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VOLUNTARY ANNOUNCEMENT
ENTERING INTO OF THE BRAND STRATEGIC COOPERATION
AGREEMENT WITH THE GUITAI LIQUOR
OF HUTU GROUP’S AFFILIATED BRAND

This announcement is made by Elife Holdings Limited (the “Company”, together with
its subsidiaries, the “Group”) on a voluntary basis.

The board (the “Board”) of directors (the “Directors”) of the Company announces that, on
23 December 2023, the Group entered into a Ten Billion Brand Empowerment Strategic
Cooperation Framework Agreement (T4 il LR BE B IS S /EHE 22 74 7%)) (the “Brand
Strategic Cooperation Agreement”) with Guizhou Shengxiang Guitai Liquor (Group)

Co., Ltd. (B M EZ=E W EEE)A R A A).

Both parties will jointly promote the comprehensive digital-intelligent marketing of the
Guitai liquor brand, and establish an offline experience and fast sales service system in
more than 500 hotel outlets and tourism scenarios of the Group across the country, offering
a new era in digital-intelligent marketing for scenario-based experience of liquor.

THE CONTENT OF STRATEGIC COOPERATION

In terms of brand digital-intelligent management, the Group will assist in the systematic
digital-intelligent brand management for Guitai liquor, focusing on enhancing the
establishment of brand’s digital-intelligent system such as brand awareness, visualization
and marketing.

In terms of brand communication, the Group will implement an efficient
digital-intelligent communication plan to strengthen the brand image through online and
offline experience activities etc.

In terms of brand supply chain business, an offline experience and fast sales service
system in more than 500 hotel outlets and tourism scenarios by the Group across the
country will be established, leveraging on nationwide supply chain resources of both
parties.

Both parties agreed that the term of the cooperation shall be three years from the date of
entering into the Brand Strategic Cooperation Agreement.



REASONS FOR AND BENEFITS OF ENTERING INTO THE BRAND
STRATEGIC COOPERATION AGREEMENT

This cooperation focuses on establishing an experience-based sales system for offline
consumption-reach and consumption-interception in the core scenes of hotel and tourism
where liquor consumption crowds gather, with the aim of offering a new era in
digital-intelligent marketing for scenario-based experience of Guitai liquor by enhancing
consumers’ awareness and preference to Guitai liquor brand through physical interaction
and experience.

This collaboration not only strengthens the market influence of Guitai liquor brand, but
also expands the Group’s business scope of “dining, lodging, transportation, travel,
shopping and entertainment” of modern human production and living. It is expected to
bring sustainable and incremental profit to both parties.
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