Hong Kong Exchanges and Clearing Limited and The Stock Exchange of Hong Kong
Limited take no responsibility for the contents of this announcement, make no
representation as to its accuracy or completeness and expressly disclaim any liability
whatsoever for any loss howsoever arising from or in reliance upon the whole or any part of
the contents of this announcement.

This announcement is for information purpose only and does not constitute an invitation or
offer to acquire, purchase or subscribe for the Shares or other securities of the Company.
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SUPPLEMENTAL ANNOUNCEMENT

DISCLOSEABLE TRANSACTION:

ACQUISITION OF 43.05% ISSUED SHARE CAPITAL IN
AGGRESSIVE RESOURCES LIMITED INVOLVING THE ISSUE OF
CONSIDERATION SHARES
UNDER GENERAL MANDATE

Reference is made to the announcements (the “Announcements”) of the Company dated
12 August 2021 and 31 August 2021 in relation to the acquisition (the “Acquisition™) of
21,525 shares of Aggressive Resources Limited. Unless otherwise specified, capitalised
terms used herein shall have the same meanings as those defined in the Announcements.

The Company wishes to provide the following supplemental information in relation to
the Acquisition.



BASIS OF CONSIDERATION

As disclosed in the Announcements, the Consideration was determined with reference to,
among other things, the Valuation, which the Company considered to be fair and
reasonable since (i) the Valuer is an independent professional party engaged by the
Company; (ii) the Valuer has the necessary qualifications to perform the Valuation and
also has sufficient experience in carrying out similar valuations; (iii) the scope of work
carried out by the Valuer is appropriate for the present engagement; and (iv) the Board
has carefully reviewed the valuation assumptions and methodologies adopted by the
Valuer as well as the criteria for selecting the comparables companies used in calculating
the Weighted Average Cost of Capital (“WACC”) and considered the same to be fair and
reasonable. The Board considers that the Target Company’s minimal profit in 2020 of
approximately HK$0.36 million has been properly taken into account by the Valuer when
formulating the Valuation.

Methodology of and assumptions adopted by the Valuation

In the Valuation, income approach was adopted to derive the market value of 100%
equity interest of the Target Group. The principle of such approach is that the value of
the equity interest can be measured by the present worth of the economic benefits to be
received over the asset life of the Target Group, which estimates the future economic
benefits and discounts these benefits to their present value using an appropriate discount
rate for all risks associated with realising those benefits. The Valuer conducted the
Valuation based on discounted cash flow method within income approach.

With the discounted cash flow method used, all future cash flows are estimated and
discounted to give them a present value. The discount rate used is the required rate of
return of selected comparable companies, which are an exhaustive list of listed companies
in Hong Kong and Nasdaq with similar business exposure in relation to the principal
activity of the Target Group. For determination of such discount rate, the WACC, which
is considered to be an appropriate discount rate to be applied to discount the future
expected cash flows relating to the business of the Target Group, is adopted in the
Valuation.

The Valuer has made the following assumptions in the Valuation:

— the current financial, economic, taxation, market and political conditions which
prevail in the regions in which the Target Group is operating will have no material
change.

— inflation and interest rates will have no material change from the rates prevailing as
at the valuation date.

— competent management, key personnel and technical staff will be maintained to
support the ongoing operation of the Target Group.



— the information regarding the Target Group provided is true and accurate.

— The turnover days and percentage ratio of working capital are derived from taking
average of the actual ratio and percentage of the Target Group in the past two
financial years (i.e. 2019 and 2020).

— underlying assumptions in relation to Hong Kong such as risk-free rate, long-term
cost of debt and market risk premium are also adopted in calculated the WACC.

The Valuer has also taken into account the expected revenue of the Target Group based
on the binding long-term sales contract signed, and a discount for the lack of
marketability for a share of stock in a privately held company.

Taking into account of the above, the Company considers that the Valuation is fair and
reasonable, and hence reliable as a reference for determining the Consideration.

Moreover, the Target Group owns a number of established health supplement brands in
\\WL-XT)

Hong Kong, including but not limited to “#/2 % and “H % and popular products
such as “FHEM-LE P17, “ZHE-2F K O and “T/A 5 - 7V 1 L. Based on the
information provided by the Vendor, the Target Group recorded a profit of
approximately HK§$11 million in 2018 and a profit of approximately HK$4.5 million
in 2019 respectively. As represented by the Vendor, the downward trend in 2019 was
mainly attributed to the social movement in Hong Kong and hence the hindered retail
business environment and weakened retail market. Although the Target Group merely
recorded a profit of approximately HK$0.36 million in 2020, it is the understanding of
the Board that the drastic decrease in profit was mainly a result of the poor retail market
which was severely hit by COVID-19, and thus was a special circumstance which deviated
from its normal performance. As such, the Board considered that it is not appropriate to
solely focus on the Target Group’s single-year performance in 2020 but should also take
into account other factors such as (i) the historical performance of the Target Group; (ii)
the estimated brands and products of the Target Group; (iii) the binding long-term sales
contracts entered into by SBTL in relation to the supply of health and beauty products
which are effective for the period from 1 July 2021 to 31 December 2022; and (iv) the
synergy effect brought by the Acquisition, being the opening up of new sales channels
and new markets to the Group’s products.

In view of the stabilizing social environment and epidemic situation and improving retail
market in recent months, coupled with the binding long-term sales contracts entered into
by SBTL with a guaranteed aggregate purchase amount, the Board is confident that the
profit of the Target Group will be greatly improved in 2021, and therefore the
Consideration is fair and reasonable.



REASONS FOR AND BENEFITS OF THE ACQUISITION

At present, the majority of the Group’s products are distributed as shelved products in
the stores of one of the largest retail chains of health and beauty products in Hong Kong
(the “Existing Retail Chains™). If the Group’s relationship with the Existing Retail
Chains is adversely affected for whatever reason resulting in the Existing Retail Chains
restricting or ceasing sale of the Group’s products in the stores of the Existing Retail
Chains, the Group will need to source other channels to sell its products to the general
public customers. To diversify the risk of reliance on the Existing Retail Chains, the
Group is active in sourcing other channels to sell its products.

As the Target Group is currently distributing its health supplements and products
through the stores of the Houseware Retail Chain, being a renowned houseware and
consumables retail chain in Hong Kong, Macau and Singapore comprising
approximately 360 stores in Hong Kong, the management believes that the Acquisition
provides the Group with a good platform to open up new sales channels and new markets
(e.g. Macau and Singapore) for selling its existing health products through business
cooperation with the Target Company.

Prior to the Acquisition, the management of the Company has considered approaching
other sales channels including the Houseware Retail Chain itself. However, the building
of new sales channel would require extra time and resources for negotiation with the
representatives of the potential sales channels, which may lead to potential delay in
launching the products in the new markets. The management of the Company therefore
considers that the Acquisition would be a viable course to expand the sales channels of
the Group in a more cost-effective manner.

The management of the Company have considered the potential business development
opportunity and the synergies that the Acquisition can bring to the existing business of
the Group based on the findings on the valuation report from the Valuer. The
management of the Company believes that the benefits of the potential cooperation with
the new business channels will be a new driving force to the revenue of the Group, which
together with the time and resources saved for building new distribution channels, shall
outweigh the costs of the Acquisition. Therefore, the Directors consider that the
Acquisition is fair and reasonable and in the interest of the Company and the
Shareholders as a whole.



Also, the Board considered that the Acquisition provides the Group with a good
platform to build cooperation and distribution relationship with the Houseware Retail
Chain. The Target Group has been liaising with the Houseware Retail Chain to expand
the range of products distributed at the outlets of the Houseware Retail Chain by the
inclusion of its existing and/or new health products together with those of the Group.
The Company understands that as at the date of this announcement, the Houseware
Retail Chain has already given very positive feedback on the cooperation/distribution
invitation as the Houseware Retail Chain considers that the brand of “ffl&%> can
enhance the product portfolio of the health products currently offered at the Houseware
Retail Chain, and that the expansion is also in line with the Houseware Retail Chain’s
business strategy to expand its product portfolio beyond household products. As at the
date of this announcement, no binding agreement or memorandum of understanding has
been entered into between the parties, and the Group and the Houseware Retail Chain
are currently engaged in detailed discussions as to the mode and terms of cooperation
before any agreement or memorandum could be entered into.

By Order of the Board
Shunten International (Holdings) Limited
WANG Xihua
Executive Director

Hong Kong, 3 September 2021

As at the date of this announcement, the executive Directors are Mr. WANG Xihua and Mr.
LAI Wei Lam, William; and the independent non-executive Directors are Mr. LEUNG
Winson Kwan Yau, Mr. TAM Kin Yip and Mr. LEUNG Man Loon.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments false
  /ParseDSCCommentsForDocInfo false
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHT <FEFF005B683964DA300C005B0042004E0050005D300D005D00204F7F752890194E9B8A2D7F6E5EFA7ACB7684002000410064006F006200650020005000440046002065874EF69069752865BC9AD854C18CEA76845370524D5370523786557406300260A853EF4EE54F7F75280020004100630072006F0062006100740020548C002000410064006F00620065002000520065006100640065007200200035002E003000204EE553CA66F49AD87248672C4F86958B555F5DF25EFA7ACB76840020005000440046002065874EF63002>
  >>
  /ExportLayers /ExportVisiblePrintableLayers
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks true
      /AddColorBars false
      /AddCropMarks true
      /AddPageInfo true
      /AddRegMarks true
      /BleedOffset [
        14.173230
        14.173230
        14.173230
        14.173230
      ]
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MarksOffset 0
      /MarksWeight 0.283460
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PageMarksFile /JapaneseWithCircle
      /PreserveEditing true
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


