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* INTRODUCTION

Thirty, the age of standing firm.

Conveying Happiness through Catering

In the past 30 years when the catering market, consumers'
lifestyles and consumption behavior have been rapidly
changing in an ever-changing environment, the various
challenges that have come along with the integration,
iteration, innovation and transformation in response to the
times have proven the importance of Tang Palace's
corporate culture of happiness and felicity as the cornerstone
of its development and its insistence on "Conveying
Happiness through Catering".

Under the operating philosophy of “Altruistic Operation,
Relentless Efforts, and Conveying Happiness”, we transform
the concept of happiness into tangible strategies and
projects, which are integrated into operation management,
environmental protection and community benefits, so as to
create an inseparable positive connection between
employees, employees and customers, various
stakeholders, and even between people and their community
surroundings. With warm services, exquisite products, and
diversified marketing channels, we deliver to customers the
humanistic touch of Tang Palace. We organize diversified
humanistic care activities to enhance the happiness of
customers and employees; we advocate a healthy and health
cultivating lifestyle, drive our employees and customers to
participate in environmental protection and charity, give back
to society, and fulfill our corporate responsibility; we
continuously optimize our talent cultivation system and
management system to enable the continuous development
of enterprises in sound and compliant manner; we have
shifted our business focus to brand upgrading and brand
cooperation to open up a larger and newer space for
business development.

Blessed employees, Blessed customers

After 30 years of accumulation, inheritance and reshaping of
experience, our mission has become crystal clear - to make
our employees happy and to pass on this happiness and
humanistic touch to our customers.

To this end, during the process of reshaping the corporate
culture, the Humanity Wellness Department was set up with
an aim to systematically create an environment for
employees to give full play to their talents and potential
through the four mechanisms of "Care, Connection, Praise
and Growth", and to enhance the self-happiness of our
employees in an atmosphere full of gratitude, mutual
assistance, craftsmanship and innovation, so that we can
learn, grow and create happiness together.
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Especially in the face of the COVID-19 pandemic in the past
three years, the belief of "Conveying Happiness through
Catering" has not only enabled our employees to maintain a
positive and healthy mindset, but also allow us to provide our
customers, during the pandemic lockdown period, with daily
necessities featuring " Quality Products, Safety Assurance,
Health Cultivation and Environmental Friendliness " and
humanistic care by establishing store communities and
community group purchase through a large scale of
marketing model, all of which have won the appreciation and
support from many customers. To share our love and
happiness with our employees’ family, customers, peers, and
the public, we provided caring meals for medical staff and
people in need during the pandemic period and delivered the
daily necessities to the sick and the needy. In the past three
years, we have also contributed to medical aid, the
reconstruction of flood-stricken areas, and the “Free Lunch
Fund” through our participation in various charitable
donations.

The Tase of Blessings, the Taste of Tang Palace

Thirty years have passed, and we are always grateful that
felicity happens in different moments and circumstances. To
enhance the continuous conveyance of positive energy, we
encourage our employees to record and share their daily
happy stories. From June 2022 when Tang Palace's
Happiness Credit Points Programme was launched, up to
March 2023, our employees shared 400,000 happy stories
and selected 149 of them for interview and filming, which
became Tang Palace's valuable cultural collection. At the
same time, we have interviewed 30 employees, customers
and suppliers who have been associated with Tang Palace
for many years and filmed 30 episodes of memoirs in the
form of documentaries to share their stories with Tang Palace
together, leaving a historical collection for the 30t
anniversary.

Setting out again on the 30t anniversary of Tang Palace, we
wish to adhere to our initial goal, fulfill our environmental,
social and governance responsibilities, and convey
happiness through catering to contribute to the felicity of our
employees, customers, shareholders, society, environment,
and work together to create an international centennial brand
that filled with blessings.




About This Report

1.1 Reporting Period

This environmental, social and governance report (the “Report”, “ESG Report”) cover the period from 1
January 2022 to 31 December 2022 (the “Reporting Period”, “the Period”).

1.2 Publication Cycle

This report is issued on a yearly basis and according to relevant statutory requirements, it will be released at
the same time as the release of the company's annual report.

1.3 Reporting Scope

Unless otherwise indicated, the statistical information in this Report primarily covers the traditional Chinese
restaurant business of the Group (30 stores in total), including the regions in Northern China (Beijing), Eastern
China (Shanghai / Hangzhou), Southern China (Shenzhen / Dongguan) and Western China (Chengdu),
among them, stores that were closed earlier or later than this report were excluded (3 stores in total), which
contributes the largest cash flow and income to the Group.

1.4 Relevant Legal Requirements

The production and operation of Tang Palace (China) Holdings Limited (the “Company”) and its subsidiaries
(the “Group”, “We” or “Tang Palace”) are mainly located in the People’s Republic of China (the “PRC”,
“China”). The Group also operates its restaurant business in Hong Kong Special Administrative Region,
Taiwan and Singapore through self-operation or joint venture. Our compliance with relevant laws mentioned
in this Report is applicable to the relevant legal requirements in various regions.

1.5 Basis and principles of Preparation

This Report is prepared in accordance with the requirements of Rule 13.91 and the reporting framework set
forth in the “Environmental, Social and Governance Reporting Guide” (the “Guide”) under Appendix 27 of the
Main Board Rules Governing the Listing of Secuties (“Listing Rules”) on the Stock Exchange of Hong kong
Limited (“Stock Exchange”), and in complying with the Guide and Corporate Governance Code. The Board
of directors of the Company is accountable to the overall responsibility of Group’s Environmental, Social and
Governance strategy and reporting, and is also responsible for setting up effective equipment and process
assessment and identifies important environmental, social and governance factors and issues (“ESG Key
Issues”) and related risks.
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About This Report
1. xR 5ERAA

The preparation of this report is based on the following principles:

Principle Requirements

Report Application

When the Board of Directors determines that

The Board of Directors had established a management
structure and process to assess and sort out various
ESG Key Issues according to the business and
management strategies, which serve as the basis of
communication with stakeholders.

The Group has identified important internal and
external stakeholders and conducted an online
questionnaire survey. For details and results, please
refer to Section 2.5 “Stakeholders Communication” in
this Report.

The ESG Team is responsible for systematic collection
of the required data for the Report from various
business and functional departments in designated
forms, reviewing and then submitting to professional
consulting firm (the Hong Kong Productivity Council)
for carbon emission calculation according to Chinese
and internationally recognized guidelines / standards.

Where applicable, the Group will include quantifiable
targets and forward-looking statements in this Report,
and disclose the assumptions and calculation methods
used in such statements.

This Report tries to describe the Group’s performance
during the Period as objectively as possible, and
submits it to a professional consulting firm for review,
avoiding any possible misleading to the Report users.

3 : : :

3 the environmental, social and governance will

= have an important impact on investors and

—38 other stakeholders, the issuer should report.

o

s} Key Performance Indicators related to

= historical data must be measurable. The issuer

% should set targets to reduce individual impact

~88 (actual figures, directional or forward-looking

3 statements).

p The ESG report should report the issuer’s

% performance impartially, avoiding choices,

4 omissions, or reporting formats that may

® inappropriately affect the decision or judgment
of report readers.

‘o) The issuers should use consistent statistical

g and disclosure methods so that environmental,

3- social and governance data can be compared

g meaningfully in the future.

<

The Group uses consistent report disclosure methods
and statistical methods for comparative analysis and
continuous review of the Group's sustainable
development status.
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About This Report

1.6 Source of Data

All information in this Report are derived from the official documents and statistical report of the Company.
During the Reporting Period, the Company engaged Hong Kong Productivity Council to perform a carbon
assessment to quantify the emission of greenhouse gas generated by its operations. The process of
quantification (using the operational control method to collect data) has made reference to (including but not
limited to) the “Guidelines for Accounting and Reporting of Greenhouse Gas Emissions from Food, Tobacco,
Alcohol, Beverages and Purified Tea Manufacturing Enterprises” ( (B, EERE, SIRMBHUESEE=
RESHIIZE EER 535 ) ), People's Republic of China domestic trade industry standards “Hotel Industry
Greenhouse Gas Emission Standard” (FZEAREMBEENE Z1TEZE (RIELHHMEIRRE) ), the
“Guidelines for Accounting and Reporting of Greenhouse Gas Emissions from Other Industrial Enterprises”
((TEEMITESEE=REHMZEEIREIER) ) as promulgated by National Development and Reform
Commission of the People’s Republic of China (FPEAREFMBEERERMLEZEE), and also the
International Standard 1ISO14064-1, so as to ensure the accuracy of the environmental key performance
indicator information.

1.7 Access to the Report

The electronic version of this Report is available on the Company’s website (http://www.tanggong.cn) and the
website of The Stock Exchange (http://www.hkexnews.hk).

This Report is published in both Chinese and English versions. In case of any inconsistency, the Chinese
version shall prevail.
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About Tang Palace
2. BRAEE

2.1 Group Profile and Major Development Stages

We are a chain food and beverage group mainly operated in China. Since 1992, the Group has insisted on
conveying happiness to employees and customers through healthy and delicious cuisine, professional and
touching services, with the vision of enabling the Company to have a healthy and sustainable development
and become an international centennial enterprise.

The Group was listed on the Main Board of the Stock Exchange of Hong Kong Limited (“Stock Exchange”)
on 2011 (stock code: 1181). The Group operates multi brands through self-operation, joint venture and
franchising which aim to cater needs of different consumption markets, providing customers with a variety of
high-quality Chinese cuisine, Hong Kong-style dim sum, Japanese cuisine and Malaysian cuisine. As at the
end of 31 December 2021, the Group operates 40 restaurants , and owns 14 restaurants under joint
ventures. The Group's restaurants are located in Beijing, Chengdu, Shanghai, Hangzhou, Shenzhen,
Dongguan, Hong Kong, Taiwan and Singapore with a food factory set up in Shanghai.

Business area

Type Business H
model Beijin Shanghail Shenzhen/ Chengdu K::g Singapore
1ing Hangzhou Dongguan g !Taiwgn 9ap

Traditional
Chinese Food /
Cantonese cuisine

F 3

Self-operated
Core

Self-operated

Modern Core |

oo | autnorizea
9 ihy Joint Venture

D)

Others cuisine:
Sichuan -
Malaysian ~
Japanese -

Korean
ey,

Franchise/
Joint Venture

In the 1990s, the Group marched into the food and beverage market in Mainland China, targeting first-
tier cities and opening restaurants in Shenzhen, Beijing and Shanghai. After years of hard work, we have
gained the recognition of local diners and the industry, and has built up a reputation and a growing
number of restaurants. In its second decade, the Group has gradually expanded to second-tier cities with
the opening of restaurants in Dongguan, Suzhou and Hangzhou. Meanwhile, The Group believes that
employees are a key element to the sustainable development of the enterprise, so it has gradually
established a talent cultivation system with Tang Palace's characteristics based on a caring culture. In
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About Tang Palace
2. BREE

2018, the Group started its corporate development and opened a food factory in Shanghai, and the Group
was eventually listed on the Main Board of the Hong Kong Stock Exchange. In the third decade, in
response to the changing market environment, the Group understands the importance of diversification
to its sustainable development, and therefore, based on the study and application of management
philosophy and the essence of traditional Chinese culture, we have built a diverse team of internal and
external talents. At the same time, the Group has diversified in different industries and areas, including
expanding its restaurant distribution, creating new brands, upgrading its brands, collaborating with other
brands, broadening its business contents, and marketing channels, move towards its vision of becoming
an international centennial enterprise of happiness in a more steady manner.

Tang Palace Group  2na1g years 2002-2012

Key Stages Corporate establishment
Fast pace development
1=t 10 years 1992 - 2002

2022 - Future
Upgrading and Reshaping
= 04 1) PR Blessed Tang Palace
310 years 2012 -2022 !
. : | Tang Palace 30™
Dwersiiedexpmon | Reshaping Corporate
Upgrading and innovation | Culture
¢ - Conveying happiness

Altruistic Advancement, through catering

the integration of management
philosophy and the essence of Upgrading and

Chinese culture transformation
Talent Cultivation, - Introduced Chinese Traditional - Exploring opportunity to
Started and rooted introduction of systematic culture 2013 oogpera?e \n\EiFl)h diﬂetr)énl
Nurtured and grown management » Further enhancement on courses cuisines and brands

- Introduce 5S management 2003

- Began Tang Palace MT
program 2004

from famous teachers , enhance
the team's management and
governance capabilities, clearly

Enter first-tier cities -
build up strength and

|
I
|
|
I
I
|
|
|
|
|
|
I
|
I
|
I
|
|
|
|
i
milestone of blessed enterprise | Cultivate Diversified Talents (Cross
|
|
I
|
:
|
¢

U e R e . e e

|
|
|
|
- i reputation - Implemented “action with heart defined development direction 2018
N | - Originated in 1992
% i - Expand fo Beijing - 2005 Positions all-round talent Program) 2021
= | firststorein hotel - School Corporate cooperation, ;| Innovation and breakthrough
o established model of Mutual win-win Diversified business expansion
« EOO[‘)EIEHIOH Wil - Donated to build Tang Palace + Self-developed casual dining brand,
% ! otel 1994 : Chunlei Primary School 2005 first Social Place in Hong Kong 2014
8 i = Ezfm?igﬂéot cii?r??c?racle ; - Established school-company - The first European cuisine business 2021
§ ! with the hotel 1908 cooperation with various colleges, - Brand upgrade for Tang's Cuisine 2021
3 | open Tang Palace class 2006 . et A
o Joi ' Diversified cooperation Enhanced
z i tabel calljogal s lobal market outreach Joint effect
&’ : Tang Palace Hotel Management g
3 . College with Guangdong Industry ~ from brands crossover
% Polytechnic 2008 * Introduced Malaysian brand PappaRich
Z - Jointly established Tang Palace under joint venture 2013
Hotel Management School with + Introduced Social Place to Taiwan 2018
Guangxi Guilin Commerce and - Introduced Social Place to Singapore 2019
Trade Tourism Vestibule School 2008 o e
- Cooperated with Japanese Michelin once-star
Corporate establishment, restaurant brand 2018
leap to become listed company
= Start up Tang Palace corporate establishment 2008
- Shanghai food factory began operation 2008
- Operated Pepper Lunch under Franchise 2010
- Listed on main board of Hong Kong stock exchange 2011
Suzhou 2009 Hong Kong 2014
Shenzhen 1992 Hangzhou 2010 Chengdu 2015
Beijing 1994 9 Shanghai 1998 9 Dongguan 2005 9 Tianjin 2011 Taiwan 2015 9 Singapore 2019
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About Tang Palace
2. BRAREE

2.2 Group Culture and Values

The culture of Chinese Cuisine has a long history, and diet is not just for satiety, it is also a reflection of human
culture. Therefore, the Group has always been pursuing the operation principle of “Altruistic Operation,
Relentless Efforts and Conveying Happiness”, in the hope of conveying happiness to our customers through
altruistic operation; stimulating staff potential and personal refinement through promoting work with care; and
to take pride in conveying happiness, take initiative to fulfill social responsibilities, and pass on the brand spirit
of Tang Palace.

The humanistic touch of Tang Palace that has been brewed over the past 30 years has become an important
cornerstone for the company's sustainable development. We interviewed 30 employees, customers and
suppliers who had been associated with Tang Palace for many years and made 30-episode memoirs in the
form of documentary films, sharing together their stories with Tang Palace, leaving a precious historical
collection for the 30" anniversary.

Meanwhile, taking 30" anniversary as an opportunity, we precipitate and reshape the corporate culture,
adhere to the belief of “Conveying Happiness Through Catering”, make it our mission to “make employees
feel blessed”, and spread happiness and humanistic touch to our customers. Through this, Humanity
Wellness Department has become the strategic unit to transform such belief into
practice. We adhere to the values of “Safety, Kindness, Consideration and
Contribution” and through the four mechanisms of “Care, Connection, Praise,
Growth", we promote gratitude, mutual assistance, craftsmanship, and innovation
under the influence of filial piety, gratitude, altruistic and self-improvement culture.
We create an environment for employees to unleash their talents and potential,
enhance their self-happiness, and learn, grow, and create happiness together.

“Happy Stories Sharing and Happiness Credit Points”

is a major project launched in 2022. We encourage
employees to record and share happy stories on a
daily basis. From June 2022 when Tang Palace
happiness credit points went online until March 2022,
400,000 happy stories in total have been shared.
Among those, 149 stories were selected for
interviews and filming. These videos were shared
with all staff on a regular basis and were uploaded on
the Group’s WeChat platform for staff to revisit, it has
become one of the valuable cultural collections of the
Tang Palace.

“

« = 18 k& D

30 = 30 A E Il E 8 )
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About Tang Palace
2. BREE

2.3 Awards and Accolades

Tang Palace is committed to promoting the
development of the food and beverage industry,

endeavor to improving the professional level of HEEEURREH
restaurant environment, products and services, \
cultivating catering talents, fulfiling social 202 14‘@.4‘&"%%\ Tﬁﬁﬁ*‘"’

responsibilities, and gaining recognition from
authoritative organizations, industry associations,

customers and partners. Tang Palace has I
received various awards in 2022 and some are kN
listed below.

Organisation # Award #

Enterprise Recognition

Listed Company Awards of Excellence 2021 (Hong Kong)

{Hong Kong Economic Journal) 5t year Awarded by {Hong Kong Economic Journal)

2021 Top 100 Chinese Catering Enterprises

ChnaiClin =i escaini el Awarded for 12 consecutive years

China Cuisine Association 2021 Top 500 Chinese Restaurant 71" year Awarded

The Award of the 4% Red Eagle

Awards of China’s Catering Top 100 Catering Brands 2022

Famous Restaurants for delicacy

Dianping (KZRE55Y) 2021 Dianping Must-eat List 6 consecutive years on the list
2022 Food Festival of Ifeng.com 2022 Golden Phoenix Tree China Restaurant Guide One Star
(BlE48) Restaurant

Humanistic Love and Passion

Hanyuan, Chinese Catering 2"d year Awarded in recognition of Tang Palace's dedication to
Well-being Conference conveying happiness through catering (1% B 5%)

Plan International Caring Corporate Award

China 525 Love Breast Day China 525 Love Breast Day 2022 Public welfare activities of
Committee caring for women'’s health Caring Enterprise

# the organization and awards name in English are for identification only, please refer to Chinese version for the
official name.

RIE - T EREARHS ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2022

10

———




About Tang Palace
2. BREES

2.4 Sustainable Development and Risk Management

In order to focus on and manage important issues related to ESG key issues more effectively, the Group
established the Sustainability Committee (the “Sustainability Committee”), under the supervision and
leadership of the chairman of the board of directors of the Company (the “Board”), through effective integration
with the current management structure, relevant ESG strategies can be effectively implemented in daily

operations.

Followings are the current governance framework:

Governance Structure

Governance
Aspects

Board
Committee

Supervisory /
management
task force

Business
management
units /
Functional
departments

Units heads

Board of the Company

Board
Effectiveness

Board Diversity

Risk Management
Financial / Operational / Compliance / ESG

bl ¢ [ ®

Nomination Remuneration Audit Sustainability
Committee Committee Committee Committee
Risk Management and
@ Internal Control Committee

a0 ERS
ESG mechanism
'.‘ ESG Team []|Management
Committee

Frontline operation departments : Operation management / Quality Management /
Sales operation / Engineering / External communications

Functional departments : Procurement and logistic / Human Resources / Training /
Humanistic Happiness / Information Technology / Finance

Head of food factory / Store in charge / chef in charge

11 TANG PALACE (CHINA) HOLDINGS LIMITED E= ( B ) R ARAE




About Tang Palace

Through the Sustainability Committee and its Environmental, Social and Governance Working Team (the
“‘ESG Team”), is responsible for overseeing ESG issues with the assistance of external expert consultants.
The Sustainability Committee holds at least two meetings every year to attend to the work reporting of the
ESG Team and the advice from external expert consultants, to keep abreast of industry developments on Key
ESG Issues, and to report regularly to the Board on issues that involve significant decision-making. The Board
is responsible for the Group's strategies and reporting of the environmental, social and governance, ensuring
that the relevant strategies are aligned with the corporate culture, the Group's goals and values, and
implemented in daily business.

On the other hand, the ESG Team regularly collects and reviews relevant data and conduct effective
communication and interaction with various supervision and management team (including the Risk
Management and Internal Control Committee, and the ERS mechanism Management Committee) to
understand exceptional situations during daily operation (if any) in each district, to identify and evaluate
various Key ESG Issues, and to assist the Sustainability Committee to sort out, to prioritise and to manage
Key ESG Issues according to the business strategies.

At the same time, the ESG team also check out the status and opportunities of key ESG issues in the company
through interviews with internal and external stakeholders and the opinions of expert consultants, and to
formulates the implementation priorities of related projects and sets quantifiable goals with various
management departments. so as to follow-up in regular working meetings.

TR - T2 RERIRE ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2022
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About Tang Palace
2. BEEE

2.5 Stakeholders Communication

The Group responds and act upon the concerns and expectation of various stakeholders through the following
different existing communication channels:

Stakeholders

Government and

regulatory
authorities

Investors

Customers

Suppliers /

Employees business Community
artners

Healthy and sustainable development, creating value for society

Concerns /
Expectations

Our response
and actions

Interactive
Communication
(eg):

Site inspection / AGM /
post results announcement
communication / customers
service hotline / training /
WeChat Group / Volunteer
activities

Specified
information
submission (eg):
Announcement / Disclosure
| Employee appraisal /

Integrity Statement
other

communication

mechanism (eg):
Policy Seminar/ official
website / email / WeChat
Group

13 TANG PALACE (CHINA) HOLDINGS LIMITED E= ( Bl ) R ARAE

- Compliant operation

(production and food

- Food safety
- Quality services /

- Protection the

safety/legal rights and

- Equitable

procurement, Faithful

Communications Channels

&l v

el ammetE || Robust results with ! i interests of employees | e - Safe and compliant
o dividend payout Environment - High | _ o ieitve P operation
protection / pay taxes) p contracts
- Effective interal - sustainable growth vaIue-for-mf)ney compensation and st ! - Community welfare |
ST - operation with probity | ~ Consumer rights benefits sty and ssiety harmony
management and transparency p.rotecltllon - Equal Employment S ojoca - Environmental friendly
- Probity and integrit i A Opportunifis for rocurement
y oy products growth and learning P
- Focusing on
- Providing stable and - Implementing strict | COnmthu Ttyn
inable returns it et - Enhancing e
. . sustaina control over food Providing diversified :
- Enhancing compliance | i procurement - Promoting a culture of
e transparent and open procurement training managerment caing
information disclosure | - Protecting consumer | - Promoting the work- - : ..
- Know the latest : . - Compliance with the - Organizing volunteer
i - Multiple and timet rights Ife balance of
requirements peanaiumely ‘e contract / agreement team
: communication - Comfortable dining employees i .
- Active follow-up : > - Pay attention to the - Effective management
channels environment - Establishing a good o " e
response [ - Providing heartfel development platform food |ngred|ents' in waste and emission
\ m:ngger%el:t L source and quality - Green advocation

internally and
externally

B v

Do

a2




About Tang Palace
2. BREE

2.6 Materiality Analysis of Various Issues

We conducted an online survey among key stakeholders identified, both internal and external, to understand
their key concerns. A total of 128 questionnaires were distributed and 102 were returned, representing a return
rate of 80%. The majority of respondents are customers, internal employees and suppliers, the percentages
of which are 47%, 21% and 13% respectively. Below chart is the relevant result analysis:

30

25

20

15

10

Level of concern — External stakeholders

Materiality Matrix

Maintenance and Protection of Customer
Intellectual Property Rights  Integrity and Experience Food Safety
Law-abiding Safety Production
Protecting Promotion and
Customer Rights Implementation of
and Privacy Corporate Values and

Employee Involvement in Community
Volunteer Activities

Green Dining Culture

Employee Supplier Environmental ~ Occupational
Performance Assessment Health and
Management Safety

Impacts on Natural Resources from
Business Operations

Source of High-quality Talent
Ingredients Training and
Development
Eco-friendly 2
Social Contribution Packaging
Activities o
Promote Activities related Living
to Industry Development Environment
of Staff Feualald
Application of Energy- i
Culture and Public pp_ EY"  Dormitory Legal
I Saving Measures and

Welfare Activities Aipliances Employment

Business Risk and Mitigation Compensation
Plans on Climate Change SndlRenefits
Waste (hazardous and
e W s general) and Food Water Conservation
Triep e Waste Disposal and Sewage
Management
Arrangement e
Response to Global Air Pollution Reduction
Warming Measures
5 10 15 20 25 30

Level of concern — Internal stakeholders
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From Felicity to Environmental Protection
3. ZRE{CFRERIE

Below is the relevant environmental data within the Reporting Period:

3.1 Relevant Data for Carbon Emission

Exhaust .. Emission
Sources of Emission .
gases Amount

Nitrogen

oxide 4.103.10

Fuel vehicles and cooking stoves

()1 Ni1[ [ Fuel vehicles and cooking stoves KG 18.21

Particulate

Fuel vehicles and cooking stoves KG 117.31
matters

Greenhouse
gas Sources of Emission
emissions

Emission
Amount

Carbon Direct Emission —
Dioxide Fossil fuel consumption by equipment and vehicles owned or %
Equivalent controlled by the Group, and the Exhaust emissions of Runcs B A
refrigerants (mainly used in refrigerators)

Indirect Emission from Energy —

3
Purchased electricity and heating powers lsDiecignl0. 62,56

Other indirect emission —

Commercial flights Tonnes 141.45

Total Emission : 19,352.86 Tonnes Carbon Dioxide Equivalent
Intensity : 0.024 Tonnes or (24KG Carbon Dioxide Equivalent) / RMB1,000 revenue

Total

Weight Intensity

Waste Sources Unit Weight

Non- Food waste Tonnes 2,875.06

hazardous

waste
Other waste Tonnes 1,086.17 4.372.52 5 471KG /
Recyclable waste Tonnes 384.12 Jonnes RMBILD00lerenue
Waste oil Tonnes 2717

Hazardous Detergents and

waste insecticides containers Tonnes 14.10 0.018KG /
containing chemical Tonnes RMB1,000 revenue

substances
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From Felicity to Environmental Protection
3. ZRE(CRERIR

3.2 Relevant Data for Resources Consumption

SUCROUSE

Total Weight /

Resources . Weight / : Resources
. Sources Unit ; consumption .
Consumption consumption . Consumption
Intensity
Energy/Water [ yRusy- s GJ 1,282.48
consumption
Gasoline* MWh 356.24
Equivalent
Direct Energy - GJ 744.01
Diesels s 206.67
< 0.068
Direct Energy - GJ 125,177.96 54,610.76 MWh /
MWhH MWh RMB1,000
Natural gas ® . 34,771.68 revenue
Equivalent
Indirect Energy - GJ 1,458.97
Purchased MWh
heating power” Equivalent A
Indirect Energy—
Purchased MWh 18,870.90
electricity
Water foshnee Atic e o 421,682.39 0.528 cubic eters/
cubic meter RMB1,000 evenue
Packa_ging Sauces for Folinas 294
materials internal use
Product
Tonnes 93.87 0.195KG/
jstakeaviay 155.99Tonnes RMB1,000
New Year Cake /  14h0q 25.57 revenue
Rice Dumpling
Moon Cake Tonnes 34.31

References to calculation methods include, but are not limited to, “The First National Pollution Source Census Manual on Urban
Living Sources and Discharge Coefficients” and the “How to Prepare an ESG Report - Appendix 2: Reporting Guidance on
Environmental KPIs” issued by the Stock Exchange;

References for calculation methods include, but are not limited to, People's Republic of China domestic trade industry standards
“Hotel Industry Greenhouse Gas Emission Standard”, “Greenhouse Gas Accounting Tool for Chinese Cities (Pilot Version 1.0)",
“Guidelines to Account for and Report on Greenhouse Gas Emissions and Removals for Buildings (Commercial, Residential or
Institutional Purposes) in Hong Kong”, and the “How to Prepare an ESG Report - Appendix 2: Reporting Guidance on Environmental
KPIs” issued by the HKEX;

Indirect emissions come from indirect greenhouse gas emissions generated during the production process of the restaurants’
purchased electricity and Beijing district restaurants’ purchased heat. References for calculation methods include, but are not limited
to, People's Republic of China domestic trade industry standards “Hotel Industry Greenhouse Gas Emission Standard”, and The
annual average national power grid emission factor published by the Ministry of Ecology and Environment of the People's Republic
of China (2022: 0.5703t CO2/MWh)

The actual gasoline consumption is 36,758.89 liters ;

The actual diesel consumption is 19,309.08 liters

The actual natural gas consumption is 3,215,380.10 cubic meters
The actual purchased heat is 6,943 cubic meters in terms of hot water.
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3. ZmBE(CRERIR

3.3 Goals and Strategies

Despite living under the shadow of the pandemic during the Reporting Period, extreme weather caused by
global warming has not decreased and has casted impact on human life and economic activities on various
levels. From mid-June to August 2022, China experienced prolonged heatwaves, with the average
temperature reaching the highest level for the same period since 1961. Over 23 provinces reported
temperatures exceeding 40 degrees Celsius. Dozens of cities across the country issued heatwave warnings,
and there were reports of confirmed cases of heatstroke and even deaths caused by high temperatures in
many places. According to the analysis of the National Climate Centre, the abnormal atmospheric conditions
caused by global warming are the direct cause of the heatwaves, and the La Nifa phenomenon has also
contributed to the prolonged high-temperature weather

Extreme weather will have different impacts on various areas of our business. The Board identifies and
manages related risks and opportunities through the Sustainability Committee, with the assistance of external
professional consultants. The ESG Team will also keep in close contact with business management
departments to implement relevant strategies and management measures into daily operations and make
timely adjustments as appropriate, so as to enhance the Group’s risk management in response to climate
change.

Climate Key impacts to the business

events -
Livestock food | *gricultural Seafood

food ingredients Production / Equipment Customer
availability availability staff safety loss consumption
and price and Price

availability
and price

high temperature

Extreme & Livestock breeding Affect customer

h|gh gycle, Livestoqk » work visits (Note 2)
temperature disease/mortality environment

(Note 1)
Extreme %’é P9ultry grOV\{th : Sea temperature Icing / bursting of @ (®
low Livestock disease / Grain freeze affect the catch o o
temperature mortality

Affect customer
visits (Nete 2)

SUETN Q*’
Soaked crops
Rainfall % - P

A3
1

Water level affects £
Drought 44, Crops cannot grow by o
Employee traffic Affect customer
» i ! isi i
Typhoon €@ & i AﬁeCtﬂffh?ﬁémens risks and additional tevgggrg;;i?ss'ﬁe
subsidies of business

Responses

¢ Enhance checking and maintenance in
extreme weather

¢ Strictly control storage temperature and production
process
e avoid high-risk dishes U Ei)r(mri)r?g-(ijn()ther income stream besides

* Develop different supply channel * Purchase insurance to transfer risk

* Develop more vegetarian dishes * Guidelines for working in extreme weather
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From Felicity to Environmental Protection
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Remark 1: Due to the cold weather in certain regions of Mainland China during the Reporting Period, the growth of pigeons
(one of the main food ingredients of the Group) was affected. With a decrease in supply, the price of ingredients has risen
by over 15% since the beginning of 2023.

Remark 2: Due to various factors such as increased electricity demand caused by high temperatures and reduced
hydropower generation, power shortages have occurred in southwest China, such as Sichuan and Chongqging. From
August 15 to 27, 2022, the Group's stores near Chengdu were also affected by restricted power supply. The government
required power restriction and prohibited the use of air conditioning, while some of the lights had to be turned off. The high
temperature in the operating area affected customers' dining experience, resulting in cancelation of reservation.

In addition to the direct risks mentioned above, the corresponding waste reduction and emission reduction
measures and legislation that local governments take to address global warming may increase the Group's
related compliance costs (or non-compliance risks). For example, China will accelerate the promotion of
legislation related to climate change, and the study of a legal framework for addressing climate change. Hong
Kong is also in the process of legislating for municipal solid waste charging. The Group will continue to pay
attention to the publication of relevant legislation and study feasible response measures.

The Group continues to review different links in the value chain and places more emphasis on the natural
environment's "well-being" in the corresponding management areas. The Group adopts appropriate strategic
measures to improve and “transform” the existing operations, minimizing the business's impact on the natural

environment, and striving for harmonious coexistence between felicity and nature:

Sales and
Corporate 1@ )
o planning
c Equipment Y ()
2 management S
o
g‘- Staff training A A O B
Q@
2  Dishes
g"- development ot L) r ) 1@ O
2 Environmental
H management O O
Logistics
transportation aad ﬂ
food Preparation Dishes Dinnina / other
Basic Activities ingredients) and ) cookin ) ] Servingg ) selling ) Cleanup
purchase process g activities
Exhaust
M emissions b b
<
=3 Waste - - o - o
S  generation i [111] 111} m 111}
¢3p Waste oil / o' os’ os’ oS
g. sewage % o . &
= Water
.g consumption f/%“ f/%\\ f/,%\ f,%\
Q
Q Energy N AN N
consumption Q Q. Q:
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Exhaust gases emission management

Major related business sectors:
Transportation process of the food ingredient procurement, business traveling transportation, culinary process

Strategic measures :
¢ support local procurement, reduce transportation demand

¢ utilize electronic communication and conferencing facilities for cross districts meetings to reduce
unnecessary vehicle or flight arrangements

* regular examination and cleaning for hydro-washing hood and related facilities to ensure the grease
purification is functioning as normal

¢ introduce more healthy diet options to maintain a balanced menu which helps to reduce oil fume and
exhaust gases produced during cooking

* eco-stoves adopted for reducing the gas consumption and related exhaust gases emissions during cooking

Target:

To renovate one store in Beijing (originally planned for 2022 but delayed due to the pandemic) and one in
Shanghai in 2023. During the renovation, environmentally friendly model stoves will be in place, both stores
are expected to open in mid to late August 2023. The goal is to reduce gas consumption by approximately
49,000 cubic meters and related stoves' exhaust emissions in 2023.

Packing material and wastage management

Related business sectors :

The leftovers from the food processing stage, the kitchen
é@ﬁ@ @@%@ waste from the cooking process of dishes, the leftovers after
BEME "RF” meals, the packaging of takeaway and retail products, and the
Bl ’ waste paper generated from office/menu/printing papers

Strategic measures :

2

* procure pre-processed food ingredients that can be used
immediately to reduce processing time and the resulting
leftovers

¢ utilize the edges parts of food ingredients for staff meal
preparation

* place posters and slogans advocating food conservation in
prominent positions in the restaurant and staff canteen.
Train staff to pay attention to portion sizes when taking
orders

¢ implement long-term recycling program for the takeaway
clay pot rice, and encourage customers to recycle by
offering cash vouchers
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* minimalist design for seasonal product packaging, and
environmentally friendly materials are used as much as
possible (such as FSC-certified cardboard that promotes
sustainable development of forests) and degradable
auxiliary materials. Customers are also encouraged to
recycle and reuse the packaging

e Starting from the second half of 2022, the restaurants
gradually and comprehensively use recyclable and reusable
aluminum foil or corn fiber material produced takeaway
boxes and reduce the use of more than 385,000 plastic
boxes

* minimize unnecessary printings, request double-sided
printing, use online training materials, and recycle used
printing papers, menu cards, dim sum menus, and
mooncake paper boxes from stores. In 2022, approximately
1,500 kilograms of these materials were recycled in
Guangdong district throughout the year.

Target:
In 2023, the focus of the plan is to upgrade the supporting
materials of the inner container of the gift boxes for our New
Year rice cake and preserved meat, considering to replace the
existing plastic moldings with environmentally friendly
cardboard. The goal is to reduce the use of approximately
70,000 plastic moldings (about 2,630 kilograms of plastic) in
the year.
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Waste oil and sewage discharge management

Related business sectors :
The wastewater from food washing, waste oil from cooking, leftover beverages, wastewater from tableware

cleaning, and wastewater from cleaning the premises/equipment

Strategic measures:

* use qualified waste oil recycling merchants to handle waste oil properly

¢ use high-quality and durable cooking oil to reduce the amount of waste oil produced

* balance the development of dishes with different cooking methods and to control the amount of cooking oil
used

¢ provide different beverage portion options to avoid excessive leftovers that causes waste

¢ study and consider to use new models of dishwashers gradually, of which water consumption per basket
of dishes will be reduced from 1.75 liters to 1.6 liters.

Water conservation management

Related business sectors:
wash process, beverages and dishes making process, restrooms
Strategic measures:

* while applicable, stores reuse the water with detergent for pre-rinsing dirtier
tableware

* where feasible, restaurants will use infrared sensor taps and install water-saving
valves in the restroom.

¢ routinely examines water output volume of taps at our restaurants and
immediately repairs dripping taps

¢ place stickers encouraging water conservation in appropriate locations

Targets :

Although the Group did not encounter any issues in sourcing water during the
Reporting Period, in order to protect the limited and precious water resources, the
group aims to control the water consumption density at between 0.50 to 0.55 cubic
meters per thousand RMB and will periodically review this target.
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Enerqgy conservation

Related business sections :
Lighting, air-conditioning ~ ventilation - refrigerator , cooking facilities(such as steamer/stoves) - dish-washer

Strategic measures :

¢ dining areas and kitchens in our restaurants have fully adopted LED lighting and implemented segmented
lighting to allow for on/off switching as needed

* guidelines in respect of segmented lighting and timing of switching off air-conditioners are formulated
according to the operating condition of the restaurants and is managed by a dedicated personnel

* indoor air conditioning is set between 25 to 27 degrees Celsius

* while applicable (such as large scale renovation or new store opening), install different energy-saving
facilities(such as eco-stoves, intelligent intelligent ventilation system, energy-saving dish washer,

environment-friendly steam ovens and heat energy recovery system), details as below :

Intelligent ventilation
system

Eco-stoves Energy-saving dish washer

Energy-saving
Equipments

The heat recovery function is
installed, and the hourly power
consumption is reduced to 28.7
kWh (traditional stoves consume
about 40 kWh)

According to the usage of the
stoves, adjusts the fan intensity
automatically based on usage,
accurately controlling power
consumption. Compared to
operation without this equipment,
electricity consumption is
reduced by an average of 50%

Concept of
energy saving

The new eco-stoves hourly
power consumption is 0.13 kWh
(traditional stoves consume 0.25
kWh), and it also has improved
safety and reduced noise

Implementation
in 2022

(during the
Reporting
Period)

The renovation of one store in Beijing, which was originally
scheduled to be completed during the Reporting Period, was
postponed until 2023 due to the pandemic. Therefore, the related
energy-saving goals of using eco-stoves and energy-saving
dishwashers could not be achieved. In addition, some
underperforming stores were closed in 2022, and the percentage of
stores using eco-stoves increased from 36% in 2021 to 45%

In 2022, a total of 6 stores used
an intelligent ventilation system,
reducing electricity consumption
by 665,000kWh (The previous

report target was 734,000kWh.)

Plan in 2023

Replacement of traditional
stoves with eco-stoves is

Beijing is expected to have 2
stores using energy-saving

expected due to renovation of
some Beijing and Shanghai
stores in quarter three. It is
expected to further increase the
percentage of stores using eco-
stoves to 52%, and reduce
electricity consumption by
approximately 1,600kWh

Total energy-
saving target

dishwashers in the third quarter,
which is expected to reduce
electricity consumption by
approximately 14,000 kWh

Through the aforementioned energy-saving equipment, the Group aims to reduce
electricity consumption by a total of approximately 704,600 kWh in 2023.

RIE - T EREARHS ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2022
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Other carbon emission reduction advocac

Internal environmental protection information sharing platform:

Internal environmental friendly information sharing through internal platform: The Group has a dedicated
environmental protection section on its internal communication platform, and regularly shares environmental
information with all employees in the Group.
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Store and district management training:

During the Reporting Period, the Hong Kong Productivity Council organized a 'Climate Change and TCFD
Workshop' for the group, allowing the supporting management staff from various districts to have a better
understanding of ESG management issues and disclosure requirements related to the environment. This
enables them to collaborate on related work and provide suggestions more effectively.
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3. ZRE(CRERR

Furthermore, the 5S in charge personnel of the Group’s ERS mechanism Management Committee has also
incorporated environmental management elements into its regular training content to strengthen the
connection between daily work and ESG-related management

Qingshan Public Welfare Fund:

Since 2018, the Group has continuously participated
in the Qingshan Public Welfare activities initiated by
Meituan (ZEE[4}&). For every completed takeaway
order, the Group donates RMB 0.01-0.02 to the
"Qingshan Public Welfare Fund" (established in 2017
by Meituan (Z£[E##%M&) in collaboration with the China
Environmental Protection Foundation, formerly
known as the "Qingshan Project Special Fund"). The
fund's donations are used to support environmental
public welfare projects such as the high-quality
protection and development of natural protected
areas, addressing climate change, ecological
conservation and poverty alleviation, and
environmental advocacy etc.
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From Felicity to Environmental Protection

Earth Hour:

Since 2019, the Group has responded to the "Earth Hour" campaign initiated by the World Wild Fund For
Nature (WWF) every year. On the evening of March 26, 2022, at 8:30 pm, we once again invited our customers
to participate in and share the significance of the event.

Ay 2

Consideration of Environmental and Health Elements in Menu
Development:

The Group considers the proportion of vegetarian dishes and reduces
over-reliance on meat during the process of updating the menu. In
the 2022 menu update (consisting of 108 dishes), the Group
maintains a proportion of pure vegetarian dishes of no less than 15%.
In addition, nearly 10% of the dishes feature non-meat ingredients as
the major ingredients. Furthermore, the Group also launched low-
carbon and vegetarian sticky rice dumplings during the Dragon Boat
ﬂﬁjﬁ‘ p =3 Festival, advocating for a healthy, delicious, and green lifestyle

ERER

FMEERERIARx2R
SRS HAKEX2R
TEABRRRx2R
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From Felicity to Operation

4. ZREBICMAZS

All operational management and strategies are implemented through employees. We firmly believe that
continuous, compliant and high-quality "blessed" operations depend on a team of positive and "blessed"
employees, and pass on this sense of felicity through high-quality products and touching services to customers,
and the customers’ supports and recognitions in return is one of the important sources of employee happiness,
forming a virtuous circle and that sustain endlessly.

Blessed Blessed
employees operation

Sustainable
Development

//Happy custom\\

er

The main management matters in different aspects of the value chain are summarized as follows:

food Preparation . . other
: . Dishes Dinning / -
ingredients ) and ) I ) ] St selling ) Clean up
purchase process activities
Supply chain
management et a
=
2. Food safety ¥ a & 1@ B (4]
5 Environmental
2  Safety and & & 1@ (4]
= Health
3 Sales and
‘_-'3, Service U B
=
@ Protection of
§ interests 1@ ﬂ
Probity and
integrity > -~ @t B (4]
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4.1 Supply Chain Management
Targets Key relevant regulations

» The Food Safety Law of the PRC
* Food Safety Ordinance (Cap. 612)

* Find food ingredient suppliers with stable
quality and quantity supplies

* Find suppliers with probity, compliance and
integrity

* Ensure uninterrupted store supplies with good
logistic management

+ Obtain cost-effective ingredients

Main strategies

» The introduction of suppliers is uniformly approved at Group level, and periodic market inquiries and
price approvals are carried out

» Centralised purchase by the Group for the main ingredients (such as squab and high value seafood) to
ensure quality and cost control

+ Clear main aspects for the on-site suppliers inspection: such as environmental sanitation, health
protection awareness of staff, equipment status and health and safety policies and rules, and record the
inspection results in a designated form

» Food factories and stores are managed by designated departments, to quarantine and disinfect specific
food ingredients (such as imported frozen ingredients) according to law and collect necessary nucleic
acid reports from suppliers

» The quality and quantity of food ingredients purchased are jointly checked by various relevant
departments at stores

» Support local procurement and reduce transportation needs (reduce costs, vehicle carbon emissions
and other uncertainties)

» The supplier contract specifies the terms of honesty and integrity

Responses

Key risks

* The pandemic and international trade relations
have had a major impact on the stability of food
supply (stop production, control of imported
frozen products)

* The extreme weather in the Period affected the
supply of major ingredients

* The restaurants and food factories’ person in
charge for the entry of food ingredients will strictly
comply with the food quarantine requirements
and ensure that the relevant quarantine,
disinfection reports and nucleic acid testing
reports are available and on filed before allowing
the food materials to be stocked

* Adjust the sales strategy in response to the
supply of food ingredients, disperse the demand
for different food ingredients, and maintain close
communication with suppliers to grasp the latest
situation in the supply market
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Updates during the Period:

During the Reporting Period, the Group had a total of 453 regular suppliers, which are distributed by regions
as follows:

26, 6%

_57,13%

164, 36%
~206, 45%

@ northern region (Beijing) [l southern region (Guangdong / Hong Kong)
| eastern region (Shanghai / Hangzhou) B western region (Chengdu / Sichuan)

In addition, the food factory has conducted random inspections of the seasonal products by qualified food
inspectors during the Period, and no food need to be recalled due to safety and health reasons. The food
factory has taken all necessary environmental sanitation and pandemic prevention measures, there is no any
non-compliance incidence. In addition, the stores also abides by the quarantine requirements for the purchase
of various ingredients in accordance with the law, and actively cooperates with the inspection requirements of

local law enforcement agencies. During the Period, the relevant inspections have passed or required
improvement measures satisfied.
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4.2 Food Safety

Targets Key relevant regulations

» The Food Safety Law of the PRC
* Food Safety Ordinance (Cap. 612)

» Provide customers with safe, high-quality and healthy dishes
* Enhance employee awareness and prevent all food safety
incidents

Main strategies

» Conduct good source control in the supply chain management

» The person in charge of the purchasing department and the production department visit food ingredients
source from time to time to learn about right season and healthy ingredients that suitable for use

» Product quality department established in each district regularly inspect the stores to check the dishes
quality and ensure that the kitchen environment and food producing process meet the relevant
requirements

» The person in charge of 5S management conducts regular store training, updates and reminds store
operators of the food safety requirements

 All food safety accidents must be recorded and reported to the relevant management departments of the
districts (product quality management) and the Group (ERS management/compliance) at the same time,
so as to further analyse, follow up and to enhance the preventive measures

Key risks ‘ Responses
* The pandemic affects the * Measure temperature and declare health situation before work.going
health of food production to work. Staff with related symptoms not allowed to go to work
staff » Continuous conduct good environmental sanitation works for stores
» Risk of food ingredients and dormitories, and cooperate with relevant government measures to
infection restrict the flow of people
» Comply with the legal requirements for food disinfection and nucleic
acid testing

Updates during the Period:

During the Reporting Period, the person in charge of 5S of the Group, through online training, reminded the
district management the key control points regarding the food safety, so as to reduce the risks related to food
producing process. The main contents include:

Personal hygiene and health of operators

* Pre-processing management / thawing method
« Environmental management (production area / separated area for cold dishes and Siu-Mei / dishwashing room)
+ Equipment management (refrigerator / tableware)

» High-risk food management / food additive management Clear On-site Analyse
requirement  AF(C€:E) assessment Case complamt
+ Expiry date management regular WENER instant GV record,

o . . . tramlng improvement follow up
» Disinfection management / pathogenic biological control

In addition, during the Reporting Period, each district organised a cross-departmental quality inspection team
(including representatives from operation management department, product quality department, training
department, and supporting departments of respective districts), according to the inspection priorities jointly
determined with the Group senior management, formulated the quality inspection form for store performance
appraisal. Among them, food safety is the top important inspection area, and specifically divided into different
production departments (Main Chinese dishes, Siu-Mei, Cold Dishes and Dim Sum) for thorough follow-up.
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4.3 Environmental Safety and Health

Targets ‘ Key relevant regulations

+ Effective management and * The Production Safety Law of the PRC
reduction of various safety » The Law of PRC on Prevention and Control of Occupational
accidents Diseases

* Enhance employees' * The Fire Control Law of the PRC
awareness in health and » Occupational Safety and Health Ordinance (Cap. 509)
safety in respect of * Fire Services Ordinance (Cap. 95)
environment, business » Prevention and Control of Disease (Requirements and
operations and fire safety Directions) (Business and Premises) Regulation (Cap 599F)

Main strategies

+ Clear district and group inspection mechanism, inspect and prevent potential safety hazards in the
working environment

» The management mechanism to strengthen the reporting, analysis, recording and summary of
various types of accidents (such as work-related injuries)

» Regular meetings before business opening, regular training (including new employee induction
training), case sharing of safety knowledge and participation in drills

» Maintain good communication with district regulatory authorities, understand the latest regulatory
requirements and actively cooperate with regular inspections

Key risks ‘ Responses

» Physical and mental health of  Provide specific guidelines for store operations and dormitory
employee under pandemic life during special periods to reduce the risk of infection (such
control as precautions for commuting to and from get off work and

suggestions for work and rest time)

* The training department provides online learning classes for
physical and mental health, and promotes a positive attitude
of gratitude through sharing happy stories

Updates during the Period:

During the Reporting Period, the 5S person in charge of the Group also conducted
comprehensive training on occupational safety, fire safety, pandemic prevention and
control safety and first aid safety, to enhance employees' safety awareness and
emergency response capabilities. In addition, the person in charge of the store will
regularly organise store employees to conduct various safety training and sharing, in order
to constant remind employees of the importance of safety protection from different aspects.

During the Reporting Period and in the past two years, no work-related fatalities occurred.
During the Period, 17 people were involved in work-related accidents for the whole group,
and the number of working days lost was 342. All industrial accidents that need to be
reported, apart from reporting to the government labor department as required by laws
and regulations, the operation management department of the districts will also record the
cause analysis of the accidents and the remedial measures according to the Group
specified reporting form, and to be used as internal cases reference for future prevention.
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4.4 Sales and Services

Targets Key relevant regulations ‘
» By touching and professional service » Law of the PRC on Protection of the Consumers Rights
level, let customers feel being blessed and Interests
during dining process * Advertising Law of the PRC
» Realize the differentiation of products » Trade Descriptions Ordinance (Cap. 362)
and service through brand upgrading « The Supply of Services (Implied Terms) Ordinance (Cap.
and transformation 457)

Main strategies

* Regular online / offline training and specific reminders from mission cards, letting employees master
the service standards and maintain a good attitude

» Hire mystery customers and conduct objective evaluations according to established standards

» Systematic follow-up of the customers’ comments from different channels, adopting various
motivational scheme praise and recognise employees with outstanding performance

* The designated department to examine the wording used in the menu and promotional materials,
actively cooperates with law enforcement departments for any rectify requirements and shares cases
to avoid misleading to the consumers

Updates during the Period:
A total of 139 mystery customer visits were arranged during the Period, covering 37 of the Group’s major

restaurants, in order to objectively review the quality of the restaurants’ products and services. The results of
the visits were reviewed and analysed by the designated training department, with necessary key
reminders/training provided as a follow-up. In addition, in response to the changing business environment, the
training department will review the content of the visits on a half-yearly basis in accordance with the business
strategy and restaurant conditions, so that service can be continuously improved.

The Group has established a designated department to review customer
y feedback from various channels (e.g. company mailbox, Openrice,
(9 > Facebook, DianPing.com, etc.) and provide timely responses. The
relevant department will summarise the improvement points relating to
ean and graceful products/services in the comments and prompt the relevant persons in
nvironment charge (including district general managers/managers, restaurant in
eaniand dignitiec charge and head chefs, etc.) in the monthly service review meetings,
Stafi which will be attended by the Chairman of the Board and the Chief
Soft and appropriate Executive Officer. In addition, the Group received a total of 17 complaints
music about food quality and staff service from official channels such as the
» Pleasant anc Company’s mailboxes and website message inbox during the Period, of
refreshingismel which one was from the Consumer Council regarding the different
*'—'—"f? urate and interpretations of the coupon terms by the customer. The Group has
efficient service completed internal review and responded to customer.

Professional and

L J"""“—“—""*“"; In addition, to match the Group’s direction of restaurant brand upgrade,

~ositive team VIbe the inter-departmental quality inspection team has also formulated a

specific quality inspection form (for restaurant environment and service

‘ experience) so as to, on top of high-quality products, provide customers
4 with an all-rounded pleasant and impressive dining experience.
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From Felicity to Operation

4. ZRECHMALS

4.5 Rights and Interest Protection

Targets

* Good maintenance for own trademarks,
respect the rights and interests as well
as privacy of third parties

Main strategies

+ Effective trademark registration and maintenance mechanism to protect own trademarks and respect other’s
* Regularly understands the various departments’ needs on different office software, maintain good communication with
copyrighted software suppliers, formulate appropriate corporate plans, and prohibit employees from downloading

pirated software

* Do not ask for unnecessary customer information excessively, handle it with care and only allow relevant employees

Key relevant regulations

* Trademark Law of the PRC
+ Copyright Law of the PRC

to access relevant information

+ The membership system registration process will display the Company's privacy policy and allow customers to choose

whether to accept the information provided for future promotional purposes

 Require system providers to perform data encryption processing, and prohibit the unintended use or disclosure of

customer information to third parties

+ Personal Information Protection Law of the PRC
+ Trade Marks Ordinance (Cap. 559)

+ Copyright Ordinance (Cap. 528)

+ Personal Data (Privacy) Ordinance (Cap. 486)

Updates during the Period:

To better match the atmosphere of the restaurants, the Group has through the contracted professional background music
service companies, centralised to provide suitable background music for the traditional Chinese restaurants, of which the
contract terms clearly stated the service company needs to ensure the relevant music has been legally authorized to be used

In addition, in order to protect intellectual property rights and the consumers, the Group, with the assistance of trademark
consultants and lawyers, carried out the following trademark maintenance work from different aspects:

Measures

Monitoring
similar
trademark
registration

Frequency

Monthly

Description

system program to conduct website search for similar
trademark registrations that have entered the preliminary
approval stage of the China National Intellectual Property
Administration (for 43 categories of catering, the
registered name has the word Tanggong (7))

Update for the Period

No registrations that need further follow-up
were found during the Period

Actions
against actual
stores with
very similar
trademarks

As needed

If usage of a relatively similar trademark by a third party
was found (with a physical store/similar cuisine), to avoid
market confusion, corresponding actions will be taken
accordingly, including complaints to the industry and
commerce department, legal action, or application for
invalidation to China National Intellectual Property
Administration (if registered by that third party)

In September 2022, an application for
trademark invalidation was made and has
been accepted for follow-up

Dianping (A&
2E2T) checks
in major cities

Quarterly

Designated person in administrative department will
search the Dianping (A FE55F) in the major cities that the
Group mainly operates (such as Beijing / Shenzhen /
Shanghai / Chengdu / Hangzhou etc.), if trade name
similar to "Tang Gong (= )" was found, will report to the
platform for rights protection

During the Period, a total of 63 restaurants with
similar trademarks were found, 11 of which are still
under understanding, and 30 restaurants are
considered to be non-infringing (with registered
trademarks, obvious differences in  food
types/environment).  Other approximately 20
restaurants have been removed from the platform or
voluntarily changed names after complaining to the
platform

T
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4. TRE(CRMALS

4.6 Integrity and Trust

Targets Key relevant regulations

* The Anti-Corruption and Bribery Law of the PRC
 Anti-Unfair Competition Law of the PRC

» Criminal Law of the PRC

* Prevention of Bribery Ordinance (Cap. 201)

» Create a fair business

environment and improve
employees' professional ethics
and awareness of misconduct

Main strategies

» The employee code of conduct clearly prohibits any behavior that will breach the integrity and harm
the Company's interests

« Effective segregation of duties and process management (e.g. contract clauses including the
rejection of illegal rebate)

» Regular cultural training to enhance the personal integrity of employees

» Establish an internal whistleblowing mechanism, contents will be kept confidential with designated
internal audit department to follow reported cases

* Maintain good communication with anti-corruption departments to understand latest information and
training resources

Updates during the Period:

During the Reporting Period, there were no concluded legal cases of corruption against the group or its
employees, and there were no internal reports on whistleblowing matters that need to be reported to the board
of directors.

During the Reporting Period, the Group invited the Hong Kong Independent Commission Against Corruption
(ICAC) to provide integrity training and share relevant cases for the Board and relevant group management.
In addition, the group also reminded all employees during the Period that the existing corporate culture,
employee handbook, whistle-blowing mechanism, and conflict of interest policies have clearly stated that the
Group attaches great importance to law-abiding and integrity, and issued an integrity and probity policy to
further reiterate relevant requirements.
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From Felicity to Society
5. ZRE{CE KRR

5.1 Employment Situation i
As of 31 December 2022, the total number of employees in the Group was approximately 3,000. The following

are the analyses of the employment number from different aspects (including sex, age, regions, rankings and
contract nature), and the turnover rate status under individual grouping.

Above 50 years
old 16%

Female

Male

59% 31-50 years old

36%
Relevant turnover rates under above grouping Relevant turnover rates under above grouping
(Male: 33.7% / Female: 29.9%) (<31 :36.1% / 31-50 : 34.5% / >50 : 19.2%)
Hong Kong
p
Guangdong bee ng:/ng
19% 1

Relevant turnover rates under above grouping
(Beijing 33.8% / Eastern China 31.4% / Guangdong 23.6% / Chengdu 34.0% / Hong Kong 54.4%)

Middle and

Senior management 6% .
senior

Interns
9%

Foundation Part-
staff Contract labour time

86% 0
85% ° 5%
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As an enterprise that values employees' well-being, in addition to respecting employees’ basic legal rights Note 1,
we also continue to use various measures to make employees feel recognized, cared for and valued, so that
they can personally experience this and share this Sense of Felicity with working partners, customers and
relatives and friends This happiness:

Effective Management Promotion and Development

Through systematic management, strictly follow  Diversified training programs: Cross positions
the entry and exit procedures to ensure the all-round talent program, post coaching, cultural
avoidance of child labor and forced labor (set up a and management skills learning

reporting mechanism for improper behavior) Clear the promotion mechanism to allow
Maintain good communication with the district labor employees to effectively plan their careers

management department, understand the latest Chance of participation in different management
legal requirements, update human resource projects and provide employees with multiple
policies as needed and reflect them learning opportunities

in the contract

Sense of

Connection and Care FGlICIty Positive Vibe

Different team building and sharing activities to

strengthen mutual trust and assistance among

employees

New employee welcoming and care, help to

understand and integrate into the corporate culture . . . : .
Collect happy stories, dig deeper into praise points

Extended caring to benefits employees’ families from shared cases, recognize and learn from each
Note 2: |ncluding consolation fund for golden age other

elderlies, thanksgiving gifts for outstanding staff, . .
and festivals thanksgiving gifts Excellent employee commendation meeting / pre-

business preparation meeting use relaxed way to
mobilize enthusiasm

¢ Monthly sharing meeting (hosted by the district
general manager), so that employees of various
departments can learn to discover each other's
strengths and increase their sense of identity

Special day care: birthday meal coupons,
Mother's/Father's Day thanksgiving events Note 3

Note 1: During the Period, the main employment regulations include (but are not limited to) China's “Labor Law”, “Labor Contract Law”
and “Social Insurance Law” etc.; Hong Kong SAR's “Employment Ordinance”, “Minimum Wage Ordinance” and “Mandatory Provident
Fund Scheme Ordinance” etc. In addition, the Group Human Resources Department will also pay attention to the employment situation
related to equal opportunities, employment diversity and anti-discrimination in the workplace, and will seriously handle related reports.

Note 2: Company offers consolation fund payments to our employees’ parents aged 70 above in the Chinese New Year; and advocate
that the outstanding employees of the year who pay half of their bonus to their parents will be offered an appreciation gift of the same
amount of the former, as a way to present the honor of awarding and filial piety to the awardees’ families; during the Chinese New Year
and Mid-Autumn Festival, the Group sent rice cakes and mooncakes to its employees' families, together with hand-written thank-you
cards from our staff.

Note 3: The company will send birthday dining coupons for employees to enjoy with their families, and will also gives gifts and blessings
to the employees who are also being parents, thanking them for conveying happiness through diligent work.

Besides, to provide more job opportunities for young people, Group has been cooperating with various school
since 2006, and has established Hong Kong Tang Palace Hotel Management College with the Guangdong
Industry Polytechnic, and being honored as “Demonstrative off-campus base of practical teaching for
colleague students” in 2020. During the Reporting Period, the Group cooperated with 16 schools and provided
605 internship positions.
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5.2 Training and Development

Training class situation during the Period

Our determination to learn and improve has not been affected by the normalized pandemic situation. During
the Reporting Period, we arranged a total of 3,283 different types of training classes, involving a total of 5,323
hours and overing 62,050 participants.

Managerial Culture and
skill life enhancement

No. of training / lesson

No. of class participants

Training hours

Senior Middle

Basic
Male
management management

Female
Level

No. of participants
(in people times)

Average training
time / staff (in hours)

Online
platfqrm
2%

skill

17%
Course Content The way of

attendnace

By class
(By ) (By hours)

Face to
face
98%
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Middle

management
Number of Number of 259%,

Fzr(;\‘;le participants participants
. (By gender) Basic level (By rank)
66%

During the Reporting Period, the Group has a total of 1,241 participants take place in the learning under cross
positions all-round talent program through the mobile learning platform of “Peixunbao” (“E%3/l|&”, in which 12
learning videos were added this year), and obtained relevant skill certification, which will serve as the basis
for future evaluation and promotion. In addition, during the Reporting Period, a total of 93 employees passed
the assessment and were successfully promoted to section head or supervisors.

And in response to the pandemic situation and the actual needs for store development, no management
trainee program was conducted during the Reporting Period.

In order to facilitate and well prepare for the Group’s business direction of brand upgrading and transformation,
the training department, together with the responsible persons in charge of dishes production and operation,
specially arranges a series of on-site training on grooming, service skills, products knowledge and dishes
introduction methods, as well as ordering and dishes suggestions skills, so as to improve the team expertise
comprehensively.
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5.3 Community Contribution

Tang Palace's humanistic touch and family culture have created a team with a sense of felicity and belonging.
This love and happiness not only exist within the Group, but the warmth is also shared with our customers,
business partners, and the public, giving back to the community with warm service, artisanal products and
care within our means as well as allowing love to flow around and happiness to be passed on.

2022 3 — & E %%

s el

The Group was invited to participate in the Chinese Catering Well-being Conference to share its corporate
culture of happiness with our peers, which focused on how the Group has transformed the concept of
happiness into practical actions through four major mechanisms, spread the culture of happiness and felicity
and allow love to flow through a rich and diverse range of activities. We also shared the story of how the Group
adhered to conveying happiness through catering during the period of severe pandemic and shortage of
supplies.

The Chinese Catering Well-being Conference were hold in Shanghai in January 2022 and in Hangzhou in
November 2022, respectively. More than 200 food & beverage brands attended the two events with over 1,500
attendees and over 600,000 visits watching the live streaming.

At the conferences, Tang Palace Group was awarded in recognition of Tang Palace's dedication to conveying
happiness through catering, and its commitment to promoting the happiness of its employees, customers,
business partners and society. Four staff from Tang Palace also shared their stories of spreading happiness

=

in their work and lives and were awarded the ‘Blossom of Happiness Award (S£{5{EF5#4%)" at the ceremony.
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Blessed Society, Blessed Business Partners

In March 2022, Shanghai was locked down due to the
pandemic, travel was restricted, and daily necessities were
scarce. Tang Palace employees stayed at the stores, giving
up their dormitory residence, in order to provide safe and
delicious meals to the customers quarantined in the hotel and
the employees of seven stores in Eastern China, totaling it B REHE
more than 600 people. With limited manpower, our
employees worked day and night to fulfill our mission of
"bringing humanistic touch to our customers", providing
livelihood protection for the people of Shanghai, delivering
group purchases, takeaways and hope.

scan to watch

Well-being Conference
Introduction and

“Small Kindness & Great
Love” videos

We extended our love to the community by sending meal
boxes to the homeless that stayed in the Shanghai train
station. We extend our love to our business partners. When
the riders became the logistic link, we delivered love meals,
summer drinks and festive food to the hardworking riders; and
the riders gave back with sincere services, passing on Tang
Palace's warm services to our customers. Love and gratitude flow warmly in the cycle of goodness.

"The harder it is, the more necessary we are to do good deeds. We never shifted our attention paid to the
underprivileged.” “Who says that only those who stand in the light are heroes?" said Ms. Weng Peihe,
Chairman of the Board. Food and beverage workers are like shining stars, radiating the light of life in the
vast night sky, even subtle and may not be enough, yet they silently dedicate themselves to life,
responsibility, and love."

Spread warmth and love at all times, so loneliness and fear would be
a stranger. Respect the elders and loved ones, and honor the food
and beverage industry. Warm our colleagues with care and guidance,
and let love and light shine from within. Touch customers with
professionalism and kindness.

scan to watch

Well-being Conference Introduction
and “Happy Sisters, Warmth
Release” videos

RIE - T EREARHS ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT 2022
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Free Lunch Charit

Joining hands with customers to provide free lunch
for school children in rural areas

The Group once again launched the "Tang Palace’s Full
Moon Program" before the Mid-Autumn Festival, inviting
customers to join us in charitable deeds. For every box
of mooncakes sold at designated Tang Palace stores in
the Mainland China before a specified date, the group
donates RMB5 to the "Free Lunch Fund" of the China
Social Welfare Foundation. The group donated a total of
RMB150,000 to help school children in rural areas to
enjoy free lunch and accompany them in their healthy
growth.

A Charitable Activit

Care for Women’s Health 2022

The Group supports the public welfare event of caring for
women's health in China and sponsors the "China 525
Love Breast Day - Caring for Women's Health Charitable
Activity 2022” and was awarded the Caring for Women
Enterprise Award. Together with the Organizing
Committee of Chest Care Plan Public Welfare and Pink
Ribbon Breast Care Center, we spoke out for love. At the
same time, we played the event information and
promotion video on the restaurant display screen to
further share the beauty of public welfare to more
customers.
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Mid-Autumn Festival Community Visit

Sharing happiness with mooncakes full of love

The Tang Palace volunteer team delivered charity mooncakes and snacks to the elderly homes, sending
warm blessings and gratitude, inheriting filial piety, and conveying happiness. The silky mooncakes and warm

care carry the respect and filial piety of the Tang Palace people, and the warmth of the occasion sweetly
touches the heart.
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pandemic prevention work

providing healthy caring meals to boost energy of anti-pandemic personnel

The group adheres to the values of "Safety, Kindness, Consideration,
and Contribution" and provides safe, caring, nutritious, and delicious
Tang Palace Love Meals, warm afternoon tea, and seasonal fruits to
selfless frontline personnel in pandemic prevention and control. This
is to add a little bit more energy to the health of the anti-pandemic
personnel, and to offer the highest respect with exquisite food.

A Story about Happiness: Loving afternoon tea '
[Shenzhen] During the pandemic spread, we had to go to @
the community every day to conduct nucleic acid tests.

Today is the Spring Equinox, Sister Xia led us to send every pandemic
control worker a loving afternoon tea, so that they could try the Tang
Palace handmade glutinous rice cakes, and the soothing tea made
from bamboo canes. When the community workers received the tea,
they were very touched. Although the pandemic control was very
difficult for all, they felt the warmth and greetings from us.

A Story about Happiness: Heartfelt Gratitude & Blessing
[Shenzhen] At Xiangmi Lake’s pandemic control center, 60 staff
members have been working hard day by day against the shock of
pandemic, safeguarding the safety of the Shenzhen people.

To express our heartfelt thanks to the pandemic prevention staff, we
mobilized our staff to make a meaningful meal together. The dim sum
department was responsible for making desserts and dim sum,
preparing red bean paste sticky rice balls that symbolized unity and
happiness and had a great taste, along with several healthy and
delicious desserts that were popular among customers. The coaching
team called on colleagues to write their blessings to the angels in
white on the paper note to express their gratitude and care for them.
Every colleague was very active and eager to write all the posts two
days in advance.

On March 2, the tasty desserts were ready! When the desserts were
delivered to the destination with aroma and love, the team from the
Pandemic Prevention and Control Center came to greet us and
opened the lid and said, "It's all full of love inside”. We took a group
photo together and left with a beautiful moment. When we left, there
were many staff members to farewell and we felt being loved. The
pandemic is merciless, but Tang Palace is full of love. We wish the
city is surrounded with Tang Palace's love!
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' A Story about Happiness: Hot meals & satisfying smile

|DE|| [Shanghai], on the evening of March 19, my colleagues and | were informed that we had to prepare
500 takeaways and deliver them to 7 communities before noon on March 20 to provide lunch for the
working staff of the committees involved in the pandemic prevention and control work.

It was raining that day, but our colleagues were busy early the morning in the kitchen in washing vegetables,
cutting meat, frying vegetables and steaming rice all the time, and we also arrived at the store before 8:40
a.m. to help packing. All of our colleagues worked hard and didn't dare to be sloppy and were successful in
sending takeaways out thanks to everyone’s all-out efforts.

Due to the limited seating capacity of the delivery vehicle, we assigned two of our colleagues to help unload
the food, while the others walked to their own areas in the rain to meet with the people in charge of the
community. | was responsible for the delivery to Shanghai Arch (&, Tg/l}E9) neighborhood. While waiting
for the food truck, | took the opportunity to console the community workers and learned that they had been
busy since the outbreak of the pandemic and had not had a good rest. Without any complaints despite hard
work, they had initial aspiration of giving back to the society in mind. It didn't take long for the food truck to
arrive. Seeing that the staff might not be able to get a hot meal in the cold at the pandemic prevention
workplace, we speeded up and distributed the hot food to everyone. When they got the hot food and smiled

with satisfaction, | couldn't help but feel happy that we could send love to the frontline workers.
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Plan International Caring Company Award

Promoting Children's Rights and Growth

In recognition and appreciation of corporative partners' long-term support to Plan International, the Group
was awarded the "Plan International Caring Corporate Award" at the first Plan International Corporate and
Foundation Appreciation Award Ceremony 2022 held on 19 August 2022, in recognition of Tang Palace's
contribution in promoting children's interests and creating opportunities for children to lead a brighter life.

Since 2013, Tang Palace has participated in the Child Sponsorship Program of Plan International, donating
monthly to support 20 children until they reach the age of 18, helping children, their families and communities
to improve their overall quality of life in the long run in terms of education, skills training and youth
empowerment. To date, Tang Palace has donated to support 47 children through Plan International.

CORPORATE AND FOUNDATION
APPRECIATION AWARD CEREMONY 2022

presented to

BEREOS

19 August 2022

ST 1T GRS oYl s X €141« Nurturing Children to Become Pillars

The Group participated in the "Sunshine Sponsorship Program" of Beijing One Heart Sphere Charity
Foundation to sponsor 10 university students with special needs to provide them with stable lives, so that
they can build up self-confidence and perseverance in their school lives and become pillars with equal stress
on integrity and ability.

Beijing One Heart Sphere Charity Foundation is a non-public raising foundation registered with the Beijing
Municipal Civil Affairs Bureau. Its scope includes scholarship and education, support for medical aid and
rehabilitation care; support for the development of education; support for disaster relief and post-disaster
reconstruction; support for the promotion of ecological protection, etc. In order to provide equal educational
opportunities for students from families suffering from poverty due to illness, to continue to complete their
studies, to become self-sufficient and to help their families to get rid of their hardships, One Heart Sphere
has launched the "Sunshine Scholarship" project since 2020, which helps students to cultivate a positive
outlook on life and values through the basic support for their living and learning expenses, as well as through
long-term psychological accompaniment, reading appreciation, summer camp cultural exchange and other
multi-faceted cultural interactions. The program helps students cultivate a positive outlook on life and values
during the process of being loved, passing on and giving love.
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Tang Palace partnered with the Chi Heng Foundation in Hong Kong for four consecutive years to produce
beautiful calendars from paintings by beneficiary children and teenagers of the Foundation, the calendars
are promoted and distributed in all of our restaurants, aiming to arouse the public's attention to vulnerable
groups, so as to participate in charity and spread positivity.

The Chi Heng Foundation is a registered charity organization in Hong Kong which focuses on providing
services such as education assistance and psychological development in China. The beneficiaries primarily
include students from families affected by AIDS, including students suffering from poverty, disease and
discrimination.
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Co-create a New Chapter
of Happiness and Felicity

The sustainable development of a corporate depends
on the participation of various stakeholders. It is the

belief of "Conveying Happiness through Catering" that
connects each other and letting the Group span over
30 wonderful years.

The road ahead will usher in more challenges, more opportunities, and
more thirty years. We will live up to the customer trust and industry
reputation that accumulated over the years, continue to maintain the
original mission of "making employees and customers happy", and

formulate sustainable development strategies in line with market
changes, customer needs and ESG initiatives, and .
work together towards the vision of becoming
a centennial enterprise that filled with
happiness and felicity.
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Relevant
Disclosure
Index
Aspect A1:
Emissions

Aspect A2:
Use of
Resources

Aspect A3:
The
Environment
and Natural
Resources

Aspect A4:
Climate
Change

ESG INDEX

7. ESG 1E1RE 5|

Description

General Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to air and greenhouse gas emissions, discharges into water and land, and
generation of hazardous and non-hazardous waste.

Note:

Air emissions include NOx, SOx, and other pollutants regulated under national laws and
regulations.

Greenhouse gases include carbon dioxide, methane, nitrous oxide , hydrofluorocarbons,
perfluorocarbons and sulphur hexafluoride.

Hazardous wastes are those defined by national regulations.

KPI A1.1 - The types of emissions and respective emissions data.

KPI A1.2 - Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas emissions (in
tonnes) and, where appropriate, intensity (e.g. per unit of production volume,
per facility).

KPI A1.3 - Total hazardous waste produced (in tonnes) and, where appropriate, intensity
(e.g. per unit of production volume, per facility).

KPI A1.4 - Total non-hazardous waste produced (in tonnes) and, where appropriate, intensity
(e.g. per unit of production volume, per facility).

KPI A1.5 - Description of emissions target(s) set and steps taken to achieve them.

KPI A1.6 - Description of how hazardous and non-hazardous wastes are handled, and a
description of reduction target(s) set and steps taken to achieve them.

General Disclosure

Policies on the efficient use of resources, including energy, water and other raw materials.
Note: Resources may be used in production, in storage, transportation, in buildings,
electronic equipment, etc.

KPI A2.1 - Direct and / or indirect energy consumption by type (e.g. electricity, gas or oil) in
total (kWh in *000s) and intensity (e.g. per unit of production volume, per facility).

KPI A2.2 - Water consumption in total and intensity (e.g. per unit of production volume, per
facility).

KPI A2.3 - Description of energy use efficiency target(s) set and steps taken to achieve
them.

KPI A2.4 - Description of whether there is any issue in sourcing water that is fit for purpose,
water efficiency target(s) set and steps taken to achieve them.

KPI A2.5 - Total packaging material used for finished products (in tonnes) and, if applicable,
with reference to per unit produced.

General Disclosure
Policies on minimising the issuer’s significant impact on the environment and natural
resources.

KPI A3.1 - Description of the significant impacts of activities on the environment and natural
resources and the actions taken to manage them.

General Disclosure
Policies on identification and mitigation of significant climate-related issues which have
impacted, and those which may impact, the issuer.

KPI A4.1 - Description of the significant climate-related issues which have impacted, and
those which may impact, the issuer, and the actions taken to manage them.
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Relevant
Disclosure
Index

Description

Relevant Sections in
the Report

Aspect B1:
Employment

Aspect B2:
Health and
Safety

Aspect B3:
Development
and Training

Aspect B4:
Labour
Standards

Aspect B5:
Supply Chain
Management

General Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to compensation and dismissal, recruitment and promotion, working hours, rest periods,
equal opportunity, diversity, anti-discrimination, and other benefits and welfare.

KPI B1.1 - Total workforce by gender, employment type (for example, full- or parttime), age
group and geographical region.

Pl B1.2 - Employee turnover rate by gender, age group and geographical region.

General Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to providing a safe working environment and protecting employees from occupational
hazards.

KPI B2.1 - Number and rate of work-related fatalities occurred in each of the past three years
including the reporting year.

KPI B2.2 - Lost days due to work injury.

KPI B2.3 - Description of occupational health and safety measures adopted, and how they are
implemented and monitored.

General Disclosure

Policies on improving employees’ knowledge and skills for discharging duties at work.
Description of training activities.

Note: Training refers to vocational training. It may include internal and external courses paid by
the employer.

KPI B3.1 - The percentage of employees trained by gender and employee category (e.g. senior
management, middle Management).

KPI B3.2 - The average training hours completed per employee by gender and employee
category.

General Disclosure

Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to preventing child and forced labour.

KPI B4.1 - Description of measures to review employment practices to avoid child and forced
labour.

Pl B4.2 - Description of steps taken to eliminate such practices when discovered.

General Disclosure
Policies on managing environmental and social risks of the supply chain.

Pl B5.1 - Number of suppliers by geographical region.

KPI B5.2 - Description of practices relating to engaging suppliers, number of suppliers where the
practices are being implemented, how they are implemented and monitored.

KPI B5.3 - Description of practices used to identify environmental and social risks along the
supply chain, and how they are implemented and monitored.

KPI B5.4 - Description of practices used to promote environmentally preferable products and
services when selecting suppliers, and how they are implemented and monitored.
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I_?elevant o Relevant Sections in
Disclosure Description the Report
Index
Aspect B6: General Disclosure
Product Information on:
Responsibility  (a) the policies; and P.29-32

(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to health and safety, advertising, labelling and privacy matters relating to products and
services provided and methods of redress.

KPI B6.1 - Percentage of total products sold or shipped subject to recalls for safety and health

reasons. P.28
% B6.2 - Number of products and service related complaints received and how they are dealt P 31
with.

m B6.3 - Description of practices relating to observing and protecting intellectual property P32
rights.

KPI B6.4 - Description of quality assurance process and recall procedures. P.28
KPI B6.5 - Description of consumer data protection and privacy policies, how they are P32

implemented and monitored.

Aspect B7:
Anticorruption  General Disclosure
Information on:
(a) the policies; and P.33
(b) compliance with relevant laws and regulations that have a significant impact on the issuer
relating to bribery, extortion, fraud and money laundering.

KPI B7.1 - Number of concluded legal cases regarding corrupt practices brought against the

issuer or its employees during the Reporting Period and the outcomes of the cases. e
KPI B7.2 - Description of preventive measures and whistle-blowing procedures, how they are P33
implemented and monitored. ’
KPI B7.3 - Description of anti-corruption training provided to directors and staff. P.33
Aspect B8: General Disclosure
Community Policies on community engagement to understand the needs of the communities where the P.39-46
Investment issuer operates and to ensure its activities take into consideration the communities’ interests.
KPI B8.1 - Focus areas of contribution (e.g. education, environmental concerns, labour needs,
P.39-46
health, culture, sport).
KPI B8.2 - Resources contributed (e.g. money or time) to the focus area. P.39-46

Thank you for reading the “Environmental, Social and Governance Report of Tang Palace”, for the Report to be more all-
rounded and provide stakeholders with more valuable information, so as to enhance our level in fulfilling the corporate social
responsibility, your opinions (through email or mailing) to the Report are most welcomed.

Our address: Room 1003, 10th floor, Greenfield Tower, Concordia Plaza, No.1 Science Museum Road, Tsim Sha Tsui,
Kowloon, Hong Kong.

Email: report@tanggong.cn
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