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OVERVIEW

We are a mobile advertising service provider in the PRC and mainly provide comprehensive
mobile advertising services to our customers for marketing of their brands, products and/or services on
media platforms operated by our media partners. Our services include mobile marketing planning, traffic
acquisition, production of ad creatives, ad placements, ad optimisation, ad campaign management and ad
distribution. We aim at optimising mobile ads’ publicity and maximising their exposure to target mobile
users to achieve our customers’ marketing goals and improve their ROI. We are capable of providing
comprehensive mobile advertising solutions services as well as one or more of these services, such as
production of ad creatives, ad optimisation and ad distribution, to customers to serve their different
needs.

Over years of our operations since 2015, we have accumulated extensive experience in the
provision of mobile advertising services and serving customers from different industries in the PRC. Our
customers include direct advertisers and advertising agents. During the early years of our development
in the mobile advertising industry, we mainly provided advertisement distribution services to our
customers. Subsequently, we expanded more additional services, such as production of mobile ads in
video format and ad optimisation services as standalone services, and developed into our mobile
advertising solutions services in view of our customers’ needs. During the Track Record Period, our
customers included fast-growing technology companies, well-established social networking software
developers, leading content app developers in the PRC and members of companies listed on recognised
stock exchanges. For the nine months ended 30 September 2023, we served 150 customers from various
industries, covering technology and internet services, financial services and gaming industries in the
PRC.

We believe that a network for ad distribution is crucial to our continuous growth in the mobile
advertising industry. Thus, we are committed to developing and establishing solid business relationship
with reputable media partners to ensure a smooth and consistent supply of advertising space for our
placement of mobile ads. Our media partners include media publishers (being operators of media
platforms) and media agents of other media publishers. As at 30 September 2023, we have established
business relationship with 6 media publishers, which are prominent technology companies in the PRC,
and we can distribute mobile ads directly on more than 30 media platforms operated by these media
publishers. These media platforms include leading short video platforms, search engine platforms, news
and information contents platforms, mobile browsers, app stores and social media platforms. With an
extensive network for ad distribution, we can place mobile ads for marketing of brands, products and
services of our customers to a wide spectrum of mobile users with different interests.

Our Directors believe that an extensive network for ad distribution is essential to our business;
however, our capacities to produce and optimise mobile ads are critical to our business growth in light
of the keen market competition. According to the iResearch Report, advertisers are generally in greater
need of value-added services from mobile advertising service providers and the provision of one-stop
mobile advertising solutions services is one of the future trends of the mobile advertising industry in the
PRC. Thus, we keep ourselves abreast of the latest market trends and developments, focus our resources
to develop and expand our capacities to provide value-added services to customers and enhance our
competitiveness in the mobile advertising market. We also consider that our in-house content production
capacity is another driver to our business growth. We formulate mobile marketing plans and produce ad
contents to mobile users to increase the marketing effectiveness of an ad campaign. Moreover, we
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monitor market trends closely and increase the offerings of our ad formats from still images and texts to
short videos to meet market demands. In light of the increase of internet speed and the change of
reading and browsing habits of mobile users which led to the rise of mobile ads in video format, we
commenced production of mobile ads in video format in 2018 and set up a video production base with
diverse shooting scenarios of different themes in Beijing in 2020. In September 2022, we relocated our
video production base from Beijing to Changsha to expand our production capacities and facilitate our
growth and development. We are currently able to produce ad contents and ad creatives in text, image
and/or video formats that meet the marketing goals of our customers. Leveraging on our competent
content production capacities, we were awarded as “The Most Creative Agency (3¢ 2AlE ) by one
of our major media publishers, namely Alibaba Group, in 2021 and we also received the “Creative
Marketing Case Award (Bl #5%#12%)” and the “Content Creation Award (N7 A% 4E)” from our
major media publishers in 2022. Moreover, our mobile ads were recognised and selected as “Top 15 in
the Marketing Case Competition Award for the Year of 2023 (20234 % &5 K B Ll K EH +H K)” by
our media publisher, namely Alibaba Group in 2023. Our Directors believe that our capacities to
produce ad contents, which are creative and attractive, are well-recognised in the mobile advertising
industry in the PRC and have contributed to the growth of our business during the Track Record Period.

As we are able to formulate mobile advertising solutions and enhance the effectiveness of our
mobile ads for our customers, we experienced a growth in the demand for our mobile advertising
solutions services during the Track Record Period and our mobile advertising solutions services
contributed significantly to our business. For the years ended 31 December 2020, 2021 and 2022 and the
nine months ended 30 September 2022 and 2023, our revenue generated from mobile advertising
solutions services amounted to approximately RMB343.4 million, RMB433.3 million, RMB454.2
million, RMB325.7 million and RMB477.3 million, accounting for an increasing proportion of our total
revenue of approximately 90.9%, 92.1%, 92.2%, 92.9% and 96.0%, respectively.

For the years ended 31 December 2020, 2021 and 2022, the average revenue generated from
mobile advertising solutions services per customer were approximately RMB9.8 million, RMBS.3
million, RMB2.5 million, respectively. Such decrease was mainly attributable to the continuous
expansion of our mobile advertising solutions services and the increase in our customer base for mobile
advertising solutions services. For the nine months ended 30 September 2022 and 2023, the average
revenue generated from mobile advertising solutions services per customers amounted to approximately
RMB2.0 million and RMB4.5 million, respectively. Such increase was mainly due to our effort to serve
customers with greater advertising needs, namely Customer M. For the years ended 31 December 2020,
2021 and 2022 and the nine months ended 30 September 2022 and 2023, the average gross billing from
advertisement distribution services per customer were approximately RMB1.4 million, RMB1.9 million,
RMB3.3 million, RMB25.3 million and RMB6.2 million, respectively. The increase in the average gross
billing from advertisement distribution services per customer during the years ended 31 December 2020,
2021 and 2022 was mainly attributable to the decrease in the number of customers for our advertisement
distribution services and our effort to serve customers with greater advertising needs. For the nine
months ended 30 September 2023, the average gross billing from advertisement distribution services per
customer decreased to approximately RMB6.2 million from RMB25.3 million for the nine months ended
30 September 2022. Such decrease was mainly attributable to the migration of 88 customers from the
advertisement distribution services to mobile advertising solutions services as we explored new business
opportunities and developed business relationship with new customers.
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COMPETITIVE STRENGTHS

We seek to leverage on our competitive strengths to enhance our market position and further
expand our business. We believe that the following competitive strengths contribute to our growth and
differentiate us from our competitors.

Established relationship with top media partners operating leading media platforms in the PRC

According to the iResearch Report, as one of the key competitive factors of mobile advertising
service providers in the PRC, media resources are essential to mobile advertising service providers since
(i) the top media platforms have larger user base, maturer advertising ecology and higher internet
exposure; and (ii) the establishment of long-term and stable partnerships with the media publishers helps
mobile advertising service providers to keep abreast of market trends, attract advertisers and achieve
marketing goals. Over years of our operations since 2015, we have gradually expanded our network for
ad distribution and have established business relationship with top media partners that operate leading
short video platforms, search engine platforms, news and information contents platforms, mobile
browsers, app stores and social media platforms in the PRC. As at 30 September 2023, we are a
distributor of 6 media publishers, which are prominent technology companies in the PRC, and we can
distribute mobile ads directly on more than 30 media platforms operated by them. We possess such
media resources and will continue to expand our media resources to maintain and enhance our
competitiveness in the industry. These media platforms provide different contents to attract mobile users
with diverse habits and preferences.

According to the iResearch Report, in terms of advertising revenue generated directly from media
platforms, the top 5 internet enterprises, namely Alibaba, ByteDance, Pinduoduo, Tencent and Baidu,
occupied over 75% of the market share in the mobile advertising industry in the PRC in 2022. Some of
these dominant market players have several shortlisted distributors for their media platforms to avoid
over-reliance on any one particular distributor. Advertisers or advertising service providers who intend
to place their mobile ads on these media platforms generally tend to place their mobile ads through these
shortlisted distributors. During the Track Record Period, our Group was a shortlisted distributor of some
of these dominant market players and we were able to distribute mobile ads on certain media platforms
which are commonly used by mobile users in the PRC.

It is our business strategy to develop and maintain an extensive network for distribution of mobile
ads on a balanced mixture of media platforms with different contents and nature, whereby mobile ads
can be placed on media platforms commonly used by mobile users with stable and large traffic as well
as media platforms used by mobile users with specific common interests with relatively positive growth
potential. Being a distributor of 6 media publishers as at 30 September 2023, we have access to a range
of advertising space on media platforms of different contents and can reach mobile users with diversified
interests, whilst we may also collect and analyse proprietary statistics of different mobile users on such
media platforms, thereby enabling us to customise our mobile advertising solutions for our customers to
better meet their advertising needs and achieve their goals. For the years ended 31 December 2020, 2021
and 2022 and the nine months ended 30 September 2023, we are a distributor of 3, 5, 5 and 6 media
publishers, respectively. We have expanded our network for distribution of mobile ads during the Track
Record Period. With such network, we can distribute mobile ads on different short video platforms,
search engine platforms, news and information contents platforms, mobile browsers, app stores and
social media platforms. We review the mixture of media platforms from time to time and develop our
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distribution network to reach mobile users with different interests. In January 2023, we became a direct
distributor of a new media publisher and expanded our network for distribution of mobile ads to a social
media platform, which provides financial and wealth management information to mobile users. In March
2023, we became a direct distributor of another new media publisher, which is a member of a Chinese
language internet search provider based in the PRC. Such media publisher operates a popular search-
plus-feed app in the PRC with MAUs of 648 million in December 2022. As the direct distributor of such
media publisher, we can place mobile ads on such search-plus-feed app which enables users to find
information online, including webpages, news, images, documents and multimedia files, through links
provided on its website. Having considered the popularity and MAUs of such media platform, we
believe that our mobile ads can reach a larger group of mobile users and better satisfy the needs of our
customers. With an expanded distribution network, we can distribute mobile ads directly on more than
30 media platforms as at 30 September 2023. Our Directors believe that having an established network
for ad distribution with a mixture of different media platforms is beneficial to our business expansion in
the fast developing mobile advertising industry in the PRC. We may also offer our customers with wider
choices of media platforms to cater for their different advertising needs and goals, which would not only
enable us to capture additional business opportunities, but would also enhance our competitiveness in
the industry so that we can compete with different market players in the mobile advertising industry
which is fragmented and competitive.

We are recognised as a distributor of our media partners either through the tender process or
commercial negotiations. We would receive invitations from media partners from time to time to submit
tenders to become their distributors. The criteria of being distributors of different media partners for
distribution of mobile ads on different media platforms may vary. In general, media partners would
consider the eligibility of the applicants by taking into account factors including (i) historical advertising
transaction amounts; (ii) quality; (iii) source from customers; (iv) manpower, in particular the number of
sales personnel and project enhancers; (v) financial credibility; and/or (vi) market reputations. If we
consider that being a distributor of these media partners would be beneficial to our business in terms of
rebate rates and/or credit terms, we would submit applications, along with relevant supporting
documents and/or proposals, for the purpose of initial screening.

Our media partners’ eligibility criteria of distributors may vary from time to time due to the
change of their business needs. In May 2023, we ceased to be the direct distributor of Supplier A. See
“Suppliers — Cessation of our business relationship with Supplier A” in this section. Our Directors
confirmed that we have not been deprived of our status as a distributor by our media partners during the
term of our distributorship nor received any material complaints from our media partners during the
Track Record Period and up to the Latest Practicable Date.

Our purchase of advertising space from our top media partners would be affected by the need of
our customers on placement of mobile ads on media platforms and their marketing goals. We acquire
user traffic (i) from our media publishers as direct distributor and (ii) from media agents who can
provide us with advertising space of other media publishers that we are not their direct distributors.
Given that we are exposed to various financial, credit and liquidity risks during the course of our
business, we would also acquire user traffic from media agents, which can offer favourable credit terms,
for the purpose of our financial management. We are committed to maintaining our business relationship
with our top media partners and we enhance our ad content production capacity from time to time to
facilitate the monetisation of user traffic on media platforms of our media publishers for the mutual
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benefit of our Group and our media publishers. Our ability on monetisation of user traffic on media
platforms are recognised by our media publishers. See “Competitive strengths — Ability to provide
tailored and all-rounded advertising solutions supported by our in-house content production team”.

Ability to provide tailored and all-rounded advertising solutions supported by our in-house content
production team

Our mobile advertising services are supported by our in-house content production team for creation
and design of ad contents in different formats (such as texts, images and/or short videos), which are
tailored to meet marketing goals of our customers. Our in-house content production covers design,
filming and post-production of mobile ads, including sound and image post-processing. Leveraging on
our production capacities, we are capable of producing ad contents and ad creatives in different formats
which are tailor-made to meet diverse demands of customers. For further details of our in-house ad
content production services, see “Ad content production capacity” in this section.

According to the iResearch Report, given the high penetration rate of mobile phones and the
increasing adoption of 5G mobile technologies with higher internet speed, mobile users tend to view
more videos on their mobile phones in replacement of still images. The market size of mobile
advertising industry in the PRC increased from approximately RMB366 billion in 2018 to approximately
RMB&895 billion in 2022 with a CAGR of approximately 25.0%, and it is expected to reach
approximately RMB1,407 billion in 2027. With the increasing power and popularity of mobile devices
and user migration pattern across media platforms, the share of mobile advertising market has gradually
increased in the advertising industry. Mobile advertising market accounted for approximately 88.9% of
the online advertising industry in China in 2022 and it is expected to account for approximately 87.8%
in 2027. In view of this trend, as an expansion of our service offerings, we commenced production of
mobile ads in short video format in 2018 and set up a video production base with diverse shooting
scenarios of different themes in Beijing in 2020. In September 2022, we relocated our video production
base from Beijing to Changsha to expand our production capacities and facilitate our growth and
development. As at 30 September 2023, our content production team comprised 29 staff and we have 1
production base located in Changsha, Hunan, the PRC. During the Track Record Period, we were able to
expand our video production capacities successfully. For the years ended 31 December 2020, 2021 and
2022 and the nine months ended 30 September 2023, we produced more than 19,000, 41,000, 50,000 and
61,000 video clips, respectively. Leveraging on our in-house content production capacities, we currently
offer our short video clip services to serve different customer needs as part of our mobile advertising
solutions services. To meet demand from customers, our Group also offers in-house video production as
a standalone service.

With our in-house video production capacities, our Group can provide mobile advertising solutions
services to our customers, from project planning, idea generation, scripts writing, video filming and
editing, post-production of video to distribution to mobile ads in video format on media platforms,
subject to our customers’ needs and budget plans. The offer of video production enriches our service
offerings and enables our customers to outsource the whole marketing campaign to us, and thereby
increase their reliance on our Group and enhance our profitability. We are able to provide tailored and
all-rounded advertising solutions to meet the needs of our customers and expand our mobile advertising
solutions services business. We had a growth in our revenue from provision of mobile advertising
solutions services during the Track Record Period. For the years ended 31 December 2020, 2021 and
2022 and the nine months ended 30 September 2022 and 2023, our revenue generated from mobile
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advertising solutions services amounted to approximately RMB343.4 million, RMB433.3 million,
RMB454.2 million, RMB325.7 million and RMB477.3 million, accounting for an increasing proportion
of our total revenue of approximately 90.9%, 92.1%, 92.2%, 92.9% and 96.0%, respectively.

Our in-house production capacities have contributed to the growth of our business during the Track
Record Period. We will continue to closely monitor our customers’ needs and demands and, to our best
effort, increase our service offerings to meet market demand and expand our customer base. Although
we are a relatively small market player in the mobile advertising industry which is fragmented and
competitive, we focus our resources to expand our production capacities and enhance our value-added
services so as to differentiate ourselves from our competitors. We also put significant effort to
understand the products and brands of our customers and the habits of mobile users when we develop
and create mobile ads so that our mobile ads can achieve marketing goals of our customers efficiently.

Our in-house production capacities are well recognised by our suppliers. In 2020, we received the
credit as “Outstanding Business Partner (£t} & /E# )" from our media publisher, namely Alibaba
Group. In 2021, we were awarded as “The Most Creative Agency (FxEAIE )" of our media
publisher, namely Alibaba Group. In 2022, we received the “Creative Marketing Case Award (&7 % %
Z1514%)” and the “Content Creation Award (NZ¥8I#54%)” from our major media publishers. And, our
ad content production capacity is well recognised by our media publishers. In the “Creative Marketing
Case Award (BIEEIHEBI4E)”, we were recognised by our media publisher that we had thorough
understanding of habits of mobile users and with the use of data and resources from the media publisher,
we can produce mobile advertising campaign that are creative and attractive. We can optimise the
marketing effect of our mobile ads and enhance brand awareness of our customer’s brand and achieve
marketing results that are beyond expectations. In the “Content Creation Award (INZE|#88)”, we
were recognised by our media publisher that we have in-depth understanding of our customers’ products
and were able to create mobile ads that are effective and can enhance monetisation of user traffic on
media platform efficiently. In 2023, our mobile ads were recognised and selected as “Top 15 in the
Marketing Case Competition Award for the Year of 2023 (20234F% #5 K B R 6 K i+ K)” by our
media publisher, namely Alibaba Group.

Leveraging on our content production capacities, we can establish business relationship with top
media publishers and can successfully expand our network for ad distribution. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2023, we are a distributor of
3, 5, 5 and 6 media publishers, respectively. Furthermore, our competent production capacities are
recognised by other industry players in the advertising industry. During the Track Record Period, we
were engaged by other media agents, which are also mobile advertising service providers, to provide
mobile advertising solutions services and video production services to their advertisers.

Established business relationship with customers of different scale and advertising needs

We offer mobile advertising solutions services to our customers with a focus on in-feed
advertising. Over the years of our operation, we have accumulated extensive experience in provision of
mobile advertising services and understanding marketing needs of customers from different industries.
We are able to provide in-feed advertising services, which are tailor-made to achieve our customers’
marketing goals and improve their ROI.
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During the Track Record Period, our customers included fast-growing technology companies, well-
established social networking software developers, leading content app developers in the PRC and
members of companies listed on recognised stock exchanges. We generally entered into annual
framework agreements with our major customers during the Track Record Period and some of the
framework agreements contain a term on minimum purchase amount of services by our major customers
from our Group. It proves that our services are well recognised by our major customers and we are able
to offer quality services to them to meet their marketing needs. Leveraging on our ability to provide
quality mobile advertising solutions services, we have maintained business relationship from about 1 to
6 years with our 5 largest customers in each year/period during the Track Record Period. From time to
time, we provide reports to these customers and analyse the latest market trends and mobile users
response to the ad placements, and made proposals to them to increase the ad effectiveness and improve
their ROI. We expanded our business on provision of mobile advertising solutions services during the
Track Record Period. For the years ended 31 December 2020, 2021 and 2022 and the nine months ended
30 September 2022 and 2023, our revenue generated from mobile advertising solutions services
amounted to approximately RMB343.4 million, RMB433.3 million, RMB454.2 million, RMB325.7
million and RMB477.3 million, accounting for an increasing proportion of our total revenue of
approximately 90.9%, 92.1%, 92.2%, 92.9% and 96.0%, respectively.

For details, see “Our customers — Key terms of agreements with our customers” and “Customers
— Customers concentration” in this section.

Dedicated and stable management team

We have a dedicated and stable management team since our operations in 2015 which has been
essential in driving the growth of our business. Mr. Zhao, our chairman of the Board, has extensive
experience in sales and marketing in the technology and internet industries in the PRC for more than 15
years. Prior to joining our Group, he worked at a subsidiary of Alibaba Group and various
communication engineering companies. Mr. Yu, our chief executive officer, has also accumulated
approximately 20 years of experience in sales and marketing in the technology and internet industries in
the PRC. Prior to joining our Group, he served as the deputy general manager and supervisor for various
technology and mobile communication companies which are specialised in online sales and distribution
services. Both of Mr. Zhao and Mr. Yu have extensive working experience in the technology industries
and are able to understand the marketing needs of companies in the technology and internet industries.
Mr. Nie, our chief operating officer, also has extensive knowledge and experience in business
management and development in the media and technology industries in the PRC for over 15 years. He
served as the operations deputy director of a media company providing premium content on an
integrated internet platform for about 6 years and was responsible for sales and marketing growth.
Before that, he worked in software and technology companies and was responsible for providing
platform development services. He has thorough understanding of the operation of media platforms and
the habits and preferences of mobile users. We believe that our Directors’ industry experience is a major
factor contributed to our growth. Our senior management have at least 5 years of experience with us.
Leveraging on the in-depth understanding of our management in the marketing, technology and internet
industries, we believe that we are able to provide mobile advertising services which cater for the needs
of our customers.
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In view of the foregoing, we believe that our management team’s in-depth experience and their
strong executive capability in enhancing our business as a whole has provided us with valuable industry
insights and expertise, which enable us to stand out from our competitors, manage our operations
efficiently and successfully implement our strategies and future plans under their leadership.

STRATEGIES AND FUTURE PLANS

Our goal is to maintain and strengthen our position in the mobile advertising industry in the PRC
and to further expand our market presence. To achieve this goal, we plan to pursue the following
business strategies.

Continue to expand our mobile advertising business in the PRC

We will continue to expand our mobile advertising business in the PRC. According to the
iResearch Report, the market scale of mobile advertising industry in the PRC increased from
approximately RMB366 billion in 2018 to approximately RMB895 billion in 2022, with a CAGR of
approximately 25.0%. From 2023 to 2027, the market size of mobile advertising industry is expected to
grow at a CAGR of approximately 8.7% and will reach approximately RMB1,407 billion in 2027. We
intend to capture business opportunities arising from the expected growth in the mobile advertising
industry through the following strategies:

° Expand our mobile advertising solutions services: During the Track Record Period, we
experienced a growth in the demand for our mobile advertising solutions services and our
mobile advertising solutions services contributed significantly to our business. For the years
ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September 2022 and
2023, our revenue generated from mobile advertising solutions services amounted to
approximately RMB343.4 million, RMB433.3 million, RMB454.2 million, RMB325.7
million and RMB477.3 million, respectively. According to the iResearch Report, advertisers
are in greater need of value-added services from mobile advertising service providers, such as
creative planning of ad campaign, production of ad creatives and management of campaign
performance, to achieve better marketing effectiveness. Also, the provision of one-stop
mobile advertising solutions services is one of the future trends of the mobile advertising
industry in the PRC and the barriers to entry into the mobile advertising industry include
content production and advertising creative ability and service and in-feed advertising
optimisation capacities.

In view of the above, we will continue to expand our mobile advertising solutions services to
enhance our competitiveness and expand our market share in the mobile advertising industry.
To expand our mobile advertising solutions services, we will leverage on our in-house
content production capacities to provide tailored and all-rounded services to customers. We
will keep ourselves abreast of the latest market trends and developments in the mobile
advertising industry so that we can formulate marketing plans and produce ad contents that
are creative and attractive to maximise the exposure of mobile ads of our customers.
Moreover, our in-house production capacities are well recognised by our customers. To meet
customers’ demand for our services, we provided our customers with standalone in-house
video production services during the Track Record Period. As part of our mobile advertising
solutions services, we enhance and optimise the effectiveness of mobile ads to achieve
customers’ marketing goals and provided standalone services on ad optimisation during the
Track Record Period. See “Ad content production capacity” and “Ad optimisation” in this
section. We will continue to provide these standalone services to customers to meet their
needs. Further, we will leverage on our established network on distribution of mobile ads to
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attract new business. Such network cover different short video platforms, search engine
platforms, news and information contents platforms, mobile browsers, app stores and social
media platforms. These media platforms provide different contents to attract a wide spectrum
of mobile users with diverse habits and preferences. We believe that, with such network, we
can enhance exposure and advertising effect of mobile ads to meet our customers’ marketing
goals. We will continue to explore business opportunities with new and existing customers
and provide our mobile advertising solutions services to customers and place mobile ads
through our distribution network to achieve our customers’ marketing goals.

° Serve customers with greater advertising needs for our advertisement distribution services:
The majority of our customers in 2020 had a low contribution to our revenue. In 2020, 203
customers (being approximately 85% of our total number of customers) engaged our Group
for advertisement distribution services, but only accounted for approximately 9.1% of our
total revenue for the year ended 31 December 2020. It exposed our Group to credit and
liquidity risks because we may need to make prepayments to suppliers for these customers
before arranging for bidding of advertising space. Thus, we expanded our mobile advertising
solutions services and provided advertisement distribution services to customers, which were
generally of greater advertising needs. We will leverage on such experience and continue to
serve customers with greater advertising needs for our advertisement distribution services.
We would retain and deepen our business relationship with existing customers, which have
records on higher gross spending with us and advertising needs and plans for promotion of
their products and/or services. We would also explore business opportunities with customers
from fast-growing industries, such as companies from technology and internet services
industry, as they tend to have greater advertising needs for development and growth of their
business.

Our management also believes that such strategy is substantiated as follows:
(i) Increase in our average revenue per customer for advertisement distribution services

With our strategy to serve customers with greater advertising needs for our
advertisement distribution services, there was an increase in the average revenue per
customer from advertisement distribution services for the years ended 31 December
2020, 2021 and 2022, which is measured by our total revenue generated from our
advertisement distribution services divided by the number of customers for such
services. For the years ended 31 December 2020, 2021 and 2022, our revenue generated
from advertisement distribution services amounted to approximately RMB34.2 million,
RMB36.9 million and RMB38.4 million, respectively. For the years ended 31 December
2020, 2021 and 2022, we had 203, 189 and 114 customers for our advertisement
distribution services, respectively, and the average revenue per customer therefore
amounted to approximately RMB169,000, RMB 195,000 and RMB337,000, respectively.
With such strategy, we can focus our resources on exploring business opportunities with
new customers with greater advertising needs. We recorded a significant increase in the
average revenue per new customer for advertisement distribution services from
approximately RMB129,000 for the year ended 31 December 2020 to approximately
RMB165,000 for the year ended 31 December 2021 and approximately RMB1.1 million
for the year ended 31 December 2022, respectively.

(i1) Increase in number of customers with greater advertising needs
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There was an increase in the number of customers with greater advertising needs (i.e.
customers with revenue contribution of over RMB1.0 million) for the years ended 31
December 2020, 2021 and 2022. For the years ended 31 December 2020, 2021 and
2022, the number of customers with revenue contribution over RMB1.0 million
increased from 30 to 32 and further to 57, respectively. In addition, the number of new
customers with revenue contribution over RMB1.0 million also increased from 11 to 16
and further to 18 in the years ended 31 December 2020, 2021 and 2022, respectively.
We also focused our resources in serving a new customer, namely Customer M, which
had contributed over RMB202.8 million of our total revenue for the nine months ended
30 September 2023.

In light of the foregoing and having considered the growth of our business during the Track
Record Period, we will continue to serve customers with greater advertising needs in general.

Our management believes that to be able to serve more customers during our business
expansion, we need sufficient funds to finance our prepayments to suppliers and to maintain
the health of our cash flow. There is a time lag between the purchase of advertising space
from media partners and the receipt of payment from customers. Some of our media partners
require our prepayment for acquisition of advertising space. See “Working capital cycle” and
“Our customers” in this section. As at 31 December 2020, 2021 and 2022 and 30 September
2023, our prepayments to suppliers amounted to approximately RMB146.7 million,
RMB179.3 million, RMB251.1 million and RMB334.5 million, representing approximately
38.3%, 38.6%, 50.0% and 58.5% of our total assets, respectively. Prepayments to suppliers
mainly represents traffic acquisition costs prepaid for our customers. It primarily included (i)
the traffic acquisition costs paid to media partners by our Group on behalf of our customers
for advertisement distribution services and such costs would be subsequently settled by our
customers and (ii) the prepayments required by suppliers for acquisition of advertising space
and such costs would be subsequently utilised for acquiring advertising space. The increase in
our prepayments to suppliers was mainly attributable to prepayment to suppliers of our
advertisement distribution services to meet the expected demand for our mobile
advertising services and the growth of our business during the Track Record Period.
For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30
September 2023, the cost of services attributable to media partners which required
prepayment accounted for approximately 38.4%, 38.2%, 35.4% and 62.3% of our total cost
of services attributable to media partners, respectively. As at the Latest Practicable Date, the
[REDACTED] of our Group are not earmarked for prepayment to any specific media
publishers.

In view of the above, we need additional funds to facilitate our business development. We
intend to apply approximately [REDACTED] (representing approximately
HK$[REDACTED]) from the [REDACTED] (representing approximately [REDACTED] of
our [REDACTED] from the [REDACTED]) to finance our prepayments to suppliers to
facilitate the expansion of our mobile advertising business;

° Expand our network for ad distribution: We believe that a network for ad distribution is
crucial to our continuous growth and development in the industry. With a network for ad
distribution, we are able to place mobile ads on a variety of media platforms with different
contents, thereby our mobile ads could reach a more diverse group of target audience and
better satisfy the specific needs of our customers. During the Track Record Period, we were
able to expand our network for ad distribution successfully. For the years ended 31 December
2020, 2021 and 2022 and the nine months ended 30 September 2023, we are a distributor of
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3, 5, 5 and 6 media publishers, respectively. We will maintain our business relationship with
our existing media partners and continue to explore opportunities to diversify and expand our
ad distribution network. In addition to maintaining our extensive network for ad distribution,
we also plan to expand our network by increasing the number of our media publishers to
reach mobile users with more diversified interests that may present us with potential
marketing opportunities. We intend to expand the number of our media publishers to 7 and
expand our network for ad distribution on various social media or short video platforms in
the foreseeable future. Besides, we plan to seek business opportunities with some of the
leading mobile manufacturers in China to place mobile ads on their built-in app stores and to
become their distributors for in-feed mobile ads. Further, we plan to explore strategic
business opportunities to cooperate with overseas media platforms, for instance the app stores
which operate the search engine platforms and DSP system. Our media partners generally
require us to provide refundable deposits to them. As at 31 December 2020, 2021 and 2022
and 30 September 2023, our deposits paid to media partners amounted to approximately
RMB20.9 million, RMB22.5 million, RMB10.0 million and RMB7.8 million, respectively.
See ‘“Financial information — Major components of consolidated statements of financial
position — Trade and other receivables” in this document. We would expand our ad
distribution network from time to time and as and when opportunities arise. Our Directors
confirmed that during the Track Record Period, we only expanded our distribution network
based on our available resources and there was no significant difficulty in our expansion of
our ad distribution network due to the limited funds. However, with additional funds, we can
further expand our ad distribution network gradually and capture more business opportunities
for the expansion of our business. To expand our network for ad distribution, we need
additional funds for use as our refundable deposits to media partners. We intend to apply
approximately [REDACTED] (representing approximately HK$[REDACTED]) from the
[REDACTED] (representing approximately [REDACTED] of our [REDACTED] from the
[REDACTED]) to finance our payment of refundable deposits to media partners when we
expand our network for ad distribution; and

° Expand our operation to support our continuous growth: To expand our capacities to serve
more customers, we will increase our marketing efforts to maintain our business relationship
with existing customers and will explore business opportunities with new customers which
are companies in fast-growing industries with advertising needs. We plan to expand our sales
and marketing team gradually by recruiting (i) 1 additional sales director with approximately
5 to 7 years of industry experience, (ii) 4 additional sales managers with approximately 3 to 5
years of industry experience and (iii) 8 additional sales assistants with approximately 1 to 2
years of industry experience for the year ending 31 December 2024. To expand our network
for ad distribution and explore new media platforms, we would assess new market trends and
behaviour of mobile users from time to time and would seek business opportunities with new
media partners. We also plan to expand our media platform management team by recruiting 1
additional assistant director with approximately 5 to 7 years of industry experience and 1
additional manager with approximately 3 to 5 years of industry experience for the year
ending 31 December 2024. We intend to apply approximately [REDACTED] (representing
approximately HK$[REDACTED]) from the [REDACTED] (representing approximately
[REDACTED] of our [REDACTED] from the [REDACTED]) for expansion of our operation
to support our business development and continuous growth in the mobile advertising
industry.
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Continue to expand our short video production capacities

After having accumulated solid experience in provision of mobile advertising services to
customers, we expanded the format of our mobile ads to cover short videos in 2018. We intend to
devote more resources to expand our video production capacities to capture business opportunities
arising from our growth and development through the following strategies:

° Develop our production base and enhance our shooting scenarios and filming facilities: To
facilitate our growth, we relocated our production base to a larger premises in Changsha,
Hunan, the PRC, in September 2022. Our Directors are of the view that Changsha is a
production base of the media industry in the PRC with broadcasting companies and media
companies located in Changsha and, thus, we could hire suitable personnel with relevant
work experience in video production in a timely manner. Moreover, the operating costs,
including rental and labour costs, in Changsha are generally lower than that in Beijing.
Having considered the availability of suitable personnel with video production experience in
Changsha and the rental cost in Changsha, which is comparative lower than that in Beijing,
our Directors are of the view that the relocation of our production base from Beijing to
Changsha is cost-effective and beneficial to our business operation. The lease term of our
production base in Changsha is 2 years, which is common in the rental market. Having
considered the availability of similar premises in Changsha, our Directors are of the view that
we can renew our lease at the same location before its expiry and we do not foresee any
difficulty for our Group to find another suitable replacement at comparable costs even if we
are unable to renew the existing lease. We plan to develop diverse shooting scenarios of
different themes and upgrade on-site filming facilities at our production base gradually. We
intend to apply approximately [REDACTED] (representing approximately
HKS$[REDACTED]) from the [REDACTED] (representing approximately [REDACTED] of
our [REDACTED] from the [REDACTED]) for the development of our production base in
Changsha and to develop various shooting scenarios and update our on-site filming facilities.
The actual use of our leased properties in Changsha is not consistent with the designated use
of such premises. See “Legal proceedings and compliance — Inconsistency between the
actual use and the designated use of the leased properties’ in this section. The equipment and
facilities to be procured with the [REDACTED] from the [REDACTED] are primarily
cameras, lighting equipment and facilities, softwares, costumes and props and other filming
related equipment. We consider that these equipment and facilities can be used in other
properties if we relocate our production base to other properties;

° Expand our content production team: With an increase in demand for mobile advertising
services, we will expand our content production team to support the growth of our business.
We plan to expand our content production team gradually by recruiting 38 additional staff for
the year ending 31 December 2024. It will include 1 filming director with approximately 3 to
5 years of industry experience, 1 animation designer with approximately 1 to 2 years of
industry experience, 2 editors with approximately 1 to 2 years of industry experience, 3
designers with approximately 1 to 5 years of industry experience, 5 camera operators with
approximately 1 to 5 years of industry experience, 7 staff for post-production work with
approximately 1 to 5 years of industry experience, 8 scriptwriters with approximately 1 to 5
years of industry experience, and 11 supporting staff with approximately 1 to 5 years of
industry experience. We believe that with an expansion of our content production team, we
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can enhance our production capacities and increase the variety of our mobile ads in different
formats to meet our customers’ demands. We intend to apply approximately [REDACTED]
(representing approximately HKS$[REDACTED]) from the [REDACTED] (representing
approximately [REDACTED] of our [REDACTED] from the [REDACTED]) for the
expansion of our content production team;

° Enhance our production quality: We plan to enhance the quality of our video production by
purchasing new equipment such as professional cameras and lighting system, advance
software for video production and editing and other necessary equipment and software. We
intend to apply approximately [REDACTED] (representing approximately [REDACTED])
from the [REDACTED] (representing approximately [REDACTED] of our [REDACTED]
from the [REDACTED]) for the purchase of new equipment and software to enhance our
production quality.

Enhance and upgrade the functions of our self-developed platform

We believe that with the support of an upgraded information technology system, we can expand
our business and scale of our operation more efficiently and effectively. Currently, our self-developed
platform has integrated applications for our internal use as our ERP (enterprise resource planning)
system to manage and operate our business systematically. Such platform is currently developed,
enhanced and maintained by our in-house technology support and development team, which comprises 8
staff as at 30 September 2023 and the majority of them graduated from computer science or other
relevant discipline with more than 3 years of relevant work experience in this industry. With an in-house
team, we can develop and customise a platform with different features to meet our business needs from
time to time. The major features of our platform cover accounting and financial management, operation
and order management, data management and customer information management. Through this platform,
we can integrate performance data of our mobile ads from our media partners, analyse performance data
for optimising overall results of mobile ads, review and oversee status of customers’ orders and record
our operating data and financial data. It also assists us in the management of resources for our
production of mobile ads. This platform is necessary to our operation and, in response to our business
needs, we intend to enhance and upgrade our self-developed platform by implementing the following
plans:

° Expand functions of our self-developed platform for internal use: We plan to upgrade our
existing platform by expanding its functions so that the system can automate the collection of
traffic usage data and behaviour data of mobile users from media platforms operated by our
media publishers. We can then analyse various data for our internal use to formulate mobile
advertising solutions in a timely manner. We intend to include algorithm capacities to our
platform so that it can process various data, such as performance data and behaviour data, to
enhance the accuracy of market analysis and to keep us abreast of the latest market trends
and developments. We believe that with an upgraded platform, we can design and formulate
more effective mobile advertising solutions to better serve our customers and achieve
advertising goals. Such platform can also perform analysis on the performance of mobile ads
on a real-time basis. The real-time data will be useful for reviewing the performance and
effectiveness of our ad placements and it will enable us to adjust the bidding price and the ad
placements to meet our customers’ expectations and enhance their ROI. With our upgraded
systems, we believe that we will be better positioned to (i) gain a better insight and
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understanding on the needs and marketing goals of our customers; (ii) produce suitable
mobile ads according to the latest market trend; and (iii) provide more customised mobile
advertising solutions to our customers, all of which can enhance our customers’ experience
with us. Furthermore, with the data collected from the upgraded system, our project
enhancers will be able to obtain useful information in the post-publication stage, which
allows them to analyse the responses of mobile users on our ad placements over a period of
time with different layout, topics and design of ads, etc., so that we could adjust and refine
the advertising strategies and ad placements for better effectiveness. Based on the
information retrieved from our upgraded systems, we can then give a better bidding price
and propose more customised mobile advertising solutions to our customers to better meet
our customers’ expectations and enhance their ROI. Moreover, in view of regulatory
development of internet advertising which may specify details on the rules of conduct for
commercial advertising activities, we would adopt an automatic ad contents review function
on our existing platform. See “Regulatory development of internet advertising” in this
section. Such function will be capable of conducting multi-dimensional risk review on the ad
contents whether in the form of text, image, audio or short video and provide various
capabilities of detecting and identifying the illegal ad contents, such as pornography and
information which may carry ethnic, racial, religious or sexual discrimination, which can
reduce our labour costs and strengthen our Group’s efficiency in examining the materials
(including documents and information) provided by our customers, improve the accuracy in
reviewing the veracity of the ad contents and enhance our risk management and internal
control in ad contents. We plan to engage an Independent Third Party to upgrade our system
for internal use. We intend to apply approximately [REDACTED] (representing
approximately HK$[REDACTED]) from the [REDACTED] (representing approximately
[REDACTED] of our [REDACTED] from the [REDACTED]) for upgrading the system of
our self-developed platform for internal use.

° Expand functions of our self-developed platform for external use: We plan to upgrade our
system with SaaS capacities by increasing our spending on research and development to
expand new functions and enhance existing functions on our self-developed platform so that
our customers can have access to our platform and we can obtain feedback from customers
through the platform. We believe that with the function for creation of a feedback loop, we
can evaluate the efficiency, effectiveness and quality of mobile ads and fine-tune our mobile
ads whereas our customers can have access to our upgraded system via their electronic
devices, such as mobile devices and computers. For our direct customers, they can monitor
the whole production process of the mobile ads and review the ad performance. With such
function, we can enhance the effectiveness and quality of our mobile ads and the efficiency
of our operation and we can finalise and optimise mobile ads in a timely manner. According
to the iResearch Report, one of the future trends for the mobile advertising industry will be
the offering of marketing SaaS as part of the advertising services to customers. Marketing
SaaS will cover a wide range of services, including strategic insight, content and creative,
media and ads, and customer management, and it will (i) greatly improve campaign
efficiency; (ii) reduce resource consumption; (iii) accumulate vital data assets; (iv) gain better
transparency and instant feedback from campaigns; and (v) support marketing strategy
optimisation. With the help of SaaS technologies, we will be able to provide our customers
with mobile advertising solutions services and advertisement distribution services on DSP
and SSP on a real-time basis to optimise their user experience with us and enhance their ROI.
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We also plan to further apply SaaS technologies in our in-house video production. It will
ensure our real-time sharing of key information to our customers and further promote the
efficiency in our production and delivery of mobile ads. Such technology can create a closed
data loop to both our customers and us to optimise the content production and customer
communication process to enhance our work efficiency to shorten the turnaround time of our
production of mobile ads and to enhance customer experiences. Together with the direct
access to our in-house integrated system, our customers can directly place their advertising
orders and have an instant overview of their ad inventory pricing, historical records and ad
performance on our platform, and adjust their ad plans to enhance the overall ad results.
Further, SaaS technologies can also provide precise and insightful marketing strategies and
deliver customised advertising solutions tailor-made to address the diversified marketing
needs of our customers. We plan to engage an Independent Third Party to upgrade our system
for external use. We intend to use approximately [REDACTED] (representing approximately
HK$[REDACTED]) from the [REDACTED] (representing approximately [REDACTED] of
our [REDACTED] from the [REDACTED]) for the upgrade of our self-developed platform
for external use. We expect that such upgrade of our platform will be funded by the
[REDACTED] from the [REDACTED] in full. In the event that the [REDACTED] from the
[REDACTED] allocated is not sufficient to satisfy the total funding requirements for
completing the upgrade or to enhance the intended features, we aim to fund the shortfall
through variety of means including cash generated from operations and external financing
and/or reallocate the [REDACTED] from the [REDACTED]. Further, we expect that upon
completion of the upgrade, we may incur expenses on the maintenance and upgrade of the
system on an on-going basis and the information technology system may also be subject to
amortisation from its historical cost and, thus, it may increase our operating costs and reduce
our total asset value on a year-on-year basis from accounting perspective; and

° Expand our information technology support team to maintain and enhance our platform:
With an upgraded platform to facilitate our continuous growth in the mobile advertising
market, our information technology support team will monitor the platform operation closely
and provide necessary support to our staff and customers. Our information technology
support team will also perform necessary maintenance and adjust or upgrade the functions of
our platform from time to time. In this regard, we plan to expand our information technology
support team by recruiting 14 additional staff for the year ending 31 December 2024. It
includes 2 additional operating director with more than 7 years of industry experience; 1
additional operating manager with approximately 5 to 7 years of industry experience; 2
additional ad optimisation supervisors and 2 additional ad design supervisors with
approximately 3 to 5 years of industry experience; 4 additional ad designers with
approximately 2 years of industry experience; and 3 additional data analyst with
approximately 1 to 2 years of industry experience. We intend to apply approximately
[REDACTED] (representing approximately HKS$[REDACTED]) from the [REDACTED]
(representing approximately [REDACTED] of our [REDACTED] from the [REDACTED]) for
the expansion of our information technology support team.
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Exploration of business collaboration and merger and acquisition opportunities with well-
established companies

We plan to explore business opportunities to cooperate with media platforms with a focus on cross-
border e-commerce markets. According to the iResearch Report, driven by (i) encouraging local brands
going global strategy with China government policies; (ii) global digital population exceeded 4.9 billion
in 2022; (iii) China supply chain upgrade and strong production capacity; and (iv) increasing number of
brand monetisation channels, in particular media platforms continue to gain popularity, more and more
Chinese brands are going overseas and sell their products on media platforms which reach consumers
around the world. The market scale of PRC cross-border e-commerce industry has increased from
approximately RMB2.8 trillion in 2018 to approximately RMBS&.0 trillion in 2022, with a CAGR of
approximately 30.3%. Benefiting from increasing penetration rate of online consumption, the cross-
border e-commerce market scale is expected to grow at CAGR of approximately 18.9% from 2023 to
2027 and reach a market value of approximately RMB20.6 trillion.

Our management would explore potential business opportunities from time to time. In May 2022,
we became a business partner of a popular video platform operated by our Customer A in markets
outside of China and we can manage content creation and shoppable live stream production for retailers
to sell their products on such overseas video platform. We only commenced such business on a trial
basis from May to September 2022. We will continue to explore potential opportunities for business
collaboration with well-established companies having mature and strong technology capabilities of
cross-border digital marketing data analysis and marketing campaign optimisation that can enhance our
overall technological capability and create synergy for us, to expand and diversify our business from
upstream and downstream market participants.

Moreover, we intend to pursue merger and acquisition opportunities from upstream and
downstream industry participants with principal business operation based in Beijing, Shanghai,
Guangzhou and/or other major cities in the advertising and marketing industry in the PRC market to
complement or enhance our existing business, further expand our business and optimise the results of
our operations. We aim at acquiring or investing in 1 to 2 companies which are equipped with related
value-added services such as ERP services for cross-boarder e-commerce and digital marketing data
analysis and marketing campaign optimisation capabilities. The main features of the ERP system for
cross-border e-commerce include, among others, automation and various management functions of
products, orders, logistics and reporting on one unified interface system. Such companies would enhance
our overall technological capability and create synergies with our existing business and can strengthen
our solutions services and capacities which will enable us to create ad contents tailored to our target
mobile users in specific local and/or overseas markets, such as marketing companies engaging in the
provision of live streaming contents on the e-commerce platforms, with an established customer base,
and marketing companies engaging in the provision of post advertising services for sale of products on
overseas media platforms. We believe that our strengthened service capabilities in key overseas markets
and selected regions in the PRC will enable us to grow and expand our customer base and our network
for distribution of mobile ads and we will be better equipped for future competition. When selecting
potential target companies for our merger and acquisition, we will consider and assess the following
aspects of the targets: (i) scale of business including the number and size of customer base of the
targets; (ii) relevant experience in the mobile advertising service and marketing industry; (iii) revenue,
net asset value and overall financial performance with track record of at least 2 to 3 financial years; (iv)
maturity and readiness of the platforms or systems used by the targets for operation of business and use
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by customers; (v) geographical location of customers of the targets; (vi) ability to create synergy with
our existing business as our Group expected; (vii) the estimated value of equity interest or assets of the
targets; (viii) our required capital commitment in the transaction; (ix) potential growth of the business;
(x) customer relationship management with market recognition; and (xi) advanced technologies such as
ERP system for cross-boarder e-commerce. According to the iResearch Report, there are numerous
market participants which are of small scale and with growth potential in the marketing and mobile
advertising industries in the PRC, and there are large number of potential targets which offers sufficient
acquisition opportunities to our Group. Our Directors will continually monitor and assess the available
opportunities and will further study the feasibility of our investment plan on particular targets, as well as
whether they will create synergy with our business and expansion strategy as set out above, and proceed
with the ones that our Directors believe are in the best interest of our Company and our Shareholders.
There was no target identified and no negotiation, agreement, memorandum of understanding, or
agreements of any sorts had been entered into as at the Latest Practicable Date. We believe that the
increasing demand from advertisers in overseas markets in the PRC and globally will be a significant
driver of our future business growth. We intend to apply approximately [REDACTED] (representing
approximately HK$[REDACTED]) from the [REDACTED] (representing approximately [REDACTED]
of our [REDACTED] from the [REDACTED]) for the merger and acquisition opportunities in the
advertising and marketing industry.

OUR BUSINESS
Business model

We provide comprehensive mobile advertising services to our customers for marketing of their
brands, products and/or services on media platforms operated by our media partners. Our mobile
advertising solutions services include mobile marketing planning, traffic acquisition, production of ad
creatives, ad placements, ad optimisation, ad campaigns management and ad distribution. We aim at
optimising mobile ads’ publicity and maximising their exposure to target mobile users to achieve our
customers’ marketing goals and improve their ROI. We are capable of providing comprehensive mobile
advertising solutions services as well as one or more of these services, such as production of ad
creatives, ad optimisation and ad distribution, to customers to serve their different needs.

We generally place mobile ads directly with media partners which operate their media platforms
(i.e. media publishers). The media platforms operated by our media publishers generally include search
engine platforms, short video platforms and social media platforms. By acquiring advertising space, we
offer our media partners opportunities to monetise their user traffic.
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The following flowchart sets forth our business model for our mobile advertising services:

Our Group
(Mobile advertising Traffic Mobile
Customers Service service provider) acquisition Media partners users
fees costs 000
——————— > _ . AR . . i
Mobile advertising Media publishers
Direct advertisers solutions services (i.e. operators of
media platforms) —> E\-‘
Advertisement Display *
distribution services of contents
A(%Vertlsmg 'ag.ents Mobile Advertising Media agents
(i.e. advertising . . .
companies of advertising space (i.e. agents of other media
P ) services publishers or platforms)
other advertisers)

Note: ————» Denotes flow of business
--------- » Denotes flow of funds

The followings are the key participants in the value chain of our mobile advertising services:
Customers

Our customers consist of direct advertisers and advertising agents on behalf of their respective
advertisers. Advertisers are the initiators of the value chain who are in need of advertising solutions for
promotion of their products and services as well as brand building. Advertisers who wish to approach
mobile users tend to engage mobile advertising service providers or advertising agents for mobile
advertising services because advertisers generally do not directly liaise with media publishers of major
media platforms as they generally do not maintain a large team of manpower for handling ad placements
requests and/or in-house production of mobile ads. Moreover, mobile advertising service providers can
provide mobile advertising solutions services, which are tailor-made to address the marketing needs of
advertisers.

For our mobile advertising solutions services, we are responsible for mobile marketing planning,
ad production, ad placing, ad optimisation, ad campaign management and ad distribution. We optimise
mobile ads’ publicity and enhance their exposure to target mobile users through a wider range of media
platforms operated by our media partners to achieve our customers’ marketing goals and improve their
ROI. For our advertisement distribution services, we distribute mobile ads by acquiring advertising
space and placing mobile ads on media platforms for our customers.

Our Group

We are the bridge linking advertisers and media platforms. According to the iResearch Report,
advertisers generally tend to transact with media platforms via advertising service providers instead of
cooperating with media platforms directly, not only because direct cooperation may not be acceptable
for some media giants, but also because mobile advertising service providers have established close
relationship with top media platforms and are equipped with industry experience in provision of tailored
and all-rounded mobile advertising services to advertisers. With our mobile advertising services, we can
optimise advertising strategies, improve marketing efficiency and enhance the ROI of our advertisers. In
addition to advertisement distribution services, we also provide tailored and all-rounded mobile
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advertising solutions services such as creative design, advertising strategies development, data analysis
and other services. We can thus connect advertisers with top media platforms based on our established
and stable business relationships with our media partners and optimise their mobile ad’s publicity and
help them to achieve their marketing goals by providing our mobile advertising services to them. Thus,
advertisers generally engage our Group for services instead of direct engagement with media publishers.
Moreover, according to the iResearch Report, it is uncommon and not economically efficient for top
media publishers to transact with advertisers directly, as (i) they generally do not offer value-added
services to advertisers as they have to invest time and efforts to learn about advertisers’ diverse and
evolving marketing needs and closely monitor campaign performance to achieve the desired results; and
(i1) monetisation of user traffic is more economically efficient than provision of value-added services to
advertisers.

Media partners

Our media partners mainly include (i) media publishers, being operators of media platforms, that
need to monetise their user traffic through offering advertising space on their media platforms and (ii)
media agents of other media publishers, including agents for distribution of mobile ads on advertising
alliance platforms. We strategically focus on establishing business relationship with top media partners
which operate leading search engine platforms, short video platforms, app stores and social media
platforms in the PRC. These media platforms include some of the most popular platforms in the PRC
and are commonly used by the public. To cater for different needs and advertising goals of customers,
we also place mobile ads on advertising alliance platforms, which refer to associated advertising
platforms comprising of a group of small- and medium-scaled websites or media platforms that target a
particular group of mobile users with certain common interests. Our collaboration with media agents for
distribution of mobile ads on advertising alliance platforms enables our customers to reach out to
specific groups of mobile users to enhance advertising effectiveness.

Mobile users

Mobile users are the final consumers and the recipients of the mobile ads. We provide or distribute
mobile advertising contents to mobile users through our media partners. Leveraging on our industry
experience and our analysis on data of mobile users, such as their age, gender, demographics, individual
preferences and other historical browsing behaviours, from the media platforms and our database, our
marketing team can create marketing materials and contents which might be of the mobile users’ interest
and our content production team can produce and deliver customised mobile advertising solutions to our
customers, after which our media partners will then feed such ad contents to the corresponding mobile
users.
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OUR MOBILE ADVERTISING SERVICES

Our mobile advertising services primarily include (i) mobile advertising solutions services and (ii)
advertisement distribution services.

Our mobile advertising solutions services

We provide mobile advertising solutions services to our customers for promoting their brands,
products and/or services on media platforms. Our mobile advertising solutions services include mobile
marketing planning, production of ad creatives, traffic acquisition, ad placements, ad optimisation, ad
campaign management and ad distribution. We are capable of providing comprehensive services as well
as standalone services to customers to meet their different needs. We act as a principal. During the
Track Record Period, we provided our customers with one or more of our all-rounded mobile advertising
solutions services, such as purchase of advertising space from our media partners, video production and
ad optimisation services. We recognise revenue from mobile advertising solutions services on gross
basis.

Our revenue from mobile advertising solutions services accounted for approximately 90.9%,
92.1%, 92.2% and 96.0% of our total revenue for the years ended 31 December 2020, 2021 and 2022
and the nine months ended 30 September 2023, respectively. The cost of our mobile advertising
solutions services primarily include traffic acquisition costs, video production costs and employee
benefit expenses. For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30
September 2023, our traffic acquisition costs accounted for approximately 97.0%, 96.7%, 96.9% and
97.6% of our total cost of services for the corresponding year/period, respectively. For the years ended
31 December 2020, 2021 and 2022 and the nine months ended 30 September 2023, our gross profit
margin of our mobile advertising solutions services was approximately 12.4%, 13.1%, 14.2% and 12.0%,
respectively. See “Financial information — Key components of our results of operations — Cost of
services” and “Financial information — Key components of our results of operations — Gross profit
and gross profit margin™ in this document.

Our advertisement distribution services

We offer advertisement distribution services as our standalone services. Such services include
acquisition of advertising space and ad distribution. We act as an agent. We purchase advertising space
from our media partners for our customers. It involves the practice of arbitrage where we purchase
advertising space and sell them to our customers. We are committed to providing advertising space to
our customers to maximise their exposure to target mobile users such that they can achieve marketing
goals and improve performance. We recognise revenue from advertisement distribution services on net
basis. Our media partners provide us with rebates. We may incentivise our customers by passing on a
portion of the rebates to them. See “Pricing models — rebates™ in this section.
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Our revenue from advertisement distribution services accounted for approximately 9.1%, 7.9%,
7.8% and 4.0% of our total revenue for the years ended 31 December 2020, 2021 and 2022 and the nine
months ended 30 September 2023, respectively. The cost of our advertisement distribution services
comprises traffic acquisition costs. The gross billing margin under advertisement distribution services,
calculated as gross billing net cost of services divided by gross billing, was approximately 12.0%,
10.3%, 10.2% and 7.3% for the years ended 31 December 2020, 2021 and 2022 and the nine months
ended 30 September 2023, respectively. See “Financial information — Key components of our results of
operations — Revenue” in this document.

Our mobile advertising solutions services include advertisement distribution services as part of our
services. Our costs for the mobile advertising solutions services and advertisement distribution services
primarily consist of traffic acquisition cost for acquisition of advertising space from media partners.

The following table sets forth a breakdown of our revenue by service type for the years/periods

indicated:
For the year ended 31 December For the nine months ended 30 September
2020 2021 2022 2022 2023
% of total % of total % of total % of total % of total
RMB’000 revenue  RMB’000 revenue  RMB’000 revenue  RMB’000 revenue  RMB’000 revenue
(unaudited)
Mobile advertising solutions
services'" 343,438 909 433250 92.1 454,156 922 325,142 929 477,306 96.0
Advertisement distribution
services”! 34229 9.1 36,930 19 38414 1.8 24,929 1.1 19,955 4.0
Total 377,667 100.0 470,180 100.0 492,570 100.0 350,671 100.0 497,261 100.0
Notes:
1. It included our revenue generated from the provision of comprehensive mobile advertising solutions services, which

include the provisions of ad creatives and ad optimisation as standalone services. We have a role as principal in
these transactions and our revenue from provision of these services is recognised on gross basis.

2. It included our revenue generated from the provision of advertisement distribution services as standalone services.
We have a role as agent in these transactions and our revenue from the provision these services is recognised on net
basis.

Key features of our mobile ads

We provide our mobile advertising services with a focus on in-feed advertising. In-feed refers to
the display of contents in apps and webpages on mobile devices. Mobile users can continuously obtain
information through sliding down on the screen of their mobiles. In-feed contents can be divided into
text, image and short video and such contents are integrated seamlessly in the content of the feeds on the
media platforms, or consistent with the content components of the interface of the apps or webpages. In-
feed ads refer to the mobile ads appearing in the information flow content. The mobile users can browse
the advertising space in a fixed position by constantly refreshing the information flow content. Other
than in-feed ads, we also design and produce pop-up ads and floating ads to meet different demand of
customers for placement of ads on different media platforms.
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The following screenshots are samples of our mobile ads for display on short video platforms and
social media platforms and such mobile ads integrate seamlessly in the content on the media platforms
based on habits and preferences of mobile users:

SERBWT -
roms s 004 TS, Mobile users can

click the button to
download such
apps from app store

In-feed ads in video format

Mobile users

. can click the
Mobile users can floating ad
click the button in button to
the pop-up ads to jump to the
jump to the third third party
party ad page ad page

Pop-up ads in still image format Floating ads in still image format
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The following screenshots are samples of our mobile ads for display on app stores and search
engines and mobile users can see our mobile ads when they use specific keywords for search on these
media platforms:

After typing specific |— §swzure
keywords here, our

ads will pop up
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to download
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In-feed ads in still image format
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Mobile users can
click the button to
download such apps

In-feed ads in still image format in slideshow mode with audio function
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Business process of our services

Mobile advertising solutions services

The following diagram illustrates the general flow of our full scope of mobile advertising solutions

services:

Customer
sourcing

* Identify
potential
customers and
opportunities

Understand
customers’
needs and
customise
advertising
proposals for
potential
customers

Confirm
advertising

Ad planning

Discuss with
customers on
advertising
plans

Select media
platforms and
handle logistic
arrangements

Production and
preparation of
mobile ads for
publication

¢ Prepare
materials and
contents of
mobile ads
(including short
video
production, if
requested by
our customers)

Discuss and
finalise the
mobile ads with
customers

Publication and
performance
operation

* Bidding of
advertising
space on
certain media
platforms
based on
budget and
requirement

Publish mobile
ads on media
platforms

Settlement

* Receive

invoice from
media partners
for traffic
acquisition
costs

Confirm
performance
data with
customers and
issue invoice
to our
customers

orders with
customers

Optimisation of advertising results

¢ Monitor ad performance, adjust the advertising
criteria and review the marketing results

Customer sourcing

()

(i1)

Identify potential customers and opportunities: Our sales staff from time to time extracts data of
mobile users, such as the age, gender, demographics, individual preferences and historical
browsing behaviours from media platforms and our database to better understand mobile users and
market trend for formulating mobile advertising solutions. We source our potential customers from
various channels. Some customers would invite us to submit quotations or bidding for their
proposed ad placements. Our media publishers, for whom we act as distributor, may also introduce
or refer potential customers to us for our mobile advertising services. The relationship with some
of our customers may also be built by our sales and marketing team by attending industry
conferences and meetings organised by our media publishers.

Understand customers’ needs and customise advertising proposals for potential customers: Our
sales staff then discuss and present our tailor-made proposals or tendering documentations to the
potential customers with references to their expectations on KPI targets and ROI, budgets and the
prevailing cost of advertising space, so as to better understand their needs and marketing goals in
order to improve the effectiveness of their advertising placement in a more cost-effective way. Our
sales staff then identify suitable media platforms based on historical traffic records and, as and
when appropriate, we would propose the use of various media platforms for placement of mobile
ads to increase marketing effectiveness.
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(iii) Confirm advertising orders with customers: We conduct basic background check to determine

customers’ credit limit and/or prepayment of service fees (which may be required for new
customers after having considered their financial position, credit records and transaction amounts
with us). Then, our sales staff would generally arrange the signing of a framework agreement with
our customers. Subsequently, we would confirm advertising orders with our customers in order to
confirm our engagement in their ad campaign. See “Our customers” in this section for the key
terms of the annual framework agreement.

Ad planning

(1)

(i1)

Discuss with customers on advertising plans: Our sales staff analyse the market data concerning
these performance indicators extracted from the media platforms and gather information from the
market to assess preferences of mobile users, market feedbacks and historical performance of
different types of ad contents on the proposed media platform, such as impressions, click-through
rates and download rates, etc. Our sales staff then customise a suitable advertising plan for our
customers based on the formats and styles of how they prefer to display the mobile ads, ad
contents, duration of the mobile ads, intended media platforms and their expected advertising
budgets, etc.

Select media platforms and handle logistic arrangements: After discussing with our customers
about their intended advertising plans and understanding their needs and strategies, our sales staff
then suggest the appropriate media platforms for their ad placements based on certain factors, such
as product nature, age group of the target audience, genre (such as gaming, news-feed or short
video) and display formats of the media platforms, with an aim to achieve their advertising goals
and maximise the ad’s effectiveness. Following the selection of media platforms and confirmation
of advertising orders, we then set up accounts for ad placements on the selected media platforms
on behalf of our customers. We manually manage and operate these individual accounts opened
with media publishers’ advertising placement systems on a regular basis.

Production and preparation of mobile ads for publication

()

(i1)

Prepare materials and contents of mobile ads (including short video production, if requested by
our customers): Our in-house content production staff designs and prepares the ad contents
according to our customers’ advertising needs and expectations. Some customers provide us with
materials and/or then authorise us to further edit or process them to enhance the effectiveness of
the ad contents. We also have our own production material database which facilitate the production
of our mobile ads in an efficient manner, such as background music soundtracks for short video
production. For those ad contents provided by our customers, our customers are contractually
responsible for ensuring their compliance with national laws and regulations and not infringing any
third party’s intellectual property rights.

Discuss and finalise the mobile ads with customers: Our sales staff then conducts a final review on
the ad contents with our customers and will follow up or modify the ad contents subject to their
requests and then reconfirm with our customers if they are satisfied with the advertising plans and
provide approval to us to finalise the ad contents to be published on media platforms.
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Publication and performance operation

()

(i1)

Bidding of advertising space on certain media platforms based on budget and requirement: The
operation staff (being our project enhancers) of our platform operation department will then follow
up with the bidding of advertising space on the customers’ preferred media platforms and basis of
consumption according to the agreed pricing mechanism in terms of CPC, CPM, CPD, CPT and/or
CPA. For bidding of advertising space, we would propose and discuss a price range for bidding
with customers based on our experience and with reference to, among others, types of media
platforms, types of mobile ads and publication time of mobile ads. See “Advertising space bidding
process” in this section. After our customers agree on a price range for bidding of advertising
space, our operation staff will create hashtags, titles, topics and key search wordings, etc.
according to various criteria of the target mobile users, such as age group and/or gender, etc. in
order to boost the click-through rates of the mobile ads, thereby increasing the marketing
effectiveness of the mobile ads. We then input bid price of advertising space (e.g. advertising
space to be consumed per click or download) on their ad placement systems based on the relevant
criteria, such as the age group of the target audience, the topics that mobile users are interested in,
for the desired advertising space. The selected media partners will then calculate the value of each
bid offer on a real-time basis according to the bid value and the popularity of the mobile ads, and
then allocate the advertising space with the desired volume of impressions to us based on their own
proprietary methodology.

Publish mobile ads on media platforms: Our mobile ads are generally published or displayed on
the selected media platforms on behalf of our customers for a period of time and we would closely
monitor the performance of our mobile ads.

Optimisation of advertising results

()

Monitor ad performance, adjust the advertising criteria and review the marketing results: Ad
optimisation, primarily involves adjusting advertising criteria, to optimise the ad performance on a
continuing basis after publication of mobile ads on media platform. The project enhancers of our
platform operating department is primarily responsible for monitoring and evaluating the
performance of mobile ads. After the publication of the mobile ads, our project enhancers will
monitor and evaluate the effectiveness of the mobile ads (i.e. the number of effective results
obtained by each of our media partners during the ad placements) periodically. We will then obtain
those performance data from the media platforms on a continuing basis and store in our database
for future review and analysis. Performance data, such as impressions, click-throughs and click-
through rates, can serve as KPI metrics as references of the performance of the mobile ads and
identify those key factors that may drive the popularity of the solutions and the factors that need
further improvements. We also observe and identify possible frauds arising from abnormal
numbers of results generated. To identify whether there is any possible frauds, our project
enhancers would review the acquisition of advertising space on a real time basis and would
observe whether there are any unusual movement in the acquisition price. Theoretically, when
there are abnormal numbers of click-throughs, the price of advertising space may increase. Given
that we have a price range for bidding of advertising space, our mobile ads would not be published
on media platforms when the price of advertising space exceeds the acceptable price of our
customers. As part of our optimisation services, we would generally review the demographical
information (including age, gender and interest) of mobile users and performance data of mobile
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ads on daily basis to see the effectiveness of mobile ads and whether there are abnormal
circumstances during the publication of mobile ads. We would then discuss the performance and
effectiveness of our mobile ads and may adjust the bid price or criteria, advertising contents or
other advertising criteria, such as age group of the target audience and/or publication time of
mobile ads, in order to optimise the advertising results. During the Track Record Period and up to
the Latest Practicable Date, we had not received any complaint from our customers on the accuracy
of performance data on media platforms. See “Advertising space bidding process” in this section.
We offer 24/7 customer service to handle any urgent situations and respond to our customers
instantly. Our customers may further adjust their advertising budgets from time to time based on
the retention rate of mobile users and the effectiveness of the mobile ads, etc. We also provided ad
optimisation services as standalone services during the Track Record Period. See ‘“Ad
optimisation” in this section.

Settlement

()

(i1)

Receive invoice from media partners for traffic acquisition costs: Our media partners generally
issue invoices to us on a monthly basis according to the performance data of the mobile ads shown
on their advertising placement systems in terms of the performance indicators, including number of
impressions, click-throughs and downloads, etc. We are generally required to settle invoiced
payments within 90 days and our finance staff will then make payments to our media partners
accordingly.

Confirm performance data with customers and issue invoice to our customers: Our finance staff
check the aggregate amounts of traffic acquisition costs payable to our media partners based on the
traffic data and the consumption of advertising space of our customers (i.e. monetising the
advertising space consumed for publishing the mobile ads) in the accounts of our customers. We
also confirm the performance data with our customers for purposes of billing. After confirmation,
we will then issue invoices for our service fees to our customers on a monthly basis according to
the agreed pricing arrangement, such as CPC, CPD, CPM, CPT and/or CPA. We usually offer
customers of our mobile advertising solutions services with a credit period of up to 90 days.

In the provision of mobile advertising solutions services, we act as the principal in this

arrangement and we generally provide mobile marketing planning, ad production, ad placement, ad

optimisation, ad publication and/or overall management of ad campaigns, upon receiving ad campaign

orders from customers. Subsequently, we monitor, collect, analyse ad performance data and optimise

campaign performance. Under this arrangement, we have control in the specified service before that

service is delivered to the customer and we, as the principal, have the power to control the process of

content generation. Thus, revenue is recognised based on the gross amount of sales excluding value

added tax or other sales taxes, and after deduction of rebates to our customers (if any).
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Advertisement distribution services

Customer Order confirmation Publication of

Settlement

sourcing with customers mobile ads

For our advertisement distribution services, we are primarily involved in the publication of mobile

ads on the targeted media platforms for our customers.

Customer sourcing

()

(i1)

Our sales staff from time to time participates in industry conferences and meetings held by our
media partners, hence sometimes our media partners will refer business to us. Our sales and
marketing team also makes use of their social and business network to procure potential customers
and new business opportunities.

Our sales staff may discuss with the potential customers to understand their requirements and
budgets.

Order confirmation with customers

()

Similar to our customers under our mobile advertising solutions services, we may enter into annual
framework agreements with our customers to provide them with advertisement distribution
services.

Publication of mobile ads

()

(i1)

Once we secure an order with our customers, we will then finalise and confirm with our customers
the details of publication, including the bidding price for advertising space and the selection of
media platforms.

Upon confirming and finalising orders with our customers, we will arrange for bidding of
advertising space and the publication of mobile ads on the selected media platforms based on
instructions of our customers. If required by our customers, we would arrange for unique account
opening and topping-up designated accounts on the selected media platforms. The publications of
mobile ads for advertisement distribution services and mobile advertising solutions services are
substantially the same. See “Business process of our services — Mobile advertising solutions
services — Publication and performance operation™ in this section.

Settlement

()

Similar to our mobile advertising solutions services, we generally receive invoices from media
partners for traffic acquisition costs on a monthly basis according to the performance data of the
mobile ads shown on their advertising placement systems in terms of the performance indicators,
including number of impressions, click-throughs and downloads, etc.
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(i) Our finance staff check the aggregate amount of traffic acquisition costs payable to our media
partners based on the traffic data and the consumption of advertising space of our customers in the
accounts of our customers. We also confirm the performance data with our customers for purposes
of billing. After confirmation, we generally issue invoices to our customers on a monthly basis
according to the agreed pricing arrangement, such as CPA, CPC, CPD, CPM and/or CPT. We
usually offer customers of our advertisement distribution services with a credit period between 15
and 45 days.

We distribute mobile ads on media platforms upon the receipt of ad campaign orders from
customers and we do not control nor manage the overall ad campaign. We act as an agent and record the
service fees received from our customers and the traffic acquisition costs paid to our media platforms for
ad distribution on a net basis. Under these arrangements, rebates from media partners are recorded as
our revenue in the consolidated statements of comprehensive income.

AD CONTENT PRODUCTION CAPACITY

One of our core strengths that make our mobile advertising solutions services stand out in the
mobile advertising industry is supported by our in-house ad content production capacity. We are capable
of producing ad contents and ad creatives in text, image and/or video formats. Our in-house content
production team provides advertising solutions services to our customers, from project planning, idea
generation, production of images and text creatives, characters pick, scriptwriting, video filming to post
production of video, subject to our customers’ needs and budget plans, which aims to maximise the
effectiveness and performance results of our customers’ advertising placement. To meet demand from
customers, our Group also offers in-house video production as a standalone service. In such case, we are
not involved in the publication of mobile ads on media platforms.

As at 30 September 2023, our content production team consists of 29 full-time staff, including
scriptwriters, directors, editors and post-production crew.

The following flowchart sets forth the whole process for our ad content production services:

Strategic
development

Pre-production Production Post-production
and review
* Planning and ¢ Creation and

¢ Identify
goals and
scriptwriting

coordination execution * Further editing
and final review

Strategic development

Identify goals and scriptwriting: Our content production staff start with mapping out the
advertising strategies with our customers, creating the ideas and drafting scripts for the projects.

Pre-production

Planning and coordination: Our content production staff set a timeline for the project, engage
suitable characters and finalise a desired location for shooting. We have an in-house shooting booth at
our production base in Changsha, Hunan, the PRC.

-162 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

Production

Creation and execution: Our production crew will generally create images and text for our mobile
ads in still image format and/or conduct the filming with the cooperation of make-up artist, lighting,
shooting team, and sound recording technicians for our mobile ads in video format. See ‘“Short video
production” and “Still image production” in this section. In addition, in order to make the mobile ads
more user-friendly and more compatible, we customise the layout and format of the mobile ads posted
on different media platforms.

Post-production and review

Further editing and final review: Our content production staff edit the production by sound editing,
adding background music, adding texts, other audio and visual effects after completing filming. Subject
to our availability of manpower and ability, if our customers request for services which we are unable to
provide, such as adding special sound or visual effects, we will engage Independent Third Parties to
render the required services relating to post-production.

We normally examine the ad contents produced in-house or provided by our customers according
to our internal policies which focus on project management in respect of reviewing the ad contents, for
instance, avoidance of inappropriate scenes or video shots, sensitive keywords or unsuitable presentation
styles of mobile ads, etc., to ensure that the ad contents are in compliance with applicable national laws
and regulations, ethical standards as well as the relevant internal policies of media publishers and do not
constitute any infringement of the intellectual property rights in the PRC. In case the ad contents contain
any inappropriate wordings or video shots, we shall substitute the same with suitable and proper
wordings and to further edit the video shots by pixelating the images or removing those unethical scenes
or video shots from the final ad contents to be published.

SHORT VIDEO PRODUCTION

According to the iResearch Report, given the high penetration rate of mobile phones and the
increasing adoption of 5G mobile technologies with higher internet speed, mobile users tend to view
more videos on their mobile phone in replacement of still images. In view of this trend, as an expansion
of our services offering, our Group commenced production of mobile ads in short video format in 2018
and set up a video production base with diverse shooting scenarios of different themes in Beijing in
2020. In September 2022, we relocated our video production base from Beijing to Changsha to expand
our production capacities and facilitate our growth and development. We plan to further expand our
short video production capacities. See ‘“Strategies and future plans — Continue to expand our short
video production capacities” in this section and “Future plans and [REDACTED] — [REDACTED]” in
this document. During the Track Record Period, we were able to expand our video production capacities
successfully. For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30
September 2023, we produced more than 19,000, 41,000, 50,000 and 61,000 video clips, respectively.
Our video clips usually last for 30 to 60 seconds, and our mobile ads in video format aims at catching
the attention of their potential viewers within such period with creative contents and visual effects.
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Leveraging on our understanding on mobile user behaviour based on our team’s experience, our
marketing team worked with our in-house content production team to develop ideas and plans for short
video production from time to time. Our offer of short video production service enables our customers to
outsource the whole marketing project to us, which helps them to reduce their coordination work with
different parties, their administration work and cost, and thereby increases their reliance on our Group.

STILL IMAGE PRODUCTION

The display formats of mobile ads vary from video or slideshow ads, news-feed ads and app store
ads, etc. Our ad content production capacity does not include only video-making, but also the production
of mobile ads with images and texts creatives. The format of ad content presentation depends on the
nature of the mobile ads. For instance, news-feed ad contains loads of information, thus it will be more
user-friendly in the format of still image, i.e. images and texts only.

AD OPTIMISATION

As part of our mobile advertising solutions services, we monitor ad performance, adjust advertising
criteria and review marketing results of mobile ads in order to optimise the ad performance. We perform
our ad optimisation services on a continuing basis after publication of mobile ads. With such services,
we can enhance and optimise the effectiveness of mobile ads to achieve our customers’ marketing goals.
We also provided ad optimisation services as standalone services to customers during the Track Record
Period. When we provide ad optimisation services as standalone services, we are not required to acquire
advertising space and, thus, no traffic acquisition cost would be incurred. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2022 and 2023, there were 24,
10, 14, 8 and 25 customers which engaged us for our ad optimisation services. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2022 and 2023, our revenue
generated from ad optimisation services as standalone services amounted to approximately RMB30.0
million, RMB32.2 million, RMB40.1 million, RMB22.6 million and RMB30.3 million, respectively,
whereas the cost of services for ad optimisation services for the corresponding years/periods amounted
to approximately RMB3.3 million, RMB4.5 million, RMB4.9 million, RMB3.2 million and RMB4.4
million, respectively. For the years ended 31 December 2020, 2021 and 2022 and the nine months ended
30 September 2022 and 2023, our gross profit generated from ad optimisation services amounted to
approximately RMB26.7 million, RMB27.6 million, RMB35.2 million, RMB19.4 million and RMB25.8
million, respectively, and the gross profit margin of our ad optimisation services were approximately
89.0%, 85.9%, 87.7%, 85.8% and 85.4%, respectively. To the best knowledge and belief of our
Directors, our Group’s peers in the industry, which provide advertising solutions services, may also offer
ad optimisation services as standalone services to their customers.
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REVENUE BY AD FORMATS
The following table sets forth a breakdown of our revenue by the predominant formats of mobile
ads placed and shown on the media platforms operated by our media partners during the Track Record

Period:

For the nine months ended

For the year ended 31 December 30 September
2020 2021 2022 2022 2023
RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %
(unaudited)

Still image and text 174700 463 251,897 536 179470 364 137016  39.1 29,654 6.0
Short video 202,967 537 218,283 464 313,100  63.6 213,656 609 467,608  94.0

Total 377,667 100.0 470,180  100.0 _ 492,570 100.0 350,671 _100.0 497,261 _ 100.0

In view of the market trend and customer demand, our Group expanded the format of our mobile
ads to short videos in 2018 and set up a video production base in Beijing with diverse shooting scenarios
of different themes in 2020. In September 2022, we relocated our video production base from Beijing to
Changsha to expand our production capacities and facilitate our growth and development. In 2021, we
expanded our network for distribution of mobile ads to a social media platform. Our mobile ads placed
on such social media platform are generally in still image and text format. Thus, our revenue from
mobile ads in still image and text increased from approximately RMB174.7 million for the year ended
31 December 2020 to approximately RMB251.9 million for the year ended 31 December 2021. However,
due to the change of browsing habits of mobile users for more short videos in light of the 5G mobile
technologies, there was a decrease in our revenue from mobile ads placed on media platforms with
predominant format in still image and text (including mobile ads placed on app stores) from
approximately RMB251.9 million for the year ended 31 December 2021 to approximately RMB179.5
million for the year ended 31 December 2022. At the same time, there was an increase in our revenue
from mobile ads placed on media platforms with predominant format in short video from approximately
RMB218.3 million for the year ended 31 December 2021 to approximately RMB313.1 million for the
year ended 31 December 2022. Such increase was in line with the increase in our revenue from mobile
ads placed on short video platforms. For the nine months ended 30 September 2022 and 2023, our
revenue from mobile ads in still image and text decreased from approximately RMB137.0 million to
approximately RMB29.7 million. Such decrease was mainly attributable to the decrease in demand from
customers for placement of mobile ads on app stores and social media platforms, which generally
display our mobile ads in still image and text format. For the nine months ended 30 September 2022 and
2023, our revenue from mobile ads in short video format increased from approximately RMB213.7
million to approximately RMB467.6 million. Such increase was mainly attributable to the change of
browsing habits of mobile users, the strong demand from customers for placement of mobile ads in
video format and our expanded capacities in production of mobile ads after the relocation of our video
production base to Changsha.
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REVENUE BY TYPE OF MEDIA PLATFORMS

The following table sets forth a breakdown of our revenue by type of media platforms during the
Track Record Period:

For the nine months ended

For the year ended 31 December 30 September
2020 2021 2022 2022 2023
RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %
(unaudited)
App stores'” 110,894 29.4 107,141 22.8 47422 9.6 41811 119 5,526 1.1
Search engines, mobile
browsers and news
and information
content platforms® 97,831 259 71881 16.6 124,766 253 71,069 203 10,662 2.1
Short video platforms™ 139,340 36.9 192,056 409 265,090 538 191,088 545 467,608  94.1
Social media platform® — — 7209 153 20060 41 20060 5.7 EE—
Others"” 29602 7.8 21010 45 35232 72 26644 7.6 _ 13466 _ 2.7
Total 377,667 100.0 470,180 100.0 492,570 100.0 350,671 100.0 497,261 100.0
Notes:
1. Our mobile ads placed on these platforms were generally in-feed ads in still image and text format.
2. Our mobile ads placed on these platforms were generally in-feeds ads in video and/or still image and text format.
3. Our mobile ads placed on these platforms were generally in-feed ads in video format.
4. Our mobile ads placed on these platforms were generally pop-up ads and floating ads in still image and text format.
5. It mainly included mobile ads placed through advertising alliance platforms.

For the year ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September
2022 and 2023, our revenue from mobile ads placed on short video platforms amounted to approximately
RMB139.3 million, RMB192.1 million, RMB265.1 million, RMB191.1 million and RMB467.6 million,
respectively. Such increase was mainly attributable to the increase in customer demand for mobile ads in
short video format which is in line with the general increasing adoption of 5G mobile technologies and
our enhanced video production capacities. The increase in our revenue from mobile ads placed on short
video platforms for the nine months ended 30 September 2023 was mainly attributable to the strong
marketing demand of Customer M and the mobile ads we produced for Customer M were in short video
format to promote its online web series and to meet its marketing goals. Moreover, our Directors believe
that due to the change of browsing habits of mobile users, our customers tend to place mobile ads in
video format on short video platforms in place of mobile ads in still image and text format on app
stores. Thus, there was a decrease in our revenue from mobile ads placed on app stores during the Track
Record Period. For the year ended 31 December 2020, 2021 and 2022 and the nine months ended 30
September 2022 and 2023, our revenue from mobile ads placed on app stores amounted to approximately
RMB110.9 million, RMB107.1 million, RMB47.4 million, RMB41.8 million and RMBS5.5 million,
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respectively. Such decrease was primarily attributable to the decrease in demand of customers on
placement of mobile ads in still image and text format. As far as our Directors are aware after having
made due and careful enquiries, mobile ads in video format are more attractive to mobile users and
could achieve better results in marketing of brands, products and services and, thus, our customers tend
to prefer mobile ads in video format.

PRICING MODELS

We charge our customers primarily based on CPC, CPM, CPD, CPA and/or CPT basis. CPC (cost
per click), CPD (cost per download) and CPA (cost per action) are pricing models that are performance-
based and under which we charge our customers when and if a mobile user clicks the mobile ads or
downloads an app by clicking the path in the mobile ad. CPM (cost per mille) and CPT (cost per time)
are pricing models that are non-performance-based. Under CPM pricing model, we charge our customers
based on number of impressions. Under the CPT pricing model, we charge our customers for placing a
mobile ad for a specific period of time. The revenue under CPC, CPM, CPA and CPD is recognised
when specified action, such as click-throughs, impression, action or downloads, is performed, while the
revenue under CPT is recognised over the period of the contract with reference to the duration of the ad
posting time. Our mobile advertising solutions services and advertisement distribution services adopted
the pricing models of CPC, CPM, CPD, CPA and/or CPT. For our mobile advertising solutions services,
we generally propose a marketing plan package to our customers, which includes our marketing plan, the
estimated traffic acquisition costs and how we charge the mobile ads posted on the media platforms (as
the case may be). For placement of mobile ads on advertising alliance platforms, we charge our
customers based on CPA basis. Such pricing mechanism is generally associated with the marketing goals
of customers and reflects the performance or results of mobile ads. For instance, if a mobile user has
downloaded an app by clicking the path in the mobile ad, then it will be counted as an effective action
or if a mobile user has activated an account in an app downloaded by clicking the mobile ad placed on
the media platform, then it will also be regarded as an effective action. During the Track Record Period,
the pricing mechanism that we agreed with our media partners was the same as the pricing mechanism
that we agreed with our customers in order to minimise our business risks.

We generally agree with our customers on the choice of pricing model prior to the start of an ad
campaign. Upon the agreement of the pricing model to be adopted for a particular ad campaign with
customers, we would track the revenue generated from each customer under different pricing models
based on the calculation basis specified for each ad campaign and the actual performance data. We agree
with the advertiser on which platform’s data to use in verifying performance data for purposes of billing
once our engagement is confirmed. For details on verification of performance data, see “Advertising
space bidding process — Confirmation of performance data” in this section. After confirmation of
performance data, we issue invoices to customers who pay us service fees within a time period after
receipt of our invoices depending on the agreed credit term. We generally issue monthly invoices to
customers and offer them with credit period. For details, see “Our customers — Key terms of
agreements with our customers — (v) Credit period” in this section and “Financial information —
Major components of consolidated statements of financial position — Trade and other receivables” in
this document.

For our standalone short video production services, we would charge our customers for production
fees at unit price in correspondence with various advertising needs of our customers.
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The following table sets forth a breakdown of our revenue by type of pricing models adopted by
the media platforms operated by our media partners during the Track Record Period:

For the nine months ended

For the year ended 31 December 30 September
2020 2021 2022 2022 2023
RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %
(unaudited)

Performance-based models
(CPC, CPD and CPA) 169,177 448 173,626 36.9 149,626 30.4 107,909  30.8 22,483 4.5
Non-performance based

models
(CPM and CPT) 202,788 537 276,341 58.8 317,594 645 225,200  64.2 458,886 923
Others (Note) 5,702 15 20,213 4.3 25,350 5.1 17,563 5.0 15,893 32

377,667 100.0 470,180 100.0 492,570 100.0 _ 350,671 100.0 _ 497,261 100.0

Note: It mainly includes our revenue generated from production of short videos as standalone services.

The pricing mechanism of mobile ads is generally associated with the marketing goals of
customers and reflects the performance or results of mobile ads. They can be categorised as
performance-based and non-performance-based pricing models. For example, customers might want to
use click-through rate to demonstrate whether the proportion of mobile users viewing and clicking
through the mobile ads to show whether they are interested in a product/service posted in mobile ads,
while some customers might prefer to distribute mobile ads on some apps or websites and be charged
based on the posting time to enhance product or brand awareness. Mobile ads placed on app stores or
placed through advertising alliance platforms would generally adopt pricing models of CPD and CPA
(being performance-based models); however, it does not limit the adoption of non-performance-based
models. Mobile ads placed on short video platforms or social media platforms would generally adopt
pricing models of CPM and CPT (being non-performance-based model); however, it does not limit the
adoption of performance-based models. During the Track Record Period, (i) mobile ads placed on app
stores or placed through advertising alliance platforms would adopt the performance-based pricing
model and (ii) mobile ads placed on short video platforms and social media platforms would adopt non-
performance-based pricing model, which were both in line with the industry norm.

For the years ended 31 December 2020, 2021 and 2022, our revenue from mobile ads charged
based on performance-based models remained relatively stable and amounted to approximately
RMB169.2 million, RMB173.6 million, RMB149.6 million, respectively. Our revenue from mobile ads
charged based on performance-based models decreased substantially to approximately RMB22.5 million
for the nine months ended 30 September 2023 from approximately RMB107.9 million for the nine
months ended 30 September 2022 mainly due to the decrease in demand from our customers for
publication of mobile ads in still image and text format on app stores, search engines and other
information content platforms. Our revenue from mobile ads charged based on non-performance-based
models increased from approximately RMB202.8 million for the year ended 31 December 2020 to
approximately RMB276.3 million for the year ended 31 December 2021 and further increased to
approximately RMB317.6 million for the year ended 31 December 2022. Such increase was mainly
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attributable to the increase in our mobile ads placed on short video platforms and which was also in line
with the change of browsing habits of mobile users for more short videos in light of the general
increasing adoption of 5G mobile technologies. For the nine months ended 30 September 2023, our
revenue from mobile ads charged based on non-performance-based models increased substantially to
approximately RMB458.9 million, representing approximately 92.3% of our total revenue. Such increase
was mainly attributable to the strong marketing demand of Customer M for promotion of its business
and the mobile ads we produced for Customer M were in short video format and were charged based on
non-performance based models.

Pricing models for paying traffic acquisition costs

The pricing models which we use for paying our media partners is generally the same mechanism
as we charged our customers for our mobile advertising solutions services and advertisement distribution
services. Our traffic acquisition costs are based on the pricing of advertising space determined by real-
time quotation from media platforms and the quantity of advertising space purchased determined by the
number of click-throughs (for CPC), impressions (for CPM), installations (for CPA) or downloads (for
CPD) and/or amount of time (CPT). The advertising space is generally procured from our media partners
through bidding on advertising placement systems. The pricing of the advertising space may change
from time to time according to demand for the advertising space. According to the iResearch Report,
each media publisher has its respective ad inventory pricing mechanism in terms of CPC, CPM, CPD,
CPT and/or CPA for each of its media platforms and such mechanism is not completely transparent.
During the Track Record Period, the pricing mechanism that we agreed with our media publishers was
the same as the pricing mechanism that we agreed with our media agents of other media publishers. See
“Advertising space bidding process” in this section. During the Track Record Period, we received
progressive rebates from our media partners in accordance with the volume of advertising space
purchased, and/or flat discount rate from some media partners as incentives when we reach certain KPIs
or number of new customer accounts from time to time. Based on these terms, if we are able to meet the
thresholds for the media partners, and/or increase the traffic volume, we are able to lower our overall
traffic acquisition costs.

Rebates

We connect our customers with media partners and monetise advertising space of our media
partners by matching their advertising space to suitable types of mobile ads for the mobile users. As part
of our business and in line with market practice, we receive rebates from our media partners and may
pass on a portion of these rebates to our customers.

The rebates from the media partners (consist of media publishers and media agents of other media
publishers) are based on a pre-determined percentage of customers’ actual advertising spending on
media platforms of relevant media partners through us, which will be used to set off part of our traffic
acquisition costs or recognised as our revenue. The rebates from media partners are offered as part of
the business strategies of our media partners and the amount of rebates are generally subject to rebate
policies, business plans and needs of our media partners. We may have additional rebates from media
partners which are determined on a discretionary basis by our media partners based on their commercial
considerations and having considered the volume of advertising space we acquired on behalf of our
customers. The amounts of quarterly and/or annual discretionary rebates (if any) are generally
determined by our media publishers in the first half of the following year. During the Track Record
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Period, our media publishers offered additional quarterly and/or annual rebates to our customers who
signed framework agreements with us, whereas our media agents offered us one-off rebates, which are
generally used to set off part of our traffic acquisition costs. It is an incentive measure of the media
publishers to attract advertisers to place mobile ads on their media platforms.

During the Track Record Period, the rebates from media partners were settled either (i) by
deduction of our accounts payables to them for the acquisition of advertising space purchased and as our
prepayments or (ii) by cash.

The rates of rebates are set by the media partners annually depending on the actual advertising
spending on the acquisition of advertising space on media platforms and/or degree of fulfilment of
certain KPIs set by the media partners, the sales and marketing strategies of the media partners in
incentivising, attracting and retaining customer accounts. For the years ended 31 December 2020, 2021
and 2022 and the nine months ended 30 September 2023, our media publishers offered our Group with
rebates at rates, which are measured by the aggregate amount of rebates from media publishers divided
by the aggregate amount of gross traffic acquisition costs to media publishers, of approximately 21.2%,
27.3%, 25.6% and 22.3%, respectively. During the Track Record Period, (i) the rebates from media
publishers were generally settled by cash and were generally in the range from approximately 5.6% to
26.8% and (ii) one media publisher settled its rebates by deduction of our accounts payables to them for
acquisition of advertising space purchased and the rebates were generally at a rate of 37%. During the
Track Record Period, majority of our media agents did not offer rebates. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2023, our media agents
offered rebates at rates, which are measured by the aggregate amount of rebates from media agents
divided by the aggregate amount of gross traffic acquisition costs to media agents, of approximately
3.9%, 8.1%, 5.5% and 6.6%, respectively. During the Track Record Period, the rebates from media
agents were generally settled (i) by deduction of our account payables to them for acquisition of
advertising space purchased and as our prepayments or (ii) by cash, and were generally in the range up
to 34.4%. As advised by our PRC Legal Adviser, our receipts of rebates from media partners and the
offers of rebates from media partners do not violate any applicable PRC laws and regulations in all
material aspects provided that the offers are expressly agreed between the media partners or its
distributors and our Group, the receipts and the offers are truthfully recorded in the books of our Group
and media partners respectively and the relevant invoices are legally issued. According to the iResearch
Report, the offers of rebates from media partners or its distributors to our Group are consistent with the
market practice.
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The following table sets forth a breakdown of rebates from media partners by method of settlement
for the years/periods indicated:

For the nine months

For the year ended 31 December ended 30 September
2020 2021 2022 2022 2023
RMB’000 RMB’000 RMB’000 RMB’000 RMB’000

(unaudited)
Settled by deduction of

accounts payables 42,419 93,669 66,554 48,595 50,162
Settled as prepayments — — 4,401 2,562 9,721
Settled by cash 49,580 38,803 28,802 20,532 51,882
Total 91,999 132,472 99,757 71,689 111,765

For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September
2022 and 2023, the aggregate amount of rebates from media partners were approximately RMB92.0
million, RMB132.5 million, RMB99.8 million, RMB71.7 million and RMB111.8 million, representing
approximately 16.9%, 19.3%, 13.9%, 8.5% and 16.6% of our total traffic acquisition costs (in gross
amount), respectively. The increase in the proportion of rebates to traffic acquisition costs for the year
ended 31 December 2021 as compared to the year ended 31 December 2020 was mainly attributable to
the increase in purchase of advertising space and the rebates from a new media partner, namely Supplier
H, offering more favourable rebate policies. The decrease in the proportion of rebates for the year ended
31 December 2022 as compared to the year ended 31 December 2021 was mainly attributable to (i) the
increase in our purchase of advertising space from media agents which generally offer less rebates but
more favourable payment terms, such as Supplier J which did not require our prepayments and offered
us credit terms of 28 days after our placement of mobile ads, and (ii) the decrease in rebates from
Supplier H and Alibaba Group due to the decrease of our customers’ demand for placement of mobile
ads on these media platforms. The increase in the proportion of rebates to traffic acquisition costs for
the nine months ended 30 September 2023 as compared to the nine months ended 30 September 2022
was mainly attributable to the substantial increase in our traffic acquisition costs with our media partners
and the strong marketing demand from our customers for advertising space.

We may also incentivise our customers by passing on a portion of the rebates that we received
from the media partners to our customers based on our framework agreements with our customers. The
rates of rebates we pass on to our customers is determined according to the amount of traffic acquired
by such customers, and such amount will be used to set off the service fees payable by our customers for
our mobile advertising services. When determining the rates of rebates to customers under mobile
advertising solutions services, we will mainly take into account of factors such as (i) relationship and
duration with our customers; (ii) expected volume of ad traffic; and (iii) our scope and complexity of
services to be provided. See “Business — Pricing models — Rebates” and “Financial information —
Critical accounting policies and estimates — Rebates from media partners” in this document. According
to the iResearch Report, our offers of rebates to our customers are consistent with the market practice.
For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September 2022
and 2023, the total rebates from media partners amounted to approximately RMB92.0 million,
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RMB132.5 million, RMB99.8 million, RMB71.7 million and RMB111.8 million, of which we passed on
to our customers approximately RMB60.8 million, RMB86.0 million, RMB57.0 million, RMB43.3
million and RMB73.7 million, respectively.

Gross method and net method on revenue recognition

We recognise revenue from our services on a gross or net basis based on our role under each
contract with customers. For contracts where our Group acts as a principal, our Group recognises
revenue on a gross basis, while for contracts where our Group acts as an agent, our Group recognises
revenue on a net basis. In assessing whether our Group act as a principal or an agent, our Directors
consider factors which include but not limited to (i) whether our Group is primarily responsible for
fulfilling the promise to provide the specified service; (ii) whether our Group has inventory risk before
the specified service has been transferred to a customer; and (iii) whether our Group has discretion in
establishing the prices for the specified service. Our Directors consider the above factors in totality, as
none of the factors individually are considered presumptive or determinative and applies judgment when
assessing the indicators depending on each different circumstance. In our provision of mobile advertising
solution services, we are the primary obligor and are responsible for fulfilling the contracts and we have
the power to control the process of content generation that meet our customers’ needs. We have control
in the specified service before the service is delivered to our customers. Thus, we act as the principal
when we provide mobile advertising solutions services and recognise our revenue earned and costs
incurred in relation to these transactions on a gross basis. In our provision of advertisement distribution
services, we provide traffic acquisition services to our customers for publication of advertisements on
media platforms as determined by our customers. We do not have control in the specified service before
the service is delivered to our customers. Thus, we act as an agent and report the amount received from
our customers and amount paid to our media partners in relation to these transactions on a net basis.

In revenue recognition, we adopt gross method when we act a principal and net method when we
act as an agent. The following table sets forth certain key features of our business under gross method
and net method:

Gross method Net method
(i.e. when we act as a principal) (i.e. when we act as an agent)
Services Mobile advertising solutions services Advertisement distribution services
(i.e. mobile marketing planning, (i.e. traffic acquisition and ad
traffic acquisition, ad production, distribution services).

ad placing, optimising mobile ads,
ad publication or distribution and/
or overall management of ad
campaigns).
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Key roles and
responsibilities

Rebates earned
from media
partners

Gross method
(i.e. when we act as a principal)

Upon receiving ad campaign orders

from customers, we generally
provide mobile marketing planning,
produce ad creatives, set campaign
parameters, bid for advertising
space, acquire advertising space
from media partners and/or upload
mobile ads to media platforms.
Subsequently, we monitor, collect,
analyse ad performance data and
optimise campaign performance.

Rebates from media partners are

calculated primarily based on the
gross spending of our total traffic
acquisition costs. Given that we can
control the process of content
generation to meet our customer’s
needs, we recognise the transaction
on a gross method with reference to
IFRS 15. And, rebates from media
partners are recorded as reduction
of cost of services under gross
method.

Rebates offered to We may offer rebates to our

customers

customers, generally according to
the gross amount of traffic acquired
by our customers. Such rebates
would set off our service fees under
gross method.

Payment schedule We either require prepayment from

and obligations

our customers or grant them a
credit period of up to 90 days from
the date of invoice after publication
of mobile ads. Customers are
generally obligated to settle our
payment by wire transfer.
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Net method
(i.e. when we act as an agent)

Upon receiving ad campaign orders

from customers, such as advertising
agents, we acquire advertising
space from media partners for the
customers and/or upload customers’
mobile ads to media platforms.

Rebates from media partners are

calculated primarily based on the
gross spending of our total traffic
acquisition costs. Given that we
only distribute mobile ads on media
platforms determined by our
customers and do not control the
specified services before they are
delivered to our customers, we
recognise the transaction on a net
method with reference to IFRS 15.
And, rebates from media partners
are recorded as an increase of
revenue under net method.

We may offer rebates to our

customers, generally according to
the gross amount of traffic acquired
by our customers. Such rebates
would set off our service fees under
net method.

We either require prepayment from

our customers or grant them credit
periods of 15 to 45 days from the
date of invoice after publication of
mobile ads. Customers are
generally obligated to settle our
payment by wire transfer.
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Gross method Net method
(i.e. when we act as a principal) (i.e. when we act as an agent)
Pricing We charge our customers primarily We charge our customers primarily
mechanisms based on a mix of CPC, CPD, CPT, based on a mix of CPC, CPD, CPT,
CPA and CPM. CPA and CPM.

For the years ended 31 December, 2020, 2021 and 2022 and the nine months ended 30 September
2022 and 2023, the total rebates from media partners amounted to approximately RMB92.0 million,
RMB132.5 million, RMB99.8 million, RMB71.7 million and RMB111.8 million, of which we passed on
to our customers approximately RMB60.8 million, RMB86.0 million, RMB57.0 million, RMB43.3
million and RMB73.7 million, respectively. We would make accruals for the rebates based on estimation
and make adjustment when the media partners confirmed the rebates. For details, see Notes 2 and 3(b)(i)
of the Accountants’ Report set out in Appendix I to this document.

The following table sets forth a breakdown of our revenue by service type on gross and net basis
during the Track Record Period:

For the nine months ended

For the year ended 31 December 30 September
2020 2021 2022 2022 2023
RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %  RMB’000 %
(unaudited)

Mobile advertising

solutions services

(on gross basis)" 343438 909 433,250 92.1 454,156 922 325,742 929 477,306 96.0
Advertisement

distribution services

(on net basis)"” 34209 91 36930 79 38414 78 24929 7. 19,955 4.0
Total 377,667 100.0 470,180  100.0 492,570 100.0 350,671 100.0 497,261 100.0
Notes:
1. It included our revenue generated from the provision of comprehensive mobile advertising solutions services, which

include the provisions of ad creatives and ad optimisation as standalone services. We have a role as principal in
these transactions and our revenue from provision of these services is recognised on gross basis.

2. It included our revenue generated from the provision of advertisement distribution services as standalone services.
We have a role as agent in these transactions and our revenue from provision of these services is recognised on net
basis.
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The following table illustrates the reconciliation of our gross billing and our revenue recorded
under advertisement distribution services on net basis during the Track Record Period:

For the nine months
For the year ended 31 December ended 30 September

2020 2021 2022 2022 2023
RMB’000  RMB’000  RMB’000  RMB’000  RMB’000
(unaudited)
Gross billing 285,896 357,883 377,691 252,832 274,127
Less: Traffic acquisition costs from
media partners 251,667 320,953 339,277 227,903 254,172
34,229 36,930 38,414 24,929 19,955

The gross billing margin under advertisement distribution services, calculated as gross billing less
traffic acquisition costs from media partners divided by gross billing, was approximately 12.0%, 10.3%,
10.2%, 9.9% and 7.3% for the years ended 31 December 2020, 2021 and 2022 and the nine months
ended 30 September 2022 and 2023, respectively.

The decrease in our gross billing margin for the year ended 31 December 2021 and 2022 was
mainly due to the increase in traffic acquisition costs with the decrease in rebates from media partners,
and was mainly attributable to (i) the increase in our purchase of advertising space from media agents
which generally offer less rebates but more favourable payment terms, such as Supplier J which did not
require our prepayments and offered us credit terms of 28 days after our placement of mobile ads, and
(i1) the decrease in rebates from Supplier H and Alibaba Group due to the decrease of our customers’
demand for placement of mobile ads on these media platforms.

The decrease in our gross billing margin for the nine months ended 30 September 2022 and 2023
was mainly due to the increase in traffic acquisition costs with the decrease in rebates from media
partners, such as Supplier H, Supplier I and Supplier J, caused by the decrease of our customers’
demand for placement of mobile ads with them and the change of rebate policies of our media partners
as their business plans may vary from time to time.

See “Our Customers — Movement and average revenue of our customers — Changes in the
average gross billing from advertisement distribution services per customer” in this section.

ADVERTISING SPACE BIDDING PROCESS

Ad inventory refers to advertising space available on media platforms offered by media publishers.
To place our mobile ads on an media platform, we shall acquire advertising space from our media
partner, which is either a media publisher or a media agent. For details, see “Our business — Our media
partners” in this section. The advertising space is generally procured by us through bidding directly on
our media publishers’ advertising placement systems or through our media agents on their media
publishers’ advertising placement systems. The execution of ad placements through the advertising
placement systems starts with the setting up of a unique account for each mobile ad. These accounts are
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created under customers’ names and the entire ad placement process is operated by us through these
accounts. Each account is assigned with a unique set of login particulars, such as username and
password.

For media publishers which we act as their distributors, we can directly get access to their
advertising placement systems and create accounts for our customers. For mobile ads which are placed
on media platforms through media agents, these media agents will create accounts for us, provide us
with login particulars. Upon creating the accounts, we can log into the relevant advertising placement
system, operate the accounts and handle the advertising space bidding process independently. For
bidding of advertising space, in addition to the bid price, we can set certain criteria for the advertising
space, mostly related to the particulars of the target audience. Our customers are also granted the access
right to the relevant accounts. They can review the status of the mobile ads, including the volume of
advertising space purchased and consumed, and the performance indicators of respective mobile ads
such as volume of impressions to the mobile ads, click-through rates and/or download rates.

Based on the input of bidding information from the bidders, the media publishers calculate the
values of each bid based on their own formulas in order to rank the bids from all bidders. The bidder
which offers the highest value will be allocated with the highest volume of impressions to that mobile
ads, while other bid offers may also be able to obtain advertising space with lower volume of
impressions allocated. In the event that our bid offer is lower than other bidders, we may fail to obtain
the advertising space with desired impressions. For bidding of advertising space, we would propose and
discuss a price range for bidding with customers based on our experience and with reference to, among
others, types of media platforms, types of mobile ads and publication time of mobile ads. When the
price of advertising space exceeds the acceptable price range of our customers, our mobile ads would
not be published on media platforms. Our project enhancers may then adjust the bid price within the
agreed price range of our customers, advertising contents or other advertising criteria such as the age
group of the target audience groups in order to be allocated with the appropriate volume of impressions
under the agreed budgets with our customers. Under the bidding process, when there is any increase in
the price of advertising space, such increase will generally be passed on to our customers in full.

In adjusting the bid price, our project enhancers take into account (i) the advertising budgets of our
customers; (ii) the targeted effectiveness or impression required by our customers; and (iii) certain
performance parameters of the media publishers including conversion rate, click-through rates and
download rates.

Each media publisher has its respective proprietary ad inventory pricing and bidding mechanism
for each of its media platforms which is not completely transparent. Pursuant to the prevailing bidding
mechanism adopted, our media partners control the bidding process for the advertising space they supply
and they may place restrictions on the use of their advertising space. Nevertheless, in order to acquire
advertising space from our media partners, we have to bid through their advertising bidding platforms.
See “Risk factors — Risks relating to our business and industry — There is lack of a transparent pricing
system for mobile advertising market in the PRC, and our media partners control the process for bidding
advertising space’ in this document.
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Before we arrange the bidding of the advertising space, we generally maintain sufficient funds in
the accounts to support each bid for acquisition of advertising space. If prepayment is required by our
media partners, we would make prepayments for the acquisition of advertising space from the media
partners. If prepayment is not required by our media partners, we would arrange for payment of traffic
acquisition costs upon receiving invoices from our media partners. The advertising space is acquired
through bidding when there is user access on the media platforms and advertising space is offered to or
consumed by advertisers for presenting the mobile ads to users instantaneously. When prepayment is
required, such payment for acquisition of advertising space is in turn consumed after bidding.
Advertising space is not transferable among different customers’ accounts even if they are created under
the name of the same customers at the same media partners. Any unused funds for acquisition of
advertising space can be refunded to us in cash without interest and surcharges. In accounting treatment,
when we make payments for the customers to media platforms for purchase of advertising space, we
recognise them as prepayments to suppliers as initial recognition. When the advertising space is
consumed, we recognise the consumption of advertising space as traffic acquisition costs. For mobile
advertising solutions services, the traffic acquisition costs are booked under cost of services, and for
advertisement distribution services, the traffic acquisition costs are net off under revenue.

Our prepayments to suppliers mainly represent the traffic acquisition costs prepaid for our
customers. It primarily included (i) the traffic acquisition costs paid to media partners by our Group on
behalf of our customers for advertisement distribution services and such costs would be subsequently
settled by our customers and (ii) the prepayments required by suppliers for acquisition of advertising
space and such costs would be subsequently utilised for acquiring advertising space. As at 31 December
2020, 2021 and 2022 and 30 September 2023, our prepayments to suppliers amounted to approximately
RMB146.7 million, RMB179.3 million, RMB251.1 million and RMB334.5 million, respectively,
accounting for approximately, 38.4%, 39.0%, 50.3% and 58.5% respectively, of our total assets as at the
respective date. As at 31 December 2020, 2021 and 2022 and 30 September 2023, (i) the traffic
acquisition cost paid to media partners by our Group in relation to our advertisement distribution
services amounted to approximately RMB121.6 million, RMB94.1 million, RMB201.7 million and
RMB245.4 million, respectively, accounting for approximately 31.9%, 20.5%, 40.4% and 42.9%
respectively, of our total assets as at the respective date; and (ii) the prepayments required by suppliers
for acquisition of advertising space amounted to approximately RMB25.1 million, RMB85.2 million,
RMB49.4 million and RMB&89.1 million, respectively, accounting for approximately 6.5%, 18.5%, 9.9%
and 14.0% respectively, of our total assets as at the respective date. See “Financial information —
Major components of consolidated statements of financial position — Trade and other receivables” in
this document.

Other than prepayments, our media partners would generally require us to provide deposits to
them. Our deposits paid to media partners are refundable and represent certain amount of our estimated
annual budgets on traffic acquisition costs, and such amount could not be used to set off the traffic
acquisition costs unless otherwise as agreed between our Group and the media partners. When there is
any difference between the actual traffic acquisition costs and the estimated traffic acquisition costs or
there is any change of deposits policy of media partners, the media partners may require more deposits
from us or refund part of the deposits to us. As at 31 December 2020, 2021 and 2022 and 30 September
2023, our deposits paid to media partners amounted to approximately RMB20.9 million, RMB22.5
million, RMB10.0 million and RMB7.8 million, respectively. For the years ended 31 December 2020,
2021 and 2022 and the nine months ended 30 September 2023, the refund of deposits from media
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partners to our Group amounted to approximately RMB49.3 million, RMBI12.6 million, RMB12.6
million and RMB9.5 million, respectively. See “Financial information — Major components of
consolidated statements of financial position — Trade and other receivables” in this document.

The advertising placement systems of media publishers or media agents may vary. In the event that
there is no bidding process in the ad placement systems, we would acquire advertising space directly
from media partners by placing order for each mobile ads. After completion of order, we would receive
report on the performance data of the mobile ads from the media partners.

Confirmation of performance data

Advertising space is charged based on the agreed pricing models with reference to the performance
data such as number of clicks and downloads and the purchase amount recorded by the media partners at
their ad placement systems. Based on this information, we calculate the volume of advertising space
consumed by our customers and issue invoices accordingly. As the media partners are key market
players whose ad placement systems are considered as well-equipped and are reputable and reliable,
taking into account that most of our user traffic is acquired from such leading media platforms with
market leadership and excellent track record, we extract such information from the media platforms and
provide reports of performance data to our customers. Our project enhancers also evaluate the
effectiveness and performance of each of the mobile ads based on the data extracted from these media
platforms. Our customers may review the performance data and our reports before their settlement of our

invoices.

According to the iResearch Report, it is an industry norm that mobile advertising service providers
generally do not adopt specific anti-click fraud mechanism but may engage Independent Third Party data
tracking platforms to independently verify ad performance data when mobile advertising service
providers notice any unusual traffic. During the Track Record Period and up to the Latest Practicable
Date, we had not engaged any Independent Third Party to verify ad performance data as we had not
received any complaint from our customers on the accuracy of the performance data, and there were no
material disputes regarding data confirmation among our customers, media partners and us.

WORKING CAPITAL CYCLE

For our mobile advertising services, there is a time lag between the purchase of advertising space
from media partners and receipt of payment from our customers, which imposes a substantial cash
requirements for funding our services. Such time lag is resulted from the fact that (i) as part of our
services, we sometimes have to make prepayments for the acquisition of advertising space from media
partners in cash before arranging the bidding of advertising space; and (ii) we generally offer (a)
customers for our mobile advertising solutions services with a credit period of up to 90 days from the
date of invoice after publication of mobile ads and (b) customers for our advertisement distribution
services with a credit period between 15 and 45 days from the date of invoice after publication of
mobile ads. See “Financial information — Major components of consolidated statements of financial
position — Trade and other receivables™ in this document. We make prepayments for acquisition of
advertising space from our media partners in accordance with their requirements and based on our
customers’ advertising orders. The volume of advertising space so purchased are made with reference to
the budget of each mobile ad. We experience a mismatch in timing between the payment for the
acquisition of advertising space from media partners as prepayment and receipt of payment from our
customers, which imposes a substantial cash requirements for funding our mobile advertising services
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and exposes our Group to credit and liquidity risks as well as working capital insufficiency. The scale of
our mobile advertising services is therefore constrained by the working capital we have in hand from
time to time. According to the iResearch Report, it is an industry norm that there may be timing
mismatch between the payments to media partners and receipt of payment from customers.

We make prepayments for the acquisition of advertising space from media partners, if required,
and any unused funds prepaid by us are generally refundable in cash upon our request. As at 31
December 2020, 2021 and 2022 and 30 September 2023, the prepayments paid by our Group to suppliers
(i.e. the payments of traffic acquisition costs prepaid for our customers) amounted to approximately
RMB146.7 million, RMB179.3 million, RMB251.1 million and RMB334.5 million, respectively,
representing approximately 38.3%, 38.6%, 50.0% and 58.5% of our total assets respectively.

For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September
2023, the average trade receivable turnover days (based on gross billing) were approximately 71 days,
83 days, 75 days and 59 days, respectively, while the average trade payable turnover days (based on
traffic acquisition costs on gross basis) were approximately 17 days, 20 days, 23 days and 14 days,
respectively.

For further details on risks associated with our working capital cycle, see “Risk factors — Risks
relating to our business and industry — We may make prepayments to suppliers before arranging the
bidding of advertising space which may impose substantial cash requirements for funding our services
and expose our Group to credit and liquidity risks as well as working capital sufficiency due to the
mismatch in timing between the prepayment for the acquisition of advertising space from media partners
and the receipt of payment from our customers and we may not be able to recover our prepayments in a
timely manner from our media partners” in this document.

Capital and liquidity management policy

Given that (i) our average trade receivable turnover days increased from 71 days for the year ended
31 December 2020 to 83 days for the year ended 31 December 2021 which was mainly due to increase
in trade receivables due from customers for our mobile advertising solutions services; and (ii) we
recorded negative operating cash flow for the year ended 31 December 2020 and the nine months ended
30 September 2023 we aim to improve our liquidity position by adopting more stringent policies and
procedures to manage our working capital and liquidity position going forward, including but not limited
to conducting the followings measures since December 2021:

(i) credit assessments by our sales and marketing department on our new customers, based on
our established customer credit assessment criteria. For each potential customer, we adopt a
due diligence process to collect customer information through various channels and we would
consider various factors, including, among others, the potential customer’s reputation, their
client base, existing liability condition, financial and other background information, for our
assessment. Dedicated members of our sales and marketing department would assess and
review the creditworthiness of each new customer from time to time. Based on the findings,
we will approve and accept business from such customers in accordance with our credit
policy;
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(i1)

(iii)

(iv)

(v)

(vi)

(vii)

(viii)

(ix)

(x)

(x1)

regular reviews by our finance department and our sales and marketing department on the
payment history of our customers and the collection status of our trade receivables and we
may revise the credit period granted to such customers during renewal of the framework
agreements;

setting thresholds of certain credit periods of up to 90 days from the invoice date, and credit
amounts of up to RMB80 million, depending on our transaction volume with customers and
our customers’ historical payment records and background. Such thresholds are subject to our
regular reviews with reference to the outstanding amount due from customers and their
collection status from time to time;

monitoring the settlement of our trade payables to achieve better cash flow position;

monitoring the invoicing schedule and payment recovery process by project managers
together with our finance department;

exploring new opportunities to cooperate with new media partners which would grant longer
credit period to our Group and seeking to extend the credit period with our existing media
partners. During the Track Record Period, we were able to expand our network for
distribution of mobile ads and established new business relationship with media partner
which offers our Group a credit term of up to 90 days after placement of mobile ads;

identifying new customers who would provide prepayments or accept a shorter credit period.
For the year ended 31 December 2022, we have successfully engaged more than 20% of our
new customers which would provide prepayments to us;

diversifying both our customer base and supplier base to avoid over-reliance on any
particular customers and suppliers;

mapping our new media partners with credit terms which could match or are similar to our
new customers’ credit terms, if possible;

follow-up actions on the overdue trade receivables, for examples: (a) actively and regularly
communication between our sales department and our customers on the settlement dates such
as making telephone calls to customers to remind them on the invoice status, making sales
visits and sending payment reminders; (b) assessing the recoverability of the overdue trade
receivables by our finance department and making adequate provisions for those irrecoverable
amounts in our financial statements; (c) assessing appropriate course of action with our legal
team and taking appropriate legal actions if necessary after having considered the amount of
overdue trade receivables, the legal cost and the probability of recovery of the overdue
amount; and (d) suspending business dealings with those customers with significant
outstanding trade receivables for better capital management; and

actively exploring various financing means, such as commercial bank loans and factoring
arrangements with our customers.
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Notwithstanding the liquidity position of our Group during the Track Record Period, our Directors
believe that it is essential to manage our Group’s cash flow efficiently and has implemented a set of
policies and arrangements to monitor and manage fund sufficiency in order to maintain adequate
liquidity for the business and operations of our Group. Set out below are the relevant policies and plans
formulated by our management and prepared by our finance department in order to maintain our working
capital sufficiency, which have been implemented since December 2021:

1.  Annual financial budget — the Board, upon recommendation of the management, including
our chief financial officer and our chief executive officer, sets the annual revenue targets and
expenditure budgets in accordance with the business goal of our Group.

2. Quarterly financial analysis — our chief financial officer together with our chief executive
officer will review and closely monitor the overall cash flow positions of our Group, and the
cash flow positions of our operations every quarter by comparing the forecast and actual
financial performance, devise and implement any necessary follow-up or contingency
measures to ensure that our cash flow position is sufficiently maintained and under control.
Our Group also arranges and negotiates financing with financial institutions and maintains a
certain level of standby credit facilities to reduce liquidity risk. Such quarterly cash flow
budget would be submitted to senior management and the Board for review and approval.

Our Directors believe that the policies and plans set out above are able to assist our Group to
effectively monitor and manage our cash flow position and maintain sufficient fund and liquidity for our
business and operations.

After implementation of the above policies, liquidity and working capital of our Group have
improved. Our cash flow generated from operating activities had been improved from a negative record
of approximately RMB14.3 million for the year ended 31 December 2020 to a positive record of
approximately RMB43.2 million for the year ended 31 December 2021. Our current ratio has gradually
improved from 2.7 as at 31 December 2021 to 3.6 as at 31 December 2022. Moreover, the interest
coverage ratio improved from 19.5 times as at 31 December 2021 to 45.6 times as at 31 December 2022.

The above relevant policies and plans implemented for improving our Group’s working capital and
liquidity management have been reviewed by the internal control adviser we engaged for the purpose of
the [REDACTED] and no material deficiencies were noted after implementation of such improvement
policies and plans.
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OUR CUSTOMERS
Our customers include direct advertisers and advertising agents on behalf of their advertisers.

The following table sets forth a breakdown of the number of our customers for our mobile
advertising services by types by customers for the years/periods indicated:

For the nine months

For the year ended 31 December ended 30 September
2020 2021 2022 2022 2023
No. of No. of No. of No. of No. of
customers customers customers customers customers
Direct advertisers 135 156 197 129 115
Advertising agents 103 85 98 45 35
Total 238 241 295 174 150

During the years ended 31 December 2020, 2021 and 2022, there has been continual increase in the
number of direct advertisers, which was mainly attributable to the increase in number of customers for
our mobile advertising solutions services as we expanded our mobile advertising solutions services. For
the nine months ended 30 September 2022 and 2023, there was a decrease in the number of direct
advertisers and advertising agents, which was mainly attributable to the focus of our resources to serve
customers with greater advertising needs in general, such as Customer M.

Our new and recurring customers

The following tables set forth the movement of our new customers and recurring customers and our
revenue generated from these customers for the years/periods indicated:

For the year ended 31 December For the nine months ended 30 September
2020 021 02 202 023
Number  Revenue Average”  Number  Revenme Average”  Number  Revemue Average  Number  Revene Average”  Number  Revenue Average”)
RMB'000 RMB’000 RMB'000 RMB'000 RMB'000 RMB'000 RMB'00O RMB'000 RMB'000 RMB’000
(unaudited)  (unaudited)

New customers 109 50995 468 142 158950 119 120,649 1,630 79 07,181 850 03 207557 3433
Recurring customers 129 326672 153 9 3120 314 nmo 1,683 95 183490 1984 §7 219004 3,5

Total B8 377,607 1,587 UL 470180 1,951 205 492510 1,670

4 350671 2015 150 497,061 3315

Note: It refers to the average revenue per customer.
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During the Track Record Period, we served customers with different scale and advertising needs.
Customers’ advertising needs and budgets may vary from year to year and we would explore business
opportunities with new customers as and when opportunities arise. Accordingly, there may be
fluctuations in our average revenue per customer and the number of our customers may increase or
decrease from time to time. See ‘“Risk factors — Risks relating to our business and industry — Any
change in advertising needs or adverse impact on the business of our Group’s customers may affect our
business™ in this document.

For the years ended 31 December 2020, 2021 and 2022, the average revenue per new customer,
which is measured by our revenue generated from new customers divided by the number of new
customers, amounted to approximately RMBO0.5 million, RMB1.1 million and RMBI1.6 million,
respectively. For the nine months ended 30 September 2022 and 2023, the average revenue per new
customer amounted to approximately RMBO0.9 million and RMB3.5 million, respectively. Such increase
in average revenue per new customer was mainly attributable to our effort to explore new business
opportunities with customers greater advertising needs in general.

For the years ended 31 December 2020, 2021 and 2022, the average revenue per recurring
customer, which is measured by our revenue generated from recurring customers divided by the number
of recurring customers, amounted to approximately RMB2.5 million, RMB3.1 million and RMBI1.7
million, respectively. The decrease in the average revenue per recurring customers in 2022 was mainly
attributable to the migration of 88 customers from the advertisement distribution services to mobile
advertising solutions services as we explored new business opportunities with existing customers.
Despite the decrease in average revenue per recurring customers in 2022, there was an increase in our
total revenue from approximately RMB470.2 million for the year ended 31 December 2021 to
approximately RMB492.6 million for the year ended 31 December 2022. For the nine months ended 30
September 2022 and 2023, the average revenue per recurring customer amounted to approximately
RMB3.0 million and RMB3.2 million, respectively.

For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September
2022 and 2023, our retention rates of customers, which are measured by the number of recurring
customers divided by the total number of customers in current period, are approximately 54.2%, 41.1%,
74.9%, 54.6% and 58.0%, respectively.

The decrease in our retention rate from approximately 54.2% in 2020 to approximately 41.1% in
2021 was primarily attributable to the decrease in the number of our customers for advertisement
distribution services as we expanded our mobile advertising solutions services after having considered
that the average revenue per customer for our advertisement distribution services was significantly lower
than that of our mobile advertising solutions services for the year ended 31 December 2020. The
substantial increase in our retention rate to approximately 74.9% in 2022 was mainly attributable to the
expansion of our mobile advertising solutions services and the migration of 88 customers from our
advertisement distribution services to mobile advertising solutions services. The increase in our retention
rate from approximately 54.6% for the nine months ended 30 September 2022 to approximately 58.0%
for the nine months ended 30 September 2023 was primarily attributable to the effort of our management
on retaining customers for our mobile advertising solutions services and our further expansion of our
mobile advertising solutions services.
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Movement and average revenue of our customers

The following table sets forth the movement of our new customers and recurring customers for
each type of our services and our average revenue generated from these customers for the years/periods

indicated:
For the year ended 31 December For the nine months ended 30 September
2020 021 02 202 023
Number”  Reveme  Average” Number”  Revenue Average” Number”  Revenue Average” Number”  Revemue Average” Number”  Revenue Average”

RMB'000  RMB'000 RMB'000  RMB'000 RMB'000  RMB’000 RMB'000  RMB'000 RMB'000  RMB'000
(unaudited) ~ (maudited)

Mobile advertising

solutions services”’ B34 9813 540 §,331 181 454,156 2,509 164 32574 1986 106 477,306 4,503
New customers 18 39.234 2,180 FAR YR 4,038 11250 1,631 76 04,603 850 40 206713 SAI8
Recurting customers'” 17 304204 17894 17 291908 17171 110 336,906 3,063 88 261139 2967 66 260,59 3,948
Advertisement

distribution

services 03 W9 169 189 36930 195 114 3414 W 10 199 1493 H 19,955 454
New customers 91 11761 129 107 17,608 165 ] 3399 1,133 j 1578 859 3 §44 3
Recurring customers 11 20,468 1 §2 19322 JAL) 111 35,013 315 1 031 3,193 1 19,111 910
Total 1§ 36T 1,387 UL 470,180 1931 95 491510 1,670 174 350,671 2,015 150 497,261 3315

Notes:
1. Customers which engage us for our mobile advertising solutions services may engage us for our advertisement

distribution services. The number of customers for our mobile advertising solutions services includes the customers
which engage us for both of our mobile advertising solutions services and advertisement distribution services. For
the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September 2022 and 2023, there
were 4, 0, 10, 8 and 8 customers which engaged us for both of our mobile advertising solutions services and
advertisement distribution services, respectively. These customers were not included in the number of customers for
our advertisement distribution services.

2. It refers to the average revenue per customer.

3. During the Track Record Period, there were migration of customers from our advertisement distribution services to
mobile advertising solutions services leveraging on the continual effort of our management. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2022 and 2023, (i) there were 13, 4, 88, 61
and 3 customers migrated to our mobile advertising solutions services, respectively, and (ii) our revenue generated
from these migrated customers amounted to approximately RMB56.0 million, RMB122.3 million, RMB136.3 million,
RMB79.8 million and RMB2.6 million, respectively.

Changes in the number of customers for our mobile advertising solutions services

For the years ended 31 December 2020, 2021 and 2022, there was an increase in the number of
customers for our mobile advertising solutions services and we had 35, 52 and 181 customers for our
mobile advertising solutions services, respectively. Such increase was mainly attributable to the
enhanced efforts of our management to expand our mobile advertising solutions services in light of the
increase in demand for value-added services from customers and after having considered that the
provision of mobile advertising solutions services is one of the future trends of the mobile advertising
industry in the PRC. For the years ended 31 December 2021 and 2022, the significant increase in the
number of customers for our mobile advertising solutions services was mainly attributable to the
migration of 88 customers from our advertisement distribution services to mobile advertising solutions
services as we expanded our mobile advertising solutions services and explored new business
opportunities with existing customers. For the nine months ended 30 September 2022 and 2023, we had
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164 and 106 customers for our mobile advertising solutions services, respectively. Despite the decrease
in the number of customers for the nine months ended 30 September 2023, there was an increase in our
revenue generated from our mobile advertising solutions services from approximately RMB325.7 million
for the nine months ended 30 September 2022 to approximately RMB477.3 million for the nine months
ended 30 September 2023. The decrease in the number of customers for the nine months ended 30
September 2023 was mainly attributable to the focus of our resources to serve Customer M, which was
our largest customer for the nine months ended 30 September 2023 and had a strong demand for our
mobile advertising solutions services, particularly the need for our mobile ads in short video format. Our
Directors consider that, with enhanced production capacities, we will be able to serve more customers
and increase the number of customers for our mobile advertising solutions services. Our provision of
mobile advertising solutions services accounted for approximately 96.0% of our total revenue for the
nine months ended 30 September 2023.

For the nine months ended 30 September 2022 and 2023, there were 61 and 3 customers migrated
from our advertisement distribution services to our mobile advertising solutions services, respectively. In
2022, we explored new business opportunities with our existing customers to expand our customer base
of our mobile advertising solutions services. Thus, there was a significant increase in the migration of
customers from advertisement distribution services to mobile advertising solutions services. The
decrease in the number of customers migration in 2023 was mainly attributable to the focus of our
resources to serve Customer M, which had a strong demand for our mobile advertising solutions services
and particularly a strong need for our mobile ads in short video format. Having considered our
production capacities, we focused less of our resources on exploring new business opportunities with
existing customers.

According to the iResearch Report, advertisers are in greater need of value-added services from
mobile marketing solutions providers, such as creative planning of ad campaign, production of ad
creatives and management of campaign performance, to achieve better marketing effectiveness. To meet
customers’ needs and to enhance our competitiveness in the market, we continued to expand the
portfolio of our value-added services as our mobile advertising solutions services during the Track
Record Period. Moreover, according to the iResearch Report, barriers to entry into the mobile
advertising industry include content production and advertising creative ability and service and in-feed
advertising optimisation capacities. Therefore, our Directors are of the view that we shall enhance our
capacities on production of ad creatives and contents of mobile ads and shall expand the portfolio of our
value-added services on a continuous basis in order to maintain and strengthen our market position and
enhance our market presence. Based on the above, we expanded our mobile advertising solutions
services during the Track Record Period and observed an increase in the number of customers for our
mobile advertising solutions services for the years ended 31 December 2020, 2021 and 2022. Going
forward, we will continue to expand our mobile advertising solutions services and will optimise,
enhance and improve the portfolio of our mobile advertising solutions services to meet the demand of
customers and to maintain and enhance our competitiveness in the market. See “Business — Strategies
and future plans — Continue to expand our mobile advertising business in the PRC — Expand our
mobile advertising solutions services” and “Future plans and [REDACTED] — [REDACTED]” in this
document.
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Changes in the average revenue from mobile advertising solutions services per customer

For the years ended 31 December 2020, 2021 and 2022, the average revenue per customer for
mobile advertising solutions services, which is measured by our total revenue generated from our mobile
advertising solutions services divided by the number of customers for our mobile advertising solutions
services, amounted to approximately RMB9.8 million, RMBS8.3 million and RMB2.5 million,
respectively. The decrease in the average revenue per customer for mobile advertising solutions services
was mainly attributable to the continuous expansion of our mobile advertising solutions services and the
enlarged customer base of our mobile advertising solutions services. The significant decrease in 2022
was mainly attributable to (i) the migration of 88 customers from advertisement distribution services to
our mobile advertising solutions services and these customers generally have lower average spending,
(i1) the decrease in advertising budgets of our customers from technology and internet services industry
in 2022 as our customers may adjust their business and marketing plans from time to time in response to
market trends and demands, and (iii) the new customers of our mobile advertising solutions services
were of different budget range and these new customers, as first time users of our services, tended to
place mobile ads with our Group on trial basis.

For the years ended 31 December 2020, 2021 and 2022, the average revenue per new customer for
our mobile advertising solutions services, which is measured by our revenue generated from new
customers for our mobile advertising solutions services divided by the number of new customers for
such services, amounted to approximately RMB2.2 million, RMB4.0 million and RMB1.7 million,
respectively. The increase in 2021 was mainly attributable to our expansion of mobile advertising
solutions services and our effort to explore new business opportunities with customers with greater
advertising needs in general. The decrease in 2022 was mainly attributable to our continual expansion of
our customer base of mobile advertising solutions services and these new customers were of different
budget range and, to the best knowledge and belief of our Directors, these new customers, as first time
users of our mobile advertising solutions services, tended to place mobile ads with our Group on trial
basis.

For the years ended 31 December 2020, 2021 and 2022, the average revenue per recurring
customer for our mobile advertising solutions services, which is measured by our revenue generated
from recurring customers for our mobile advertising solutions services divided by the number of
recurring customers for such services, amounted to approximately RMB17.9 million, RMB17.2 million
and RMB3.1 million, respectively. The substantial decrease in the average revenue from mobile
advertising solutions services per recurring customer in 2022 was mainly attributable to (i) the migration
of 88 customers from our advertisement distribution services to our mobile advertising solutions services
and these customers generally have lower average spending and (ii) the decrease in advertising budgets
of our customers from the technology and internet services industry in 2022 as our customers may adjust
their business and marketing plans from time to time in response to market trends and demands.

For the nine months ended 30 September 2022 and 2023, (i) the average revenue from mobile
advertising solutions services per customer amounted to approximately RMB2.0 million and RMB4.5
million, respectively, (ii) the average revenue from mobile advertising solutions services per new
customer amounted to approximately RMBO0.9 million and RMB5.4 million, respectively, and (iii) the
average revenue from mobile advertising solutions services per recurring customer amounted to
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approximately RMB3.0 million and RMB3.9 million, respectively. Such increase was mainly due to our
effort to explore business opportunities with customers with greater advertising needs, such as Customer
M which had a strong marketing demand for promotion of its business.

Changes in the number of customers for our advertisement distribution services

For the years ended 31 December 2020, 2021 and 2022, there was a decrease in the number of
customers for our advertisement distribution services and we had 203, 189 and 114 customers for our
advertisement distribution services, respectively. Such decrease (including the significant decrease in
2022) was mainly attributable to our effort in serving customers with greater advertising needs for our
advertisement distribution services and the migration of 88 customers from our advertisement
distribution services to our mobile advertising solutions services in 2022 due to the expansion of our
mobile advertising solutions services. Our Directors also noted that the average revenue per customer for
our advertisement distribution services was significantly lower than that of mobile advertising solutions
services for the year ended 31 December 2020. In 2020, 203 customers (being approximately 85% of our
total customers) engaged our Group for advertisement distribution services, but only accounted for
approximately 9.1% of our total revenue for the year ended 31 December 2020. It exposed our Group to
credit and liquidity risks because we may need to make prepayments to suppliers for these customers
before arranging for bidding of advertising space. Thus, we implemented our strategy to serve customers
with greater advertising needs in general. Moreover, according to the iResearch Report, in order to meet
evolving needs of advertisers, mobile advertising service providers with a focus on in-feed advertising
tend to provide full cycle advertising services, including traffic acquisition, production of ad creatives,
precise targeting and data analysis, rather than acting as an intermediary, which only provides
advertisement distribution services. Hence, during the Track Record Period, we actively expanded our
mobile advertising solutions services. Despite the decrease in the number of customers for advertisement
distribution services, there was a continuous increase in our revenue generated from advertisement
distribution services for the years ended 31 December 2020, 2021 and 2022. Our revenue generated from
provision of advertisement distribution services amounted to approximately RMB34.2 million, RMB36.9
million and RMB38.4 million for the years ended 31 December 2020, 2021 and 2022, respectively. For
the nine months ended 30 September 2022 and 2023, we had 10 and 44 customers for our advertisement
distribution services, respectively. Such increase was mainly attributable to the increase in new
customers as we explored new business opportunities and developed business relationship with new
customers.

Changes in the average revenue from advertisement distribution services per customer

For the years ended 31 December 2020, 2021 and 2022, the average revenue per customer for
advertisement distribution services, which is measured by our total revenue generated from our
advertisement distribution services divided by the number of customers for our advertisement
distribution services, amounted to approximately RMB169,000, RMB195,000 and RMB337,000,
respectively. For the years ended 31 December 2020, 2021 and 2022, the average revenue per new
customer for our advertisement distribution services, which is measured by our revenue generated from
new customers for our advertisement distribution services divided by the number of new customers for
such services, amounted to approximately RMB129,000, RMB165,000 and RMBI1.1 million,
respectively. For the years ended 31 December 2020, 2021 and 2022, the average revenue per recurring
customer for our advertisement distribution services, which is measured by our revenue generated from
recurring customers for our advertisement distribution services divided by the number of recurring
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customers for such services, amounted to approximately RMB201,000, RMB236,000 and RMB315,000,
respectively. Such increases were mainly attributable to our effort to serve customers with greater
advertising needs for our advertisement distribution services.

For the nine months ended 30 September 2022 and 2023, (i) the average revenue per customer for
our advertisement distribution services amounted to approximately RMB2.5 million and RMB454,000,
respectively; (ii) the average revenue per new customer for our advertisement distribution services
amounted to approximately RMBO0.9 million and RMB37,000, respectively; and (iii) the average revenue
per recurring customer for our advertisement distribution services amounted to approximately RMB3.2
million and RMB910,000, respectively. Such decrease was mainly attributable to the increase in number
of customers for our advertisement distribution services as we explored new business opportunities and
developed business relationship with new customers. For the nine months ended 30 September 2023, our
revenue from advertisement distribution services only accounted for approximately 4.0% of our total
revenue.

Changes in the average gross billing from advertisement distribution services per customer

For the years ended 31 December 2020, 2021 and 2022, the gross billing recorded from our
provision of advertisement distribution services amounted to approximately RMB285.9 million,
RMB357.9 million and RMB377.7 million, respectively, while the average gross billing from
advertisement distribution services per customer, which is measured by our total gross billing from our
advertisement distribution services divided by the number of customers for our advertisement
distribution services, amounted to approximately RMB1.4 million, RMB1.9 million and RMB3.3 million,
respectively. The increase in the average gross billing from advertisement distribution services per
customer during the years ended 31 December 2020, 2021 and 2022 was mainly attributable to the
decrease in the number of customers for our advertisement distribution services and our effort to serve
customers with greater advertising needs. For the nine months ended 30 September 2022 and 2023, the
gross billing recorded from our provision of advertisement distribution services amounted to
approximately RMB252.8 million and RMB274.1 million, respectively, while the average gross billing
from advertisement distribution services per customer amounted to approximately RMB25.3 million and
RMB6.2 million. The decrease in the average gross billing from advertisement distribution services per
customer was mainly attributable to the migration of 88 customers from the advertisement distribution
services to mobile advertising solutions services as we explored new business opportunities and
developed business relationship with new customers.
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Industry verticals of our customers

The following table sets forth a breakdown of revenue of our mobile advertising services by
industry verticals of our customers for the years/periods indicated:

For the nine months ended

For the year ended 31 December 30 September
2020 2021 2022 2022 2023
RMB'000 % RMB'000 % RMB000  %*  RMB000 %"  RMB000 %"
(unaudited)

Technology and
internet services' 295907 784 305779  65.0 272982 554 I8LIIS 516 368,626 741

Gaming 874 0.2 3,893 0.8 16,724 34 12,036 34 763 0.2
Financial services 6,955 1.9 4,684 1.0 3,586 0.7 2,406 0.7 5,734 1.2
Publishing media 136 0.0 99 0.0 13,721 2.8 11,045 32 13,124 2.6
E-commerce 582 0.2 0,376 1.4 18,855 3.8 16,116 4.6 226 0.0
Medical health — 0.0 7,374 1.6 6,465 1.3 6,346 1.8 438 0.1
Travel 171 0.0 1,162 0.2 27,568 5.6 21,908 6.2 38 0.0
Energy — 0.0 0,114 1.3 9,681 2.0 5,876 1.7 6,872 14
Others” 153 0.0 3,279 0.7 936 0.2 544 0.2 2 0.0
Advertising agents”) 72,889 193 131,420 28.0 122,052 24.8 93279 266 101,438 204

377,667 100.0 470,180  100.0 _ 492,570 100.0 _ 350,671 _100.0 497,261 _ 100.0

Notes:

(1) Include technology companies which provide a wide range of products and services including app store, social media
platforms, search engines, video sharing and browsing app, news app, etc.

) Others primarily include education, real estate, business services, sports and food and beverage industries, etc.

3) Advertising agents are advertising companies, which generally do not maintain a large team of manpower for
handling ad placements requests and/or in-house production of mobile ads. They engaged us for mobile advertising
services on behalf of their own customers, which are direct advertisers from various industries.

4) Subject to rounding error, certain figures were marked as “0.0%”.

For the years ended 31 December 2020 and 2021, our revenue generated from the technology and
internet services industry remained stable and amounted to approximately RMB295.9 million and
RMB305.8 million, representing approximately 78.4% and 65.0% of our revenue, respectively. Our
revenue generated from this industry decreased from approximately RMB305.8 million for the year
ended 31 December 2021 to approximately RMB273.0 million for the year ended 31 December 2022,
representing approximately 55.4% of our revenue. Such decrease was mainly attributable to the decrease
in advertising budgets of our customers from the technology and internet services industry as our
customers may adjust their business and marketing plans from time to time in response to market trends
and demands. For the nine months ended 30 September 2022 and 2023, our revenue generated from this
industry amounted to approximately RMB181.1 million and RMB368.6 million, representing
approximately 51.6% and 74.1% of our revenue, respectively. Such increase was mainly attributable to
the strong marketing demand from a new customer, namely Customer M, for promotion of its business.
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Our revenue generated from the gaming industry amounted to approximately RMBO0.9 million for
the year ended 31 December 2020, representing approximately 0.2% of our revenue, which, as far as our
Directors are aware after having made due and careful enquiries, was mainly attributable to the change
of advertising plans of gaming companies after the promulgation of new laws and regulations by the
PRC government, such as the Notice on Workings to Prevent Minors from Indulging in Online Games
(CBAABY 1F & B A N DT RR 448 2 8k L/ERY4E FN)) and the Notice on Further Strict Administration to
Prevent Minors from Indulging in Online Games (BRI H#E— 25 Bt & BV B B 1E A AR N Dok 4 4% 7
JER[#EA1)), which aimed at limiting the duration of time spent by minors on online games. Our
customers’ businesses may be affected by implementation of new laws and regulations in their
industries, which may affect their business plans, marketing plans and advertising needs or budgets and
their transactions with us. See “Risk factors — Any change in advertising needs or adverse impact on
the business of our Group’s customers may affect our business” in this document. To the best of our
Directors’ knowledge and belief, save as disclosed herein, there is no other material adverse impact to
our Group’s business and our customers’ business in view of the recent developments in the industries
which they operate. With the gradual adaption to the new government laws and regulations, our revenue
generated from the gaming industry improved to approximately RMB3.9 million and RMB16.7 million
for the years ended 31 December 2021 and 2022, respectively. For the nine months ended 30 September
2022 and 2023, our revenue from this industry amounted to approximately RMB12.0 million and
RMBO0.8 million, representing approximately 3.4% and 0.2% of our revenue, respectively. As far as our
Directors are aware after having made due and careful enquiries, such decrease was mainly attributable
to the change of advertising budgets and marketing plans of our customers.

We had accumulated substantial experience in serving direct advertisers from the technology
industry in the PRC and our direct advertisers include e-commerce giant, fast-growing social networking
services company, leading content app developers, as well as companies in financial services, internet
services and gaming industries in the PRC and members of companies listed on recognised stock
exchanges. We believe these advertisers generally have better advertising budgets, stronger advertising
needs for promotion of their products and services and better credibility. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2023, all of our 5 largest
customers in each year/period during the Track Record Period are our direct advertisers, except for
Beijing Huitong Internet Technology Co., Ltd* (b5t 4 G 1 B A PR/ ), Customer 1 and Customer
K, our revenue generated from these direct advertisers accounted for approximately 71.1%, 55.3%,
40.0% and 63.2% of our total revenue, respectively.

From time to time, in accordance with the changing market environment and government policies,
we may adjust the focus of our target customer group to grow our business and monitor our credit risk
exposure. It was our Group’s intention to diversify our customer base to cover different industries, and
to deepen our understanding of user acquisition needs in a variety of industries, and positions us well to
capture new business opportunities. Thus, we may make adjustment to the composition of our customer
bases from time to time.

For advertisement distribution customers, they generally select media platforms based on traffic
acquisition costs, historical user acquisition results, quality of traffic and magnitude of ad exposure. We
are committed to providing stable and cost effective traffic to our advertisers. For mobile advertising
solutions services customers, they also look for mobile advertising service providers’ abilities to
improve their ROI.
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Key terms of agreements with our customers

During the Track Record Period, we generally entered into annual framework agreements with our

major customers for promotion of their products or services. Salient terms of the annual framework

agreement with our customers include:

(1)

(i1)

(iii)

(iv)

Duration:

Scope of services

provided by us:

Placement of
mobile ads:

Fee arrangements:

Generally 1 year, some with an option to renewal within the specified
time, for both mobile advertising solutions services and advertisement
distribution services.

For mobile advertising solutions services, we provide mobile
advertising solutions services to promote our customers’ products and
optimise our service process and to provide tailored services to our
customers and maximise their ROI via media platforms.

For advertisement distribution services, we only assist our customers to
publish our customers’ mobile ads on the chosen/targeted media
platform(s) where no ad optimisation service nor ad production service
is provided.

For both mobile advertising solutions services and advertisement
distribution services, the customers can complete a prescribed order
form to confirm certain essential terms of the placement, including the
details of our customers’ products, designated media publishers, pricing
model, payment method and rebate rates, before every mobile ad is
published pursuant to the annual framework agreements.

For both our mobile advertising solutions services (including the ad
optimisation service) and advertisement distribution services, we charge
our customers with reference to CPA, CPC, CPD, CPM and/or CPT
basis.

For placement of mobile ads on the advertising alliance platforms for
both of our mobile advertising solutions services and advertisement
distribution services, we would charge our customers based on CPA
basis. Advertising alliance platforms refers to associated advertising
platforms comprising of a group of small- and medium-scaled websites
or media platforms that target a particular group of mobile users with
certain common interests. During the Track Record Period, we engaged
media agents of other media publishers for distribution of mobile ads
on advertising alliance platforms.

For both our mobile advertising solutions services and advertisement

distribution services, we sometimes require new customers to make
prepayment of service fees.
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(v)

(vi)

(vii)

(viii)

(ix)

(x)

(xi)

Credit period:

Ownership of
intellectual
property rights:

Confidentiality:

Termination:

Minimum purchase
amount:

Confirmation of
performance
data:

Other obligations:

For our mobile advertising solutions services, we generally issue
monthly bills to our customers and offer them a credit period of up to
90 days from the date of invoice.

For our advertisement distribution services, we generally issue monthly
bills to our customers and offer them a credit period between 15 and 45
days from the date of invoice.

For both mobile advertising solutions services and advertisement
distribution services, ownership of intellectual property rights of any
marketing content produced during the duration of the framework
agreement and after the execution of the framework agreements will
belong to either our customers or us, depends on the terms of the
framework agreements.

For both mobile advertising solutions services and advertisement
distribution services, the parties agree not to disseminate user data,
products and commercial information, technical know-how, software
programming or any other confidential information, to any third party.

For both mobile advertising solutions services and advertisement
distribution services, the framework agreement may be terminated by
either party in prior written notice with a period of 5 to 30 days, subject
to specific conditions.

Our major customers, such as Customer A and Customer B, may
indicate their intended minimum purchase amount of services from us.

For both mobile advertising solutions services and advertisement
distribution services, we extract performance data from media
platforms and provide reports of performance data to our customers.
We also confirm the performance data with our customers for the
purpose of billing.

For both mobile advertising solutions services and advertisement
distribution services, we require our customers to ensure that the ad
contents or materials provided by them is in compliance with laws and
regulations in PRC.

During the Track Record Period and up to the Latest Practicable Date, to the best of our

knowledge, there was no material dispute of our framework agreements with our customers.
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When customers approach us for our mobile advertising services, they normally provide us with an
indicative maximum lump sum advertising budget and their objectives. We then assess the size of the
advertiser’s business and profitability of carrying out its ad campaigns in order to decide whether to
engage the advertiser as our customer. After formal engagement and as an ad campaign progress, except
for customers with an intended minimum purchase amount with us, the advertising budget may change
depending on the actual ad placement results while the customer is free to allocate any portion of their
advertising budget to other ad campaigns and/or other mobile advertising service providers should it
chooses to do so.

Our service fees are generally charged with reference to the number of click-throughs (for CPC),
impressions (for CPM), installations (for CPA) or downloads (for CPD) and/or the amount of time
(CPT). The service fees would depend on factors such as, among others, (i) the cost of advertising
space, being the cost on acquisition of advertising space from media partners, (ii) the amount of
advertising budgets, which relates to the overall campaign spending and (iii) the effectiveness and
performance of our mobile ads.

In the ordinary course of business, we are subject to the Advertising Law of the PRC for providing
“advertisement design, production and agency services” to our customers. Pursuant to the Advertising
Law of the PRC, we could be held liable for any inappropriate, illegal or offensive ad contents produced
in-house or produced by our customers but placed by us under the following circumstances: (i) if we
have the knowledge or should have had the knowledge that the ad contents is false; (ii) in terms of false,
fraudulent or misleading ad contents that we have no knowledge of, if we fail to provide valid name,
address and contact information of the advertiser; (iii) in terms of false ad contents which has caused
damages to a consumer’s life and health; and (iv) when the ad contents has infringed the legitimate civil
rights and interests of others or when the advertising contact is forbidden according to relevant laws and
regulations. See “Risk factors — Risks relating to our business and industry — We may face potential
liability from posting restricted ad contents, which may harm our business due to the nature of our
business” in this document.

We conduct basic background check on our customers prior to engagement with them and examine
the ad contents produced in-house or provided by our customers according to our internal policies. We
would review, among others, presentation styles and ad contents of mobile ads to see if they contain any
sensitive keywords and whether they are in compliance with the Advertising Law of the PRC, the
Interim Measures on Internet Advertisement as well as other applicable PRC laws and regulations.
During the Track Record Period and up to the Latest Practicable Date, we had not been imposed any
material administrative fines or penalties, or involved in any material dispute or proceedings arising
from or in connection with any inappropriate, illegal or offensive advertising content placed by us. See
“Regulatory overview — Laws and regulations relating to advertising business” in this document.
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OUR MEDIA PARTNERS

We acquire advertising space from our media partners for placement of mobile ads on media
platforms. Our media partners comprise (i) media publishers, being operators of media platforms such as
search engines, news and information content platforms, short video platforms, mobile browsers, app
stores and social media platforms, and (ii) media agents of other media publishers, including agents for
distribution of mobile ads on advertising alliance platforms.

We strategically focus on establishing business relationship with top media partners which operate
leading search engine platforms, news and information content platforms, short video platforms, app
stores and social media platforms in the PRC to develop an extensive distribution network. To cater for
different advertising goals of customers, we are able to place mobile ads on advertising alliance
platforms, which cover some small media platforms. We engage media agents to acquire advertising
space for placement of mobile ads on advertising alliance platforms. From time to time, we also engage
media agents to place mobile ads on designated media platforms, in order to enhance our operational
efficiency, lower our administration cost and, reduce our working capital requirement, and risk exposure
in the course of our business.

The following table sets forth the number of our media partners by type and our traffic acquisition
costs by type of our media partners for the years/periods indicated:

For the year ended 31 December For the nine months ended 30 September
2020 021 02 202 023
No. of No. of No. of No. of No. of
media media media media media
partners— RMB'000 % parmers  RMB'000 % parmers  RMB'000 % parters  RMB'000 % parters  RMB'000 %
(unaudited)

Media- publishers 3261907 §9.8 AR MY 91.1 52989 583 5 189,106 68.3 6 317028 3
Media agents 3 29,805 10.2 JA) 10,708 19 55 157,505 47 40 §7.847 37 3 93,013 01

Total 0 B 100.0 0363951 100.0 00 371395 100.0 45276953 100.0 40 410,043 100.0

Note: For the nine months ended 30 September 2023, we are a distributor of 6 media publishers. Our media publishers include
Supplier A, Alibaba Group, Supplier C, Supplier H, Supplier I and an operator of a media platform which provides
financial and wealth management information to mobile users, while our media agents include all our media partners apart
from the media publishers. Moreover, we engage media agents for placement of mobile ads on advertising alliance
platforms.

For the years ended 31 December 2021 and 2022, there was a decrease in our traffic acquisition
costs from media publishers from approximately RMB353.2 million to RMB219.9 million. Such
decrease was mainly attributable to our purchase from media agents which generally does not require
deposits before our acquisition for user traffic in order to enhance our liquidity for business and
operations. For the nine months ended 30 September 2023, there was an increase in our traffic
acquisition costs from media publishers to approximately RMB317.0 million from approximately
RMB189.1 million for the nine months ended 30 September 2022. Such increase was mainly attributable
to the placement of mobile ads for Customer M, which had a strong marketing demand for promotion of
its business, on our media publisher, namely Supplier C.
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For the years ended 31 December 2021 and 2022, there was an increase in our traffic acquisition
costs from media agents from approximately RMB10.7 million to RMB157.5 million. Such increase was
mainly attributable to the increase in the number of media agents for acquisition of advertising space as
(i) these media agents can provide us with advertising space of other media publishers that we are not
their direct distributors and (ii) these media agents generally offer credit period of 1 month. For the nine
months ended 30 September 2022 and 2023, our traffic acquisition costs from media agents amounted to
approximately RMB87.8 million and RMB93.0 million, respectively. Such increase was mainly due to
the offer of better credit period by media agents. The credit terms of media agents are generally better
than that of media publishers which require prepayment. The rates of traffic acquisition costs offered by
media publishers and media agents are generally identical. However, media publishers generally offer
more rebates than media agents. Given that media agents may receive rebates from their media
publishers, they may offer discount to us when we acquire user traffic from them.

According to the iResearch Report, in terms of advertising revenue generated directly from media
platforms, the top 5 internet enterprises, namely Alibaba, ByteDance, Pinduoduo, Tencent and Baidu,
occupied over 75% of the market share in the mobile advertising industry in the PRC in 2022.
According to the iResearch Report, top media platforms generally have a stringent selection process for
distributor and place a heavy emphasis on working with partners who can deliver them quality ad
campaigns that are relevant, engaging and viral for their user bases. Such stringent criteria include
financial strength, payment record, industry reputation, traffic volume, customer or client base,
management team, etc.

During the Track Record Period, our major media partners are pioneers in the technology and
internet services industries. They generally operate several media platforms with different contents to
attract mobile users with diverse habits and preferences. As at 30 September 2023, we have established
business relationship with 6 media publishers and we can distribute mobile ads on more than 30 media
platforms operated by them. According to the iResearch Report, as an industry norm, if there are no
material mistakes made or complaints received from advertisers and there is no material decrease in the
traffic volume, the status of a distributor will be renewed every year. In general, the media publishers
would, prior to the first engagement and in annual reviews, consider and assess the performance of their
distributors by taking into account, including (i) historical advertising transaction amounts; (ii) customer
base and quality; (iii) source of customers; (iv) manpower, in particular the number of sales personnel
and project enhancers; (v) financial credibility; and/or (vi) market reputations, and the media publishers
generally renew agreements with the distributors on an annual basis. During the Track Record Period
and up to the Latest Practicable Date, save for Supplier A, we managed to renew our agreements with all
of our media publishers annually since we were recognised as their distributor. Having considered our
relationship with the media partners, our historical transaction amounts with the media publishers, our
customer base and our in-house production capacities, save for Supplier A, our Directors do not foresee
substantial or material adverse obstacles in renewing our agreements with all of our media publishers in
2024. Our Directors confirm that the renewals of our agreements with our media publishers during the
Track Record Period did not contain any unfavourable terms which may have material adverse impact on
the profit margin of our Group. See “Suppliers — Cessation of our business relationship with Supplier
A” in this section.
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Key terms of agreements with our media partners

During the Track Record Period, we generally entered into framework agreements with our major

media partners for using their media platforms to provide both mobile advertising solutions services and

advertisement distribution services to our customers. Salient terms of the agreement with our media

partners include:

(1) Duration:

(ii)  Scope of services
provided by our
media partners:

(ii1)  Price
arrangements:

(iv) Payment
arrangements:

(v)  Placement of
orders:

(vi)  Credit period:

(vii) Termination:

(viii) Penalty:

Generally 1 year, some with an automatic renewal clause for a term of
1 year.

Our media partners grant us with the user traffic resources on their
media platforms to carry out the marketing campaigns for our
customers’ products. They also perform the opening and topping up of
the designated account service for us, if required.

Our pricing arrangement with suppliers is primarily based on CPC,
CPT, CPM, CPA and/or CPD.

When required by our media partners, we may have to make sufficient
prepayments to our media partners before arranging the bidding and
procurement for advertising space. If prepayment is not required by our
media partners, we would arrange for payment of traffic acquisition
costs after the receipt of invoices.

Generally before we place orders pursuant to the framework agreement,
the parties are to complete a prescribed ad placement form to confirm
certain essential terms of the advertising placement, including the
details of the media platforms, pricing and placing arrangement,
payment methods, rebate rates and policies.

The traffic acquisition costs are determined based on the performance
data of the mobile ads. We will be billed monthly and required to pay
within 90 days upon the presentation of invoices from the media
partners based on the agreed results and we will arrange settlement
subsequently.

The agreement may be terminated by either party in prior written notice
with a period of 15 to 30 days, subject to specific conditions.

We will incur penalty in terms of both monetary compensation and
suspension of service if we are in breach of publishing certain contents
in violation of the relevant rules and regulations of our media partners.
During the Track Record Period, we have not been imposed any penalty
by the media partners.
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(ix) Payment of In some of the agreements, we are required to pay a deposit to the
deposits and media partners within a prescribed period after the signing of the ad
rebates: placement forms. We may also entitle to progressive rebates in

accordance with the volume of advertising space purchased, and/or flat
discount rate from some media partners as incentives when we reach
certain KPIs or number of new customer accounts from time to time.

(x)  Use of trademark: We are permitted to use certain trademarks of the media partners which
are owned by them as included in the agreements from time to time.

During the Track Record Period and up to the Latest Practicable Date, to the best of our
knowledge, there was no material dispute of our framework agreements with our media partners.

CUSTOMERS

During the Track Record Period, our customers were primarily consisted of (i) direct advertisers,
being companies from different industries with advertising needs to promote their brands, products and/
or services on media platforms and (ii) advertising agents, being advertising companies engaging us on
behalf of their advertisers. For the years ended 31 December 2020, 2021 and 2022 and the nine months
ended 30 September 2023, we served 238, 241, 295 and 150 customers, respectively. For further details
of our customers, see “Our customers” in this section. During the Track Record Period, our customers
included fast-growing technology companies, well-established social networking software companies and
leading content app developers in the PRC. We intend to continue to expand our mobile advertising
solutions services and to serve customers with greater advertising needs in general. Customers with
greater advertising needs can expand our demand for advertising space from our media partners. We
evaluate the financial strength of our existing customers from time to time before entering into any
formal engagement for and during the provision of mobile advertising services. We review, among
others, the scale of business of the customer, its history and reputation, the products or services it is
seeking to market and promote, the length of business relationship and the punctuality of payment. We
may require advance payments from some new customers before the commencement of the ad
placements.
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We are the bridge linking our customers and suppliers. However, our customers may transact with
our suppliers directly and, thus, we may be exposed to the risk of disintermediation. See “Risk factors
— If our media partners transact with advertisers directly, we may be exposed to the risk of
disintermediation” in this document. To mitigate the risk of disintermediation, we will continue to
expand our capacities to provide tailored and all-rounded mobile advertising services that can meet
marketing goals of our customers efficiently. We would keep ourselves abreast of the latest market
trends and developments and would expand our capacities to provide value-added services and to
increase the offerings of our ad formats from time to time. In particular, we will devote more resources
to expand our video production capacities and enhance and upgrade our self-developed platform so that
we can deliver our mobile advertising services efficiently and maintain our competitiveness in the
industry. We believe that we are able to mitigate the risk of disintermediation due to our ability to
deliver quality mobile advertising solutions services, which have contributed to the growth of our
business during the Track Record Period. According to the iResearch Report, advertisers generally tend
to transact with media platforms via advertising service providers instead of cooperating with media
platforms directly, not only because direct cooperation may not be acceptable to some media giants, but
also because advertising service providers have established close relationship with top media platforms
and are equipped with industry experience in the provision of tailored and all rounded mobile
advertising services to advertisers. To the best of our Directors’ knowledge and belief, during the Track
Record Period and up to the Latest Practicable Date, we were not aware of any termination of business
relationships with our customers and suppliers due to disintermediation.

For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September
2023, our 5 largest customers in each year/period during the Track Record Period collectively accounted
for approximately 75.4%, 67.3%, 48.0% and 68.7% of our total revenue, respectively, and our revenue
generated from our largest customer in each year/period during the Track Record Period accounted for
approximately 31.0%, 24.0%, 16.3% and 40.8% of our total revenue, respectively. We have maintained
amiable and strategic business relationships with our 5 largest customers in each year/period during the
Track Record Period for about 1 to 6 years as at Latest Practicable Date. We generally offer (i)
customers for our mobile advertising solutions services with a credit period of up to 90 days from the
date of invoice after publication of mobile ads and (ii) customers for our advertisement distribution
services with a credit period between 15 and 45 days from the date of invoice after publication of
mobile ads. Our customers generally settle our invoices by bank transfer. Sometimes we also require
certain customers to prepay for our mobile advertising services prior to the provision of our services.
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The following tables set out the background information of the 5 largest customers for each year/
period during the Track Record Period:

For the year ended 31 December 2020

Commencement Transaction amount
Major services Background and year of business Typical credit Settlement and approximate percentage of
Rank ~ Customers” Type of customers provided by us principal business relationship ~ terms method our Group’s total revenue
RMB'000 %

1. Customer A Direct advertiser Provision of mobile ~ Members of a Chinese leading technology 201740 days from Bank transfer 117,234 310
advertising company founded in 2012, which receipt of
solutions services operates the largest platform for short- invoice
form mobile videos in the PRC. It also
launched an information platform with
search engine function in 2012 in the
PRC and a mobile video platform used
by mobile users globally in 2017.

3 Customer D Direct advertiser Provision of mobile Members of a Chinese leading technology 2017 45 days from Bank transfer 111,832 296
advertising conglomerate company founded in 1998, receipt of
solutions services, which operates the largest social media invoice
advertisement and digital content platforms and app
distribution store in the PRC, with combined MAUs
services and video of approximately 1.3 billion as at 30
production services June 2022. The shares of their holding

company were listed on the Main Board
in Hong Kong in 2004 with a market
capitalisation of approximately HK$2.9
trillion as at 30 September 2023,

3 Customer B Direct advertiser Provision of mobile Members of a Chinese leading technology 2017 15 days from Bank transfer 23,467 6.2
advertising company founded in 2000 with a focus receipt of
solutions services on search engine business. It operates invoice

flagship app enabling mobile users to
access search, feed, contents and other
services through mobile devices. The
MAUs of such app reached 648 million
in December 2022. The shares of their
holding company were listed on the
Main Board in Hong Kong in 2021 with
a market capitalisation of approximately
HKS373.1 billion as at 30 September
2023.

4 Beijing Huitong Advertising agent Provision of mobile An online marketing company founded in 2020 Prepayment Bank transfer 16,313 43
Internet advertising 2014, which is principally engaged in the
Technology solutions services provision of one-stop marketing solutions
Co., Ltd.* services in the PRC. It has a registered
(LrlEw s capital of approximately RMB9.8 million.
PR AH)

=3

5. Customer G Direct advertiser Provision of mobile ~ Members of a Chinese leading technology 201830 days from Bank transfer 16,184 43
advertising company with development history from receipt of
solutions services 2011 and operates popular content invoice

communities and social media platforms
in the PRC. Its app had an average
MAUs of 626.0 million for the year
ended 30 September 2022. The shares of
their holding company were listed on the
Main Board in Hong Kong in 2021 with
a market capitalisation of approximately
HKS$273.7 billion as at 30 September
2023.

Sub-total 285,030 754
All other 92,037 2.6
customers

Total 377,667 100.0
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For the year ended 31 December 2021

Commencement Transaction amount
Major services Background and year of business Typical credit Settlement and approximate percentage of
Rank ~ Customers” Type of customers provided by us principal business relationship  terms method our Group’s total revenue
RMB'000 %

1. Customer H Direct advertiser Provision of mobile ~ Members of a Chinese leading technology 2018 45 days from Bank transfer 112,646 2140
advertising company founded in 2010, which receipt of
solutions services operates an online community platform invoice
for users to find solutions, make
decisions, find inspiration and have fun.
The shares of their holding company
were listed on the Main Board in Hong
Kong in 2022 with a market
capitalisation of approximately HK$3.1
billion as at 30 September 2023.

2 Customer A? Direct advertiser Provision of mobile Members of a Chinese leading technology 2017 40 days from Bank transfer 90,013 19.1
advertising company founded in 2012, which receipt of
solutions services operates the largest platform for short- invoice
form mobile videos in the PRC. It also
launched an information platform with
search engine function in 2012 in the
PRC and a mobile video platform used
by mobile users globally in 2017.

3 Customer 1& 7 Advertising agent Provision of mobile An online marketing company founded in 2021 90 days from the  Bank transfer 56,207 120
advertising 2012, which is principally engaged in the execution
solutions services provision of digital marketing solutions order®
in the PRC. The shares of its holding
company were listed on the main board
in Shanghai in 1997 with a market
capitalisation of approximately RMBL.S
billion as at 30 September 2023.

=3

4 Customer D° Direct advertiser Provision of mobile Members of a Chinese leading technology 2017 45 days from Bank transfer 30433 6.5
advertising conglomerate company founded in 1998, receipt of
solutions services which operates the largest social media invoice
and video and digital content platforms and app
production services store in the PRC, with combined MAUs

of approximately 1.3 billion as at 30
June 2022. The shares of their holding
company were listed on the Main Board
in Hong Kong in 2004 with a market
capitalisation of approximately HK$2.9
trillion as at 30 September 2023.

5. Customer B Direct advertiser Provision of mobile Members of a Chinese leading technology 2017 15 days from Bank transfer 26,709 51
advertising founded in 2000 with a focus on search receipt of
solutions services engine business. It operates flagship app invoice

enabling mobile users to access search,
feed, contents and other services through
mobile devices. The MAUs of such app
reached 648 million in December 2022.
The shares of their holding company
were listed on the Main Board in Hong
Kong in 2021 with a market
capitalisation of approximately HKS$373.1
billion as at 30 September 2023.

Sub-total 316,068 67.3
All other 154,112 3.7
customers

Total 470,180 100.0
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For the year ended 31 December 2022

Commencement Transaction amount
Major services Background and year of business Typical credit Settlement and approximate percentage of
Rank ~ Customers” Type of customers provided by us principal business relationship  terms method our Group’s total revenue
RMB'000 %
1. Customer H Direct advertiser Provision of mobile ~ Members of a Chinese leading technology 2018 45 days from Bank transfer 80,366 163
advertising company founded in 2010, which receipt of
solutions services operates an online community platform invoice
for users to find solutions, make
decisions, find inspiration and have fun.
The shares of their holding company
were listed on the Main Board in Hong
Kong in 2022 with a market
capitalisation of approximately HK$3.1
billion as at 30 September 2023.
2 Customer J Direct advertiser Provision of mobile An advertising company founded in 2018, 2021 30 days from Bank transfer 53,880 109
advertising which is principally engaged in gaming receipt of
solutions services development and distribution in the PRC. invoice
It has a registered capital of RMBI.25
million.
3 Customer K Advertising agent Provision of mobile An advertising company founded in 2014, 202135 days from Bank transfer 39274 8.0
advertising which is principally engaged in design, receipt of
solutions services production and distribution of invoice
and video advertisements in the PRC. It has a
production services registered capital of RMBL0 million.
4 Customer A” Direct advertiser Provision of mobile ~ Members of a Chinese leading technology 2017 40 days from Bank transfer 38,721 79
advertising company founded in 2012, which receipt of
solutions services operates the largest platform for short- invoice
form mobile videos in the PRC. It also
launched an information platform with
search engine function in 2012 in the
PRC and a mobile video platform used
by maobile users globally in 2017.
3. Customer L Direct advertiser Provision of mobile Members of a Chinese leading online 2021 30-60 days from  Bank transfer UM 49
advertising automobile service provider founded in receipt of
solutions services 2003, which operates platforms for invoice
automobile consumers which operates
platforms for automobile customers. The
shares of their holding company were
listed on the Main Board in Hong Kong
in 2021 with a market capitalisation of
approximately HK$30.1 billion as at 30
September 2023.
Sub-total 236,518 40
All other 256,052 52.0
customers

Total 492,570 100.0
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For the nine months ended 30 September 2023

Major services

Rank ~ Customers” Type of customers provided by us

e 10 Provision of mobile

advertising
solutions services

1. Customer M Direct advertiser

2 Customer A? Provision of mobile
advertising

solutions services

Direct advertiser

3 Customer N 12 Provision of mobile
advertising

solutions services

Direct advertiser

4 Customer K Provision of mobile
advertising solution
service and video
production services

Direct advertiser

Provision of mobile
advertising
solutions services

5. Customer H Direct advertiser

Back

ground and

principal business

A web series production company founded in

2021 in the PRC. It is principally
engaged in production of web series and
mobile users in the PRC can watch these
web series on various online
entertainment platforms in the PRC. For
the nine months ended 30 September
2023, it has promoted more than 650
web series and had a strong marketing
need for promotion of its web series. It
has a registered capital of RMBI
million.

Members of a Chinese leading technology

company founded in 2012, which
operates the largest platform for short-
form mobile videos in the PRC. It also
launched an information platform with
search engine function in 2012 in the
PRC and a mobile video platform used
by mobile users globally in 2017.

A mobile internet company founded in 2021,

An a

which is principally engaged in live
streamer incubation and management on
e-commerce platforms in the PRC.

It has the capacity to assist online or
e-commerce stores in the PRC to
promote their products and services
and has business relationship with more
than 30 e-commerce stores in 2023.

It has a registered capital of RMBI0
million.

dvertising company founded in 2014,
which is principally engaged in design,
production and distribution of
advertisements in the PRC. It has a
registered capital of RMBI0 million.

Members of a Chinese leading technology

company founded in 2010, which
operates an online community platform
for users to find solutions, make
decisions, find inspiration and have fun.
The shares of their holding company
were listed on the Main Board in Hong
Kong in 2022 with a market
capitalisation of approximately HKS5.1
billion as at 30 September 2023.
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Commencement
year of business Typical credit
relationship  terms

Settlement
method

2023 Prepayment Bank transfer

2017 40 days from Bank transfer
receipt of

invoice

2022 Prepayment Bank transfer

202135 days from Bank transfer
receipt of

invoice

2018 45 days from Bank transfer
receipt of

invoice

Sub-total
All other
customers

Total

Transaction amount and

approximate percentage of our

Group’s total revenue

RMB’000

202,772

57,992

29,718

27,505

23,534

341,521
155,740

497,261

%

408

117

6.0

5.5

08.7
313

100.0
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Notes:

1. Some of our customers are associated with each other. To the best of the knowledge, information and belief of our
Directors, having made all reasonable enquiries, customers that are under the control of the same ultimate holding company,
despite being separate legal entities, are grouped together and regarded as one single customer. For example, Customer A,
Customer B, Customer D, Customer G, Customer H, Customer K and Customer L are all grouped customers.

2. Customer A was simultaneously in the capacity as Supplier C during the Track Record Period.

3. Customer D was simultaneously in the capacity as Supplier A during the Track Record Period.

4. Customer G was simultaneously in the capacity as Supplier I for the year ended 31 December 2021.

5. See “Overlapping of customers and suppliers” in this section.

6. Mobile ads of Customer I were mostly placed on the media platform operated by Supplier H, which offered us a credit term
of 90 days after placement of ads. Thus, we granted a credit term of 90 days to Customer I than to our other customers.

7. Our Group became acquainted with the general manager of Customer I through the introduction by a business acquaintance
of Mr. Yu in 2019.

8. Customer K and Supplier F are group companies for the years ended 31 December 2021 and 2022 and the nine months
ended 30 September 2023.

9. Our Group became acquainted with Customer M in 2022 through business referral by a former colleague of Mr. Zhao.

10.  Customer M is owned as to 100% by a technology company (‘“Company Z”) which is a company established in the PRC in
2020 and is principally engaged in online game development and short drama content creation in the PRC. The equity
interest of Company Z is owned directly or indirectly as to (i) 60% by three individuals, who are Independent Third Parties,
and (ii) 40% by a company which operates a leading mobile live streaming platform in the PRC and the shares of such
company are listed on the Stock Exchange with a market capitalisation of approximately HK$1.5 billion as at 30 September
2023 and an Independent Third Party. Company Z was a subsidiary of such listed company in 2020.

11. Our Group became acquainted with Customer N in 2022 through introduction by a business acquaintance of Mr. Zhao.

12. Customer N is owned as to (i) 84% by a PRC resident, who is an Independent Third Party; (ii) 15% by a consulting
company founded in 2009, which is principally engaged in provision of film and television planning services in the PRC;
and (iii) 1% by a technology company founded in 2019, which is principally engaged in software development in the PRC.
The aforementioned consulting company is wholly-owned by a state-owned enterprise, which is principally engaged in
investment and financing business for the development of the cultural industry, including film, television and other media
such as animation, in Henan Province. All of these companies are Independent Third Parties.

All of our 5 largest customers in each year/period during the Track Record Period are Independent
Third Parties. To the best knowledge of our Directors, none of our Directors (or any person who, to the
best knowledge of our Directors, owns more than 5% of the issued share capital of any of our
subsidiaries or any of their respective associates) had any interest in any of our 5 largest customers in
each year/period during the Track Record Period.

Our business relationship with Customer M

Customer M is a principally engaged in web series production in the PRC. Mobile users in the
PRC can watch the web series of Customer M on various online entertainment platforms. It was
established in the PRC in 2021 and had about 200 employees. For the nine months ended 30 September
2023, Customer M has promoted more than 650 web series and had a strong marketing need for
promotion of its web series in the fast-growing technology industry in the PRC. For the nine months
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ended 30 September 2023, our Group provided mobile advertising solutions services to Customer M and
produced mobile ads in short video format for publication on media platforms operated by Supplier C,
which is the operator of the largest platform for short-form mobile videos in the PRC.

Customers concentration

For the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September
2023, our 5 largest customers in each year/period during the Track Record Period aggregately accounted
for approximately 75.4%, 67.3%, 48.0% and 68.7% of our revenue, respectively. Our Directors consider
that such customers concentration is not uncommon in the mobile advertising industry in the PRC and
our business model is sustainable after having considered the following factors:

(i) it is not uncommon for mobile advertising service providers in the PRC to generate major
proportion of revenue from one or few well-established customers, especially advertisers in
the technology and internet services industries because the industry is dominated by a few
key market players and these companies generally have strong marketing needs for promotion
of their brands, products and services as a result of the rapid development of their businesses
in the PRC;

(i) we have established business relationship with our 5 largest customers for each year/period
during the Track Record Period, and some of them are fast-growing technology companies
and prominent market players in their industries, such as Customer A and Customer B. They
provide a wide range of products and services and generally have greater advertising needs
for promotion of their products and services. The demand of our 5 largest customers for our
services and their advertising budgets allocated to us varied in each year/period during the
Track Record Period due to their own business development plans and marketing needs. We
entered into agreements with each of them with similar terms and we have not experienced
any difficulty in renewing the agreements with them. And, Customer A and Customer B have
further committed to certain minimum annual purchase amount from us for our advertising
services. During the Track Record Period and up to the Latest Practicable Date, there was no
termination or material adverse change of our business relationship with them and there has
been no material change in our contract terms with them;

(iii) although we are a relatively small market player in the mobile advertising industry which is
competitive, we believe that we are a valuable business partner of our customers based on the
followings:

° Our network for ad distribution: We have established business relationship with top
media partners that operate leading media platforms in the PRC over years of our
operation. As at 30 September 2023, we are a distributor of 6 media publishers, which
are prominent technology companies in the PRC, and we can distribute mobile ads
directly on more than 30 media platforms operated by them. These media platforms
provide different contents to attract a wide spectrum of mobile users with diverse habits
and preferences. We believe that with such network for ad distribution, we can enhance
exposure and advertising effect of mobile ads and can achieve our customers’ marketing
goals;

~ 204 -



THIS DOCUMENT IS IN DRAFT FORM, INCOMPLETE AND SUBJECT TO CHANGE AND THAT THE INFORMATION MUST BE READ IN
CONJUNCTION WITH THE SECTION HEADED “WARNING” ON THE COVER OF THIS DOCUMENT.

BUSINESS

° Our ability to provide tailored and all-rounded advertising services: We are capable
of providing comprehensive advertising services as well as one or more of our
advertising services to customers to serve their different needs. We keep ourselves
abreast of the latest market trends and developments and expand our capacities to
provide value-added services and increase the offerings of our ad formats to our
customers from time to time. Moreover, our mobile advertising services are supported
by our in-house content production team for creation and design of ad contents in
different formats. With our video production base with diverse shooting scenarios of
different themes, we can produce ad contents that are tailor-made to our customers in a
timely efficient manner. Our content production capacities are also well recognised. In
2021, we were awarded as “The Most Creative Agency (ixEAIZftH)” by Alibaba
Group. In 2022, we received the “Creative Marketing Case Award (FJ7 % 85 5 22)>
and the “Content Creation Award (N2 A% 4E)” from our major media publishers. In
2023, our mobile ads were recognised and selected as “Top 15 in the Marketing Case
Competition Award for the Year of 2023 (20234 # K B Z B K FEHT ++HK)” by our
media publisher, namely Alibaba Group;

° Extensive experience in serving customers with different scale and advertising
needs: Over years of our operation, we have accumulated solid experience in the
provision of mobile advertising services to customers with different scale and
advertising needs. We will continue to spend our marketing efforts to explore business
opportunities with different companies in the technology, internet and other industries
with rapid growth in the PRC and strong marketing needs. During the Track Record
Period, we have successfully expanded our customer base for our mobile advertising
solutions services during the years ended 31 December 2020, 2021 and 2022. For the
years ended 31 December 2020, 2021 and 2022, the number of customers for our
mobile advertising solutions services increased from 35 in 2020 to 52 in 2021 and
further increased to 181 in 2022. Our Directors believe that with an expansion of
customer base, our reliance on a limited number of customers will be reduced; and

(iv) at the time we expand our customer base, we would assess our profitability of carrying out
business with our existing customers. We would closely monitor the level and collection
status of our trade receivables and consider our needs for working capital for expansion of
our business from time to time. We will continue to nurture our business relationship with
customers which have favourable payment records and we will explore business opportunities
with new customers which may not require our prepayment for acquisition of advertising
space from media partners to enhance our financial positions for sustainable growth and
development.

See “Risk factors — Risks relating to our business and industry — We generated more than half of
our revenue from our 5 largest customers in each year/period for the years ended 31 December 2020 and
2021 and the nine months ended 30 September 2023” in this document in relation to the position on
concentration of customers.
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SUPPLIERS

During the Track Record Period, our major suppliers were mainly our media partners, which
comprised (i) media publishers, which are operators of media platforms, such as search engines, news
and information content platforms, short video platforms, mobile browsers, app stores and social media
platforms, and (ii) media agents of other media publishers. For the years ended 31 December 2020, 2021
and 2022 and the nine months ended 30 September 2023, we are a distributor of 3, 5, 5 and 6 media
publishers, respectively. These media publishers are prominent technology and internet companies in the
PRC. And, they generally operate several media platforms with different contents to attract mobile users
with diverse habits and preferences. As at 30 September 2023, we are a distributor of 6 media
publishers, which are prominent technology companies in the PRC, and we can distribute mobile ads on
more than 30 online platforms operated by them. According to the iResearch Report, in terms of
advertising revenue generated directly from media platforms, the top 5 internet enterprises, namely
Alibaba, ByteDance, Pinduoduo, Tencent and Baidu, occupied over 75% of the market share in the
mobile advertising industry in the PRC in 2022. For further details of our media partners, see “Our
media partners” in this section.

Our 5 largest suppliers in each year/period during the Track Record Period aggregately accounted
for approximately 92.5%, 93.9%, 70.5% and 88.8% of our cost of services, respectively, and our cost of
services from our largest supplier in each year/period during the Track Record Period accounted for
approximately 33.8%, 32.7%, 19.4% and 51.5% of our cost of services, respectively. During the Track
Record Period, we rely on the few media partners for acquisition of advertising space. See ‘““Suppliers —
Suppliers concentration” in this section. Despite our cessation of business relationship with Supplier A
since May 2023, we have maintained business relationship with our other 5 largest suppliers in each
year/period during the Track Record Period for about 2 to 8 years, as at the Latest Practicable Date.
According to the iResearch Report, as an industry norm, if there are no material mistakes made or
complaints received from advertisers and there is no material decrease in the traffic volume, the status of
a distributor will be renewed every year. To maintain our business relationship with our major suppliers
including media publishers, we will continue to expand our mobile advertising business and based on the
demand from our customers. We expect to continue acquiring advertising space from our major
suppliers. In particular, we plan to expand our customer base and enhance our production capacities. We
believe there will be continuous demand for our services and thereby we will continue to acquire
advertising space from our media partners. For details, see “Strategies and future plans’ in this section
and “Future plans and [REDACTED] — [REDACTED]” in this document. During the Track Record
Period and up to the Latest Practicable Date, save for Supplier A, we managed to renew our agreements
with all of our media publishers annually since we were recognised as their distributor. Based on the
above, our Directors consider that there will be no material adverse change or termination of our
relationship with our media partners in the foreseeable future. Our suppliers generally grant us credit
terms of up to 90 days and we generally settle their invoice by bank transfer. Certain suppliers also
require prepayments from us for acquisition of advertising space. For a sensitivity analysis illustrating
the impact of hypothetical fluctuations in traffic acquisition costs on our profit before income tax during
the Track Record Period, see “Financial information — Major factors affecting our results of operations
— Ability to control our costs and expenses” in this document. During the Track Record Period and up
to the Latest Practicable Date, we were not aware of any material dispute or disagreement between our
Group and our 5 largest suppliers in each year/period during the Track Record Period.
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The following tables set out the background information of the 5 largest suppliers for each year/

period during the Track Record Period:

For the year ended 31 December 2020

Rank  Suppliers partners

4

5

Nature of media
platforms operated
by the media
publisher for

our placement of
mobile ads

Major services
provided to us

Type of media Background and

principal business

Supplier C* Media publisher ~ Short video platform ~ Advertising space for A member of a Chinese leading internet
and news and ad placements technology company founded in 2012,
information which operates the largest platform for
content platform short-form mobile videos in the PRC.

It also launched an information
platform with search engine function in
2012 in the PRC and a mobile video
platform used by mobile users globally
in 2017.
Supplier ¥ Media publisher ~ App store Advertising space for A member of a Chinese leading technology
ad placements conglomerate company founded in
1998, which operates the largest social
media and digital content platforms and
app store in the PRC, with combined
MAUs of approximately 1.3 billion as
at 30 June 2022. The shares of its
holding company were listed on the
Main Board in Hong Kong in 2004
with a market capitalisation of
approximately HK$2.9 willion as at 30
September 2023.

Alibaba Media publisher ~ App store, mobile
Group'” browser and
search engine

Advertising space for A member of an e-commerce giant founded
ad placements in 1999, which engages in diversified

businesses, including retail and
wholesale commerce, logistics, cloud
computing and digital media and
entertainment. The shares of its holding
company were listed on the Main
Board in Hong Kong in 2019 with a
market capitalisation of approximately
HKS1.7 trillion as at 30 September
2023.

Advertising space for An internet digital marketing company
ad placements founded in 2018 and is principally
engaged in the provision of marketing
services in the PRC. It has a
registered capital of RMBS million.

Supplier F¥  Media agent N/A

Advertising space for An internet digital marketing company
ad placements founded in 2017 and is principally
engaged in the provision of marketing
services in the PRC. It has a
registered capital of RMB3 million.

Supplier G Media agent N/A
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Commencement

year of
business Typical credit Settlement
relationship terms method

2019 Prepayment Bank transfer

2016 60 days from the  Bank transfer
month end after
placement of

ads

2015 Prepayment or Bank transfer
without fixed

credit period

2019 Prepayment Bank transfer

2017 5 days from the Bank transfer
receipt of

invoice

Sub-total
All other
suppliers

Total

Transaction amount and
approximate percentage of our
Group’s total cost of services

RMB’000

101,765

94,231

65,912

10,232

6,400

278,546
22,264

300,810

%

3.8

313

219

34

100.0
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For the year ended 31 December 2021

Nature of media
platforms operated
by the media
publisher for

our placement of
mobile ads

Type of media
Rank  Suppliers partners

Major services
provided to us

Background and
principal business

1 Supplier €' Media publisher ~ Short video platform  Advertising space for A member of a Chinese leading internet

and news and
information
content platform

2 Supplier A” Media publisher ~ App store

3 Supplier H Media publisher ~ Social media

platform

4 Alibaba
Group"

Media publisher ~ App store, mobile
browser and
search engine

)

5 Supplier 1

ad placements

technology company founded in 2012,
which operates the largest platform for
short-form mobile videos in the PRC.
It also launched an information
platform with search engine function in
2012 in the PRC and a mobile video
platform used by mobile users globally
in 2017.

Advertising space for A member of a Chinese leading technology

ad placements

conglomerate company founded in
1998, which operates the largest social
media and digital content platforms and
app store in the PRC, with combined
MAUs of approximately 1.3 billion as
at 30 June 2022. The shares of its
holding company were listed on the
Main Board in Hong Kong in 2004
with a market capitalisation of
approximately HK$2.9 trillion as at 30
September 2023.

Advertising space for A technology company founded in 2018 and

ad placements

is principally engaged in the provision
of digital marketing services in the
PRC. It has a registered capital of
RMB20  million.

Advertising space for A member of an e-commerce giant founded

ad placements

ad placements

in 1999, which engages in diversified
businesses, including retail and
wholesale commerce, logistics, cloud
computing and digital media and
entertainment. The shares of its holding
company were listed on the Main
Board in Hong Kong in 2019 with a
market capitalisation of approximately
HKS1.7 trillion as at 30 September
2023.

Media publisher ~ Short video platform  Advertising space for A member of Chinese leading technology

company with development history
from 2011, and operates popular
content communities and social media
platforms in the PRC. Its app had an
average MAUs of 626.0 million for the
year ended 31 December 2022. The
shares of its holding company were
listed on the Main Board in Hong
Kong in 2021 with a market
capitalisation of approximately
HK$273.7 billion as at 30 September
2023.
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Commencement
year of

business Typical credit Settlement
relationship terms method
RMB'000
2019 Prepayment Bank transfer 123,043
2016 60 days from the Bank transfer 99,618
month end after
placement of
ads
2021 90 days after Bank transfer 60,048
placement of
ads
2015 Prepayment or Bank transfer 56,930
without fixed
credit period
2021 Prepayment Bank transfer 13,003
Sub-total 353,242
All other 23047
suppliers
Total 376,489

Transaction amount and
approximate percentage of our
Group’s total cost of services

%

3.7

2.5

15.1

35

93.9
6.1

100.0
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For the year ended 31 December 2022

Type of media

Rank  Suppliers partners

3

5

Supplier €' Media publisher

(5,7

Supplier J Media agent

Supplier A® Media_publisher

Supplier ¥ Media. publisher

Alibaba Media publisher
Group"!

Nature of media

platforms operated

by the media

publisher for our

placement of mobile Major services
ads provided to us

Background and
principal business

Short video platform  Advertising space for A member of a Chinese leading internet
and news and ad placements technology company founded in 2012,
information which operates the largest platform for
content platform short-form mobile videos in the PRC.

It also launched an information
platform with search engine function in
2012 in the PRC and a mobile video
platform used by mobile users globally
in 2017.

N/A Advertising space for An online marketing company founded in
ad placements 2019 and is principally engaged in the
provision of digital marketing solutions
in the PRC. It has a registered capital
of RMB70 million.

App store Advertising space for A member of a Chinese leading technology
ad placements conglomerate company founded in

1998, which operates the largest social
media and digital content platforms and
app store in the PRC, with combined
MAUs of approximately 1.3 billion as
at 31 December 2021. The shares of
its holding company were listed on the
Main Board in Hong Kong in 2004
with a market capitalisation of
approximately HKS2.9 trillion as at 30
September 2023.

Short video platform  Advertising space for A member of Chinese leading technology
ad placements company with development history

from 2011, and operates popular
content communities and social media
platforms in the PRC. Its app had an
average MAUs of 626.0 million for the
year ended 31 December 2022. The
shares of its holding company were
listed on the Main Board in Hong
Kong in 2021 with a market
capitalisation of approximately
HK$273.7 billion as at 30 September
2023.

App store, mobile
browser and
search engine

Advertising space for A member of an e-commerce giant founded
ad placements in 1999, which engages in diversified

businesses, including retail and
wholesale commerce, logistics, cloud
computing and digital media and
entertainment. The shares of its holding
company were listed on the Main
Board in Hong Kong in 2019 with a
market capitalisation of approximately
HKS1.7 trillion as at 30 September
2023.
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Commencement
year of
business Typical credit Settlement
relationship terms method

2019 Prepayment Bank transfer

2021 28 days after the  Bank transfer
placement of

ads

2016 60 days from the  Bank transfer
month end after
placement of

ads

2021 Prepayment Bank transfer

2015 Prepayment or Bank transfer
without fixed

credit period

Sub-total
All other
suppliers

Total

75,757

72,631

46,545

41437

38,559

274,949
114,568

389,517

Transaction amount and
approximate percentage of our
Group’s total cost of services

RMB'000

%

194

119

10.6

9.9

100.0
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For the nine months ended 30 September 2023

Type of media

Rank  Suppliers partners

1. Supplier €' Media publisher

2 Alibaba
Group"”

Media publisher

3. Supplier 1" Media publisher

4 Supplier I 7 Media agent

5. Supplier K Media agent

Nature of media

platforms operated

by the media

publisher for our

placement of mobile Major services
ads provided to us

Background and
principal business

Short video platform  Advertising space for A member of a Chinese leading internet
and news and ad placements technology company founded in 2012,
information which operates the largest platform for
content platform short-form mobile videos in the PRC.

It also launched an information
platform with search engine function in
2012 in the PRC and a mobile video
platform used by mobile users globally
in 2017.

App store, mobile
browser and
search engine

Advertising space for A member of an e-commerce giant founded
ad placements in 1999, which engages in diversified

businesses, including retail and
wholesale commerce, logistics, cloud
computing and digital media and
entertainment. The shares of its holding
company were listed on the Main
Board in Hong Kong in 2019 with a
market capitalisation of approximately
HKS1.7 trillion as at 30 September
2023.

Short video platform  Advertising space for A member of Chinese leading technology
ad placements company with development history

from 2011, and operates popular
content communities and social media
platforms in the PRC. Its app had an
average MAUs of 626.0 million for the
year ended 31 December 2022. The
shares of its holding company were
listed on the Main Board in Hong
Kong in 2021 with a market
capitalisation of approximately
HK$273.7 billion as at 30 September
2023.

N/A Advertising space for An online marketing company founded in
ad placements 2019 and is principally engaged in the
provision of digital marketing solutions
in the PRC. It has a registered capital
of RMB70' million.

N/A Advertising space for An internet digital marketing company
ad placements founded in 2019 and is principally
engaged in the provision of marketing
services in the PRC. It has a
registered capital of RMBS million.
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Commencement
year of
business Typical credit Settlement
relationship terms method

2019 Prepayment Bank transfer

2015 Prepayment or Bank transfer
without fixed

credit period

2021 Prepayment Bank transfer

2021 Without fixed credit Bank transfer
period

2021 5 days from the Bank transfer
receipt of

invoice

Sub-total
All other
suppliers

Total

Transaction amount and
approximate percentage of our
Group’s total cost of services

RMB’000

216,508

59,766

39,136

29,405

28,498

313313
46,921

420,234

%

515

70

6.8

88.8
112

100.0
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Notes:

1. Some of our suppliers are associated with each other. To the best of the knowledge, information and belief of our Directors,
having made all reasonable enquiries, suppliers that are under the control of the same ultimate holding company, despite
being separate legal entities, are group together and regarded as one single supplier. For example, Alibaba Group, which
consist of (i) Guangzhou Juhe Information Technology Co. Ltd* (J&M B AR(E EAHEA A7), a company established in
the PRC with limited liability on 19 January 2017; and (ii) Guangzhou Juyao Information Technology Co. Ltd* (J& /N #E
5 BB B RA ), a company established in the PRC with limited liability on 31 December 2015. They were
simultaneously in the capacity as our customer for the years ended 31 December 2021 and 2022 and the nine months ended
30 September 2023.

2. Supplier A was simultaneously in the capacity as Customer D during the Track Record Period.

3. Supplier C was simultaneously in the capacity as Customer A during the Track Record Period.

4. Supplier I was simultaneously in the capacity as Customer G for the year ended 31 December 2021.

5. See “Overlapping of customers and suppliers” in this section.

6. Supplier F and Customer K are group companies for the years ended 31 December 2021 and 2022 and the nine months

ended 30 September 2023.

7. Supplier J was simultaneously in the capacity of our customer for the year ended 31 December 2022.

All of our 5 largest suppliers in each year/period during the Track Record Period are Independent
Third Parties. To the best knowledge of our Directors, none of our Directors (or any person who, to the
best knowledge of our Directors, owns more than 5% of the issued share capital of any of our
subsidiaries or any of their respective associates) had any interest in any of our 5 largest suppliers in
each year/period during the Track Record Period.

Our business relationship with Supplier C, Supplier F, Supplier H and Supplier 1

Our Group became acquainted with Supplier C, Supplier H and Supplier I, which are media
publishers, through the introduction by the respective customer of these suppliers. And, we became
acquainted with Supplier F through participation in a business conference. Supplier F was a distributor
of Supplier I and we placed mobile ads on the media platform of Supplier I through Supplier F before
we became a distributor of Supplier I. We strategically focus on establishing business relationship with
top media partners which operate leading media platforms in the PRC. Although we became a distributor
of Supplier I in February 2021, we still maintained business relationship with Supplier F because
Supplier F is a media agent and we can purchase advertising space for placement of mobile ads on other
media platforms through Supplier F. Thus, there is no cessation of our business relationship with
Supplier F. As leading technology companies in the market, the media platforms operated by Supplier C,
Supplier H and Supplier I tend to attract a wide spectrum of mobile users and therefore our Directors
believe that the mobile ads of our customers placed on these media platforms can generally reach a wide
spectrum of mobile users and enhancing exposure and advertising effect. Moreover, media publishers
would consider and assess the performance of its distributors by taking into account various factors,
including, among others, historical advertising transaction amounts, and would generally renew
agreements with its distributors on annual basis. In order to maintain our business relationship with
media publishers, we would generally maintain our transaction amounts with them as and when it is
possible. Further, the number of our media publishers is limited during the Track Record Period. Based
on the above and taking into account our customers’ needs to publish mobile ads on popular media
platforms to reach a wide spectrum of mobile users, our advertising space acquired from these suppliers
increased during the Track Record Period.
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Our relationship with media publishers

It is our business strategy to develop and maintain an extensive network for distribution of mobile
ads on a balanced mixture of media platforms with different contents and nature. During the Track
Record Period, we had successfully expanded our network for ad distribution. For the years ended 31
December 2020, 2021 and 2022 and the nine months ended 30 September 2023, we are a distributor of
3, 5, 5 and 6 media publishers, respectively. Our media publishers are generally leading technology
companies in the PRC. For the years ended 31 December 2020, 2021 and 2022 and the nine months
ended 30 September 2022 and 2023, our cost of services mainly comprises costs for acquiring
advertising space from media publishers which accounted for approximately 87.1%, 93.8%, 56.5%,
66.3% and 75.4% of our cost of services for the corresponding years, respectively. We rely on our media
publishers for distribution of mobile ads to mobile users for our customers. Although we are a small
player in the mobile advertising industry which is competitive, we believe that we are a valuable
business partner of our media publishers based on the followings:

° Our ability to provide value-added services to advertisers: We are able to provide
comprehensive services, including mobile marketing planning, traffic acquisition, production
of ad creatives, ad placements, ad optimisation, ad campaign management and ad distribution
to advertisers. Our mobile advertising services are supported by our in-house content
production team for creation and design of ad contents in different formats (such as texts,
images and/or short videos), which are tailored to meet marketing goals of our customers.
According to the iResearch Report, advertisers are in greater need of value-added services
provided by online marketing solutions providers to achieve better marketing effectiveness.
However, media publishers (which are our major suppliers) generally do not offer such value-
added services as they have to invest time and efforts to learn about advertisers’ diverse and
evolving marketing needs and closely monitor campaign performance to achieve desired
advertising results. Therefore, we bridge the gap between media publishers and advertisers,
while serving our customers with different services on the one hand while ensuring
continuous flow of mobile ads to be placed onto the media platforms operated by the media
publishers, which generate revenue for the media publishers;

° Our ability to create ad contents to better monetise user traffic for media publishers:
Our Group can formulate mobile marketing plans and create ad contents in different formats
to meet the diverse demands of customers. The production capacities of our Group are well
recognised by our suppliers. In 2020, we received the credit as ‘“Outstanding Business
Partner (£ G1E# 1) from our media publisher, namely Alibaba Group. In 2021, we were
awarded as “The Most Creative Agency (& E8IZ )" of our media publisher, namely
Alibaba Group. In 2022, we received the “Creative Marketing Case Award (87 &5 5
#%)” and the “Content Creation Award (A% &I#542)” from our major media publishers. In
2023, our mobile ads were recognised and selected as “Top 15 in the Marketing Case
Competition Award for the Year of 2023 (20234 K EEHIRER +H K)” by our
media publisher, namely Alibaba Group. We believe we are able to create ad contents that
mobile users are interested in and we are able to produce ad contents that can gain attraction
and thereby assist the media publishers in monetising their advertising space; and
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° Our established business relationship with customers with different scale and
advertising needs: We have accumulated extensive experience in provision of mobile
advertising services and understanding marketing needs of customers from different
industries. And, we have established business relationship with customers covering fast
growing technology companies, well-established social networking software developers and
leading content app developers in the PRC. In addition, some of our major customers are
leading companies in their respective industries. We believe that these customers generally
have stronger advertising needs for promotion of their products and services on media
platforms operated by our media publishers, which may lead to higher traffic acquisition and
more advertisements placed with our media publishers, thereby facilitating the monetisation
of user traffic by our media publishers and are mutually beneficial to our Group and our
media publishers.

Media platforms with different focus would attract mobile users with diverse habits and
preferences. Our purchase of advertising space from media publishers would generally be affected by
our customers’ advertising plans and marketing goals to attract target mobile users. For the year ended
31 December 2022, there was a decrease in our acquisition of advertising space from Supplier H and
Alibaba Group due to the decrease of our customers’ demand for placement of mobile ads on these
media platforms.

Cessation of our business relationship with Supplier A

In May 2023, our Group ceased to be a direct distributor of Supplier A due to the change of
eligibility criteria of distributors on part of Supplier A to meet its new business needs. As a distributor
of Supplier A, we could place mobile ads on the app store operated by Supplier A. For the years ended
31 December 2020, 2021 and 2022 and the nine months ended 30 September 2023, Supplier A
accounted for approximately 31.3%, 26.5%, 11.9% and 0.1% of our cost of services, respectively.
Having considered that (i) there is a change of browsing habits of mobile users due to the general
increasing adoption of 5G mobile technologies and our enhanced video production capacities and, thus,
our customers tend to place mobile ads in video format in place of mobile ads in still image and text
format on app stores and our revenue generated from mobile ads in still image and text format placed on
app stores accounted for approximately 29.4%, 22.8%, 9.6% and 1.1% of our total revenue for the years
ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September 2023, respectively,
(ii) we are the direct distributor of Alibaba Group which also operates app stores to meet our customers’
demands for placement of mobile ads, (iii) we can place mobile ads on the app store operated by
Supplier A through other media agents if there are needs for placement of mobile ads on the app store
operated by Supplier A, and (iv) the expansion of our network to distribute mobile ads on the popular
search-plus-feed app of the new media publisher in March 2023, our Directors are of the view, and the
Sole Sponsor concurs, that the cessation of our business relationship with Supplier A would not have
material impact on our business performance and financial position.
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Suppliers concentration

We acquire advertising space (i) directly from our media publishers or (ii) indirectly from our
media agents for placement of mobile ads on media platforms designated by us. For the years ended 31
December 2020, 2021 and 2022, our 5 largest suppliers in each year/period during the Track Record
Period aggregately accounted for approximately 92.5%, 93.9% and 70.5% of our total cost of services,
respectively. 2 out of 5 largest suppliers, namely Alibaba Group and Supplier C, had stayed with our
Group throughout the Track Record Period. For the years ended 31 December 2020, 2021 and 2022 and
the nine months ended 30 September 2023, (i) Alibaba Group accounted for approximately 21.9%,
15.1%, 9.9% and 14.2% of our cost of services, respectively; and (ii) Supplier C accounted for
approximately 33.8%, 32.7%, 19.4% and 51.5%, of our cost of services, respectively, and they
aggregately accounted for approximately 55.7%, 47.8%, 29.3% and 65.7% of our total cost of services
for the years ended 31 December 2020, 2021 and 2022 and the nine months ended 30 September 2023,
respectively. Our Directors consider that such suppliers concentration is not uncommon in the mobile
advertising industry in the PRC and our business model is sustainable after having considered the
following factors:

(i) according to the iResearch Report, in terms of advertising revenue generated directly from
media platforms, the top 5 internet enterprises, namely Alibaba, ByteDance, Pinduoduo,
Tencent and Baidu, occupied over 75% of the market share in the mobile advertising industry
in the PRC in 2022 and it is not uncommon for mobile advertising service providers in the
PRC to acquire advertising space for placement of mobile ads from a few operators of media
platforms;

(i) Alibaba Group and Supplier C are well-established and fast-growing technology companies in
the PRC. They are prominent market players which operates several media platforms with
different contents to attract mobile users with diverse habits and preferences. We have
established years of business relationship with each of them. We served as a distributor of
Alibaba Group and Supplier C for approximately 8 and 4 years, respectively. We entered into
agreements with each of them with similar terms as their distributors and we are able to
renew the agreements with them annually since the year we commenced business relationship
with them. During the Track Record Period and up to the Latest Practicable Date, there was
no termination or material adverse change of our business relationship with them and there
has been no material change in our contract terms with them; and

(iii) we strategically focus on establishing business relationship with top media partners which
operate leading search engine platforms, news and information content platforms, short video
platforms, app stores and social media platforms in the PRC. We believe we will be able to
achieve better operational efficiency by focusing our resources on certain top leading media
platforms, in which our staff may be more familiarised with the procedures in carrying out
the ad inventory bidding process and data extraction procedures of specific media platforms.
We are committed to expanding our network for ad distribution and have successfully
expanded our network for ad distribution. We established new business relationship with 2
media publishers in 2021. Our Directors consider that we can continue to explore new
cooperation opportunities with new media platforms to expand our network for ad
distribution and reduce our reliance on Alibaba Group and Supplier C.
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See “Risk factors — Risks relating to our business and industry — We rely on our 5 largest
suppliers in each year/period during the Track Record Period, particularly Alibaba Group, Supplier A
and Supplier C, to acquire advertising space for placement of mobile ads” in this document in relation
to the position on concentration of suppliers.

OVERLAPPING OF CUSTOMERS AND SUPPLIERS

We provide mobile advertising services to some of our media partners, which have advertising
needs to market their brands, products and/or services on media platforms operated by other media
partners. For instance, our media partners may have the advertising needs to promote their mobile apps
on media platforms operated by others to maximise their exposure to target mobile users. As we have
established a network for ad distribution, we can acquire advertising space for our customers, which are
also operators of media platforms, for placement of their mobile ads on media platforms operated by
other media partners. Therefore, some of our major suppliers were also our customers (or vice versa)
during the Track Record Period. During the Track Record Period, there was no placement of mobile ads
of our customers (which are also our media partners) on the media platforms which are operated by the
same customers. According to the iResearch Report, the operation of media platforms in mobile
advertising industry is highly concentrated with the top 5 players aggregately accounted for more than
75% of the market share in the mobile advertising industry in the PRC in 2022 and it is not uncommon
for them to become both our customers and suppliers if they both conduct business through us.
Moreover, according to the iResearch Report, it is common that operators of media platforms would
engage mobile advertising service providers for mobile advertising services to market their brands,
products and/or services on other media platforms. Negotiations of the terms of our sales to and
purchases from these overlapping customers and suppliers were conducted on an individual basis with
their different respective group companies by responsible personnel from different departments of our
Group, and the provision of our mobile advertising services to them and our acquisition of advertising
space from them were neither inter-connected nor inter-conditional with each other and there was no set-
off of receivables with payables during the Track Record Period. Our Directors confirmed that all of our
sales to and purchase from these overlapping customers and suppliers were carried out in the ordinary
course of business under normal commercial terms and on arm’s length basis and are in line with terms
no less favourable than other customers or suppliers. The following paragraphs set out the details of the
aggregate traffic acquisition costs and revenue, gross profit and gross profit margin attributable to our 5
largest suppliers which also being our 5 largest customers in each year/period during the Track Record
Period (based on gross basis for our mobile advertising solutions services and net basis for our
advertisement distribution services), or vice-versa, during the Track Record Period.

For the year ended 31 December 2020, our aggregate traffic acquisition costs attributable to
Supplier A and Supplier C, being 2 of our 5 largest suppliers of the year concerned, amounted to
approximately RMB196.0 million, of which Supplier A accounted for appro