vehicle devices, provide accurate information of leads analysis
(e.g. different types of warnings or alarms) and guide our automotive financing
and leasing company customers to deal with the vehicle risk.

. Vehicle classification services which classify vehicles under management into
different levels of risk (from level | to level V) based on the status of the
in-vehicle devices attached to the vehicle and the historical driving behaviour
and trajectory of the vehicle, and the lower the level, the higher the risk, which
allows customers to deploy manpower to focus on vehicles with higher risk
levels to reduce operating costs.

Our HuGe e-Shield SaaS customers provide the vehicle data of car users to us

through the API system and we collect the vehicle position data through the HuGe
e-Shield device installed in the vehicles of car users. We are able to digitalise the vehicle
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asset management process of automotive aftermarket customers through import of data
into HuGe e-Shield system in the following manner: The work order of our financing and
leasing company customers will upload the corresponding car user information and
vehicle information to HuGe e-Shield system through API system after generating the
order. HuGe e-Shield system will arrange technicians to install and activate the
equipment on-line after receiving the information and upload the corresponding
equipment installation information to the work order system of our financing and leasing
company customers. Our automotive financing and leasing company customers can
then supervise the vehicles of the car users they serve through the mini programme
supplied by us. During the Track Record Period, we cooperated with over 400
automotive financing and leasing companies to provide our SaaS management services.

Fee model of our SaaS subscription services

During the Track Record Period, our Dijia SaaS and HuGe e-Shield SaaS
subscription fees were charged on the basis of the actual number of enrolled and
activated car users. For our Dijia SaaS, when our 4S store customer sells devices or
services to the car user, the 4S store customer synchronously uploads the information of
car user’s vehicle, information of the device or the service package to our Dijia SaaS
system (i.e. “enroliment”), and Dijia SaaS system activates the corresponding services
of Dijia SaaS to the 4S store customer when it receives the enrollment information
uploaded by the 4S store customer (i.e. “activation”). For our HuGe e-Shield SaaS,
before delivering the vehicle to the car user, our automotive financing and leasing
company customer synchronously uploads the vehicle information to our HuGe e-Shield
system (i.e. “enroliment”), and HuGe e-Shield SaaS system activates the corresponding
services of HuGe e-Shield SaaS to the automotive financing and leasing company
customer when it receives uploaded the enrollment information (i.e. “activation”).

The table below sets forth the ranges of the annual subscription fees per enrolled
and activated car user that we charge for our customers under Dijia SaaS and HuGe
e-Shield SaaS during the Track Record Period.

Annual subscription fee range
per enrolled and activated

car user
(RMB)

Dijia SaaS(Vo™®
Dijia SaaS system + Leads services 100 — 290
Dijia SaaS system + Member benefits

services 124 — 332
HuGe e-Shield SaaS
HuGe e-Shield SaaS system and services 230 — 332

Note: We generally charged our customers for leads services and/or member benefits services on the
basis of actual number of car users who use a particular type of service, but we do not generally charge
annual subscription fees for access to the system or other functions of Dijia SaaS.
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For our Dijia SaaS, our subscription fee charges are based on the subscribed
packages of leads services and/or member benefits services, and our pricing strategy
would be primarily based on (i) composition of our product and service packages: For
leads services that work in conjunction with required in-vehicle hardware, we varied the
pricing depending on the type and specifications of the in-vehicle hardware; and for
member benefits services, we varied our pricing depending on the types of benefits
included in the benefits package, i.e. single benefit versus combined benefits; (ii)
duration of service: the duration of service for our subscription-based Dijia SaaS is
typically one or three years, and we varied our pricing depending on the duration of
subscription; and (iii) our sales model: we differentiated our pricing for direct sales and
sales through channel partners by taking into account the different cost components for
different sales channels. For example, under the direct sales model, some of our
customers require us to provide services such as installation of in-vehicle hardware, and
such installation maybe done by our channel partners when we sell these subscriptions
through them would not be required for sales through our channel partners.

For our HuGe e-Shield SaaS, our pricing strategy was primarily based on (i) our
product specifications: we varied our pricing depending on the specifications of the
in-vehicle hardware; (ii) duration of service: the duration for our HuGe e-Shield SaaS
was typically one or three years, and our pricing varied depending on the duration of
subscription; and (iii) service content: for example, some of our financing and leasing
company customers required us to provide additional services such as in-vehicle
hardware installation, for which we would levy additional charges.

In addition to the above factors, our pricings for Dijia SaaS and HuGe e-Shield SaaS
have also taken into account the market price and a reasonable profit mark-up. The
actual price was determined through commercial negotiation with the specific
customers. For further details, see “Sales and Marketing—Pricing Policy”.

SaaS value-added services

Leveraging on our SaaS subscription services offered to our 4S store customers,
we commenced to offer SaaS value-added services to our 4S store customers in March
2021.

Through our customer’s feedback, we are aware of there being many unmet needs
of car users within the full vehicle life-cycle under the traditional business model of 4S
stores, such as new car owners’ needs for auto decoration products and services, and
the needs of car users who no longer have interactions with 4S stores on their needs for
auto insurance renewal.
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In view of the above, we provided car users with auto decoration products and
services through the user traffic provided by our 4S store customers during the Track
Record Period. At the same time, through the Dijia SaaS, we provide our 4S store
customers with online and offline integrated marketing services with user insights
through customers’ feedback, business scenario discovery and product selection
services that meet the individual needs of car users. We help our 4S store customers
accurately match user tags, recognise prospective car users through online content
recommendation and live streaming activities, and introduce online leads to offline
conversion of transaction services. We are also continuously expanding our SaaS
value-added services to different business scenarios to meet the evolving needs of our
4S store customers and car user customers. In the second half of 2023, we also
commenced cooperation with a NEV OEM to assist its NEV 4S stores with an aim to
improving the conversion rates of extended warranty sales for these NEV 4S stores. We
generated revenue of RMB3.7 million from such business scenario for the year ended 31
December 2023.

As such, our SaaS value-added services would not only meet the needs of car
users, but also help our 4S store customers enter into new transactions and increase
their revenue, and helping them with achieving high user stickiness through SaaS
subscription services and achieving success in SaaS value-added services. The
following chart shows how the SaaS marketing services can help 4S store customers
cover the value process of the full vehicle life-cycle:

Marketing
conversion

Source of

Product delive
user traffic &

User insight Customer reach

DIEREER]
4S Stores’ help with Dijia SaaS Online and

private- the insights of the system supports offline After-sales
domain users’ need reaching out to integration for services

user traffic through customers’ customers marketing
feedback

Vehicle life-cycle: From new vehicle -> 0-12 months -> 12-36 months -> Over 36 months

We receive fees from car users through providing auto decoration products and
services, and then we pay user traffic acquisition fees to our 4S store customers for user
traffic from their private domain. We also receive fees from our 4S store customers for
providing them with online and offline integrated marketing services. During the Track
Record Period, the fees for auto decoration products and services typically ranged from
RMB1,000 to RMB4,000. The fees for online and offline integrated marketing services
we provided to our 4S store customers typically ranged from RMB160 to RMB230 per
transaction in the marketing campaigns and the fees we received for online and offline
integrated marketing services we provided to NEV 4S store customers typically ranged
from approximately RMB4,300 to RMB11,000 during the Track Record Period.
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The following diagram shows the business flow of our auto decoration products and
services under our SaaS value-added services of SaaS marketing and management

services during the Track Record Period:
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The following diagram shows the business flow of our online and offline integrated
marketing services under SaaS value-added services of SaaS marketing and

management services during the Track Record Period:
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The table below sets out our main operating metrics of our SaaS value-added
services during the Track Record Period:

For the year ended
31 December

2021 2022 2023

Number of active 4S store customers of
SaaS value-added services(” 112 667 1,429
Revenue for SaaS value-added services

(RMB’000) 9,314 110,918 199,946
Gross profit for SaaS value-added services

(RMB’000) 6,678 87,154 159,794
Revenue per 4S store customer for SaaS

value-added services® (RMB’000) 83 166 140
Gross profit per 4S store customer for SaaS

value-added services™® (RMB’000) 60 131 112
Gross profit margin of SaaS value-added

services® 71.7% 78.6% 79.9%
Notes:

(1)

()

Number of active 4S store customers of SaaS value-added services represents the number of 4S
store customers we provided SaaS value-added services to during the relevant year.

Revenue per 48 store customer for SaaS value-added services is calculated based on revenue
from 48S store customers for SaaS value-added services divided by the number of active 4S store
customers of SaaS value-added services of the relevant year.

Gross profit per 4S store customer for SaaS value-added services is calculated based on gross
profit from 4S store customers for SaaS value-added services divided by the number of active 4S
store customers of SaaS value-added services of the relevant year.

Gross profit margin of SaaS value-added services is calculated based on gross profit for SaaS
value-added services of the relevant year divided by the revenue for SaaS value-added services
for the year and multiplied by 100%.

The following table sets out a breakdown of revenue of SaaS value-added services
by nature during the Track Record Period:

FY2021 FY2022 FY2023
Percentage Percentage Percentage
Revenue  of revenue Revenue  of revenue Revenue  of revenue
RMB’000 %  RMB’000 %  RMB’000 %
Auto decoration products

and services . .. ... .. 9,314 100.0 101,840 91.8 176,827 88.4

Online and offline integrated
marketing services . . . . . - 0.0 9,078 8.2 23,119 11.6
Total .............. 9,314 100.0 110,918 100.0 199,946 100.0
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During the Track Record Period, our SaaS value-added services were mainly auto
decoration products provided to car users such as car solar film, body paint protective
film and car interior ambient lighting products and related installation services, and
online and offline integrated marketing services offered to our 4S store customers
through our Dijia SaaS. Our online and offline integrated marketing services to our 4S
store customers include the implementation of various online and offline integrated
marketing conversion operation services such as helping 4S store customers with
creating marketing content such as group purchasing, product recommendations, live
streaming, offline display of products, offline experience marketing, so as to help our 4S
store customers accurately match user tags with car users for marketing activities and
realise the conversion of private-domain user traffic into actual transactions. When our
offline marketing staff receive the order from the car users, we will arrange technicians
to carry out the offline installation of auto decoration products. We purchase auto
decoration products from selected suppliers following our procurement policies of
in-vehicle hardware products and raw materials.

Sales of e-cigarettes in 2021 and 2022

We had previously engaged in e-cigarette sales from May 2021 to December 2022,
but such sales had ceased after December 2022. Our total revenue from such sales
amounted to approximately RMB250,000, comprising approximately RMB171,300
generated in FY2021 and RMB79,400 generated in FY2022, accounted for
approximately 0.05% and 0.02% of our total revenue in FY2021 and FY2022,
respectively.

According to applicable PRC laws and regulations, including the Notice on
Strengthening the Supervision of Electronic Cigarettes issued by the State Tobacco
Monopoly Administration, entities were granted a grace period until 30 September 2022
to engage in the sales of e-cigarettes without a license, and from 1 October 2022, entities
were required to obtain the requisite license to continue the sale of e-cigarettes. In light
of such regulatory requirements, we initiated the reduction of e-cigarette sales, and
completely ceased such activities by December 2022. From October 2022 to December
2022, we sold the e-cigarettes internally to our employees at cost for private
consumption with a view to consume the remaining inventory and minimise the loss
arising from disposing the inventory of e-cigarettes with the revenue in the amount of
approximately RMB5,000.

As at the Latest Practicable Date, no administrative action or penalty had been
imposed by the relevant regulatory authorities with respect to the aforementioned
e-cigarette sales activities. We have ceased e-cigarette sales and have no plans to
relaunch such businesses as at the Latest Practicable Date.
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Set out below is an example of a group purchasing campaign offered on our online
and offline integrated marketing services:
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(i) We provide  (ii) We produce (iii) Car users (iv) Car users visit (v) The 4S store (vi) The 48 store

selected marketing receive links the store to reviews can apply for

products for content, and and place an settle the marketing another

48 store stores reach order online payment and effect and activities

customers out to car accept the transaction under other

through Dijia owners delivery of details through categories

SaaS through Dijia products Dijia SaaS through Dijia
SaasS for SaaS
marketing

content push

Set out below is an example of our process in providing auto decoration products
and services and online and offline integrated marketing services:

(i) our 4S store customers, through our Dijia SaaS, select the targeted car user
group and suitable products catering to the needs of their car users customers
through Dijia SaaS;

(i) we design targeted marketing strategies and produce specialised marketing
content such as graphics/videos/live streaming for flash sale, group purchase
and other activities;

(iii) the 4S store customers use Dijia SaaS to push relevant marketing content to
their car wuser customers through WeCom/mini programme/official
account/SMS and attract them to visit the 4S stores or place orders online;

(iv) after the car users visit our customers’ 4S stores, we facilitate the transaction
through offline marketing, and deliver our auto decoration products and

services directly to these car user customers of our 4S store customers; and

(v) our4S store customers can review marketing effect and transaction results on
our Dijia SaaS.
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For the year ended 31 December 2021, 2022 and 2023, we provided SaaS
value-added services to 112, 667 and 1,429 4S stores, respectively.

Fee model of our SaaS value-added services

Our Saa$S value-added online and offline integrated marketing services generate
revenue by helping our 4S store customers enter into new business transaction with car
users and charging marketing fee for each transaction. We use our SaaS system to track
the entire order process, an order is generated in the system when the car user pays a
deposit, and the order status will be changed to completed after the product or service is
delivered to the car user and the car user completes payment. Based on the number of
orders with the completed status, we reconcile and settle with our 4S store customers on
the basis of the marketing service fee quoted in each contract. During the Track Record
Period, the fees for online and offline integrated marketing services we provided to our
4S store customers typically ranged from RMB160 to RMB230 per transaction in the
marketing campaigns and the fees we received for online and offline integrated
marketing services we provided to NEV 4S store customers typically ranged from
approximately RMB4,300 to RMB11,000 per transaction.

OUR BUSINESS PROCESS

Sales of in-vehicle hardware products

The below chart illustrates a typical workflow of our sales of in-vehicle hardware

Design and development Contract execution

products:

Business identification

 Customer placing order

* Signing of contract
gnng * Product delivery

* Product design and
development

* Expand Customers
* Identify customer needs * Reconciliation and

settlement

(1) Business identification

From the perspective of customer development, we obtain customer resources
through various channels such as industry exhibitions, site visits, online promotion and
the development of, potential provincial and regional channel partners. Our marketing
team will follow up on customer leads generated by the various channels mentioned
above. Upon receipt of the customer’s demand, we will evaluate the corresponding
product specifications and requirements, and determine the cooperation relationship
with the customer through business negotiation.
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(2) Design and development

For in-vehicle hardware products, upon customers such as 4S store customers
accepting our quotations, we will continue to agree on other transaction terms with
customers and enter into supply contracts.

For core board products, our research and development team will first confirm with
the supplier the PCB board and the public OS system required for the production of core
boards, and then embed the SDK embedded software package we developed into the
public OS system to realise our digital link capabilities, and finally deliver it to customers
such as in-vehicle device OBMs after integration testing.

(3) Contract execution

If our customers place a purchase order with us, our business and supply chain
team will review order details, and make delivery from our inventory based on existing
inventory level or placing an order with our suppliers for post-production delivery, and
perform corresponding after-sales service.

SaaS marketing and management services

The below diagram shows a typical workflow of how we provide our SaaS
subscription services and SaaS value-added services to our customers.

SaaS subscription services

nglglts)lt?:tissn Identify specific needs for products or services Contract execution
Dijia SaaS
sSystem

Confirm with clients
for specific business
product or service

Conduct business

negotiation to set | __,,

out cooperation
intention

Confirm products
and services for
cooperation

Signing of Delivery of
Dijia SaaS PYmember benefit —» Cox}{ﬁd — Pf%%léCtS
System S customers services
Dijia SaaS i member benefit
= -cen-
B

SaaS value-added services

Busn"le'ss Identify specific needs for products or services Contract execution
negotiation

e
(either carry out single or
multiple’business)

Confirm with clients
for specific business

Conduct business

product or Saas val dded — .
negotiation to set |, ~Confirm products service portfolio aaS value-added auto Signing of Delivery of
out cooperation and ser\?ices for decoratlggreggggcts and contract » pr%(#écts

intention gooperation (either carry out single customers services

or multiple’ business)

- 269 —



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

BUSINESS

(1) Business negotiation

We acquire customer resources through industry exhibitions, site visits, online
promotions and brand promotions, and we manage the intentions of business
cooperation in SaaS marketing and management through business negotiations and
other means.

(2) Identify specific needs for products or services

After in-depth communication with potential customers, we understand the specific
needs of clients in SaaS marketing and management business, and recommend
different product and service combinations according to various factors such as vehicle
life-cycle, brands of cars, size of the existing car user base, and conduct final
confirmation with customers.

(3) Signing and execution of contracts

After confirming the specific product and service portfolio with the customers, both
parties sign the contract and agree on transaction terms, and we begin to deliver
products and services to customers and provide after-sales service commitment.
SALES AND MARKETING
Sales channels

During the Track Record Period, our sales were primary conducted through: (i)
direct sales by our sales and marketing team, and (ii) distributing our in-vehicle hardware

and SaaS products through our channel partners. The following table sets out a
breakdown of revenue by sales channel during the Track Record Period:

FY2021 FY2022 FY2023

Percentage Percentage Percentage

Revenue  of revenue Revenue  of revenue Revenue  of revenue

RMB’000 %  RMB’000 %  RMB’000 %

Directsales . ......... 248,165 75.9 323,256 78.1 443,764 79.1
Sales through channel

partner. .. ......... 78,609 24.1 90,604 21.9 116,805 20.9

Total .. ............ 326,774 100.0 413,860 100.0 560,569 100.0
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During the Track Record Period, our sales and marketing team was responsible for
both managing our direct sales effort and our channel partners. As at the Latest
Practicable Date, our sales and marketing team consisted of 61 members. We also
strategically placed certain of our sales team at the locations close to our key customers
to enable them to respond promptly to customers’ requests and enquiries.

Direct sales

Our sales and marketing team is responsible for following up with the qualifying
sales leads through initial telephone contact, followed by marketing visits by our sales
staff to customers (who are primarily 4S stores) at their business locations. Through
understanding our customers’ demands, our sales and marketing staff endeavour to
provide products and services for our customers that best suit their needs and their
conditions. We provide both our in-vehicle hardware products and SaaS marketing and
management services through direct sales.

We typically enter into a master agreement with our 4S store customers and they
then order our products and services from us by issuing purchase orders. The table
below sets out typical terms of master agreement with our 4S store customers.

Duration and termination : The contract term is generally one year and
of services either party has the right to terminate the
contract with the other party with a notice

period of 30 days.

Payment : The product and service fees for the
previous month shall be settled on a monthly
basis.

Credit terms : Generally 90 days.

Product warranty : The warranty period is generally three years

from the date of our 4S store customer
selling the product to their car user
customer.

Dispute resolutions : The contract shall be governed by the PRC
laws. Any disputes between our Group and
the customer shall first be resolved through
negotiations. Failure of which, the parties
may resort to litigation proceedings.
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Sales to channel partners
Channel Partners distributing our in-vehicle hardware and SaaS products and services

During the Track Record Period, our channel partners, which are mainly trading
companies, directly purchased in-vehicle hardware and Dijia SaaS from us for the
purpose of reselling them to 4S store customers. The relationship between us and our
channel partners is a seller-buyer relationship. We regard our channel partners as direct
buyers of our in-vehicle hardware and SaaS products and services. Under this business
model, we recognise revenues generated from sales of in-vehicle hardware and Dijia
SaaS to our channel partners at the amounts billed to such channel partners.

The revenue derived from our sales to our channel partners represented
approximately 20% of our total revenue for each year during the Track Record Period.
Some of our channel partners were also our top five customers during the Track Record
Period including Customer D, Customer E, Customer F and Customer H. The revenue
derived from Customer D, Customer E, Customer F and Customer H in aggregate
represented 6.3%, 6.0% and 6.0% of our total revenue within each year during the Track
Record Period, respectively.

Management of our channel partners

We select channel partners with proven track records in the automotive aftermarket
industry. We stringently evaluate their industry credentials and background, marketing
capability and financial condition. We generally enter into standard sales agreements
with our channel partners. The table below sets out typical terms of agreements that we
enter into with our channel partners:

Type of products/services : In-vehicle hardware and Dijia SaaS
involved
Marketing arrangement : From time to time, we provide guidance,

demonstrations and trainings to channel
partners and their end customers regarding
functionalities of products and services,
technology, after sales, marketing promotion
and process system each month. We may
provide marketing materials and customised
regional promotion proposals to support the
sales activity of channel partners and assist
them in the promotion of our in-vehicle
hardware and Dijia SaaS.
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Ownership of
products/services

Minimum purchase
requirements

Onward sales restriction
and selling prices
requirements

Return policy and warranty

policy

Revenue Recognition Policy

Renewal of partnership
arrangement

Channel partner

We do not set any minimum purchase
requirements or sales targets for our
channel partners.

We do not restrict our channel partners to
onward sell our products, and we do not
mandate any prices for sales or onward
sales by our channel partners.

We generally do not accept product returns
or exchanges. Our warranty period generally
lasts no more than 15 months from the date
of product delivery. If the products are shown
to be defective within the warranty period,
we may agree with our channel partner to
accept warranty returns. Such return policy
and warranty policy are in line with the
industry norm, according to the CIC Report.

Revenue is recognised when our products
are sold to our channel partners. We
generally grant a credit term of three months
to six months to our channel partners.

Term and duration generally ranges from
one year to two years. If no termination is
requested by both parties, some contracts
are automatically renewed for one year.

The following table sets out the number of channel partners and its movement

during the Track Record Period:

At the beginning of the year.............
Addition during the year...................

Termination during the year™°t®

At the end of theyear......................

As at 31 December

2021 2022 2023
163 179 205
41 49 71
25 23 47
179 205 229

Note: We consider the business relationship with a channel partner to be terminated when such
channel partner does not contribute any revenue in a given year. Termination with channel
partners engaged by us during the Track Record Period was mainly due to expiration of
contracts or with no transactions incurred in the relevant financial year.
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Selling our products through our channel partners’ established distribution network
is an effective way to market our brand, expand the geographical reach of our sales
network, and promote our products and services to our target customers, which are 4S
stores who may have demand for our services. Channel partners approach 4S stores by
leveraging their industry expertise and relationship with 4S stores within different areas
of China due to their geographic proximity and their familiarity with the local markets, as
well as closer local customer relationship connections. According to the CIC Report, it is
an industry norm to sell in-vehicle hardware and SaaS products and services through
channel partners in the automotive aftermarket industry in China.

Relationship with our channel partners

As at 31 December 2023, the average length of our business relationships with our
top five channel partners was over four years. We do not have exclusive arrangements
with our channel partners and the prices that we offer to our channel partners are
generally no less favourable than those we offer to our direct customers within the same
region. To the best knowledge of our Directors, all of our channel partners during the
Track Record Period were Independent Third Parties, and based on our Directors’
knowledge, none of our current employees or our past employees held a majority
interest in any of our channel partners during the Track Record Period. To the best
knowledge of our Directors, none of our Directors, shareholders, senior management or
employees of the Company and its subsidiaries are interested in, or otherwise control,
any of the channel partners or has any relationships including employment, financing,
and family relationship with them.

As at the Latest Practicable Date, we had ten regional managers (KI&#H) who
were mainly responsible for managing the relationships and cooperations with our
channel partners and developing new and suitable channel partners. Our channel
partners generally operate their businesses by province on a non-exclusive basis and
they generally operate their businesses within various cities in the province. Our channel
partners are required to obtain authorisation from us to promote our products. During the
Track Record Period, the relationships between our Group and our channel partners
were that of seller and buyer, and also taking into account that there has been no
material product returns during the Track Record Period, therefore we did not put in
place specific inventory control and management policies in conducting sales to our
channel partners, and we have not put in place policies to actively monitor the inventory
levels of our channel partners. Our day-to-day management of channel partners mainly
focuses on monitoring the sales of products in the regions such as product quality
feedback, selling price to optimise our quality control management and cost
management, and also focuses on the settlement and repayment of our channel partners
and to take measures to manage shipment and payment for the channel partners with
overdue settlements to monitor any irregularity on channel partner performance. We
generally reconcile and settle our accounts with our channel partners on an order basis,
with unsold inventory products attributable to the channel partners. The inventory risk of
the products is transferred to our channel partners after we deliver the products to them.
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Except for the quality issues that required us to undertake after-sales obligations that
may involve product return and replacement, during the Track Record Period and up to
the Latest Practicable Date, there were no material product returns from the channel
partners due to circumstances such as slow-moving products or storage damage.

We will generally provide the list of customers under cooperation to our channel
partners. In principle, our channel partners are not allowed to carry out business
cooperation with the 4S stores we are cooperating with and they are also generally
unable to participate in the competition as they are generally requested to provide the
authorisation of the products from us when participating in the bidding for the 4S stores
customers. As the Company is not aware of any instances of our channel partners
competing with us for the same customers or with one another within the same
geographical regions, we therefore do not put in place specific policies to avoid
cannibalisation based on the market size of the automotive market industry and also that
the market for the automotive aftermarket industry in China is relatively fragmented.
Except for credit terms on payment in accordance with the terms of their agreements, we
did not provide financing to our channel partners to acquire our products and services.
During the Track Record Period, there were no material product returns from our channel
partners, and there has been no material disputes with our channel partners, nor are we
aware of any material non-compliance with laws or regulations by our channel partners
that had any adverse impact on our business during the Track Record Period.

Pricing policy

We determine the sales price of our products or services based on the content of the
products or services provided and various factors such as customer type, product cost
and market price level, and on the basis of ensuring a reasonable profit level.

For our sales of in-vehicle hardware products business, we determine the sales
price primarily based on our costs and market prices while taking into account factors
such as product specifications, marketing cost and order volume. We do not charge car
users for the use of our software that is installed or embedded into the in-vehicle
hardware products that we sell.

For our SaaS subscription services, we charge our 4S store customers and channel
partners for leads services and/or member benefits services of our Dijia SaaS on the
basis of actual number of car users who use a particular type of service. We receive
subscription fees from our automotive financing and leasing company customers for
HuGe e-Shield SaaS on the basis of the number of car users enrolled with our HuGe
e-Shield SaaS. The subscription term is usually one year or three years with an option to
renew. The subscription fee mainly depends on the type of functional modules
subscribed by the customer, the number of users and taking into account factors such as
market price and our reasonable profit level.
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For our SaaS value-added services, we receive product and service fees from car
users through providing auto decoration products and services to them. We also receive
marketing service fees for helping our customers to achieve new business transactions.
Our pricing strategy takes into account factors such as the operating cost (i.e. online and
offline marketing and operating personnel costs), vehicle models and brands (classified
by domestic, joint venture and luxury models and brands), city attributes (classified by
first-tier, second-tier and third-tier cities) and the gross profit level of our customer.

We have formulated a product pricing management plan, established standardised
product pricing principles and procedures, and realised the standardisation of price
approval process. We require our business departments to review product pricing plans
and implement them after the internal approval process in order to provide a reasonable
and prudent assessment on the profit level for our products and services.

Seasonality

We experience seasonal fluctuations in our revenues and results of operations. We
have historically experienced relatively lower revenue during the first quarter of a year
mainly due to Chinese Lunar New Year, and relatively higher revenue in the fourth
quarter of a calendar year mainly due to increasing spending or purchases by our
customers for our SaaS and SaaS value-added products and services as a result of a
high concentration of festive seasons and other marketing campaigns. Overall, the
impact of seasonality on our business has been relatively mild due to our rapid growth.
The seasonal trends we have experienced in the past may not apply to, or be indicative
of, our future operating results. Please refer to “Risk Factors—Our operating results are
subject to seasonal fluctuations” for further details.

Branding and marketing

During the Track Record Period, we have been putting effort in enhancing visibility
in the industry and to promote our brands, Dijia [[i/I], Guanglian Saixun ‘9 I I¢&ifl and
Didihu [ElFIE .

During the Track Record Period, our effort to enhance our brands was conducted
primary through participating in events conducted by automobile-related industry
associations, referrals from our existing customers, visits by our sales and marketing
staff to potential customers, and participating in exhibitions and trade fairs. During the
Track Record Period, we have participated in a number of exhibitions and trade fairs in
gaining exposure for our brand, showing our in-vehicle hardware product and SaaS
product offerings, promoting to the market about the advantages to the digitalisation of
automobile aftermarket services, and generating interest in our products/services from
potential customers. Leads generated through these activities are followed-up by our
sales and marketing team.
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Our marketing and branding efforts include the following:

. Participating in relevant industry associations. During the Track Record
Period, we were members of various industry associations, such as the
Guangdong Internet of Vehicles Industry Alliance (J& % & BLEH 4 7 20 ), the
Automotive Aftermarket Professional Committee of the China Auto Dealers
Chamber of Commerce ("% 4[5 T 5% 20 & € VU AC 8 o i e VAR T I HE3E
7 B 1) and the Shenzhen High-tech Industry Association (G311 & 8 il 7 2
iher).

. Engaging in online marketing. We have established various online marketing
platforms and tools to promote our products and services, with relevant online
platforms including our official website, WeCom corporate business card mini
program, Dijia official account (Wi 52%%), Dijia video account (W§HNHLAHSE)
and Dijia WeCom (W ii{>2£%4{%). We use WeCom corporate business cards
as the carrier of content, live streaming of video account as a means of online
communication, and WeCom as a portal to reach customers on a continuous
basis. We upload the highlights of our business and system, case example
videos, cooperation methods, and adapted products to the WeCom corporate
business card of our employees; and we use live streaming of video account to
search for prospective customers, and add potential customers through
WeCom to follow up and push different value-oriented contents according to
the customer’s life-cycle (understanding, experience, transaction), and
ultimately realising sales transaction with our potential customers.

. Attending executive events, trade shows and industry events. During the Track
Record Period, we attended various key-note events, trade shows and
industry events for the automotive aftermarket industry such as Shenzhen
International Smart Mobility, Auto Modification and Aftermarket Service
Ecosystems Expo  (GEYIEIFREEE AT ~ VR H RO ROR A IR S 4 RE T B ),
China (Guangdong) International Car Networking Conference ([ (J& 5%) 5 5
H & K &) and China (Dawan District) Car Networking Conference (B (K i
[ ) LI 4R ).

Our customers
Our customers for sales of in-vehicle hardware products and provision of SaaS
marketing and management services during the Track Record Period mainly included 4S

stores, channel partners, automotive financing and leasing companies and in-vehicle
device OBMs.
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Our five largest customers

During each year of the Track Record Period, our five largest customers accounted
for approximately 52.7%, 38.6% and 33.3% of our total revenue, respectively. During the
same periods, our largest customer accounted for approximately 31.6%, 21.8% and
19.0% of our total revenue, respectively.

The following table sets out the details of our five largest customers for each year
during the Track Record Period:

For the year ended 31 December 2021

Year of Approximately

commencement Principal product Approximately percentage of

of business sold/service amount of our total Credit Settlement
Rank Customer relationship provided revenue revenue term(s)  method(s)

RMB’000 %

1... CustomerA™ 2012 Sales of in-vehicle 103,275 316 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services
2 ... CustomerB® 2020 Sales of in-vehicle 29,708 9.1 120days  Bank transfer
hardware products
and SaaS
marketing and
management
services
3. .. CustomerC® 2020 Sales of in-vehicle 18,712 57 90days  Bank transfer
hardware products
4 ... CustomerD® 2017 Sales of in-vehicle 10,624 3.3 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services
5. .. CustomerE® 2017 Sales of in-vehicle 9,702 3.0 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services

172,021 52.7
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For the year ended 31 December 2022

Year of Approximately

commencement  Principal product Approximately percentage of

of business sold/service amount of our total Credit Settlement
Rank Customer relationship provided revenue revenue term(s)  method(s)

RMB’000 %

1 ... Customer A 2012 Sales of in-vehicle 90,244 21.8 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services
2 ... CustomerB 2020 Sales of in-vehicle 26,252 6.3 120 days  Bank transfer
hardware products
and SaaS
marketing and
management
services
3 ... CustomerC 2020 Sales of in-vehicle 22,521 54 90days  Bank transfer
hardware products
4 ... CustomerD 2017 Sales of in-vehicle 10,590 2.6 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services
5. .. Customer F® 2022 Sales of in-vehicle 10,316 2.5 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services

159,929 38.6
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For the year ended 31 December 2023

Year of Approximately

commencement  Principal product Approximately percentage of

of business sold/service amount of our total Credit Settlement
Rank Customer relationship provided revenue revenue term(s)  method(s)

RMB’000 %

1 ... Customer A 2012 Sales of in-vehicle 106,540 19.0 90 days  Bank transfer
hardware products
and SaaS
marketing and
management
services
2 ... CustomerB 2020 Sales of in-vehicle 30,579 55 120 days  Bank transfer
hardware products
and SaaS
marketing and
management
services
3 ... CustomerC 2020 Sales of in-vehicle 19,862 3.5 90days  Bank transfer
hardware products
4 ... Customer G 2020 Sales of in-vehicle 15,123 2.7 90days  Bank transfer
hardware products
5. .. CustomerH® 2022 Sales of in-vehicle 14,692 26 90days  Bank transfer
hardware products
and SaaS
marketing and
management
services

186,796 33.3
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Notes:

(1) Customer A is a company whose shares are listed on Shanghai Stock Exchange, mainly engaged in
passenger car dealerships and services, auto parts retail, auto parts wholesale, sales of auto
decorative products and auto leasing businesses in the PRC. It is a leading passenger car dealership
and service group, one of the largest luxury passenger car dealership and service groups, one of the
largest financial leasing providers among passenger car dealer and one of the largest second-hand car
dealership and trading agency service groups in China.

(2) Customer B is a privately-owned PRC company, which is located in Hangzhou city, Zhejiang province,
mainly engaged in auto parts wholesale, manufacture of auto parts and accessories, manufacture of
auto decorative products, sales of electronic products and wholesale of electronic components
businesses in the PRC, with a registered capital size of RMB5.0 million as at the Latest Practicable
Date.

(3) Customer C is a privately-owned PRC company, which is located in Shenzhen city, Guangdong
province, mainly engaged in research and development and sales of in-vehicle hardware and devices
in the PRC, with a registered capital size of RMB1.0 million as at the Latest Practicable Date.

(4) Customer D is a privately-owned PRC company, which is located in Pingxiang city, Jiangxi province,
mainly engaged in research and development and sales of technology-based products and sales of
in-vehicle hardware and devices in the PRC, with a registered capital size of RMB5.0 million as at the
Latest Practicable Date.

(5) Customer E is a privately-owned PRC company, which is located in Nanjing city, Jiangsu province,
mainly engaged in providing Internet technology services and information technology consulting
services in the PRC, with a registered capital size of RMB10.0 million as at the Latest Practicable Date.

(6) Customer F is a privately-owned PRC company, which is located in Chongging municipality, mainly
engaged in manufacturing of auto parts and auto decoration products and sales of NEV and sales of
new automobiles in the PRC, with a registered capital size of RMB5.0 million as at the Latest
Practicable Date.

(7) Customer G is a privately-owned PRC company, which is located in Shenzhen city, Guangdong
province, mainly engaged in development and sale of automotive electronic products, LED lighting
products, and technology development and sales of Smart home and electronic products in the PRC,
with a registered capital size of RMB1.0 million as at the Latest Practicable Date.

(8) Customer H is a privately-owned PRC company, which is located in Guangzhou, Guangdong province,
mainly engaged in software development, information systems integration services, information
technology consulting services and data processing storage services businesses in the PRC, with a
registered capital size of RMB100 million as at the Latest Practicable Date.

As confirmed by our Directors, none of our Directors, their respective close
associates or any Shareholder (who or which, to the best knowledge of our Directors,
owned more than 5% of the issued share capital of our Company as at the Latest
Practicable Date), has any interests in any of the five largest customers for each year
during the Track Record Period. All of the above five largest customers are Independent
Third Parties. None of our five largest customers were our suppliers during the Track
Record Period and up to the Latest Practicable Date. During the Track Record Period,
we did not have any material disputes with our customers or encounter any major claims
of defective products.
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Backlog

Backlog represents our estimate of the contract value of work that remains to be
completed as of a certain date. The contract value represents the amount that we expect
to receive under the terms of the contract, assuming the contract is performed in
accordance with its terms. Backlog is not a measure defined by generally accepted
accounting principles. Our Group generally do not compile backlog data for our sales of
in-vehicle hardware products business line or the SaaS value added business line during
the Track Record Period. This is because our Directors consider the compilation of such
figures are not meaningful to the management as each of these business lines generally
have orders being fulfilled within a very short period of time, which generally would be
within one or two weeks of receipt of the relevant order for sales of in-vehicle hardware
products and within one day of receipt of the relevant order for SaaS value-added
services, respectively. As at 31 December 2023, we had over 4,000 orders in our
backlog for our SaaS subscription services. Out of the amount not yet recognised of
RMB69.5 million as at 31 December 2023, it is expected that approximately RMB47.6
million will be recognised for the year ending 31 December 2024 and approximately
RMB21.9 million will be recognised after 31 December 2024.

Relationship with Customer A during the Track Record Period

During the Track Record Period, our revenue contributed by Customer A
represented 31.6%, 21.8% and 19.0% of our total revenue, respectively. Nonetheless,
our Directors consider that this will not constitute a significant risk to our Group due to the
following reasons:

. Customer A highly recognises our capabilities. Customer A is a leading 4S
dealer which has been listed on the Shanghai Stock Exchange since 2015 and
operated over 700 4S stores throughout the PRC as at 31 December 2022. As
advised by Customer A, as its major business focus is on the core business of
48 stores and have limited in-house technology infrastructure, data operation,
dedicated research and development capacities, marketing tools and
manufacturing resources, it would rely on third-party suppliers to provide
products and relevant value-added solutions. We have commenced our
business relationship with Customer A for over ten years, involving in the
construction of this customer’s digital system and operational capabilities
comprehensively, providing comprehensive and industry-leading products
and service for this customer in the areas such as in-vehicle hardware and
services, leveraging the SaaS system to achieve efficient user reach and
activation, and improving operational efficiency, so as to help this customer
continuously improve its digital operation capabilities, enhance users
stickiness, and continue to increase the output value of after-sales and
value-added businesses. Customer A has highly recognised the value of our
R&D capabilities, operational capabilities, service support capabilities.
Customer A and us are continuing our in-depth cooperation, and both parties
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will continue to maintain synergy in the future wave of digital transformation
and continue to achieve a win-win cooperation. Since the commencement of
our business relationship with Customer A in 2012 and up to the Latest
Practicable Date, there has not been any material disruption in the business
relationship between us.

. Our business development plan and focus. We have been focusing on the
provision of SaaS marketing and management services of higher gross profit
margin. We are in the process to expand our value-added services based on
our SaaS so that our product and service offerings are continuously expanding
to catch a wider range of customers. Our Directors are of the view that our
efforts in developing SaaS marketing and management services and novel
types of SaaS value-added products and services will bring us more business
opportunities and maintain the steady growth of business. During Track
Record Period, Customer A’s revenue contribution as a percentage of our total
revenue has shown a decreasing trend as we expanded our customer base
and increased our different revenue streams. Going forward, we aim to
enhance our efforts to identify and establish business relationships with more
customers that are independent from Customer A through enhancing our sales
and marketing efforts and enhancing our brand, which we expect would allow
us to further diversifying our customers base and revenue sources. As such,
our Directors consider that revenue contribution from Customer A, as a
percentage of our total revenues will gradually decrease as we implement our
business development plan and focus.

SUPPLY CHAIN MANAGEMENT
Our suppliers

Our suppliers primarily include in-vehicle hardware product manufacturers (“OEM
suppliers”), mobile communication operators, cloud service providers, warehouse
management and installation service providers.

Outsourced production arrangement

During Track Record Period, we entered into various outsourcing arrangements
with third-party OEM suppliers for production from certain components of in-vehicle
hardware products and up to complete in-vehicle hardware products under OEM
arrangements. Our OEM suppliers produce our products based on specifications and
standards established by us. Through outsourcing the production and/or assembly of
certain components of in-vehicle hardware products and in-vehicle hardware products,
we believe we are able to avoid direct exposure to the risks and expenses associated
with operating our own production facilities.
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We employ various evaluation and assessment criteria in selecting our OEM
suppliers, including but not limited to industry experience and track record, expertise,
product quality and quality control effectiveness, price, financial condition, qualification
and certification production capacity and equipment and ability to meet our delivery
timeline. In addition, all of our OEM suppliers are subject to an annual evaluation, which
includes an assessment on their product quality, production costs and product delivery
time. A OEM may be removed from our list of qualified suppliers if it has a poor
assessment result or has quality problems for the same product twice in a row and fails
to improve effectively after receiving our request to improve the quality.

As at 31 December 2023, we had maintained business relationships with our five
largest OEM suppliers for more than three years. To the best knowledge of our Directors,
all of the five largest OEM suppliers during the Track Record Period were Independent
Third Parties.

We generally enter into master purchase agreements with our OEM suppliers and
place purchase orders with them upon receipt of purchase orders from our customers.
Our purchase orders are entered into with OEM suppliers on an order-by-order basis,
which generally specify the name, quantity, price and delivery of the product that we wish
to outsource our production to.

Our typical master purchase agreement contains details of procurement, delivery,
indemnity, warranties, and quality requirements. Certain salient terms of our typical
master purchase agreements with our OEM suppliers are set out below.

Term and duration : Generally three years.

Quality requirement : The goods supplied must meet the specification and
quality standards required by us and the products
must comply with the relevant applicable laws.

Quality control : We shall conduct quality inspections to the goods
delivered by the OEM suppliers pursuant to the
quality requirement. The OEM suppliers are
generally required to replenish, replace or repair
within an agreed period upon receiving our
feedback.

Delivery details : Delivered by the OEM suppliers to our designated
locations.
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Credit terms and : Credit terms and payment method are subject to
payment method negotiation with OEM suppliers. For some of the

OEM suppliers, a deposit of 30% is required to be
paid by us before placing the orders.

Product warranty : Warranty period is agreed and subject to negotiation
with some OEM suppliers, generally ranges from 12
months to 36 months from the date of quality
acceptance.

Outsourced warehouse management and installation service arrangements

We generally engage service providers to provide warehouse management
services including managing daily purchase orders, receiving and delivering products,
managing inventory, etc. They may also provide us with installation services for our 4S5
store customers of specific regions. The service providers should strictly follow the
relevant business processes that we prescribe.

Our SaaS marketing and management services business mainly serves our 4S
store customers in various regions across the PRC, and involves a providing logistics
services for goods, coordination for hardware installation, answering enquiries on our
products and handling ad-hoc post-sales service requests, and our business places
significant demands on initial response time, installation progress reporting, timeliness
in dealing with service requests and coordination efforts among different parties. Such
demands would require dedicated teams to effectively provide service to individual
shops and car users. If we were to provide such services ourselves, we can only cover
relatively close regions, such as southern China regions including Guangdong and
Guangxi, while for relatively remote regions, such as southwestern China, Xinjiang and
northern China, it is necessary to convene business, after-sales, technical and
installation and other professional teams to connect with local stores to provide good
services, which will incur significant cost. As a result, we need service providers to
connect with local stores in various locations, and they can quickly respond to the needs
of stores and car users due to their close proximity.

In addition, their services can cover local stores without being limited to serving one
or two customers, and the price of such services can also be better controlled. Moreover,
we have highly standardised service provider management manuals and service
contracts, which can be used to manage orders corresponding to logistics services for
goods, coordination for hardware installation, answering enquiries on our products and
handling ad-hoc post-sales service requests. We have specialists to manage and
analyse the inventory turnover status of external warehouses on a monthly basis, and
timely adjust the order approval and delivery status for the next month based on the
settlement and delivery data. We restrict or even impose penalties for excessive stock
on a case-by-case basis, which enable us to closely monitor during the process of
managing external warehouse inventory.
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Certain salient terms of our typical warehouse management and installation service

contracts are set out below.

Duration

Payment

Credit terms

Scope of

authorisation

Delivery

Risk transfer

Purchase/stock
quantity

Generally one year

The service fees for the previous month shall be
settled on a monthly basis

Generally ten days

Service providers provide services within our
designated authorised scope and authorised
service area

We are generally responsible for delivering the
product to the location specified by the service
provider

The service provider is responsible for the custody
of the product and we retain ownership of the
product

Service providers collect and collate product
demands from 4S stores and place orders with us
based on estimated demand, and we arrange
shipments after assessing the stocking and sales
conditions in their respective authorised areas

The service providers are required to report their stock demand plan every month
with reference to the local market situation and check inventories and sales accounts.
They should register and report the slow-moving and problem products and cooperate
with each other on stock transfers. They are also responsible for the production and
regular monthly reporting of the detailed sales account of receipt and delivery of

products of 4S stores.

Our five largest suppliers

For each year during the Track Record Period, our five largest suppliers accounted
for approximately 64.2%, 55.4% and 54.9% of our total purchase amounts, respectively.
During the same periods, our largest supplier accounted for approximately 29.4%,
21.1% and 16.7% of our total purchase amounts, respectively.
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during the Track Record Period.

For the year ended 31 December 2021

The following tables set out certain details of our five largest suppliers for each year

Year of Principal Approximate
commencement product Approximate  percentage of

of business sold/service amount of our total Credit Settlement

Rank  Supplier relationship provided purchase purchase term(s) method(s)
RMB’000 %

1 .. .. Supplier A 2017 In-vehicle 64,408 29.4 Delivery Bank
hardware upon transfer
product payment
manufacturing

2 .... SupplierB® 2019 In-vehicle 38,352 175 180days  Bank
hardware transfer,
product bank
manufacturing acceptance

draft

3 . ... SupplierC® 2020 In-vehicle 16,122 74 30t060  Bank
hardware days transfer,
product bank
manufacturing acceptance

draft

4 . ... SupplierD™ 2019 In-vehicle 14,641 6.7 180days  Bank
hardware transfer,
product bank
manufacturing acceptance

draft

5 . ... SupplierE® 2016 Warehousing 7,081 3.2 90 days Bank
and transfer
installation
service

140,604 64.2
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For the year ended 31 December 2022

Year of Principal Approximate
commencement product Approximate percentage of

of business sold/service amount of our total Credit Settlement

Rank  Supplier relationship provided purchase purchase term(s) method(s)
RMB’000 %

1 .. .. Supplier F® 2021 In-vehicle 59,386 21.1 Delivery  Bank
hardware upon transfer
product payment
manufacturing

2 . ... SupplierB 2019 In-vehicle 44,811 15.9 180 days  Bank
hardware transfer,
product bank
manufacturing acceptance

draft

3 .... SupplierC 2020 In-vehicle 25,712 9.1 30t0 60 Bank
hardware days transfer,
product bank
manufacturing acceptance

draft

4 . ... SupplierG” 2019 In-vehicle 16,139 5.7 Delivery Bank
hardware upon transfer,
product payment bank
manufacturing acceptance

draft

5. ... SupplierD 2019 In-vehicle 10,245 3.6 180days  Bank
hardware transfer,
product bank
manufacturing acceptance

draft
156,293 55.4
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For the year ended 31 December 2023

Year of Principal Approximately
commencement product Approximately  percentage of

of business sold/service amount of our total Credit Settlement

Rank  Supplier relationship provided purchase purchase term(s) method(s)
RMB’000 %

1. ... SupplierF 2021 In-vehicle 69,657 16.7 Delivery Bank
hardware upon transfer
product payment
manufacturing

2 . ... SupplierB 2019 In-vehicle 61,334 147 180days  Bank
hardware transfer,
product bank
manufacturing acceptance

draft

3 ... . SupplierC 2020 In-vehicle 47,059 11.3 30 to 60 Bank
hardware days transfer,
product bank
manufacturing acceptance

draft

4 .. .. Supplier G 2019 In-vehicle 27,538 6.6 Delivery Bank
hardware upon transfer,
product payment bank
manufacturing acceptance

draft

5. ... Supplier H® 2022 Insurance 23,399 5.6 Paymentin  Bank
products advance transfer

228,986 54.9
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Notes:

(1)  Supplier Ais a privately-owned PRC company, which is located in Shenzhen city, Guangdong province,
mainly engaged in design, R&D, consulting and sales of automotive electronics, wireless data
terminals, integrated circuits, electronic products and computer software and hardware in the PRC,
with a registered capital of RMB53.1 million as at the Latest Practicable Date.

(2) Supplier Bis a privately-owned PRC company, which is located in Shenzhen city, Guangdong province,
mainly engaged in development, technical advice, technology transfer and technical services of
electronic and technological products in the PRC, with a registered capital of RMB12.0 million as at the
Latest Practicable Date.

(3) Supplier Cis a privately-owned PRC company, which is located in Shenzhen city, Guangdong province,
mainly engaged in sales of automotive products trading and import and export of goods and technology
in the PRC, with a registered capital of RMB18.2 million as at the Latest Practicable Date.

(4) Supplier D is a privately-owned PRC company which is a subsidiary of Supplier C, located in Huizhou
city, Guangdong province, mainly engaged in technology development, technical consulting,
technology transfer and technical services for electronic technology products in the PRC, with a
registered capital of RMB60.0 million as at the Latest Practicable Date.

(5) Supplier E is a privately-owned PRC company, which is located in Chongqing municipal, mainly
engaged in development of software and technical services, technology development, technology
consulting, technology exchange, technology transfer and technology promotion in the PRC, with a
registered capital of RMB1.0 million as at the Latest Practicable Date.

(6) Supplier F is a privately-owned PRC company, which is located in Shenzhen city, Guangdong province,
mainly engaged in design, R&D, consulting and sales of electronic products, wireless data terminals,
integrated circuits, electronic products and computer software and hardware in the PRC, with a
registered capital of RMB53.1 million as at the Latest Practicable Date.

(7) Supplier G is a privately-owned PRC company, which is located in Shenzhen city, Guangdong
province, mainly engaged in development and sales of electronic products, digital products,
electromechanical products, auto parts, computer hardware and software, office software, instruments
and meters and smart home products in the PRC, with a registered capital of RMB5.0 million as at the
Latest Practicable Date.

(8) Supplier His a privately-owned PRC company, which is located in Shenzhen city, Guangdong province,
mainly engaged in insurance business in the PRC, with a registered capital of RMB4,007.2 million as
at the Latest Practicable Date.

None of our Directors or their close associates, or any, Shareholders who (to the
best knowledge of our Directors are beneficially interested in 5% or more of the issued
share capital of our Company) or their respective close associates had any interest in
any of our five largest suppliers for each year during the Track Record Period. All of the
five largest suppliers are Independent Third Parties.

During the Track Record Period and up to the Latest Practicable Date, our Group
had not experienced any major disruption in business due to material delays or
defaulting payments in respect of purchases we made from our top suppliers, and there
has been no material breaches of the supply agreements with our top suppliers which
may have or have had a significant effect on the Group’s business operations or financial
condition.
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Components and raw materials

We primarily procure components for in-vehicle hardware products, including car
dash cameras, car rear view mirrors, GPS modules and smart car GPS navigation
system, from our in-vehicle hardware products manufacturers in the PRC, and we also
procure in-vehicle hardware components including, displays, touch screens, vehicle
modules and core boards from manufacturers in the PRC. We also procure data traffic
from telecommunications operators in the PRC.

Since 2021, there has been a global shortage in the supply of semiconductor chips
which negatively affected our sales of in-vehicle hardware products business in ways
such as production schedules and lead times, resulting in delayed orders and/or failure
to meet demands of our customers, and leading to the increase in selling price of
semiconductors, which accounted for approximately 10% of the total cost of our core
board products in FY2021, while they have less than a 3% cost impact on our in-vehicle
infotainment system and vehicle safety system products since we purchase in-vehicle
infotainment system products and in-vehicle safety system products as finished
products and semiconductor chips constituted only a small part of their bill of materials.
We have taken a series of measures to mitigate the risk of such shortage including: (i)
building up stable relationships with various suppliers to avoid dependence on a single
supplier, and ensuring supply chain stability by working closely with suppliers to forecast
customers’ demands in advance and make timely purchases; (ii) adjusting the selling
prices of in-vehicle hardware products, in particular, selling prices of our core board,
based on market demand and competition to balance the pressure of rising costs and
customer acceptance so that we could maintain competitiveness and minimise the
impact of the cost increases, and communicating clearly with our customers and
explaining the reasons and necessity of cost adjustments; (iii) reducing overall costs and
improving productivity; and (iv) maintaining close communication with our customers
and explaining possible supply shortage to them in advance and working out solutions
together, and allocating resources according to the priority of customer demand to
ensure timely delivery of orders.

Inventory

Our inventories are primarily in-vehicle hardware products, raw materials and
components in our sales of in-vehicle hardware products business. We generally
maintain a very limited number of finished products in our warehouses and warehouses
provided by our outsourced warehouse management services providers, and these
products mainly include in-vehicle infotainment system and in-vehicle safety system, as
most finished products are delivered directly to our customers upon the completion of
production. Our supply chain management team closely monitors our inventories,
including inventory levels, age and turnover rate. We also conduct regular stock takes of
our inventories, which are coordinated by our finance team.
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As at the end of 2021, 2022 and 2023, our inventory balances were approximately
RMB11.8 million, RMB14.8 million and RMB10.0 million, respectively, and the average
inventory turnover days were approximately 17.6 days, 20.1 days and 14.6 days,
respectively. Please refer to “Financial Information—Description of Selected Items in the
Consolidated Statements of Financial Position—Inventories” for further details.

OVERLAPPING OF MAJOR SUPPLIER WHO IS ALSO OUR CUSTOMER

During each year of the Track Record Period, among our five largest suppliers,
Supplier B is our overlapping customer and supplier. To the best knowledge and belief
of our Directors, Supplier B and its ultimate beneficial owner are Independent Third
Parties.

During the Track Record Period, we outsourced the manufacturing of in-vehicle
products to Supplier B while we also occasionally sold our hardware to Supplier B for the
year ended 2022. At Supplier B's request, we sold one of our electronic components that
Supplier B could assemble and incorporate into Supplier B’s own product into in-vehicle
devices and sell to their own customers. Such arrangement could also decrease our
inventory holding costs. Our Directors confirm that all of our purchases from and sales to
Supplier B were not inter-conditional, inter-related or otherwise considered as one
transaction.

The table below sets forth the total sales and total purchases attributable to/from
Supplier B for the years indicated:

FY2021 FY2022 FY2023

Purchases
Cost (RMB’000) 38,352 44,811 61,334
At a percentage of our total amount of

purchase 17.5% 15.9% 14.7%
Sales
Revenue (RMB’000) - 318 -
As a percentage of our total revenue - 0.08% -
Related cost (RMB’000) - 317 -
Gross profit margin N/A 0.2% N/A

Our Directors are of the view that there are no unusual benefits to our Group or
Supplier B other than the profit and loss derived from the arm’s length transaction with
Supplier B as disclosed above.
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QUALITY CONTROL

Our Directors believe that high quality and standards are critical to our Group’s
success. Guanglian Saixun, one of our principal operating subsidiaries, has obtained the
accreditation of ISO 9001 since October 2020. The application for ISO 9001 certification
was initiated by us to maintain a well-established quality management system for our
Group. The major objective for adopting ISO 9001 is to demonstrate our ability to
consistently provide quality services to our customers and we aim to enhance customer
satisfaction through effective application of the quality management system.

For our research and development, we have putinto place the Quality Management
Rules for our R&D centre, setting out the responsibilities and steps to be taken in quality
management by our different departments in the development of new products and
services such as the R&D department, the testing department, the operations and
maintenance department and the product project department.

We have stringent quality requirements in our production process, and we select
new suppliers based on several factors and only those who meet our quality control
requirements are qualified to be approved suppliers. We have putin place quality control
procedures for handling defective products or services, the delivery of after sales
services, the introduction of new products and services, and product (including hardware
and software) quality control procedures. As at the Latest Practicable Date, our quality
control team consisted of two members, who are primarily responsible for ensuring that
our quality control procedures are complied with.

For products required to be in compliance with national recognised standards,
market, before we start to sell such products to the market, we will conduct
corresponding product tests and certifications based on product characteristics in
compliance with national standard requirements, and obtain corresponding product test
reports or corresponding certificates to ensure the products sold meet the national
marketing standard. We are generally liable for losses or injuries caused by the design,
materials and production of our products sold.

During the ordinary course of our business, we receive feedback, suggestions and
complaints from customers from time to time regarding our products and services. We
have established internal procedures to record, process and respond to the feedback,
suggestions and complaints and conduct follow-up reviews of the results of our
response. We believe the measures we take can reinforce our quality control standards
to our customers, and continue to improve and enhance customer satisfaction.

During the Track Record Period and up to the Latest Practicable Date, we did not
experience any significant quality defects or product claims, refunds or returns from our
customers, complaint from our customers or any regulatory bodies, or other remedies in
respect of our products and which had a material adverse effect on our business or
results of operations.
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TECHNOLOGY INFRASTRUCTURE, SYSTEMS AND CAPABILITIES

We are dedicated to providing customers with scalable and reliable infrastructure,
secure and compliant cloud services relying on industry-leading technologies. Our SaaS
operates on a cloud-based technology infrastructure, and as one of our business
strategies, we plan to adopt cloud-native technologies in the development and hosting of
applications for our Dijia SaaS, which would allow us to harness large quantities of data
and ensures high quality performance at a large scale with increased capacity.

Our technology infrastructure and systems

By cooperating with a leading cloud computing service provider in the PRC, we built
our technical infrastructure on top of its cloud computing service. Substantially all of our
cloud-based services are premised on such cloud. In addition, like many of other
software providers in our industry, we also procured other generic IT services from
third-party vendor for internal data storage.

During the Track Record Period, the amounts of purchases made from our cloud
computing service provider were immaterial in nature. We believe we do not have any
material impediment to switch our cloud computing service provider as we have
adequate alternative sources of such services which are commonly accessible in the
market. Moreover, most cloud computing service providers offer comprehensive
products and services and customer support to facilitate data migration, which allows
user to perform customised data migration by configuring the migration tasks as needed.
In addition, the compatibility of our existing technology infrastructure and software
products and services allows for swift transition and effective integration across the
cloud infrastructure of different cloud computing service providers. Therefore, we do not
expect any material technological issues or other hurdles for us to switch cloud
computing service providers should the need arises. Furthermore, our systems run on
the cloud infrastructure, and the cloud infrastructure primarily serves as a conduit for
exchange of data over the Internet, for carrying out computations and also for data
storage. Our SaaS-based services allow our customers to process large volumes of data
on a real-time basis and ensure high-speed and stable performances on a large scale to
accommodate and support the increased complexity and diversity of our customers’
business operations. We have been enhancing our technology infrastructure by
deepening the cooperation with third-party cloud computing services to ensure our cloud
infrastructure can effectively address our growing business needs. In addition, we have
in place a comprehensive set of contingency plans to manage potential risks of any
emergency or service disruption. We have putinto place our IT emergency response and
recovery plan (ITHE [ fE & k15 7HZ), database system management procedures (&}
JH R A PEEEL) and server safety management system (filfli %% 2 & B ), which
together provide a framework for the management, maintenance and backup of our IT
systems, our servers, our computers and our databases to ensure their safe operations
and, if necessary, perform disaster recovery.
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During the Track Record Period, we did not encounter any unplanned service
interruption of our cloud computing service provider or our internal servers or databases
that had a material impact on our business.

Our technological capabilities

Our production research and development capabilities are key in maintaining our
competitive position in the market. Through continuous development of new methods of
data analysis, iteration and upgrading of the agile and efficient system, strong support
has been provided to our efficient operation and management system, and the industry
leading position of our overall products and services in the SaaS marketing and
management services space and vehicle-connected services industry has been
maintained. With our research and development capabilities and industry foresight, we
have developed a set of proprietary technology for operation of 4S stores in the
automobile dealing industry in the PRC.

We continue to focus on strengthening our product research and development
capabilities to maintain our industry leading position of overall products and services.
We also continue to improve our data application and commercialisation capabilities. We
can model the desensitised data provided by our customers that is collected in
compliance with relevant laws and regulations, and commercialising the data effectively
through the combination of specific marketing and car usage scenarios to develop
products that can be used in specific business scenarios. Through development of the
application of data analysis technology and leveraging on data analysis algorithm, we
strive to analyse and identify the characteristics of demand from car users in different
stages of the vehicle lifecycles to identify car users’ unmet needs, thereby helping 4S
stores realised targeted marketing. Through the research on algorithmic models, the
algorithm models established by us can detect real collisions more accurately, thereby
providing 4S stores with timely and accurate clues for repair needs of car users. Through
iteration and upgrading of the agile and efficient system, a set of full-link customised
marketing services for the combined online and offline customers has been rapidly
developed around the needs for operation in private domain of 4S stores, on the one
hand, rapid iteration has provided strong support to our efficient operation and
management system construction on the other hand. It can be seen that by leveraging on
our research capability and industry foresight, we have developed a set of proprietary
technology for conducting targeted marketing in private domain of 4S stores in the
automotive aftermarket industry in China.

With the rapid advancement of large language model-related technologies, we
have embarked on comprehensive research and expanding the scope of application of
large language model technology. During the Track Record Period, we engaged
reputable third party cloud service providers for provision of generic large language
model services since February 2023. Through gaining and leveraging these services
and combining them with our business scenarios, we have developed scenario-specific
applications to enhance business efficiency. For instance, in the marketing scenario of
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in-store retail, the varying levels of knowledge among in-store personnel can
significantly affect sales conversion rates. To address this, we have implemented a
sales Q&A assistant tool with comprehensive product and service knowledge, using a
combination of vector database, which is a type of database that stores data as
high-dimensional vector, which are mathematical representations of features or
attributes and large language model technology. Sales personnel can utilise this
assistant tool via WeCom at any time to inquire about products and services, thereby
improving the knowledge of the in-store personnel and increasing the overall business
efficiency. Similarly, in the process of creating marketing campaigns at 4S stores, by
utilising third party large language model services, marketing objectives can be
expressed through short natural language expressions, our tool is capable of
automatically generating relevant marketing titles and content, as well as selecting
appropriate marketing packages to selected users. This automation reduces the effort of
sales personnel in manually devising sales and marketing content while at the same time
enhancing the relevance of marketing material, and thus enhancing the sales efficiency
of 4S store marketing personnel.

Our research and development efforts

Our research and development efforts primarily focus on expanding our product
and service offerings, upgrading our technologies to address the emerging markets in
automotive aftermarket. As such, we also pay attention to and analyse the feedback from
our customers to understand the needs and preference of our customers and end users
and make product adjustment and iteration from time to time and in a timely manner.

As at the Latest Practicable Date, our research and development team consisted of
75 members, 42 of them have completed tertiary education in computer science or
software technology and have on average more than nine years of industry experience
in connected service. During the Track Record Period, we incurred research and
development expenses of RMB16.8 million, RMB17.0 million and RMB18.1 million,
respectively.

CYBERSECURITY AND PERSONAL DATA PRIVACY
The Cybersecurity Review Measures and the Cybersecurity Regulations

On 28 December 2021, the Cyberspace Administration of China (the “CAC”)
published the Revised Measures for Cybersecurity Review (the “Revised CAC Measures”
(HA%s e 238 A HE) ), which became effective on 15 February 2022, and superseded
the Measures for Cybersecurity Review promulgated on 13 April 2020. The Revised CAC
Measures, which stipulates that operators of critical information infrastructure
purchasing network products and services, and network platform operators carrying out
data processing activities that affect or may affect national security, shall conduct
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cybersecurity review. Pursuant to Article 7 of the Revised CAC Measures, any network
platform operator with personal information on more than one million users must go
through a cybersecurity review by the cybersecurity review office before listing in a
foreign country.

On 14 November 2021, the CAC commenced to publicly solicit comments on the
Regulations on Cyber Data Security Management (Draft for Comments) ( <HH%5Bh5E %4
EIEPI(HORE M) ) (“‘Draft Data Security Regulations”), which provides that a
data processor contemplating to list its securities on a stock exchange in Hong Kong
which affects or may affect national security is required to apply for a cybersecurity
review pursuant to relevant rules and regulations. However, the Draft Data Security
Regulations does not provide the standard to determine under which specific
circumstances such listings would “affect or may affect national security.” As at the
Latest Practicable Date, the Draft Data Security Regulations was released for public
comment only and its final version and effective date may be subject to change and
uncertainty.

During the Track Record Period and up to the Latest Practicable Date, we have not
experienced any material incident of data or personal information leakage, infringement
of data protection, investigation by the competent authorities or other legal proceedings
relating to data processing or data protection, or received any inquiry, notice, warning,
punishment or sanctions relating to data processing or data protection that may have a
material adverse effect our business. As at the Latest Practicable Date, we had not
received any data security-related enquiries and had not been subject to any notices,
warnings, or sanctions imposed by any regulatory authorities due to cybersecurity
concerns. Our Directors confirm that there had been no material privacy issues,
investigation, penalty, litigation or legal proceedings against us in relation to data privacy
and protection during the Track Record Period and up to the Latest Practicable Date.

On 3 April 2023, the Sponsor, our PRC Legal Adviser and the Sponsor’s PRC Legal
Adviser made a telephone consultation with the China Cybersecurity Review
Technology and Certification Center (the “CCRC”), which is delegated by the CAC to
accept applications for cybersecurity review, the staff of which confirmed that the term
[REDACTED] under Article 7 of the Revised CAC Measures exempts [REDACTED] in
Hong Kong from the mandatory obligation of ex-ante application of cybersecurity review
and we does not need to apply for the cybersecurity review according to Article 7 of the
Revised CAC Measures. The telephone consultation was carried out on a real-name
basis and we have disclosed our business model briefly at the beginning of the telephone
consultation. Our PRC Legal Adviser is of the view that the CCRC is the competent
authority for such consultation, and the staff who responded to our inquiries during such
consultation is the duly designated person in the CCRC to handle public inquiries. Our
Directors, after taking advice from our PRC Legal Adviser, are of the view that, because
(i) we do not possess more than one million users’ personal information, and (ii) based
on the consultation with the CCRC, our [REDACTED] in Hong Kong does not fall within
the scope of “listing abroad (#E4l I 17)” pursuant to the Revised CAC Measures, we do
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not need to initiate the application for cybersecurity review pursuant to Article 7 of the
Revised CAC Measures. As at the Latest Practicable Date, we had not been notified by
any authorities of being classified as a critical information infrastructure operator, neither
had we been involved in any investigations on cybersecurity review made by the CAC,
and we have not received any inquiry, notice, warning or sanctions in such respect.
Therefore, our Directors believe, and our PRC Legal Adviser concurs, that the Revised
CAC Measures and the Draft Data Security Regulations, if implemented in their current
forms, would not have a material adverse impact on our business operations or the
proposed [REDACTED].

Since the current regulatory regime regarding data and cybersecurity is still
evolving, and the PRC government authorities may have different opinions in the
interpretation and enforcement of these regulations, there can be no assurance that the
competent government authorities will ultimate take a view that is consistent with the
views given by our Directors and our PRC Legal Adviser above. However, we will
continue to closely monitor the development of the relevant laws and regulations to
ensure timely compliance with the latest regulatory requirements.

For related risks, see “Risk Factors—Risks Related to our business and
industry—Our business is subject to complex and evolving laws and regulations
regarding cybersecurity, privacy, data protection and information security in China. Any
privacy or data security breach or failure to comply with these laws and regulations could
damage our reputation and brand and substantially harm our business and results of
operations.”

Our implementation on data privacy and security

We are fully committed to complying with cybersecurity and data privacy laws in all
material aspects. We have established our user privacy policies, which clearly set forth
how we protect the information and data made available to us throughout its lifecycle.

Data collection

When providing our services, we may have access to certain information and data,
such as contact information, log-in details, IMEI (international mobile equipment
identity), location, delivery address directly from our APP or mini programs users, most
of whom are car users, mainly for user account registration and ongoing product support
purposes. Without prior consent from the users, we are not allowed to collect any
information or data from them. We have published our privacy policies that disclose our
rules of collecting and using personal information in the links on the login page of our
APP or mini programs in WeChat, and obtained the consent of users through pop-up
windows, checkboxes or in other prominent ways.
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We only provide reporting and data analytic tools for our 4S store customers and
we, as a third-party service provider, do not have control over the types of data our
customers collect from their customers. In our Dijia SaaS and HuGe e-Shield SaaS, our
customers may upload data relating to their own customers to the cloud environment that
hosts our SaaS services. In using our SaaS services, they may also store data such as
personal information in the cloud environment. The cloud resources are procured by us
and are provided by third-party cloud service provider. In this model, our customers have
complete discretion to collect, store, process, export, disclose and remove data stored in
the cloud environment and we do not have control over such matters.

According to the Information Security Technology Personal Information Security
Specification ((GB/T 35273-2020) ( «f5 B & 2HMiH A5 5 %2 HH(GB/T 35273-2020)) )
promulgated by the State Administration of Market Supervision and Administration (Bl %
735 B #1148 5) and the National Standardization Administration (B ZAZ (L &% 5
%), collection is the act of obtaining control over personal information. Our PRC Legal
Adviser has advised us that since we only provide cloud resources for clients to store
and process data and do not access clients’ data without their authorisation, the
ownership of such data belongs to our clients.

Data usage and processing

We strictly execute a data accessing and transmitting policy to ensure the
confidentiality of client data. For example, we require our employees to obtain clients’
authorisation before performing any client requests.

Also, we are only allowed to access, use or disclose any data that stored in the
cloud environment, unless specifically allowed by our customers and authorised by our
customers to carry out limited system maintenance and technical support services,
which may include helping clients resolving problems they have in using our SaaS
services.

Our rights and obligations for using or processing data are disclosed in our privacy
policies, which may include: (i) enabling our services and ensuring our products and
services function properly; (ii) allowing us to provide ongoing product support; and (iii)
assisting with regulatory investigations or other legal proceedings in accordance with
applicable laws and regulations, and court or administrative orders.

Data storage and transmission

All user information and data we receive in China are stored and preserved within
China, and no cross-border transmission of users’ data is involved in our business.
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Data protection

We have obtained ISO 27001 Information Security Management System
Certification, and our system is on file with the relevant public security authorities in
China with a Level 3 information system security level. We implement a vigorous data
privacy and security regime to ensure data security of our customers and car users.

. Data access. We have clear and strict authorisation and authentication
procedures and policies in place. Our employees only have access to data
which is directly relevant and necessary for their responsibilities and for limited
purposes and are required to verify authorisation upon every access attempt.

. Data encryption. To protect our customers’ personal data, we implement
encryption storage technologies to safeguard our customers’ data. Neither we,
the cloud service providers or other third parties are able to access the data of
our customers’ end customers.

. Restrictions on third-party service providers. We cooperate with the market-
leading third-party cloud service provider, and ensure that the third-party cloud
service provider to comply with its collection and protection policies, and the
relevant laws and regulations relating to cybersecurity through service
agreements. According to our service agreement with the third-party cloud
service provider, cloud services users maintain full control of data stored on
the cloud computing platforms. The third-party cloud service provider does not
access, use or disclose user data without authorisation, unless as necessary
to maintain or provide services or to comply with laws, regulations, or requests
of governmental or regulatory authorities. The third-party cloud service
provider defends against network security threats by adopting necessary
technical measures; and the third-party cloud service provider will be liable for
any failure to provide cloud services caused by its own fault. We also
implement encryption methods to prevent data breach. Public clouds operate
under a multi-tenant architecture, which allows multiple users to access the
cloud resources while each user’s data is logically separated and remains
isolated from the data of other users. Therefore, other users of public clouds
have no access to our clients’ data stored on the cloud computing platforms.

We have established company-wide policies to cover various aspects of network
security and data privacy and protection. We have adopted and implemented various
cybersecurity and data protection policies which set out technical and organisation
measures to protect users’ data privacy and security, including: Data Security
Management System ( (E@FE% 2% GE) ), Management Program for Information
Security Risks ( (fGEL2EMEMMEF) ), Management Program for Information
Security Incidents ( (f§ B 2FHMAEHFLT) ), Management Program for Information
System Development and Maintenance ( {f5E RFiBAEEHAEREEHFEF) ) and
Emergency Response Plans for Network Security Incidents ( (4945 % 2 S E & TEE) ).
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We have an internal team dedicated to formulating data protection policy and monitoring
data security practices. During the Track Record Period and up to the Latest Practicable
Date, we had not experienced any material information leakage or loss of data.

Our Data Security Management System outlines the classification of sensitive data,
protection of sensitive data, rules for data usage, and guidelines for data destruction.
The Employee Handbook of our Company clearly defines the management requirements
for accountability for the leakage of confidential information. During new employee
onboarding training, the importance of maintaining information confidentiality is
emphasised for all new hires. The Human Resources Department of the Human
Administration Center is responsible for supervising employee behaviour, reporting, and
handling any disciplinary actions for violations such as leaking confidential corporate
information or breaching confidentiality policies.

Our Server Security Management System and Database System Management
Measures standardise the operation and monitoring of information systems. Business
systems are deployed based on cloud servers, utilising security protection tools
provided by cloud service providers to safeguard server content and business data; the
internal control system is deployed based on local physical data centers, where the
platform’s Research and Development Center - Operations Department network
administrators are responsible for the databases. External computers in the data center
have no direct access to the databases to prevent illegal copying of data.

Our Information Security Management Manual and related password policies
specifies the complex hierarchical levels for login passwords for various network devices
and databases. Within the company’s information systems, apart from Djia Smart Car
Life (i n% = H#i4E %), which enforced the password strategy, as at the Latest Practicable
Date, other information systems did not impose password strategy restrictions such as
password length, password strength and validity period for user login accounts.

We are also required to comply with relevant requirements under the Automobile
Data Security Provisions. Pursuant to the Automobile Data Security Provisions,
automobile data operators shall conduct risk assessment for its important data operating
activity, and report it to relevant government authorities. As our business and the
services we provide involve the collection of certain information and data mainly for user
account registration and ongoing product support purposes, which may be deemed as
“important data” by regulators under the Automobile Data Security Provisions, we have
completed and submitted the automobile data security management report to competent
government authorities in accordance with the Automobile Data Security Provisions.
Furthermore, pursuant to the Automobile Data Security Provisions, when an automobile
data operator needs to make a cross-border transferring of important data for business
purpose, such operator needs to pass the security assessment organised by CAC and
other relevant government authorities. Our Directors confirm that we do not conduct any
cross-border transfers of important data, thus the security assessment aforementioned
is not applicable to us.
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Our PRC Legal Adviser is of the view that, during the Track Record Period and up
to the Latest Practicable Date, we have complied with all applicable cybersecurity and
data privacy laws and regulations in the PRC in all material aspects.

Please refer to the paragraph headed “Risk Management and Internal
Control—Data privacy and information security risk management” in this section for
further details on the Group’s risk control policies on data privacy and information
security management.

COMPETITION

We face competition in the automotive aftermarket industry primarily from other
connected services providers of the automotive aftermarket industry. Additionally,
hardware and software companies, who do not yet offer products and services for the
connected services in the automotive aftermarket industry, may expand to offer their
own in-vehicle hardware products and SaaS marketing and management services using
their technologies, such potential competitors may include in-vehicle hardware products
manufacturers and software service providers. It is also possible for other automotive
aftermarket players (e.g. companies that provide traditional auto parts and accessories)
to branch out and compete with us in offering Internet-connected vehicle hardware. We
believe our competitive advantages lie in our leading position in the SaaS marketing and
management services space, our long experience in the automotive aftermarketindustry
and our ability to achieve connectedness of those hardware, our research and
development capabilities, and the clients resources that we have accumulated over the
years. We believe that we are well-positioned to compete effectively on the basis of the
foregoing factors. Please refer to the section headed “Industry Overview” in this
document for further information on the competitive landscape of our industry.

Nevertheless, some of our existing and potential competitors may have greater
financial, business, management, technological, technical, marketing and other
resources than we do and may be able to invest greater resources to the development,
promotion, sale and supporting of their products and services. For further details, please
refer to the section headed “Risk Factors—Risks Relating to Our Business and
Industry—We face intense competition in the market that we operate in. If we fail to
compete effectively, we may lose market share and our business, prospects and results
of operations may be adversely affected” in this document.

In addition, we also face competition for highly skilled personnel, including
management, software engineers and sales and marketing staff. Our growth depends in
part on our ability to retain our skilled workforce and attract additional highly skilled
employees. See “Risk Factors—Risks Related to Our Business and Industry—Our
financial performance may be adversely affected by our need to recruit and retain
experienced technical and sales and marketing staff, and increasing staff costs”.
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AWARDS AND ACHIEVEMENTS

Our operations have accomplished a number of milestones and we have obtained
a number of awards, certificates and recognition after years of development. Some of the
significant awards, certificates and recognition we received are set out below:

Issuing
Awards/associations Award/issuing organisation year
Executive member (#HHFH () CADA 2012
of CADA
China Automobile Dealing Industry CADA 2016

Business Service Model
Innovation Award (B 755 Jii 48
17 SR8 Meobs B R 7 52 )
“Internet+” Performance Pioneer CADA 2017
Award for the China Automobile
Dealing Industry (H Bl RH i1 T
¥ [ O+ | EIE )

Member of Automotive Aftermarket Automotive Aftermarket Committee of 2019

Committee of China Auto China Auto Dealers Chamber of
Dealers Chamber of Commerce Commerce
(e 4 B TP SE S VR AR B B
FERTSEZEAE)
19th Shenzhen Enterprise Shenzhen Enterprises Innovation 2020
Innovation Record Record Approval Committee and
(56 T ILE YIS SERHTRC ER) Shenzhen Enterprises Innovation

Record Organisation Committee
(I SERRi sk E R B & - Y
AR ek LAk B &)

Shenzhen Top Brand Shenzhen Top Brands Evaluation 2020
(YN HI £ R Committee (YA 5 FHEZ B &)
Guangdong Province Enterprise of Shenzhen Administration for Market 2021

Observing Contract and Valuing Regulation (FEIITT T B B )
Credit (JE R &7 &R E(EH M%)

2021 Internet of Vehicles Solution China (Dawan District) International 2021
Golden Finger Award (20214F & Car Networking Conference
B A i TR S TR AE) Organisation Committee ([ (K #

[a ) B F H A OR E HZ )

Member of the Shenzhen Shenzhen Association for Artificial 2022
Association for Artificial Intelligence (I A T fEEar)
Intelligence (YT A L& A&

LIRS A VA
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Issuing

Awards/associations Award/issuing organisation year

Specialised, Sophisticated, Shenzhen Small and Medium 2023
Distinctive and Innovative Small Enterprise Service Bureau (I
and Medium Enterprises /N ZERRHS )

(BORE R BT /AR ZE)

High and New Technology Shenzhen Science and Technology 2023

Enterprises (=i i 4> 2) Innovation Commission (&I EHE Al
#HZH ), Shenzhen Finance Bureau
(YT BFBUS) and Shenzhen
Taxation Bureau of State Taxation
Administration (I ZB55 48RRI TBE
)

22nd Shenzhen Enterprise Shenzhen Enterprises Innovation 2023
Innovation Record (45 -+ " J&@%  Record Office (G > ZEAH st 8k ¥
PSR B L 8%) NE)

2022 Automotive Electronics Shenzhen Automotive Electronics 2023
Science and Technology Award Industry Association (FEYIT{RHE T
for Excellent Innovative Product GE/5:))

(20224F £ VR HL 78 T R Al 48 18
75 AR EE i %)

2022-2023 Excellence Award for China (Dawan District) Car Networking 2023
Scientific and Technological Conference Organisation Committee
Innovative Data and Cyber (PP (¥ [ ) BB 4 K & 4 %2 €r) and
Security of the Internet of Guangdong Hi-Tech Enterprise
Vehicles (2022-2023 HLl 4R Association (J&H & = T4 3 1 er)

R B B 2 A LB )
Best Employer Talents Shenzhen General Chamber of 2023

Development Award (ffF:EE AN Commerce (EIITH A €)
A 8§ JE42) in the 10th Shenzhen

Growth Enterprise Best

Employer Award (5 &5 EII R

RIS R 1)

INTELLECTUAL PROPERTY

We have obtained key intellectual property and proprietary rights in relation to the
operation of our business. Our intellectual property includes trademarks and trademark
applications related to our brands, services and software copyrights. We seek to protect
our intellectual property assets and brands through a combination of trademark, patent,
copyright and trade secret protection laws in the PRC and other jurisdictions, as well as
through confidentiality agreements and other measures. As at the Latest Practicable
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Date, we had registered over 110 trademarks in the PRC, one registered trademark in
Hong Kong, have been granted 28 patents and holding nine patent applications, and had
registered over 40 registered software copyrights and six copyrights in the PRC that are
material to our business.

As at the Latest Practicable Date, we had ten registered domain names that are
material to our business. As at the Latest Practicable Date, we did not license any of our
intellectual property rights to any third parties. Our Directors confirm that we were not
involved in any material disputes or legal proceedings in respect of any intellectual
property rights infringement that may be threatened or pending, in which we may be
involved whether as claimant or respondent as of the Latest Practicable Date. If any
third-party infringement claims are maliciously or intentionally brought against us, we will
defend against such claims regardless of their merits. Please refer to the section headed
“Risk Factors—Risks Relating to Our Business and Industry—We may be vulnerable to
intellectual property infringement claims brought against us by others.” in this document
for further details.

For further details, please refer to “Statutory and General Information—B. Further
Information about Our Business—2. Our Material Intellectual Property Rights.” in
Appendix IV to this document.

We also use software licensed from third parties, primarily including software and
development tools provided by our cloud service providers, open-source software (such
as Android) and regular office software.

As at the Latest Practicable Date, we had not received any material infringement
claims nor had we filed any infringement claim against any third parties.

EMPLOYEES
As at 31 December 2023, we had 225 full-time employees. Our full-time employees

are mainly located in Shenzhen, Guangdong province, the PRC. The following table sets
out the number of our full-time employees by function as at 31 December 2023.

Number of
Function Employees
Senior management . ... ... 9
Salesand marketing .. ........ ... 62
Research and development .. ...... ... ... ... ............ 77
Operations and supporting . . ......... .. ... .. . . 49
General and administrative. . . ............ ... ... ... L. 28
Total. . ... .. . 225
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We recruit our employees from the open market. We are committed to recruiting,
training and retaining skilled and experienced people throughout our operations. When
we make hiring decisions, we take into account factors such as our business strategies,
our development plans, industry trends and the competitive environment. We recruit our
employees based on a number of factors such as their work experience, educational
background and vacancy needs. We endeavour to attract and retain appropriate and
suitable personnel to serve our Group.

The remuneration packages for our employees include salary, bonuses and
allowances. As required by the PRC regulations, we participate in social insurance
schemes operated by the relevant local government authorities and maintain pension
insurance, medical insurance, work-related injury insurance, unemployment insurance
and maternity insurance for some of our employees. We also contribute to housing
provident funds for some of our employees.

We provide continuing education and training programmes to our employees to
improve their skills and develop their potential. We also adopt evaluation programmes
through which our employees can receive feedback. We foster strong employee
relations by offering various staff benefits and personal development support. Our
Company has also established a labour union to protect employees’ rights and
encourages employee participation in the management of our Company. Our Directors
considered that our Group have maintained good relationship with our employees.

During the Track Record Period, we have also hired certain dispatched labour from
an employment agency to support 4S stores’ offline sales, while the number of
dispatched labour did not exceed 10% of the total number of our labour force. As advised
by our PRC Legal Adviser, employment relationship only exists between the
employment agency and the dispatched labour. We are responsible to pay service fees
to the employment agency and explain job requirements to the labour. The employment
agency is responsible for paying salaries to the dispatched labour and contributing to
social security insurance according to the relevant PRC laws and regulations. In 2022,
we did not continue our dispatch cooperation with the employment agency. As at the
Latest Practicable Date, we had no dispatched labour.

During the Track Record Period and up to the Latest Practicable Date, we did not
experience any material difficulties in the recruitment or any disruption to our operations
due to labour disputes or claims.

INSURANCE

We maintain commercial insurance, compulsory motor insurance and product
liability insurance. We also make contributions to social insurance for some of our
employees in accordance with the applicable laws and regulations. We however do not
maintain any business interruption insurance, insurance policies covering damages to
our network infrastructures or information technology systems. We review our insurance
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policies from time to time for adequacy in the scope of coverage. We believe our
insurance policy as a whole is in line with the general market practice and complies with
the relevant rules and regulation in the PRC. During the Track Record Period and up to
the Latest Practicable Date, we had not made, neither had we been the subject of, any
insurance claims which are of a material nature to our Group. There are certain risks for
which we are not insured for, and we may not have sufficient insurance coverage for
damages and liabilities that may arise during the course of our business operations.
Please refer to the section headed “Risks Factors — Risks Relating to Our Business and
Industry — Insurance coverage may not be adequate, and increased insurance costs
could adversely affect our results of operations.” in this document for further details.

LEASED PROPERTIES

As at the Latest Practicable Date, we leased 13 properties for use as offices,
research and development centres, warehouses, operating premises and dormitories in
the Guangdong province, Chongging municipality, Tianjin municipality and the Sichuan
province in the PRC with lease expiry dates ranging from 30 June 2024 to 24 February
2026. As at the Latest Practicable Date, we did not own any real property. We believe
that our leased properties are adequate to meet our current needs, and that we will be
able to obtain adequate properties, principally through leasing of additional properties,
to accommodate our future expansions.

LEGAL PROCEEDINGS AND COMPLIANCE
Legal proceedings

We may from time to time become a party to various litigation, arbitration or
administrative proceedings arising in the ordinary course of our business. During the
Track Record Period and up to the Latest Practicable Date, there were no litigation,
arbitration or administrative proceedings pending or threatened against us or any of our
Directors which could have a material and adverse effect on our business, financial
condition or results of operations.

Litigations with Mesada Technology Co., Ltd. (FFYIHEEZRHRHERLAF)
(“Mesada Technology”) and Shenzhen 365CAR Technology Co., Ltd. (FIITFERXRE
BRI BR A E]) (“365CAR Technology”)

The litigation with Mesada and 365CAR Technology (a subsidiary of Mesada
Technology) concluded in April 2020

In January 2016, Mesada Technology and 365CAR Technology, a subsidiary of
Mesada Technology, brought a civil action against Guanglian Saixun, and two other
defendants (collectively, the “Three Defendants”) on the ground of infringement of
software copyrights, with a total claimed amount of RMB99.0 million.
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Our Company was successful in defending its claim and was adjudged to have no
liability for the claims. In May 2019, the Intermediate People’s Court of Shenzhen City of
Guangdong Province (## & EIIT 4 A Ri%Bt) dismissed all the claims of Mesada
Technology and 365CAR Technology (the “Software Copyrights First Instance
Judgement”). Mesada Technology and 365CAR Technology filed appeals, but withdrew
their appeals in April 2020, which rendered the Software Copyrights First Instance
Judgement effective and resulted in the dismissal of the case against all Three
Defendants. Therefore, Guanglian Saixun had no liability under this case, and as
advised by the PRC Legal Adviser, there is no recourse that may be brought about by
Mesada Technology and 365CAR Technology in respect of this specific alleged
infringement.

The litigation with Mesada Technology and 365CAR Technology, concluded in
November 2020

In April 2016, Mesada Technology and 365CAR Technology brought a civil claim
against Guanglian Saixun, Mr. Xiao Peng (H ), who is an employee of the Group, and
five other defendants, claiming a total amount of RMB46.8 million. In May 2019, the
Shenzhen Intermediate People’s Court of Guangdong Province (& & & &I 4k AR
%B%) held that Guanglian Saixun and Mr. Xiao Peng (# M§) should (a) cease to infringe
Mesada Technology’s commercial secrets in Mesada GPS Console Software V2.0 (2
#GPS FfA##V2.0), and (b) pay Mesada Technology a total amount of RMB1.0
million for its compensation for financial losses and legal costs (the “Commercial
Secrets First Instance Judgement”). Guanglian Saixun’s appeal was not successful,
which rendered the Commercial Secrets First Instance Judgement effective.

On 20 November 2020, the Shenzhen Intermediate People’s Court of Guangdong
Province (J&# & &I 5k AEZ%BE) ruled that the obligations of Guanglian Saixun
under the Commercial Secrets First Instance Judgement have been executed.

Contractual dispute with a customer

In May 2020, Shenzhen City Yuechuangda Technology Co., Ltd. (I i B Al R 5
AR/~ 7)) (“Shenzhen Yuechuangda®) initiated a civil claim against Guanglian Saixun
for breach of contract in relation to the processing services of car displays, and
demanded Guanglian Saixun to pay RMB2.29 million and accrued interest for the
services provided. In August 2020, Guanglian Saixun filed its counter-claims,
demanding (a) to rescind the purchase order and the outsource order entered into
between Guanglian Saixun and Shenzhen Yuechuangda, and (b) Shenzhen
Yuechuangda to return 32,409 pieces of touch screens or pay for the monetary
damages. In July 2021, the Shenzhen Longhua District People’ s Court (J& & & I T FE
#elm N\ 7% BE) ruled that (a) Guanglian Saixun should pay RMB2.08 million for the goods
and accrued interest for overdue payment to Shenzhen Yuechuangda, and (b)
Shenzhen Yuechuangda should return 4,639 pieces of touch screens to Guanglian
Saixun. Subsequently, Shenzhen Yuechuangda and Guanglian Saixun reached a
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settlement in December 2021, it was agreed that Guanglian Saixun should pay
approximately RMB1.71 million to Shenzhen Yuechuangda. The settlement was
completed on 8 December 2021. As advised by the PRC Legal Adviser, there is no
recourse that may be brought about by Shenzhen Yuechuangda in respect of this
specific alleged breach of contract.

Non-compliance incidents

Our Directors confirm that, save as disclosed below, our Group had conducted our
operations and carried out our business in compliance with the relevant laws and
regulations in the PRC during the Track Record Period and up to the Latest Practicable
Date in all material aspects:

Failure to make social insurance fund contributions and housing provident fund
contributions in full in the PRC in full compliance with the Social Insurance Law
and the Housing Provident Fund Regulations and engagement of a third party
payment agent to make contributions of social insurance and housing provident
funds

During the Track Record Period and up to the Latest Practicable Date, we failed to
make adequate social insurance and housing provident fund contributions as required
by relevant PRC laws and regulations which did not fully comply with provisions of the
Social Insurance Law of the PRC ( (f#E NRILFMEFEEIRIBZE) ) (the “Social
Insurance Law”) and the Regulations on the Administration of Housing Provident Fund
of the PRC ( (#E ANRILABEGEF AR SEIHGH]) ) (the “Housing Provident Fund
Regulations”). During Track Record Period, we engaged a third party payment agent to
make contributions of social insurance and housing provident fund on its behalf because
we were not able to open local deposit accounts for the purpose of social insurance and
housing provident fund for certain employees, which was not in compliance with the
aforesaid regulations.

Underlying causes

The non-compliance incident in relation to the shortfall in payment and engaging a
third party agent to make contributions of social insurance and housing provident fund
were due to (i) the insufficient understanding of the applicable PRC laws and regulations
relating to social insurance fund and housing provident fund contributions; and (ii)
absence of professional advice for our staff at the material time.

Relevant laws and regulations

According to the Social Insurance Law, enterprises are obliged to apply for social
insurance registration with local social insurance agencies and pay premiums on behalf
of their employees by reference to their actual income. If an enterprise fails to pay the
required premiums on time or in full, the authorities in charge will demand the enterprise
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to settle the overdue amount within a stipulated time period and impose a 0.05% overdue
fine per day from the date on which the paymentis overdue. If the overdue amount is still
not settled within the stipulated time period, an additional fine in an amount of one to
three times of the overdue amount will be imposed.

According to the Housing Provident Fund Regulations, enterprises must register
with the competent managing centre for housing funds and open an accountin a bank for
the deposit of employees’ housing funds. Employers are required to contribute, on behalf
of their employees, to housing funds on time and in full. Any employer who fails to fully
contribute may be ordered to make up the difference within a stipulated time limit, and
the provident fund administration centre may apply to the People’s Court for mandatory
enforcement against those who still fail to comply after the expiry of such period.

Potential impact on our Company

With respect to the failure to make adequate social insurance, our PRC Legal
Adviser advised us that for the outstanding social insurance contribution that
accumulated during and after the Track Record Period, the late payment fee equals to
0.05% of the outstanding amount calculated daily starting from the date the relevant
insurance funds became overdue. If we fail to make such payments within a stipulated
period, we may be liable to a fine of one to three times the outstanding contribution.

With respect to the failure to make adequate housing provident fund contribution,
our PRC Legal Adviser advised us that the housing provident fund management centre
shall order the company that is overdue in the payment and deposit of, or underpays the
housing provident fund, to make the payment and deposit within a prescribed time limit,
failing which the housing provident fund management centre may ask the court to take
enforcement measures against such company to collect the outstanding housing
provident fund.

With respect to the engaging a third party agent to make contributions of social
insurance and housing provident fund, as advised by our PRC Legal Adviser, we have
rectified the arrangement of engaging the third party agent by setting up subsidiaries in
locations where our existing employees work in order to directly pay for their social
insurance and housing provident funds without engaging third party agents.

As at the Latest Practicable Date, no administrative action or penalty had been
imposed by the relevant regulatory authorities with respect to our social insurance and
housing provident fund contributions, nor had we received any notice or demand from
any competent authorities ordering us to make any shortfall of the payments for the
social insurance fund and housing provident fund contributions. We were also not aware
of any material complaint filed by any of our employees regarding our social insurance
and housing provident fund policy.

-310 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

BUSINESS

We have obtained confirmations from and interviewed with the relevant local
governmental authorities covering substantially all of our employees that: (i) no
administrative penalties had been imposed on us for the shortfall during the Track
Record Period and up to the date of the confirmation, and (ii) they normally would not
initiate regulatory action to compel us to make supplementary contributions or impose
any penalty on us. Our PRC Legal Adviser has advised us that such local governmental
authorities are competent to provide the foregoing confirmations.

According to the Notice of the General Office of the State Administration of Taxation
on the Work Relating to the Collection and Administration of Social Insurance in a Steady
and Orderly Manner ( <[ ZBi55 485 ¥ 2\ BB B A B2 A 7 il A+t e IR B 2 0 A B AR Y
WA ) issued by the General Office of the State Administration of Taxation on 13
September 2018 and the Urgent Notice of the General Office of the Ministry of Human
Resources and Social Security on Implementing the Spirit of the Executive Meeting of
the State Council to Effectively Stabilise the Collection of Social Insurance ( (A JJ & i
B O I AT A 2 R A A 1R T I 5 e B RS U B AU AR A R B AR A B S
A1) ) issued by the General Office of the Ministry of Human Resources and Social
Security on 21 September 2018, local governmental authorities are prohibited from
taking their own enforcement measures to investigate and collect the outstanding social
insurance.

As advised by our PRC Legal Adviser, assuming there is no material change to
current laws and regulations and the practice in regulatory policies implementation and
inspection of local governments, based on the Company’s confirmation and the facts
stated above and the confirmations from and interviews with relevant authorities, in the
absence of material employees’ complaints, the likelihood that we would be required by
relevant authorities actively to pay shortfall for social insurance and housing provident
fund contributions collectively or being subject to material administrative penalties due
to our failure to provide full social insurance and housing provident funds contributions
for our employees or the engagement of the third party agent to make contributions of
social insurance and housing provident fund contributions is low.

We have also received the confirmations from Mr. Zhu Hui and Mr Zhu Lei,
members of our Controlling Shareholders Group, dated 12 May 2023, undertaking that in
case that our Company incurs economic losses if it is required by the relevant
government authorities to make full repayment of the outstanding amounts and/or pay
relevant penalties, they will indemnify the Company for such payments so that the
Company will not suffer from economic losses in this regard. As a result, we did not make
any provisions to cover the shortfall in social insurance and housing provident fund
contributions during the Track Record Period and up to the Latest Practicable Date.

We have taken actions with a view to make contributions in full for all employees of
our subsidiaries in the future, which include communications with employees in seeking
their understanding and cooperation, so as to comply with the basic contribution rates as
applicable while it also requires additional contribution from our employees. According to
relevant policies of the local governments, adjustments to basic contribution rates will
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generally be made by the authorities in the PRC within a specified period in a year, and
the adjustments will generally be made once a year. Based on previous practices by the
relevant government authorities in the places where our PRC subsidiaries locate, and in
light of actual results of our communications with the employees, as confirmed by our
Directors, it is expected that we can make contributions in full for certain personnel of our
Company such as management at mid to senior level of our Company at the basic
contribution rates as applicable prior to the [REDACTED], and make contributions in full
for all of our employees at the basic contribution rates as applicable prior to the end of
the second quarter of 2024.

Based on the above, our Directors are of the view that the non-compliance incidents
in relation to social insurance fund and housing provident fund contributions will not have
a material adverse impact on our Group’s operations and financial conditions.

Internal control measures adopted
We have adopted or will adopt the following internal control measures:

. we have provided and will continue to provide regular trainings to our
employees in relation to social insurance fund and housing provident fund
contributions compliance requirements and the relevant laws and regulations;

. we have adopted a set of internal policies in relation to social insurance fund
and housing provident fund contribution, and we will continue to maintain the
arrangement that our local subsidiaries shall make their own social insurance
and housing provident fund contributions instead of engaging any third-party
agent to do so;

. we will keep abreast of latest developments in PRC laws and regulations in
relation to social insurance and housing provident funds;

. the calculation of the social insurance fund and housing provident fund would
be prepared by administrative department and be reviewed by our finance
department on a monthly basis in order to mitigate the risk of material
non-compliances with relevant laws and regulations; and

. we have set up subsidiaries in locations where our existing employees work
and will directly pay for their social insurance and housing provident funds
without engaging third party agents. Since June 2023, the Group has been
making social insurance and housing provident fund contributions through its
own local subsidiaries.
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Failure to register lease agreements with relevant PRC authorities

Pursuant to the applicable PRC laws and regulations, property lease contracts must
be registered with the local branch of the housing and real estate authority. As at the
Latest Practicable Date, we had not completed lease registration for the 13 properties
we leased in the PRC, primarily due to the difficulty of procuring our lessors’ cooperation
to register such leases. The registration of such leases will require the cooperation of our
lessors. We will take all practicable and reasonable steps to procure that the
unregistered leases are registered. However, it is out of our Group’s control on whether
the lessor will cooperate to register such leases. Our PRC Legal Adviser has advised us
that the lack of registration of the lease agreements will not affect the validity of the lease
agreements under PRC laws, and has also advised us that a maximum penalty of
RMB10,000 may be imposed for non-registration of each lease. The estimated total
maximum penalty is RMB130,000. During the Track Record Period and up to the Latest
Practicable Date, we have not received any notice from any regulatory authority
regarding potential administrative penalties resulting from our failure to register the
aforementioned lease agreements. Our Directors are of the view that such non-
registration would not have a material adverse effect on our business operations.

To the best of our knowledge, as at the Latest Practicable Date all of the landlords
of our leased properties were Independent Third Parties. The lessors of four of our
leased properties had not provided us with valid title certificates or relevant authorisation
documents evidencing their rights to lease the properties to us, and these properties are
used as our operating premises and dormitories. As a result, these leases may not be
valid, and there are risks that we may not be able to continue to use such properties. As
advised by our PRC Legal Adviser, if any third party raises claims against the ownership
or leasing rights of such properties, our leases in respect of such properties may be
affected. In light of in the event that we are not able to continue to use such properties
due to the defective titles of such properties, we believe that we will be able to find
comparable properties as alternatives without imposing any material adverse effect on
our business, financial condition and results of operation, our Directors are of the view
that such properties with defective titles are not individually or collectively crucial to our
business operations.

As a result of the reasons above, we believe that the defects of our leased
properties would not materially and adversely affect our business operations.

Non-compliance incident in relation to the Product Quality Law

During the Track Record Period, we had an incident of non-compliance with the
Product Quality Law of the PRC ( "3 A R ALFIE & i B & 1%) ) (the “Product Quality
Law”) as one of our in-vehicle hardware products was found to be not in compliance by
Chongqing Administration for Market Regulation (B i 135 5 B & #15) (the “Bureau”)
with a national standard due to inadequate awareness of the applicable standards to
such products at that time and the accidental oversight of the requirements by one of our
suppliers while we did not identify such non-compliance. On 28 September 2021, the
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Bureau imposed an administrative penalty on Guanglian Saixun for a total fine of
RMB387,621. Our PRC Legal Adviser advised that this incident will not have a material
adverse impact on our operations and financial condition, mainly due to (i) according to
the Decision on Administrative Penalty issued by the Bureau on 28 September 2021, as
Guanglian Saixun has taken the initiative to recall the non-compliant products and
eliminate the consequences of such non-compliance incident, a lighter administrative
penalty was imposed on Guanglian Saixun; (ii) the amount of fines for this incident was
low and close to the minimum level of fines provided for in Article 50 of the Product
Quality Law, and was not considered a serious circumstance by the Bureau to lead to the
revocation of business license or to criminal liability; and (iii) Guanglian Saixun has paid
the fine in full on 28 September 2021. We did not suffer any pecuniary loss from recalling
the non-compliant products as we subsequently rectified and resold the products. As
confirmed by our Directors, during the Track Record Period and up to the Latest
Practicable Date, Guanglian Saixun had no other administrative penalty levied on it on
its products or services, and such penalty did not have a material adverse impact on our
financial condition or results of operations during the Track Record Period.

In response to this incident, we have carried out a comprehensive investigation on
our products and revised our product quality control procedures by unifying the
production information, formulating the product standards, strengthening the product
testing system and implementing a supplier qualification and approval procedure. We
have adopted the measures to strengthen internal supervision by designating a quality
control manager to closely monitor and review product test and the national standards
that applicable to our products, and ensure that our internal control measures are
properly carried out and the products sold meet the national standards. Save for this
incident, our Directors confirm that there has been no further contravention with the
Product Quality Law by our Group during the Track Record Period and up to the Latest
Practicable Date, that had resulted in any administrative penalty being levied on us by
any governmental authority, and therefore the Directors consider the internal controls
that have been putin place to monitor and control our in-vehicle hardware product quality
have been adequate and effective. Nothing has come to the attention of the Sole
Sponsor that would reasonably cast doubt on such views of our Company in any material
respect.

LICENCES, APPROVALS AND PERMITS

According to the relevant PRC laws and regulations, we are required to obtain
certain licences, approval and permits for our business operation. As advised by our
PRC Legal Adviser, (i) we have obtained all material licences, approvals and permits
required in the course of our business operation during the Track Record Period and up
to the Latest Practicable Date; (ii) all such licences, approvals and permits remain valid
as at the Latest Practicable Date; and (iii) there were no major legal obstacles for us to
continue to hold such licences, approvals and permits as at the Latest Practicable Date.
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As at the Latest Practicable Date, our Group has obtained the following key
licences, approvals and permits to carry out our business and operation:
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Renewal

Licence Holder First grant date  Expiration date  requirements

ICP License Guanglian Saixun 27 September 22 November Submit
(Information 2013 2026 renewal
services business application
(Internet 90 days
information prior to
business only)) expiration
(EEREEE
AT AL R (R SRS
5 (A PR LI 485 B
*7£)))

ICP License Hanhuaxing 21 June 2023 21 June 2028 Submit
(Information Technology renewal
services business application
(Internet 90 days
information prior to
business only)) expiration
(MBI EH LR
EREA(RNY e e
B(ER TR A R
*1))

ICP License Dijia Smart Cloud 29 December 26 December Submit
(Online Data 2023 2028 renewal
Processing and application
Transaction 90 days
Processing prior to
Business expiration
(e-commerce
only)) (HEE(RE ¥
BRACEFR B (T4
SRR PR BT )

ER(EREERE
THiH))

Class B certificate of ~ Guanglian Saixun 22 November 10 November Submit
surveying and 2016 2026 renewal
mapping application
qualification (Z.#k 90 days
N EEHE) prior to

expiration



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION
MUST BE READ IN CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT

BUSINESS

Licence

Holder

First grant date

Expiration date

Renewal
requirements

National High and
New Technology
Enterprise (Bl % &
A 3)

National High and
New Technology
Enterprise (%
M A3)

Capability Maturity
Model Integration
(CMMI-DEV) V2.0
at Maturity Level 3

GB/T 19001-
2016/1SO
9001:2015 Quality
Management
System Certificate

ISO/IEC 20000-
1:2018 Information
Technology
Service
Management
Systems
Certificate

GB/T 19001-
2016/1SO
9001:2015 Quality
Management
System Certificate

GB/T 22080-
2016/ISO/IEC
27001:2013
Information
Security
Management
System Certificate

Guanglian Saixun

Guanglian Shuke

Guanglian Shuke

Guanglian Shuke

Guanglian Shuke

Guanglian Saixun

Guanglian Shuke

19 June 2015

16 October 2023

28 October 2022

27 March 2023

8 September
2023

21 July 2017

1 August 2022
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22 December

2024

15 October 2026

28 October 2025

26 March 2026

7 September
2026

20 July 2026

31 July 2025

Submit
renewal
application
90 days
prior to
expiration

Submit
renewal
application
90 days
prior to
expiration

Submit
renewal
application
90 days
prior to
expiration

Submit
renewal
application
90 days
prior to
expiration

Submit
renewal
application
90 days
prior to
expiration

Submit
renewal
application
90 days
prior to
expiration

Submit
renewal
application
90 days
prior to
expiration
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Renewal
Licence Holder First grant date  Expiration date  requirements
Level-3 Information Guanglian Shuke 12 October 2022  N/A N/A

System Security
Protection of
Information System
(B R = M4
FROERREN)

We renew all existing licences, approvals and permits to comply with the relevant
laws and regulations. Our Directors had confirmed that there were no foreseeable major
obstacles for us to renew such licences, approvals or permits as at the Latest Practicable
Date.

ENVIRONMENT, SOCIAL AND GOVERNANCE
Corporate governance
Compliance management

We have always attached great importance to compliance operation. In strict
compliance with the Company Law of the People’s Republic of China ( <% A\ R I:A1=
~NAl¥%) )and other relevant regulations, we developed the Internal Control Management
System and Risk Management System to ensure our legal and compliant operation and
management, safeguard asset security, ensure the accuracy and integrity of financial
reports and related information, enhance operational efficiency and effectiveness, and
facilitate our Group in achieving its development strategies.

We integrate the fundamental process of risk management across all aspects of
corporate management and operational activities. We actively cultivate a robust risk
management culture and establish a comprehensive and well-structured risk
management system. Our Board is responsible for the overall design of our risk control
system. It formulates objectives and implementation requirements for the risk
management system and oversees the effectiveness of the risk management
framework, internal control system and organisational structure. The Audit Committee is
delegated by our Board with responsibilities to establish and update our internal control
systems, while our senior management monitors the daily implementation of the internal
control procedures and measures with respect to each subsidiary and functional
department.
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Business ethics

To effectively prevent corruption, fraud, and other illicit practices, we have
established the Anti-Bribery and Anti-Corruption Management Guidance to enhance the
standardised and institutionalised construction of corporate governance and internal
controls.

Meanwhile, the Anti-Fraud and Anti-Bribery Governance Committee (the “Dual
Anti-Governance Committee”) has been established to be responsible for the
implementation of anti-fraud and anti-bribery work. The responsibilities of Dual Anti-
Governance Committee encompass various aspects, including the enhancement of the
company’s anti-fraud and anti-bribery corporate culture, the handling of reports related
to violations of the established protocols, investigations, reporting, and appropriate
actions.

Also, we have established a reporting mechanism against any unethical situation
within the organisation. The mechanism allows both employees and business partners to
report any fraudulent, bribery-related, or other improper activities associated with our
operations via a designated reporting email. Upon receiving the reports, the Dual
Anti-Governance Committee forms a dedicated working group to conduct internal
investigations. Following the investigation, an investigation report will be compiled, and
appropriate actions will be taken if necessary. At the same time, the whistleblowers’
reports, complaints, or disclosures will be kept confidential to ensure that whistleblowers
and investigators will not face retaliation or any form of discrimination, opposition, or
adverse consequences.

Indicator Unit 2023

Number of concluded legal cases regarding Cases 0
corrupt practices brought against the issuer
or its employees during the reporting period

Anti-corruption training times Times 3

Average hours of anti-corruption training Hour(s) 0.5
attended by employees

ESG governance

Our Board has the overall responsibility for our Environment, Social and
Governance (“ESG”) reporting and strategies. Meanwhile, we have established a
comprehensive, well-structured, clearly defined, and operationally efficient ESG
governance framework. This framework delineates the roles and responsibilities of
personnel at various levels, departments, and positions, providing organisational
support for the implementation of ESG initiatives within our Group. The ESG committee
of our Company (the “ESG Committee”) comprises members who are executives and
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directors of the company, led by the general manager. As the highest decision-making
body for ESG matters, the ESG Committee is primarily responsible for formulating,
reviewing, and overseeing our ESG strategies, plans, execution, and implementation.

Also, each functional department is required to designate an ESG liaison person
who assists the department head in implementing the annual ESG work plan and
regularly reports to the ESG Committee. The ESG Committee holds regular and ad hoc
meetings, with at least one regular meeting per year. After receiving quarterly or annual
ESG progress reports from each functional department, the ESG Committee
summarises, discusses, and makes decisions on key issues identified in the progress
reports.

Materiality assessment

In order to determine the material ESG topics of our Group, we engaged an external
consultant to conduct a materiality assessmentin 2023. We identified key ESG issues by
taking into consideration of the requirements of the ESG Guide, the latest industry trends
and peer benchmarking results. The material topics were prioritised based on the
stakeholders’ feedback in online surveys. Internally, we have solicited feedback from our
employees and management. Externally, we have engaged shareholders and investors,
customers, the public and community, as well as suppliers and business partners in this
exercise. Our Board has reviewed and approved the findings and conclusion of the
Materiality Assessment. As advised by our external ESG consultant, our Group’s ESG

metrics are generally higher than the industry average.

Among the 19 sustainability topics identified, there were seven highly material
issues:

. Privacy and Data Security

. Compliance Management

. Customer Service

. Research and Innovation

. Intellectual Property Protection
. Product Quality and Safety

. Employee Training and Development
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Stakeholder engagement

We attach great significance to communication with stakeholders. We engage with
our stakeholder groups through various approaches, from casual day-to-day
interactions and meetings to formal surveys, to understand their expectations and
respond to their concerns. For example, it includes forums and conferences, corporate
announcements, investor conferences surveys and interviews.

Social responsibility
Project responsibility

We are dedicated to maintaining the high quality of our products through the
effective application of the quality management system. We developed various policies
and standards such as Software Project Quality Control and Management Specification
to establish the standardised and systematic quality assurance processes, covering
quality direction, quality objectives, quality assurance and quality assessment. We also
established a Project Management System which set out the responsibilities and
processes to ensure the effective execution of R&D projects.

In order to maintain effective product quality control, we have implemented regular
qguality assessment based on functionality, performance and security. Prior to selling our
products, we conduct product testing in accordance with national standards. Based on
the testing results, we generate detailed reports summarising the testing process and
results and identify the improvement areas to further enhance product quality and
performance. Besides, we regularly conduct spot checks at suppliers’ production sites to
ensure consistency between factory production and product samples.

In the event of product complaints or recalls, we have a robust process in place to
address and resolve customer concerns promptly and effectively. Aligned with our
Customer Complaint Management Measures, we have established robust customer
complaint management procedures to handle and analyse customer complaints and
feedback, and make recommendations on remedies. Also, we strive to seek continuous
product quality improvement. We conduct monthly quality meetings, where we review
the previous month’s product quality status and gather market feedback to drive
improvements.

Indicator Unit 2023
Customer complaints on products/services Case 15
Handling rate of customer complaints % 100
Complaint response time Hour 1
Percentage of total products sold or shipped % 0

that were subject to recall for safety and
health reasons
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Customer service
Customer satisfaction

By putting customers first, we deliver customer-centric products and services and
are dedicated to continuously improving our services. As such, the following digital
services are developed and adopted to enhance customer service efficiency and
satisfaction:

. Member benefits service: Our Dijia SaaS offers member benefits to car user
customers of our 48S store customers through high-frequency car life benefits,
low-frequency car maintenance benefits and customised benefits by 4S
stores.

. One group serving one customer service: We establish dedicated WeChat
groups for individual stores and car users which allow dedicated teams in
insurance, second-hand cars, and repairs to respond to customers’ enquiries
on our products and handle ad hoc post-sales service requests in a timely
manner.

. Smart solicitation service: Using the solicitation of regular maintenance
services of car users as an example, our Dijia SaaS offers the linkage among
the various steps of individual customer management functions such as user
identification, grouping (regular maintenance group grouping), marketing push
(regular maintenance group precise marketing) and effect monitoring (push
result feedback). Through the transformation of the digital marketing system,
the regular maintenance solicitation of car users has become more efficient,
and low-cost and results becoming measurable.

. SaaS marketing and management services: We provide functions such as
direct customer reach, automated data labelling and user management and
precise marketing push. These functions empower our 4S store customers to
simplify and automate their workflow and help them achieve customer
acquisition and enhance their sales performance.

To understand customers’ expectations and opinions regarding the products and
services, we conduct customer satisfaction surveys regularly. In 2023, we conducted
customer satisfaction surveys to evaluate their satisfaction with the product usage and
achieved an overall satisfaction rate of over 90%.

Privacy and data security

We place an unwavering emphasis on data security and the safeguarding of users’
personal information. To achieve this, we have established a comprehensive information
security and privacy protection framework. Also, our data security policies such as the

Personal Information Security Strategy are in place to effectively implement data
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security protection measures and mitigate information security risks. By adopting a
proactive and robust approach, we are dedicated to upholding the highest standards of
data protection and ensuring the privacy and security of our users’ personal information.

Our information security and privacy protection framework is built upon
internationally recognised standards such as ISO 27001 Information Security
Management System, in conjunction with relevant laws and regulations including the
Cybersecurity Law ( (% 427:) ), YD/T 2781-2014 Telecommunication and Internet
Service User Personal Information Protection—Definitions and Classifications ( <YD/T
2781-2014 T 5 A1 B350 4 Bips 1o & (BRI 2 36 &4 70 88) ) and other management
specifications. Our use of technology complies with the requirements of the ISO 27001
Information Security Management System, as well as national and local regulations. Our
data security policy ensures that data is collected for legitimate purposes and strongly
discourages the misuse of technologies that track, analyse and collect user behaviour.

Furthermore, as an additional pillar in our ongoing commitment to safeguarding
customer privacy and data security within our exclusive Dijia SaaS and HuGe e-Shield
Saa$S, we have implemented the Three-level Transparency System. This system has
been specifically designed to ensure transparency in data collection, usage, and
protection, providing our valued customers and 4S dealers with clear and
comprehensive information about how their data is handled. By prioritising
transparency, we actively enhance customer trust and further strengthen their privacy
and data security.

Research and innovation
Intellectual property protection

To standardise our patent work, promote technological innovation, and establish
independent intellectual property rights, the Patent Management Measures is developed
in accordance with relevant regulations such as the Patent Law of the People’s Republic
of China ( (F# \RILFMEHF]%) ) and the Implementing Regulations of the Patent
Law of the People’s Republic of China ( <+ 3 A\ RILAE HAEE AR ). Under the
guidance of the Patent Management Measures, we utilise patent information to keep
track of domestic and international patent applications that are relevant to us.

On the one hand, in cases where the company obtains patent rights through
employee inventions, rewards are provided to the inventors or designers of the service
inventions in accordance with the relevant provisions of the Patent Law and its
implementing regulations. On the other hand, once an employee’s service invention is
granted a patent certificate, a copy of the patent certificate is provided to the inventor or
designer. The patent and its implementation benefits are recorded in the employee’s
technical and business files, serving as important criteria for technical job appointments
and promotions. Cash Incentive Policy is also set to the inventors of service inventions.
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BUSINESS

Furthermore, we established Computer Software Management Measures, which
aims to protect the company’s copyrights in computer software, encourage software
development, promote computer application, and regulate the interests involved in
software development, dissemination, and use. These measures are developed based
on regulations such as the Regulations on the Protection of Computer Software and the
Methods for Registration of Computer Software Copyright ( ¢ 7EA#k B (f e p)y ~ (&
R SRS RO ).

Research and renovation

Apart from the Cash Incentive Policy in Patent Management Measures and
Computer Software Management Measures as mentioned above, we also have a strong
R&D team, which accounts for approximately 35% of our total workforce, to drive our
research and development innovation. Our continuous R&D efforts have obtained
multiple certifications and recognitions from various organisations and entities. For
instance, we have obtained certifications such as ISO 9001, ISO 20000, CMMI
(“Capability Maturity Model Integration”) Level 3, and Information System Security Level
3, and have been recognised as a national high-tech enterprise since 2021.

Our range of in-vehicle hardware products enables connectivity and features such
as navigation assistance, collision detection, and online entertainment. These products
and services empower our customers at 4S stores to establish stronger connections with
their car users and offer comprehensive solutions that encompass hardware, software,
and services. Our primary product offerings consist of in-vehicle infotainment systems,
in-vehicle safety systems, and core boards. In 2023, we facilitated communication
between our 4S store customers, automotive financing and leasing company customers,
and their respective car user customers, with a frequency exceeding eight times on
average.

Supplier chain management

We have established the Supplier Management System to evaluate and select
suppliers, ensuring that they can provide high-quality materials at reasonable prices on
a long-term and stable basis, while meeting our environmental, occupational health, and
safety requirements. In addition to assessing suppliers’ financial capabilities, business
performance, and quality standards such as 1SO9001, ISO14001, TS16949, and 3C
certification, we also place significant emphasis on environmental standards and human
rights protection in manufacturing enterprises, and prioritises cooperation with
companies that have performed well according to the results of inspections. For
example, we conduct on-site inspections to verify whether labours have a safe working
environment and assesses if there were any significant